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ABSTRACT

The objective of this research was to develop and design packaging for glutinous rice
burgers in a convenience store for solving problems that occurred among consumers, sales
assistants, and warehouse merchandise stockers. Problems occurring among these groups of
people were studied to solve problems affecting these 3 groups of people in order to maintain
product quality and serve eating convenience, including the operations in various activities of
each agency, and to reduce any loss caused by inappropriate packaging.

Three groups of key informants were consumers, sales assistant, and merchandise
stockers. The research was conducted on the basis of a qualitative study design using
triangulation method. The research was divided into 2 periods. The 1% period was conducted
using an in-depth interview with consumers, sales assistants, and merchandise stockers, totally
20 persons, to reach data saturation of problems related to packaging for glutinous rice
burgers. Problems occurring among 3 groups of the interviewees from the in-depth interview
were 1) the group of consumers; they found glutinous rice was hard after being reheated and
there were no instructions for correct consumption or guidance for proper waiting time before
eating/packaging after being reheated was too hot to hold and hand held plastic tray inside
the packaging was too hard to conveniently squeeze, 2) sales assistant found products were
improperly arranged and stored in cartons, making the trays turn upside down and products
inside damaged, products that were stacked on top of one another inside the cartons make
packaging flat, they did not know the correct distance for cutting the seal areas before
reheating which affected product quality, packaging was unable to sit by itself on the shelf;
therefore, they were not clearly noticed and looked unorganized, 3) merchandise stockers in
warehouses found inner packaging was too small to protect the whole piece of product inside,
they also found problems related to improper arrangement contributing to packaging damage.

The obtained data were concluded ongoing problems caused by glutinous rice burger
packaging so as to develop 3 new models of packaging for glutinous rice burgers, namely,
1) Model A is plastic sachet packaging, inner packaging is open paper tray, with a perforated
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tear line. 2) Model B is plastic sachet packaging, inner packaging is closed paper tray, with
a perforated tear line, 3) Model C is box packaging with cover, inner packaging is hand held
paper with the half size of the product.

As for the 2" period of the research, the 3 new models of packaging were used to
conduct focus group discussion. New key informants were consumers, sales assistants, and
warehouse merchandise stockers, totally 23 persons. The findings from the study showed that
most of the key informants (consumers, sales assistants, and warehouse merchandise stockers)
selected the Model C, box packaging with cover, inner packaging is hand held paper with the
half size of the product, since the packaging is strong which will help protect the products
from any damage that may occur, maintaining good quality of the products and reducing
inventory write-offs. The packaging is able to sit on the shelf by itself without falling or leaning
to either side, making product arrangement on shelves organized and products clearly noticed,
increasing an opportunity of product sales while the size of packaging is suitable and practical,
convenient for holding along with activities of consumers and staff, product quality is
maintained during being reheated and after being reheated as it helps reduce evaporation and
protects glutinous rice from getting harder. Moreover, it helps prevent danger after the product
is reheated, ensuring the safety and eating convenience of consumers and sales assistants.

Keywords: Packaging, Glutinous Rice Burgers, Convenience Store
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ABSTRACT

The purpose of this study was 1) to study personal factors that influence Thai dessert
purchasing decision made by consumers in Bangkok and 2) to study online marketing mix
factors (6Ps) and their influence on Thai dessert purchasing decision made by consumers in
Bangkok. Quantitative research methodology was adopted, using questionnaire for data

collection. A set of data provided by 400 samples was collected and analyzed using frequency,
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percentage, means, standard deviation, Independent Sample T-Test, One-Way ANOVA,
Pearson correlation coefficient, and Multiple Regression Analysis.

It has been found that the difference in age groups had an impact on Thai dessert
purchasing decision made by consumers in Bangkok, while the difference in genders, marital
status, educational level, occupations, and average monthly income had no impact on Thai
dessert purchasing decision made by consumers in Bangkok, with the level of significance of
0.05. The study also found that, the personalization, privacy and promotion factors influenced
Thai dessert purchasing decision made by consumers in Bangkok, with the level of significance
of 0.05.

Keywords: Thai dessert, online marketing mix (6Ps), the decision to purchase
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ABSTRACT

The purpose of this study were 1) To study on personal factors that influence
the decision to purchase online personal trainer in worker age group in Bangkok. 2) To study
on Motivate factors that influence the decision to purchase online personal trainer in worker
age group in Bangkok. This research was conducted in the form of quantitative research by
using questionnaire for data collection. Data were collected from 404 samples. Statistics used
for data analysis consisted of percentage, means, Standard Deviation, t-test, independent
Sample One-Way ANOVA, and Multiple Regression Analysis.

The results revealed that different personal factors classified by genders, ages, Marital
status, income, education and Weight condition had no different influence on the decision to
purchase online personal trainer in worker age group in Bangkok in overall picture. However,
different personal factors classified by occupations had different influence on the decision to
purchase online personal trainer in worker age group in Bangkok in overall picture with
statistical significance at 0.05. In addition, motivation factors on safety needs and esteem had

influence on the decision to purchase online personal trainer in worker age group in Bangkok.
Keywords: Online personal trainer, Motivation, The decision to purchase
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fflnaeusenidsnmediuyanaseulerl vesnguauievhan Tumngaymuuns aasyilinsuie
ussgslafidamasienisdndulalduimsiiinasusenmasmediuyanaseulal veanguauisinay
waztiioidunuimalunsimuuinsginaeusendidinediuyanas sulatiifoguda saufedd
aulaagysznaue 1 TnAIna

TneidevinsAnuaiAdeiifedes nui ussgdladssasensindulaliuinisqudoandngs
e Wy Uin gansIsuna (2562) fildinisinun Jademnednine Jademadsey uazdiunay
nensmann 7Ps Anasionsinaulaliuinisqudoanidamenes fuslaalungummamunsiugag
nswnsszuinvedladn 19 nudusdakarladesunmsduasunisaainiinasdonisandulalduinig
Audoaniidinevesuslaalungavmumuaslugnisunsseuiavedladn 19 ¥3035M waadneiniug
(2558) lgvhmsAny sUuuunsiiuTinuasussgslaiidmasionisinaulalduinsaniuiieanids
mevenguiuilnaiinglduinsanuiieandidanie Tuwanganmuviuas wuin ussgsla laun
usegdlanelu wazussgslanisuen dwasionisindulalivinisanuiioondidsneveanguiuslan
fingldusmsanuiioonidanie Tulwangammamuas uazguuuumIsuidudin funsuansesn
mssnuanuAn dsmasensdndulalivinsanufieenidamevesnguiuilaafiaeliuinisaniud

2DNNIAINY IuLﬂJmﬂEQwaummi

NUNIUIFIUNTIA

n31duatell §Aselddnvienarsuazeuidediivadonioiduguanuidnivldly
msfnwlpeisadunisduninduds delud

wudARuATNgufReafunsegsle

wssqala munefls Aenseduitsnslusagnisuon AyliduilaafangAnssuuisedig
Lﬁamauauaammé’aqmwawﬁu’%‘iﬂmuﬁuﬂ WieliAnaufianela

Tneianunsautausagalaldmundndifuduaudonis ves Abraham Maslow Tnguus
ArwFasnmsnaninidu 5 seiu warSeadiuaniianlugean Tneruslnaagmevaussssiududis
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1. MUABINITAIUII9N8 (Physiological Needs) 1uariudosnistudusudu dadu

¥ '
] )

ANNABINIINIAIUT N uAA UL NN ShwT 1N eauEIneiasey Gauseneuluameaiy

(% '
= ¥ =

fioamadiuens 1h fifnende ifef wasine Fanudvnautdarudesnsvatogdudifuusn
GHG)

2. AUABINNTAUAINUADANY (Safety Needs) WHuaudeansiLind undaann
AmnuABIMIMsiuTmelifunsneuausdn armdainsauasnisarrnfisanuiiunsig
Na19A9 UONIINUABANENIWIUINIBLET UywdApInIsANLUaoniensudnlane sulaun
muiissidou afiesnm Aetrsuszdniu muduiee wagsnafimmugudinuazanimwndesls

3. AnusBansenudaau (Social Needs) iuanusissnislusinuamiurey anusn Ay
Wwes uarmseouiu JayudynaufosnisiazldiuniueuguuazanNduRusa Asevinadiou
UYwdaIgiuELD

4. mudesnssusna (Egoistic Needs) iuduiinsymindesnnvionnudosnisiants
uigonduiids Feanunsoutsoonlddn 2 Ussiom fe

4.1 pwdssnsfiandefiesninnelu dsazviousnainmsseniunues A dlaly
aued ANNdns Anudasy uwazmnufisweladiuyanaduaudnsaludin

4.2 AudeansiiAndeusidesainaeuen JeazvieusenundunisiiiAesd audl
Fordos anuy uaznsnszmindeanngdu

5. AnudesnssnuanUs1saulu@in (Need for Self-Actualization) lurudesnsgaani
uyuddesnmsaziudiulutin faazdanuuanssiuluidaryaea dwwalinisuansoonmenginssy
LANAA LAY

waRauaznguivasnsindulade

U338l AYINY (2563) a3 Msdndulafenisidenmaidenlanadenuisain
2 madenvidennnndt uazynadenazdesindesltyanalsviinisiden wu mafadulaiaylududne
Tapeiivheassnaud A 3o B nsfnaulafiazthszRumduduieudmsinuinaasinniotuan
Dusiu

Kotler ua Keller (2012) l¢nana31 n1ssadulade (Purchase decisions) AVRREEELREING
Fovnuszidiusg « feil

1. maidenwansiasi (Product choice) fis nMsidenUszLamvesdumuazuInsFosns
nsidennsdudn (Brand choice) Al n1sidendvevesdudussamiug
nsideniune (Dealer choice) Ao mMaldaninazdodudanguiesela
narlunsiie (Purchase timing) Ao afitoaudaglutinaila
5. U3umn3@e (Purchase amount) fia S1urufideluusiazass wieduauasediviinisde

Eal

UDELA U

=

6. 15n1959198RU (Payment method) Ao A5n15318R8ulun1FonTatu 9
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dayakrndausanidenigdiuyana
AuuiAs1 Urad (Inesgeeulad, 2564) na13d1 dwmsu “imsuiueseeulad” adreiu
WSULILeSERNAISINERIRefTity unssuanasiuTisezetusesulay Wldnessen Tnei
AudoudzeanwuulUsLASHEEN IdInIe waslUsunIueIng INIuNIsAIWIMEITo I sIRMe AU
Wiy Tnedesiegsatnauoudlasiiuna ddefuasdadounn satunislueanidanieiitu
el
Jofvninsmsueaulal
- ldApsdumBusieiou ldeudsRuaiadasaundn
- senlaiung @usadudeela
- ideuduns Bdlutialada 19 nMseantidenieiitiursudisasuasnsie
- @zann seneanmawmaulruiaunsarldiae
- lispadhArseldgunsal
Joidevaanisinsussulall
- mslulamenulaenss anussalndlunisanunsuussagmald
- punsuazdesiinnusuRnveusofites lunisulswaateeniidesmeniulsunsud
fsun Lifmsuwesifusiresimilouioy
- ynnidunufiveusendideniesiududu nieveuiiazeenmdsnielagldgunsaid
viannviane ABuazmoulandaseiildunnnia
sULuUrRumTUILSoRulal
sULuuMsAnAuIMsresiinaeusanidiniediuuanassuladdul g dusuunedou
Tngsaazduogiuiodios mnufenuanunsn Tuiusesmudene uasnasuiiinum lnesanas
ogfiUsEn 1,000-4,000 UWAReu Jesunagfliuinsitiduandmiviiiatnndusetsnde dss
TWusnisvesntsmsuesuladify asnilouqu fe maauaﬁammwﬁqﬂﬁwﬁu LLazmiQLLaﬁm
AT S an15seanaInNTe
lneliusnisueseenaldisnislunis Video Call fugnAn vieusswenalignaianeaiy
Flevidogunmm udidwitutesns Social Media sineq llsiruuziiungndn

TUTTaIAYaINITINY

1. efnwiadediuyana Ainadenisdadulalduinisinasusendidaniediuyana
paulatvenguAuisinau lulwangunnumuns

2. lednwussgdlafidwmanensdndulaldvinsginasuseniidaniediuyanasoulatl
YaanquAisynnuraInguAuTevieu Tuuangamnnamiuas

HUNAFIVIUIY

dunfiguden 1 Jadeduyananiuandsiuiinasenisiadulaldusnisyinasueaniids
nedyaraeeulal vaanguAuieinau luuanTmnEuAs uansneiu
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AuyRguden 2 uswdaiinadenisindulalduinisiinasusenidainiediuynaasaulall
YosnguauTeviniau Tulansavmumuns

A5AAUN15IY
UsEuINIuaznguAlegng
! & A A | v o ~ s 0o w a e
nauUszuInsiunAarswazndgaiedluieviinu ey 15-60 U auinusivesdiniusne
C% | dll 1 d! 1 o QAI 1
nsuewndly U w.e. 2540 wazaulaluisasasguagunmkaz Ui Jalinsiuiuaudsseinsiuiuey
Fdldmsiwinmugashinsuimiulseansves William G. Cochran (Cochran, 1953, pp. 673-716)
Nsgauanueiulssanusasas 95 ANUAAIAAADUYDINITANFAIBE19T SAU 0.05 AIuNgy
) | PR v o = a < v Yo a v = Y 1w '
Aaegedalu 384.16 AW AeuLieanAMURANAIRINATSIAUTeYaN 1 vinITeddldnqudiegi
YIUUA 914U 400 518
:I' = dl a o
1ASD9AN LTI UN15IY
a A A a o v A va o v & P a a
w3eellanldlunside IuuvasunuifIdeasnelu Inen1sfnwiainuuifn nguj
Aav A A v & a ' = \ =
WATIUIFLNNYIVDY LATBINBLUIBN Y 4 @1 AD
g9 1 A0UARNTDY 2 98 Fall
dauil 2 U9udIUUAAAYTDINBUKUUADUNY A LA B1Y ARTUAINANTE EAUNISANY)
P H Y] ' N o ° I3 = . N v
snelaasfoLRau U1ntn WRTAIUEN HanwrAnuduuuaanaau (Check list) aziianuy
ANNKUUNTBNTaYA
] d' % ¥ Ql":{ 1 U a Y a e o % 1
dauit 3 Jadeunuuseqla ndnasenisdndulaldvinisiinasuseniidenivdiuyang
paulau lawn
ANUANUADINITANUUIDANY LAZIUAY
PIUAMUADINITAUS AL AT WLAUDY
AUAIUABINITNITENY D
AuANNfeINsuTIAvInaantuTIn

RN e

4 Jadenisdndulaldusnsiiinaeusenmasniediuyanaseulal

Q.
)
=
=p

nstdennansnae (Product Choice)
N15EeNAI1dUA1 (Brand Choice)
n1siiengu1e (Dealer Choice)
nalun1sge (Purchase timing)

AR A

. Usunalunisde (Purchase amount)
6. A5n139152 13U (Payment method)
N19857191AZATIVTIUAMININVDILATDNED
wuvaeunuatuil {13ldaistuies Stuneulunisasie sl
= a a aov o A v a v Ao | v a Y a
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2. @19UUUADUANN UATATIIADULE avITRsLULADUAINARoUAaNTRgUIEAA (tem
Objectives Congruence: I0C ) Frsfsfimnudenadssiivensulddodidnaasraus 0.50 uld Fean
msthuvvaeuawlimssaanaia 3 iy nan1sUssdiunnuaanndes ldrnuaonadasit 0.9

3. thuuudeunuitléa 10C daud 0.50 Fuld Tunaaasld (Try-out) Aungudseansiide
Audninugesmeesulatl $1uau 30 gn (A33R1 esewsIatl, 2559) ilevnAunAdosile Taun1sm
APnsisamsss ar g efielsvaauuuanuny (Reliability) Ineldgmsduuszavsusarhuasasouun
(Cronbach’ Alpha) Tngl#lusunsudnsagudmiunmsidenedsaumans mnldrauismio
arandefioldvasiuuaauaninndt 0.80 axdeuvuasunuiiirnuindedeldanmsatiluii
foyaldase Fanuadisaldmanuiisweauuasuaiy Wity 0.825

Bnsduiaegng

AAdelEI8nsduiiegne Ineendeninuiinazdu (Probability Sampling) lneSnsdudiogng
LUUMANETUReY (Multi Stage Random Sampling) fiunousil

Tunouil 1 LL‘U'qmjm%’wi’mﬂqqmemmﬂsmuﬁéi’%mﬁuﬁ on NAY AB ﬂ&ju%guiu ﬂfjwﬁguﬂmﬁ
nautuuen
Funaudl 2 MN15duf39819wuUd1e (Simple random sampling) lag35n153uaan
Tneduaantuinnguas 1 i Iduadsd
nautulu HANTTURAN A LUASUYS
nautunans  wansduaain Ae wan By
nauduuen  wan1sduaain Ae eI

v '
(%

Y o o ° YN ! A &
YUNUN 3 11N1TNTLIYLLUUFDUNU I@E’Jﬂ"lu’)mgnmﬁﬂa?uﬂigsmﬂiIULLG]aSWUVI(ﬂﬂu
(FuddeyaIATYgNaNITASILAZN T UTBINFUNNUWIUAT, 2561)

M15197 1: N5dusegns

a1y A ) A WeflUud  IUIULUUERUNANLUINNE R
Usgyns  dadau Usevns (¥a)
Fulu SUY3 107,754 34.50 138
Funan  AESeSy 125,981 40.25 161
JUUBA NI 78,394 25.25 101
B LY 329,229 100 400
Tunaun 4 YN1SEeNNANRIE19L UL (Purposive selection) lngauauUfves
nNauMIBENe g

1. flong 15-60 U
2. aulalusoweguagunnuazsus
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nsiusIuTtaya

widstoyalunsinuassildun

1. Foyavsund (Primary Data) Wunsdnudeyaiildanmsdisa Taelduuvasunaudu
wsesielunmsniunudeyaainnguiiogns S1uau 400 ¥a Tngiuiliusodneie westoadvinse
TADUUNUA LAZAUIUNAIEDY

2. foyanAugd (Secondary Data) 1iunisdeansdeyaiiniainnisdnuidunituasiiy
s foyanguiianuiledie unany uazsTUNTINANNY waziSesTiAg s idfinnsruld
dotandusuamdunsinuamideluasd

nsAaTideya

affBanssaun oun el Aeds Sovas dnudeauumnsgu

atmFsauuu lown N13MA@eU Independent Sample t-test, N1534AT181AY BUTUTIU
N19AYY (One-way ANOVA), nsmenduUsyavisiiesdu (Pearson correlation) LagmMsIATIERANS
anaelanyAn (Multiple Regression Analysis) 1neld38 Stepwise

NAN1529Y

doufl 1 ﬂﬁjmé’aaei’mﬁmauLLwaaumﬂumiﬁﬂwﬁ%’a dalngduneands Sovay 68.1 a1y
25-34 3 Fadunguanivyauneudu fovas 40.3 danunmlan fosay 74 lnsusznovondn
NINUUSYNLBNTY Sesay 57.4 ﬁswié’simﬁaua&ﬁ 10,001-20,000 UMFBLAU S8aY 52 S¥AU
N3ANYIUSYQYIRIEOINBUWN Sosay 67.1 Imaﬁﬁ’mﬁﬂﬁaa@umm%amdau Sovay 43.8

dauil 2 szdueuAnTuABIfuussglafidssaiensinaulalduinsiilinaeusenidenie
duyanaseuladvosnguantvhan luansaymauns aguldwsd

A13ell 2 szRuaNAnLiuigiuseyslafideasanisdndulalduimsdiinaausaniidanie
dauynnaaulatvainguauderingu Tulwangannaniunes

Jadeusela X S.D. wlawa
Jadusunrudesniseuasnsts wazsiung 4.60 0.57 1niign
Jadesnuanudesnisanusnuazanududnves 4.03 0.84 1N
Jaderumnuseanisnisenges 4.11 0.87 1N
Uadgaunudeinisussaidmanegagn ludin 4.39 0.68 1nitgn

57 4.29 0.62 anitgn

15197 1 nuingeeunuuasuawianudniusetlado ussgdlefidmasontsdndulaly
UInsgEndeusenmainieaduyanaeeulatveinguauieyiney luwangavmumuas lnenimsiu
Asud glusziuinniign (X = 4.29, . = 0.62) WeRasandusesunuit Jadesuni
Fosnsaraannsdy wagsiuas uaztladesuaudesnisussqiminegsgaludin fenudeudiuer
Tusgduinniian
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dauil 3 srAuaud Ay Niunsandulaldusmsinaeusanianediuyanasaulall
vosnguauTevinau lulansannuiuas asulaesil

M990 3: szRuaudRfiunsiedulaliusmsiinaeusenideinisdiuynnaseulaives
nauALiBviney luansunnuIuas

nsandulalduinmsgiinaausanindanie
dauynnasaulall

>

S.D. wuana

1. msdnduladanldusnisinasusanidiniediu

. - v - 3.90 0.97 11N
yrraoaulal lnefinnsanainguuuunistiuinis
2. MssnauladenlausnisinasusaninainigdIu
yaraoeulall lnefinnsanainuienvedliuinig 3.72 1.00 ply
Anaeuseanmdinediuyanaosuladl

3. Mssnauladenlyusnsin@ausaniasnieaiu

yaraoeulal lnefinnsanaingilnaeusenmaeniey 3.88 0.95 11N
druyprasaulall

4. msenauladenldusnisiingeusaniasniediu

yanaaaulal lnefiansanangisiattunisinasu 3.85 1.01 110

panmasneduyanasaulall
5. nssnauladenlausnisinasuseaninainiediu

yaraeaulal lnefinnsanandunaiailunis 3.85 0.99 170
Tyusnsg
6. Msfnauladenlyusnsin@ausanmaIn1eaEIu
. - . o - 3.64 1.08 11N
yaraaaulal lnefinnsanaINyean1nsinselu
34 3.81 0.88 41N

1NT1eH 2 wupeuuuuasunuiianuAniudensdindulalduinsgiinaeusenids
meduyaraseulativesnguauisvinau luwansammanuas lnsnmamiedowd sgluseduan
(X = 381, SD. = 0.88) Wlefnsundunefunud fanudaiueglussduinnnngu

dufl 4 MIvedeUALLAIY

aundgdl 1 Yadvdnyneafiunndnduiinadenisdndulalduinsflinaeusonidsnie
druuprasaulal Y0InguAieyiny TN JNNumUAT wanaaiu

Han1TiATIERdeyalUToufisy lngldaifinaaey Independent Sample t-test F1UNAY
e agulein mefiuanenaiy Tnasonisdadulaliuinmsgiinaousenidinieduyanaseulatves
nauaudeviniau luansannumunas nesiuliwansniu

auuAg i 2 naued il o1y Auwnndnaiu fnadonisdndulalduinsdiinaeusonrids
mednuyanaooulatl veanguauisvieu luangaymaviuasfiseiy
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Han1TIATIgviteyalUSeuigy lagldaliin1siasginnuudsusiuniadey One-way
ANOVA $1uunmsieny nuin ergfiuansnsiu dnadensdndulaldvinisifinaeusonidsnedoy
yaraeaulatvainguAuipyinmu luansannumunas tnesuliwanaiai

aunAgIuT 3 nguiegns 7 antunn Auanssiu Tnadensdndulalivimsiiinaeusen
fdsmeduynanaseulatifimeiy

HaNTIATIzRTeyalSeuisy Tnsldaiiin1siinsizsinnnuulsusiuniaiegs One-way
ANOVA S1UunmaianIun1m wuin aamunmiuandneiu dnadonisdadulaliuinsifinaeusen
Masneduanaeaulatvenguauisyinny Tuansaunnuriues lnesiuladwaneieiu

auuAgIudl 4 nqusegns il endw Auansireiu fnadensdndulaliuinsiiinasusen
Adsmediuyanaseulatifidaiu

HaN1TIATIgviteyalUSeuigy Tagldaliin1siaserinnuulsusiuniaiey One-way
ANOVA duunamen®n nuin endwiluandnedu fnadonisdedulalduinsgilnasusendidsnie
druynrasaulatvasnguanisinau Tuangannumuas lnesiuunna1eiy agrelitudAynie
aqn (P < 0.05)

auuAgIudl 5 nquiiedns Al 91eld Aunndnstu fnasenisdndulalduinisginasusen
Adsmediuyanaseulatifidnaiu

HaN1TIATIgviteyalUSeuigy Tagldaliin1siaserinnuudsusiuniaiey One-way
ANOVA duunamsngls wuin seldiuandneiu Snasensdndulalivinisginaeusendidsne
duyaraeeulaiveinduauieviinu luvanjunmmiung Togsalliumnenatiy

auufguil 6 nquiiegne i seiunsfnw Auandisiu fwasdenisdndulalduinng
Hnaousenmdimediuyanasoulatiivneiy

HaN1TIATIgviteyalUSeuigy Tagldaliin1siiasiesinnuulsusiumaie One-way
ANOVA duunamszun1sding wuin msdnmitunnsinetu Snasensandulalduinsiiinasy
paniasneauyaraosulatvainguanisyinny luwangaunnumuas laesaulduansneiy

auufigiudl 7 nquiiegae A8 amedhviing Ausndnetu duasenisindulalduinig
Anaousenmdimediuyanasoulatiiveiu

Han1TIAsIsiveyalUIeuiieu lngldadfinisinsgrinuwysusiunieies One-way
ANOVA Suuneunniziivings wuin ansdindafiuandnsiu Swadensdadulalduinig
Arnadeusenidimediuypraesulatvesnguau sy luwansuvmumuas Inesauliuansneiy

auufgiuil 8 Yadusegsla Tovdnadenisdndulalivinisiflnaousenmdamediuyana
saulativesnguauivinnu luwanguvmumiuns

NnHanTITenUI dadesunudesnisaaulasniouassiung wasdedusumnudenis
n1sunged ddnsnarenisandulalduinisgilnasuseniainivadiuynnasoulal vesnguaudy
vhau Tuwengammamuns sud iy Tnesamegsidodfymsainfissiu 0.05 Tnsanusnedune
¢ faudsiis 2 Svawasdemssinaulalduinadfinaeusenidsnisdiuynnaseulatl vesndy
Auevineu lulwangamwamiuas deasiiviifu 0.244 dudszanivesnismeinsal (R Square)
T s suivuduuuiidsuiududsvunsldvindu i eginduusdased anualuaunisd

417

)
¥



The 12 National and the 7 International PIM Conference 2022
July 7, 2022

auduTusfufuUsauundesiiodle diadosar 30.7 Mmslasizvaadanegeu F ity
88.989 wardlAAanALAd oulnsgILYIAAY 0.301 é Significance iy 0.000* Fatfoendn 0.05
LEngI fuUsdaszednetion 1 @ flavwadesaudsany aansaleuaunsnensallasedl

Y msdndulaldusnsiiinaeussnmaniediuynnaseulay = 244 + .459 (éjﬂuﬂjﬁué’faﬂﬂﬁjﬂjﬂuﬂaamﬁﬁj Ly
) + 353 UANNEEINNTNNSENE )

anUsea

wnan1sasUdoyaannsAnuideises “ussgslafidmasensindulaldusnsdiinasusen
damediuyaeasauladvesnguauovininu luamnganmamiuas” aunsoasuiansideldsd

AnwARiAITULssgsle ABvEnasiensindulalduinsiiinausendsniodiuyana
ooulavvesnguauieyinny lulwanganmamiuas wuii fuslaalissduanuddgiioatuilade
Tnssmuazsede duanudeinisauvasnde wazduns duanudesnsauinuazamiy
W1U89 ATUANIUABINITNITENEDY hazsuaUReNIsUTTA I mIneaanludin agluszAuuinia
uniign aenndesiunanisiseuesduana laayns (2554) ivhnisAnuiiseansegdlalunisoea
nevesUsesuludwminana wuidsenvuludmin dusgedaluniseeniidineegluseduuinis
1nitgn

nan1slAsIEAdaddnyana Aidnadenisdndulalduinsiiinaeuse nidaniediuyanaa
paulatvasnguauisinny lulwangannuviuas wud Jadudiuyanadibunmy tna a1
aounw eld nsfinw uaznmzdmiindfiuandns fivarenisindulalduinisiiinaeusonrinds
nedyarasaulatvenguanisrnau Tuaanunnumuas Tnesiuliwnnaieiu widadudiu
yarasuunmueIndiunnine fnasonisdndulaliuinisdiinaeuse nidsneduyanaseulay
yesnguauisviau lulwansaumaviung lnsiuunnsiisty og1didodifgymsadanissdu 0.05 B9
aonadosiunansIseveuiunudl umam (2563) shmsnwiFeassyslalunmseenidsnisves
Uszulunsammamuas inuin 01y uazendniluandneiu Tnavinliusagdaluniseenidanie
vosUszrvulungumnumuag lnesiuunneeiu uardenndesiudunasedy so89, Flafu uiai
Lazdeadn adesinvsinvy (2561) MvinnsAnunid eausegslaluniseandidanisvesuszansulu
3 Famiavneuadld Anudn Ussveulu 3 Sadavieuauldifendnunnsieiu Tussgdlalunisesn
fdane lunmsiuuazseiiudanuuandsiuegaifed fyniadaiisedu .05 Weswinandnd
uansnsy silinarinsiuenmdeannsviaulivieuty dwaliddinalunisquaiuesls
willaufiu

Manaaoudulszansanneeiifinuduiusvesilade adousegilafunsdadulalduinig
HEndousanmMasnIedIuyanaaulal meddlaszrinisannsunvan (Multiple regression) ) le3s
Stepwise @190 oAUTBEEIMANTTNYIMTIATERERR Multiple Regression il

fudsifiavinaunniian Ae ussgsladuanusomsmudands uawsiuAg 509890 Ao
usagdladuenusiosnisnisenges Sstlade v 2 du dewasiomsdinaulalduimadfinaeusente
meduyanaseulat Tngsiuegitudfynsadfnisedu 0.05 Feaenndostunansidevesusa
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