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Abstract

With the increasing national income, more and more people go abroad and travel abroad.
When consumers travel abroad, how do they choose to travel in many countries? Consumer goodwill
will have an impact on consumer decision-making, only a few scholars in the existing literature
explore the impact of consumer goodwill on outbound tourism intentions, but no one explores the
impact mechanism between consumer goodwill, national image and outbound tourism intention.
Based on the theory of social identity, this paper constructs a model of the influence mechanism
between consumer goodwill, national image and outbound tourism intention, uses questionnaire data
collection and multi-layer regression analysis to process data. The study found that consumer
goodwill has a significant positive impact on consumers' intention to travel abroad, and that the
national political image, the national economic image, the national historical/cultural image and the
national technical image play an intermediary between consumer goodwill and consumer's intention
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to travel abroad. The results show that consumer goodwill and national image both affect consumers'
decision-making to travel abroad, but consumer goodwill play a leading role. The conclusion of this
paper has some practical guiding significance to the promotion of outbound tourism.
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ABSTRACT

This paper takes Sanyi spring mutton soup in Shan county of Shandong Province as an
example to make an empirical study. It conducts a survey and a formal questionnaire survey on the
scale through two channels: the physical store and the network. It makes demographic analysis,
correlation analysis and regression analysis on the collected questionnaire data, and finally constructs
the basic value, emotional value, cultural value, social value and sharing value By using SPSS
software, the quantitative analysis of the scale shows that there is a significant positive correlation
between the six variables and the dependent variable customer satisfaction. Finally, according to the
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conclusion of the study, this paper puts forward the corresponding countermeasures and suggestions
from the aspects of customer service perceived value, strengthening food, environmental safety,
strengthening cultural communication, and customer behavior and psychological research.

Keywords: customer perceived value, characteristic traditional snacks, mutton soup, customer
satisfaction
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ABSTRACT

This paper discusses the adversity faced by current physical bookstores and points out the
challenges and requirements of “new retail” for the reform and innovation of physical bookstores. The
core of “new retail” is to meet people’s consumption needs. The article proposes a transformation and
upgrading strategy from the aspects of integration, difference and service: on the one hand, we should
work hard to achieve integration with the Internet, and strive to promote channels, logistics, marketing
strategies, etc. On the other hand, all kinds of physical bookstores strive to achieve differentiated
development; finally, the physical bookstore should be more active in understanding the needs of
readers in the operation, aiming at the pain points in consumer demand, and innovating and upgrading
the service.

Keywords: new retail transformation physical bookstores

1. Introduction

1.1 The dilemma faced by physical bookstores at the moment

In recent years, physical bookstores have faced challenges in their operations under the
pressure of external factors and their own factors. The external factors mainly include: the
development of online shopping, the improvement and development of digital publishing technology,
and the change of readers’ reading habits from paper books to paper and e-books. The internal
challenges mainly come from high operating costs, backward business philosophy, and the price of
books caused by channels are higher than those of online bookstores. Therefore, in the past ten years,
the physical bookstores in China have gradually developed from the original, and later a large number
of bookstores gradually began to close down. For example, the Beijing Third Pole Bookstore once
dominated the private bookstores. The Xiamen Photoshope Bookstore was once praised by the media
as the most beautiful bookstore, and the Peking University Second Library’s Fengsong Songshudian
was once a famous independent bookstore. Various other bookstores for a while are unable to
continue to operate for various reasons.

The same is true of the advancement of digital technology and the situation of foreign
bookstores under the Internet wave. In 2011, the world’s second-ranked chain bookstore, the US Bode
Group, officially announced bankruptcy. The Wall Street Journal reported on the incident that “the
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fall of the American Borders chain bookstore is the consumer’s preference for e-reading and online
book purchase. the result of”. The large-scale dilemma of physical bookstores around the world
represents the decline of traditional bookstores. Therefore, the physical bookstore has reached the era
of change, and thus re-energize.

1.2 The transformation needs of physical bookstores under the background of “new retail ”

In today’s times, change is changing with each passing day. In the past 10 years, China’s
development momentum in the field of e-commerce has been stable. With the advantage of price,
online bookstores have become the main channel for most consumers to purchase books on a daily
basis, and physical bookstores have gradually been replaced. However, in the context of new retail in
the past two years, physical bookstores have become synonymous with fashion. Individual brand
chain bookstores have a tendency to go against the trend. Some independent bookstores and theme
book bars are more and more popular among consumers. It has become a place for young people and
cultural people to socialize and has won high praise. Under the impact of e-commerce, it won a
place.Conversely, from the standpoint of e-commerce, there are still many problems that need to be
improved. The e-commerce platform is fiercely competitive and the homogenization is more serious.
It has not been popular in the past few years. The merchants of various large-scale e-commerce
platforms have been saturated, and the advertising traffic costs are also high. For certain types of
goods. Pure online retailing cannot meet the needs of businesses and consumers. The cool scene
experience, personalized and comprehensive personalization, and more convenient shopping channels
are more concerned by today’s consumers in the new era.

Content

2. The status quo of China’s physical bookstores and the problems facing the
transformation.

2.1 The overall decline under the impact of the Internet

In the past ten years, with the development of Internet technology and the popularity of
online shopping, especially the development of book e-commerce platform. Online bookstores have
had a huge impact on physical bookstores. Their low-threshold, low-cost, high-efficiency operations
have gradually and rapidly occupied more than half of the book market at an erosive rate. This effect
is highlighted by the fact that a large number of physical bookstores in China have suffered a
downturn. The overall decline of the physical bookstore can also be seen in the policy. After 2010, the
people and the government even put the rescue bookstore into the proposals of the two associations.
Since then, the policy of supporting the development of physical bookstores has been continuously
introduced, such as “Guidance on Supporting the Development of Physical Bookstores”, etc., from
taxes and land. Provide support in other areas.

2.2 Some brand bookstores rise against the trend

According to the National National Reading Survey Report, the reading rate of Chinese
adult nationals has increased year by year in the past 8 years, the national reading rate has increased,
and the paper book market has recovered. In addition, since 2014, the number of physical bookstores
in China has increased. After continuous decay, it achieved a small increase for the first time and
became a major signal for the recovery of the physical bookstore industry. Today, the popularity of
digital shopping in online shopping, the people’s demand for paper books has not been reduced, the
consumer groups of physical bookstores are still there. It is only necessary to change the concept,
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constantly upgrade, meet people’s consumption expectations and needs in the new era, and seize new
opportunities for development.Under the background of the difficult advancement of physical
bookstores, some of China’s branded physical bookstores have continued to transform in the face of
difficulties and present a good momentum of development. Some bookstores represented by Eslite,
Fangsuo, Sisif and Pioneer Bookstore have changed their traditional forms, explored new ways of
doing business, and gradually found their own positioning and core competitiveness. The
transformation of some branded physical bookstores, the rapid expansion of the stores of individual
chain brand physical bookstores, gradually promoted and promoted the overall renaissance of the
physical bookstore industry and market in China. However, the transformation and development of
physical bookstores is still in the exploratory stage, and no unified experience has yet been formed.

2.3 Entity bookstore transformation positioning is missing

First of all, most bookstores lack a deep understanding of their positioning. Many
bookstores still pin their competition with online bookstores for price wars. Undoubtedly, the
advantages of online bookstores in terms of price, category, coverage and timeliness are hard to match
in physical bookstores. However, the spatial experience and humanistic care that physical bookstores
have cannot be provided by online bookstores. Differentiated operations should be implemented, or
their disadvantages can be turned into advantages. The physical bookstore should identify its own
positioning, and adopt a reasonable business strategy according to the business objectives of the
bookstore to avoid the failure effect caused by the confusion. Try to be different from the positioning
of the online bookstore, and make full use of the space setting and cultural atmosphere.

2.4 The direction of development and transformation is not clear

We all know that physical bookstores face many difficulties in their development because
of the impact of the Internet and their own business philosophy. Therefore, they have been
transformed to achieve development. But it is undeniable that many bookstores have encountered
problems more or less in the process of transformation. The reason is mostly because the development
direction is not clear, resulting in weak transformation and blurred direction. Or use the use of
doctrine, without analysis and judgment, directly to emulate other physical bookstores, that luxury
stores and hybrid business is the key to success. Different physical bookstores should have different
development paths. They should fully consider and evaluate the advantages and disadvantages of their
internal and external environments, and formulate clear development goals, including monthly targets,
quarterly targets, annual targets, long-term goals, etc. Realize a longer-term development.

2.5 Main business function is not prominent

In the new round of bookstore transformation, many bookstores have regarded multi-
business mixed management as a magic weapon for business and success. However, there are a
number of bookstores that have failed and failed to achieve the so-called prosperity. Through analysis
and objective observation, it can be concluded that most of these bookstores with poor management
are over-transformed, and the bookstore is used as a scorpion to sell other kinds of goods and become
a hypermarket. As a cultural space, the physical bookstore can adjust its business strategy, but the
business boundary is not unlimited. Core competitiveness should always be retained, otherwise it will
be replaced by other industries sooner or later.
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3. The new business style of the physical bookstore under the background of “new
retail”

3.1 The core and changes of “new retail ”

In the context of “new retail”, various sales scenarios and sales strategies are dazzling.
However, we need to pay attention to the fact that regardless of the sales pattern and sales scene, the
core of “new retail” is still consumers, that is, to meet the changing consumer demand of consumers.
Therefore, the core of “new retail” is to meet the new needs of consumers. In the process of meeting
people’s needs, the following changes are being brought to the retail industry:

From focusing on sales to paying more attention to traffic. Looking at a company today,
we no longer just look at how much transaction it has, but more about how many effective users it
has. Because it is different from buying and selling, traffic can be used repeatedly, and businesses or
individuals engaged in retail operations often do things: creating traffic, borrowing traffic, and using
traffic.From focusing on the brand to more on interaction. Today’s consumers are no longer just
accepting information, being bombed, being indoctrinated, they become participants in the marketing
chain. The brand is a business card, used for propaganda, to remember; in the mobile era, the
interaction between people makes the product promotion more permeable and timely dissemination
effect.From focusing on price to paying more attention to individuality. Low-price strategies and price
wars are a lasting marketing tool for the retail industry. However, this year’s sharps have become
somewhat blunt, and people are increasingly pursuing something other than price.

3.2 The difference between “new retail ” and traditional retail

3.2.1 Differences in new technology applications and channels, including the
following aspects:

(1) New retail integrates online and offline resources, while traditional retail separates
the two.

Compared with traditional retail, new retail is more reflected in the ability to integrate
resources. Whether it is online resources or offline resources, as long as it can better promote the
purpose of sales, it can be used, so that the line The sharing of data is realized online and offline, and
mutual drainage is achieved; as we know, traditional retail is obviously weaker in this respect, even if
some enterprises have physical stores and online stores in retail, but in practice In the past, these
stores did not realize the intercommunication of resources, channels, etc., and they have always been
separated, and they are doing everything. Therefore, there is no direct relationship.

(2) differences in trading roles

As we know, the main process of traditional retail in commodity commodity trading
is relatively simple, mainly to buy goods from suppliers in bulk and low prices, and then sell them to
consumers in the market through high price increases. The main earning is The difference in the
middle of the profit. In contrast, new retail is very different. In addition to acting as a bridge and link
between suppliers and consumers, it is the leader in the entire business process, from product design
to product production to merchandising to service delivery to sales and collection of feedback to the
next batch. A series of closed loops such as production are the links of new retail, and the role of new
retail in trading.

(3) differences in sales channels

Compared with traditional retail, new retail merchants will effectively use various
sales channels to achieve the channel’s gradual interoperability, the goal is consistent, and the
consumer from the pre-purchase search comparison, to the purchase order to the purchase Share the
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entire purchase activity in time, analyze it, collect feedback based on big data in various links, interact
with consumers and provide personalized advice. Although traditional retail provides consumers with
more than one kind of purchase channels, such as physical stores, telephone shopping, TV shopping,
etc., the key point is not open, that is, each sales channel is independent and cannot promote each
other development.

(4) differences in logistics and distribution

Traditional retail has always followed a fixed process in the distribution of goods.
“Manufacturers produce goods, retailers order one, display goods in physical or virtual stores, and one
consumer buys in stores”, and These sequences are carried out step by step. The new retail breaks the
tradition of traditional retail, and strives to let consumers get the products they want at the fastest
speed in the first time, and the shopping experience has been greatly upgraded. Consumers can choose
custom products according to their needs; they can also purchase their own products, and they can
choose from the store; they can also choose the physical store to see the styles and place orders online.
The physical store can arrange delivery and delivery from the nearest warehouse.

(5) differences in core concepts

The biggest change in the retail industry is still the change of the sales place. The
latter represents the business philosophy of small profits but quick turnover of goods. The core of the
business is commodities, which maximize the profit of goods through dumping and scale effect. “New
retail” is the application of new technologies and new ideas of the Internet, selling products or
services to end consumers, allowing consumers to access all activities of products and services,
allowing consumers to purchase the goods they need in the shortest possible time. The core of “new
retail” is people, that is, to meet people’s consumer needs and enhance the user experience.

3.3 The “new retail ” entity format in book retailing

3.3.1 Multi-business mixed operation

In recent years, many bookstores have achieved a good development trend in the
overall downturn of physical bookstores. Such as Sisif, PAGEONE, and other bookstores.
Comprehensive analysis, the author found that in these bookstores, the large logarithm is implemented
in a variety of formats mixed business, the integration of catering, cultural, literary salons, or
handmade museums. What we all know is that the physical bookstore as a place to sell books, the
book’s gross profit is actually very low. Under the impact of low-cost Internet, if you only rely on the
profits of selling books, the physical bookstore will be very difficult, which is why many bookstores
are not going to fail. However, it is worth noting that many bookstores now adopt a hybrid business
model, so competition will increase in similar models. In the end, the real test is actually the essence
of the bookstore, that is, the actual operational power of each bookstore with the book culture as the
main orientation.

3.3.2 E-commerce offline experience sales center

Jingdong Books has developed rapidly in recent years and has become an important
library e-commerce platform. In November 2016, it announced the launch of the “Thousands of
Thousands of Stores Book Corner” program. The main content of this program is to open a thousand
reading corners in 1,000 cities, hoping to use the city’s cafes, casual restaurants or cultural centers to
become a new reading venue and provide better services for readers. In addition, there are also book
scene spaces in Jingdong Home and Jingdong Store.
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3.3.3 upgrade and upgrade have both bookstores

There are two core concepts in physical bookstore upgrades. The first is the upgrade
experience. In addition to selling books, one of the more popular bookstore upgrade models is the
“book + service” approach, which also provides coffee and other beverages in bookstores, increased
parent-child reading, reading the pavilion, and performing cultural creations and exhibitions. The
second is digitization. E-commerce has a very good experience in digital applications. However,
compared with online, the digitization of offline bookstores has just begun, and there is still much
room for improvement in efficiency and experience. Of course, if an individual’s development
capabilities are limited, a single store can join certain platforms of new retail applications to enhance
the capabilities of new retail. The main body of the shared bookstore is more diverse, and it can be the
original offline retail store, or the online branded book merchant, or even the online red bookstore.
Shared bookstores also sell books, but the main function is to provide consumers with a place to read,
the advantage is obvious, consumers do not have to spend money to buy each book. The geographical
location of the shared bookstore is more important. It is usually opened in the roads or shopping malls
where people are concentrated. For example, the superstar group’s smart study room, users scan the
app, enjoy a single code borrowing, and recommend the same type of books that readers like. It is also
a good choice for schools and businesses.

3.3.4 Change to 24-hour bookstore

Since the launch of the Sanlian 24-hour bookstore, it has caused a lot of sensation and
influence throughout the country. Many cities have entered the first place to follow suit. The 24-hour
bookstore model has been launched in China. On the basis of emulation, localities are constantly
exploring and working hard.

4. The transformation strategy of physical bookstores under the background of “new
retail”

The core of the transformation of the physical bookstore in the context of “new retail” is
people, that is, starting from the service, providing personalized services and promoting the overall
competitiveness of the physical bookstore through differentiated development and diversification, and
also with the Internet. Combined, this paper proposes the following three transformation strategies.

4.1 The combination of physical bookstores and the Internet
In recent years, with the rapid development of science and technology, especially the
development of the Internet and artificial intelligence, it has provided strong technical support for the
development of many enterprises. Under the “new retail” environment, it has not been of much
significance to explore the development of various formats separately, and integration has become a
new trend. The transformation and innovation of physical bookstores can first try to integrate with the
Internet, mainly from the following aspects.
4.1.1 Channel interoperability
First of all, the physical bookstore should communicate with the network platform in
the communication channel, and regularly promote and recommend new books through specific
network platforms. For example, when there are some good new books in the physical bookstore to
come in, it is necessary to publish new books on the network platform in advance. Information on
signing and selling; for each type of reading, recruiting readers on the online platform; before the
important holidays such as reading, you can hold a reading marathon; you can also guide the readers
to actively participate in the theme lectures held in the physical bookstore on the online platform.
Bookstore interaction. This is more likely to attract readers’ interest and attract them to the offline
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physical bookstore to experience. Secondly, the physical bookstore can use its large-scale online
book-buying platform to develop its own online sales channels, such as laying out its own online
bookstores on platforms such as Jingdong, Dangdang and Amazon, and actively building a
communication platform, striving to form interactive links, and actively recommend offline activities
and information. On the one hand, it increases the network book-selling channels, on the other hand, it
draws on the offline physical bookstore bookstores, and continuously develops the sales channels of
physical bookstores.

4.1.2 Online and offline logistics and technology integration

Internet bookstores and physical bookstores should have a larger complementary
nature. In particular, online bookstores can arrange their own offline bookstores in major cities, such
as the Dangdang Meixi Academy mentioned earlier. The offline bookstore is used to provide readers
with the ability to view and select books while providing readers with a variety of event experiences.
In the actual order, you can still operate on the electronic terminal in the store, order online, and pay.
The physical bookstore in the bustling area has a high rent and limited space. It can take the
warehousing and logistics system of the online bookstore. When the customer places an order after
the physical bookstore experience, the book sends the logistics from the warehouse near the store. In
this way, the space of the physical bookstore is saved, and the limited shelves can be left only to the
best-selling items, and the operating costs due to the construction of the warehouse and the
accumulation of inventory are saved.

4.1.3 Big data combined with marketing strategy

In the current era, if a company can obtain sufficient data, it will have a great
advantage in its operations. By the same token, for physical bookstores with increasingly competitive
environments, it is more important to use Internet new technologies to mine user data, thus providing
an information base for bookstore operations and various activities. To achieve this goal, physical
bookstores can track the behavior of readers by using some Internet technologies. Based on this, a
user management system can be built, which can collect and analyze and manage user information in
real time, and then realize integrated marketing to consumers through a combination of various
marketing strategies. Through the integration of marketing strategies, establish a good interaction
group with users, and then form a good relationship. In this way, different consumers can be provided
with different services and products to truly meet the different consumer needs of consumers.

4.2 From the one side of the store to the differential development

4.2.1 The transition from selling books to lifestyle

Lefebvre pointed out in the theory of space production that space is the object that
can be consumed, and it is also a kind of social productivity, which is one of the factors that build
social relations and social order. On the basis of this theory, the physical bookstore is not only a place
to sell books, but also a space for sale. Therefore, it is possible to shift from a simple management
book to a space at the same time, thereby gradually changing the functions of the previous bookstores
and helping to form a new one. Lifestyle efforts. This is also the demand for the future consumer
experience, go to the bookstore to experience a new way of life, solve problems and troubles in life.
The rise of a physical bookstore from a place where books are sold to a change in people’s lifestyle is
a social proposal that is conducive to enhancing the people’s happiness index and promoting the
harmonious and stable development of society.
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4.2.2 Building a scene based on the pain point of the consumer’s experience

Shopping scenes are a major feature of “new retail.” In the transformation, the
physical bookstore should be guided by the pain points of consumers in the daily purchase of books,
actively build new consumption scenarios, create better experiences, and play a leading role in the
cultural space. Real space is the unique advantage of the physical bookstore. It should be based on
this, carefully manage the bookstore space, and carefully design, the first is the construction of
cultural space, it must have a strong cultural atmosphere full of book fragrance, and have their own
The style is consistent with the positioning of the bookstore, which makes the reader feel good and
dependent. Here, we can learn from the structure of the Sisif Bookstore on the scene, the combination
of business methods and fine space division, which not only won the readers but also improved the
space utilization rate and increased the profitability of the bookstore.

4.3 Diversification and upgrade of personalized service

4.3.1 User experience in the composite business is the key

The core of “new retail” is to meet people’s needs. Today is the Internet age,
technology is developing rapidly, big data has been able to provide a lot of data for human beings. In
the process of transformation, physical bookstores should make full use of science and technology,
through the function of big data, record reader identity information, purchase time, purchase content,
Book frequency, personal preference, etc. Comprehensive data analysis of consumers’ purchase
behavior, detailed classification and labeling of consumers, and sorting out the real and detailed
reader classification. Rather than in the past, all readers are provided with undifferentiated services
and recommendations.

4.3.2 Strengthen the precision service of membership system

The core of “new retail” is to meet people’s needs. Therefore, new retail is
inseparable from membership in order to provide consumers with personalized and personalized
services and products. This is especially true for physical bookstores, which must strengthen the
store’s investment in membership marketing and increase the use of book-lovers. Members can be
offered a price discount, but this is only a small aspect, and more should be an upgrade of services and
experiences around members. Especially for the newly opened physical bookstore, we should work
hard on the construction of members to attract readers into the store experience.

4.3.3 Improve the experience of the physical bookstore

The overall environment of the bookstore has a great influence on the experience of
reading. This is also the point of competition between the physical bookstores. Gao Xiaosong’s
“Xiaoshuguan” better creates a reading environment by limiting the flow and controlling the books.
1200bookshop creates a kind of humanistic care by providing accommodation for backpackers, not
buying martial arts and inspirational books, which is the point of improvement in the experience of
physical bookstores. in conclusion

Conclusions

Throughout the history of the development of physical bookstores, although with the
development of the Internet, digital publishing has gradually changed people’s consumption patterns
and reading habits, physical bookstores have also been affected. But on the other hand, physical
bookstores still have an irreplaceable advantage over online bookstores. Whether it is a humanized
reading experience or policy support, physical bookstores are better at developing. At the same time,
the intellectual property of the physical bookstore makes it not only a place for book sales in the
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development of the national industrial economy, but also a landmark that can promote the prosperity
and prosperity of the regional culture. Although the physical bookstores have repeatedly encountered
shocks in recent years, the management is difficult, but there are still well-developed physical
bookstores at home and abroad. The necessity of the transformation of physical bookstores comes
from the constantly changing macro-society and economic environment and the rapid development of
network technology. The development of the Internet should not be a hindrance to the transformation
of physical bookstores. Entity bookstores should adapt to the changing trend, seize the “new retail”
trend and opportunities, actively change the business format, and use emerging network technologies
to maintain their core advantages. Under the initiative, we will respond to the challenges from the
market and successfully realize the transformation and upgrading of physical bookstores in the
context of “new retail”.
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Abstract

With the vigorous development of feminist movement, feminism has become a universally
recognized value system in all fields of society. The combination between ethics of feminist care and
stakeholder theory expresses not only the concern for female employees, but also the attitude system
of caring for all stakeholders of the enterprise. From the perspective of stakeholders, this paper studies
on the following parts: what is the enterprise female care, the value of the enterprise female care, and
how to conduct the enterprise female care. On this basis, it is proposed that enterprise female care can
enrich the connotation of corporate social responsibility, improve the level of employees' job
satisfaction, and have a significant impact on the increase of corporate performance. This can not only
further clarify that female employees are stakeholders who have a significant influence on the
enterprise, but also explore the value of female care for the operation and management of the
enterprise from a new perspective.

Key words: stakeholder theory,female care,theoretical study
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Abstract

As an important research field of brand equity theory, brand extension theory has been
extensively studied by scholars all over the world, and has become an important strategic tool widely
used by enterprises. Brand extension has been introduced into China since the mid-1990s. It has
experienced a rapid development process from preliminary exploration to in-depth exploration and
then to expanding research. Based on the classical A&K theoretical model, this paper combs the
literature of brand extension in China and foreign countries in the past 30 years from six aspects:
parent brand factor, extension product factor, relationship factor between extension product and parent
brand, consumer factor, marketing factor and social factor, and constructs a model for successful
brand extension, and provides experience and basis for reference in theory and practice, and provides
ideas for future research in this field in the context of China.

Keywords: Chinese context, brand extension, success Factors, overview and prospects

1. Introduction

In the 1980s, brand extension became a common strategy adopted by product managers in
international enterprises (Tauber, 1988). That’s mainly because brand extension can not only improve
the success rate of new products (Aaker, 1991; Simon and Sullivan, 1993; Collins-Dodd and Louviere,
1999), but also can strengthen the parent brand in the mind of customers, promoting its popularity and
reputation (Park, Jaworski and Mac Innis, 1986; Dacin and Smith, 1994; Lehu, 2004), and increasing
its market share, etc. Data show that more than 80% of new products in the United States enter the
market through brand extension. Some well-known enterprises in China, such as Haier, Gree, etc,
have also adopted a large number of brand extension strategies and achieved success. Is the success of
these brand extension strategies accidental or inevitable? What are the factors affecting the success of
brand extension? What are the key and specific factors? Is there any interaction between the factors?
These are the core issues that can not be avoided to guide the practice of brand extension.
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With the application of brand extension strategies to practice, the theoretical research of brand
extension has also attracted enormous attention. Scholars defined brand extension from the
perspectives of the nature and the role of brand extension, which is shown in Table 1.

Table 1: Overview of Brand Extension Definitions

Brand extension definitions

Sources

Brand extension refers to the use of the leverage of a well known brand
name in one category to launch a new product in a different category.

Tauber, 1981

Brand extension is the use of a successful brand name to launch new or
modified products in a new category.

Kotler, 1994

Brand extension is the introduction of new products in the category of
parent brand to market or the introduction of new products in a new category
to the market.

Aaker&Keller, 1990

Brand extension refers to the application of existing brand namesto
products in related categories or new categories, which includes two types.
One is that extension products have similar attributes with the existing
products of the parent brand, which is called product category extension; the
other is the extension of the concept of new competitive products from
existing product categories, which is called new product concept extension .

Sheinin&Schmitt, 1994

Brand extension should include the same and different products or
services entering the market and the extension in the new market segment.

Lu Taihong, 2000

Brand extension refers to the use of the original brand name for product
line expansion or launching products in new category based on the established
quality or reputation of the original brand.

Zhou Zhimin, 2001

Brand extension strategy refers to the use of a famous brand or a
successful brand with market influence on a product completely different from
the successful product or the original product.

Liu Yun, 2002

Brand extension refers to the application of a famous brand or a finished
product brand to products different from existing products or original
products. Brand extension is used as a strategy for enterprises to launch new
products and to expand markets. It is also an important way for enterprises to
utilize their own brand assets.

Fu Guoqun, 2003

Brand extension refers to the application of the original brand to new
products or services on the basis of established brand reputation so as to
reduce the risk of new products entering the market and to obtain greater
market returns with less marketing costs.

XueKe, Yu Minyang, 2003

Brand extension, also known as brand expansion, refers to the process in
which an enterprise applies a well-known brand or a successful brand with
market influence to a product completely different from the famous product or
the original product, in order to launch a new product.

Su Yong, 2003

In consideration of product diversification or brand equity expansion, a
brand operation strategy for enterprises to launch new products into the
market with existing brand names is essentially a form of market entry for
new products.

Zheng chundong, 2005
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3. Brand extension theories

3.1 Affect transfer model
Scholars mainly use the affect transfer model to describe a consumer’s evaluation of
extension products, which is shown in Figure 1.

Migration l

Degree of fit

Consumer'’s attitude and Evaluation of

feelings for parentbrand extension products
Migration path2

Fig.1: Affect transfer model

A consumer’s attitude and preference towards parent brand can be transferred to extension
products through two possible migration paths, which can have an impact on brand extension
evaluation.

Migration path 1 describes a direct migration process. Boush et al. explained the migration
with generalization and assimilation of stimuli. They believed that the attitude toward a brand is a
conditioned reflex between the parent brand and its consumers. When the conditioned stimuli, namely
the name of the parent brand, appears, it causes a consumer to experience certain emotions, such as
affection. Migration path 2 describes an indirect migration process. The migration of a consumer’s
emotion toward parent brand to extension products depends on the degree of similarity between the
two perceived by consumers. If the similarity between the extension products and the parent brand is
high, the consumer's preference for the parent brand can migrate smoothly to the extension products,
thus generating a positive evaluation extension products; when the similarity between the extension
products and the parent brand product is low, the consumer's preference for the parent brand can not
migrate smoothly to the extension products, which causes a negative evaluation of the extension
products due to cognitive conflicts.

3.2 Attribute demand-association model

Proposed by Bhat and Reddy, the attribute demand-association model appeared later than the
affect transfer model. The model considers that the main factor affecting a consumer’s evaluation of
extension products is not the consumer’s attitude toward the parent brand or the similarity between the
extension products and the parent brand products, but the degree to which the specific attribute
associations of the parent brand is needed by the extension products, which can be expressed by Aili.
Ai represents the specific attribute association of the parent brand. li represents how much the specific
attribute association of the parent brand is needed by the extension products. This model assumes that
a consumer would first figure out whether the specific attribute association of parent brand (i.e. some
attributes or benefits that distinguish a brand from a competing brand) can fulfill his demands for the
attributes or benefits of its extension products before evaluating each extension products. When the
specific attribute association of the parent brand is consistent with the consumer’s demand for
extension products, the consumer would have a higher evaluation of the extension products, and vice
versa.
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3.3 Category theory and generalization theory

Category theory is mainly used to explain a consumer’s evaluation of brand extension. It
holds that the key to a consumer’s acceptance of brand extension lies in his perception that the
extension products belongs to the same category as the parent brand. In this way, he can transfer the
associations of the parent brand to the extension products. The judgment of whether the extension
products and the parent brand belong to the same category mainly depends on the fit or similarity
between the two perceived by consumers. Category theory holds that a consumer has a logical
prediction of how the brand would extend based on his knowledge about the brand before the actual
brand extension begins.

Generalization theory holds that in learning the response to a certain stimulus, the response
can be evoked not only by the original stimuli, but also by similar stimuli. That is to say, the effect of
the original stimuli can spread to other similar stimuli, which is called generalization. The degree of
generalization is closely related to the similarity of the two stimuli. The more similar a new stimulus
to the original conditioned one, the more significant the generalization is; on the contrary, the less
similar the two stimuli are, the less significant the generalization is.

4. Factors affecting brand extension

4.1 The parent brand

Existing studies on brand extension have made in-depth discussion on the impact of parent
brand-related factors. This study summarizes that parent brand-related factors mainly includes the
following dimensions: perceived quality of parent brand, parent brand breath, the attribute
associations of parent brand, the technical level of parent brand, the history of parent brand extension,
etc.

4.1.1 Perceived quality of parent brand

Early studies by Boush et al. found that if there is a high fit between parent brand and its
extension products, a consumer’s attitude towards the parent brand would affect their attitude towards
the brand extension. Suder and Brodie's research in New Zealand found that the perceived quality of
parent brand products by a consumer has a significant direct impact on his evaluation of the brand
extension and can exert indirect impact through its interaction with substitutability. Bottomley and
Dolye's research in the UK found that after they eliminated the multicollinearity between the main
effect and interaction effect by residual centering method, both the direct impact of the perceived
quality of parent brand and the indirect impact of the interaction within the three fit dimensions of
complementarity, substitutability and transferability are quite significant; besides, Compared with the
main effect, the impact of interaction effect is much weaker. The research of Fu Guoqun in China also
proved the impact of the perceived quality of parent brand products on its brand extension evaluation.

4.1.2 Parent brand breadth

Boush and Loken's research results showed that brand breadth directly impacts a
consumer’s evaluation of extension fit, and thus indirectly affects the consumer’s brand extension
evaluation. Experiments by Meyvis and Janiszewski proved this hypothesis that when a rand with
great breadth has positive benefit-focused association in extension category, consumers tend to prefer
the extension of the brand with wide breadth even if the extension category is more similar to that of a
brand with narrow breadth.
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Leili et al. Studied the influence of brand width on consumers' far-reaching evaluation in
Chinese context. They use the concept of category fixation degree to express the connection strength
between a brand perceived by consumers and a specific product category, and propose that the degree
of consumer cognitive dissonance caused by the functional difference between the extended product
and the parent brand is too large when the extended product is extended because the wide brand
category fixation degree is low and the specific product functional attribute in the brand knowledge is
less It will reduce, especially when the consumer motivation is weak, some general characteristics of
the brand are more easily activated, according to which, they infer that the broad brand has more
advantages in the far extension under the condition of low penetration.

4.1.3 Attribute-based association of parent brand

Dawar pointed out that when parent band have strong association with only one product, a
consumer can have a stronger perception of the extension fit because he can more easily extract from
his memory the knowledge about products with strong association with the parent brand.

4.1.4 The history of parent brand extension

In his research, Delvecchio argued that the past history of parent brand extension has a
positive impact on parent brand strength. Swamin and Tayur's research results show that previous
brand extension can impact a consumer’s purchase behavior of newly launched extension products,
and the impact is even more significant especially when the consumer has low loyalty to the parent
brand or prefer the previously launched extension products.

4.2. Extension products-related factors

4.2.1 The quality of extension products

When there is a small perceived quality disparity between existing brands in a category, a
consumer would infer the quality of extension products according to the quality level of the existing
brands, while the influence of technology level of the parent brand would be weakened. On the
contrary, when there is a remarkable quality disparity between existing brands in a category, the
quality of the existing brands is no longer a criterion to evaluate the quality of extension products;
instead, the consumer would evaluate the quality of extension products based on the technical level of
the parent brand.

4.2.2 The difficulty of manufacturing extension products

The difficulty of manufacturing extension products also directly affects the success of
brand extension. Higher difficulty in manufacturing extension products leads to a consumer’s high
brand extension evaluation, while the low technology of extension products would lead to a
consumer’s low brand extension evaluation (Aaker and Keller, 1990). Jun et al. proposed that
consumers may use the technology level of existing parent brand products as a reference to evaluate
its extension products, so when the parent brand extends to products requiring higher technology,
consumers might question the company’s capability of manufacturing the extension products if they
use the low technology level of the parent brand as a criterion.

4.3 The relationship between extension products and the parent brand
The existing studies on brand extension summarize the relationship between extension
products and the parent brands as follows: product fit, association fit and cultural fit.
4.3.1 Product fit
The research of scholars has proved that the perceived fit between the extension products
and the parent brand would have an important impact on the feedback effect of brand extension.

A464



2020 Panyapiwat International Conference on Social Science and Management
March 2, 2020

2020 4F 1E KA A2 Bedt 2 B2 5 B E PRy il
2020 F3 H 2 H

Boush and Loken divided brand extension into typical and a typical zones to test the impact of
different ways on a consumer’s brand extension evaluation. When the extension products have a high
degree of fit with the original products of the parent brand, the brand extension is called typical brand
extension; when the extension products have a low degree of fit with and the original products of the
parent brand, the brand extension is called atypical brand extension.

4.3.2 Association fit

Based on Park and Lawson's research, Alba put forward the concept of brand-specific
association fit, and tested its impact on a consumer’s brand extension evaluation. They believe that a
brand has some attribute or benefit associations that are not related to its products other than brand
concept association. Their empirical research found that the extension of parent brand to products
with no similar attributes but related brand-specific associations receive positive feedback than to
products with similar attributes but unrelated brand-specific associations, which proves that in some
cases brand-specific association fit has a greater impact on a consumer’s brand extension evaluation
than product attribute fit does.

4.3.3 Cultural fit

Zhou Luyang used China’s time-honored brands as research objects to carry on brand
extension researches. Considering the unique cultural attributes of a time-honored brands, she put
forward the concept of cultural fit for the first time, arguing that cultural fit is a further refinement of
the concept of brand concept consistency or brand association consistency; moreover, she also proved
through empirical studies that there is the cultural fit factor affecting the extension of china’s
time-honored brands. The cultural fit in the extension of atime-honored brands refers to the fit or
similarity or compatibility in historical inheritance and national characteristics between the parent
brand and its extension products. It is confirmed by empirical research that cultural fit is one of the
important factors affecting the success of a time-honored brand extension. The stronger the cultural fit
between the extension products and the parent brand is, the more positive evaluation a consumer
would have for the brand extension.

4.4 Consumer-related factors

4.4.1 Connsumer innovativeness

Dowling and Staelin's research found that different consumers have different perceptions
of risks. In the process of brand extension evaluation, consumers with poor innovativeness would link
high risk with low fit, thus showing resistance to brand extension. Based on the new-product diffusion
theory, Klink and Smith proposed that consumers with different innovativeness level have different
responses to brand extension. Consumers with higher innovativeness have higher tolerance of risk,
which makes him easier to accept low-perceived fit brand extension. On the contrary, consumers with
low innovativeness have low tolerance of risk, which makes him more difficult to accept
low-perceived fit brand extension. Their empirical studies showed that a consumer’s innovativeness
level has a significant positive effect on brand extension evaluation and can regulate the relationship
between the perceived fit and brand extension evaluation. With the increase of a consumer’s
innovativeness level, the impact of perceived fit on brand extension evaluation would decrease.

4.4.2 Consumer involvement

Barone further pointed out that consumers need more cognitive resources to evaluate the
perceived fit between parent brand and its extension products. Therefore, only under the condition of
high involvement can good mood stimulate a consumer to consider the perceived fit between parent
brand and its extension products, thus indirectly affecting the consumer’s brand extension evaluation.
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The results of Barone's research confirmed the above hypothesis, showing that under the condition of
high involvement, mood can indirectly affect a consumer’s evaluation of medium-level fit brand
extension through the intermediary effect of perceived fit; on the contrary, under the condition of low
involvement, mood, as an intuitive feeling, can directly impact a consumer’s brand extension
evaluation. Yuan Yongdan's research confirmed that involvement level can regulate the impact of
perceived fit on brand extension evaluation. Under high involvement level, perceived fit has a more
significant impact on brand extension evaluation; under low involvement level, perceived fit also has
a significant but weaker impact on brand extension evaluation.

4.4.3 Consumer s risk Perception

Klink and Smith tested the impact of a consumer's new product adoption tendency on
brand extension evaluation. They proposed that the perceived fit between parent brand and its
extension products would affect a consumer’s perception of the risk of brand extension. With the
decrease of the fit, the consumer’s perceived risk would increase while his evaluation of brand
extension would decrease. However, for consumers with different new product adoption tendencies,
the impact of perceived risk will be different. Early adopters, namely high-innovativeness consumers,
are more willing to face risks and are more likely to accept low-fit extensions, while late adopters,
namely low-innovativeness consumers, may have stronger resistance to low-fit extensions. In this
sense, they expected that in brand extension evaluation, low-innovativeness consumers would be
more influenced by perceived fit than high-innovativeness consumers.

4.5 Marketing factors

When the new products in brand extension are launched to market, they are influenced by
various marketing activities such as advertisement and the promotion campaign of the company.
Scholars have studied the role of various marketing factors in a consumer’s brand extension
evaluation, mainly including the three factors of marketing support, channel members’ attitude, and
competition patterns.

4.5.1 Marketing support

Bridges and others believed that the significance and relevance of the dominant
association of parent brand in brand extension are the key factors affecting a consumer’s perceived fit.
When the correlation of the dominant association of parent brand with the brand extension is weak or
its significance is not strong enough, consumers perceived fit would be weakened. Bridges et al.
examined the role of relational communication strategy and descriptive communication strategy in
improving a consumer’s perception of brand extension fit and in enhancing brand extension
evaluation, finding that both strategies significantly improved the consumer’s perception of brand
extension fit and their brand extension evaluation compared with the situation in which no external
information is available, thus proving that marketing communication strategy has positive
significance in improving a consumer’s evaluation of low-fit brand extension.

4.5.2 Attitude of channel members

For products that need to be sold through retail channels, a retailer’s attitude also affects
the success rate of brand extension. The higher the retailer’s acceptance of brand extensions, the
higher the probability of successful brand extension is (Nijssen, 1999). The positive support of
channel members can effectively promote the performance of extension products in the terminal sales,
and thus have a positive impact on the success of extension (Yu Chunling, 2012).
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4.5.3 Competition patterns

Considering the unstable competition in extension products market, even if there are
leading brands in the market, brand extension can still succeed as long as the market is unstable and
there are still blind spots in customer demand that can be developed (Yu Chunling, 2012).Yu
Chunling's research divided instability in competition into two types: one is when the competitive
pattern has not yet formed, the leading brand has not appeared yet or has limited influence, and the
whole market competition is not fierce; the other is when with competitive pattern just formed and
existence of some leading brands, there are still blind spots in consumer demand that have not been
discovered. Therefore, the emergence of new brands or discovery of consumer demand can affect the
competition pattern of the whole market.

4.6 Social factors

4.6.1 Cultural difference

Zhou Luyang studied the brand extension of Chinese time-honored brand. Considering
the unique cultural attribute of Chinese time-honored brand, he first put forward the concept of
cultural fit. He believed that cultural fit is a further refinement of the concept of brand consistency or
the concept of brand image consistency. Through qualitative research, he verified that in the process
of brand extension of Chinese time-honored brand Factors in cultural fit. The cultural fit degree in the
extension of time-honored brand refers to the match or similarity or suitability between the extended
products and the parent brand in terms of historical inheritance and national characteristics. Through
empirical research, it is confirmed that the cultural fit is one of the important factors that affect the
success of the extension of time-honored brands. The stronger the cultural fit between the extension
products and time-honored brands is, the more positive the consumers' evaluation of brand extension
is.

Magna and John have proposed that Consumers in East Asian culture pay more attention
to the relationship between their objects, so they can identify other relationships between parent brand
and extension products. For example, an East Asian consumer evaluates extension fit based on
function complementarily, or evaluate the relationship between extension products and parent brand
based on their overall reputation or his feeling for the parent brand.

4.6.2 Policy direction

In the Chinese context, the government's guiding policies play an important role in an
industry’s development, which is an affecting factor that does not exist or is not significant in the
non-Chinese context. However, after review of the existing research literature, it is found that there is
no theoretical research on this factor and only a few practical analysis of some actual enterprise cases.

5. Theoretical Model of successful Brand Extension

There are two kinds of methods in empirical studies: one is to investigate and study cases
divergently without the guidance of theoretical framework, draw conclusions by summarizing the
results of investigation, and then analyze the conclusions to form a theoretical framework; the other is
to investigate and study sample cases according to the existing or newly established theoretical
framework, and finally draw the corresponding conclusions through the verification and revision of
the theoretical framework(Li Fei et al., 2009).This paper combines the two methods. For the factors
affecting the success of brand extension, this paper chooses at least one variable which is supported
by data from empirical research to establish a theoretical framework based on literature review and by
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observing the specific practices of enterprises. At the same time, some new dimensions of Chinese
situation are added to better reflect the reality of Chinese enterprises, and to construct a theoretical
model of successful brand extension, which is shown in Figure 2.

parent brand-related factors Extension products-related factors The relationship between parent brand

and extension products

The perceived quality of parent brand

Parent brand breadth

The quality of extension products

Product fit

Attribute-based association of parent

The difficulty in manufacturing
extension products

Association fit

Cultural fit

The history of parent brand extension

7 o ”b Success of brand extension :
Consumer's innovativeness | Marketing support
Consumer involvement Cultgral difference Attitude of channel members
Consumer’s perception of risk Policy direction Competition patterns
Consumer-related factors Social factors Marketing factors

Fig. 2 a model for successful brand extension

6. Conclusion and reflections

Through the overview of the researches on brand extension, it can be seen that although the
research in this field has only developed for more than 30 years, there are a large number of studies
with wide research scope on brand extension abroad. Scholars have studied the value, the opportunity,
the effect, the test criteria, the feedback effect and effect measurement of brand extension, etc. There
are many foreign and Chinese studies on the factors affecting brand extension, but they have
difference in the emphasis and methodologies. The criterion for successful brand extension is whether
new products are finally recognized by consumers (target market customers). Western scholars mainly
focus on brand extension evaluation and what factors affect consumers’ attitude towards brand
extension; however, they made their research from different perspectives.

As for the factors affecting brand extension, most of the studies in China draw lessons from
other countries, focusing on the factors such as parent brand equity (parent brand strength), the
correlation between parent brand and extension products, internal and external environmental factors,
etc. besides, the scholars elaborated on the key factors affecting brand extension from a qualitative
point of view. However, according to the Chinese and western studies on factors affecting brand
extension and the existing literature, there are still some areas in this filed which need to be further
explored.
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Firstly, the researches on brand extension are mainly carried out in the Western cultural
context. Therefore, whether the research conclusions can be popularized in the Chinese context is
drawing attention of relevant scholars. Up to now, there are just a few studies on brand extension
based on local brands in China, so the theoretical research on how to guide Chinese enterprises to
carry out the practice of brand extension needs to be further explored. Studying Chinese market and
revealing the logic of brand extension's impact on brand image in Chinese market can provide specific
theoretical guidance for Chinese brands to effectively implement brand extension. Even though
validating the widely accepted conclusions under the framework of Western research in the Chinese
cultural context may bring some new problems, such work is still very valuable.

Secondly, nowadays, with the improvement of technology and the development of society, the
factors affecting brand extension also change. Besides, the affecting factors of brand extension in
different industries vary from each other. Therefore, corresponding affecting factors of extension
products in a specific industry should be sorted out to improve the feasibility and scientific nature of
relevant researches and to improve their applicability in different industries. Especially, Chinese
enterprises are obviously influenced by cultural, policy and social hot issues, and these factors should
be timely added to the studies on affecting factors of brand extension. Since Chinese enterprises are
much influenced by cultural, policy and social hot issues, these affecting factors also should be added
to the studies on factors affecting brand extension.

Thirdly, in terms of research methods, the studies on Chinese brand extension mainly focus
on qualitative description and analysis while lacks empirical research results, which leads to the fact
that most of the research results are not convincing and can not guide practice. Therefore, the research
of brand extension in China should pay attention to quantitative analysis, clarify the antecedent and
outcome variables of brand extension through empirical research, and guide enterprises to implement
brand extension strategy in a scientific way.

Fourthly, compared with foreign brand extension studies, the samples selected by Chinese
scholars are not representative. In order to facilitate their survey, most Chinese empirical studies on
brand extension choose college students as research samples. However, college students can only
represent a part of the youth consumer group and there are great differences in consumption mentality
and behaviors between young consumers and other consumers. As a result, Chinese researchers need
to expand the scope of the study and test the applicability of brand extension theory through empirical
research.
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ABSTRACT

In order to implement effective risk management for a complex, non-linear logistics service
supply chain system, it identifies risks and establishes a risk evaluation model. The weight of the risk
indicators is obtained according to the expert's preference information on the importance of risk
indicators. The expert group evaluates the indicator risks and obtains the indicator risk values through
the probability interval estimation, and then evaluating the system risk of the logistics service supply
chain comprehensively. In the case study, the comprehensive evaluation value of the logistics service
supply chain system risk is 0.2049, and the risk level is A. It validates the effectiveness and
practicability of the evaluation model.

Keywords: qualitative ranking; probability interval estimation; risk identification; logistics service
supply chain

Introduction

The logistics industry is an important part of the national economy. The efficiency and quality
of the logistics industry are related to the quality of the national economy's development. The logistics
service supply chain system is a complex, non-linear system, which consisting of logistics integrators
as the core, combining logistics demand customers and functional logistics providers, logistics parks
and other logistics links. The research and application of logistics service supply chain systems have
received many Scholars' attention. Some scholars have studied the competition and coordination of
logistics service supply chains(Peng et al, 2016; Jackson et al, 2012; Cai et al, 2012), and others have
studied the reliability of logistics service supply chains(Cai et al, 2017; Liu et al, 2013; Cho et al,
2013). In this paper, the risk identification and risk evaluation model of the logistics service supply
chain system is established, it can provide method support for the effective risk management of the
logistics service supply chain system.
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Content

1. Risk identification for logistics service supply chain system

Uncertainty exists objectively in the actual world, and uncertainty must also exist in the
logistics service supply chain system. Due to people's limited understanding of the logistics service
supply chain system and the complexity of the logistics service supply chain system itself, the
uncertainty of the logistics service supply chain system is more and more complicated. The
uncertainty of the logistics service supply chain system will cause risks, and these risks threaten the
operation and development of the logistics service supply chain system.

The purpose of risk identification is to judge, classify and appraise the present, potential risks
by the logistics service supply chain. Risk identification is the basis for risk management of the
logistics service supply chain. The risk identification results of the logistics service supply chain
system in this paper are shown in Table 1.

Table 1 Risk identification of logistics service supply chain system

Source of risk Risk factor Risk inducement
External risk Natural environmental risk Fire, earthquake, typhoon, etc (Shaik et al, 2014).
Social environmental risk Political unrest, war, terrorist attacks, etc.
Market environment risk Changes in the upstream supply market and downstream demand
market, market competition, etc.
Internal risk Institutional risk Irregular business processes, unscientific procurement processes,
unreliable demand forecasts, etc(Wong et al, 2014).
Human resources risk Incompetent employees, employee mobility, etc.
Information risk Inaccurate or incorrect information acquisition, distortion and
leakage of information transmission process, etc.
Operational risk Benefit distribution risk The rationality and fairness of the benefit distribution
mechanism, etc(D’ et al, 2017).
Moral risk Lack of integrity by partners, etc.

According to the risk factors in Table 1, the risk indicator system is established shown in
Figure 1, which uses eight risk indicators such as natural environment risk to measure the system risk
of the logistics service supply chain.

Natural environmental risk(t,)
Social environmental risk(t, )
Market environment risk(t,)
The system risk of the logistics | Institutional risk(t,)

service supply chain(T) Human resources risk(t,)
Information risk(t,)

Benefit distribution risk(t,)
Moral risk(t,)

Figure 1 Risk indicator system
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2. Evaluation model
Let the evaluation expert set is P, P ={p, ,k =1,2,L ,s}, s is the number of evaluation

experts. The risk indicator setis T, T :{tj ,J=12L ,8}.

2.1 Risk index weights
First, the expert group ranks the importance of risk indicators qualitatively. If the ranking

of the index t; by the expert py is "first important”, m,; =1, if the ranking of the index t; by the expert

px is "second most important”, m,; = 2, and so on. m,; are the natural numbers, m,; e{L2L ,8}.

When experts sort the importance of risk indicators, allow multiple indicators to be judged as equally
important, that is my;, My, ... , Mg can take the same value. The evaluation value from qualitative

ranking of all risk indicators by the expert group can form a matrix M = (mkj)

Sx8 *
According to the evaluation value obtained by experts ranking qualitatively m,; , the

evaluation value is converted by the membership function L

In(A-m,)
L(m, )=——"2% 1
L(my;) €(0,1), 4 is the amount of conversion parameters, A = max(m,)+2 . Let

1<j<8
n, = L(m,;), amembership function matrix can be formed by n,, N = (n;)q.

According to the membership function value matrix N, find the average ranking degree of
each risk index by the expert group

1 S
g; :gkz_;,nkj (2)

The ranking error degree of the risk index t; is calculated when the expert group ranks the
risk index set T qualitatively

1 S
Vi :_Z‘”kj —gj‘ 3)

S\a
Finding the overall ranking degree of various risk indicators by the expert group
yj :gj(l_vj) (4)

Equation (4) combines the average ranking degree g; and the ranking error degree y; to
obtain the overall ranking degree y;. The larger the ranking error degree v;, the smaller the overall
ranking degree y;. Finally, the overall ranking degree y; is normalized to obtain the weights of each
risk index

8
Wj = yj Zyj (5)
j=1

2.2 Indicator risk value
The evaluation expert evaluates the risk of the logistics service supply chain system
according to the risk index, and obtains an interval estimate for each evaluation. Let the expert py

estimate the logistics service supply chain system risk based on the risk index t; as [x'J.‘l,xTZ], a

2.x%],L ,[X51, X],] can obtain for s experts. The

s 1 1
random statistical sequence set [Xj;, Xj,]1, [Xjy, X},
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distribution function of s intervals superimposed and covered on the evaluation axis X is
— 1 \ k k
Fj (X)zg;f[levsz](x) (6)

. 1L X5 < X< X5,
among them, f[xj;, Xj,]1(X) = 0, else |

Ifj (x)is called the sample shadow function, it represents the probability that the index t;
estimates the value x. Therefore, the calculation of the indicator t; risk value is as follows

X, =[x F (0ax / [ R ooax @)
among, X, =max(Xj, , X3, ,L ,X5,), Xpn =min(xj, , x5 L, X5;).
It can be obtained from formula (6)
Xmax — l S
[ X B (0dx = == 106, = (x4,)°] (®)
Xmin 2n k=1
Xmax — 1 S
[ Fi0gde=—3 0, - x}) ©)
min k:l
Substituting equations (8) and (9) into equation (7), we get
13 >
7 =3 U0 0571 /33 ) o)

2.3 Comprehensive evaluation of logistics service supply chain system risk
The formula for the comprehensive evaluation of the logistics service supply chain
system risk is as follows

8
Z=> WX, (11)
-

Z is the total assessment value of the logistics service supply chain system risk. The value
of Z ranges from [0, 1]. The larger the value, the greater the system risk. At the same time, this paper
sets the reference level standard for the logistics service supply chain system risk, and its
corresponding Z value range and interpretation are shown in Table 2.

Table 2 Reference level standards for logistics service supply chain system risks

Risk level A B C D
Z range (0.00, 0.25) [0.25, 0.50) [0.50, 0.75) [0.75, 1.00]
Interpretation Safety Elementary safety More dangerous Particularly dangerous

3. Example study

Taking a logistics service supply chain in Guangzhou, China as the research object, the
system risk is evaluated. We select and invite 6 experts to participate in the evaluation, and the

evaluation expert set P ={p, ,k =1,2,L ,6}.All the experts work in the relevant to organizations of
the logistics service supply chain. They all have worked in the logistics industry for more than 10
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years, and they have management positions above the middle level in their organizations.
The expert group ranks the importance of each risk indicator qualitatively, and the ranking
values constitute the matrix

(3624751 8]
45138726
67215843
33126514
43215624
16237845]

According to formula (1), the membership function L is used to transform the sorted value
matrix M numerically, obtain the membership function value matrix

0.845 0.602 0.903 0.778 0.477 0.699 0.954 0.301 |
0.778 0.699 0.954 0.845 0.301 0.477 0.903 0.602
0.602 0.477 0.903 0.954 0.699 0.301 0.778 0.845 |
0.774 0.774 0.936 0.862 0.333 0.528 0.936 0.667
0.667 0.774 0.862 0.936 0.528 0.333 0.862 0.667
10.954 0.602 0.903 0.845 0.477 0.301 0.778 0.699 |

According to formula (2), find the average ranking degree g; of each risk index, and get the
average ranking index vector of risk index G = (0.770, 0.655, 0.910, 0.870, 0.469, 0.440, 0.869,
0.630)".

According to formula (3), find the ranking error degree v; of each risk index to get the risk
index ranking error vector V = (0.090, 0.094, 0.023, 0.050, 0.101, 0.128, 0.063, 0.119)".

According to formula (4), find the overall ranking degree y; of each risk index, and get the
overall ranking degree vector of risk index Y = (0.700, 0.593, 0.889, 0.826, 0.422, 0.384, 0.814,
0.555)".

According to formula (5), find the weight of each risk index to get the risk index weight
vector W = (0.135, 0.114, 0.173, 0.159, 0.081, 0.074, 0.157, 0.107)".

Each expert estimates the probability interval of the risk value for the logistics service supply
chain in the next year based on the risk indicator set T. The results are shown in Table 3.

Table 3 Probability interval estimation and comprehensive risk

Risk Expert

indicator P1 P2 P3 P4 Ps Pes Xj
ty [0.05,0.10] [0.15,0.20] [0.10,0.15] [0.05,0.15] [0.10,0.20] [0.05,0.10] 0.1188
t [0.15,0.20] [0.20,0.25] [0.10,0.20] [0.25,0.30] [0.10,0.15] [0.25,0.35] 0.2125
t3 [0.25,0.30] [0.30,0.35] [0.20,0.25] [0.25,0.35] [0.05,0.20] [0.15,0.25]  0.2200
ty [0.20,0.25] [0.25,0.35] [0.15,0.20] [0.20,0.35] [0.15,0.25] [0.20,0.30] 0.2477
ts [0.25,0.35] [0.20,0.25] [0.10,0.20] [0.20,0.30] [0.10,0.20] [0.25,0.30] 0.2200
te [0.15,0.25] [0.20,0.30] [0.05,0.15] [0.25,0.30] [0.20,0.25] [0.15,0.20] 0.1972
t; [0.10,0.20]  [0.150.20]  [0.25,0.30]  [0.25,0.35]  [0.10,0.20]  [0.15,0.25]  0.2050
tg [0.200.30]  [0.050.15]  [0.150.30]  [0.15,0.20]  [0.250.30]  [0.20,0.30]  0.2114
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According to formula (10), find the comprehensive risk value X; of each risk indicator. The

results are shown in Table 3.

According to formula (11), the comprehensive evaluation value of the logistics service supply
chain system risk is obtained, Z = 0.2049. Referring to Table 2, the risk level of the logistics service
supply chain system is A, and it is in a safe state.

Conclusions

(1) Finding the index weight based on the preference information of the expert group on the
importance of the risk index. The expert group only needs to rank the risk indicators qualitatively,
then calculating the average ranking degree and the ranking error degree of the risk indicators,
consider the risk index ranking error degree to modify the overall ranking degree of the risk indicators,
and then find the weight of the risk indicators, so that the weight of the risk indicators is determined
by the expert group's preference information on the importance of risk indicators.

(2) Considering the characteristics and psychology of experts' judgment on things, it is
recommended that experts judge the risk of indicators through probability interval estimation, which
can ensure that the risk assessment is faster and more convenient.

(3) The risk identification and risk assessment of the logistics service supply chain system
helps to grasp the risk situation of the supply chain in real time and provides an important basis for
formulating and implementing effective supply chain risk management countermeasures.
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Abstract

With the advent of the Internet upsurge, in the 4G era and the Internet has penetrated all over
the world. Under the background of global information, online shopping has become a hot issue of
theoretical and practical circles.

Based on the theory of consumer behavior and using empirical research methods, this paper
takes college students in Henan Province as an example, and collects data through the combination of
online questionnaire and paper questionnaire. It carries out frequency analysis, reliability analysis,
chi-square test and correlation analysis using SPSS software and excel form for college students'
choice of online shopping platform, and carries out independent sample T-test scores. Through the
analysis and research, we can draw the conclusion that the basic situation of college students has an
impact on the choice of shopping platform and that the cognitive price and expectation of college
students have an impact on the price, and put forward some suggestions on how to make Beijing-East
shopping platform more competitive.

Keywords: college students, choose, shopping preferences
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Abstract

After China's accession to the WTO, the exploration and development markets of oil and gas
around the domestic and foreign are gradually opening up, meanwhile the survival and development
of domestic oilfield enterprises is facing competition and challenges from the foreign oil companies.
Nowadays, how to measure the international competitiveness from domestic oilfield enterprises and
enhance their own core competitiveness has become an urgent problem. This paper aims at working
out a set of evaluation index system and method, which is feasible and in line with the upstream status
of china's petroleum industry, and could provide a basis for petroleum enterprises to grasp the actual
level of their own competitiveness accurately, give full play to their own advantages and participate in
the international market competition.

Keywords: enterprise, competitiveness, evaluation
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Abstract

KIBS female employees generally face serious work-family conflicts in China. With in-depth
interviews and collecting data, using the comparison method and grounded theory, the paper
constructs the relationship model of KIBS female employees’ work-family conflict, job burnout,
psychological capital and service innovation performance. It complements the related research and
provides reference to improve the practice, and is of certain theoretical and practical significance.

Keywords: KIBS; female employee, work-family conflict, service innovation performance

1. Preface

As an important part of the service industry, knowledge-intensive business services (KIBS) is
the most distinctive service form in the era of "knowledge economy". According to a widely cited
view, KIBS are private companies or organizations that provide knowledge-based intermediate goods
and services to users and society, relying heavily on specialized domain expertise. KIBS plays an
important role in promoting industrial upgrading, structural transformation and economic growth. No
matter in developed countries or developing countries such as China, investment fields are gradually
shifting from technology-intensive manufacturing to knowledge-intensive service industries. Because
of the times’ mission undertaken by KIBS in China, it has become one of the hot spots of scholars'
research in recent years, and its human resource issues have been widely explored by scholars. One of
the most prominent practical problems faced by female employees is the conflict between work and
family. This conflict is more obvious in KIBS industry, compared with men, they are less able to
coordinate and deal with the dual problems from work and family. For example, not only most of the
costs of childbearing in health, energy and emotion will be undertaken by women, but also they are
likely to face less income, being demoted, suspended work, and "employment discrimination" such as
losing learning opportunities and promotion (Chen Wansi, Chen Xin, 2011). It aggravates the
contradiction between family and work. Female employees in KIBS studied in the study actually
represent the women of the new era. Their requirements are higher in the achievement of the work and
the quality of life. However, due to the limitation of personal resources such as time and energy, this
kind of pursuit will bring more serious work-family conflicts to female employees in KIBS than other
types of employees. With the above reasons, it is more meaningful to study the relationship between
work-family conflict and service innovation performance of KIBS female employees.
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2. Literature review

Statistics from the Web of Science database show that the number of research literatures on
work-family conflict has entered a rapid growth period in recent years. Using “cite-space” software,
1033 keywords were counted in the literature on work-family conflict between 1986 and 2017, with a
total frequency of 2,180. One of the key words related to women "gender" appears 109 times and
centrality is 0.06, ranking 6th. Another keyword "women" appeared 70 times, with a centrality of 0.09
and ranked 15th, as shown in tablel.1 below.

Table 1.1 high frequency keyword distribution of work-family conflict literature from 1986 to 2017
(top 15)

Number Key Words Frequency Centrality
1 outcome 168 0.11
2 stress 159 0.07
3 model 157 0.05
4 antecedent 156 0.08
5 satisfaction 127 0.06
6 gender 109 0.06
7 social support 106 0.04
8 validation 87 0.07
9 resource 80 0.04
10 job 80 0.05
11 job satisfaction 80 0.07
12 strain 74 0.03
13 role 73 0.03
14 health 72 0.08
15 women 70 0.09

As can be seen from tablel.1, firstly, female employees’ work-family conflict is one of the
important branches of research. However, if it is placed in the whole research system of family and
work conflict, the study of women is still a relatively unpopular field, which has both a large research
space and an urgent need to expand the research. From the perspective of research content, the issue
of women's work-family conflict first appeared in gender comparison, such as differences in the
influence of gender on work-family conflict and the influence of traditional gender positioning
(Powell & Greenhaus, 2010). Secondly, some studies focus on the dilemma faced by women,
especially those in a certain situation, in terms of work-family conflict, and the results are often
negative. These included studies of female employees, married women, minority women, poor women,
and so on. Cole and Secret (2012) focused on married female employees’ work-family problems
caused by experiencing discrimination. Investigating on the African-American women of the financial
top 100 companies, it can be found that these women generally experienced a negative working
environment and racial prejudice and gender discrimination, and their work-family conflict problems
were highlighted due to their age and young children. Aazami et al. (2016) focused on the health
problems of married female employees, and found that stress-based work-family conflict and
time-based work-family conflict affected seriously the physical and mental health of female
employees, especially the quality of sleep, and were regulated by their ages. ™ As for the research
objects, most study focused on hotel employees (Choi & Kim, 2012; Karatepe, 2013; Akgunduz,

A499



2020 Panyapiwat International Conference on Social Science and Management
March 2, 2020

2020 4F 1E KA A2 Bedt 2 B2 5 B E PRy il
2020 F3 H 2 H

2015). There is no research on industry of KIBS, and there is no research on job performance dividing
into service innovation performance with industry characteristics, so it is urgent to expand the
research.

3. Grounded theory process

3.1 Idea of Model Construction

In the study, the model construction is not only based on the theoretical derivation from
previous literature, but also based on the practical experience. The basic idea is to collect real
experience data with in-depth interview as the main method, secondary data and observation as the
auxiliary method, and then extract the core variables and the general relationship through continuous
comparison method and coding technology, so as to build the model.

3.2 In-depth Interview

The criteria for selecting in-depth interviewees are as follows: Firstly, it must be selected
within the scope of knowledge intensive service enterprises. Secondly, they must be female, and they
should be of the typical characteristics of knowledge workers. Finally, sample enterprises should have
a certain status in the industry and a large market share in the market, that is, they should be
representative and influential. Following the above standards and considering the operability, 24
women in 12 KIBS were finally determined to participate in the interview. The basic information is
shown in tablel.2 below.

Table 1.2 basic information of interview samples

Number Startup time  Firm nature Subdivided trade Main products/services Number of
structure employees
interviewed
1 1996 state-owned  software maintenance basic software service, application software 2
service
2 2003 private media digital content and application services 2
3 2005 private consulting management consulting, market research 2
4 2000 private industrial design  planning and post-support of home 2
intelligent devices
5 2010 mix engineering design  project planning and management, survey 2
and design
6 2006 private service outsourcing  cross-border e-commerce, offshore 2
international service outsourcing
7 1995 state-owned insurance promotion, consultation and sales of 2
insurance products
8 2006 mix information computer maintenance, data processing 2
technology
9 1988 state-owned legal service legal advice and assistance 2
10 2013 private R&D design medical research and development, medical 2
testing
11 2002 private special technical ~ technical testing, environmental testing 2
services
12 2001 private financial services  accounting, auditing and tax services 2

In the design of interview outline, the design problem is focused on the key words
"work-family conflict”, "job burnout”, "psychological capital” and "service innovation performance".
The logic is from general to specific, the content is neutral and unbiased, and the form is modularized.
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Keywords are used to indicate the direction of the outline and prevent irrelevant and meaningless
questions. The logic is from general to specific, which means that we should first pay attention to the
universality of experience, then raise special or professional questions from the simple to the
complexity, understand the details and dig out the deep meaning, and finally check and make up for
the possible omissions. The neutral unbiased content refers to avoiding the use of judgmental,
misleading and dualistic language in the elaboration and any other forms of non-verbal interference.
Formal modularity means that the interview outline is divided into three modules: initial open
guestions, questions in the middle stage and closing questions. The division of modules is consistent
with the design logic.

After the interviewees are identified and the interview outline is drawn up, the interview work
is implemented. The main process includes familiar with the subject content, establishment of
interviewees’ list, invitation, preparation, execution of interview, and interview completion. Finally, a
total of 24 copies original interview material were obtained and saved in the form of recording.

3.3 Interview Data Processing

The processing of the 24 copies interview material mainly include the following steps: Firstly,
the preliminary arrangement and analysis of the materials were carried out, the recording was
converted into a manuscript, and the systematic arrangement was carried out. Secondly, the author
made a comparative analysis of the interview data with the method of continuous comparison, and
captured the important viewpoints, which were supported by detailed interview examples. Thirdly,
referring to Glaser & Strauss’s (2017) coding method, open coding, spindle coding and selective
coding were carried out on the original data. With further classification, summarization and
description of the huge data through coding, valuable concepts, categories and relationships were
extracted, which laid a foundation for the research framework. The following highlights continuous
comparison and coding processes.

3.3.1 Continuous Comparison Method

After the preliminary arrangement and analysis of the interview data, the author used the
continuous comparison method to explore the core ideas behind the sentences. For example, analyzed
the interview contents “Al, A2...” of interviewee “A”, compared and concatenated internally, sorted
out the relationship between statements and main ideas, and recorded them clearly in the text. Then,
analyzed the interview content “B1, B2...” of interviewee “B”, and also sorted out the main points.
Compared and analyzed B's view with A's view, observed what common views they held and what
different views they held, and made clear which views needed to be retained, eliminated or added.
Thirdly, analyzed the interview contents “Cl and C2..” of interviewee “C”, compared and
supplemented the refined results with previous cumulative revisions, eliminated constantly the
loopholes and fuzziness of the view. If you find a novel idea, you need to go back to the previous
interviewee's content and look for evidence that this idea also exists. Similarly, then analyzed the
views of respondents “D, E, F... X”, and contrasted repeatedly. After this process, it was found that
during the data analysis of interviewee “Q”, all opinions were basically formed and generally
supported, and no new opinions appeared in the subsequent data analysis.

After continuous comparison, the core points of this research are as follows: (1) when
talking about work-family conflict, most Chinese female employees in KIBS say that they feel
helpless, anxious and stressed due to the interference of this conflict. Work-family conflict is an
important problem they face. (2) KIBS female employees have generally experienced physically and
mentally exhausted working moments, feeling emotional exhaustion and helplessness. Some female
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employees even abandoned themselves and even suffered from depression. Family-work conflict is
one of the most important factors in this situation. (3) KIBS female employees generally say that the
conflict between work and family delays the improvement of performance, and in the case of job
burnout, the output of service and innovation declines sharply. (4) KIBS female employees generally
believe that they have a strong psychological quality, and they can carry out positive psychological
hints and adjustments when they encounter conflicts, job burnout and setbacks.

3.3.2 Grounding Process

By means of continuous comparison method, several core viewpoints were extracted from
the huge interview data, and the relationship of the core variables involved in the theme of this
research was preliminarily elaborated. Coding techniques continued to be used to probe further into
the relationships. Qualitative coding is the process of defining the content of data, which means
labeling statement fragments, classifying, summarizing, illustrating, and extracting core concepts and
relationships. The study carried out three steps coding process, which include open coding, spindle
coding and selective coding.

(1) Open coding. Open coding was the first step of coding technology and was often done
line by line. The so-called line-by-line coding is to analyze and name each line of recorded data word
by word (line-by-line), "label" and "conceptualize™ and determine the attributes and dimensions of the
concept. Something deserves special attention in this process. Firstly, we should pay attention to the
application of “in vivo codes”. In other words, when coding, we should use the unique words of the
research object, so as to retain the meaning of the research object's own views and actions and reduce
the researcher's personal cognitive bias. Secondly, try to use the words that can reflect the action to
encode. Coding with gerunds instead of noun forms is very helpful to the exploration process and
closing to the data. According to the requirements of open coding, the author has carried out the
process of labeling, conceptualizing and even categorizing the interview data to improve the level of
abstraction step by step. In this process, data and data, materials and materials were constantly
compared and proved, and were thought over through writing memos and other ways, to ensure that
the concept and category of recognition can achieve consistent results. Finally, 12 sub-categories were
identified, including time-based conflict, stress infiltration, difficulty in behavioral transformation,
emotional exhaustion, low self-evaluation, alienation, self-confidence, willpower, optimism, resilience,
process performance and outcome performance.

(2) Spindle coding. On the basis of open coding, spindle coding continued to explore the
different relations among concepts and categories, so as to discover and construct the relations, and
developed the main categories according to attributes and dimensions. There were many paradigms of
association, including causal relationship, situational relationship, functional relationship, strategic
relationship, type relationship, and structural relationship and so on. Considering multiple connecting
paradigm, it would be developed into the main categories from the set of related categories, finally
four main categories were obtained, they were work-family conflict (three categories, including the
time-based conflict, stress infiltration, behavior transformation difficulty), psychological capital (four
categories, including self-confidence, willpower, optimism, resilience), job burnout(three categories,
including emotional exhaustion, low self-evaluation, alienation) and service innovation performance
(two categories, including process performance and outcome performance). Through this process, it
was found that the core variables related to the research topic had been extracted.

(3) Selective coding. Selective coding is the complex level of coding that follows the
spindle coding, which "reassembles the fragmented story" and gives coherence to the analyzed story.
In this link, firstly it is necessary to further analyze systematically the existing categories to extract the
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core categories and focus the conceptual categories within the relatively broad theoretical categories.
In the second part, it is necessary to establish the relationship between the core categories in a "story
line" way and explain briefly all the phenomena (Bryant, 2009). At this stage, the study considered the
main categories that had been extracted and the core viewpoints obtained in the continuous
comparative method, finally determined the internal relations among the core categories, as shown in
figure 1.3. The "story line" reflected in this model is: KIBS female employees generally face the
serious work-family conflict, which includes three types: time based conflict, stress based conflict and
behavior based conflict. The conflicts will lead to women's job burnout, which will reduce service
innovation performance on the levels of process performance and outcome performance. In this
influencing process, women's psychological capital plays a certain regulating role, and the negative
effects are suppressed to a certain extent.
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Figurel.3 model framework

3.4 Theoretical Saturation Test

Theoretical saturation test means that a theory becomes saturated when new data cannot
generate new theoretical insights or reveal new attributes of the core theory. The author mainly used
two methods to test the theoretical saturation: Firstly, member test. The author provided the coding
results to 24 respondents, asking if and to what extent the conceptual categories of work-family
conflict, job burnout, psychological capital, and service innovation performance were consistent with
their real experience, seeking their feedback, and asking if there was anything to supplement. After
member testing, these concepts were confirmed by female employees and no new concepts were
supplemented. Secondly, new data test. Through actively contacting and screening, two more KIBS
female employees were selected in the engineering design industry and the media industry for
interviews, as shown in table 1.4 below. For the interview recording, it was converted into text in
strict accordance with the norms and processed in strict accordance with the coding process. Through
the test of new data, it was found that the concepts, categories and relations that had been constructed
could explain all contents of relevant experience, and there was no loophole beyond the definition, so
the theory was saturated.
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Table 1.4 new data test

Number  Startup time Enterprise Segmentation Main products/services Number of
nature business employees
interviewed

13 2000 private engineering design  engineering exploration and drawing 2

planning
14 2006 private media publishing and advertising planning 2

4. The Conclusion

Knowledge-intensive service enterprises are of great significance to the sustainable
development of China's economy under the "new normal”, among which the work-family conflict of
female employees is an urgent problem to be solved. Based on in-depth interview method, the data
sources of the model are composed of secondary data method and observation method, then
continuous comparison method is used to extract data, exploring and categorizing important ideas,
and then three-step coding technique is used to condense the data continuously, to further refine the
theme, extracting the work-family conflict, job burnout and psychological capital, and service
innovation performance, and determine the relationship among categories, after the theoretical
saturation test, obtain the final model framework. This model framework not only complements the
deficiencies of relevant researches, but also provides ideas for solving practical problems. It
complements the related research, and is of certain theoretical and practical significance.
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Abstract

Regular performance appraisal can promote the continuous improvement of professional
quality, professional level and organizational management ability of college counselors, but at this
stage, there are some colleges and universities, the performance evaluation of counselors is only
superficial. Through the present situation of the performance appraisal of the counselors in X
University, we can find that the efficiency and quality of the performance appraisal of the counselors
in X University are affected by the lack of orientation, the imperfection of the main body of the
examination, the imperfect evaluation index system, the non-standard evaluation implementation
procedures, and the need to strengthen the evaluation reward mechanism.In view of the shortcomings
of the performance appraisal of college counselors, it is optimized from five aspects: defining the
appraisal standard, improving the appraisal subject, optimizing the appraisal system, innovating the
appraisal method and improving the application system of the appraisal results, so as to better
promote the development of college counselors towards specialization.

Keywords: specialization, university, counselor, performance evaluation
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Abstract

In the increasingly competitive market environment, how to promote the organizational
citizenship behavior of employees and enhance the competitive advantage of enterprises has become
the focus of both enterprise managers and academic researchers. Based on social learning theory and
social exchange theory, this study introduces work engagement as the intermediary between servant
leadership and employee organizational citizenship behavior. Based on a survey of 284 front-line
employees in the sports service industry, Spss23.0 was used for statistical analysis, and the research
results showed that: Service leadership positively affects employee organizational citizenship
behavior and work engagement; work engagement positively affects organizational citizenship
behavior of employees; work engagement is part of the intermediary between service leadership and
organizational citizenship. The research further expands the intermediary mechanism of servant
leadership affecting organizational citizenship behavior of service employees and provides theoretical
reference for service practice management.
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HIRNRAT A —FEER TIRSTERIA M, B THTNANEER, AR T 5% TAEE
% 111479 (Podsakoff, MacKenzie, Maynes & Spoelma, 2014) . ZHZ1 FAT Ay 1 M3 H LAk sk —
B NIEEL—FIRTTAMIAT R, 24T M UAE IR TARIR 57 N AT B R €, (AR T
PEEAH AR RAR . Bk, EwdHBBMZIPTSHE T, Wi fédt i TrRHR A RIT N,
HEEE ANV T A0S, OO A A B 3 A AR 90 3 4 R SR I A

Jik 55 240 2 — M LLB BE 9 RO R 040 T 7 2, XM T 7 2O N R AL A RAT
RNENKAE EFEMREm, DLSR WA S0 (1) 2 W BC0A 1 U A R 2 A 5 Ak ) B . —
(Ebene & O'Connell, 2010; Walumbwa, Hartnell & Oke, 2010). FE 4R LA /D Er4 W 7t & RS
RISHG%F 02 T LU RAT NRERS P2 AE A (Ng, & Goh , 2008; Bobbio, Dierendonck &
Manganelli, 2012; Kwak & Kim, 2015; Wu, Tse, Fu, Kwan & Liu, 2013). #R1fi, HR%%84405
XTI TN RAT AR & E M. 270, BUA BT AN R B 86 1 5 — J7 TR i ik 5%
RIGTTS5  THHSUA RAT AR ALE] . Rk, A 05 AR 55 40 T 52 m 03 T4 2 A RAT NI
H A ML T RN AR T

Schaufeli 5 Bakker (2003)iA N TAEFN & 2 T TAER A AR AT IARIRT . FE B —
PED BEMTERS. CAEWRRE, TERAREEEZERS I THHLARAT N (Sules,
Virga, Maricutoiu, Schaufeli, Zaborila & Sava, 2012; Matta, Scott, Koopman & Conlon, 2015; Yin,
2018). MAh, HRAE AW, MRS F 00 N, AR R LS, BB AT,
MBS IE I m KPR TAE AT T BAER (Saks, 2006), FKILHARMIHLANRIT A
W4, MRS BT 5 2 i@ TR B A e — 2 52 me 03 T 2H 238 IRAT Al ?

BEE Ak R AR, N RO e Bk B B, AR F IR S ik N T —
AR EE B AER IR 38 SR E IR ST I 77 SRS BRI 2 S T N T IR A AL
e, AR TN, NSRS AEAT, WERSAN S, TERARAELN
ARITA=ZFHRAZNBHRER, HisHRBEERSATIHN—FEE, &2 PR mnE
R4 AT 57 AR ZUA RAT NENE, ORGSR BRIt IR 5%

XHERZRIR

k55 B4 T — Fh LIB B & 9 o0 B8, X PR AT S 0GR R J8 B0 TE A K R Ak o
(Ehrhart , 2004). HZ10RAT Jyad —FhAHZUEAATIRRE . 5 T 3Rk, (HEE
FIFAESS B34 4T 8 (Podsakoff, N. P., Podsakoff, P. M., MacKenzie, Maynes & Spoelma,2014).
MRPEAL 2 B B0, HERPAUR B AR OC R I ARAR J& 84 10— J7 e Z506) 55— J7 B Hh 4 HA R R 1)
MR, MRS S B KRN —25%, N TERIREMTG RS MA . hi1m
XFP S EERAT SR T 8 = AR Rk Y U558 (Liden,Wayne, Liao & Meuser 2014). [Kit, 1N
F4k, TRSRIHEZMIERHARAMN NFHRART N . BRESEE. 449 A 7
D)1 B L PRG035 B[R 25 4% . b 41, Matta, Scott, Koopman & Conlon (2015), Sulea, Virga, Maricutoiu,
Schaufeli, Zaborila & Sava (2012), Yin (2018)#iESE | ik 25 B4 30t it T2HZA A RAT R A
M .
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HIR, A LN NEEBIA NI H A RAT N EZERFZEK, Organ & Ryan (1995)i#
it Te AT AN RAT A 4 R AR 2 AR S AT 100, DRI TR R, HEUKE
XA RAT AR TAE F 538 . o [ 2235 75 7 B 5 840 B (2005), (7K WISk # 4R (2007),
HeE . M fE 5 % (2010) (T R AE s T RS IR G . YAV . TEMRE SHAARITNE
BLIEAA G T TAEBENR R TAEARRE . AR R 46 5 TH 1 —FPARAR I et s HUIRAS, BEIE
SERERE O R L AR R . HYURESSE LS (Halbesleben, 2010; Giallonardo, Wong &
Iwasiw, 2010; Alarcon & Lyons, 2011); Cho, Laschinger & Wong, 2006; Hakanen, Schaufeli & Ahola,
2008) , [Alk, AHFFRINA TAEBNBES LA LA RAT N, 0 BWRE SRR, 4 A s
MR . HooFEBIE 4. 1 H, Matta, Scott, Koopman & Conlon (2015) £ Yin, N (2018)iiF 52
T TAEBRANIERFEZMHARARIT . PEEEHEMEE. Ha5 B#EEQ2011), BRIESFEH
(2016) 45 tH TAEF AN LA BAT A B A

H3: TAEBAIEMEZm 5 TN RAT A

H4: TAEBNTERR S RS TN RAT A R PR

é.

fREHIMS THEERA

o
H
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Al
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L S IWAReS

AW AFEARB ARG RSATIM R T, . S B0, &8, iia%. ik
R B 26 2 BB S5 i) 26 RN S AT AR e 551 o R /NN 03 e In) o6 2833k ) 11
PEE . SRS R TR EE, HifEE, SHREENG. BNRTERE, oA
AR NE R e e s WY 7 e 9 o 4 ot =% YA mle i 5 7 Y= v I =2 sS4 i N = 2 P 3

ERTH M NEE AT BT, Lk E ST 7 TR A5 350 43, RIS R4
317 fn, MABRIEN 90.6%. HIBRTLINE 33 4y, IR HE NG 284 1y, MIGBHMEN
89.6%. I LFEAKRE: AL, P45 169, Zth 115, HLpIfEEsELt; FidEUE
FENNT, 20 F LT 31.7%, 21-30 % 5 40.5%, 31-40 % 5 27.1%; FEA IR ER S, &
UL 79.1% 5 TAESEIR 1-5 4F 2 A &5 75.3% o

ARG RS S RIE, AREFCIE T Ehrhart (2004) JFRIER. ZEX 14 MIESX
Ho Wi ¥R TR AR BEOVE BARS%, TAEHRNRIIE, A0 58K o E 2 ok ik
AIHAREE (2005) MR 45 1 [F SC AL TS A5 1T 1+ SChit UWES (Utreeht Work Engagement Scale) &%
ZERAFE 17 NS, . <TTAER, T2 R Schaufeli S5-I, AHEIT
PRI R TR I TR, DR A 2 B OR e B AT o dT . VA RAT NI R, ASCR
F) &2 Williams 5 Anderson (1991)% il FIAHXT Bl —EfE k. G 9 N8, W R IREH
Bl A S P IE B T AR R4

IR

AT 5L Harman 5K 28 77 VARG 6 (7] 7 v m 22 2 75 7 52 . 12 i SPSS23.0 4R R K 77
VXS A ) R H AT A 0T, B N 37.295%, A I 50%, 2% B A 7t i LR
i iEAwZE FF AT

45 74451 F 1 Cronbach’a 4 0.931 3 TAE# A Cronbach’a %4 0.925, HANK
1T NH Cronbach’a 24 0.852., #%+4F & ] Cronbach’a REHL AT 0.7, RHZERIMEER E.

MR 28 B4 S . HLA RAT AT TAESR NI 3K T 0.5, AR Rl 2 far v 50-F3%
PRI %Z (AVE) , AVE KT 0.5, MRS AIS . AN RAT WA TAEBNES B A 5T 1)
REME,

M 1 fin, AWFF0ER SRR 78 b AVE B AR B 2 [ A5 2507 7 . IR
%A AVE {EN 0.626, KT RS B 450 3 R0 FoAth AR S A OC R B F 51, RIS B80S H
AP 30% . TAER N AVE H8 0.622, KT TAEBRAFIHANE S REF 7 E, &
B AR RN BRI X 32505 . HZVA RAT N AVE {58 0477, KTFHZUA RAT MM AL AR &
R RBI - IE, RSN RAT A BRI 3 30

14 E AVE H 5K R T I HR

B k%5 244515 TAEBN HAARITH
JIR 55 B 4 0.626 0.318 0.325
TAEHRAN 0.318 0.622 0.432
HAARATH 0.325 0.432 0.477

H: W AEONVR RS R R (AVE) , AL RIS R R AR K R ECF T .
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MRS5S RAT . TARRAMALR 2 RAT ARME AR AEZ , AR AT Z (AR SRR ank 2 i
7 o HR S5 R AN TAE BN R R EO 0.564, 55 AT 5 A A RAT IR R ECh 0.570,
TAERANSHLARAT AR RECH 0.657, KRB AL EMK, HHKXREAE 03-07
Z 8],

R 2 AR MR VEGE A 2 A

AR Jil& itk TAEBN HPANRATH
IR 55 A4 1.000
ER(ZPIN 564" 1.000
PLARATH 5707 657" 1.000
S 4,882 5.209 5.458
P 2= 1.092 1.013 820

T VRIRAE 0.5 KPR ; o RIRAE 0.01 KPR

R 3 HARN AR BRI R I B R

R A5 & HA & BNAR S.E. P 95% & {5 [X [A] FFR | 95% & (5 X 7] KR
TAEHN 45 A4 S 523 046 .000 434 613
TAEHRN .398 042 .000 316 .480
HPANRATAH
R 25455 220 .039 .000 144 297

W2k 3 Fiow, M55 B4 S0 L 2 AT N IS M UNAB A 0.220, 95% & A5 [X (Al A5 0,
H P H/NT 0.001, FEIMRSS BT XHA N RAT A B, B HL Or. RS 24805 x)
TAEBN B MEONAE N 0.523, 95%E (5 X [AIAVELHE 0, H P {H/NT 0.001, FEMRS A4S
X TAER NG W, R H2 B TAER AT H LA RAT AR AL E A 0.398, 95%
BEXEAER 0, HPE/NT 0.001, R TAERAMNHALARITHAEELMW, B H3 K
Mo

AR Bootstrap 77 A 50 A 88, HUREACER: Y 1000, 95%E (5 X (A, f&Bh SPSS

23.0 HAT M. MKIESAEIREEE (2014) XN R, BRI (LD Hkia
6y B AR B AR R B N B R, A B XSS 0 LSRN R, (2) i HA SR

RIS AR RN R 1 B2, 45 BAE XA AN HE O TR B2, TP RNAFAE,  (3) Kl
H AR AR R A BN, 5 EARAN N BE X AEE 0, WovED s, HERFXHE
&0, MoAsEEHA.

R4 TAEBNTAE R BB I8 A 3R

R BUSAE S.E. p 95% & 5 [X ] TR 95% & {5 [X ] R
JERVES 429 .037 .000 .356 501
HAERUR 220 .039 .000 144 .297
EEE3E7 .208 .032 .000 160 284
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M3 4 WH1, MRS HLGIER AR A RATNHEBNAE N 0.429, P EEZE, BEEXEAIA
B0, ULEIRIALE R . [EHERNAE Y 0.208, P HEE, BEEXEHAEE 0, Uil LIER
NAERR ST ML N RAT A Z B HAAER], RS HA ROL. ARk 55 R0 0 48 4L 2 20
P RAT NI EEANAA Y 0.220, PAE&EE, BEEXEAE 0, B TAERALEIR S AL A
TR IR RAT RS 7> P AR

BEA A

AW T LA 2 2 S BAR AR 2 S R AR o Bl DMAE IR — 2 0 TR &R, A
TAEBRANBI AR T RS BT TR 3 T 2 RAT s ma () i A AL ATl R B ks
RS IR [ MR 53 TAH 2N RAT A AR s TAER N IERFEN 7 THRARAT s TIE#H
NAE RS B S A 23 A RAT A TR 4 A

(1) FETHZ Bty 8, 5IN T TERANMENIRS B S AHRA AR
ITRZIE A . BAREANTC A 745 IR S BT F Re % 5m 52 TN A RAT A (Ng
& Goh, 2008; Bobbio, Dierendonck & Manganelli, 2012; Kwak & Kim, 2015; Wu, Tse, Fu, Kwan
& Liu, 2013). [FIRf, HAWFTERB, TIEHRANGRR BERS I THHAARIT A (Sulea, Virga,
Maricutoiu, Schaufeli, Zaborila & Sava,2012; Matta, Scott, Koopman & Conlon,2015; Yin, 2018).
B, LEAFENRZX=ZFWMRAFATIR. N, R FRRERS RN T . TAERAMHAZL
BRAT AT TEEHA, 8 7 TAERANERS BT MA LA RAT AE TR AHUE, RN
PR R S5 A T 0F 5 T LA RAT A BIVERNLHEIERHE T — AN AT 228 3R HESE.

(2) ¥R MT . TAERAMAL A RAT RWE FRTEER R IR EIRSTI, 5
THRSANT . TAERARMALARAT NNEIS I T . WA SR RMB S, NRXT
@R BORBE AL, AT RSN T — R EE Y ERARDA 3 R H RS AT
AR B4 T . TARSARMAE L A RAT NIFEATHI T . AR R T A e PR kL 25 =) B
W, WE T RS T TAEBRAMAL A RAT ARHEIRER, IG5 7 RBAEERSATILE
BHRIE, I 7RSS T . TARBRATIH A RAT N EIR 1) R R .

AR FEEE RN IR S5 P B A BB 5 o B, AR IR S B4 T 0 51 T
TAEBANFNH LN RAT A B M. X —Z5 0 RPN Z SR g 85 7, 547
DA TN IR S5 B 455 07 2 1T AR 55 2R 405 52 A N N AR o A A Mk ST S5 1 3 [R] 52
BRI, Ab— 5 T AR A R B IR S R B B BE B3 s 53— J7 A AR A B E R R L R
AT IRSFE . AT R TAE TAE EEmEN, RIWHEZHHRARITA.

Fok, ABEFRIL, M5 B0 5 m] LUEE FE M 51 T AR NSt — 2 5gm 5 THRIHA AR
TR X T TAESRNAE RS 01 THL A RAT AT EEEA . Bk, SPESATELN TN
G B AR S5 Y 4 7 SR RIS, mT DU A& AE ) TR SeAT A& B 2L T
il 2 S TE AN T B = A TR AR, I — et 72 TIAHN A RAT N,

BRI TR T8 B IR BCR I Z5 8, BAEE— W R IR £ T 7
FEAEAS R AN e 7 [H] «

(1) AT AR E RS, BEREIRRmEH T HABRS AT, fHi—F
KBS FIESE . ARRIAZY KFEARRITEH, i — B RAARF RS RIEEN. (2) BRI A
P S A 7 v 22 R AR 2 s e, PR R AN AT ER, fe AT A RSSO
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AR A, PTERIE B AU TERBE T, MR8 TREWMSHHS G, HETFE—EN
AP, RRRLIZR I BE 2 (07 SR FEHI S [ ik W 22, R A 2B VA 52 L) AR S A 24
NERAT . (3) AWFFULRT IR 55 LT X 03 THZA RAT IR HLE], R =
FIPEFIPLEL . RORDBISGEA RG2S R AR N, AR5 R0 o0t 3 TG RAT A KM AL -
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ASCE A FHRIB-HUR- SN (S-O-R) BN B3 T Bk s AT N EAT Wt 7L
RS T AL R R N BN 3R, IF AT Mo AR SCROMIT U i 3 A+ THLIT AR
DURAARSS: < IR 1 R XA P TRa RO i D) AR R PR A o BT S 8 SR R DNl i v et X e 7
6 MR SR 502t S TR 3R i BRI 3 (K125 5 IR ] Dl )RS RO 9% 8 3 ) 5 Ra iR A 3%
HCEBUIR, AL HEDR A, R

R PURME At iLE PR E

Abstract

In this paper, the S-O-R model was used to study the behavior of consumers addicted to
mobile games. This paper attempts to reveal the important influencing factors of mobile game
addiction and analyze the correlation. This paper focuses on the construction of the influencing factors
model of mobile game immersion experience, perceived pleasure and game addiction. The research
results can provide some reference for game manufacturers to improve and develop game products
according to customer experience and demand, and can also help game addicts to explore their own
addictive factors, improve the status quo, reasonably arrange game time and play healthy games.

Keywords: flow experience, perceived pleasure, mobile game addiction
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55

B8 & HC T BRI A e, DA I AT BRI A AR B A i D& N B — DN K EEANT]
BRI AETE ISy . 2018 AE ISR, BEE RIF= IS R AR, (RREE 200 E L 2o [ R
Itk HEE, FRE B TFET K R IEAWII Rk R g, U R ST A R,
W2 E RN KPS R =D, MRETHNAETREMELRE, Mk RAEE I, 3)
JIENFE L

TERCF IR A, A E BB 265 B O R EdE Wox, Bl 2018 )i,  FRE M 25
S FH FBLL S 4.48 12, B 2017 FEHK 9.6%, HIF 58.4%FH) W EHB 2 WA L& ik A F %, #F
Werk P 7 TH L, A 48 5.5 12N, PC IR 41 42 10N, KL H %) 0.4 /LN
ATLUE H, DR B AR K AL T S Bl 2 A 51 5 —

2018 ErFE TN EFIRNIEE] 2144.4 1270, TFHLIFR T 52 bRas BN Bk
1339.6 1270, FHLFARIMA PE R -k, Wi B R, T HNERERE BHEARMHES) T
KIERR A, B H CRSRAEF . RSB, 15 507 2 e s kR T K
B B EE )2, XX B 2 7 i 1 A 7= RN 9% LA RS B TR AL )

FHLER— J7 e B AEAT, 53— 77 T FH U iy R K 75 2D SR R O 5% 7 1 ) 45
MG T KK ERMEARTIAT . I, AR SCIX LSRR im) 8 &, 78 SCRk IR ) 5
fih ESEGUREVIR, 1z MR e, IR TS TR RGN D 5 2 B AT
FVER, ASCBL S-O-R AL EA, 43 ld it P AR ge B et X A LI X8 RS ve 1) 52 1
R HATHEIE, AR BT 7 FHLIERRIE 9% AT N .

- WL S AR R S i X T B B AT NI SO AR T B AR Y . BT AL
—FE S BER, SR KR AE 21 ], FEALRERE KK, G, HAMNEE, F
ML AR BN D 4 2 B B8R SR 7 30 BRI SR AR B A PR IR I ORH AT A s i o (1) Fh A & 3A
50 AR — S FE A 5, 1974 4F Mehrabian and Russell (1974) (BA T f##R M-R)ZE H:Z4E
bR RS- HLAA- SR (Stimulus-Organism-Response, L R f@i#R S-O-R) #58Y, I\ Jy PR ] 55w
i) NATT AR B, 4k v e AT AT AR B . fE S-0-R BB, FFHURSE N — O B g st
FERONSE IR, HR4n K2 H0#AOE i IS BORAS o ¢TI 9738 X0 R U A B sl ol R
A, Eroglu %5 (2001, 2003) i H eH WXl A58 75 00 i oo A7 k2= R e v 2 & 28 B2, T Wang 4%
(2020) J IV P ) s 1) S5 B 7 v i 28 2 P AE 2 IR 55 o B ()RR . B4 Sautter £5(2004) WA 4 1Y
S PRSI V] Be 2 M A KU 2 A M (B EES SAUIAAL. #—22, Mollen Al
Wilson(2010) & ## A HLARFAE 8 — A 3038 0 2 1 82 DO ER I F5 B BB ME . Il 3 &
(Telepresence). 4 & (Engagement) (A FIFME B I) o AN FT R AR UTIR (A 36 24 53 0 8 5 Jek
Ao D5 T WL X SRR AT A BRI 5200 ) 9% 2R o

PUREIR T 1975 4F i Z & K22 1O B2 3 4% Csikszentmihalyi X3 H o At 2 € X
RN G DH BN B — 3G S R I BTS2 B 77, AR AT IFEEAT HE 28 H 5V Bl
M e RN A, SRRy, I B IR A AH S E 0, N — PR IR,
IR —FhE AL . A 2 B R B (FRES) L RIS G 4, 5 22%2(2006),
Blg, #1357 (2006)), 1M G ¥ 2 PR FLEH B Rl O B M AR DS . AATTAN B AR 3 3
HRRE AT IX P VAR TG, QAR B IS AR T BREE. AMREF AR B o o i xR 5%

IR RS T M AR G B AR TN ™= A B E R R 2 —. David WA, &
H LS IR — N E A . Moon AT Kim ZERT 58 F P A8 BB /AT 9,
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FINT G I5X —AF &, HIE S A 1555 BN S FH S BRI AE FH R ) 25 B = 2B 52 T » Meerikivi
76K DTPB AN 7 /D 4R 30385 115 28 i AL X 0947 s m IR 2 3- AT 70 R . MBIHLERR 1) £
FEH R, FET ROHBHURIZE SRS 28 RE v e P A8 BE AT 95 &R 0 A L FH 2 i
PR

Wk A e 2017 4EJE, AR PAHMN (WHO) BEATWALI—Mi, VA Ak phE
o TE 2018 AR B 1) CEBREERT 2 2K) F, T ITRTER S WALk  H, B 9 BU2 Wibs
e, DLFS BoRS R AR s AR R SRR AR A . 2018 4F 6 H 18 H, A AR LUK AR
B CEBRGIR IS, Wixkbans, BRI BTl Mk some, #5085, 2019 4£ 5 H 25
H, tHATAHL (WHO) IEAW Wk (Gaming Disorder) 12— .

B 2018 4F 12 A, HHEER AR Ok 27.5%, FH /0 EIE 30.5%.

CHE B 2320, BT A W B BE S 2% H » FE BB U7 xR B 1) 22 T2 B b v
HTALRIR, #i2 R B A T EARDGIEIR RS 2> 12 M H, SRR ™, WE
W AT 4E50 . BUATPRHER —JL 50 T 9 PR, — MR 5 T, A AT R S

1584 LR

245 1R, HILERZ. R, 5REER;

3. BUIE AR (BB £ 5

A TCIFEYRA TR 6], oV B I R 5

5. HAMYE BN, X2 F ) A 2 4 Ok e 0

6. B T A xRS H & R, AT R T T K s

AGE INCRILYNSY A= IRt T R

8HI BUifF AR MR I 2, WS, KA,

O. DI Ayl X T 2 2 B mT g ke 2k TAEFIAEAZ o

2019 4 8 H 20 H, [ F M L8 (5 B 0 R AT 2 43 IR b B LB 28 % R G -4k
), #E 2018 F 12 A, HEER R AR CIA 27.5%, A, HAENRRE T E KA EE,
s 30.5%, Wik @2 =AFHDER, HE — MR E,

I VIWIRrS

ARSI AW TR 7 EAFHLIE R0, AN Fiy BESR I AL ROTIR AR R R, A
XL O 9 2 IR 150 8 A R e LA B AR S AL RBU X BT SRR AT e — R TR
RIS KR R X T S B D PR I s SR TE 1T S IR D R B S TR AR B A
W R 1) % 2R A A R8O8R T WL e — A S AR R ARG 7 i, 2R IAE 2 Sl
SRR RS 20 2 AT 97 AR R

FirbL, RSO S 5 FHR Ry ES &, Bl HEENHEEm, 2525
EFHLERR, LS HEEFHRR, & MEKS A BHES R, AR R A R
Yo PSP L2 s B R IR — SR BONT LS BN LS ASE, FTBLgiR
W — R 2 B BB UL SO PR — i, sielkims, 25106 HE
N ZANAFER TR, OB, FES. 2R REGFFEHER . WK EE, dTiEmt
FEAPER] . EEe . XSRS A2, RIREDS 78 70 S W [ P LI SR e (K S AR O . A
SCR 7€ BRI TR 7 1206 BTy B I e AT A A AR SK o
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HRE 2 AT 248 WA TS T DA, DURARES & A58 A8 N ARG shi B3k i iR as, &
Fe— P 2 B SRARSE . Csikszentmihalyi A< A7E 20 tH48 90 SN UOR BRI 7047 T
583% . Hoffman & Novak(1996) I\ AUTIR 756 A2 9 25 i X% 7 T AT A I SRR, B AR IRk 1)
X AARIS SRR BT TS . 15 7KEE (2002) FUSSIERTF R H, TUEARIG £ 5535 R0 Y
AR . 25, Hsu & Lu(2004)t & BLITIR ARLG 45 % 0 48 i wk i B & (A BE P74
SR 2 AATTREABAT T ROVE S BT 5| B, At AT T N B — R L R 28 i al, X PR 2 —
SERHTEREAS /N, AR AR g, R AIRE: BARTEM R XA
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L BB, BRI 0 A1 TE B 2 A4

2. DRI, BrECER BAR 2GR (5. BIA, W%, JHE. Rad)
seatoyy | SAZAKIUAEYE SRR 81 5 B AR B SUSER I b A A5 i H A
43k, WRETDPRERT HORSEHER, W, 4%, duh. e,
SR, FRAERIZISRANRY B B bR Tk

6.0k, FRAE RN SR B CERAER 5

LN A IR HIRE IR B

2. P BT R AR AR 2

3 FRIEFIFAES 151 T )45 05 g

IR | AFRIEWERE T IS 0 5 TR 2R A 4 SR AR AR R
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5.2 5K T HUER Ae 45 Tl R stk (1982)

LIRVEA BN R L%, A B e
b
o | 2R R K i, (E AU Ziﬁfﬁ%®®
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F W EMAKT 0.5, Ui B AR IE SR T 0T

BT AHIE FE R0 Goe LIRS, i e 77 R A 7L &R E R T, Al
F R 6 B 5 M B e Bl i s AT W& K. — MNME S R et T —/IES, BIEA
R AT DUEATIRAS . AR08 7 B A SRR . S8 658 A2 5 Tk
7, FERINE GRS T RS ERZHAET A 613 N 7RG, HREFEERE T 93%.
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WE

Fe R BN A A AT ) — R AR, A FOIE L SCRVE S T B R B A T L
HATRG RERIE 7T, RICR TS AE S B B T AR, 2t — 2B W AN R AR RO 5
BB AR I AT SCEREEAT A AL A T LUK I R 5TIE L AMETPE AN TR A T
X R RE A B EAT R R AR . R ST AR AT RO AR, BT E i b, e At
BRI 2 M E ARS8 TAEAS . SR, T i B A B B A B A AT B 2 (i A2 1
TG WITIE ARG DGR 2, R AL, R R B S SR A G SR M . AR
T A AR PR PR ) A P s I R R A B 0% TS U R (A, RIVE E &
RISRAT O, BB R AR H B o KO RE, SEELAL S B TSR ROR «

ReE:  FEEIL. ORI, 1L

Abstract

Abusive supervision is a typical representative of negative leadership. This study is based on
the formation mechanism and antecedent research of abusive management. It explores the different
regulatory roles of the Big Five personality in the supervision of abusive supervision, and further
analyzes the different personalities.Effective measures for abuse supervision. The results showed that
due diligence, extroversion and open personality had a good regulatory effect on abusive supervision.
Highly responsible personality has a higher sense of efficacy, has higher ambitions, and encourages
them to actively adjust their emotions; high extroverted personality is good at socializing, optimistic,
more confident in the face of abusive supervision, and more ways to regulate emotions. Highly open
personality has a wide range of interests, is full of curiosity, and has greater adaptability and
regulation to abusive supervision.This research will also start from the perspective of the company's
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managers, by recognizing the negative impact of abusive management on employees and
organizations, standardizing their leadership behaviors, helping employees realize their maximum
potential, and achieving a "win-win" for the organization and employees.

Keywords: abusive supervision, big five personality, emotional regulation
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Jf R BRI A SR A 52 R — MU RAT R, Bl SRR R BB N 51 4 SR R I EORT
FIBAHEF BTN OV SREAflD FEREMEE” (Tepper, 20000 o & REEH HARN KDL
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AR, B REE B AR O IR @52 B2 R FL) 2 080, IR T KRB EUR . F
JEE PR R R BN 3 R RS H A SR E E MARE ST R IIRREE, HERR SR ik
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1994, 1997) , 1% [ AL ALK (Duffy et al., 2002) PA K 02 ¥ 5145 (Richman, Flaherty, Rospenda,
& Christensen, 1992) . &8 B 1 HAD G RO SAKE IR S, SIRWR, T/FE—3F
JiE 9% LA AR 7K - ) AR ik 2 2 A ZH 247G ( Ashforth, 1997; Boswell & Olson-Buchanan, 2004;
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Harvey 56 Al Inness S50 M i3 T75 55 & B B R BBt AT AR ZAT N A B O, i FE38 &
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XA RE 2 SECR A B 3 TAE M) R T H SRS ERE

FAMIIA RS TAEAE, R0, GIRZMA, BERRSINTAE, MA1x B S %1 fE
A, TG 5 e B A (S QW iR S 4, SRR I 2 AT, T R4
AR, AR RSB L. Wl T ARG A8, M R A, S e AR S
TRFE, XHEL M REGEC, BT RIS IR HE G s, ™ E 0] g2 Ak
F N2

A537



2020 Panyapiwat International Conference on Social Science and Management
March 2, 2020

2020 4F IF KA P22 B ak SRk 2 54 71 [ e 231
20203 H 2 H

BN T AR NS PO ARG B RTINS E AR H bR 2R
FEORRANE, TEAbEE b iy S i ) T4 22 b, B s BE I S AR PRI A 22 1% (Skarlicki, 1999) ,
- H A RER AT BRI ZE . ML T, REAEREEE A SO ANEFR, AR
Refg s B e . (Judge, 2013) o B i BE NI B 38 Re 611 — P B2 AL bR P
BRI TR, HEAEREEEEAREERREIWEA —E RIS, @Ekit, KEmbt
(1076 P EL A e P A PR

A E N NA B S IREE, feA R A BELE N BRAZ 4 1 2 R0 . T X o R A LA
RSN 3, REMREr B s ss, Mgt gttt &2, RT R THEEETRES
MITHHERIAPR R R mBE AR NS, FTA, BERSMENAS6E ), Bk
PR, ARATHME B CA R I BE AR R ) SRS 2, 18 21 5 fE 4 PRIt g DL S AR Al 1)
AEW A MBS ARE. KEANERNFEEEE 2RI [ 5K, &R TR IE
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Abstract

This paper focuses on the research: whether there are significant differences in the impact of
brand crisis on consumers' purchase intention; whether there are significant differences in the impact
of brand trust on consumers' purchase intention; and the impact of brand crisis on brand trust.
According to the research conclusion, this paper puts forward the management enlightenment of
international star hotel brand crisis, and suggests that enterprises should pay attention to internal
management when expanding the scale; obtain or regain the trust of consumers; take active and
effective response strategies after the crisis, improve the efficiency of crisis management, reduce the
negative impact of the crisis; in order to alleviate the impact of the crisis.

Keywords: brand crisis, brand trust, consumer’s purchase
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MM KMO 144 0.816; HEF K KMO 144 0.790. H i s AR B () KMO {5 #5421 0.8 11,
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g M U B CITC HI KT 0.6, ZEEEAEHT IS M) CITC {E34KTF 0.5 Ui 4z
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AERH KMO (A ERERICAEIAT RUER L, 455 DL KMO {H>0.7 U« MRE
TR AT A, alEHLE) KMO {2 0.927; 5 FEAE ) KMO B4 0.954; 3 9 & 18 3 = I8 1) KMO
H8 0.914; 53R 1 KMO {H>4 0.958. BT WUkt B2 ¥ 3% FE 351 1 0.4, U6 B 58 045 J2. 7T DA
HRAREL, AAN, BAEEE ML BIER KMO E47E 0.9 DLEH KT 0.6, EWREHIE LA
FEo ZREHERT, AT T ZMBEZRAE 502 48.811%F1 29.022%, Jigh: fa Rit 77 £k
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PO IXA it W B i 7 0.292%* 0.290%** 0.301**
ALY e WL 0.327** 0.303** 0.342%*
B ZI G T A R K 0.273** 0.343** 0.330%**
Bo—H BT IX MBS 5 0.225%** 0.266** 0.243**
S L A R DR 0.226%** 0.267** 0.305**
ZIEE M AR 0.251** 0.299** 0.282**
PRAR IR 75 1) B 30 B I A Z IS o 0.265** 0.283** 0.321**
PRARH AL G B4R 7= A R 55 0.254** 0.332** 0.308**
Zih BT R 5 RTIE SR I S LA A AU 0.290%** 0.288** 0.338**
FRRNAZ SRR, FRAK IH S Pz B & 0.226%** 0.284** 0.284**
igmﬁ@ﬁﬁ&%ﬁém%&ﬁ%émm%aﬁ 0,235+ 0.268% 0.269%

A547




2020 Panyapiwat International Conference on Social Science and Management
March 2, 2020

2020 4F IF KA P22 B ak SRk 2 54 71 [ e 231
20203 H 2 H

MK 4 UG, SRSENL 9 I A AR — IS i RS AR A P8 W SR B R Y 14 Tz
() 4= 48 S I B 25 HM SR R BUE KT 0, Rtk 9 W rh dE— IS 5 14 iz A
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R5 R
e Bl 7 8 o
B AN Beta t P VIF R HE R
Gk 0.133 0.086 1.556 0.121
A REE AT 0.88 0.039 0.848 22.808 0.000%** 1.962 0.767 0.765
A RELAE AL 0.038 0.037 0.038 1.032 0.303 1.962

M EZRRTH, K U AR, S RSB E A B AR &, TR S S R R AR B AT 2 Bl A
oM, M ERATLLEH, BA R HEN 0.767, MG MRS AT, RGN AT DL S & R 11
76. 7% BAL RN o XPREALEAT FASIS R ARSI F AL (F=543.624, p=0.000<0.05), tHH[
VLB S RE AT, SRR fE L 2D — TS T K R PP A L R, UK AR N WL ER
=0.133 + 0.880* S /L + 0.038* M fEHL. Fok, EFXTHIAL 2 HILLE M ATAL I A I, 1
B VIF B2/ T 5, EWEAMAEELL MR B D-W AT 2 Mz, i
BERUATELE ARV, FEAREE (A 3R %A RIOC R, BT

28 1k {0 AR DG A B S AT AL AL B AT 2 TR IR A DGR R, il X1,
NEAE, XSGR E, [N Y, ETEIAS . &R Ay — ot mA
&, WA

Y=Hy prXa
soeh, By, BonmASES, UNBEHLRET . ST IR . S50 F s .

£6 2
. JEbRHELL R PR R 5L )
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ARV IRIRAT 5y /& b 22w (43 A B 2R 50 R /N IR AR AR o A 2 ) R B AR 2 —, X ORIRAS
Zy WY B 25 FE ORF LA R 98 A T 37 0 W P KT A, 6 BT 24 ) RIS B (R UAT I 7 2
AR ERIANESR RS . WBGE, RN 2 DURAESRAE 55 T2 o B B3 AR T 2 B0 SR IR AL o I
HURE s BT BUR I A IBUR 8 i DA S 8 R A SR T BRAR M 1A, 18 A BT A= 38
FUSAS, A% P BT I AR U AR 4E 0 o [ BUA T A M IR 84T, @2 BUBR R AR
WRAZ 47 A A BRI i BAT IR KA S8 o

AHIFELL A e L1523 7] 2006 £E-2011 57858 6] B VE U REA,  BEAT SEAIE 20T BURT 9
M BT W ORIRAS B (AT R, E AR BT B B A R MR, I
B EUR RUPBUMESR R I E R B 5 VA RS, AR B S 55— KR M8 5 K AL R BTl
I FVRIRAS 5y AV, Pt AR U — KBRS I LB AR e L iy o = L A5 At
AR, SR ST RS BUR RS SRR 5 55— KR 5 R AR AU LT 2 7] SR IR 32 5
RAERHAAE R Z I IR K R

Kegi: KL H BUNRE ABRLEWAF

Abstract

In China, Unfair connected transaction is one of the main ways for controlling shareholders of
listed companies to encroach on the interests of small and medium-sized shareholders. The
governance of connected transaction is also a major problem faced by governments of all countries
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and the capital market. The government regulation of connected transaction of listed companies
mainly includes accounting regulation and securities regulation. The Ministry of finance, the CSRC
and the stock exchange are the main regulators of connected transactions in China's capital market. In
view of the policies and measures of government supervision and the improvement of supervision
efficiency, they can reduce the supervision cost, increase the illegal cost of A-share listed companies,
give full play to the functions of China's capital market, especially maintain the normal operation of
China's capital market, and avoid the damage of controlling shareholders by using connected
transactions. The interests of stakeholders are of great significance.

This study uses data from A-share listed companies for six years from 2006 to 2011 as a
sample to conduct an empirical analysis of the effect of government regulatory measures on the
behavior of connected transactions of listed companies. The accumulated points are then obtained by
natural logarithm. The dependent variable is the transaction amount with the largest shareholder and
the listed company’s related transaction amount. The control variable is the largest sharcholder’s
shareholding ratio, equity concentration, and independent director. Ratio and financial leverage, the
final research results show that the government’s regulatory measures have a significant positive
correlation with the transaction amount with the largest shareholder and the transaction amount of the
listed company's connected transactions.

Keywords: related transaction, government supervision, A-share listed company

3%
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WrLER
KAy A i Bt 22 =)\ 2006-2011 4R YA RAS B8 d AT stk e ge it 5 i Mgt
Ko

R 3 MRS

EAy FEA &= S Trpt Irpt Inlaw Lst Top3 Indd Lev
Mt 2.416 0.186 3.676 45.03 0.596 0338 | 0.460
R | 0.619 0.097 3.676 6.562 0.603 0333 | 0.468
W% | 6.163 0.243 0.000 106.3 0.129 0.055 | 0.175
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LA DAY 4.182 0.112 4.060 6.608 0.514 0.500 0.518
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bR 2 11.04 0.285 0.199 65.60 0.150 0179 | 0182

Bk 4646 | g | 0.000 0.000 3.676 1.000 0.040 0000 | 0033
IEPN:] 68.86 2.726 4.159 816.0 0.958 0.889 1.567
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55— RIBAR R AR B ORIRAS 2 R _E i 24w ORIRAS 5 R AR A R R B MR IE ARG &, B — K
P AR KRB LAy RO B e, 5B KRR R A I R IRAZ 5 VR LT 78 R SRIRAZ 5
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WE

AL BRI RAE S5 s R g iz B 1g =R rIsem . DLRIE RS ast vk i, oy
PriTE . M se AT NS E NN ER, @ikl m 5%k, FIA4URS B &%
ARIE MG EER, WA 452 A &G, Flid SPSS13.0 AT S /A, #5314l
5 PRI 7 BN P A B A — B R, RIS E IR D S B R, TRE A
R P B TCR M . g & Bk JE N, MRTEENE . MRS /KFE. SR %S 7 T
NREEEZRMEY, IR R E NS % .

ReE: RS, WERAR, BEarNEE, W, o

Abstract

This paper mainly explores the impact of the homestay service scene experience on the
customer's willingness to stay. Taking the service scene of the hotel as a starting point, we analyze
domestic and foreign research results such as hotel, service scene and behavior intention, and use the
guestionnaire method to send questionnaires to tourists by paper and electronic questionnaires, collect
452 valid questionnaires, and then pass SPSS13.0. The data analysis of the software shows that the
gender and experience satisfaction of the passengers have a certain impact on the intention of
re-staying. The age level and education of the passengers have a significant impact on the willingness
to stay again, and the different occupational income of the passengers has no influence on the
willingness to stay again. In combination with the "requirements” principle, the hotel provides advice
to the owner of the hotel from the location of the hotel, service level, brand building, etc., in order to
provide effective reference for it.

Keywords: home stay service, scene experience, customer behavior willingness, influence; analysis
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AR EICH BN . A AAAF AT G IRAT AT A 55 b (18 R Ml o122 3 ST DR 2 i 553
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Abstract:

In recent years, the development of home stay is very rapid, and the price promotion of home
stay will affect the purchase of consumers. This paper analyzes the relationship between the amount
discount and the percentage discount, perceived value and purchase intention in the home stay by
using the situational questionnaire. It is found that the amount discount and the percentage discount
have a positive impact on the purchase intention, and the perception of the amount discount on the
purchase intention is greater than the percentage discount. Provide promotion reference for the
industry of home stay.

Keywords: amount discount, percentage discount, perceived value, purchase intention
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Abstract

Chinese medicine has a long history of several thousand years in China, embodies the
Chinese nation's long healthy idea and profound philosophical wisdom, and it conforms to the modern
people advocate natural ideas, at the same time it has a remarkable clinical curative effect and rich
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clinical experience, when he faced the intractable diseases and chronic diseases can often than western
medicine, therefore, the traditional Chinese medicine industry has been widely concerned and has a
good momentum of development.

The traditional Chinese medicine industry in China is still at the middle and low level in the
world due to various problems, such as the backward foundation of traditional Chinese medicine
industry and the lack of professional talents. Based on the analysis of the scale, consumption demand,
economic benefits and industrial status of Chinese medicine industry at present, It is found that there
are a series of problems in the marketing of traditional Chinese medicine industry, such as backward
product form, serious quality problems, lack of marketing concept of traditional Chinese medicine
culture, backward brand management of traditional Chinese medicine and the impact of "foreign
traditional Chinese medicine". Then, put forward the four traditional Chinese medicine (TCM)
industry in China's future marketing development countermeasures: first, moving towards the
standardization, modernization and internationalization of Chinese traditional medicine; Second, we
should develop the health care market of traditional Chinese medicine. Thirdly, the marketing of
traditional Chinese medicine culture should be carried out. Fourthly, brand marketing of traditional
Chinese medicine should be carried out. It is hoped that the above countermeasures can promote the
smooth and efficient development of traditional Chinese medicine industry in China.

Keywords: traditional chinese medicine, marketing, trouble, countermeasures
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BRI BN WL 2t 2K L T R A B 7 i A R R S 28 L [ SV 2 2 0 R 2 R AN B
% QUME WL BRI B HL IR 9% St MRS AR R IE ELE B2 T BE R, 7 i M RE R 2 B L [ X i 9%
i S AR A BE 7D 4 FEAT T BE K F FU 45 10 A B2 AT LA B 28 S ot U031 it A5 A IR e 248 P2 52 458,
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Abstract

The negative spillover effects of the sponsor scandals on event brands are explored in the
Study based on associative network theory. The hypothesis was tested with the on-site
experimentation, and the results showed that: (1) The attributes of the sponsor scandals lowered the
evaluations of consumers on the event brand; When the sponsor was found to have value missing-
type scandal, the consumers delivered lower evaluations on the event brand when compared to that on
the product performance missing-type scandal; (2) The value missing-type scandal posed greater
damage on the integrity dimension of brand trust of consumers, and the product performance
missing-type scandal posed greater damage on the capacity dimension of brand trust of consumers.
The study is conducted with the hope of helping the event brand identify the dimension of brand trust
damaged so as to make advice for development of targeted solutions in the next step.

Keywords: sport-event sponsor brand, sport-event brand evaluation, scandal type, brand trust
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B <22 2457 5 B L B 10 L 1] 5 B B I 5 BR 1A 3% 55 A RLELE AL 2 A AR 7 B AT AR
# .

FESZER A, SRS i R B R L) VRN, AR AT A B d I A DG T A5 5 L I SR (1) £
SN, TS R T () S DR 28 99 2 1) i BB AT I 3R (Gillespie& Dietz, 2009). A
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