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ABSTRACT

This research aims to study the service marketing mix factors affecting the service of
Airbnb platform accommodation of Thai travelers. The study conducted qualitative research
with a group of informants using In-depth Interview as a tool to collect data through the
selection of the Snowball or Chain Sampling. The key contributors used in the study consisted
of three groups of travelers: The first group uses the Airbnb service for traveling in domestic
consisting of 13 people, the second group uses the Airbnb service abroad at the amount of
14 people, and the third group uses the Airbnb service both domestic and abroad amount 6
people, totaling 33 people. Then the data is analyzed and examined. Summarize the ideas
from the interview to draw conclusions about using the service marketing mix factors through
the Airbnb platform.

The study found that the marketing mix factors that affect accommodation service for
Thai travelers via Airbnb are: Affordable price factor suitable for economic downturn during
the Covid-19 epidemic, Product factors must be clean and hysgienic in accordance with the
accommodation service standards, Distribution channel factor is locations, Promotion factors
are discounts throughout the year, both in the high season and in the off-season, People
factors that delivers the service with rapid and attentive to customer needs, Factors in service
process that are flexibility with quality, and Physical evidence factors that provide a feeling of
warmth as if they were at home and match the displayed pictures and description in platform.
The demographic factors of the different age groups affect the tourism behavior of Thai
travelers. The incentive measures for domestic tourism during a time of virus Covid- 19
outbreak shall be as follows: Accommodation providers should participate in rigorous safety
and hygiene measures, screening guests and adhere to new normal lifestyles. Finally there are

some recommendations for Airbnb and accommodation operators in terms of building brand
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recognition and information management systems, as well as the optimization of the

marketing mix, especially in terms of product, price, marketing promotion, and service place.
Keywords: Service Marketing Mix Factors, Traveling Behavior, Airbnb
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ABSTRACT

Application of strategic sourcing in computer products for enhancing competitive
advantages of XYZ company aim to first apply strategic sourcing technic can help organization
on cost competitiveness, second apply strategic sourcing to improve on computer procurement.
The research composes of 2 parts firstly by using secondary data (Spend data year 2017 of
Engineering service company: XYZ Company) to be evaluated include computer market
information and researches secondly, Primary study by deep interview related parties who has
involve in procurement (Internal and External Parties) ICT department, Suppliers, Manufacturer
and Procurement staff. This makes us understand the overview of computer procurement and
lead to improvement process (Utilize Why-Why Analysis). Finally, by using spend analysis, supplier
portfolio and apply E-Auction company can get 8% cost saving that help company on cost

competitiveness
Keywords: Strategic Sourcing, Competitive Advantage, Computer Products
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dudn genanandruilvg Aduludnunsifetu Fsluunsgshafinsdudidesiunu (Cost Conscious)
gouviliAnuswanmilunisianisiunuet1eiusyans nmuazngan luvnsifetugsiadu 1
wWugsianeaidlugiurveadtvedasinig (Ownen) vie 53RN Wu gsRafivsnwm gaialsausy
ssenansaaisaruinvesufuazuinslaunnnin Jsenalifusanaduludnunisdanisdunuain

HeUsmsunnin asandluning 1
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. Direct

‘ ‘ Indirect & Services ‘

Total Group Utilities/ General Consumer Chemical Aerospace/
Engineering Mdnufdclunng Products Petroleum  Defense Contracting/
Construction Mining OE Contracting
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0

Ml 1: uanaesiduvesingiunianss (Direct Spend) AudngAumsden (Indirect Spend)
gInanANGEnvRIUTENY luansgewusng
fian: Caps Research (2003)
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PERCENT OF FIRMS MANAGING CATEGORY
o 8 8 8 &8 8 8

‘J 2
,:\\ o \\‘Q \é'

&5 2
%"QQ ‘5‘\\\ 4@ ‘1*0\ '\(b {\ng (\J@ b
2 \ q, & > ‘b <@ & Ql‘ &
o o &c ‘O(;o Q‘\z & v Q{O Qo _3.\:» &
R A P &
&3 ‘O\z & b(@,q
SPEND CATEGORY &

AW 2: wanalesiduingAunneden (indirect Spend) NamNsadndauazUIMTIANTT
Tuusiazngudunuazunis (Spend Category).
fia: Caps Research (2003)
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U & v vee a A v A g v

NsNUMITIUNSIUASI HANwladnwienans uwasnuideimngidesieidugiuaui
o [ v = = @ &V - 1 tdy
dwsultunsfinulaeiivsznunmsauniinasieluil

wuIAALATNQERNEINUNTIANITLTNaYNS

Ueiesh Tazmsznana (2556) Wasunnumnevesevsmans Tneanunsauudlidu 3 seiv dail

1) gvsmansvesIRnslagsin (Corporate Strategy) FHutifnpUAININTIN §INANANTO
geavnssalafiesrnsmIsasih Fainnsandsnnudeiuvesenamnssy lunfeuduinanuanansaly
MIUYITU VoI WansTuuaIRsdnmMrunfiamvetssngiasysiumaasyiulaviseliogls

2) gnsAANSURINUINEINT (Business Strategy) VNI NNBUAINININIIILUUITUNTO
Sudlelugnamnssuiiesinsideniinesnls dausenaumenisudslulaaiiiuyarvomdndueinig
a519auuaneng (Differentiation) wazn1susnsaumnulvniga (Overall Cost Leadership)

3) gvsenanivesilantua (Functional Strategy) nniifauuayueNsmaNssEAUUY 19U
safaunsaseAuwansiiandunsninfziunssuiunsiguasesnunmiduiey fedu
nsea1nvzuluy “Pull” 11nA3UUY “Push”

a a a o/ 14 T
wuIRALAzNgungIfuNsiaTeuTunsud st

Porter (1985) latausuwiAnanulimusaudmsunsutsiuniegsiatu Inglddedn Porter's
Generic Competitive Strategies (Ways of Competing) NagnsN15hUITUVBIBIANTUARLBIANT

= I

aunsaussiiiuauaInsalunsvimlsinegwilensedinitanaie lngiugiusdinisnasieneg

WtanIALRAYlUSEELENINY UTeNaUmgtRATeIANEINITAIUNNTLISTUEBIUTENT AD AUNUAN
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LaEAHULANAN BeaBIUsen1slardeInTounuRaINTTUTIndAnTAeIn15usTe wavthlugnagnsay

v £

Uszms tudie nsidudursnusuunnngudmung, anuuansannguidivang wesnsyadunis

MAUAMATUTNITRNIEA U TRAUALAZUSNSUUHAU UAAINdALAZUANFAININAKYWINT AR

AILAAININA 3

Competitive Advantage
L otweer Cost Diff erentiaki on

& Broad | 4 costLeadership | 2. Differentiation
2 Target
(53]
aH]
=
g
g Mamow | a. ¢ ost Focus 3b. Diff er entiation
O Target Focus

AN 3: Three Generic Strategies
fisn: Porter (1985)

INNNA 3 mnsisanishigsnaaunsaudsdulaua agdedldlalunagnsnisudslu 3 nagns
Lo
& Yo v Y . = I3 & = & Y a oy °
1) madufihaunumu (Cost Leadership) Ao asansaaitmsneiiioagiJugnanfinuy umn
ian lnepuanansalunusuuiuanvanslusuusasgaamngsy Jsealdvannsusendamee

Y119 (Economies of scale) malulagidaunuulasn (Proprietary technology) Msiindisingaula

Y a

ANI1A WY (Preferential Access to Raw Materials) & 9] Ki a9l NG alagA UN U HINI1A DI ILALTY

Y

Usglegdnnnsngnsvaty desdnsansanndndudlasngaegedsdunageuivlananils
witlaninAnadelugnamnssutiy wagansafasmivselndfissiuatefevetgnamnssula
2) msasuanuuaneng (Differentiation) Ao asAnsaadmaneiienaglimiloulasuaium

1099nA1 tnen1sidenaudneasanizd gnasuilaindudfididguarnevauesninudenisia

Y

1A

uAudinEn maUsyiu msdasimine wievansesna q wdnmstowdnsannsonsadudiigdld
Juihliesdnsadramamlslsmilondinguss egslsfinny ssdnsfneromiazinudunulilndidstu
ALY Wi linsenufiennuaninsalunsaseeuuAngg

3) mmjatiu (Focus) Ao ssdnsideniiaznouaussmainiiuauas lnsmsasnenagnsivivnzas
funanawianiu uiiesdnsarldld duiifensldsulmaelnern majaliuilildaedforinis
sjatfududunu vienmsyadudueuuenens Tnenaafiuavasildenaaiifiniudosnisdfim

34 9 lngasAnsneaneeunauauadlalieElie)

372




The 11 National and the 5 International PIM Conference
July 16, 2021

wioadloliaszitadunadu 5 Ussms (Porter's Five Forces of Competitive Position Analysis)
Ine Michael E. Porter lafinnungaUseanveIn1siaszi Five Forces Model 11iduni1siasizi
levingshaldiunansgnuanudastadofidmasrioanmnsudstumnnieaifioda Wensnagnsly
MIutstuvesgIna lnensiiesesiazUsznauiiensiiasei 5 usenadu Judutiadefidamasie
anmandeulunswdetugsia taun 1) deanauainauiesielui (Threat of New Entrance) 2) s
Qﬂmumﬂ?{uﬁmmmu (Threat of Substitute Products) 3) é’ﬂmwiaiaqsuaqqﬂﬁw (Bargaining Power
of Customers) 4) 8111368599V IAMTRGAU (Bargaining Power of Suppliers) wag 5) N1uYaTY

maiuqmmwmwﬁmﬁ'u (Rivalry Among Currents Competitors)

'
= a

NAINNITILASIER Five Force Model Aa SEAUWSINARUNEIAatesUINTadenisusntaas

]

JaduingshaldSunannusiasdadoanndesudlunazmazesls dufiinmevionauvadu dawaunn
dwatiunans dawasi aunansenuiigsnaldfulasdeseluneldedwhluddiameiosnnuii
TnenaTiAfignueansias1esi Five Force Model Aamsfigsnalsifuransmulusedudianudaziade
Fovsnedamsiigsioezlisuusanaddumsudsduaniadesonanios

wWmangvaegsnalutagiu

nseeAnsazanEnsaidule asranlsegnsdaiiodkasdstuty aadnsdosniiugsialuly

(3 L

Aenafignees waay tngguiesAnsiesainaidesing Wusia iWuseasd wasimuinagnsly

cal v =

Aune o iaenndesiuithuszasdnfosns Sanagnsluszavasansdudsusniidosadstuunneu

[y 1

AINIPILNAYNTTEAUNUIETININAL AN NUANALNSTEAUNLIEIY

ANNYITDIVBINITINTBUAZNAYNSNITUUIT

v
LY v A

Benton (2013) lulanvesanuduuwlsvesnaln Uningedes1dngna1anianagimun

Y

madenfiazteligsna lidamadianuaiunsalunmsudadu gdanisumbenudatodidudosnauwny

Y

ag193anu LelvilinAaenARBITENINILNUNTTIRTBIN oS 1A NN Talun Ut uveegsia
lassas1avesnagns daliavensvenlesnagnsnisudsduivuleutenisinge dulsznaudasuas
N5 0UlEIURINITINY DUAAIAININT 5 a1fuAuaIsalunIsLUedy (Competitive Priorities)

Judafiuansdenagnsnisudaduegiednau wasilusmanieldinnsananudidyvesunaunlunis

o
Y [y a 1

Indoingiu egelsnniu nawin1sdndedlasudninaninnaussousvesindndousazaudnaae

waznaseTanalidudngensafauisarilanudvuneg fieg19me 591A1 AMAMN N15dILEY

Y

U3N19 (Reward Criteria) @1fUAMNEINTALUNITUUITY (Competitive Priorities) AMAUALNENIVDIES

v

N199IN136ar3193a9 Reward Criteria #1501 lnaNazUsTaYnUseasAiiedln

373




The 11 National and the 5 International PIM Conference
July 16, 2021

Competitive Strategy

Cost
Differentiation

!

Competitive Priorities

Cost
Quality level
Quality i
Delivery time
Dependability
Product flexibility
Volume flexibility

|
|
- i

Euye* y ard Buying criteria Purrhﬂsmg ; Performance
criteria actions !
I
J

AN 4: 1A5959EUUTENOUVRINALNENTING D

fiu: Benton (2013)

NBYNSNITUYITY

Benton (2013) naninlaesiluudiesdnsanmsaudedulu 2 Usuiiu Aoadiannuldiuien
TunsudstuiFessmvieatrsanuuansiaainguislunslauinissimnaisliunnsnaoenly
wuna 2 Yssduddduanhaiululunsdnaulavesuivsluusiasfu nagnsnisudstu g
TAtaaulag arnuANaINnsalunisuasdu (Competitive Priorities) wazdadouandeouris 9 Ades
W1 RTUAE

e Ao nagnsaunuilagmluidouliesshefifinsanduiidunnsgiu msdangu
Fesmsiasunlawnuanudesnisvesgndtties dmadends q dos annmuazmaluladsunis

nandunisousuld nagnsdunueilinudidgyisaanisinaialuiening S1uauunn uazdu

1
[y Y

510190 Tunnenssiutny nagnsaisanuuandslianudAyivgnaluniadensne Fedldeusshs

Y

AunuigeninuarsAduanagginindie sunuigeandrdldunannnnsaingiuiigs wazduyu

' v
a = LY o 1

usuiivinuazdugs msadsenumelaiid dufinanarunieniaingndtu tangmaiu
AupaIrdsliTnwINeIn

AUEINTATUNTITUTITY (Competitive Priorities)

Benton (2013) Na1391 AMAINNTalUNITHYITUINENTEUIUNITATINAE NS TUAY 10U
Y9903An3 ATILSeNIANey warmNUTefe WunainnmsdanisEesiuyu mnuaiiane
yesnuANAUA AnuBangulunsuSulasudui anudanguluduiunisnds wazn1su3ng
n¥annsne Fedanardgnadradumadensis q iieliaenndestunagninisutedu Wusdnsd
wistulasduny szduindeulasnisandunulvisnas uagesdnsiiudetuiennuuandig gy
Besmsaiaendnualiuamnm arudanguuasuinig vienaunauiuluusazdiulu 3 dud

S188LLDYARIAITINN 1
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A51afl 1 nAYNSMUALYULATANLANGNS
Cost Differentiation
Purchasing Criteria Ordering Policy High Quality
Consistent Quality Short Lead Time
Short Lead Time Dependable Delivery
Dependable Delivery Unit Cost Based on Freight Rates
Bargaining Basis Economies of Scale Econimies of Scope
Supplier Multiple Suppliers One or Few Suppliers
Supplier Size Suppliers with Moderate/ Suppliers with Moderate/ Small
Large Capacities Capacities

KUIRALANOBIAEINUIUINYD

a5 9 nelleana (2552) NA1971 NIEUIUNISTANILT INag NS (The Strategic Sourcing

¥
a va v ] v A

Methodology) maiéﬁ%mﬁmmLLUU%&L@MUQU@ UL drunudadesinazleisludnuusifeanu
dnumsindennUssavudesasidudmieuing yaawmanevdnine mdadendndaeiaudinud
siosmslilglumeniiigauiiiandululs feegasu Tusuilesdnstondndasiaudssnmyuiis
$1g4 (Large Capital Items) giansdiamsanzyng 01 famnssu viesumeluladansaume
vesadainasdnandumuumlunmsdadulauasgua nazuiunsinteusinedia dulmsvanssenas
nuldnestuamudfyvesineglun1sasaneses LLazﬁﬂwmmﬁﬁwmmmﬁﬁLﬁwﬁaﬂumﬁm%’a
Tudnausie o wdindululianuddiuinueanuamznedadiindnusdadeunnnit Tuna
ﬂé’uﬁumﬁﬂ%%’ﬂmL%qﬂaqwé‘lﬁmwﬂfﬂﬁdﬁﬁﬂmmmszi’mmumaqﬁaaﬁwmaé’mdaumumq q 7
L‘ﬁ'sa%’aqﬁumﬁmﬁaﬁuﬁmmﬁwﬁ’zyhjLLﬁﬁu Tanluguuuuremdnsioe fienansideuasiamn
wnldumelulagluowan Fnvzarudiungmeaniguimmmnelnedelubeweinsdate uash
damansenusernuannsalumsiiilsvesesdnsinesiudndae wuiiaglduumdludnuasientu
vun dwsunsliliind sdnsdamiduduazuinisine § masemianagnslduenuozanuuansiig
semiswesUsuanNanA s AUl el wdnfusidudidmuddygsandidssunis
Foassnanlyl uazarunjumeganniiganuiinsaniy

N3¥UIUNTIANBINALNS (Strategic Sourcing Methodology) Usenausie 4 Sumeuiiuen
ponaniuy fail

1) mylenzineluedng (ntemal Analysis) Msdseidieliifaaudilaluunumves

v A

msdededamsluusiazyssinvvamdndaeiduiniidmnedainagnsniegsia mnadiunisliong
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wnzauwdd nsaeziananglussdnsineliifausslenilud oswesnsanduyuluszezduliun
BaANIHAn LA luviui
2) nagnslumMsimualsEanvemand uaidualun133ngadnmni (Expenditure Category

Strategy) TuRBUINEITITUNMIANNTUMNIMATINALNSTMUATT DY MITEYNGondmIusUluY

(% L3

msdemniiaansadululdnaun uazdanguussunvmandusiduiiidenadosiuusaznagnsiu

o |

3) AsAMUANag NS luN15TINA LT uui v Indvunelulsavsie (Supplier Strategy)

54

[ A

SnwaurduendnualianrAIveaurazUTsNNARS U AUAT LATANTNWING DUVDINAANARS B9

(%
a Y U 1

AupntugaunaliiianuInslunsIngedaiwana1enulldmsunmsivanslunsazUssLnnuans pa

o o 1

aum nsimuenagvslunsadunuiuidadmiisuiazseasiluiszyiunnidlaesulunisdes

Y

Lﬁmﬁ’uﬁé’mﬁ’mmaﬁy’u G?faiwlﬂﬁaﬁm’;uiwmawﬁmfﬁ’mu'wwé’ﬂ (Number of Suppliers) 7tz
wagn1systiulunisiluvelauasa (Request for Proposal : RFP) uagnssuiumslun1siasasioses
(Negotiation Process)

4) nagvsuarnsiuiiun1sasniesesuLiug uuisTaLfiagis (Fact - Based Negotiation
Strategy and Execution) nginasilunisiiasgsiegradussuvaztaeliamediasanldsudoyai
$ududensussafsmadnisailiumsouly Fasdsenouludedunoussiolud

4.1) MIMrUANALNSIUNTTIRETEY kasnsATIeianIunnsal (Negotiation Strategy
and Case Building) \utunsuresmsssyfumyatuvesiieesdnsdammuagineddadming wiouvis
mvuanagnsiunsneulinduveerdndvie

4.2) ﬂﬁmuiéfmﬂ;ﬁm?’mmstuﬁaaﬂJmﬁ;@ﬁu (Supplier Response and Positioning) tHu
TumeuiliisatestumaninasiuufAsenmaneuliangdasmnglidami uagnanelauislunis
wsnesetkidmiuneulinduluufisenmmevauswesidndwingluGoswesgadudsnan

4.3) NMTINWRUNITIITINADTOY MINITULATATOI wan1M1Teasy (Negotiation
Planning, Discussion, and Resolution) nszuaumstdunswisusilinieudmivesdnsddavlums
WIResEITInAnd T Insmsdmuadadid s usniiivinueeudwunguanietesiuitesdiay
TrleTey

4.4) myiamssuluAvaiaueIIAl (Request for Quotation, RFP/RFQ) TneiilusweLaue

[

) s o [ 1% 1 ) Y o o I3 v a = = 1 v
’i’]ﬂ’]LUULLUUWEﬁNVIﬂﬂT\]@1388’]&LUU5$‘U‘U I%ﬁﬁﬂ’iUIUﬂ'lﬁLﬂUi'Jiﬁ'mGUE];JuﬁL“UQL‘U'ﬁ‘EJULVIEJUi%VT'J’NE‘JJ 9

Y

Fniesean q etiglunsianisudeyalewuludunaunisiasadeses

4.5) MIAnEDN azn1sUszliuRIng11Ue (Supplier Selection and Evaluation) Tumau

Y

1Y

UiRgtasiunisaiinszuiunsinassuasinaenlddmsiunsinuasUssiliunagdadwningluusiag
518 ludumeutiazdesendumnudlaegwasarilusemasyarniiulaeriuiaglasuanngsnssums
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a a v v dw Y " .
WUIRAYRINITUIISAMUTURUSUE YUY (Kraljic Matrix)
Webb (2017) alruiiuii wwndnves Kraljic Matrix \Jwismsiimiunzaunianlunisuunga
Ae Tl 1983 Peter Krajic oanwuumsdnnguiwieluud anudsaazanuannsalunmsiiils dddu

uwiazdulanInudITUSIuANd19iY uaglduughnagninisiam el

'
[ o

1) nguduailadfy (Non Critical ltems) Ao nquiliiaudAyiuazinansenusise

o
¥

ANNENNTOtUNIIMLsTeI09ANs Fegrudy wnsedlddingu Fanquiliinlninnissuniunis
uveshedads wszlunuildinaiun nagnsnisdnderenisldssuunisuszyaseulal wie

° < a v A 3 v & = & Yo o
Mupnmdandun sl lgnulussdnsiaonaolaviui

kY

'
a o

2) naudAuANEAY (Leverage Items) Ao nuduAlinuddayassonuaunsalunisyi

1%

mlsvaseins dedaeasusmannuduiusuazlidnnasesedunislananeuunulvivesinslauin
InenUuRtunusiRnAensaniuy wivesinsdslayaiilumuuianssuiuguienadud Jagunglu

nautididunnuarasgnawuliiate 1NENEWeTIA1RING Nnagnsn1sinderenisldmnaneses

o

Winniige vise MuuasAdvang

1 a ¥ a Y @ L ¥

3) nguduAIABYIN (Bottleneck Items) Aiw nauAUAANYMEAsINUTUAVAUAdAGY Aol

q
£

ANUEBEe willnaduauaunsalunsiiils ngulistunaguieiigs wu I3uganetessne
wazanusanesaadls wazledneazliidiuadeseunn msuimsdnnisiuenguiazlding
WINNIINAUDU NAgNSN1TnToAeIITAANULFEIY LasiauIuasldeulUalniIufedIn1sved

Y aay

93RS WeauAniguienaiesy (Leveraged Items)

Y

v s = I\ a v A

4) nguduAInagns (Strategic ltems) Ao NguAUANTAINERIGILaEINATUAIINEINNTA

q

1
k4 v S

lumsviriilsas nguililiamnudAyegrwneessna FsesAnsagidnuaug vednvaeiliundn us

Y

v U [ [

dodlsiauddfuanuduiug dallnaroouianvesesdng msuivmsdemaisidudeddsunms
atfuayu uagiiameaindieuims dsuansnsannguaudiliididay (Non Critical items) ek
snsldsunatsglond nagndnisdng ofexwiuduuinnssy fediududuazuinng laeuiy
ANUANTUSTE YL UWaginiunTINiY

TneuwAnfonsvhiudnagnsvemhenudnge Kralic Iausduneu 4 funoussi

Funoudl 1 LLUQﬂﬁjMﬂﬂiﬁ’ﬂ%@ImH’Lﬂm% F1uALABIFIUN15TANT (Supply Risk) wae
HANIENUAINEINTALUNITYIIMLS (Profit Impact)

fupoudl 2 Tinsesianwaaaiiiorielidlafssunavestune uassuavosdelngld
ngwd) Porter Five forces

fupoudl 3 uwsnguandlutunoud 1 Fadunguandinagns lnefinnsanfenisiesgy
anmmanaluiuneud 2

Tunaun ¢ as1aunuuuRnIs (Action Plan)
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UIZHIAVIINITINY

1. efnwdgmnsintensuiiiwes wazdudle?l ¥aU3en XYZ ietiuauansaly
NISLUITY

2. LNBLEAUBLULLUINININTARUINTIATDIANUTNALNS VoINGUFUAIADUNINDS

A5AiuN1539Y

UsEnsuasnguflagi

n1539uluAseilaldien1 5381 enaunn (Qualitative Research) mmﬁu%a&a‘lmﬂ%‘i%mi
dunwalfvyrraiiiedtaslaensslunisind edunilodi %ﬂqﬂﬂammﬁ’uﬁmﬂur}g’fﬁwmmlu
NITUIUNTIAToNIAU taua 1) Juimsseaunatsvemuisuledit 2) duisdudineuianes
(1vemsBve) 3) {ImingauiinesiuiuuIen

= A A a o
LASDIUN LT IUN15AY

o

1) wuuduniwalnisaunuivesusazyaaa (In-depth Interview) IagliEduntwaluugdy

a 1

AULDY USEAUNITAIVNUNLA8ITD9AUNISAUAIADURILADS UNUUIMNLNT F9iiNanunISInaoauan

Aoufimes lnalalenalidgndunvallawansaudaiululssinuimouinesdosiunisinie

L)

duspauiiumes Mddwddyiuanuaansalunisudsiuegnals Inegduntvainetenudngaligla
ToyaddyuansanudnriuluiBanagnd duedesdiolunsidoidunsdunivaluuiilaseatie
(Structured Interviews) wagWaLUULAwalTINGR e wesnidulssifiusng q Mieafu
e Tnefdupounsimuuuudunvel i
1.1) ¥hnsAnwideyaannuuiin ngui wiisde unay euideiiAvidemasnau
LONAITAN 9
1.2) eenuuuLuudunaikasinuudunivaifiaeiulienassiivinufintsan
1.3) thuuudunwaliinumsfinnsanannetanseivinuuds ddimssnandingivaey
aruvsnzanveileviifesnsiuAnulueide
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ABSTRACT

This research aims to study the solution and potential to leverage value of manufactured
products from Community since product design process The approach to solving the problem
is to develop products to suit online marketing channels. Product design, product
development, packaging Develop distribution channels Efficient after- sales management.
Hence, this research aims to study the solution and potential to leverage the value of
manufactured products from the community Case study of sun-dried snakehead fish products
in Singburi Province. Methods of conducting research Using qualitative research using
participatory action research (PAR) techniques and lessons learned from sun-dried snakehead
fish product operators Singburi Province. Methods of conducting research Using qualitative
research using participatory action research (PAR) techniques and lessons learned from sun-
dried snakehead fish product operators Singburi Province. are modern, durable, have standards
for safe use, is beautiful. Process 2 Product Development Guidelines Consistent production
quality standards There is a refinement in production. can be used durable Process 3 Develop
packaging appearance trademark the colorful appearance of the packaging Process 4
Distribution guidelines Build a beautiful brand There are distribution channels that are easily
accessible to online consumers. There is a suitable distribution channel. and process 5,
Customer Relationship Management There is information about the value of the product. have

listened to customer information and has continuous after-sales customer care for consumers
Keywords: Development, Online Products, Community Products
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ABSTRACT

The purpose of the research “ The Marketing Composites Factors affecting the

Frequency of Reserving the Music Training Room for Practice in Nakhorn Pathom Province” is
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to solicit and collect information outcome of the Marketing Composites that affect the
decision making of how often that people who make reservation of the Music Training Room
for practice in Nakhorn Pathom Province. The Marketing Composites are divided by Sex, Age,
Education Level, Occupation and Income. Further, The Qualitative Analysis Method is
conducted for this study by availing 400 samples under questionaires platform. The Descriptive
Statistics Techniques; i.e Means, Percentage Change, Standard Deviation, Hypothesis Analysis
and Regression are Room Services also employed to analyze the data.

From the study, it indicates that out of the various Marketing Composites, the most
significant variable is the Promotion-related factor for frequency of reserving the Music Training
Room for Practice in Nakhorn Pathom province (B:O.177), followed respectively by Product
and Service-related factor (B=0.173), Process-related factor (B=0.163), Physical-related factor
(B=0.162), Individual Character-related factor (3=0.155), Place-related factor (f=0.151) and
Price-related factor (=0.143) comes last.

In conclusion, the above mentioned factors, they all relatively have cause- effect
impact towards the frequency of reserving the Music Training Room for Practice in Nakhorn

Pathom province.
Keyword: Marketing Factors, Musical
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nguianeg Aldannsmumuissunssy imuaifunseunnAavesnuideiielfiunumisly
Msfuilneide Ses Jasemensmanaiidmasionisliuinsvosdonnuns lufmiaunsusa fedl
fuUsdase (Independent Variables)

Javenmeuszunsanans

1. 91¢ (Age)

2. LA (Sex)

3. s1¢lARdssaLiau (Income)
o - . fausnn (Dependent Variable)
4. s¥aun1sAne (Education)

5. 913W (Occupation)

msenaulalgusnisies

Jagdruuszaunianisnan FOUAUMS

1. AN (Product)

2. 91A1 (Price)

3. YININI5INIMUE (Place)

4. NM3d9LEsUNISRAaIA (Promotion)
5. yara (People)

6. ANVULNNILAIN

(Phvsical Evidence)

AN 1: NTBULUIAANITINY
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wsosilefldlunside fe wuuasuaiu (Questionnaire) annnguLdvung Fadunsideds

a o

ARNIN (Qualitative Research) A5Uwuun15338489d1533 (Survey Research) uaglu N135n519d0U
AR (Validity) 910 10C 0.756 Fliiulaindemaiuvesiuuasuniuynderiunadiiensanien
v v I~ Yy A a 1Y ° & o
Avlinnudenadeaziimugnaesieiolaaunsatnuvasuaululdlunisnegeuninudesiv
N13RT9dUAINLTEIU ((Reliability) v0suuuasuauninnislduinisiosdoununs windu 0.8775
ArduUszansdavihladianiu 0.70 Fafediwensuld Jwiliunmsiiusiusudeyanely
a ¢ v a ¢ v = v Aa 1 U a 2 Y a
nsesizndeya  lunsiesgvideyalunsfinuladeninadenisinduladenldusnis
Y a [ = [ v A 1 Y & 1 [ glj
vosruilnaludnnailes fmindesseaunsauusiaidu 2 dw dall
1. MIATIzvidayalBanssaun (Descriptive Statistics)
1.1.m3lnsgndeyaineifiudnyaemelssynsenansveinguiiog s delaun 81y ine
YA Y} = = Y = |y
eldsobiou seAunsAne Laze1dn lavagldaininud (Frequency)uazatiosay (Percentage)
1.2 msnseideyanednuiadvdiudszaunisnain wazseduauisnelaninase
nsdnduludenlduinisvengudledns lngldatindiade (Mean) wagandrudeuuuInggIu
(Standard Deviation)
2. nmsaaTEideyaideayuu (Inferential Statistics)
lun1svegeuanuAgIuIuiITe (Hypothesis Testing) fin1sldin3aslialun1simsies
HAVN9ERA WUU Regression Analysis @1M3UNSNARBUANNATIU WNOANYIANAURUSUBIAILUS
Uadesingg Ndawasenisdndulalduins inmafiudeyalaedidesiusinainiesdeununslaeie

AU lundaninuasugy

NAN1599Y

1. Jadomsnsnanniidamasenislduinsiestennuns ludmiauasugy wui grey
wuvgeuauaulvaldumane Jefisiuiu 274 au Anludevas 68.5 uarmands S5 126 Ay
Anusosay 31.5 flegennd1 20 U dsfldrnu 193 au Anduiesay 48.3 sesaunferaeiy 30 -
39 U fiduu 173au Andudesas 56.8 91y 20 - 29 U fduau 34 Ay Andudesay 8.5 In1sfnw

v v a

syauiseufnwineoulanenieifiouin $1uiu 173 au anludpeay 43.25 sesawunfe YSygns
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20,001 - 30,000 U fis1uau 81 au Andudesay 20.25 1eldiade 30,001 - 40,000 Uw Fduu
47 au Anduieeas 11.75 i’]&lléfmgﬁlﬁjﬁﬂ’jﬂ 40,000 U S8 20 au Anlusesas 5

2. Yadumemsnandisziuenuddniidmaneonisinaulalduimstesdonnuniludmin
uATUsY

nansheszitladonisnann Tud Ssefuanuddnfidmadenisinauladentduinisies

1

doununsiudminuasugy tngldnsiiasginisannseienyaaMultiple Regression Analysis)

£%
v v [ v

syAutiBezd1Any 0.05 wandlumisnen 1 Al

M13199 1: NaNITIATIEINSARnREITMYAMYeIladEnen1INaIn

Unstandardized Standardized
Model Coefficients Coefficients t Sig.

B Std. Error Beta
(F"hﬂﬂ‘ﬁl) 0.000 0.00 0.163 314.620 0.000%**
AUAUAIUINT (Xq) 0.144 0.00 0.173 356.019 0.000***
ANUFIAN X3) 0.144 0.00 0.143 342.248 0.000%**
fuan e (X3) 0.141 0.00 0.151 345.103 0.000***
slustudu (X4) 0.142 0.00 0.177 438.861 | 0.000%**
éﬁuqﬂﬂa Xs) 0.144 0.00 0.155 365.037 0.000%**
ANUFNBEULNINNTNIN Xg) 0.142 0.00 0.162 327.568 0.000%**
AUNTZUIUNT (X7) 0.142 0.00 0.163 314.620 0.000%**
F-value = 29.33 Sig. = 0.0001

Durbin — Watson = 1.672

> tydAgNsananNzaAy 0.0001
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MARKETING FACTOR TO AFFECT TO CONSUMER DECISION OF ONE- SHOP
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UNANED
ANSANWINUIVULI DIEIUUTLAUNIINSHANREINanBnN1sAnaUladanlgUSNNSAIS WASASY
19959emnAmludnnellies Jminlgesneliingussasniiefnunladendwmadonisindulalduinig

s 3

ASUATATUNITVRIRNATLUENNBIEDY JIMTATLITIY MUUATUIARIBE197IT1UIN 400 AIBE19YRN

¥

Auslaaluduneiiies Jmialusseldnisinsizviveayaianssaun (Descriptive Statistics) way
NFIATIERUBYaLTIeYNTY (Inferential Statistics) Ine Regression Analysis

wan1sAnymudn Yededrulsrannsnsnanniidssasdenisdadulaidenlduinisasuns
AsU9asvesgnAn Iiun Jadusundnsdnei (p= .425) \uduusiiddnsnadenisdndulaidenld
U3N13A5UATATUINITVBIRNANNNTIN SeRsnAe Jademsnismaiadiunisduasunisnaia
(R=.278) uardadediulszaun1ein1snatna1usial (B=.194) lagaguin Jadudrudszaunia

a

NSAAIAAIUNAAN LT ATUTIAT LALATUALETUAITNANR @1UITOANNBBUNYAIULBNTNAUDINIS

v a

dnduladenlduinismsuasasuisasvesgnatlugineiiies Yamindesse Anluesaz 60.10

Mndedniogaz 39.90
Adnfny: Yademamsnain msdaaula gsfaesuas

ABSTRACT

This research studies the marketing factors to affect the customers' decision to choose

a car-care service in Muang District. The objective were, to study the level of opinions for
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marketing factors of customers' decision to choose a car-care service, and comparing the
marketing mix that affect the user's decision classified by gender, age, education, career and
income. The data were collected by questionnaire form 400 samples. The data were analyzed
by using descriptive statistics such as mean, percentage, standard deviation and testing the
hypothesis by analysis of multiple regression equations. The results of the research were as
follows:

Marketing mix factors that affect to customers' decision to using car care services.
The results show that product factor (f = .425) to significantly influenced the customer's
decision. Following by the promotion marketing factor (8 = .278) and the price marketing mix
factor (3 = .194), respectively. And those factor explain the influence of customers' decision
to use car care service in Muang District. Chiang Rai for 60.10 %. The another factor of marketing
mix that such as product, price and marketing promotion can explain the influence of

customers' decision to use car care service for 39.90%.
Keywords: Marketing Factors, Decision Making, Car Care Business
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NANISILASIEAANUANNUSVRIUAT AIUUTEAUNIINISIAInT dananan1sanauladonly

UIN13AISUATATUIRTVRENATIUNTIMNLAEUT MR Aanandlunisne 2

M15197 2: MTIATIEVIAUAnREIBMYYeIladud Ul TEAUN1aNIIRIAIN

nsanauladanlguinig

Uadedrulszaunianisnang

B SE R t Si.
ATl 556 218 3,008 002
PUNERSUN 412 065 425 5.533 .000**
AU .170 .047 .194 4.637 .000**
ﬁmamuﬁ -.029 .081 -.031 -.409 .683
AUELEIUNITAAN .208 .040 278 6.229 .000**
ﬁm’qma 154 .074 139 1.814 .070
ANUANYULNILNN .003 .038 .003 .082 735
FIUNTTUIUNTS -.060 .080 -.067 -1.160 197
R?%- 0,601, F = 84.239

WNBWA: *p<0.05 *p<0.01

INENTNN 2 HAIINMINAFBUALNAFIU 18NITIATIEVINITANNDLTAFULUUNYA WU

'
a1 1

Jadedudsraumenisnaanidsas snsiedulaidenliuimsansuasasuiansvewnatlugneiles

[ a
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PNNINAFOUAIAD AVDIAIFUUTEENT VR IRILUSBATE (Independent) 3 anu laun Uade

duUsraumansnaadiundaie () Fusia (X,) AMuduaiunisnann (X,) fdwadenis
sndulaidenidusnismsuaiasulrasvesgnattugineiles Jamdaliessie (Y) aunsadeulvegly
sUveaM T v iuudfamnaain 0.05 Wileviuensisdulaidenlduinsminainsuicas
vosgnénlusunaiios Smindeene T

Y = 0.556+ 0.412 (X1) + 0.170 (X3) + 0.208 (X3)
Mnaunsdadunssdanan aguiuldan Avduuszans (8) vestadudulszaunisnisnain
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Unanes

nsAnmueiifngusrasdifioAnwiladeiifinadensdodudlasdunduriudomng
poulail (Online impulse buying) nalddaluunsdudunnuAInnrds (Expectation-Confirmation
Model) nqufa1zlnadu (Flow Theory) wagn155U5AMLE 89 (Perceived risk) Tngd1uau
wuvasunwiithanlflumafedifuinangfineteaudriuteaseulatsiuiu 440 gn adRfild
Tuuidedszneuieadmdmssau 18un danud fevay Anade drulsauuinnigiu uas
Ainswideyadiouuudiasaunislaseaine (Structural Equation Modeling: SEM) &axanisdnwn
wuindladendn 3 Jade Ifun 1) duvunsdudumnumenisfivszneudies nsfuidselevd
(Perceived usefulness) N8 UG UUIEENS N9 (E-store performance confirmation) LagANUNINe1]
(Satisfaction) 2) nuinngluaduiiusenausie Winve (Task skill) A31uviNMe (Task challenge)
wazanmznsluadu (Flow state) uay 3) M3sudanuides (Perceived risk) fnasion1stodudlng
dundurtuyeanisesuladuaziiniiuasnndesiutoyadsusedny (Chi-square = 1816.882,
Chi-square/df = 2.945, GFI=0.806, CFI=0.906, RMSEA=0.067) lnevguiiniglnaduiidvinasionis

L s v Y Y =
HodumlagdunauLNTIgn

v
°o A a v

AdAny: NMsTedurlaedunau fuuunstudunuaIanis gunneluadu annenisivaiu

v

nsfuiAUEs wuudtaesaunisiasas

ABSTRACT

This research aimed to study 3 factors affecting online impulse buying. The first factor

was Expectation-Confirmation Model which consists of Perceived usefulness, E-store performance
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confirmation and satisfaction, second, Flow Theory composed of task skill, task challenge and
flow state, and the third is Perceived Risk. This research collected 440 samples from people
who previously purchased products online. The descriptive statistics used in this research were
frequency, percentage, mean, standard deviation and analyzed by Structural Equation Modeling
(SEM). This research found that an Expectation-Confirmation Model, Flow Theory and Perceived
Risk effect on online impulse buying with empirical data (Chi-square = 1816.882, Chi-square /
df = 2.945, GFI = 0.806, CFl = 0.906, RMSEA = 0.067), in which Flow theory had the most

influences online impulse buying

Keywords: Online Impulse Buying, Expectation Confirmation Model, Flow Theory, Flow State,
Perceived Risk, Structural Equation Modeling (SEM)
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(@50.) 39 ETDA nsgnsisidviaiisiasugiauazdsay (“ETDA wenad1sanulnelddumesidn”,

2563) N51897u Lt 2562 aulneldiiaruuduwesidaedsiuas 10.22 F1lue Fefanssusendieu
1 ~ A d’l’l a v '3 @ ) | a fa & a

agnileie Mmivedudeeulatuas ETDA unenan1sdrsiayadmaivgsidnnsetdndlulsswmelneg

T 2562 (“ETDA tweyann e- Commerce Ined 627, 2563) flansfiayanl e-Commerce N34
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ﬁqiﬂiim%@sﬂqﬂﬁiauaﬂl’ﬂaUuau@qLLagUiﬂquUQULwaiLu@Iu5@UVaWUU°V]N']Ull'ﬁﬂllLW HUYUBYIN

oA a I a a Ao & v v ' = . . . VY] v v
Aallas wardslugiingalain-19 N91TusewIuszevynamIe Social Distancing AnanauliAuADs
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Nanalulagunmiduiieannisnulziu Javilidsununisitdumesidanulnsdwiiled o udn

1%
v v Y

AaugneduAagdeinisUsumiliiigawiasnedusmiuniminiues1afeintu uiazded

MIvIEEIuNIesesulatielimuiuiungAnssuvesgnAfiuisunuasly

PINNYANTIUVRIGNAINUIINTT 50% eansteduinlunistedudlnedundunionliliey

Y

Tumsnaiuuamthfienin Impulse Buying (Liu, Li, & Hu, 2013; Zheng et al., 2019) \Juan1g
MIDIsHAIIYIANITAIVANBREAUANS WedmangauawiiusraunsalnTTenina naeesila
e Fpvosdmtaaszrinamenaulavedndwmilafinuime lngweniziunisteniudemisesulalid

%4

A1598NLUUSEUU IR ULENEUAT JA185U18518aRenNeINUALAT auNTaSeuigusIAILay

AavantRAvesduiudazaiinle dmsunuidenniiuuninislinnuaulaludivenisesnwuuiiua

sauladfldiuuunisiuduninua1ania (Expectation-Confirmation Model) unuszendldlunis
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NAADUNITODNLUUDIAUTLNDUN AINAFRBNITITIIUS1UA0UlaY wazaN1IENI9TATeNTSeNIN

= A A 1 = ¢ Y a = o Y]
V]Q‘Uaﬂr]'lzlﬂaau (Flow Theory) 'V]ﬂa'nﬂﬂﬁﬂ']')z‘m']ﬂ@'ﬁllﬂJGUENQ‘UiiﬂﬂLﬂEJ'JﬂUﬂ?qﬂJaﬂJﬂasﬂﬂﬂﬂﬂ‘Ug

q

e o o 1

(Task skill) agAauvinme (Task challenge) dmsulszaunsalnisldanunisesulauiidAgymnanis
AnmsteAudlnedundu (Floh & Madlberger, 2013) Inefilalldnanidanssudaumidssdadude
Srafiand Ué’m%’umie?‘?aﬁuiﬂsﬁuwé’umu@a’;ﬁ’unﬁ%ﬁuﬁwsjﬁuﬁﬁaqmqaauiaﬂ (Pee et al, 2018)
uiTedsaldsn 3 Yadendnlaun fuvunistuduminuannds (Expectation-Confirmation
Model) nguin1izluadu (Flow Theory) wagn133uAuAes (Perceived risk) 1 831A5129

puduiusNdnanon1steduilaedunduieidulselovisogsnanisiosulasaly

g Uans

1. ms¥edudlaesunduniugemisesulad (Online impulse buying) #u1884 1590
Fuaniudessesuladuuuriuiiviule laeldladinisnasullaruiivseusiaannisanlasnses

2. Msdududsednian (E-store performance conformation) visngfia auidnLNeli
auAanIavitenadnifildainnnsidaushuremseulay wisldlunsidontedudvieusng

3. n153U§Usslend (Perceived usefulness) manefls nsfuifstofvesnisdedudinu
Ypanseoula

4. arwienela (Satisfaction) vnefia Arwidnvieriaunaiduuiniiivensdoduds
Ypanseoula

5. mi%’uifmﬂm?%m (Perceived risk) N84 mi%‘uiﬁﬂamaﬁ%lé’%’uﬁuﬁm%ﬁﬂWiﬁvl,;i
Fulupuiteaniailedoaudrituresmosylad

6. @n12zn5iuady (Flow state) muneds mnumaamaudnnd uluyusidedudisii
Ypanseoula

7. ¥inwe (Task skil) vneds arwanansavesldan lumsdedudriuromisosulay

8. AUy (Task challenge) e mmiﬁﬂmm;:ﬂ‘é’fmu’iwlﬁi%’ﬂmummaﬁﬁlumi

Tgururmannaeaulal welrlaudeduaitasusnisnaesnis

NUNIUITIUNTIIAU

[y

a dy
JT1U3I8U

=

d' dy a ¥ LY % 1 1 ¢ . . . =
N394 N1sPedualaedunduriugeamisesulail (Online impulse buying) &4
VOB UALITIUNTTUNANUTEYNAIIN A1TTUTAINEE (Perceived risk) Aakuun15dudunIy

AIANIA (Expectation-Confirmation Model) wag qu‘wﬁmaﬂ%aﬁ'u (Flow Theory)
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nsTeRuA lasdunaurIudawseaulail (Online impulse buying)

nsbedudlasdunduiefunginssuvesuilaafildsunmanseduliidesslsunsegislng
AUNAUTIUN (Rook & Fisher, 1995) Tnunan15An®198d Zheng et al. (2019) Na12911797 50% Vo4
nstedudesulaidunisdeduduuusundud aludeaisafvannen1sinineriienndenis
muauneliiAansdovedaslildnunuly vszneusuluilagiudumedidaiiuindudud dolu
FAndszariufomnannsodumteyavesduduiouinisldedudase Weiisutunistedud
LUV aTeHunT S LU nsPeveutemseaulaviifnenmsaenisiianistelaosundu
1A Tnelanizeg 198 smnudeuvesdedeny social media Mdunwimisudlunisiiuaing
negngnsiunagysmamanainuasduiiladdyidmarensindulatevesiuilan (Alalwan
et al,, 2017) uag Fu et al, (2018) lananyinnnigneensual (Emotional State) ﬁqﬁmmﬁﬁaauﬁﬂm
sunduiiuunliufiavissaumsainisteintuesnldlnefioglinsusonisnistedudalamii
‘1‘7iLL‘IJ%’@LﬁaLﬁauﬁ’uﬁﬁﬁmazmimﬁﬁmdﬁ

AAULUUNITBUIUANNAIAKIY Expectation-Confirmation Model (ECM)

FaunuumsBudunuaews Expectation-Confirmation Model (ECM) fikauelng Bhattacherjee
(2001b) lavinn15574 Expectation-Confirmation Theory (ECT) (Oliver, 1980) ﬂmﬁﬂwmz‘uaﬁ
walulad (Technology-based feature) LLasﬂ’liﬁuuiiJsﬂfﬁuﬁ (Perceived Usefulness) flanadau
ausslalunisldauegrsiedoslussuvansauma d9 ECT Wudad faanudslalunisdediann
AnianelavasminwiluldveinisBuduanuaianitagnssuiussansnmvesduaiasuinig
1ag ECM Qﬂﬁﬂlﬂiﬂi’f@éﬂﬂ%wmaLﬁamaaumﬂﬁmu%’mﬁw@tﬁﬂmaﬁﬂé (e-store) wazifiodu
w19l UNNTERNLUUSNYILYRISUABANNSaTng (Lu, Wu, & Hsiao, 2019)

ECM auafdundou 2 Ussnisie n1sBudulszansnim (Performance confirmation) waz
ns3uiuselend (Perceived Usefulness) duidanlesfuaufisnslavosgné uenanninsdusy
Uszansnmiadusudenledumsiuiusslonidnie dansBudussansnmdernudelunisly

17 1

ATILINUY LanITIANNLT NI BN1T5US T8I U TN AMNAAKTY (Expectation Performance)

Y

Larn135UT Usedngaan (Perceived Performance) 48401514 szuvatsauman 3luuags1ue

(%

diannsetind (e-store) ludun1ssuiusslonivsonnudandinisldnuneds n1ssuitansedien
1 2 D2 ° Y @ v B i = Y da X yy v
Hewholiwiazyaralunsinuliiaialaunndesurlny Tnganuianelavesgnaiindulagnl
¥ 1A = P vy Y a a § o [ & a v
Aanunueliinde anuidnianelalunisldsuadidnnsednddmsunisdedudi (Lu, Wy, &
Hsiao, 2019) Fadulasduddaydmsunnudulafiavinsvedumeudownseeulatnle
n33uiA2uLEes (Perceived Risk)
LfnEeINssuiAudssdudeinandAydmsunisiesulal eawwinnsyedudiiu

SumesulattulaullwluaUnI aANUELININAIINISTRAUANUSUAMUUTNUNS 1Y (Shiau,
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Dwivedi, & Lai, 2018) A9UUN13IU]

a ;7

auidssiaduguassafiiiulddadmiunisinaulatodudriy
Posmsooulatl Fsn1ssuianudeagnismegenitwndussunssudunisnaialaedad e
7 Uszianuesanud oaleun A ssd1un1si3u (Financial Risk) A213L8 896 1uHE # 3 u0
(Performance Risk) A3 898 1un 801w (Physical Risk) a8 e9d 113 ainen (Psychological Risk)
AaLA B9R1udann (Social Risk) M13LE 83sULIa" (Time Risk) wagaudssduadelonia
(Opportunity Risk) (Kaplan, Szybillo & Jacoby, 1974)

Tumsfnildagumssuimmudsadulasadafelnedaudnuae 4 Usens 1Wud anudes
fumsiuANIA s UREA S AuLEBasuALUL wazA A ssiualaendte 3l
MsAnwmansnuifdeunssuimudsadulasanafniidnvusvaredfiduietu (Fastoso
et al,, 2012)

dnaznnslvadu (Flow State)

Usgaumsaifilvaduvidernumanmauie anneviwesdnlefiisafuauidnveusias
yarslumIneuauswiedaiiandswinden (Huang, 2016) Inslanzesisbadioyanatiuandooi
Aanssuuisedauareg meldnmsniaadiuilumsvhAnsaniu asdwaliiAanissudannza
wAnwAudsFeninssaumsnitluadu (Lee & Joshi, 2007) lussmesi@oaudmniinauauls
peNFaN1sBeAuA azvhlinmsfiandmely a naniu shldenuddndunmssuinmdadouly
LLaBﬁﬂWW%W%Q%iﬁﬂﬁﬂwaﬁhaﬁhﬂéﬂ (Tamilmani et al., 2019)

Tneiiugnuudaidoduiazlsuenisanindalaveusiazyana deanienisinadugnydle
ogndladlefidwsulufansalefanssumisiy thitenasaulfuandiifuidnuusidoduyana
2 wuuiiieafuannensinaduiunutiufe Wnve (task skil) wazauiinie (task challenge)
(Hausman & Siekpe, 2009) lut3unvesmsdedudinutemiseaulal Wnvzmneis ANNIANVRY
Aldnuistuaruausadiuyaaaludunsliinaluladarsauna iedoduduiouinisiu
$udreeulall drunruimistsvend Ussaunisainedudninefiddenisldmaluladifiods
auduiusesulal
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2008) Tnsiame fugdedudriutesmissulatnudt fmnuidndaunduinuglunsldoudielyi
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WedAnwtateiinasenisdedualasdunauriugesmisesulail (Online impulse buying)
AeladanuunsiudunIumIanda (Expectation-Confirmation Model) ngufn1izlvadu (Flow
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FrauUstkela Mean S.D. Factor Cronbach's AVE | Composite
Loading Alpha Reliability
ns3uianandss (PR) 5.055 | 1.382 | 0.604 - 0.778 0.787 0.492 0.793
nssuiuselevid (PU) 5878 | 1.489 | 0.861-0.942 0.941 0.813 0.946
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anmzn1siviadu (FS) 4.850 | 1.539 | 0.621-0.919 0.925 0.570 0.921
nsgeAuATneTUNEUHTY 3.436 | 1.946 | 0.782-0.915 0.915 0.731 0.916
Ypanseaulall (IB)
a5nefl 20 HanIIASIZIMINRSRES LN (Discriminant Validity)
FralUsthela PR PU EP SF TS TC FS IB
nsfudmnudes (PR) 0.492
nssuiuselen (PU) 0.108 | 0.813
nsBudulszansnin (EP) 0.001 | 0.026 | 0.548
Audisnela (SF) 0.127 | 0368 | 0.158 | 0.765
inwe (TS) 0.000 | 0.026 | 0255 | 0.154 | 0.568
ANVIMIEY (TC) 0.051 | 0.008 | 0028 | 0006 | 0062 | 0.805
anmennsinadu (FS) 0.008 | 0.003 | 0.167 | 0.125 | 0364 | 0.239 | 0.570
nsgeAuATnsTUNELHTY 0.073 | 0.003 | 0.039 | 0.040 | 0017 | 0.030 | 0.087 | 0.731
Jpanseaulall (IB)

HATLARINITNA 2 WaE 3 NIUNUIINITIARIANA1INIUIAY Fefiodngudiuysiyiu
AATIZUI AU pD BLaZLT BIRTY ANTUTIVIINITILATIZWUUUII09aNN1TLT I LATIATS
(Structural Equation Modeling, SEM) a1nmallatasizsidunig (Path Analysis) 1agas Maximum

Likelihood Baiinan1susyannusisgy
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ABSTRACT

The purpose of this research is aimed to 1) To study the relationship between the
personal factors and the online shopping behavior among the school- aged people of
Vocational Certificate level students in Muang Nonthaburi District, Nonthaburi Province and
2) To study the relationship between the Marketing mix factors and the online shopping
behavior among the school-aged people of Vocational Certificate level students in Muang
Nonthaburi District, Nonthaburi Province. To determine a sample of 400 people, data were
collected by using questionnaires, descriptive statistics such as frequency distribution,
percentage value, means score, and standard deviation and using inferential statistics to test
the research hypothesis. This research found that most respondents was female, aged
between 15-17 years old, have an average income of less than 10,000 baht and study at the
Vocational Certificate. Most of the respondents, 62.00% chose to shop online for clothing.
Frequency of purchase 1 - 3 times in a period of 1 year, the amount of online shopping cost
is less than 500 baht, preferably to pay for products via bank account/ATM. The result of this
research were also found that the frequency of online purchases within a period of one year
was correlated with Product factor, and Marketing Promotion factors, and payment methods

In relation to with the price factor.
Keywords: Marketing Mix, Online Shopping

Uni
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ABSTRACT

The research study objectives were used to study Demographic factors and Marketing
Mix (7P’s) Affecting The Decision Process of Purchasing Clothes on Facebook and Instagram of
Students Studying at Autonomous Universities in the Muang District, Phitsanulok. The result
showed that the most important is the product of online channel have variety and update all
the time and process factor of various payment channels. And the results showed marketing
mix had a relationship with the decision process at an average level, that is place factor had
a relationship with the search for information and post-purchase behavior of the decision
process. The statistics used for data analysis were percentage, mean, standard deviation.
One-way ANOVA analysis, Multiple Linear Regression, and Correlation Analysis.

The results from the questionnaire showed that most respondents often buy clothes
from the online platform, Instagram. Most of them are female students who are studying in

the fourth year of the A university, whose have average monthly income between 3,000 and
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6,000 baht and study in the faculty group of social sciences and humanities. As the results of
the study about the purchasing decision process via Facebook and Instagram of students who
are studying in the university of the state district of Phitsanulok Province, in terms of
information on the level of opinion on the market mix factors, most respondents give the high
level. The factor of products has the highest importance level on online channels with the
matter of a variety of products and stylishness. The secondary factor is a variety of payment
channels that is in the process of purchase decision.

The results show that marketing mix factors have a positive impact on respondents'
purchase decisions. Most of them order clothes online because it is economical and
convenient. Before you decide to use the online channel and ask people around you to use
the online channel. Choose the choice of evaluation, choose products purchased from one
channel that is more prominent than another channel. The choice of the online channel will
influence your purchase decision. If they are impressed online channel, they will come back

to buy.
Keywords: Social Media, Facebook, Instagram, Marketing Mix, Decision Process
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Y = 2.349 + 0.233 (msfutausgleninigldan) + 0.278 (Ms3unsmnudglunisldam)
+0.423 (M35u§femnudss) + 0.264 (Fundafusi) + 0.228 (Frus1an) + 0.471 (Fugosmienis

[

ATIMUNEY) + 0.253 (MUNITALETUNITNAIN)
AdnAY: LuungkaUndadu Usn1ssudtems dulszaunianisnaten audsnalug

ABSTRACT

This research aimed to study customer behavior and study the relationship of
technology acceptance factors on the perceive usefulness, perceived ease of use, perceived
risk and marketing mix factors on product, price, place and promotion with the consumer
decision through food delivery application in Bangkok metropolitan area. Questionnaires were
used for data collection for 400 samples with simple random sampling and data analytics in
terms of percentage, mean, standard deviation and multiple regression analysis.

The result showed that most of user was a female, age between 20-40 years old,
private company employee, education in bachelor’ s degree, income in the range of 15,001-
40,000 bath, using mobile application to order food delivery 1-2 times per week, an average
spend between 100-500 bath per time and the reason to use mobile application for ordering

food deliver was saving time, the restaurant was located far away and more convenience.
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A mobile application that used the most was Line Man. Mostly order for dinner. A social media
promotion, an influencer such as a famous product reviewers and food reviewers via social
media for example YouTube, Facebook and Instagram and Covid- 19 situation for making
decision on using mobile application for food delivery

The result showed that level of technology acceptance on the perceive usefulness,
perceived ease of use, perceived risk and level of decision making on marketing mix factors
on product, price, place and promotion there are at the highest level

The result indicated that factor 1 had related with decision on mobile application for
food delivery in highest level was 0.921 Describing variation of a with decision on mobile
application for food delivery at 92.1 % with errors estimate at 0.323. Independent variable of
the perceive usefulness, perceived ease of use, perceived risk, product, price, place and
promotion can forecast a decision on mobile application for food delivery at 0.01 significantly
levels by following equation is Y = 2.349 + 0.233 (perceive usefulness) + 0.278 (perceived
ease of use) + 0.423 (perceived risk) + 0.264 (product) + 0.228 (price) + 0.471 (place) + 0.253

(promotion)
Keywords: Mobile Application, Food Delivery Service, Marketing mix, New Normal

Uni
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dauit 5 Jademsindulaliluuieueundindudmiuusmsiudsemnsvasduslnaluiun

NIUNNURIUAT

A13°99 3: ALRdy dudsauunnsgiu kazssrunsndulaldluusleundindudmsuusnsiuds

NIV UILAALLUANTINNAMILAT

N e e W - szaun1snndula

Uademsandulaldluueueundindudmiuuinig — —

Ny ALadY daudeauu nsuUawa

Judsamns

INTFY
@9

1. woundnduldaude 4.47 0.665 1INTan
2. 9190 Hedwansian Wsludu 4.38 0.671 WNgn
3. anainseanuantiy 4.51 0.632 WINgn
4. wilnauliuinisf dsemsliainsy 4.35 0.895 WNgn
5. S¥UUNSTsERUNaEAIn Uaensdy 4.47 0.673 WINgn
59 4.41 0.591 wniign

NANST 3 WU AneuLuuaeunudlngiisgaunsdndulaldluunsueundiadudmiu
Uinmsfudsemsiaesmeglusziuaniign Sanaduegd 4.41 Wefiarsanluudaztenuin msan
namsesnluuentiu weundinduldsude szuunsdiseRuiiaznin Yaeads s1a1gn dduan
101 Wsludu uazmiinandviuinsd dsemnslasngy nndeflssdiumsdndulaldluuoueundiady

dmsuusnisiudsommsluseauannian IAnafeegi 4.51, 4.47, 4.47, 4.38 uag 4.35 AuaRy
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daui 6 MmsnadaUAINAgIY

M13197 4 wansAduUsansanduiussenindaduniseeusumalulagluviewe Undindudmsu
U3N153udeems drunissuifeuseleninisldnu nissuitmnnudiglunisldau
N133U3A9ANUEES ATUREAA NI AI1UTIAT ATUYDININITIATINUIY UAEAIUNTT

duasuniseana funsdndulaldluueueundindudmsuuinisiudiemsvesduilag

luangannunIuAs
fauds X1 X2 X3 X4 X5 X6 X7 Y
X1 1.000
X2 0.644% | 1.000
X3 0.437% | 0551* | 1.000
X4 0.509% | 0432* | 0377* | 1000
X5 0.419% | 0420* | 0389% | 0563* | 1.000
X6 0.63¢* | 0568 | 0723* | 0433 | 0516* | 1.000
X7 0.719% | 0476* | 0546* | 0876* | 0346* | 0532* | 1.000
Y 0.645* | 0667* | 0568* | 0579* | 0764* | 0.633* | 0614* | 1.000

[y a [ 1

N5 4 nanslisiuintadeniseausumaluladluuie woundiatudinsuusnssud

219115 AuNsTus aeuselerdnisldau n1ssuiieanudglunisldau nissuifanudes

Y

ANUNARNUS PIUTIAT AIUYDINNITIATINUIY LASAIUNITANLASUNNTNAS HunIseaaulalyly

N @

U18LUNALATUFINTUUI N5 UAIe 1S TANudunus T uag1elidada

[ [y

UN9EDANSEAU 0.01 Taed

o

AduUsEAnSanduiusagsyning 0.346-0.764

A5199 5: ANEDRT LINTUNAULANNLAUVDIFUNITONNDEURIAILUSIALTINVBINSHRAUT LT

ughaundintudmiuuinisiudemsvesusinalulunnsannauas

Model R R Square Adj. R Square Std. Error of the Estimate

1 0.921 0.826 0.824 0.323

a. Predictor: (Constant), 1153u3aauselevinisldanuy, n1ssuitsanudrglunisldau, nssuiisaudes,

FUNAATUN, ANUIIAN, ATUYTBINNITIAIIVUNY WAZAIUNITAWATUNITHAA
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211197 4 W Fauvs 1 fadlanuduiusiunsdaddlaliluvisuendindudmiv
UINssudsemsvesusiaaluluangamnamiues eglusedugannn fie 0.921 ausaesuiuaIy
Auwdsvasnsindulaldluugueuniiadudmiuuinssudeimsvesuslaaluwansunnumviuns
1% 92.10 % FroauAmIAAdouvesnIsnEUszaal 0.323 (Mnedsnnuianaiaiiinduainnis
wensallagiade)

v Y

a o a e ¢ o o vee | o
M19197 6: N1IRNTIAOUALUTBATENTTUT A aUselevinisldan Mssuinemnudrelunslday
MITUFAIANUEFL IUNEAS 9T AIUTIAT AUYBININTIATINUIY WagsUNTaLETY
A1AAIAT @1U150YNU18N5A A UL LT IUUNE WD UNA LATUEINSTUUS N15S UAI91%15 VDS

AU INALLAN AN NUVINUAT

Model Sum of Square df Mean Square F P
1 Regression 71.678 3 23.892 20.420 0.000*
Residual 462.161 395 1.170
Total 533.839 398

a. Predictor: (Constant), nsanaulaldluuieweundintudnsuusnissudseryis
b. Dependent Variable: n135u3fsUsglevinisldany, n1ssuiaeanudtglunisiden, nssuitemnudes,
FUNARTUN, AUIIAN, ATUYTBINIINITIATIVUNY WAZAIUNTAWESUNITHAA

*JudAgneananszau 0.01

NATNT 6 WU AiausdasenissuiteUselevinisldan mssuiternudelunislday

N155U3ReAMULELY ATUNEAA T ATUTIAT FNUYDININITIATINUNY WAZATUNITAUATUNITAAA

a

Aarursavinungnisandulaldluuigueundindudmsuuinissudseims e uilaalulun

'
1Y aa [y

UNNEADFANTEAU 0.01

<

Y

NMNEIUAT ag1ailtdydA

A5199 7: AduUsEaANSNSannaYaiklsdasenaunsavinuienisenaulaltluuisneUnandu

AMSUUINISS VA1

Unstandardized standardized

Model Uade Coefficients Coefficients t P
B Std. Error Beta
1 (Constant) 2.349 0.233 10.069  0.000
1. m3uiteusglevinslydanm 0.233 0.061 0.256 3.838  0.000*
2. Msfuiteanudnglunislday 0.278 0.056 0.325 4982  0.000*
3. mssuisnundes 0.423 0.059 0.445 7.203  0.000*
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A5 7: AduUsEaANSNITannaYaflsdasenaunsavinuienisenaulaltluuiseUnaedu

ANNSUUSNITIUEIDIS (D)

Unstandardized standardized

Model Uady Coefficients Coefficients t P
B Std. Error Beta
4. PunNanse 0.264 0.092 0.336 4504  0.000%
5. fUTIAY 0.228 0.021 0.366 4.121 0.000%
6. PIUTDINNITINTINUY 0.471 0.034 0.435 7.562 0.000%
7. AUATALESNAITNANA 0.253 0.069 0.235 4.421 0.000*

a. Dependent Variable: 153U aUselevdnisldeu, nssuiianudtglunisldeu, nssuitemnudes,

FUNARTU, AUTIAN, ATUYBINNITIAIIVUNY WAZAIUNITAWESUNITHAA

Tl 7 annsaduaunisnenselldded

Y = 2.349 + 0.233 (M3Futausyloninisldan) + 0.278 (MsFuiasanudslunisldam)
+ 0423 (M33UFFemnudeq) + 0.264 (Fundadusi) + 0.228 (Frus1an) + 0.471 (Murosmenis
ndming) + 0.253 (unsduasunIInain)

A1 b vaen153uiaeUselevinislday = 0.233 nuneaudn nMsgeusumalulagluug
waUnAiadudmiuuinistudemadiunissuiieuselominsldou Wty 1 nihe madadulald
Tuneneundrdudmsuuinissudsemns aviiatu 0.233 agnaditfddayil 0.01 wansiniseusy
walulagluvigueundndudmiuuinsiudemis aunissuinasslevinsldnuinadonis
sraulaldluuisweundindudnsuuinmssudiems

A1 b vean1sFunennudglunisldau = 0.278 nungaiwdn mseeusumaluladluue
waUndiadudmiuuinisfudsemsdunmssuiiennudielunisldon fisdu 1 wie nsiaduls
Tdluvrsueundindudnduusnissudenms asiiudu 0.278 agefifud A 0.01 wanein
nsgeusuwmalulagluvieweundiadudmsuuimssudsemsaumsiuiternudglunisideud
wasionsandulaldluusueundindudmsuuinisiudemis

A b vesmssudismnuides = 0.423 mnearwin nssessumaluladluuisueundindy
dmsuuinssudsemmssunssuifenudes Findu 1 v nsdndulalfluuisueundiedy
dmSuusMsSudtennns sty 0.423 sgneiieddai 0.01 uanein nseensumeluladluuie

weundindudwiuuimssudiemsmunisiuitmnuies dnasentsanaulaldluuieueunfndu

AMSUUINISS VAN
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A1 b IR URARN I = 0.264 uuneANI nsandulaludadediulssaunisnisnane
dmsuusnsudiormsiundndaet ity 1 v nsdeaulaldluuneueundiadudmiuuinig
Sudems anfiudy 0.264 agaflfuddyd 0.01 wanain nsdndulalutladudiuuszaunia
NIRANNEINSUUSNTSUAIIMIAURARN 9 Trarenisanaulalaluuisieundintudinsuusnig
SUdI919Ms

A1 b 989A11U51A1 = 0.228 118Au31 nsanaulaludadudiuyssaunisniseaindinsu
U3nssudionmsausan Wisty 1 wihe nisdnaulaldluuieweundndudniuusnnsiudems
sty 0.228 aafideddnd 0.01 uanain msdadulalutiadvaiusraunianisn aindnsu
USN35UdDIMIAUIAN Ananensanaulaldluuisieunaindudmsuusnissudsenms

A1 b YBINUTBIMNITINTNUNY = 0.471 BuneANIn NMsenaulaludadedinlsyaunis
NsRANAMSUUS NS SUdemNsEuT B IINsERs vt Wity 1 e nsdeduleliluuiowe
WATUEMSUUS NS Ude S sy 0.471 agnalided i 0.01 wanein nisdndulaluilede
FUUTTaUNIINITAR NGNS UUS NISSUF 191 TANUYBIN19NITINI MUY Ananenisandulaly
TUUNLRUNBLATUA IS UUSNNTSUIIMNS

A1 b YBIRUARIMINNITINTNNUIY = 0.253 KineaNIn Msanaulaludadudiulsyaunis
NM3RaNAE NS UUSNSTUAIeINSAIUNSALES INSRATA WhuTY 1 wiae nsdedulaldTuune
LoUNAATUd M UUS TS Ude IS sty 0.253 atafitfuddafl 0.01 uanain nsinaulaly
Jadudi1uussaunan1snatnd nsuus s udeemsaunsaaasunisnann dnanenisanaulaly

TUUNELDUNAATUA NS UUS NS UEIDIUNS

aAUsENa

mATeSestadeiifiininadonisdndulaliluuisusundindudmsuuinssudsemsves
fuslalumansammamuasngldaruusnilu aunsnefunenalddsd

a3 SemainssuEfuslng wuin frevuuuasumudnlvaiimudlunslduneteundiady
dmUUIMssudie s 1 - 2 edaoduad Selddresendilunsdiegd 100 - 500 v FeingUszase
Tumsdsomnsrinuueundindude liideseentiues bifesiefnnu Ussvdana Suedlna uaziamy
azmnad nglduInsiunoundiady Line Man 11nign se9a9nleiun Grab Food Lalamove
foodpanda uaz Gojek 1ufu Wumsdsdmivsulsenuluiioduinniian Tnetladeivilidaaulads
ownwrinluuieueundiadu Tiun Tshiuresiuduasuoundinduinudedsausaulativis YouTube,
Facebook Uag Instagram WazN153sUInvedleln-19 fideidesfivinissiidudn/emisen wude

a
denusaulaiina YouTube Facebook way Instagram @alaaennaesiu audidendnsing (2563)

a I 1 [ & v I3 . (% Y a a <
Ananintvadenisidenldunaniesuy Food Delivery nan9 @JU?IQF"I%SW%’]%UW‘U'WWNNLi’ﬂUﬂ'ﬁ
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Inde Ind901M139NA0M 1NN 00Ln a5 U TUSIUTU KaLdNIIANEIAMAFUNS AMAITNUTNITVDY
WinuInds uarauUeRavegliuINIg

(Y

HANISNAADUANUAFIN WU UNLEs Hy hazeausyu H; dunungniiud dauds 1 693

Y a

anuduiusfunisdadulaldluuigneundiadudmsuuinisiudsemisves uslanluivn
nyannavIuAs agluseduaauin ae 0.921 atunsaeiureanuduwysvesnisandulaldluung
woUnAiadud msuUIMsTudsesresfusiaalulwnn Junnumuas ta 92.10 % FuANAaTA
\ndeureansnzUszanal 0.323 fduusdassmsuifeselovingldau mssuifemnuiglums
THa1u msfuifsnnmidss dundndus dusan sutemissdadming wagsunsdaes
Msmana Aasnsaviuensindulaltluunsueundindudmiuuinssudsonsvesiuilaeluim
nssmauAs egnaiitedAmneadffisedu 0.01 Tnedaderts 7 duiinadenisdadulaliluue
waUndiadudmiuuinisiudsomvesuilnaluamnunmamues lifsaunisealud v = 2.309
+0.233 (M33uitadselevtnisldanm) + 0.278 (msfuteanudglunisldaw) + 0.423 (nsfusis
ANUABY) + 0.264 (Fundndst) + 0.228 (Fus1A) + 0.471 (FuTesn1snsdindiming) + 0.253
(Fumsdaaiunisnan) dsaenadosnuidevesdaa eued (2561) findninsldanuiinmg
vildiAnyuuesnnudelunisiessitenuanfiozldsu uaznssuifsussloviiidnsnasonns
dadulalduinisueundiadu wagnginssunsliinsiwideofiodledud wmrzazmnuandndeine
(Holmes, Byrne and Rowley, 2013) uazffuslaadshilafadadosumnuasndouazanuingodo
wazelindaludulediisimirsomnsiiunsesula sufsanaasadelunisdiszaies
rumakudiannselind (Nguyen T., et al, 2019)
uenaINtuLdanuanuesesainansenudanmuasindnivesuslnaiidaoinis
poulal iesanesannisdesulatiifinuninazadenuiianelaliunduilon anduiain
AuassnAnalududnfidsenmsuiuilaa (Owi, S., Mohd, H. Kim, H., Fauziyah, S. and Lusianus,
K., 2019) fuslnadadulalduinis Food Delivery Tnglmnuddnyiuiladesumaanniign sauds
nsfideannanisdadeemsuardemnanisissiiuiivainvats avdsarinliguslnadnaulald
U3msantu (35 stugind, 2562) uazmsdnluslududunaedsteiieaiionuwgunaiauay
anuannsalumsutsiuvesgliuinmsunanlesy flliuinsunanlesudndiomisludaiindsns
Foenszfunained 1amiiniil e¥nuigrugnAtidsindsisganguid el q Thdmnldany
(eudidundnsing, 2563)
faigAdeiituintatefidmaliinnsdaauldlilnswounaindudniuuinstudoims
voafjuslnaluangammumuasduniaiatuanmaunissuinvadliialain-19 Suiliguilan
FonldusnsTuvneuwoundiedudmivuimssudsemanniufioanniseenuentiu anaandss
Tunswudgdauainaisuen ann1siaid emuulevisvesniady swdsdauazain sans

(% s a

ANTLEZNAT LY AIUNTUNITIDONUITUUIS Y DNNIT DLA9UDILDUNALATU NISUSELIFUNUSN A
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Wslududusandanadutadeddglunisdndulavesuslan Tnadimiatisanuazein Jasnds

LAZANNINDIMTENGY

dyuna

Apeuwuvaeuaudulve dumendgs fengsening 20 - 40 U endwiduminnuussmeonsuy
InmsAnwseaulSyaes wasllselaegsening 15,001 - 40,000 U ek naukuvdeunudIulng
fanuilunsliulaneweundindudmivuimssudeenns 1 - 2 adwieduani Seldderendily
Msdsegd 100 - 500 UM TeingUszaslumsdsemnsiuweundindude lideseentues lidese
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siwu?iaﬁmmaaulaﬁﬁga YouTube, Facebook Wa Instagram Hagn1353U10U9lAIA-19 fidoidaadivh
153U /e R iudedinuesulaiiia YouTube Facebook wag Instagram
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Sudsonseglusziuanniign

HANITNAFDUANNAFIU WU UNLES Hy hazeausy H, YUnuI8AI91 G5 1 69l
anudunusiunisindulaldluvigueundiadudmivuinssudeomisvesyuilaaluien
n3ummEvues agluseduannn A 0.921 awnsnesulganurulUsvesmsindulaldluuiguey
walatudmiuuinssudsemsvesduilaaluwangammaniuas 16 92.10 % senmAaIALAFEY
YaanNsNeUsEam 0.323 dfuUsBasenissuasselevinisiden nssuiasanudtelunsldam
Ms3uRsrnandes fundndaet fusian sugominsdndiming wagsunsdaaiunismain
faunsaviruenisdndulaldluvisueundindudmivuinssvdsenisvesuilaaluiun
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Y = 2.349 + 0233 (M3FudteUseloninsldam) + 0278 (mssuitemuielunsldam) +
0.423 (M33UFTannades) + 0.264 (FundAnfusi) + 0.228 (F1usIA) + 0.471 (FuFDIMI9NS
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PIMUNY) + 0.253 (HUNSAWESUNITHANR)
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ABSTRACT

This research objectives 1. to study the relationship between personal factors and
behavior of purchasing fresh bakery in convenience stores in Bangkok 2. to study the relationship
between marketing mix factors and behavior of purchasing fresh bakery in convenience stores
in Bangkok. The sample group of 400 people were collected by questionnaire. The descriptive
statistics were Percentage, Frequencies, Mean, and Standard Deviation, the hypothesis was
tested by analyzing the difference between the mean of the two sample groups (t-Test
Independent Sample) and the Chi-square test to explain the relationship between the two
variables. The research found that the most of respondents were female between 19-28 years
of age. The most of respondents occupied single status and graduated the bachelor's degree
as well as were employees at a private company. The research showed that the most of
respondents bought fresh bakery products in order to consuming and the frequency of
purchase was around 2-3 times a week. Moreover, most of respondents purchased fresh
bakery between 08.01-12.00 am and purchased 1-2 pieces per time. In terms of the types of
fresh bakery product and location to buy, the result indicated that 66.5 percent of
respondents bought bread and purchased at convenient stores near their houses.

The results of this research also found that marketing mix factors including product,
price, people, process and physical evidence had a relationship with purchasing behavior with
recard to the frequency of purchasing. Finally, the marketing mix factors such as price and
place had a relationship with purchasing behavior in term of the location of convenience

stores to purchase product.
Keywords: Marketing factor Buying decision Fresh bakery
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ABSTRACT

The format of Marketing factors that affect the decision to buy women's fashion

clothing. Objectives To study the demographic factors Influencing the decision to buy women's
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fashion clothing. And to study the format Marketing Factors affect the decision to buy women's
fashion clothing. By collecting data from customers of 400 examples. As a research tool Demographic
analysis using descriptive statistics. By finding the percentage, mean, standard deviation, and
testing for hypothesis by Multiple Regression Analysis

The results of the research revealed that most of the respondents were male. 20-30 years
and over, the single status is Bachelor's degree Employed workers / company employees
earning 30,001 baht or more. The results of hypothesis testing showed that demographic
factors. Hypotheses testing age income status career affect the decision to buy women's
fashion clothing. The format of Marketing factors that affect the decision to buy women's
fashion clothing. Payment price factor Delivery service and communication methods with

statistic significant at 0.05 and influencing factor was effective at 61.80%
Keywords: Presenting marketing factors, Purchasing decisions, Women's fashion clothing.
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