The 16™ National and the 12% International PIM Conference 2026
April 29, 2026

nsenwguinualidsluielifeafuanueslulavanuuuwanrasudsamasy
A STUDY OF CONCEPTUAL METAPHOR OF BEAUTY IN ADVERTISEMENTS
ON XIAOHONGSHU (REDNOTE) PLATFORM

35101 WIUDIDY, RUWITT NUBUITIIIAZ BATNTITIU WINUEN>"

Jirapa Phrom-art!, Pimwara Punchomwarawong?, and Korawan Phromyaem?

"anguyverans univendeigesing

1’2’3Faculty of Humanities, Chiang Mai University

*Corresponding Author, E-mail: korawan.phrom@cmu.ac.th

o/ 1

Unanegs

nMsdnwideadsiifagUsrasdifleAnunarduunUssinndesdgudnualiauluien
Aerfuanunslulavanvuunaslofudsivey Tagldnseuudanguiessomansuivuues
Lakoff waz Johnson (1980) iluuuwImalunisisigidoya nan1s3denudn dnisldaudnwal
FaluiedAsafuaunuiaan 10 Useaon 1 (1) was (2) 3 (3) g (@) aygud (5) asu (6)
N34T (7) 5550977 (8) mALULABNITABAIN (9) NMSWANEUAUIY wag (10) nangu

pan T idiui gudnuaiussion “uas” Usnguinitan asviourdouamaimes
denuFuilieuddnyfuianssaiivn nszdsla uasawsene degnassliiuussingruvesin
Tugauafvestneide uanani nan1sideduilugdodunulmifiiwendnualvesuiuniiva
oA gudnualimaluladnisdrenin MussuRaaieunmitinunisuiuussiegunsalndeiledity
MIanEn I WU “Tawesuaniy” axvieuliiuiuluimiarualugedagiugnieuuassudi
audvesmaluladosadudn vnsfertudmunsldgudnuaianmsummgunudu o) Faili
AmssagivAsuaniuzninganeuenlilanusiaiieuddiTinndssuundanungludusaimun
AnuEagTiausIng U iuilinnuddyiuanuaunatazndadinanaielu Tnguesi
AIuLetaAnanANLaNnanielumnninsUTLneuen

namnlagagy nsdnwiuanddfifiui gudnsainueuluiogtuiAnainaisuauwany

=

FENINNUSUNNITAIUSTTY ANTeUN1989IAY hazdnSnavewnalulad@endiviaaseluy T95uny
waevaaunsrUIUNSHeINkazNsTuiAunuvesdirtdulugatagiu

AdAny: auanwallauluiml ey levanawdu ldemvey essamansusvu

Abstract

This research aims to study and categorize conceptual metaphors of "beauty" in
advertisements on the Xiaohongshu (RedNote) platform, using Lakoff and Johnson’s (1980)

Cognitive Semantics framework as a guideline for data analysis. The findings reveal 10 types
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of conceptual metaphors for beauty: (1) Light, (2) Color, (3) Objects, (4) Humans, (5) War, (6)
Competition, (7) Nature, (8) Photographic Technology, (9) Traditional Chinese Medicine, and
(10) Evidence.

The analysis indicates that the "Light" metaphor is the most prevalent, reflecting
Chinese social values that prioritize fair, radiant, and glowing skin, which has been established as
the ideal skin standard for Asians. Furthermore, the research identifies unique findings within
the digital context, specifically the Photographic Technology metaphor. This metaphor compares
skin to an image enhanced by photographic equipment or functions—such as "soft-light filters"—
illustrating how modermn beauty concepts are distinctly defined and perceived through the lens
of technology.

Simultaneously, the use of Traditional Chinese Medicine metaphors (Yuangi) shifts
the status of skin from a mere external object to a living entity governed by internal energy
systems. This reflects a foundation in Chinese philosophy that emphasizes balance and internal
vitality, suggesting that true beauty stems from internal equilibrium rather than external
modification.

In conclusion, this study demonstrates that contemporary beauty metaphors are a
fusion of cultural contexts, social values, and the influence of modern digital media technology,

which together shape the process of defining and perceiving beauty in modern Chinese society..

Keywords: Conceptual Metaphor, Beauty, Chinese Advertisements, Xiaohongshu (RedNote),
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AUVANVAIYNIINUTTTU

Abstract

This research article aims to examine the dynamics and processes of cross-cultural
knowledge management in Chinese multinational enterprises operating in Thailand, within

the context of the transition toward a New Normal that has significantly reshaped working
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patterns and organizational interactions. The study employs a qualitative research methodology,
utilizing in-depth interviews with key informants comprising Chinese middle-to-senior level
executives and Thai operational staff involved in knowledge management functions, alongside
content analysis of corporate policy documents and digital tools used in actual practice. The
findings reveal that cross-cultural knowledge management dynamics in the New Normal era
have undergone significant transformation across three primary dimensions: 1) Spatial Dynamics
the shift of knowledge-sharing processes from physical spaces to virtual spaces, which has
implications for the transfer of tacit knowledge; 2) Cross-cultural Communication Constraints
the challenges of interpreting messages through digital platforms that lack emotional perception
and cultural contextual awareness; and 3) Strategic Adaptation the integration of Chinese
management culture, which emphasizes speed and agility, with Thai working culture to construct a
flexible learning model. The research findings indicate that the success of cross-cultural
knowledge management in the New Normal era does not depend solely on technological
infrastructure but also requires the cultivation of Cultural Intelligence and the design of
knowledge management systems that are aligned with hybrid working practices, in order to

sustain long-term organizational competitive advantage.

Keywords: Cross-cultural Knowledge Management, Organizational Dynamics, Chinese-owned

Companies, New Normal, Multinational Enterprises, Cultural Diversity
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1.2 mqwﬁn'ﬁd'\awaﬂﬂmuiiﬁwwsmLmu (Cross-border Knowledge Transfer)
lun1saenenauluiamiatiueid (MNCs) dadududeunitesanslulsene
Hesandoundfuiunameiamsssulagszonamanimans AuuuAnues Liu et al. (2024)
nszUIUMsEEneamLiimsLuATUsEAvEamlugatiagtiudesionsaniady 3 Ussmsde

1. Uadudumaiia (Technical Factors) Aennsilumanwesulefifisosiunisdaiiu
wazduAuAI1u3 (Knowledge Repository) fatlunszgndundazeinisdnnisainuilugeitivg
delmiinamluamussmalngaansaitifsesdeuiainditnalugldnasanan

2. Uadedruan1du (Institutional Factors) Aengsvidey wleuieesAns wag
anmwindeumigiialulsemealnedidssaienisonsunaznsldamug

3. palnnnsaenen (Transfer Mechanisms) WWunsldAanssuree wu nsineusy
Turazy U (Onthejob training) n1s¥awwadulusdua1u3 (Sharing sessions) Wazn133n1
wiinnuifinudgs (Knowledge retention) titetlesfumsgameesanuiidefinmsindoudroynaing
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2. NSNSV IMUSTTU: USUNIUUazIng (Cross-cultural Management)
2.1 M UHUAIMUSIINYBY Hofstede (Hofstede’s Cultural Dimensions)
NSANEINITINNITUINTAIUTTINITNS19BINTOULUIARTRTAIUGITUVDS Hofstede
devhanadlasuuanssvesadeuiuguluiazUszna oy Jasmaa (2015) waz Rajpal &
Onyusheva (2018) I#szyiniifausssudundesioddglunsinseil fauiusseninaguims
wazniineiludsemalng Tnedand s
1. SzEwamesune (Power Distance) neinusssusuuayinefisvissozvinams

Ul UTEAUNES PeazTiouiin1seensuluszuulATIEig1uIAnINaIAUTY LagNITIANEAY

Y
U vYa o

fugemlaviegiidmadadula agalshiony Tuusunlnedinuddlumedausssunsda uaznssnm
fustusamiin Tuvagifausssuifnuanufeauasnmsdinismuaesnuiidussuuinnnia
2. anadunguiley (Collectivism) dsesFuunarinednoglunguinusssuuuungy

feunlinaenduanuduiusnelunquunnniienuduiaen neluuusssududnusingluguuuy

54

19907 (Guanxi) vidaaTetnenruduiusiievyuiy dnluuiuninsasdueiunamndsuas
nsvandssnudaudiluiivhau fainrundreedduifdenafuiafovinlunmsadeusiuile
uimniinsuimsiansilidenndesiuienanatsiduguasselunsdearsinsslnsanle

2.2 AMURAIANIIMUSTIY (Cultural Intelligence - CQ)

ANUAAIAMTIMNSTIY Y38 CQ Ao ANuaINIavesyAnatunsUTuiwary JURu
fognaivszansnmluanimuindesiivarnvatonieiausssy dsluyunesuosnisuinisdanis
Jazmaa (2015) wWiughinruannsndaimussauvesfuinndunalnidanagnsiiddlunisan
Y83319551I 9 TAUETIH B3AUTENEUYRY CQ Usenausmie 4 auvan laun 1) sunnsUa (Cognitive
CQ) ﬁammimmL%’Lﬂwé’ﬂmmmmﬁamaﬁwuﬁiiuﬁmem'w 2) auedtyan (Meta-cognitive
CQ) \unszuunsnseniinduazinauaunowu Jduiusduinusssy 3) Auusegels (Motivational
CQ) AnwsjaiuuazaulafioziSouiimusssulng uaz 4) frunginssu (Behavioral CQ) Aon1s
LLﬁﬂﬂaaﬂVH\‘iﬁ’WjﬂLLaBVi’Wl’NﬁL‘ViiJ’]%ﬁﬂJﬁUU%UV]%&JUSﬁN‘S‘u d

Tusgdunisfanisesdns CQ luldiuiissiinurdruyanavosfunminbu usdagn
waulidudiuvilsveanagnsnmsudmsanumainyians (Diversity Management) iileldTunseonuuy
syuuMsAeasuazmsiineusufidusyavsam Rajpal & Onyusheva (2018) %Tﬁl,ﬁu’hﬁu%msﬁﬁ CQga

wansaUszendldsULuUANggthuas msdeansfimanzay Weaisanmuandeudinidnauain
WumumuﬁiiwLLmﬂmqmmmLLmﬂummiLLavmmuﬁ'gmul@amqLmuﬁﬂam‘w

3. wadnuaznagnsvaiavnaduluuszmalneg (Dynamics of Chinese MNCs in Thailand)

3.1 MIveIERIvaIUIULEENITaI1eNUN1elaay (FDI and Intellectual Capital)
mﬂuaLﬁmﬁuaqLquawﬂmmwmmw'ﬁvmﬁ (Foreign Direct Investment: FDI)
mﬂﬂﬁvmmuamvmwﬁnnaiuimﬂul,wsmmﬁmaaumaLquml,wamﬁmammmu wadsdunumanagylu
gwumaiﬂmimwamm‘iu‘lammwammmg Ritchie (2002) laitAT1giANdunussywing FDI uag
nsasranunielayay (ntellectual Capital Formation) Tugiiniatei@ens Tueanidedls Tnedlidiu
TMamftuvddunumidusinandunisenszduinuzusanuluiiesduriunszuiuns "awd
Twaun” (Knowledge Spillovers) luu3uni nunelgaliladndnegiisuadnsdnsviomalulad
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sz"?u’sjq WAge5IUD NUN9lATIEIN (Structural Capital) kag un1euywe (Human Capital) fiAnty
MnMsiuTEnIuhssuumsdansaadies fausssunmsvinunuuitiuussansamdanuiuly
nsasraumsdyyludnuueddlrarvewisnivlulsemalneanunsnaiisgiunusi
uheunss Gesudusonaifulauazmsitusluaniisasugiafifiausiunugs

3.2 anududusznauntsaslunaznnsianisanudideiludl (intrapreneurship and
Local Innovation)

Tusifivean15usmsdanisseaulUanis nadnvesuseniululssnelneiinng
LaneonrIunagnsn1suudifidangu Tnslaniznsld "anunduduszneunisanely”
(Intrapreneurship) L‘i‘]um'%"aaﬁaiumi%’ﬂmsmmﬁmi’wuﬁiiu Siriphon & Li (2021) la#Anwnu
nsdifnuuisniuludmindeduivagnuin osdnsmdrdtndaaduliyaains deiduydui
Tenérouuazninanurningluiiesdu awunumdu "fusznsunsdmeiinislussdng
(Transnational Intrapreneurs) nagnsiiidnuurddyfonislidasslunsdndulauasnisatuayy
Andiouduaududivesiu (Entrepreneurial Values) Fsgaglvmiinanluiiesduanunsavinueii
By "azmnuidenn1u3” (Knowledge Broker) seminsauiidamedaandiinaulngludsemedu
fuAuiBsudum (Contextual Knowledge) wasnanlng nsvuruntsiliiissuddioliinnis
Inadouvesnudiidusyaniam uiduhludnmsaiuinnssuiiaenndastunudesnisvasiiud
(Local Innovation) vibiusemIuaiusausududnivaninuingdeuniagsialulsewmelnelaagng
FIswazinain

o/

4. NTAULUIAANITIAY (Conceptual Framework)

1%

Tuns@nwil §33elaysannimauivan 3 o Lﬁaiﬁé’flﬂuﬂiauiumﬁLﬂiwvﬁLLa AR

Y
aa v

wan1sAne ilelfaseuaquiiidiunssuaunts Tausssy wagnagninisuiu dail 1) fhe
nszvaunsdansamg 1ald Tuea SECH Sauduuudn msmevennmidrunsuuay wiedasg
natanmsudasauiaindeganuidnuiduiiviiaiou TneRasantadedumaiauaznalnnis
dnenenduddy SAduuTunnemusssy 2) 1 SATausssuves Hofstede Tnaiuidasszasving
mesanaranmdunduisuiiedinszsiusadsaniuiiiaduluufduiusisa uarlduuia
ANaaIAN1Tmusssy Wunawlunsussdiuanuaunsalunisusuivesdusmsuwaswiina 7
Aun1sUSuRIBInayns way 3) gadulalduuifn anudugusenaunisaislusazuuudiasy
wAnssuLazusegslalng-Fu edsgiuuimenisaiaiuuunmsiseuiidanguuaznisesnuuy
szuugslafiaonadoafuuiuniaiv

A5andun1599Y
mia%mqut,ﬂumm%mﬂmmw (Qualitative Research) mmumsmmmwﬂaﬂmﬂgmim

LLa"’Wﬁ'JGI‘UE]\‘iﬂ’]’i’ﬂ@ﬂ’ﬁﬂ?’]&lﬂﬂﬂﬂ’n”?ﬂiﬁm IﬂEJ?,JT]EJa"’LE]EJG]GUUG]EMﬂ’ﬁGﬂLUUﬂ’Iﬁﬂ\‘iu

1. 3UluuM5IY (Research Design)
Fiduidenldnsfnuaniznsdnyad (Multiple Case Study Design) Tnesjsitiulyi
JamAstwnddyuaiuiisuiussieludssmalne Afinsusuiigszuuainaseredaiau 1ile
Wisuifisulazdanseideyaliufeguuuumsinnsnruiiifunainneldiamsssuiunneis
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o o

2. {lvidayadAy (Key Informants)
mfnieannguiieg19lEITN1sIRNWULLIAS (Purposive Sampling) Tngritalinsaumgy
wadniivanranavein1sinn1sang gidelamuunveunnguanairnssutmvanesendu 3 nau

J @ A
A v aa

(Sectoral Triangulation) Inadmdenuswnnimsldmalulagansaumelunisusmsinns dnszuiunis
dihsnguidhmanedsd

ful 1 vin1sAuduseteustndyuauangiudoya BOI uax DBD lasdansosny
saUsEIANgIRaTingefu 3 nguaaavnssuTiimun

fuii 2 vinsnsnaevamantRnnae Hun sreznardidufants 5 99Ul uas
Srurumtneu 50 Auduly

fufl 3 AasoussanunusnuneninensyararesUI SnTHnsiflouusinlATIn19dY
nazveNeyATIEilunsidelideyad Ayt aaeutinsmadenside

A13199 11 MsvURAveUUANgNanavnssuvg

NENYAFIMNTIU winnaaMumEizanlunsing A29819UTIN/UTEANTIND

1. isYgNARavaNsUUE fnsldunanasu KM fdviageunn E-commerce, Delivery Services,
(Digital Economy & Logistics) LLazL‘fJUﬂEjuﬁLaUImqnqmiuQW New FinTech

Normal
2. gravnssuMnanadelvl wWunsangnenaudaunaila saeuabiid (EV), Bidnnsedind
(Advanced Manufacturing) (Technical Tacit Knowledge) 210 BRDRIIE

USenuigusanulne
3. qsﬁw?mmazﬁﬂ?nm LﬂumﬁmMimmﬁﬁﬁmfwuﬁﬁﬂu@a DFIMTUNTNE, N5, s
(Service & Professional nsdeansuazwordaia (Soft Skils)  U3nwigsfia
Services)

31NTaYared dUNNUAMENTIUNITALATUNITAMU (BOI) Uag nsUWRIUIGIAINITAN
(DBD) 1wl 2567-2568 wuinivsendyyadumdnuamululnauazlasunisdaaiunisamuazay
1 1,000 - 1,500 U3¢ (Wundudamisvuinivngwazauinnais) welilddeyaniauninuaz
angs FITeeimuanueinisiienuTEm (Criterion Sampling) Al
[d a v o aa A =] o Aa a 1Y ! = dl DY)
1. Juuidndyundunaansideudniugsislulssinalnglidesndt 5 Y welvdula
TRIANTH RIS TUAULATE TMUETINIANT TANNANNEINad MTUNITIATIE NG TR

1%

2. fiSwauninausiy (dunarlne) daus 50 auduly wWielddiulassadanisdanis
amsiduszuy

3. AnslasruvansaunaArsaunanasufaNalunsUSTEIUIUeg1slY 1 syuu (1Uu
ERP, DingTalk, WeChat Work #59352UU Cloud U8303AnT)
fidefadonuisnnsdding nquag 3 UM TataAy 9 U WelHiRnnnUsuiey

£

Joyaiianysal (Data Saturation) Iaeilsneazidenyliveyasisil
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M19197 2: TwazBunliveys

Y

nauilvidaya UIUAD 1 UTEN U
1. fUSY59133U (Expatriates) 1 vi1u (56U Manager AulU) 9 iy
2. wiinauyneg (Local Employees) 2 viu (seaudfuinis/Aamta) 18 vinu

2
° 4

sauduugideyaddgnaiun 27 vinu

3. A3eaiiafildlun3398 (Research Instruments)

eslondnde wuudunwalfdasiaina (Semisstructured Interview Guide) gnooniuy
AelansaulwAangel 3 @ Ao

diuﬁ 1 ‘1.133LﬁuﬁmmiﬁﬂmimmiﬁmLLmﬁﬂ SECI Model (Socialization, Externalization,
Combination, Internalization) Aeladadnnnues New Normal

g 2 Ussiiudutmusssudnuef (Cross-cultural Dynamics) tnedewnufiffamsssy
Y84 Hofstede (191 Power Distance wag Collectivism)

dil 3 Usuitusumsususidaraviauasnagystussneumsnielu (ntrapreneurship)

4. msiusiusudaya (Data Collection)

fifeiidunmsiuteyarinudomsivanvaneiisliiinm uaseungy (Methodological
Triangulation) Inefinsfusiusiudeyadeioluil

1. n1sdun1waligadn (In-depth Interview) Wuandunisdunivalsneyananiunig
seuveaulaviielaenadostuiiln TnednistuiindesuazantufinUssdiudify nsduniveiud
azggldiiauszann 45-60 Ui

2. msdunawuulifidiusiu (Non-participant Observation) vin1sdananisailung
uoUnAiadudmiunisviien 19U DingTalk w3e WeChat Work Tagsjaiufirmilunisuaniudeu
foya UwUUAWTLY (Msns/liifunisns) wagnszuiumsneuldifledinsdnanudoyaiBamadea
Fagidelduuutuiinnsdunanisalidsmuesdusenouvestuina SEC liloszynainvesnisiin
Socialization wag Externalization Tulanaeauladl

3. AMTIATIEAENAT (Documentary Analysis) L‘t"]umiﬁﬂmﬂﬂmEJmsU'%mimuqma
AilensUfURnu wazesmlszitivesesdns ilerSouiisuiuteyadildainnisdun el

5. mMsAszidaya (Data Analysis)

{39e1438n13 Tesesiiilovn (Content Analysis) way nsa¥rsioasuuuugUils (Inductive
Reasoning) Ineidunausai

1. {ifedndumanesmnuundunvainndesiuiindudemilaeanden st
mssuLaznumudeyat matsaiuioatunrndilaluuiunuasdfudsosnisdanisnruida
Taussauluusazgeainnssy

2. mslisadeya didevihnsdndenniedeua uazimunsiadeya lnaiuusziu
d1Any W guasIAnIen I lusEuuaIa weRnssuNSANAUAIINS ¥S03ULUUNITNAUSIUIALUY
flsznoumamelu Ssmsdananguazssyidendntu sateyafldsgminnieneianuduiug
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wazdnngudunianygdos Mniudsdnameiiuiulsadundn sunseuuuifa SEC Model wag
fineTansssuves Hofstede tiolviifunainidnauneliial

3. mInsieaeudeyauuuatidn (Data Triangulation) Llew3euiiieudeyaiiliain
uwnasteyaiinaiu (uimsiu uas wiinaulne) uazdsifudeyaiiseiu Weaugnesusiug
suunasteya Iivinsiisuiisudeyaildiuannguiuimsvniusazmiingmuynlng iedum
ATINUATIAAVDILUNBININIMUSTTY dIuAUITNsiUSeueutayaaInnsaunwelidadniy
msdananmsainginssuluiiufiaiiou (DingTalk/WeChat) uazdeyanenansulsuiesng

4. nsagUuazinnuna §IdeinUssinundniiduaneiliundouSeuieady
wan$ide Tnedeslsafuissanssunasuidsagelusefuaina ieesurenainvesnisianis
ArudiurinusTsaysTygashemadrnsieAdetuildduny

NAN1599¢

TumsAnsinarinudeyadwssinddildnnmaauy §ifeldmiiunmsdaaszidoya
othadussuulaganfonssuiumsiinseiideainde (Thematic Analysis) aseunqudeyaiiliainnis
funwaliBdnuaznisdananisaiuuuiidinsinanuidnnsdinuins 3 nuananunsay nousa
AT UNNINTIRARUAILABAAD D4UDITBYAINMAEUNAY (Data Triangulation) NANITHAATIENAINGT?
ilugmsssydsuifiuddiitdeddgiduimouiuande fin deideldsanduuazinauody
4 Ussidundn dwieluil

1. mswasurugszuumsianisanuiadsialugadsluei (The Digital KM Transition)
nandedlRiuihuTndyratululsemalnedinnsnouauosiogaidlna s
pnsziulasias s uRdTaet1innsglan Ineflssazduntefunuiiddaysd
padnsdin1sUSuLAsu Tiuil' Tunisa¥ennuianituiivnamenin (Physical Ba) gn1s
Hu Auiladiou (Cyber/Digital Ba) asj'mlﬁmgmwu Lﬁaim%’ugﬂLLUUﬂ’]wTNmLLUUIaU%m (Hybrid
Work) Tagainnisduniwaliuinisnudt nisldunanneasuseng DingTalk, WeChat Work 3o Lark
Lildvimihifeaduedesiiodeas uivimiiduszvuinamsiieuifdisldninnuamiss
uaniasulszaunsalldlaglsifideddnsunaiuazaniuil fadunisinuimaiavesanuilussdng
Tiinnuseidoudlugiafifiinnsns iussegiamsdany
Sﬁaﬁuwuﬁﬁﬁ@ﬁﬂﬂizmwﬁqﬁamim?{augﬂmﬂmﬁmmimmimuﬂiz%’mmzma dns
14 Super Apps Tugnwaug Platform-centric @9agyiliiinn1sysann1saudaudse (Explicit Knowledge
Integration) fin13ldfsruupamaduimlunsiaiugiiou i (SOPs) uagsenunsinsizinainli
sgausyuu vilindnougmilneanusodurudeyaldmenuesed1esinsad A1saRTUREUNNTENTS
foya Tnenssniladdunisoydinu n1suszyn wazadsdeyaliluifer dreanguassniis
nszuauns dudhutladesnumaiinddyidmareUsyansammsiiovenmaiiiuwsuuay
nan13edlRuE s uneenulunsinay AU3lag e (Tact Knowledge) ¥09
Ai3vavgrnIunazninaulnelieonufudoyaiidudedldruiefdsia lusuuuures Video-
based Knowledge Capturing ‘W‘Uﬂ’liLU?}IEJugiJLL‘U‘Uﬁ]’lﬂm'ﬁaaumuLLUUﬁWiaﬁ’J (Coaching) RIRINY
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Asad1endinleansnnisineudy 9 (Micro-learning) 18antlgynIn1ufILng iesarnndnau
ansniFeudaldniuenudeanis Snfsdanudnfinnglévdnns Asynchronous Sharing lngld
nszauaunuissulatteliiAanisudaduaiuiuuulivszauna Fawanisidosyyinteli
wifnauynlnediiiausssunsdeasuuunanidesnnudaud Weliminnundfozuansaiy
Aniuwazuusludeiauauusannninnsussgunu Uyt

Tudiuresnnudifuaznisinungiuanudiu andoyanisdunisainudn nasald
weluladAdvatisananudesnnmsgydenufidesinisaieenvesmiinau mstissuudaifv
mmsidudivatelviesdnsamisadnvimunisdyn (ntellectual Capital) THagaiduszuy
FefodugnsmaniddyiiliuidnIuannsofiufuas fnvealdiusunmsudsiulunain
Uszinelnelfosnadadulugaidll

2. wadauazaudaudediniausssulunisudstuadiug (Cross-cultural Dynamics

and Friction)

Mnmsleneiteyadadniumsdunivaiiardanamsainginssluiuiivhauaiion
fAfenuiwsinalulafastienansdosifndiuszerns widesinetausssundulsngdaauiy
TugUuuulminieldidln Insannsasuundssdiuarudanduasmataiiatuldded

namsIdeTlfifiuinntsdearssiiurosmnafina (Text-based Communication) dsnalit
Aansgaidsanuilaedeluseninenisdienen esananudrdavesnivinans Wedinasld
myanguvidentvudunivinaddunisiomariussuuum winousindenldussloaiiduuas
dianeuneazden ilivianisesuieidiundadudnuusnduresisTmusssinowasdu Sniads
Hunsgaydenisiuiensual (Non-verbal Cues) msmievesmuiifanadaiidudeurinuisgnesi
Towiinaulslannsauiieihdomiormsmesaounu dwmalffnnsfenuiinaaedouluiian

Fodunuiniauladeiamusssuanunsdavesinednsiidninassrsgauslulanseula
uALanseenludnwurinsoenly Anvundignaziduanansdlalunmsdnany aznuimidnausm
Insaulngjszyivinudanussmivieinsdafiasfasidauamguimsvniulunguusmaiusm
iesanndriesidunissuniundeinseinasgdudilsifiaand Tumenduiu fuimsyndutnuiu
AusInsuarieoasegunsiluasan dossiananummdmane natedtarunistudinliie
amzausliilvaioy esangusvmsAnindanmsdaauuds windnalnedfiauasdousling
Ismoulusyuveaulay

audnudaiidaiauiigaluga New Normal Aefisnuvosianviau uay fufidiusilu
vrangufegnsasnuInTaussay "996" (9 Tuadh 84 3 vy, 6 Tuseduam) vesesdnsiu Fadu
wafnn1svheuvesUTEnIuiumsihaunin uaznsdeasizesuruue Undladunasaiian
gnihaldiduanduluge New Normal Huszuunisinaueuddsa luangialnl lusued
i lnglieuddyiuamunindinuasveuaosiaiduiuiingy NIYNATUNTORABY
wistlumnufinusyuvesulatuenaihudndiananedugausnensanudniidrdey Fsnuia
nsUsuguszuvdlaszdmaliminnuanseiuausuilolunisuiaduauiasegrailteddgy

nansidesryiailingda faduilavesmsiamaarudduiausssuaisldondy
Tuiufiadiouas osrnmsnafanssudjduiusmedanuuuindynih sildwinmnuslneddn
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WMAALINEUIMTYNITY daalvinisanenennusludnuaeiiaeuias v3e N3 Coaching LUULAY

Mlde1nTu seAnsieiesadyiunatnanuduiusnisnvusidunisnisuiniiuluaulanunis
Inadeuvesanuilnedenienle

3. nagnsmsuiudinuanulugusznaumsnelu (ntrapreneurship as a KM Strategy)

MnnMeTideyaladnnuin uTEndymATuiiiussansamgdunisdanisanad
aeldadlul Lildfamigaszvuasaumaiissed1ufion uadnininagninisuimminens
uyudiBagnunysannsididunszuauns KM Instannznsaaaiuanuiduguszneunsnelusie
assaruBangulunisusazdsionug nansideivssduddydel

nalnidAayfigelunsanusadomuduinusssufensseyuasiaunyaansiidnuas
WuazmuiBenrui (Knowledge Brokers) wiagdmmsuuaumaiiayan (Boundary Spanners) Tngaz
wuyrannsnguiissneudentinausmlnefifienudeomgawas Taussaudulussdugs vido
Juimsvadudivirinludszmalne duszeznaiuiusuiaudilaviundeaslng (Localized
Expatriates) wazfanatawaiivmiilunsaensia Au3Tandsandrdnaulngluiu wazinn
Usuusun Waenndastunginssunsyhausazanudilavesiivausilng nszuiunisitavan
mNunswhessieasutemnaRda uaztaelviamslaedeidudeuannsadevonldosiad
UseAvBnnaniu

Fodunuiddayszyin msdansemuiuuy Top-down ugedilmisnuszauanuduman
A stidusan Visniivszaumnudifedauasunldnagysnisieusing (Empowerment) Lite
nszdulifAnaudugusznounsnielu uazlinmsdaaduanudesisulusiesdu Tngesdnsiinisida
Nudlintnaurminesausladiouazosnuuunszuaumsvhaulnl q faeandestunainly
Uszinelne nslésulenalunisdndulatisasrsenuidnduiirves (Sense of Ownership) Fafy
ussgslaneluidfdigalumsnsedulintdnaugenuisiuamnuilasdovemusenuiedasinsle
Fentnaulnsamuunumiduguszneunisnely ﬂ’J’]ﬂJi‘ﬁlLﬁﬂ“ﬁuﬁ]’]ﬂﬂﬂiLLﬁﬂmﬂﬁiuﬁ@ﬂauﬁ]Sgﬂ
Inadeundulugszuu KM 10909An3 Ingaziiuinanudugusznounistinminieluesdnsdae
asenudanegudanagns Mliusenaunsosulienuanuliduiusuvaanainluga New Normal 16
Andnssermdaindtnoulngfieesafien

uenaniinansidedamudninuismmardannsonaueunaiuasiuadng ves
Tausssuudrduanudangunasnsuseiivssusuvasinusssulne dulasinisiauiuinnssy
yurndn lunansasdnsdinisldunanvesuiviaduiiufinaass dmsundnauiifuuadauuy
fusenauns shlinssuauns Socialization way Externalization anulanaa SECI iAnduldognady

a

sysuvAdunsinuiululasimsiiiavinnndInstsdulrdunnanuinussideul fUauns
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