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Abstract

The aim of this study is to examine the impact of customer orientation and service quality on
customer satisfaction and repurchase intention in a courier service company in China during the
COVID-19 Pandemic. This study uses a quantitative approach via a self-administered questionnaire.
The study collected data from 275 customers who have experience with the selected courier service
company in China. The regression analysis showed that customer orientation and service quality have
a positive relationship with customer satisfaction while customer satisfaction has a positive
relationship with customer repurchase intention. The findings concluded that a courier service
company with a strong and adequate customer orientation and service quality will be able to improve
the company's customer satisfaction and thereby will be able to achieve a strong customer repurchase
intention in a post- pandemic.

Keywords: Customer Orientation, Service Quality, Customer Satisfaction, Repurchase Intention,
Courier Service Company

Introduction

Since 2019, the COVID-19 pandemic which leads to social distancing measures has limited
the movement and accessibility of physical goods in China. Thus, it has highlighted the drastic growth
of courier services in China (Qu, 2022) as a result of the rise of e-commerce. In 2021, over 24.5% of
retail sales are derived from an intensive growth in online purchases of physical goods in e-commerce
platforms (Dublin, 2022). Hence, the demand for courier services has increased substantially. In 2020,
China'’s courier service industry served more than 83 billion packages, which increased by 30.8% year
on year (Dublin, 2022). Consistently, according to State Post Bureau, the business volume of Chinese
courier service companies increased by 25.3% in 2019 to 63.52 billion yuan. Their income increased
by 24.2% from the previous year to 749.78 billion yuan, making courier service a significant
contributor to China's economic growth (Nemoto et al., 2021). Technology disruption, e-commerce,
and informed customers intensify strong competition between courier service companies in attracting
and retaining customers. The strategies for organizations to attract consumers are limited, and as
a result, the challenge for the companies will be greater because the customers will require a solid
explanation for repeating the companies' services (Anisimova, 2021).

Courier service is viewed as a way to not only save money but also acquire a market edge and
increase customer satisfaction. To achieve a competitive advantage, it is now more critical than ever
to comprehend the needs of customers and discover ways to provide them with value. The notions of
behavioral intents and customer satisfaction are intimately tied to the reality that customers nowadays
are seeking not only improved product quality but also a higher level of service excellence (Bowersox
et al., 2022). A company that focuses on customer orientation would enhance customer outcomes
(Yoo and Arnold, 2014). Businesses whose actions are not centered on achieving customer
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expectations will inevitably fail in the marketplace. A limited number of researches have explored
the influence of customer orientation of courier services during the COVID-19 pandemic in which the
demand has extensively risen. Therefore, the current research aims to study the impact of customer
orientation and service quality on customer satisfaction as well as the impact of customer satisfaction
on repurchase intention.

Literature Review

Customer Orientation Concept

Customer orientation has been used to describe the application of the marketing concept
(Kohli & Jaworski, 1990). In marketing management theory and practice, the significance of putting
the customer's demands first has long been acknowledged (Jaworski & Kohli, 1993). It is common
knowledge that organizations that prioritize their customers outperform their competitors and provide
more customer satisfaction (Narver & Slater, 1990). Hennig-Thurau and Thurau (2003) defined
customer-oriented services as the degree to which staff perform personal interactions with customers
and satisfy customer demands. For an employee to be customer-oriented, all three elements must be
presented: motivation, competence, and inventiveness to satisfy customers. In addition to motivation
and authority, the employee should have social and technical skills as well. Technical skills refer to
knowledge while social skills are applied during the personal interaction process to meet the
customer's needs (Argyle, 1967). Instead of relying on knowledge databases or other resources,
customer support representatives must be able to promptly respond to customers. Although the
pandemic of COVID-19 forces the courier services company to deploy social distancing measures, the
company personnel still require to interact and serve the customers under precaution measures.
Hennig-Thurau (2004), the following dimensions of customer orientation will be included to in the
research analysis: technical skills, social skills, motivation, and decision-making authority.

Service Quality Concept

Service quality refers to a customer comparing service expectations with a company's
performance. A high level of service quality is prone to meet customer needs while enhancing the
company to be economically competitive (Yang, Shih, Nha & Wang, 2017). This implies that
customers evaluate the level of service they receive based on their expectations and the actual
performance (Kiew & Chee, 2007). Parasuraman, Zeithaml, and Berry (1985) discovered
SERVQUAL and introduce parameters used by customers to determine service quality which is are
tangibles, reliability, assurance, empathy, and responsiveness.

Logistics Service Quality

Modern firms view logistics as a significant differentiator that leverages core logistical
competencies to satisfy client expectations and develop a competitive advantage. Some logistical
activities share characteristics with marketing, such as an interface with customer service, because
logistical activities are intangible services that require different strategies than physical products,
whose characteristics can be easily justified to reflect product quality (Grant, 2012). Transportation,
inventory management, warehousing, information technology management, and production are
among the five major types of logistics activities that can be performed in-house or contracted out to
logistics service providers. Logistical activities are inferred to be services due to their intangibility,
inseparability, and heterogeneity, which are standard criteria for separating services from products
(Banomyong et al., 2014). According to Mentzer et al. (2001), dimensions of Logistic Service Quality
(LSQ) are personnel contact quality, order release quantities, information quality, ordering
procedures, order accuracy, order condition, order discrepancy handling, and timeline.
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Customer Satisfaction Concept

According to Jones and Suh (2000), there is a direct correlation between consumer
satisfaction and the likelihood of future purchases. Customers will feel compelled to return and
acquire additional services if their expectations are met. Consumer satisfaction is the degree to which
a service meets or exceeds a customer's expectations (Zahari et al.,2008). Oliver's (1980) expectancy-
disconfirmation model portrays that customer satisfaction is related to pre-purchase expectations
(perception about predicted product performance) and post-purchase disconfirmation perceptions
(about how well product performance fulfilled expectations) (Andersen & Hjortskov, 2016).

Repurchase Intention Concept

In a service setting such as delivery services, repurchase intention is described as an
individual's decision to buy/patronize again a specified service from the same organization, given his
or her current status and likely conditions (Samad, 2014). Seiders et al. (2005) define repurchase
intentions from a behavioral perspective as the customer's self-reported likelihood of engaging in
future repurchase behavior. Chang et al. (2014) discovered that retaining an existing client is easier
than acquiring a new one; hence, businesses would prefer to maintain their relationship with existing
consumers and aim to enhance their repurchase intent.

Hypotheses development

Li, et al. (2019) conducted a study to evaluate how perceived service quality affects public
utility staff' customer orientation and satisfaction. The focus of the study was on the small and
medium-sized enterprises (SMEs) commercial clients of the Electricity Company of Ghana Ltd. The
survey included 350 SMEs with a maximum of 99 employees each. According to the findings of this
study, the majority of public organizations already have a client base and therefore place less focus on
customer orientation among their staff. Despite this, results found that staff customer orientation has a
substantial impact on the quality of service perceived by customers and their satisfaction with public
institutions. Because SMEs are the engine of economic growth, public institutions must tailor their
services to their specific requirements. According to the findings of this study, the customer-oriented
behaviors of public institutions influence the quality and satisfaction of service perceived by
customers._Therefore, the current study proposed that;

Hypothesis 1: Customer orientation has a positive impact on customer satisfaction.

Le, et al. (2020) attempted to validate five dimensions of service quality while exploring the
link between service quality and customer satisfaction in the port logistics service business with 212
respondents who are employed by enterprises that utilize the port logistics services in Ho Chi Minh
City, Vietnam. According to the conclusions of the study, the quality of port logistics services is
influenced by five factors: responsiveness, assurance, dependability, tangibles, and empathy.
Moreover, the quality of port logistics services influences consumer satisfaction positively.
Specifically, technological advances have enhanced service quality, thus, satisfying clients in the port
logistics service industry, as evidenced by the tangibles component. Therefore, the current study
proposed that;

Hypothesis 2: Service quality has a positive impact on customer satisfaction.
The study conducted by Nguyen et al. (2021) on 597 Vietnamese adults who have previously

purchased products online was utilized to analyze the characteristics that determine customer
satisfaction and intent to repurchase. According to the findings of the study, information quality,
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delivery, ease, and the perceived usability of a website have a moderate effect on customer
satisfaction and intention to repurchase. The study indicated that neither trust nor responsiveness had
any effect on customer satisfaction or repurchase intent. Based on these data, it can be stated that
customer satisfaction has a direct and substantial effect on repurchase intent. Therefore, the current
study proposed that;

Hypothesis 3: Customer satisfaction has a positive impact on repurchase intention.

Customer
COrientation
H1
Customer - ERepurchase
Satisfachion »| Intention
Service H
Quality

Figure 1: Research Model

Research Methodology

This study applied a quantitative approach to investigate the effects of customer orientation
on customer satisfaction, the effects of service quality on customer satisfaction, and the effects of
customer satisfaction on repurchase intention among customers of a courier services company in
China.

The population of the current study is the customers who are Chinese nationalities (excluding
foreigners) of the age range 23 years old and older, who have used the services of the selected express
delivery company in China on a regular basis, thus have a better understanding and assessment of the
level of service provided by the company, This study uses a non-probability sampling technigue using
the formula for the unknown population from Cochran (1963) to determine the minimum sample size
of 273 with 90% level of precision to be adequate for the analysis. This study includes the response
from two hundred and seventy-five (275) respondents in the analysis. Of those respondents, 59.6% are
male and 40.54% of them are female. Most of the respondents are in the age between 20 and 25 years
old as shown in table 1.
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Table 1: Demographic Information

Freq. % Freq. %
Gender Male 164 59.6 Employed full time 62 22.6
Female 111 40.4 Business owner 59 215
20-25 years old 79 28.7 Occupation Retired 57 20.7
31-35 years old 68 24.7 Employed part-time 46 16.7
Age 26 - 30 years old 57 20.7 Student 31 11.3
36-40 years old 48 175 Others 20 7.2
41-45 years old 16 5.9 Postgraduate 77 28.0
> 45 years old 7 25 Graduate 75 27.3
RMB6,501-8,500 89 29.9 | Education Beyond post Graduate 54 19.7
Monthly RMB4,501-6,500 72 28.1 Undergraduate 40 14.6
income RMB2,501-4,500 63 26.1 Less than undergrad 29 10.4
RMB2,500 & Below 31 12.3
RMBS8,501 & above 20 3.6

The study determines to gather data distributing 1,000 of self- administration questionnaires
to Chinese customers of the selected carrier service company who have a better understanding and
assessment of the level of their services. The questionnaire was validated using the back translation
technique of English and Chinese to ensure its validity.

The measurement items in the study were measured on a five-point Likert-scale (1 for
strongly disagree and 5 for strongly agree). The Logistic Service Quality (LSQ) was measured in
eight dimensions with 15 items adopted from Mentzer et al. (2001). The dimensions are Personnel
Contact Quality, Order Release Quantities, Information Quality, Ordering Procedures, Order
Accuracy, Order Condition, Order Discrepancy Handling, and Timeline. Customer orientation was
measured on four dimensions with nine items adopted from Hennig-Thurau (2004) The four
dimensions are technical skills, social skills, motivation, and decision-making authority. An example
of item is “the employees of Express Delivery Company do their best to fulfill their customers’
needs.” For customer satisfaction, six items were adopted from Oliver (1980). An example is “l am
satisfied with my decision to use the express delivery service of XXX Company.” For repurchase
intention, four items were adopted from Fullerton (2005) and Johnson et al. (2006) an example is “I
will continue to be a loyal customer of XXX company.”

Validity and Reliability Test

The study found that the loading of measurement items of each construct are above 0.5
confirming validity (Fornell & Larcker, 1981) while only a few items with loading value of 0.4 are
included in the model as it has content validity and contribute to the model. Cronbach’s Alpha of all
variables are above 0.8 which reflected that these variables have high internal consistency (Hair et al.,
2010). In addition, the composite reliability of mostly all variables above 0.7, demonstrating internal
consistency.

This study uses the Statistical Package for Social Science (SPSS 16.0) software for simple
regressions analysis in testing hypotheses.

Research Findings

This study found a linear regression indicating that customer orientation (B = .791) is
statistically significantly impact on customer satisfaction at 95% confidence level (F (1,273) =
328.639, p-value = 0.000) as p-value of the model is less than 0.05. Thus, hypothesis 1 is supported.
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Table 2: Coefficients of H1

Model Unstandardized Coefficients S(;[zzsf?(:?;ig
B Std. Error Beta t Sig.
(Constant) .769 .163 - 4,725 .000
Customer orientation 791 .044 .739 18.128 .000

a. Dependent Variable: Satisfaction

This study found a linear regression model indicating that service quality (p=.926) is
statistically significantly impact on customer satisfaction (F(1,273) = 693.363, p-value = 0.000) at
95% confidence level as p-value of the model is less than 0.05. Hence, hypothesis 2 is supported.

Table 3: Coefficients of H2

Model Unstandardized Coefficients Séi:?;:;?;ig
B Std. Error Beta t Sig.
1 (Constant) .295 .130 2.269 .024
Service Quality .926 .035 .847 26.332 .000

a. Dependent Variable: Satisfaction

This study also found the linear regression model indicating that customer satisfaction is a
statistically significant impact on repurchase intention (F(1,273) = 79.431, p-value = 0.000) at a 95%
confidence level as a p-value of the model is less than 0.05. Therefore, hypothesis 3 is supported.

Table 4: Coefficients of H3

Model Unstandardized Coefficients SCtz:(fjf?(r:?;ig
B Std. Error Beta t Sig.
1 (Constant) 2.067 212 9.752 .000
Satisfaction .505 .057 475 8.912 .000

a. Dependent Variable: Repurchase Intention

In conclusion, this study found that all three hypotheses are supported. Both customer
orientation and service quality are statistically significantly impact customer satisfaction while
customer satisfaction is statistically significantly impacts on repurchase intention.

Table 5: Hypotheses summary
Model Independent Variables  Dependent Variables Adj.R? F-Value Std.p P-Value Result

1  Customer Orientation Customer satisfaction .545. 328.639 .739* .000 Supported

2 Service Quality Customer satisfaction 716 693.363  .847* .000 Supported

3 Customer satisfaction Repurchase intention .223 79.431  475%* .000 Supported

Conclusion and Discussions
Hypothesis 1 of this study indicated that customer orientation has a positive statistically

significant impact on customer satisfaction. This assertion is supported by the study of Tseng (2018)

that which stated that customer orientation is essential for achieving customer satisfaction. Insight into
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the expectations and satisfaction of customers enables the organization to improve customer
orientation. Hence, customer-oriented companies understand that the business would not thrive unless
it consistently improves customer focus.

Hypothesis 2 of this study indicated that service quality has a positive statistically significant
impact on customer satisfaction. This assertion is supported by Huang (2013), who stated that there
are interwoven relationship between service quality, customer satisfaction, customer behavior, and the
customers’ repurchase intention, whereby service quality can have great effects on customer
satisfaction, and that customer satisfaction at the same time can affect the customer behavior,
including the customers’ repurchase intention and word of mouth.

Hypothesis 3 of this study indicated that customer satisfaction has a positive statistically
significant impact on repurchase intention. This assertion is supported by the study of Chiu and Cho
(2019) stated that a high level of satisfaction, in turn, influences e-commerce consumer repurchase
intention. The study also showed that utilitarian and hedonic values generated from the value co-
creation process enhance the satisfaction of e-commerce consumers, which in turn leads to their
repurchase intention. Hence, satisfaction and dissatisfaction with the product will affect subsequent
consumer behavior, if the consumers are satisfied, they will show a higher possibility to repurchase.

The COVID-19 pandemic has extremely intensified courier services through the drastic boost
of customer demand. This study found that service quality (B = .847) has a stronger impact on
customer satisfaction than customer orientation (B = .739). Hence, the company should focus on
improving service quality in order to increase customer satisfaction. The company must properly
understand the essence of service delivery and how it works, as well as a continuous culture of
working together to solve any service delivery problems that arise at businesses. When it comes to
resolving service delivery issues, the company's management must demonstrate commitment and
accountability.

Customers frequently gauge quality based on how well they are treated, how much it costs,
and how satisfied they are in general. As a result, the delivery company can enhance the quality of
their services by crystallizing its mission and breaking it down into manageable goals. Customers
should be constantly asked for feedback on the various services they receive from them. Additionally,
they must be quick to accommodate clients' requests as well as give their staff the training and
knowledge necessary to assist consumers. Finally, they should occasionally encourage referrals by
offering incentives.

The currier company should initiate an adequate policy for reporting discrepancies to ensure a
satisfactory policy for correction of delivered quality discrepancies, and they should have a
satisfactory policy for responding to quality discrepancy reports. Finally, the company should ensure
that shipping service information is readily available and of high quality. In addition, the company
should continue to enhance personnel contact quality and order accuracy through staff training while
adopting technology to minimize errors. They should also make certain that the parcel box and its
contents are unharmed when they are received by the company. This will ensure that customers are
more satisfied with the firm's logistics service. The delivery company should ensure that the express
delivery company has no maximum and minimum limits for shipping parcels in order to improve this
dimension. They should also make sure that the shipping parcel quantities are not disputed. The
express delivery company should therefore make sure that the processes for ordering shipping
services are efficient and simple to use in order to improve this dimension.

However, the company still needs to improve customer orientation to boost customer
satisfaction. The company should hire highly competent employees with extensive knowledge as well
as provide training to the currier service staff as well as motivate their employees by providing
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incentives and organizational support to meet the needs of their customers and are dedicated to their
work in order to represent the company's goodwill. In addition, the company should continue to
ensure decision-making authority by through ensuring that they have a very strong customer-focused
culture since this would contribute directly to earnings. Hence, the employees of the express delivery
company should be allowed to decide autonomously in customer matters. The employees should also
have appropriate room for maneuver in solving customer problems, and in the case of customer
requests, the employees should be given direct permission to handle all cases.

Furthermore, the company should also enhance social skills by through employing or training
the employees with a personality trait that indicates a service worker's propensity to meet the
customer's demands. Hence, the employees will possess extensive social skills and attitudes to meet
the customers needs. The employees will also be able to consider their customers’ perspectives, and
with the overall performance of both supervisory and service worker perceptions, the employee will
continually ensure the attitudes to treat the customers well.

Suggestions for Future Research

Future research should examine how companies can boost their customer orientation and their
customers’ satisfaction and engagement through consumer behavior constructs by leveraging
customer expectation and perception of price: where the variable is customer orientation, customer
engagement, customer expectation, customer loyalty, customer satisfaction, and perceived price. The
study should base on the influence of customer expectation and perceived price on consumer
satisfaction, which is a strong factor affecting consumer engagement, customer orientation, and
customer loyalty.

Further study should investigate the impact of customer satisfaction, experience, and
repurchase intention on brand power in the Hotel service industry: where the research variables will
be customer satisfaction, repurchase intention, customer experience, customer expectation, and brand
power. This study should help to understand that customer satisfaction and customer expectations are
positive drivers of repurchase intention, and that Customer loyalty will be a strong predictor of brand
power in hotel servicing and tourism industry.

Future research should modify the SERVQUAL Model among international express delivery
services in China. This study should investigate service quality dimensions in China’s express
delivery services with a structured questionnaire containing 28 items to be developed to evaluate the
perceived service quality of international services.
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Abstract

With the entrepreneurial environment in China as the background, this study explores how
college students are affected by entrepreneurial competitions, and how entrepreneurial behaviors are
affected through the intermediary role of entrepreneurial cognition. At the same time, taking the
ability to withstand losses as a regulatory variable, this study constructs a theoretical model of the
impact of entrepreneurial competitions on entrepreneurial behaviors. Through the research method of
guantitative analysis, the following conclusions can be drawn: college students' entrepreneurial
competition can have a significant positive impact on entrepreneurial cognition, entrepreneurial
cognition has a significant positive impact on entrepreneurial behavior, and entrepreneurial cognition
plays a mediating role between entrepreneurial competition and entrepreneurial behavior, and
bearable loss plays a regulatory role between entrepreneurial cognition and entrepreneurial behavior.
Finally, this paper discusses the research conclusions and practical enlightenment.

601




Keywords: Entrepreneurial Competition, Entrepreneurial Cognition, Affordable Loss, Entrepreneurial
Behavior

51

m

AR 21 LR T RIS 1), DA &2 & T, BERAONMORERE (GEM)
B, HHECDLAEWSRUEE Z MRtk AL, g Rl SRR 1+ EEREH . XAk
B, WA SCEAUR. B E YR 2 BV T AU 32 IR A O0E, tBEE T —
SE M WBNLSEERE, B 2015 Rk, FR %A 6 — RIVBEKBIM AR AL, 2020
FHE I RBENE M LR, NALEI Fk LN R, JCHR R AR A, SilPLE)
sl SCRFRRE AR 2 Gk, BRIk, AEDNESEEORTE, Sk FER AR B &,
QU BINL SR 32 B BV 2 ZUR RN, R S AT gt B b o K2 AR QL R R 8
%, HEEHENERHER, SRAFACFIRE, BORBE KRR 2 Oy R AR 1 AL
A, NONLEERE, QNLEE QR FRRA AN B4 A4, AL AE B8 4
I RIZ AR =, ACREAE G TR 2 RSN, w0 @k AT Ay B e 15 52 1 500k
IRTAI AN 2 PEAE, PRI EME A P 51 S IF 8 B A0 L B e R AR B AL I s A
B EVE SRS T IRCRIZ 8. WENERTTERTE, ORI )24 R LT 4 3 b B 15 8 T 1 ik
WHFE, SRUEFFR BN PR, A BLHAE o R 552 T B BNEAT J9t T a0k 7Rk vt A
AIRKHE F1, FREQNAT AR A REZAEAFRR AT

B E K

HFTHEIC R OIERNAT NI L EIR AL E , (B2 RE TR AT NEI R, RIS T
AR 3RAG R B A SO BV AT NI 7T, BAE oo ks 3 TAT N, DA k3RS 4
I XML P AR QNEAT N BT S R A b R, e S RNRAT AR 2
FRAUE BN AT N BB ARME AT, X FAMA A 4 2 e iSOy Gk R R B Z T TR
B, AU T HAT e G Sl I LBl SR ST T, B MR E A IRAR R
L SEENS FIARERIE I RE 0, M0 A RIAR DGR I 3 — 2B AT N R, AR R
FoE BT ONVAT J77 A AT B R R o BB AR ISR I R BT BB G AT = A A <
7y FHETR RS E ST TR AN H MAITO A E R . R RE A E B O T
REAEZE HFE RN, EIERMIT R E i, BEam 2 oote, FFaEien
MRS 7 TS AR, 45 H B 45 18 BB & PR AR AN RE 58 A AR 24 AT = 2% 10 b R 15 58 T 9 b
AT . PRSI FE CABINL B T AERE A AT FE XS B, NEMY 35 J8 25 ANAT 232 50 20T etk
7, GO AIUT N, BHEAEZ AR L H M T ONREIE, JER NIRRT ST
i LI 7 SEER IR R B A EEAR BAT 0 BB
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SCERERB

A AZA TR T RN AARAGE L, ADEAMAGE —FE4ET7 X, R — kil iR,
mr BN E R RS, BT ER. KESUL, meNkrE RN 0 B 1, WERE, A
Wr OGN E SRR XN R, A QDR R LT a6 St — RFIIAT N
AR ENLIRE S ASSCRAE LTS IR ANGR IS A SZ AT A A 3R S i Bk 1 S G AT 9. AMARAE

FAAE BN RN T S QAT A — DN RIS, A RTRT FC AR 1 2420 1
RIER S RELE TR T A 7RI, WA R 7R ENEa SR, X141
AN B GDNLAT AP AR I TR, HH BT IR R 0 FE AR AL KRB AR A &
H AR, 0 T EINMEAT g7 AR I R R 5 0 R 3R 0 0 A I B T 45 18

AL S RINLAT A HIR e

REEABA L LR IZ N, HAETHGENLZ i 46 B 5585 Harhla ik
S T AL IR B RIS 25 B IR T T A S B R IREUI AR B, 232 RIS AT 4 58 52 .
THRAT NEEE (Ajzen,1991) 1RLFHIARRE T IMARIERZ BT NS E . NG S0 e 4T Jufas il 46
I WEFCREL, MRIT A 52 21 2 it B AC R I, i Gk 8 2 L 3 (1 1A
K (£FF etal, 2020) , EEHATHABIY, S5 FERNAT ARSI EAT AR 222 A
RTINS R IR IR, JF MBI QG E S RA S EER RN (ERY & &
15, 2018) o B, HRPEAEMAEZ R T ENLIAHRE DI, HXTOME Ak 2 E 5 Z
Z5aNAT AT RENE SR . S RGER YOV O B R A S R F A, Ed R
Wi L SR B AT N RIVRFALE AT A A J B34, LR 1 o 18] PRI RVER T
SRR AR A, AR BRI R RO SEARAT s RRIEBBOR IR Sk S (R & X%, 2017)
FETAE A B IR 2B 8 25 RO RE I B3 T /S i) TARRON (SRR etal,, 2021) , [RINF7E R I BAGR
LR, IR AR A R A, MR 2 52 IS 8 WA T ARG ) LS 8 0 5 v e (82 A (A 52 i
BEMTSZM HAAFIAAT Y (B8R etal., 2022) . GV B & PR A S AGREH A 12
BN EEAD . EREPS, SEEANEMERMEN. REAEMIRGES . SRR,
FENTNENE R R A, INNARL ARG R AW R [, QML FE AV AN R )R
JEE M B A K Bl R v ) 58 4 LA SR AR R Wi A G B 22 58 1SR U A R (Reuber &
Fischer, 1999). JtRTZeY 2 QML AL R NV B Z BT A IREATHL R . JFk A, JF
FEMS PR HERITEA R R . A S0, F58 TEZRK . 1A AR S0 U8 R R AT
A TARZ 56 DL GE I N B TAR SRS e ek %, HR A2 ek, AR
TR IR NN e JE 41 R R I B BT (Colombo, 2010). 5Tt R Gu i #1124 w0
WEFE, NMAINFI 2 2RI Pree FAT LRIV, W RAm s, 25005t
Z W R AR RN, BREES S EZ AL TETEN, AU FE HX LA
R, A RTINS ZE TR AW smAL BN, BE 32 HL St AT N T RETE o 26T DL 20T,
AR B SR 1, JCHR KA ST ENLAT A, SIAENETEEE. kAT A
VENBT FEAS AT RS o I b ARt DA T (R

e 1. Ak EFE 2 IR TR BLAT N
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BNLINEFE BV RS S RINLAT A Z T B FR A 3O

IWEILE AN, MR R Jq, KRR RZE NS 2 B shigm
RFATHN, MRRFRHEFEAE T RIRIRZNFI G RS T 5, MR S S 251 5T
MBEIER RN . BETCRET, A LRI X 90T (0 BRI — € A= AT 8, RS
FIAT R ER, P AP AT AT BEPEBEOR,  TTX S8 AT D9 A0 52 B A R 2 RN AI R IR
YERINLHIBIRET (S AK etal., 2017) , BRIk, AMATLESZZIHh RIS 2 T8 B AR R,
IR, AR R R, MWINRL OB M ERAE, MRS B R IR sh 7 A4
FRAT AR REPERUB S, X T KRB S, S50 IEsRMIREGRZE ,  HX G AR
Fu, PEQNAT AR R R . SO T EEhHL. B IRAARERAIN RS R b R
FAR BN ER (Schmitt et al., 2018). A AIAEAIMLINKIGE ST HIA KRBT FL P BIESE 7, @bk
N2 BIARZ 2565 ST ARSI, TR AT A M S PR BT K B3 AL A fir I RE R AR 2R
Iz k2B (M et al, 2019). AHEDIF PRI, QML RIS REEE BAENL. Pl
EX RHE ATEN PIEERE R PR ] S B R 2CRB 47 2 RE NS SR 1R 45 4 o E AN S AR %
RIASE, T MRAR R B AGE SAERK, TR 32 25T R N0 AN H AR K
S SRR LAGE— AR RE R, AT T BRI AN A 52 B B A B i I 5 G ]
SO RN R . A0 R BN TR AR TR S N TR eAT Ay, JET
BT Rt 78, ERE 51N GIME SESER QNP I EI A BT AN A SR AT 5 e FFER BT QML IR 7E A1
W FE RS BNAT N Z I A RO o 2T s DU R

fBRBE 2 Bk e BRI [ S GV AR

e 3 ANVAAER IE 2 AL AT Ay s

Bz 4 QLI EIFEQNE TS 28 5 QNPT 2 B B P A E

A AR SRR TR

FERURHERL r, RIS K JE T OB T B R I A0 AL, B IEShRIANE 2 ML R B
B AEARAR R RS, A A R SEBURNVEE A AW . 20050, ARy KR m
HMREMS, AW E N, EENAT N B s BRI (TR & 5KEA, 20200 , HHFT
LR, RO A PRI R S BR 2 Al IR A ATE e R, JF AR SR, AlARSZ R
RE RN AV BE AT Bl e AR CFEES T etal., 2017) , BRI, X3RS A AT
o, GNP e Pl KA SN BHIRA AR B =, AR KU AR E AR D thi gy, IX
Xt T S RNPAT NI S = P AR RE o RORHEEN T 8L AT 82 e BEE R, £ A
SETEMEE T AR T LR, BHtEoR, JORIER S STEIIEM KR (RE & K
¥, 2016)) o N TIRRERESTONEZRIERM, JHRBR AR B L], 2
BT T M ANLAT P RS R R . SR UETHRIAT v EAE AT E W AL R B AT N
WAPER,  BAEGHRAT VBB L ST eSS CHIFT & T D%, 2016) o A1)
IR FEE— R SE T BN RE SRR GNP AT ™ AR OB R R, R MAESEE . A
ML R AR HE 7 THI 22 53 1 B i AT P A R R, BA BRI EUS2. B A6
S 5 (A BAT 3 K R AL R B AR (Schmitt et al., 2018). PRI S22 A TR A1 92 1)
TNV AT B AMUT N RE R B, AURESUR R BOER R RN —, R
NAEFTR R AR T B NN QNLTES), Pl MIARBIFEA TG R0, — B
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AL VO FE e {21k (Sarasvathy, 2001). Kk, I AMEE&CNEEEZ G, HFASD EIFGET
3, SEPR EABATEARYE 2 N I S EAS S, WIRTE R AR S IR TR Y, AR S Bl
AT AT NI AT REPEROR, A A Ao B 2 THI AT B8 77 )25 1 Py BR AR SZ B0 SRR, T R DL 3l
JUREK . X RIS, AT SRR B, Qe 38 56 H P XU 58 /) 2
RICNEE, AT EADNEAT AR, W GRS AR I RE T s, AL LR . T
A Mt PL R BRGA

B 5: AIARSZHRAE DN ARG AT A BA BRI ER, nRZHURFRRE
e, ARSI M v % AT T e

IWIWsRES

SEE A TU B AR VI I RS 9 Y A IR R B, AR SC R R SR T RN SRR AR 45
ML BT R SR 7 TAE. w5, B SCRRI FVE I AT HIHE S, R Ml 2= E T IHE A
M FEFE L ANV EN R ANVAT 955 T TH B 5T SR, S 8 0 Hr 4 i ot 7 SR, ATt 7o iR,
JEIE AT IR L, AT T — DI e 4T kAl . ok, AHIF Fadsd 1n) 265 1 A 1) 5 v
P TR AT SR AR B, F AR A E, BB, A AT R,
ede ADANE BNVAT 9. AIARSZ AR R LANR AR ORI LS B R AR, W RS AN
T EREL 5 B, AR FL AR /NG BN R A AT R S TR 2, AR T 2 1
SER A A R R B S I A 7Y, DASCR IR S S A A BB, RO
Jee IR, HRHEA T P4 25 ST BR A USCAE P 5 2 ORI R B , AR 1) A 1A AR . S
AR SPSS B A AMOS A HEAT SIUE 23 b, 8t (] A 40 A7 0 5 44 5 R AR AR 08 1 Hh 4%
B AR R, #— PR HEITRIREE R, AR AR, Ak, 4l
MEHE AT R e AT 7K 2 A0 R %A B 2 A DR R I 25 WA TIR N B A A AT 18

MARZENNE

BNLTEFER A B2 % Politis (2005) i Uchasaran et al. (2009) 3¢~ 2% Hi £ 6 I ()
R GNNEARE I ERYE Mitchell 2wl AN ERIFRIITT: IARZHI KA BT
Read et al. (2009) i e 7 k& iH Il & N %S, F£45E Chandler et al. (2009) HIHF5E; Ak
1T R BIHE 225 S kbes (2014) QAT AR . W 70 508 - i ik o 25 i) 45 BT R AR 11 453 17
BRI EG  FEIR A T 250k 5 B RIER, B E TR, R IR AT
“EUTR S CROMARRRE T X TR A e ME A R, I HAERORE A B R o e s B
1. BN 2« “IBAT” GRS 3+ “HErgmish 4. <FEMIRERE E dnid N 5.

B 5 LR

1. BT E B ARRE 7 B

b0} 453 17 AR A AT B, 43 M S R A T THD S R R IR TR R
TEOLEAT ROR TG v A . AT B, SR & B 53.6%, MR (S 46.4%,
BRSBTS AR S E, BOATRE A B TR S L, e R
F5& b ARAIE 0] 5 2008 1A o s AR B, 18 5 LU kA& (5 L 9%, 18-25 % 2 ] (5 LE 96.2%,
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26-30 & 2 Al 5 Ik 2%, 31-40 % 2 [A] L 9%. o by bhfe 2 9T 02 28-25 % 2 8], HH
A RS AE R A AIRGUARYI &, S50 A IR, o] DU — 28 s 7 it .
2. BERIMEE S MERR
(1) BERIEEHT
WRYEAE BRI AR e, S 2I0NLTE3E; A A GRE&IAE. BEJAED 5 Ak

TR GIiRAERS . HIPAHESR . FEHES . BalE®)  AIZRZHIRIX 4 NMEER) Cronbach’s o
RBEKT 0.6 FIRIRERUE, IEEEHKT 0.6, WIEARAA L2 HE RN . HEE
] 45 B4R ) Cronbach’s oo R HURIHT 15 FE 437124 0.950 1 0.885, 1t B AR & 3% {5 BE R IR 47 A
FEnFE. IR IEEDH 5 S A S ERIIUNER 5 1) Cronbach’s o K&, &AM H AT
ATDAREZ T P, DR, ) R B RO AT SR

(2) BGAUEME R T4 07

AWIEIEH SPSS26.0 XA —MERKIREMEHATINE . HARXNANLTETE; A
AAED (HESINEDS BEJIINAD 5 ADNAT A (CFIRHER. BIPHES . [FEMHES. BEHS) ;
AT RS2 ARG AIE 1 R 720 #r o K30 45 SRR B, xS L& 4845, X2/df = 1.754, RMSEA=0.041,
GFl =0.898, AGFI = 0.875, H&{H#A+8%+, IFI=0.967, TLI=0.962, CFI=0.967. fiiZifl &4
¥, PGFI=0.734, PNFI=0.802, PCFI = 0.837. Mifk b, iR &G EIEIREIE R A R
EMVEREP, Bk, BEIE BEIRARRr . Kk, MR 78t 240, CREHAM AVR fE
X = AN TR B ) A5 R SR SRR, B S5 R EoR, A SEZE s AR HEEA T BEJTAED
BNMEAT N CRIiR#ER . BIAHERS . (5 B MR BERAER) + AIARSZHIR 10 AR 1) &> T
FRUEAC R R ANHE KT 0.5, CREYIKT 0.7, AVE H¥) KT 0.5, Bk Lid, MBI
RERF . BeJa, i AVE PO ARAEXT i) 45 1 X 40 3B i LA B, = BEid 0t 1 48 | AVE
TR SXAE T S ERIA R REOT N DU 56, S5 1K, ADsEgE; ahla GHEEIL
L BEJIAED 5 BNEATN CRERHES . HIBAER . B RS, BEMER) ; TRZHRR 7
MEEX AL AVE PR T X ML N & NEEENMCREE, 6 X 53R
FRIDEESR, BRI A 45 X0 R R I ke 56 . AW 9EI8 F AMOS24.0 #4172 SRk R 104, %
KDL TERE; ADIAET GESINAL. BESAED 5 BDAT A iRl BIHES . 5B 0%,
TR o MRS S R X A He i, RRIX U R R T Lh A A, AR
PR IE C B FIRRUE 2/ df FME/NT 3, RMSEA HIME/NT 0.08, CFI HIME KT 0.9, SRMR HIMH
/NT0.05 (REARE, 2015), AT LUR IR, HAT 10 [BlF R R & B S o #E AR (52 = 903.490, d f=515,
¥2/ df =1.754, IF1 = 0.967, TLI = 0.962, CFl = 0.967, RMSEA = 0.041, SRMR = 0.0276), A7
(AL E FERIR A AL 10 SE N FRAR . itk mT DAHERTAS B 70 1028 B HAT B I X 73 AU
3. R ARZE b

AT FE R T [R5 A 2 0 1) 5 500 1) 3 [F) 5 v O 22 1 L AT R B . FR R
% (Common Method Biases) & i F2 A H1 T [FI R (1) 2 WA 55 1 i B0 SR JRAH R 3038 R
FE i) @ BEVE BEAH [R5, 45 iR Ar S A B AR R (R) 1R 00 R LA LA . LR T v 22 2 Wit 7
SR, Bk, RORIEG SR AR I, BRI AR & AR SR ik
i 2 iv) @ . iz F Harman,s S8Rkl 773200 A 22 & (BRishil AR &40 #ATIR R MK 1704,
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RIEHETE DL T IRAF R T MR, S — AT R T7 242 37.619%, /MFIRSHE 40%, T
W UEASAFAE S [F) 5 10 22 il
4. BEFGRIES T SHETE T

NG T RRUSCEE IR ARSI, AHT S BT A BT RA b, 3318
EWESAEZ, JEHE Pearson (RURFR) RIS ATA A P ARDGHE, I Bras ok
G, TEZENBE S EZERL T EENER N K, DsEsg: Ak (HE&IAAT. fe
JRNED 5 BNAT N CRnilEs . HIMES . EEMES. BelE®) » ARZHRX I TR
(RIME I AGTE 3.5-4 2 18], AR R BHERT & A R A T RE AR B ok, Ak e 2
BNVINED CHERINAT. BESTAED & BINLAT N CRIiRUES . HIBAAES . (5 BESR . BREeHER)
RS AR B2 (A A G A R, ADESESEs Al sn CGHERINAT. REJIASD 5 Ak
T CRdES . HIBES . RS . BEMR) + "IRZIKRZ MBI EREMLKR, &R
4/ NT0.7 WEFHE, X UL BRI BEARDG, WA T AR B AN 23 7 A ™ EE R

5. [=E5Hr

AR 2 e A M i AL Te 28 BN CHERINAT. BEJIAEDD 52
ANAT N it FI e EEMES . Bal®) MEREEE TR . H AR &
ZRUREADINAT HELINA BEJED FIENEAT N CiRdEs . HBES . (SRS, &
SRR ZIEIETER,

MR 22 e MR 72 B 56 28 ARl GRERINED. BEJTAAED s aikAT A
CHURAESR . AR . (5B HESR . REMER) MBS BTN, R I60 P] AR 32 45 e 7E
AANED CHESNAL. REASD RIBDNLAT N RIS, HIHES . (5 EER . HauER)
Z BRI AE R o 1 Se AT AT, RV FI AR E AR &, DLENAT N A R AR
% Modell, #6564 il 28 ot GIMEAT 950 o

£ 1 QNEEIRGONLT KRR

BNLAT N HRER i8S
=R Modell Model2 Model3 Model4 Model5 Model6
PESI - 173%%x -.076* -.093* -.014 -.069 -.018
G 063 .060 .020 .009 097* .105%
Bk 3w 309%*% A31%% 288wk
R2 0.033 0.542 0.009 0.257 0.014 0.239
AR2 0.029 0.537 0.005 0.249 0.010 0.230
F {8 7.799% %% 105.712%%*%* 2.050%** 30.928%** 3.181* 28.058%**
D-W {8 1.831 1.989 1.990 2.123 1.850 1.894
PESI -.200%** - 126%* - 138%* -.061
R .058 .004 .002
EINIAE 3 216%%* 261%%%
R2 0.044 0.343 0.019 0.346
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BNPATH RS A&
=8 Modell Model2 Model3 Model4 Model5 Model6
AR2 0.039 0.336 0.015 0.339
F 1 10.271%%* 46.701%%* 4.377* 47.295%**
D-W {H 1.973 2.031 1.813 47.295

E: *FREENMIKP P<0.05, ** R IR i3 K P<0.01, *** XK B E MK

KT ER IR L, EEAE =APIR: Bk, Eh5 B A2 50 KA 8 1) 535 52 ;
HorRfR AR EN R ENEELN; &E, FENESMPMAAEEMTATE, R
A RS RN E RS B A R AR AEE . R, iR B AR R X R AR B ) ]
IEERA GRS RANIERINE T E - e SIS R L s R a1 e s PR I & BV DN P = A EIVE S 1 5
INAZE, EUH IR BB 7 2 584 ) (Baron & Kenny, 1986) o &k FiR Tk, A
WHFEEEAT T AN En R A R .

R 20 HERIFARI P A RN Ao

- BINAT R AR I BA e 2% ERHEE iR g
Model22 Model23 Model24 Model25 Model26
(N7 273%* 107* 258Hk 188k 239k
RN A0 *H* 317k 262k 291 #kx 201 %%k
R2 0.620 0.311 0.265 0.371 0.388
AR2 0.617 0.305 0.258 0.365 0.383
71.075F 18 182,739+ 50.607+** 40.370%%* 65.930%** 71.075%%*
D-W 14 1.988 2.099 1.942 1.928 1.936

VE: *FOREE KT P<0.05, #* KR W E MK P<0.01, ***% R i3 1 /KF P<0.001

R 3 RESTNFAN A RN Ao

Ny HIRHER il Ny 5 RHER BEHER
xR Model27 Model28 Model29 Model30 Model31
EIR|A7E 3 223%*% 081 194 %% 156%%* 214k
EVANN] 33k 204k 347k 219%%* 189k
R2 0.604 0.284 0.306 0.356 0.366
AR2 0.600 0.277 0.300 0.350 0.360
F {H 170.552%*% 44 347+%* 49.333%%* 61.850%* 64.520%%*
D-W {4 2.076 2.140 1.945 2.013 1.916

W SR EBEMAKF P<0.05, **FIR BE K P<0.01, ***30R B 3& /K- P<0.001
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AR A RAEHE 2 R 5 QL AT D92 18] 3R 15 1 TR SR 45 R a0 R 3% 4 B

R A WRZPBURAMER NS QNLAT Jy 2 8] 1R AR R 35

BNVAT A R
ZE

Model32 Model33 Model34 Model 35 Model36 Model37
PESI -.078* -.077* -.063* -.021 -.021 -.012
o 012 .038 .051 -.019 -.002 .007
HEA AN 675%x% 588k 598k 509k A54wx% 460%x*
AR 2 AR 286%** 341%% A8k 216%%*
2 HLI 209 135%*
R2 0.478 0.552 0.592 0.262 0.291 0.308
AR2 0.475 0.548 0.587 0.257 0.285 0.300
F 137.075%%%  137.974%%%  129.640%*%*  53.078%%*  46.048%** 39 795%kx
D-W {§ 1.946 1.931 1.934 2.049 2.044 2.046
el -010 -010 .006 - 129%* - 128%* - 118%*
R .066 .087* 101* 024 047 056
RN A13%%% 344 354k .509%*+% 433k A40%**
AR 24 R 227H** 287HE 247%%% 285k
2 H I 229%k* 1435
R2 0.180 0.227 0.275 0.296 0.351 0.370
AR2 0.175 0.220 0.267 0.291 0.345 0.363
F & 32.870%** 32.817%%* 33.861%%%  62.837%F  60.563%** 52400k
D-W {8 1.939 1.925 1.964 1.910 1.910 1.915
P -.064 -.064 -.057
R -.036 -.020 -.014
RN 524k AT EEE ATEH**
A2 AR R 174k 200%%*
A8 LI .099*
R2 0.287 0.314 0.323
AR2 0.282 0.308 0.316
F {8 60.244%** 51.357%*x 42733
D-W {8 1.983 1.986 1.969
P51 - 117%* - 113%* 111 -.057 -.054 -.052
IR .033 057 .070* .000 017 .030
EVANN] 634k 539k S6 1k A16%H* 348w 369%*
AR R 27 5%k 320 196%%* 238k
22 B 191%*% 180
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BNLAT A RIRHER
ZE

Model32 Model33 Model34 Model 35 Model36 Model37
R2 0.432 0.498 0.531 0.181 0.214 0.244
AR2 0.428 0.493 0.526 0.175 0.207 0.235
F fH 113.742%%%  [11.045%*%  [01.177%%%  32.978%%%  30,503%+* 28 780%**
D-W & 1.995 2.010 2.038 2.097 2.094 2.098
el -.025 -.022 -.021 - 159%*%* - 156%%* - 154%%%
o 073 .089%* .095%* 041 .062 075
(VAN 49T7H** 435%E A46F** A64E*E 378%*% 399
AR 2 AR 179%*% 201%** 246%%* 288k
22 B .092%* 177k
R2 0.259 0.287 0.294 0.257 0.309 0.338
AR2 0.254 0.280 0.286 0.252 0.303 0.330
F 52.200%% 44.996%** 37.278%#* S51.672%%%  50.156%%*  45,6]9%**
D-W {H 1.925 1.927 1.950 2.009 2.017 2.012
el -.098* -.095* -.094*
G -.018 -.003 .004
(VAN T L399k A11H*
A A2 AR R 176%%* 207%%*
22 HLIR .103*
R2 0.229 0.256 0.266
AR2 0.224 0.250 0.258
F {8 44 505% % 38.631%** 32.403 %%
D-W 1§ 1.918 1.932 1.937
ARER

AR THHRAT NS, FERSGHEIE. SIS A Effectuation P8 A LA

b, BHSSER AT, St RIERANORIER G FiE, - T 5 M Ekk, @
IR AEREAT 85 S, AR B REAT SCIE AT AR LA 6 . AEXT BNLFE 38 A Bl
TR ES N, BRI E N AR, QN AT NI N AR R, I8 S R A e
ARG, M TR R IR PN AR R AN YRR TR SRR, BT A R R, Rk
1 328 X ENLSER S BNIARII R R ot R ses: oy B R, A Ry AL
B, Rl R AR R A &, TR, e AR R YRR 2 AR AR, JE
MR, ARBE 2 IRAGSCHF: AR EDINEI R BNLAT AR Rt R ENIARITE N B 22
&, ONATNE NI R, R SRR AR R AR b, @ iR, ke
AR R UL Z MR R, T8 REoR, BB 3 IR AR BN FIFE BL 5
FHENAT APRIR RS, E e E AR AN ST R E AN AT AR T, HK
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e AR B SE S A AT B BRI S E S, fi e RN AR o N B AR R A E
PR AN AZEBDNVAIAAL, HRYE B AR BYFE3RS T A8 B AL R EO 75 52 2 110 i o
TEFAEAE, MR IRA, e SR B4R 2 [ R R, B RER, RiX 4
RAFSCHF s AER ARZBURAE RN S EDAT AR ZR e, R EDARE N B2 R, Sk
T RVE RS R, IR 5 SRR A s AR B A b, M TR, ) ol e 6 A 1]
BHE LR ER, W RER, R 5 A &, AUFFRIRIHE 5 &y
B TAMERAE, FrA RS RICE N R 5 PR,

R 5. WHFURBG I AR A

584 BN HAES R
Bt 1 QLRI AR A)AT SCF
B 2 QMY TEZE 1L [ 52 A A R SCF
Bt 3 PN IE F 2 G L AT SCRF
1Bt 4 AP FIFE G FE 85 RMEAT A 2 T B A A SCRF
B 5 AR AURAE QLN 5 BNEAT 9 2 [ B A IE 1A 55 E SCF

RIR: B AR TR R

ik
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Abstract

In the current reform of education and teaching in colleges and universities and the innovation
of talent training mode, the major enrollment diversion training is an important training mode, but in
the experimental process, many problems have been encountered in the curriculum system setting,
teaching management mechanism, and diversion link of major enrollment. The article specifically
combines the actual situation of our undergraduate universities, and focuses on in-depth exploration
of the problems existing in the major enrollment and talent training in colleges and universities, And
according to the existing problems to explore solutions. The article points out that we should set
scientific and reasonable classification standards, improve the professional guidance system,
implement refined management classification indicators, and promote two-way choice between
majors and students. At the same time, we should do a good job in guiding students' major selection,
help students choose their majors scientifically and reasonably, further improve the quality of talent
training in colleges and universities, and improve the level of running colleges and universities.

Keywords: General Enrollment, Talent Cultivation, Professional Diversion, Problems and Countermeasures,
Research
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THE PERCEIVED VALUE OF DOWNLOADABLE CONTENT OF STAND
-ALONE GAMES ON CHINESE GAMERS’ SATISFACTION

RREERR ©, ISR 2

Jiawei Yan'", Hongyan Shang?

VREEXEEZRDEATER
L2Chinese Graduate School, Panyapiwat Institute of Management, Thailand
*Corresponding Author, E-Mail: 124399626@qg.com

WE

AL LA Paradox RAT 2 FIER 1 o SO X PO FERT G, JRR T 264 G i), TR
5] R 240 F) 6 240 5K . [n) 45— 35 1538 @, F ZE IR A DX AT 3N % (Downloadable Content
LU R R FR DLC) HUBEIME B VYN EBEThRENE . 5 EANME . A28ME . B SBE =
FERISZIA PR 2 o X R il 45 (RS fs = 2 Jd o rUR R A AT R M AT IS, A S g R AR Y
XTEAE R — 0 b, BJE1R RIS IS, HASEXS DLC Wi B RIS A 2 H A B3, T
JiEARME DLC 11 &, Bua oot = BRI e 0T A B IR SEIME K T DI Re M EK T B i % T
Dhfett DLC M &, To 50l 2 BE B A T A s - A ER T DR B R T B 3R SE I E X P

MR
REEW: HEBUE TR AN R S R

Abstract

In this paper, 264 questionnaires were sent out to Chinese community users of Paradox series
games, and 240 valid questionnaires were collected There are 15 questions in the questionnaire, which
mainly investigate the four dimensions of players' perceived value of Downloadable Content
(hereinafter referred to as DLC), functional value, emotional value, social value, self-realization value
and the influencing factors of satisfaction After the questionnaire was collected, the author used
descriptive analysis by computer software and then used structural equation model to further analyze
the data. Finally, the conclusion is that the influence of social value on DLC satisfaction is not
significant. For gaming DLC, the order of players' satisfaction judgment is: self-realization value is
greater than functional value is greater than emotional value for functional DLC, the order of players’
satisfaction is: emotional value is greater than functional value is greater than self-realization value.

Keywords: Chinese Players, DLC, Perceived Value, Satisfaction, SEM
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