


PIM 10" National and 3™ International Conference 2020
July 17t 2020

N1IAMMUAFNTIOULNITUHURMUYDIYIUINITUTEN Aludagsen (Fa1a9md) e
DETERMINATION OF COMPETENCY FOR SERVICE TECHNICIAN KUBOTA
AYUTTHAYA (HUA HENG LEE) CO.,LTD.

{ A o o =)
nOAT ausaus’’, SUNANS a2, Agyaws Asual

"Hguimanineinsyaag, U3 glusogse@nsmd) S0

'HumanResourse Manangement Dept.,Kubota Ayutthaya(HuaHengLee) Co.,Ltd.
2z INeIN159ANT aantunsdnn1sty ATl

“The faculty of Management Sciences,Panyapiwat Institute of Management
*AugIneIN1Tinns anndunisdnnsUeygnftad

*The faculty of Management Sciences,Panyapiwat Institute of Management

“Corresponding author, E-mail: namkittiya0l@gmail.com.

UNARED

N5398I8INTINUAANTIAULYIIUTNITUSEN Aludieyse (88end) 31in Tinguseasd
LBMTUAENTIANENTUS URUY09E19UTNITUTEN aludagse (Faieemd) 319 Tnediiuns
a9uuudNNwalBean (In-Depth Interview) lns@nwdeyaatnienansiasuddeiineites sIuma
Toyaddeiay wleuty Yeauym duneenwuuduniwal@edn nqudwanenldluniside fe

v o 1

1. W nurs e Tadudynnreeeusnis 31w 1 au2 . 4eUInsnvusiaanmsusluinee
| = Y o Y A wva v oA a DY) a ¢ a & A
PraTegmedaluan 31 1 Ay 3. gRuuanimifgidesiunsuimsauguduinsluaiiug
SURAYOUIDIUNUTMINBLATEITNINANINTINYAT NunTaniansyuasATogsen 91U 1 AW N3
Insziteya 1un1sdinseiidaiien (Content Analysis) LA MUATULUUANTIOULYIIUINNT
N189ANTADINTT UagdAANTIOUEANNNTEUIUNTIAYINULULANTTO UL Usenaunide 1) Aus
2) inwe 3) NORNTTUAIUYAAA

HANITINE WU AUTTOULYNUINITHNINADIVDITNNT 2 58U Lok H1aU3nN1558aU 1 33
= o & Yy v o = % o = s
Taussoursadl 1) au3 deadauiluiges 1.1) Ins@dauazn1svnuesaseeud 1.2) N13nen
UseNauiA3 aagudunsnmes 1.3) 1asssuuliiunsneas 2) ine deadlvinueludes 2.1) msld
P390 1309903 gUNIAlNITTRNUITE 2.2) MIURURMUITEUUAI9Y Ya9A3 pseuddniuy 19y
wnsnwes 2.3) msuuanussuuliihdmsunisdeusounsnees dmsurieusnisunsnnes dmsu
| o Y = o & Yy v = < v | o w
Y1IUTNT FAU 2 AsHaNTIauEsail 1) A3 desdlmnuiluGes 1.1) lassaiieyedeiias 1.2) ssuy

Aanduuunalng 1.3) ssuumdnduuulensedn 1.4) yadenda 1.5) dydnuaiievslensedn 1.6) ya

36




PIM 10" National and 3™ International Conference 2020
July 17t 2020

lansodn 2) vinue Fesinurludes 2.1) mufiinussuvdeige ssuudsiudeavessaunsnines
nsnns UJURn1saen ag prvanmdesdiu Useneu finss wazUiussssuvdeindanuusiie 16
2.2) MsUuRnuIzuUlensafnueInIsteusaunSNABSNITNENT d1USUNGANTSNAILYARAYRIY
U339 2 seRumilousu eswnits 2 sesy Wunidnaurieusnsseauufiinig Usznaunae
1) ansuiiaveulunsufiianu 2) mnuaziBenseunsy 3) anwdednd 4) Indriinnsliuing 5)

AMUDANU LAY 6) ANUNTLFHDIDTU

AANARY: N13MMUAANSIAUE NMSUHURNY I19UTNMSUNINRBS

ABSTRACT

The topic of this research is Determination of Competency for service technician
Kubota Ayutthaya (Hua Heng Lee) Co., Ltd. The purpose of this research was to study and
determination of performance for service technician that the company needs by collecting
and gathering information from the relevant documents, vision, policy of the company for
bring to design the in-depth interview. The samples were 1 leader or supervisor of service
technician, 1 service technician that wins the “Kubota Golden Technician skills” competition
and 1 officer who related to the management of service centers in the responsibility area of
agricultural machinery dealers Phra Nakhon Si Ayutthaya Province. The data were analyzed by
content analysis for determination of performance for the company needs and establish
performance according to the performance process, including 1) Knowledge 2) Skills 3)
Personal behavior.

The result found that performance for 2 levels tractor service technicians, including
service technician level 1 should has the following 1) Knowledge 1.1) structure and principle
of engines 1.2) disassembling the tractor engine 1.3) electrical system of tractor 2) Skills 2.1)
the use of machinery tools and equipment for maintenance 2.2) operating various systems of
engines for tractor service technician 2.3) electrical system operation for tractor service
technician. The service technician level 2 should has the following 1) Knowledge 1.1) power
transmission structure 1.2) Clutch Operating Mechanisms 1.3) hydraulic clutch system 1.4)
powertrain system 1.5) hydraulic schematic symbols 1.6) hydraulic power unit 2) Skills 2.1)
transmission operation, steering system of tractor, removing, cleaning, preliminary inspection,
assembly, installation and adjustment of various power transmission systems 2.2) hydraulic
system operation of tractor. For the personal behavior of service technician in both levels

were the same because of both levels were service technicians at the operational level,
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including 1) operation respond 2) prudence 3) honest 4) service mind 5) patience and

6) enthusiasm.

Keywords: Determination of Competency, Performance, Tractor service technician
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ABSTRACT

This research is The Model Development of The Tourism Dummy Company for The
efficiency of Work based Education. The purposes of this research are 1) Study the tourists’
expectations of tourism management and the possibility of a tourism simulation company.
2) Study the Learning behavior and opinions regarding the use of model companies for work
based education. 3) Develop tourism company model for effective learning from practice. In
this study, use observation, learning evaluation forms and questionnaires as tools for analyzing
behavior and opinions of students. The subjects were 39 students, which were the specific
sampling group. Are the 3rd year students in the hotel and tourism management field. The
questionnaire is used to test the validity (Test Validity) with the consistency index (I0OC Index)
from 0.50-1.00 and test the reliability (Test Reliability) with the coefficient Alpha Cronbach's
Coefficient @ 0.954 as tools for studying 400 samples of population from population by using

the formula of Taro Yamane and using probability-based sampling Simple random sampling
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by quota group. The result used for data analysis, frequency, percentage, mean and standard
deviation. This included data from stakeholders use this interviewing tool for feasibility Analysis
of Tourism Modeling Companies and Development of Tourism Dummy Companies for Work
based Education. The data were analyzed with descriptive explanations.

Finding are as follows: 1) Tourists have high expectations for tourism management.
Most expectations of personnel and tourism products and Price expectations, Marketing
promotion and the distribution channels respectively. The results of the feasibility analysis of
the tourism simulation company. There are strengths and opportunities in tourism operations
and analysis of tourists' behavior data shows that most tourists travel for the purpose of leisure
arranged in holiday travel and one day trip style. The high value of expectations for tourism
management and trust in the tourism simulation company more than 80 percent of all tourists.
2) The students respond to trial and error learning and reasoning or insight learning.
Assessment results before and after studying with an average score higher than all aspects
Include knowledge, academic achievement, interpersonal skills and integrated learning
readiness from relevant courses and agree more than 80% of all regarding. 3) Get the model
of tourism simulation company for learning from the real operation. That is designed to
integrate learning with other subjects and able to operate virtually from the application of

PDCA circuit or Deming Cycle under the Tourism Dummy Company.

Keywords: The Tourism Dummy Company, Work based Education.
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ABSTRACT

The purpose of this research was to determine the specific competencies of the personnel
in the position of insurance broker, by studying and researching from research articles,

academic articles, textbooks related to specific competencies, job characteristics of personnel
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in the position of insurance broker. The content of this documentary research was synthesized in
the matrix form. The finding was classified as performance specific issues of personnel in the
position of insurance broker that consisting of 7 competencies as follows: (1) Knowledge of
Insurance, (2) Performing in good faith, (3) Customer service awareness, (4) Persuasion, (5) Creative
thinking, (6) Information seeking and self-development, and (7) Team work. These finding
competencies were defined the definition and meaning of each competency to create a
performance dictionary, then defined the definitions and behaviors that were identified in the

level 1 performance of each performance from the analysis and synthesis results obtained.

Keywords: Selection, Specific Competency, Performance Dictionary, Insurance Broker.
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Employee Experiences
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AdAgY | N1saseUsTauNITal
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VATUYARINT NTATNANURNTY N1TINYIYAAINT

ABSTRACT

This is a qualitative research that applied the design thinking process on 22 employees
and executives. This research focused 4 of the most important factors affecting organizational
commitment from the result of the employee engagement survey of abc company. These
factors are company’s working processes, human resources development system, assessment
system learning resource, and appreciation, career advancement, and talent retention system.
These factors help improve the findings from employee engagement survey and create a good

feeling of being an employee (employee experiences).

Key Word: Employee Experiences, Employee Engagement, Employee Retention
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PIM Design Thinking Framework
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fan: U5UU3931n Michael Lewrick (2018), PIM HR Excellence Center 2563, \ifte a535u11u%(2562)
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1. gauSuiuneuinsdaiussaumsalnfnuanadelufne (Accept) niadwilannini

a o a

dnvnssnvazlineladefinueavinvsen sUuN Ru51UUN (2562) BN ANUENSIRILSIULRED Ao9

]

o 1

imyiauegerailoanunsansedlagnala
2. vanulagnAindulasedsdnds (Empathize) imsiggnAndennaninsinlemenng

wagAUSANTITUtouLANeNeiY

86



PIM 10" National and 3™ International Conference 2020
July 17t 2020

3. BouiingninAnezlsdesnisesls (Define) AanisinseulidaauitUssinulymaiiy
b2 Y A Y 49{
Aoin1svesgnApeexls lvidarui

4. a5emadenfiagneuausinufeINIanA1laeeg1eliniewing (deate) Antaiauayn 9
A Ao oA Aaa
\iedlfudeniifian

) & v S a o ¢ a By ~ Y v P a
5. waudutdaiaue visndndagiusnsauLuy (Prototype) WiognAndnlaladny uiensdl
@ A 4 a X & ! a o & v Ay A a4 v

oradusedluminuintunsnenunnisesuiednlunesddunuuienisaeasiieila

6. vagau (Test) Auwuuniungud e sAnd13InIfAkad WiesIdaniauenseiu

[ d‘ Y a < I Y o « )y =3 a v 1 Y« 19 1, < Y [y a v 1

ANNADINSLSMseld drAmeu “l8” Aaguntine o1 “ldly” Adeunaullsudulwdl

7. verenad i “19” 5579 (nnovation Business) @ so1atdudud1uinislvg wie
nzUIUNTIIUINswUUlIISN9vigsia (Business Model) Tnifld

8. ¥4 7 NTEUIUNTILANTULAIUNANUTIEIWNIANITYII9U (Workplace Environment) 9
widnzaNUsEnaua 18 (1) usmsaduanusiusuad1uLd 89 (Innovation Leadership Role)
(2) Twusssunsvinaunnsedunseias 783l dduswandiieddes (Agile Working Style) 21N
melussinsuazgnn (3) Sszuunisaduayuainnieluesdns (Special Support) lufivasuane1g
PNATUIMTNUUTETITTUNT Iz URBASInSyUIuN s auedsdluilussans Aluaunsaaiiunisila
AesruuUnAonTeilanudesfiosnnsAelunsu

19 8 NIZUIUNITUAZTANINLIAR DNNIOUTTLINATUNITYINIUT AL LNBNITHAILNEUA LAY
UIN159nauANABINTsgnAluszau Customer Experiences iatnsauarudaiunldlunisasn
UszaunisalfiffanunsavildiisswesingnaitudiiddeninauidAgylagamegeuluniniu Uacob
Morgan (2017),Staffbase (2017)) lngiin 5Nz uIUNITUUFIUANLANAINGITTENIINTAT

Employee Experience G

87




PIM 10" National and 3™ International Conference 2020
July 17t 2020

PIM Employee Engagement and Experience
Employee Engagement Enhancement

N

Emotional Engaged
- Pride
- Energy & Excitement

Meaningful Work - Happiness
R cﬂpabiu‘gy 0 Fit People Carefulness Sense of Belonging

ersonal Performance | Team Performance
- Individual KPI - Team KPI
- Capability - Tearmn Wellness

- Autonomy - PMS (Clear, Agile, Alignment)
- Time for Slack - Reward & Recogrition

- Physical & Pressure - Career Growth

- Tools & Resource - Devalopmeant

Positive Workplace
Environment Company Performance

i - Financial (Revenue, Growth, Margin)
- Awareness (Satisfaction, Retention, Branding
- Production and Agile Operation

- People (Talent Retention, EVP)

xpress Engaged
- Achievement
- Doing the Best
- Show Appreciation
- Commitment to Stay
- Care & Advocacy

4

Employee Experience By Design

AWA 2: PIM Employee Experiences
fan U5UU5991n PIM HR Excellence Center (2563),\3A%8 @55501uw1(2562) ,IBM Corporation and
Globalforec Limited (2017) wag Garther (2020)

mﬂmwi’mﬁulﬁﬁﬂﬁuLﬂUﬂWiuuimﬂmiaiiz‘mhqmaa%’wmm@nﬁuwﬁfﬂmuﬁ’umﬁﬂmﬁzmi

a5 eUszauMIlNAIAeiY (Integrated Employee Engagement and Employee Experience) #isil

v A

dauusn 1Uudeduadennunniiusiensdns Ussneudie 4 nquilade fie (1) msldvihaund

[ o

ARMA1 (Meaningful Work) wiu n1slmianunssiiuanuaninsaiidasenedifsy In153mn15UsnIsnan

o

D

1o Dudu (2) fiszuunsuimsuaznisguansnensyaaadia (People Carefulness) wu n1siiseuy
a aa v o = P v v @ v =
Usmswanuing mslassia nmstuvaluamiuaiunse nmsaisloniaauntviiluay Wudu (3) 4
ANuduiusasluesAnsuuuienyuiu (Supporting Relation) Wy N15a319ANUFUNUSNATENINS
fiue mevihnuaivayuiudiuasnu nsaduayuanguims (Judu @) dnmwndeusrnisia
(Parities Workplace Environment) iy fiausssuesansiliotion dnmsdeasid 1udu
dauiiges Myinanugniuiuesdnisilaaesdd fe (1) Anuianiifsessdnis (Emotional
Engaged) na1ife fiauniagiila Innunsedunssiad danuaviuedng (2) n1swansnginssuia
| I3 J A = [ Aa 0 = o
meBdANT (Express Engaged) namfe dn1sianseanlunisvingundanudisaaussiaineuy
daufianu HaveIRUENTUTLIRIN (1) HAIUTEAUUAAS (Personal Performance) USTa
Wwine (2) nanuseauiiy (Team Performance) ussaidmang (3) naauseuuasdnis (Company
Performance) ussaudmsng

duid N1suanINaveInURNITY (Employee Engagement) NA1A® wanflamudwTUS
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Usgdndiazinavesnsarsivaugniululyla
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lunniu Nnveaniwemiingu Me35n1s Design Thinking laen1sadunsauduneuluninig 1

NBUAINAN IUNI5IAY

WY IUINITNTEUIUNTT Design Thinking NU Employee Engagement wag Employee
Experiences tJunsauainuAnlun1sideegndugusssu lnsuanssieazidenludiunissdn

Uszaunsalng 3o Employee Experiences o gl

PIM Employee Experience

Meaningful Work

People Carefulness Performance

Business laTaam performance

Supportive Experience
Relationships (EX)

Value

"Company
Performance

AN 3: NTBUAMUARNLUNGIVY
fian: UFuU3991n PIM HR Excellence Center (2563) wag Jacob Morgan (2017)

PNNINTWFU NTZUIUNITATN Employee Experiences & 7 Tunau il

P2 o o
4 v d

1. viauilayaains (Empathize Your Employee Experiences) luiifiis usudunouil
MUNAYBINTANTIIANLRNUABIANS (Employee Engagement) windendladefidmasroniny
giugeanduunianld ldsdudesihumimn

2. vharudilarufn mudBnuasausioin swesyAaIn1eg it a1NKaNISEITI
AUKNHUADBIANT (Define Your Employee Experiences) lnafinsiiuteyaidesdnusenaudie

3. NA@DU Y30 ATI9ERU LWIUlEUIEINHUIMITLazH1guTmImineInsyaaa (Test By
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Management & Professional) Litelmssidunsluduseluegluveutnefdululy

a. 'mLLu'gﬁma%fwaiiﬂ“iumauﬁlﬁ%’umﬂp}jﬂ%mi (Ideal & Designs Your Employee Experiences)
dielilgaruansdalm e dnds madonifieme

5. asadusuuiiawenaauaamiineutiving (Prototype Your Employee Experiences)

6. MagausuLuUiuyAaInInguiting (Test Your Employee Experiences) udadnvinidu
URGR

7. ﬁ']Lﬂua%}aaqﬂﬁa@:ﬁmiLﬁaﬁﬂaﬂﬁléﬂﬁﬁa (Participate & Implement Your Employee

Experiences)

A5n1579%

v o
a [ [

53981 1WunsuszgnsinszuIunis Design Thinking 14 FeilduneuideiSmsfudeya
warmIlaTesing il

1. A3ANYITRYALONAITININNANITANITIVAU AW U Content Analysis (Empathize
Employee Experiences)

2. Usyyunaueas Jusms uasntinauluudusznuninugniusessdns (Define Employee
Experiences)

3. ﬁﬁaasqIJLauagJ’:U%Wiﬁﬂguﬁu (Test Employee Experiences By Management) iia3uils
Touwuzi

4. Uszyunaueegy ouwnnUszidiuaufalval q (Ideal & Design Employee Experiences)
Tnsn1sUszyuidsuAeaundniauoaudnianizyanaly Post it SanguauAniilndidssiuuas
aununguiilomdoasy

5. dadatauaiduduuuu (Prototype) lnanqugo8ns19d0UAIUYNABIAI8NE LY BELEY
(Prototype)

'
Yaa

6. naaeufiunguilnnng (Test Yours Employee Experiences) &g Afinanisufufaud
2 U mowllos Useiiuaz 5 A (Test Employee Experiences) Wusgauudmsuaznineu 3 au
7. dpvideasliauaiienisniiiuns (Participate and Implement Employee Experience)

FelumeluRdesiunalnnisiidusiuwasnisdedulanienisusnsveusazosans

NAN1599Y

nanTIvsLauaiduseau fadl

1. NAINNITANYITRYALDNEITNITAITINAMUNNNY 1138N15%1 Empathize Employee
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Talent Management §slaiunnwe
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5. 90911 Prototype fiUszyungulidonnunnusznulude 4 ynusziiudueSuredeiiodu
v A I ! 1% LY Y a Y o a <
aunuufiaidu Prototype euliniineu wazduims wWmuneildidn o waziaueaiuAnLiu
WAy davgiauenasiolulute 6

6. nagauduuuuiungalivune dadunisaniunisdu Prototype Test Aa A7ifinan1s

UHURNUAR 5 au lananaaeu fail

92




PIM 10" National and 3™ International Conference 2020
July 17t 2020

d‘ o a o =) < L2 T 7 v = @

6.1 [onszurunsinuneluusenluivssinuldudstelausaindes 5 uadusziau

S oa A o < e Yy
WAL A9 “vilsnuaduayudaduunumasivaeunnnaduayy” (wineu 13 5.a. 2562)
“yieruad wazrthenuidumeiuenats Wulgwndn” (usms 13 5.a. 2562)

6.2 13995EUUMTHAIUIYAIINTUALUTAUT BT dYaiauaiiuiiy fadl “dasudssunn
WALaWIzAUlIINUIE9IL” (WINU 13 5.0, 2562)

a' a a o @ M.t A o Y a ! a

6.3 Fossruulssliunanuiasnsvusunadiy ldmelidvuvesiuimsaenin 1 U
ua n13as kPl lddnulddeansaausaut” (winaw 12 s.a. 2562) “gusmsdsliesiunuin s
UIMIwanusenIatunnidn” (JUsms 13 5.a. 2562)

6.4 30955 UUAUAINTNIUDNTNUAE NI NYIALLNG HUTsIRuAlAY fell “Ssuunay
iwTesavInAIdele” (§uTms 13 5.a. 2562) “winnulditnlaszuu Talent” (wiinau 13 5.0,
2562)

7. daazuialdlunisasne Employee Experiences tianseugn1suun slunisus
foalldrusiudadula WWun1enisainnalanianisusys (Participate & Implantation Employee
Experiences lagiisnoaziden 69l

7.1 Besnszuiunmsvinuneluviene dussitunisiaueiitesniunis aell (1) nuniu
NTUBUEIUINNUTATD 90979 N19LTnNT186119 9 (2) AVIFeNAnw1AI18AILBITINTZUIUNITNINY
o dl' ¥ a ] U . %/
d1fgy Lieanaudnlane (3) Mnseuu IT 5895V Self Service uWagn13nsivaeuAUgnionely
JPUULDY (4) Walwn Service Mind #3847 USN1TWAEAIUANATIVABUABY (5) WAILITTUUNIS
Feedback wagtuwnlunisusnisniglud

-dl v U a b4 -] d‘ o a . ‘g

7.2 FossruuimuIyAaINThazwraaseu; dnlauaiiieAniunis Al (1) 395800013

waufsanIsiauuiazdilu 3 ngu Ae ngu Business Need ivunainaiunany auuleuie

¥

HUTM3 Ndu Function Need Mvunasiufiusendng HR Auniigau uag ngu Personal Need Tly

e

v =

ToyatUINIINATUTEITUNANULAY HR UseyudieuUAnnsTiudu (2) msaniiunismeaiudednis
Wanndestudumsiadanounszuiunseudssnanite HR Mlunsiauslusunsuiaun (3) 9
sudszanamnuanussansiawldlyderyaains wayliaidunisaivdiumsusmsnanuvesiy
(4) Warunvihwemthauluau Coach & Mentor 3nndu (5) 1% HR $3uU Line Manager finwuas
FamgrudeyanisGouilunguaudifey o Allmnudesnsianngs Tefinnsanidunimsinveands
55719 uArUsHATN9TIND

7.3 Fosszuudssdfiunasunagnisiuraanuduia fall (1) HR 2119 Process n1a.fu
Facilitator Wi fumassulunisdavuauany ddTananussduniieny 2) fauwasuniy
Performance Management skill 1 uSv150nU59ud4 Recognition Skill fidoailniguiu (3) n1s

LOAINAIIUNN 6 LHDUIADLANNSTUTUNAUTBITINIUANeE 1 TUN19NTS

93




PIM 10" National and 3™ International Conference 2020
July 17t 2020

7.4 Fasszuuanunminlue ¥ nwaznisinwaui ddaiauaiientiiunig fall

(1) nunIu Career Path Design fironuuuliTagiu 0a15 warUHUNTNNUNGUANAINITOFS

(2) 319naln NTIWHURRUITIBYAAANGUTAMLAINITOAL NUNIULALTIEUAIUAUNI G B

NITUNINTNEINTYARAYN 6 Whpu (3) FeansnannisuImsameuunulviguinissedunne q wWiladn
83AN159N Position Tunguusemaul (4) Wanssuvaainistaveulidanuvainvaieuiny

=] 1 A o . . . [ Y o v 1
LN NiletnseuIuNIs Design Thinking Usuldiunanisdisianuyniusie
aeAnsagyibilasvaziBenasdnuaziilndnguidmuneld msznzasdu WethlUujUaiasiing

1 vV

1 2/ sala a
ADNITATINUILAUNITUNADY LN

BAUTIYHNARATUDLEUBDLUY

1% A

o ) o ] ¢ a a v o I3 ' { I3
ﬂ'ﬁﬂ'ﬁ?"i]ﬂ')']llEﬂﬂWUT@QWUﬂQWUG\@@\Tﬂﬂqiﬂﬂm"\]guﬂ@ﬂu‘W‘ULUU‘UigL@‘IﬂMQJI ] bUDN LU

£
a v KX 1 a

MITedansdrsradalaussiiufiniuslidnifissmediazdndunislaviuil uideisgede
Fasi1adsnalng Fuduain ¢ Ussidudiifunanisdrsianuaniiu usidu 4 Ussiduiifudys
n119271¢ wagldanansavenladnaganidunisiungunidnaungula nsldnszuiunis Design
Thinking viliidnlaussnudaau warinaudmuneiidesdiiliunisaenndesiunannis Employee
Experience (Jacob Morgan (2017)) a IBM Corporation and Globalforce Limited (2017) na1fae
(1) Uszifunszurumsyauannsaemzsanzadufinudniieatainig msdade Adauianain
newliidile wagnszurunsidasndouluin (2) Yssfiuszuuiamnyaainsliaenadeadu
AnuRpINIskavkaseusldunneesdnsianunsawdluldnsagaludsznu nsmmuanudents
Wawndunquees wazdamunauseuslinsaanudenisanuainisuendiunasy (3) Ussiu
szuunsUssdunanuuarnnsi ury desudludunsyuiunisdaus n1sadreannudala nns
sadhvang mafinrnuglunisinauna waz Feedback and Recognition IEUTT wag(d) seuy
aruimihlusn@nuarnsineaun wu lldulsaduresssuuamduddulsediunisdeans
Tlaszuuarneuuny wieszsuuaudtmiiluend nidaudis esn1suims Talent Agslyasu
nszuaums lildszuumsidousumisisyuy Wudu

nsuImsnsnensuyedlugadagtunianududounisgualianunsalisyuuiieneing

'
v oa

waztuiugadunisquaiduseyanasied Lewis Garrad and Tomas Chamarro (2016) N15UWA

nsdrraenuyniulygnsufoRliuiudldagyainistesAniunsluis Employee Experience

Y

£
¥ v =] ! =

doaunulun1siTed Yrazduselerdvilinssuiunisdsianinuy e aninaum 0e9Ang
fusgansnnlunsluiRunniu Inensenseaulignszuiunisainaussaun1saliin 38 Employee
Experiences IngUssgndlinssuiunis Design Thinking Mliaueundnasu lagaiainisussyndld

ANUUSENVDILAALDIANT

94




PIM 10™ National and 3" International Conference 2020 %@,\}"
July 17h, 2020 “ShApRE

LONE1591999

AsAns yayda. (2561). N15a59A YN UGN UNETTRET XYZ. Lona1sUsEyuIVINITUINIYIA
anunsdanislagadau Un1sAnwn 2561.

57UV e (2562). Awa59lodudes ngamwe: dinfiniufaw.

By go933UY (2563). Lona15UsENUNIIUITENENIIATNYsaUNITAlTA UYAaINT MUt
VSNEINTYAAA NTENTIERTITH. dUnMUUAANTENTIYRTTY

Aede 53RN warAny (2562). 1ona15UsENaun13auL) “Employee Experience By Design”.
an1dunisinnsUeyedanl.

Delaitte Development. (2017). Reimagine and Craft the Employee Experience: Design Think in
Action. www.Delatte.com

Gallup. (2018). Design your Organization’s Employee Experience. Washington: Gallup.
(www.Gallecp.com)

Garrad Lewis and Chamorro Tomas. (2016). Employee Experiences. Harvard Business Review
August 16,2016

Garther Inc. (2018). Advance your Organization’s Employee Experience Maturity: www.
CEBGlobal.com

Garther Inc. (2020). Employee Experience Measurement Approach. www.CEBGlobal.com.

IBM  Corporation and Globalforce Limited. (2017). The Employee Experience Index.
WWW.IBM.com/legal/copy.trode.slilm.

Lewrick Michael (2018). The Design Thinking Playbook. New Jersey: WILEK.

Luchs G.Michael, Swan K Scott and Griffin Abbie. (2018). Design Thinking: New Product
Development Essentials from the PDMA. www.Wiley.com/GFo/EULA

Morgan Jacob. (2017). Employee Experience Advantage. New Jersey: Wiley.

PIM HR Excellence Center (2563). 1756759902785 iTukazUsyaunIsalifAuningIu. uunys:
anun1sdnnisUayeyr A

PIM HR Excellence Center (2563). $7891UNANT15&1579AIUHNWUYDINTNIIUADUTEYN XVZ.
wunyS: anduni1sdnnslayan i,

Staff-base. (2017). Employee Engagement US Employee Experience. www.hi@staffbase.com__

95



PIM 10" National and 3™ International Conference 2020
July 17t 2020

N13E3NETEUNIAAIUNUIEUINTTZAUEN8YBIUTEN ABC 311A
SUCCESSION PLAN FOR DEPARTMENT MANAGER IN ABC COMPANY LIMITED

WY A3STINANSY, 1BATY gaITunuui’, 15095 nuage’

Navin Sritammasit"’, Lertchai Suthammanon?, Nithipat Kamolsuk?

4

'AEINEINITIANIT aatun1sinn1stdyg i

17

'The Faculty of Management Sciences, Panyapiwat Institute of Management

“Corresponding author, E-mail: navins@cpall.co.th

unAnga

MiAdeEingUszasdiiie 1) Anwumlatmnefiferuddydonisuimauadu
LazUIMsMsTaiuuuneaisuiuuuTadnvesUsEnUsyneugsaiUanuvimils 2) ilevih
LUz uUIIM A Aunendumislussduuimsssdudie 3ol efldlunsideldun 1)
wuuTufinn1saunungy (Focus Group Discussion) WilensnusiuisnuidimansuazuuInianis
fimuIyAaINTsERUUIMS 2) wuuduntwaliedn (in-depth Interview) tilovis uanssausmanya
dmsusundatvneg 3) wuuUssduaussaus (Competency Assessment) LiteUssifiuaussaus

) v & Yo = ! 1%
nan dustaurAuNIIlduEINsUasuLYas waraussauzianigluau ﬂqm’]mmwszﬂauma 1)

AUIMNITEAURYIENTIUNTHIANSUAzEUTMSsEAUR Ian s luluaneauneasne 91uau 6 Au 2)
UARINTTLAURIANTUNUNT AT UM TUSEIuANTIaNEII 4 AU Uag 3) HUsRUTvIveeySUNIs

£
= o o

Usgifiu §1u7u 3 Au SunausuaveydAuuImenisiamyaansiiasudssiumeuimssedu
F1e NANTIFBNUN

1. swndathuaneiifeuddyionisuim sl usazuimsnistaiuuu neasns
Usznaudae 4 sumdsdsd 1) sumdsanafuuevnuneaing 2) munsaruguaiunoadns 3)
unLs IT Governance 4) susanaununagndaisau 2. yaansfimnzauiunisidugdunen
fuvis S 6 au widildsunsdadenlmdudduneadumisisiuom 4 au esanyaains
2 audsflanssouglinsanuiivualTludwnisnu sanvssgiiuiimslieglussuunsuiudou
FLVUIAINNUNG 3. wwinnanisadadauneamuisluseauguimsseaudie Tagnsiideya
agunansUszifiuyaansTeyarainfinnsansaniu iussgsiianuiiunsstufiazminuamsian
aussauziielviyaansilaussauzassmuiiesdnsaands nefiuuamslumsianludnuugnis
Feusuuunaunauszniensseukuuiluninisuagliilunims agdld 3 wwame fe 1) nns

a v o a wa a v ¢ a v o a v =
BEUFHIUNTUY UALAZLIEUFIINUIZEAUNTITAL 2) NITITEUTNIUNITLANUAIUAIING 3) N1TANYN

96




PIM 10" National and 3™ International Conference 2020
July 17t 2020

'
a

Wadusenueawazimuauedluszauiigau anduiyaainsidaiundoudssuunisiamundu

o

AU TnemsueunnenudAgrIsnuimenieuidliiaes vislay Wesuduiamudmung

Y

o [

LONUNUITETUUNTLABUUSUA AU UUNLAY

Y

AndARY: Haunendumviue nMsasaaunandue

ABSTRACT

The objectives of this research are 1) to study the target positions those are necessary
for store planning and managerial structure 2) To make plans and guideline for a succession
plan at the executive level. Tools used in the research are 1) Focus Group Discussion — to
know the target position and guideline for personal development at the managerial level. 2)
In-depth Interview — to reveals individual personality for the target position. 3) Competency
Assessment — to evaluate the core competencies, transformational leadership performance
and the capacity requisition. The position target group works consists of 1) Executive level of
Assistant Managing Director and managers in the general field of construction department for
6 people, 2) 4 executives in supervisor level who have been involved in the competency
evaluation and 3) 3 managers of the assessors, to propose and approve the personal
development guideline for promotion to executive level. The result shows;

1. Target positions which are necessary for store planning and drawing management,
include of; 1) the Construction Quality Inspector position, 2) Construction Manager position,
3) IT Governance position, and 4) Strategic Planning position.

2. There are 6 people who are eligible for a succession plan. But only 4 people are
selected. And the others’ capability is not meet the specific qualification. Meeting agreement
summarized the promotion system should be as usual.

3. Succession plan guidelines creating for executive level summarized by collecting
evaluative data of individual person which were considerably committed. The meeting agrees
on finding a way to develop personal competency along the organization expectation. The
development are blended learning between formal and informal learning in 3 ways which are;
1) Learning through practice and experience, 2) Learning from sharing knowledge, and 3) Self-
learning and self-development. Then, recruit the appropriate people to the promoting
program by assigning the vital or challenging tasks, and working with mentors or coaches.
When the assigcnment is accomplished, the targets will be forwarded to the special promotion

system.

Keywords: succession plan position, creating succession plan
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ABSTRACT

The objective of this research is to study various factors affecting employee engagement
of the auto parts business organization by using the integrated methodology research divided into
2 steps: Step 1: collect qualitative data in order to analyze the suitability of factors by In-depth
interview aiming to 4 executives. Step 2 Collect quantitative data from the sample of 95 persons
with a questionnaire developed from step 1 to study the engagement drivers, and relationship
that influence to organizational and employees’ engagement and deviation. Data was analyzed
by frequency, percentage, mean (X) and standard deviation (S.D.). Find correlation between
engagement drivers, employee engagement and performance with Pearson Correlation, multiple
regression analysis. Stepwise Multiple Regression to create regression to estimate the variant of
each factor. The research found that engagement drivers are at a high level (X=3.91, S.D.=.41). The
average of people and sodial factors in the organization was highest (X=4.04, SD=.52), followed by
job characteristics (X=4.03, S.D.=.43), the organization climate (X=3.87, S.D.=.47) and organization
practice (X=3.74, S.D.=.49) respectively. Average of engagement is high level (X=4.08, S.D.=.44). The
average of behavior was highest (X=4.10, S.D.=.44), followed by feeling (X=4.04, S.D.=.50). Average
of performance s at a high level (X=3.98, S.D.=.46). The average level of individual performance
was highest (X=4.01, S.D.=.48), followed by business performance (X=3.97, S.D.=.53) and team
(X=3.95, S.D.=.66.). Pearson's Product Moment Correlation Coefficient analysis revealed that 1) the
engagement drivers had statistical significance at the level of .01 with the engagement,
organization practice having value of engagement at the highest level (r = 644) 2) the engagement
had statistical significance at the level of .01 with performance, business performance having value
of engagement at the highest level (r=753) multiple regression equation is Y = 1.17 + .23X; + .23X,
+ 28X

Keywords: Auto parts business , Employee engagement

110



PIM 10" National and 3™ International Conference 2020
July 17t 2020

unin

Jagiuannzwindeunisgsnainisutstuiugs esdnsiianudnduissseafiansamuniu

o 4

YSuid gunuimalunisdanisninensuywdegiauaiiosuiladuanuyimieinani insie

“Nimensuywd” nanedutifeddyidmaliesdnsaunsodiiugsialdegaivszd@nsam uaz

Fadunsaturad oulw oA NI AANTZUIUNITWAUY Al nwELarAnenInid 408 (Thailand

Y
¥

Productivity Institute, 2560) tiielviiinusylevigsanuiosdnssiall Inglusvesndani wnaglagu
ITRImNyNTUYaIMTnUNineatrns w3e “Employee Engagement” Aaudiuay N13a3519AY

1Y) o ) s o § Y a s PPN o = vt & v a va
QﬂWUW@QWUﬂQWUﬂU@Qﬂﬂi V]WI%Lﬂ@@QﬂﬂiVlllﬂ']'uJﬁjﬂWU qﬂmﬂiummgamﬂuwwaﬂ UQU@Q']UI@EJ

o

yadmunesiudu daagvinbiainisaasiannuyniulyaqgnainisusnlaegsd (Customer

Y

' [
v A LY Y Y]

Engagement) Suduiiugiunisifiulnvesssiafidedu duiu anupniuveminmuninesidns

(Employee Engagement) 3siiaifutladeniinnudAyaduaug wasiluaiiouninuaiansaiunase

[
v A YA v

48383AN3 (Core Competency) (AATy a535u1uwN, 2563) Tunsfinyiduaseliidelvmnuaulan

Y

1 3

wfnwanuyniuvesminnuniidessdnsgsivesinduueud fuawmndede Ndewalvndnauin
ANRINANA vuwmianidinig Madla Mdernusamiuaianse swmedieiudjifnuauussg

W1u18u9989AnS YN 199ANSAUIABATHAILINIAUINEUN 21 hagdIAaiaILINISAINaUUSNIT way

Y
a o sala Y o 1% 1 ! - = a v < & 1 3 o (4
WansuaninnnmliiugnAegesieilies Fawanidusilulstlevidensdnslunisiiluussend

ieltaianagnsanurniuvesminanunisessdns (Employee engagement) Wilugnisasisany

1%

HATUABENAY (Customer engagement) Ingnavasn1sasenuyniutuaztilugnisvirilsluda

#1197 YosgINMalY

NUNIUIIIUNTIA

wuIRANguEfNAgITaIRUANNRNN LY INTNIY
WWIAA “AuNniueIntdnunlineatdns” (Employee Engagement) lagnfienudiu a3
usnlag asdalden Aviu (William A. Kahn, 1990) 210A1SMEAINAIIUNIIBINIT “Psychological

Conditions of Personal and Disengagement at work” %38 “N15LaAI9ONUBINTNITUN T AL

o

unusazlinniulunisyie” ey Kahn nanidaudanugniulunisinuvedan 3 sedu fe

'
o [y =

1) fusene 2) suaidayan 3) Auersual egdlsinmuninauenainnugniulusydu idesas

a

nioudnsyaalidiaenla (Puja Lalwani, 2020) wazmasnuiladiiniein1s Wn3desiunsaaivy
WYIYYMUNTUIITNUNTHYINTUYWILAZNITIANITOIANT NANTIAIUENTUYBINENUATse
99Ans lumilenunadng q Audn vuneds anuysduamesainieussalunsyiinu msiiauami

UINABBIANT AANUATERTNTeANTdeN TausTsy way Wninevesesnnssindenisaslidemnudu
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AUNTNNINYDIDIANT

MNMIMUNNNTIAUNTTH WuhlimsAnwideuasuumAnieiunnugnifuresinauddl
eesdnsveainivInsLazanTuidrasnunsuinsnumineInsuysduagnsinnisesdns
Fsmstnausiamunfiazddmadioadstuniefiianislulumaientu fe Yafeairsanugnity
fun 1) Temawdulslumifinisaiu (Career Planning) 2) nsUseiiunaufiau (Performance
Appraisal) 3) A15UsTEIUIULarn1svinaududiu (Teamwork and Cooperation) 4) A15318
A1MBUWNU (Compensation and Benefits)5 ) nguagseidoudavedu (1A5gTnT MInalang,
2560) pagnuesinOLiironsdng Ae Anuidnuasngiinssuvesiinay uazAAyNUYDS

v 1

wilnudsdmasonanuluseAuynna NLNULALIANS

N

Feldasralunseuvuunfnnsideiiefnwanunniuventdnauniseernsgsiveslng

e

YIULUR WAAIAT NN 1

~ : ~ T
Uadeasnemnumniy AUHNNUYBINTNIIY AU
v e P9ANTFINIBLINALU o
© AUANYUEIIU L © AU
3 5 YU
. puyanauazdsnuly unag
D9ANT . uANIEN . syEuTiy
. AUTTUUBIANS © AUNGANTIN . SYAU
L2
o PNUANTNLINA DUV OIANT
DN Y _ ) . )
AN 1: NSOULUIAANTTIVY
L I3 = o/
nOUILAIANITINY

efnuladendwmadenuyniuveminauesdnsgsivesinaeusud

F/ANTUNITIVY

Junisiiudeyalennnin (Qualitative Methodology) wartayaideusuins (Quantitative
Methodology) uay wiseanidu 2 Tuneuseluil

Yumaui 1 N uteyalisnann (Qualitative Methodology) iefinwlladenil Anuduius

vYa o a

fuAuENuveINlneuesAnsgInaesindeueud fIdumiiunsaaseluil

Y
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1. AnwiAnunang winfia kagngeiineatesiuanugniuveantineu Jadeainugniu 7

Y

fnafumnugniuventdnaluesdng

U Ve

2. gliteyadifny AideidienliiSn1sdun1ualiledin (in-depth interview) MvuANIINIg

o

deonglvidayadnfty lnefdldsunaananunsaiviveyalregramunzaniuingussadlunisiae laun

o

AU3M35EAUEN (Top management) Ye383AnIgsNveslndeueus 91U 4 Ay

Y

3. s0ellen1533e Wuwwaraudieldlunsiiutoyaduniweli@sdn (In-depth interview)
wuuilassaswazidunwamanuuuuldidunianig (informal interview) wuudaneia deldunain
NSNUNMILITIANNTSULAEUITeNeasnseuAuLlanedfulade Nllnares AUy niueeAng

YDINUNITY

YA & o

4. Mmaiuniusndeya FIdedniunsniunszuiunsdunueliadn (in-depth interview)

Y

mekuudunvaliungudmunenaniusunudeyalrmunin widuhdeyadnauinsagy
WeAuMNISNTassAUyniuYeminnuniidessdns Jadeviilindnauinanugniu uazainy

wANANSAUlULARE AL

Ya o Yaa a

5. Mswseideya §I38ldign1sieserasuauieiiuls vsedadenney Mieadesduy

Y 9

=2

HademugnitureaniinauesAnsgsiaeylnasiusud deyailsainnisduniwaliBedn (In-depth
interview) ﬁmﬁl,ﬂswﬁ%'ayjaimﬁ%ﬂ’ﬁ%Lm’wﬁtﬁammiz (content analysis) £338linannsileu
Fansaunmudoifiaadeilld$u warmenuagunanisieseiden defoyadlduniuldtiiunis
ATIRFABUANIUYNABINIETINTTIUTINTaYALUUAINET (Triangulation Methodology) Feusznauly
sfromsduniwal Madune Lagnsnune nasidenadedlufiamafoniu nanisingz
devmgnitunidusuusnsaiunnugniuresinanuessdnsssivey ndeusud wazaziilv
mﬁ{ﬁ’aL%QU'%Mmtﬁa@ué’uwammgﬂéfaqamgm}uaamu%’aaﬁ’uﬁmnéqﬁu

o

Yupauil 2 maiudeyaleUsunn (Quantitative Methodology) Fidetnaiiasizideyad

Y

AunuNNsITedsnaninluduneud 1 iwmundudwdsiiemtadeadeanuyniu aau

WA wagnaay davidusuuasuniuanuyniuvenlnauesAnsgsiveslvasosus S1uu 66

Y

e

1% o

Torany lnggiduaiunisawelull

1
A

1. Usegng UsernsildlunsviidedeUSunansail Ae ndnauesinsgifeslvaeiueud
U 122 A
2. nquiege nineuesAnsgIfvesivasueud 1uiu 95 au lasnannsiuinlagld

gnIAUIUNGNAIBE19YBIMLS 813U (Yamane, 1973 819819 NEfe an1adang, 2562)
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agfl N = vuInveInausIDEN
N = Yu1AU8INguUTEIINg
e = muhanduresuiananiivouliaatuls
3. nsedilonside {IduairauvuasununnuynLYeINIn U BIAnTTIAvRYvdTa A
U 66 VoA ImaﬂmmmﬂmﬁnummimﬂiimﬁgﬂuﬁuumwﬁLLasmuf‘J%’aﬁLﬁ'&n%’aaﬁ'suﬁu

a

HAN1TITEBaRN luTURoU 1 wazdIuN1TUTNEIIINENTIAdiNaade g lunisaia
LASDILDIVY WAIEINIESLUVADUNNNUTENDUAIY 3 d3U Al

g 1 Teyamluifeatugnsoniuuasunid Usenau aaeina 81g Jain1sANY S6u
sunrdsnuludagiu Yssaunisalvialudagdu wasanenuiidsin lnednvagvesiuuasunidly
| ) vy = ° . = Y
dililunislineukuuasuauidennauluunsIvrney (Check List) lngansnsaionnaulmiies
Gi’faLﬁ&nmmmwmﬂuﬁaﬁumﬁmu

gl 2 ToyanansmnuAaiiy Wukuuasuaulateln Wineudennoudesseiumiiy
a =3 A o v a v [ v [y} v v 1 YY) [
AnuTWumeange Ysenauluaie Jadeasisanugnity 4 a1y laun Yadesudnuauzanu
Uaduaunuazdenuluesing Jadumussuvesdng Jaduiuaninwindenasdns seauauyniu
2 ¢ A Aurnusdnuasaungingsy naeu 3 seaulaui KaUTEAUYARS NULAEIANT

dauil 3 Jefniliv/deiausuusiiuATenaULUUABUAURBAUKNNUVDINTNI LTS
I I3 a 1 I3 I~ ) a
ovsAnsgsnveslnaeueud Wumaulaiedn

va v

N13NTIVHBUAMNINLATENEE HITUNTIFARUANNINATOIWD UTenausme Useliuniny

Y 9
Wigens9999ilonn (Content Validity) lnen1smiaiaviinugaenaaed (Index of consistency: 10C)
LAY UATIAUAIUY 031U (Reliability) #IToUrnuvasua1uiUsulsaualunnaadddiv
wilnnunianuvaglndifesiungudiegs 91uu 30 Ay ietdeyaumagaumAIAINL Y Bde
vauuuasunulaglignsdulszdnsdainvesnsauuia (Cronbach's Alpha-Coefficient) finA1
A o v
Weriuvaauugauauminiy .978

¥Ya o o

4. MmaiuTiusudeya FIdethuuvdeunuauyniuveinnuiineesrnsluiutoya

Y
funquéiegraduninauesinsgsiveyivaeueud 1w 95 Ay waglduuudeununduAuTIuIu
95 AU

[

5. mylneitoya additlilunisUssananadoyaiived
5.1 Tdafif@eussene (Descriptive statistics) 91UULaEIoYaY (Percentage) WaRAING
Foyamly W el o1gaRuIUBISTY 91891y LAYSusY
5.2 oS UnETERUANLENIY KauLazdLUsTadsiinaseanuyniuveaniinau e

N1sMIAREY (Mean %38 X) wazdiuleauuiinggiu (Standard Deviation %38 S.D.)
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& s

5.3 AnduuseaAns anduwusifiasdu (Pearson’s Product Correlation Coefficient) 1iie
Anwianuduniug szminedanustadefinadoaugniuresniinaud udul saugniuves
wiinsuRugRsdulsEansanduiusiie sy nadeuriudifglaemand (t-test) uazduuszans
anduiuswuunvan (Multiple correlation) nageuAtudAglaansmiAten (F-test) N15HANTNN
ArdulszavsanduiusTaovialuliinast (Hinkle, 1998 $19fls Bouny egauts wasame, 2561: 127)

5.4 A133LATIEVaaneeny A (Multiple Regression Analysis : MRA) W e
Auddryuewauls () veslladeii 4 drulaemsinssiiinnunnnesuuuUnisieds stepwise

o o A

asvaunsanaestlUldlunsviuny Amusszautivddgyd .05

NAN1SILWALNUTIINE

1. doyavialuvemniinauesinsginveslvaeueus uanslanunised 1

M13199 1: wanedeyamlveminnuesdnsgsiveslndeueud

319818 U (n=95)  3awaz (100.00)

1. LWEA

%8 52 54.70

AN 43 45.30
2. szmmqmmaumalﬁ%’u (Generation)

Baby Boomer (U 2489-2507) 5 5.30

Generation X (U 2508-2522) 21 22.10

Generation Y (< U 2523) 69 72.60
3. 989U

Uaunin 4 Lheu 2 2.10

4 1hou -1 13 13.70

1-39 33 34.70

3-59 17 17.90

5-107 17 17.90

10 Y3uly 13 13.70

4. HILAUNIY

LY VY]

FEAUUIAUULYUN 30 31.60

o

sEAUUURNIS 65 68.40
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Mnmakansdoyaalurssiinnuyshvesindsususifineuiuuasuauriavin 95 Ay
WU

1.1 Junaesiuiu 52 au (Seeaz 54.70) wastlunAndg sd1uiu 43 au (Seeas
45.30)

1.2 92901gmanaiueistu mineudulvgjegluraseny Generation Y $1uau 69 Ay
(Foway 72.60) 599A%108 U908 Generation X 31U 21 AU (Feeay 22.10) wavegluyiieny
Baby Boomer tfasignduau 5 au (3euag 5.30)

1.3 019y wilnudwlngiongnuegsening 1-3 U 91uiu 33 au (Segar 34.70)
5898931 101891085879 3-5 Y 91u3u 17 Ay (Sewar 17.90) do1g91uegsening 5-10 U 9117
17 au (Foway 17.90) florgaruunnndn 10 Piuly $1uaw 13 au ($evaz 13.70) flengauegsening
4 wieu-1 U 9113w 13 au (Segay 13.70) ware1gaulasndn 4 wouw 3113 2 Au (Sevay 2.10)

2. Hafpadreeunniuiis 4 d1u ldun Jadedudnuasau Jadoduyaeauazdsauly

09Ans Jaduduszuvesdng wagtadeduaninuindenvesadng sansfeseAuauyniy ua

HAUIUTEAUUAAS SYAUTNIULAZIEAUDIANT LAAIAINITIN 2

A5197 2: LLﬁﬂﬂﬁWLaaﬂﬂﬂﬁlﬂﬁ%’NﬂﬂmQﬂﬁu 4 Ny FEAUAUNATU UATNAIIU 3 T

. wuda  Total (n=95)
S19asL8N — wdawa
(LLuvdauay) X S.D.

1. Uadeadaaugniu a4 391 .41 110
AU YUY 9 4.03 .43 110
ﬁ’mqﬂﬂaLLazﬁ'@ﬂﬂumﬁm 13 4.04 .52 4N
ANUTEUUBIANS 14 3.74 .49 aly
AUANINLINABUYBIDIANT 8 3.87 .47 1N

2. S¥AUANUENY 11 408 .44 170N
AUANUIANUAZTIAUARRDBIANT 4 4.04 50 110
ATUNEANTIH 7 4.10 .44 1N

3. WA 11 398 .46 110
JEAUYAAR 3 401 48 17N
LAV 3 3.95 .66 1N
SLAUDIANT 5 397 53 110

394 66 395 .39 un
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PneTRuaniAefsladsaianinugniu 4 A1 ANUENT 2 AU LASKANY 3 SYAU

WU

1 a = v

2.1 Yadwadennuyniuegluseduann (X=3.91, S.0.=.41) Jadediflredogeaniesy
upnanazdinnluasdng (People and Social) (X=4.04, S.D.=.52) saaenAe Jaduiuanuneay
(Job Characteristics) (X=4.03, 5.0.=.43) U338 1udn1MLIna 8183A NS (Organization Climate)
(X=3.87, 5.D.=.47) uarUaduausyuueeAns (Organization Practice) (X=3.74, S.D.=.49) Mua1su

2.2 Anedsszduanuyniuiszduanuansiueyluszduuin (X=4.08, S.D.=.44)
Forsandusiesiusta 2 gu ldun AUANNIANLaTiAUARSD8IANT (Feeling) (X=4.04, S.D.=.50)
LazFUNGANTTU (Behavior) (X=4.10, S.D.=.44) ﬁmm?aaleuszé’umnwﬁwﬁmﬁu

2.3 A1UNA9IU (Performance) ﬁﬂ'wLa?{maﬁzﬁummﬁmLﬁuagﬂuizé’uum (X=3.98,
5.0.=.46) InefiA1Lad of1unauseAuyAra (Individual Performance) gegn (X=4.01, 5.D.=.48)
S99a9UNABTLAUBIANS (Business Performance) (X=3.97, S.D.=.53) uazsem U 491U (Team
Performance) (X=3.95, S.D.=.66) AUa1AU

3. mi‘mmmé’mﬁuéiwiwﬂﬁ%%ﬁammzﬂﬂﬁuﬁmzé’ummaﬂﬁu LAAIRINITIN 3

A5197 3: LLamLLamﬁmmé’mﬁuﬁ‘iwfjwﬁﬁ]é’]’aa%fwmmzjﬂﬁuﬁmzé’fummaﬂﬁu

Jadeadrendnunniiuy 5TAUAUKNAY (Engagement Scores)

(Engagement Drivers) Pearson Correlation Sig. STAUANUFUNUS
PIUAN ALY .606 .000** Urunang
auyprakazdanulueing 644 000 Urunang
AIUTTUUBIANS 625 .000%* Uunang
AUBNTNLINABUYBIDIANT 596 .000** Uunas

) aa

naEme: ** munena Iledrfaynisatansezédu 0.01 (Sig.<.01)

Y a1 [ %

nesenudn dnstadeaiieennugnitune 4 Jade deanuduiusiuaiugniiueg

1Y

Tuszavdrunarsuaslululufianiavinegniided Ay neadfnssdu .01 lnedadeduyanauas
demuluasAnsiiandudsvansanduiusasan (r = .64) sosauntaun Jadesussuuesdns (r = .62)
Jadeaudnuaeau (r = .60) Jadpaniniingaensidns (r = .59) Auaeu

4. NIMANUFURUSTENIN HANUTBINTNNUAUTBAUANULNTY UARIRINITIN 4
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M19197 4 LARILERIANUFUTUSTENI9TEAUANMURNTUAU HaUVBINTINT

NAYU 52AUAUKNAY (Engagement Scores)
(Performance) Pearson Correlation Sig. STAUANUFUNUS
FEAUYAAR 679 .000** Urunana
STAUNLIU 553 .000%* Uruna
SEAUDIANT 753 .000** 6N

° v aa

NUBWR: ** e dteddyneatafisedu 0.01 (Sig.<.01)

o

INPNTNUI AIANNENTUSTEnIAUNTUT UNaUYBINTneIANsgSAveyIvg
gIusUs SEAUBIAnsadlusEAUg (r = .75) SEAuUAAa (r = .679) WarTeAUNNNIY (r = 553) dA1
anudusiudeglusziuuiunans Tnedaanuduiusidululufisnisuin eghefifoddgynisadan
e .01

5. MAnEAilemeaiRannosnauszrinstatsaiemugniutunLgnil Taens
mmﬁmﬁfﬂmmﬁwﬁ@y uds (B) vesladeris 4 @ Imaﬁ%‘%mﬁLﬂswﬁamaawn@mwu%ﬁgmu
(Stepwise Multiple Regression) Tagldnisnaaauniatien (F-test) uasarriiddosduszans
anduiunman wansdisnsei 5

M1519% 5: wansAnuminanudAyanusveslateanugniulinan aadugnuYe NIy

9IANIgINvRElNauUEUA

b SE4 t Sig

(Constant) 1.17 32 3.70%* .00

Auyarakazdandluaeing (X,) 23 .10 2.32% 02

ATUTTUUDIANT (X5) 28 .09 3.10%* .00

FuanwMEY (X,) 23 11 2.07% .04
R=.71 R?=50 R,y=.49 F=3128

a o v

NEWA: ** el ddedAyneatansedu 0.01 (Sig.<.01)

'
o aad

*nunes AdvdRyneadansesu 0.05 (Sig.<.05)

Y

INANTINUI A mtnaudAyiuls () vesdaduasnsanunniu 3 A laun

Jadeanudnuauzau (X,) Uadeauunnasasdinulueddns (X,) uastadesussuuadnns (X,) dua
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(3

MavINAuANuynuremtnauniidessdnsgsiseslnasueud lae Jadesmussuvasdng (X;) (B

1 '
a1 o v o aaa %

= .28) denminanudAyiiuusvesdaduanuyniuunniian egraildedidanisainfisesiu .01

1%
¥ L2

Jaduauymmanazdenuluasdng (X,) (B=.23) wasladuaudnuaeaiu (X,) (B=.23) dr1min

o w a [

Anuddgiklsvesladeasmnuyniurindueeiideddynieadnnsedu .05

o
[V

lnemsAnudadeasisanugniuveminnunidessdnsluaiiawnsauanseantugy

¥
v A

auns ARl
Y = 117 + 23X, + 23X, + 28X,
naunsudanuangldin amnugniuresinauiidnesadnsveaminiugsia
aglvagueud (v) Sazuuu 1.17 lnglidessuiladuasieanugniusudnuasau (X,) Auyaaa
wazdanslueadng (Xp) wazsussuUens (X;) mntadeaugniuaiudnynza (X,) suyang
nardanulusadng (X,) was@ussuUeIAng (Xs) Wiindu 1 migazdanalinugniureamdngy

pIAnsgInaeslraeUEURiuTY 23, 23 uay .28 AuaRY

Gl

9

NAN1SANYIEE ATIgNTUYeINinufiTdessdns nsdlinu ssdnsgsfaesindsueud
wuh nquinegradiuninnuesdnsgsfveslvdsusudiineuuuuaouniuriomn 95 au iumaye
$owaz 54.70 \WunwandeSoraz 45.30 winvudulngedlu Gen Y Souaz 72.60 5838911 Gen X
Joway 22.10 war Baby Boomer $aear 5.30 mua1au niunwdulng ey 1-3 U Sovay
34.70 5999 91891U 3-5 Tuar 5-10 Soway 17.90 wihifu 91891y 10 Tiuluuazergau 4 Weu -
19 fovay 13.70 windu ergaudesnin 4 iieu desfigarofouas 2.1 1eRansandiumiany
wudn WuseaudiRns Sovaz 68.40 uavszaulsdulym Sevay 31.60

mamﬁmﬁgﬁizﬁummﬁmLﬁuﬁumwﬁfﬂmw{@{]ﬁ]%’aa%’wmmggﬂﬁumgq 4 AU AUENTY
uagNasuYenneu nuin Yadeasrennuyniusuyananazdanulussdnsiinadogeige
(X=4.04) sovaunfetaduiudnuasaiu (X=4.03) Jadesuanimuindoussdns (X=3.87) waz
Uaduiussuvesdns (X=3.74) aud1au

HAN1TIATIERANUETLSTEnindadeaieanuniuiuauyniy wudl Aauduius
ﬁuaqﬂﬁ]é’aa%ﬁq@muaﬂﬁuﬁgwmagﬂuszé’uﬂmﬂmqLLaszJulﬂiuﬁﬁmamﬂ lngdAAnuduius ves
tadoyanauardsnnlussdnsgsiian (=.644) sesamnie Jadesuszuuasdns (r=.625) Jadusu
aNwUEU (r=.606) LarUaTumMuanIniAfeNveIeIAng (r=.596) MUAIAU

NAN133LATIE AN U US eI aRuy v udvrasy wudn W ululudianisuan
AAUENTUSTEnINAURNTUAURAUTEAIURIAnTagluTEAUEaY (r=.753) ArAuduiussening

ANUENTUAUNANUTEAUYARAKAE TINUBg lusEAUUIUNAN (r=.679) Uag (r=.553) MmuadU
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Y

HAN1TIATIER AvnANNdARFILUT (B) Uadeiilinasennuyniuyeaninauesns

<

gsnvezlnagueudi 3 Jade Ao Jadesudnuazau (B=.23) Jadesuyanauazdenuluasdng

(B=.23) waztladuruszuussans (B=.28) Inetadusussuussansdauvtinaiudfydands 93
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Hewitt (2013) ild@nwnuulduaugniulul 2013 Tusissunuinsfvtausasdumsdu
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the Global Workplace TusAsenuiminauilifanuauiy Snooninaumseanuduiusd
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Tdafuddnn1s Tunansestudy (ann1snaLE sulnesIsUTIR ALY 8iNUSEaNSAINA8A15a54

Y AV
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ANNFINUSNARABIUIN waznnudnlalunisaiiusansequiielvninauaiusaussgulvune

a v =

g dmfuAnafessauanugniuresninaueyluseduuin (X=4.08) 81andalan11 wilngudl
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o v faa 1 o oA ° L W @ A vy = | A v oA PR
ANMUAUNUSTRMaNY Tn1svinausiuiuduiiuls auisaienidlrewmasnu TnsUszaIuunfsnliu
ALY vuwihauiuesdns Usisauniagegivesanseialy
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ABSTRACT

Research subject’s results of the causal factors of influence the happiness at work for
information technology personnel living in the Bangkok metropolitan region. The objective is
to analyze the causal factors that influence the happiness at work of information technology
personnel living in the Bangkok metropolitan region. A survey from the samples of research
are working for information technology personnel 203 people, convenient random sampling.
The research instrument was an online questionnaire with 5 rating scales that the researcher
created. Have confidence (Reliability) is equal to 0.95, which is consistent with the quality
criteria of the tool. Data analysis by descriptive statistics, Exploratory Factor Analysis (EFA) and
structural equation model.

The results of the research showed that Factors that affect the happiness of work of
information technology personnel in Bangkok and its suburbs consist of 9 dimensions, namely
good health, good relaxation, good spirit, good spirits, good family, good society, good
knowledge, good health and good financial status. As for the causal factors which influence
the happiness at work of the information technology personnel in Bangkok and its vicinity The
most obvious was the aspect of work, followed by relationships with colleagues. Working
environment And the relationship with the supervisor respectively by the analysis of the
structural equation model. The model fitted to the empirical data Chi-square (x2) = 0.61,
P-Value = 0.43, Degrees of freedom (df) = 1, CMIN/DF = 0.61, GFl = 1, AGFI = 0.98, CFI =
1.00, TLI = 1.00 RMSEA = 0.00 and HOELTER = 1, 269There is a direct and indirect influence
of the path coefficient with statistical significance. The results of this research Organization in
the field of information technology can use as a preparation guide Find ways or ways to
maintain or attract information technology personnel to work happily. Resulting in a love of

work and a bond with the organization for sustainable collaboration.

Keywords : The causal factors, happiness at work
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A1519% 3: WAA9AI Factor extraction
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M13199 4: A1 Component 31NN1534AS18W EFA A310d vlun15v197% (EFA Analysis of the

happiness at work)

gannugulunisineu Component
N1991UA 0.830
GG 0.823
o 0.812
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M1319% 5: fvdainunaunduvedlunanuauugiu (The Harmony Index of Model Based on
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ABSTRACT

This research to investigate 1) The level of Employee engagement and 2) The factors
affecting employee engagement of SMG Co, Ltd. The research a method questionnaires as a
research tool. Then used to Collect quantitative data from samples employees in order to

analyze factors affecting employee engagement and level of Employee engagement,
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questionnaires were used to collect quantitative data from the sample group consisted of 80
employees. 1) The results of this research showed that there was a significantly high level of
employee engagement among the employees of SMG Co, Ltd., 2) The factors organizational
environment had the greatest impact on employee engagement, and followed by factors
recarding job characteristics. has affecting to Employee engagement. With statistical
significance at the level of .05 and with normal weight equal to .46 and .26 However, individual
and social factors and factors regarding organizational systems showed no significant impact

on employee engagement of the company.

Keywords: Employee Engagement, Employee of SMG CO., LTD
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EMPLOYEE VALUE PROPOSITION FACTORS INFLUENCING DECISION MAKING OF
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ABSTRACT

The objective of this research is to study about the employee value proposition factors
those influencing candidates to make decision to apply for the job in one mobile phone dealer,
sample is 286 employees of a mobile phone dealer. The survey will be used to ask about the
factors, the analysis will come with Frequency, Percentage, Average, Standard Deviation and
Pearson Correlation Coefficient.

The research result will contain a level of employee value proposition factors of
employees in general, the result of 4.24 is considering highest level while standard deviation
returns 0.558. When considering by each part, the result shows 4.17 to 4.34. Rearranging score
from highest to lowest found as follow; Opportunity to grow up in the company (X = 4.34),
Compensations and Benefits (X = 4.26), Type of works (X = 4.25), Opportunity to learn (X =
4.20), Company’s fame (X = 4.17). Pearson Correlation Coefficient between employee value
proposition factors and Decision Making of one Mobile Phone Dealer found that the employee
value proposition factors have some positive correlation with decision to apply for the job with
significantat 0.01, the factor “Opportunity to learn” have highest correlation with decision to
apply for the job at (r) = 0.661 while the factor “Type of work” have correlation (r) = 0.584, the
factor “Company’s Fame” have correlation (r) = 0.572, the factor “Opportunity to Grow” have
(r) = 0.558 and the factor “Compensations and Benefits” have (r) = 0.487 which stand in a middle

level.

Keywords: Employee Value Proposition, Decision Making, Job Application, Mobile

Phone Dealer
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ABSTRACT

The objectives of this study aimed 1) to study behavior of foreign tourists influencing
Royal Temple for King in Rattanakosin Island, Bangkok 2) to study the satisfaction level of
foreign tourists on tourism in Royal Temple for King in Rattanakosin Island, Bangkok. In order
to investigate tourist’s demands, the random sampling was used. The samples consisted of
400 tourists who traveled to The Royal Temple for King in Rattanakosin Island. The study
found that most sample tourists were female, aged 11 to 20 years old and they were single.
Their Education Level was bachelor degree. They were in an others occupation (student) with
average income under 5,000 baht per month.

The results of the study of behavior of foreign tourists in the Royal Temple for King in
Rattanakosin Island shown that the main purpose of the travel was to make merit and the
majority had an intention of visiting the Royal Temple for King in Rattanakosin Island. Most of
them know the Royal Temple for King before and found the travel information on the internet.
Most tourists travel with friends and travel by public transportation. There were travel
expenses aren’t over 200 baht per visit they traveled to The Royal Temple for King more than
twice to third per year. The majority traveled to the Royal temple for King in Rattanakosin
Island on Saturday and Sunday. Most tourists felt impressed of the Royal temple for King in
Rattanakosin Island, and would come back again.

The results of the satisfaction study shown that attractions was the most important
factor that influenced on their decisions. The following factors were, service and facilities,

transportation, souvenir shop and restaurants, respectively.

Keywords: Behavior, Satisfaction, the Royal Temple for King
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TOURIST VISITING THAILAND’S FLOATING MARKETS
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ABSTRACT

This study analyzed the impact of push & pull factors on Chinese tourist motivation, visit
likelihood and their behavior decision to Thailand. The sampling method was used in the data collection.
The self-administered questionnaires were distributed to the Chinese tourists who have not traveled
floating markets in Thailand through online methods. 250 questionnaires could be used for data analysis
by using multiple regression analysis. The findings were that first, push and pull factors were positively
significant influences on tourist motivation. Second, tourist motivation had the positively significant
impact on visit likelihood. Third, about the relationship between visitation likelihood and behavior, visit
likelihood had an impact on behavior.

Keywords: Pull Factor, Push Factor, Tourist Motivation, Floating Markets, Behavior

Introduction

Nowadays tourism has become the main contributor to the Thai national economy (Tourism
authority of Thailand newsroom, 2019). It is very important to strengthen the infrastructure of tourism
to make it "convenient, clean, safe, unique and sustainable", narrow the income gap, improve the level
of safety and security, and promote the development of talents (Tourism authority of Thailand
newsroom, 2019). Due to the uncertainties of global geopolitical and economic conditions, the future
prospects of tourism will remain highly competitive.

China is Thailand's largest market, and Chinese tourists account for one-third of the total
number of Thai tourists (Tourism authority of Thailand newsroom, 2018). In 2017, a total of 9805753
Chinese visited Thailand, with an average travel expenditure of 52882 Baht per person and a total
income of 520 billion Baht. From January to October 2018, the total number of visitors from China to
Thailand reached 9 million, with an income of 495 billion Baht (Tourism authority of Thailand
newsroom, 2018).

Thailand, located in Southeast Asia which covers a total area of about 513,000 square
kilometers and is the 50th largest country in the world (Tourism Authority of Thailand, 2019). It has
nature resources, well-known tourist destinations, amazing sights and stunning locations to attract
tourists visiting every year (Tourism Authority of Thailand, 2019).

There are various tourism activities, sightseeing, tourist attractions in Bangkok. It is suitable
for family with children or personal to visit (Ministry of tourism & sports, 2010). Bangkok is famous
of “shopping” city; many products with high quality and cheap price, for instance floating market,
weekend market, and bridge market (Ministry of tourism & sports, 2010).

Traditionally, floating markets are central for Thai agricultural trade and exchange, floating
markets are important not only for the food trade, but also for social gatherings. After the development
of the highway transportation system in the 1950s and 1960s, many floating markets disappeared,
replaced or re-emerged as tourism attraction; because sellers prefer to trade in the new “land, non-
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floating market” (Pongajarn, van der Duim, & Peters, 2018). In the late 1960s, the Thai Tourism
Authority began to search for new floating market, and promoted tourists floating market, which
became a famous tourism attraction (Pongajarn, van der Duim, & Peters, 2018). Encouraged by these
factors, floating markets have emerged in many places (Pongajarn, van der Duim, & Peters, 2018).

Floating markets are mainly distributed in Thailand, Indonesia and Vietnam. Today floating
market is basically with attractive food and souvenirs. The Chao Phraya River that flows through
Bangkok is often called the great artery of Bangkok (lverson, 2017). Water is a way of life for Thai
people, making it possible for them to travel and sell their goods. Before developing of Bangkok, the
city was a jungle, making it almost impossible for vendors and sellers make money from their goods
(Iverson, 2017). These goods sold regionally and internationally on these waterways. Even when the
Thai people saw the construction of roads and different means of transportation throughout the city, the
canal was still a popular means of trade. Thai waterways are like this (Iverson, 2017). Floating markets
provide fascinating cultural experience which is huge, lively, colorful, and full of boats selling food,
souvenirs, snacks, sweets and fruit. The beautiful scenery of the floating market can take pictures and
give tourists insight into the way of life in the past of Thailand (Bangkok, 2019).

In 2017 the Tourism Authority of Thailand announced 14 of Thailand's most popular tourist
attractions and activities, as well as medical and health services for Chinese tourists. Among them, the
floating market has won the most popular tourist attractions by Chinese tourists voted (Tourism
authority of Thailand Newsroom, 2017).

With develop of tourism; the floating market has become a local way of life, attracting tourists
from China and other countries (Thongpanya, 2018). When Chinese tourists visit a floating market,
which represents the ancient way of life, effectively reflects the identification of local people, it is
favored by Chinese tourists (Thongpanya, 2018). With word of mouth, which gradually developed into
direct visits by Chinese tourists through travel agencies; at the same time, the Thai government is
promoting an attractive tourist attraction in this area (Thongpanya, 2018). It’s an interesting and
outstanding identity, especially the local lifestyle, is different from urban life; the government uses the
traditional lifestyle of the floating market community as a selling point, which is consistent with the
idea that Chinese tourists want to experience the old traditions (Thongpanya, 2018). Therefore,
traditional identity includes culture, traditional way of life and food can become a selling point to attract
Chinese tourists. This leads to higher demand for Chinese tourists to experience lifestyles they have
never seen and different with Chinese lifestyle (Thongpanya, 2018).

Therefore, Thailand government and tourism operators have to fully understand Chinese
tourists’ behavior to fulfill their target. Chinese tourist motivation, visit likelihood and behavior in
Thailand are very important. This research specifically studies Chinese tourist motivation to visit the
floating market in Thailand. “Whatever the reason tourists willing to come to destination, they divided
into motivation, namely, push & pull factors (Mehmetoglu, 2011)”. Therefore, this research purpose of
this study examine how push& pull factors impact on Chinese tourist motivation, visit likelihood and
their behavior decision to Thailand.

Objectives

1. To study the main push & pull motivation factors of Chinese tourist visit floating markets.

2. To figure out relationships between motivation factors and visit likelihood to floating
markets in Thailand.

3. To investigate relationships between visit likelihood and behavior to floating markets in
Thailand.
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Research Questions

1. What are the main push and pull factors to motivate Chinese tourist visit floating market in
Thailand?

2. Are there relationships between motivation factors and visit likelihood to floating markets
in Thailand?

3. Are there relationships between visit likelihood and behavior to floating markets in
Thailand?

Hypotheses

1. There is a significant relationship between push factors and tourists’ motivation.
2. There is a significant relationship between pull factors and tourists’ motivation.
3. There is a significant relationship between tourist motivation and visit likelihood.
4. There is a significant relationship between visit likelihood and behavior.

Literature Review

1. Push factors
Mehmetoglu (2011) shows that the push factors are the social, psychological factors that
treats tourists as a subject, and the push factors are the attributes that attract tourists to specific
destinations (Mehmetoglu, 2011). Most push factors are intangible of each tourist for instance, escape,
rest, relax, and adventure (Baloglu & Uysal, 1996). Push factors have an effect on sustaining the want
to travel (Dayour & Adongo, 2015).
1.1 Fun &Joy
10(2017) points out Fun &Joy labeled as “light pleasure” and “intense fun”, from Io
study that the definitions of "light pleasure™ and "intense fun™ are similar to those of "happiness/value"
which refer to “consumer's sense of well-being or satisfaction with the surrounding environment” and
“arousal degree” which refer to “the degree to which a person feels activated, stimulated or activated”,
"the pleasure of light" are similar to those of “happiness/value” (Io, 2017). “Intense fun” was associated
with the respondents’ excitement and the feeling of tension; “light pleasure” emotions related to
respondents’ relaxing and pleasurable feelings (Io, 2017).
1.2 Escape
Michael, Wien, & Reisinger (2017) stated that escape is tourist motivated to escape the
secular aspects of everyday physical and social environment, daily living habits, social commitment
and social norms and values, to leave behind social life, to change from busy work, or to immerse in
different experiences, lifestyles and experiences, change to make balance in life (Michael, Wien, &
Reisinger, 2017).
1.3 Family
According to Mehmetoglu (2011) find out family impact tourist which influences affect
a vacation in two principal ways. Firstly, the family will affect the personality, attitude and values of
the person. Therefore, through the family, the tendency to travel will also be affected. Secondly, families
can influence the decision-making process of tourism service purchase, for example destination
selection (Mehmetoglu, 2011).
1.4 Ego
“Ego derives from the level of personality needs just as there is a need for social
interaction, people also need to be recognized (Dann, 1977)”. Ego enhancement comes from the fact
that tourists can go to a destination where their social status is unknown, where they can feel superior
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for lack of knowledge. In addition, when a tourist comes back and recounts his vacation experience, he
can further ego enhancement (Dann, 1977).
2. Pull factors
Pull factors, generalized as on the characteristics, attractions, activities, or attributes of the
destination, pull factors refer to consumer decisions related to specific alternatives from a product class”
(Mehmetoglu, 2011). Pull factors motivate tourists to come to a specific destination (Pesonen,
Komppula, Kronenberg, & Peters, 2011).
2.1 Peace and quiet
Peace is the condition that military forces do not exist at present, whether they come
from outside or inside, and they will not reasonably anticipated or predicted in the future”(Burnett &
Uysal, 1990). The definition of peace shows that it is clearly absurd for tourism to lead to peace. Peace
caused by the absence of current or anticipated military violence, and tourism can only be carried out
in a peaceful environment (Burnett & Uysal, 1990). Quietness considered as an indicator of acoustic
environmental quality that does not jeopardize the cultural and environmental identity of the landscape.
Natural quiet associated with green tourism development(\Votsi, Mazaris, Kallimanis, & Pantis, 2014).
2.2 Image
Image defined as reflections of certain common meanings, beliefs and value systems
(Shafiee, Tabaeeian, & Tavakoli, 2016). Destination image refers to a group of associations held by
people around the destination. The destination image is an interactive system of thought, belief,
emotion, imagination and destination intention. According to the nationality and culture of tourists,
destination image perceived differently. (Shafiee, Tabaeeian, & Tavakoli, 2016) have examined the
impact of tourism image on different dimensions, such as tourist loyalty and word-of-mouth (Shafiee,
Tabaeeian, & Tavakoli, 2016).
2.3 Price
“Price is the cost of tourism to the tourists consist of the cost of transport services to and
from the destination and the cost of ground content (accommodation, tour services, food and beverage,
entertainment)” (Dwyer, Forsyth, & Rao, 2000). (Dwyer, Forsyth, & Rao, 2000) figure out there are
also systemic differences in price levels, even among trade-intensive countries. Prices tend to higher in
high-income countries and lower in low-income countries; however, there are important exceptions in
countries such as Australia and the United States (Dwyer, Forsyth, & Rao, 2000).
2.4 Culture
Culture as "the values held by the members of a particular group (society), the norms
they follow and the material, products they create”, especially culture influences the consumption
patterns of the members of a particular society (Mehmetoglu, 2011). Thus affecting tourism demand
and more specifically, tourism behavior, because it decides whether to travel (motivation), or not; where
to travel (destination selection) and how to travel (tourism style) play an important role (Mehmetoglu,
2011). Where motivation involved, people living in a collectivist culture may experience the need to
get rid of social constraints, and the inalienability carried out in an individualistic manner (Mehmetoglu,
2011).
3. Tourist Motivation
Wijaya, Wahyudi, Kusuma, & Sugianto (2018) noted that motivation defined as an internal
state of need or a state that guides a person to take specific actions to achieve a sense of satisfaction.
Tourist motivation related to why tourists want to go to a certain place or destination. Motivation is the
basis for understanding why tourists behave in some way, because it reflects everyone's internal needs.
In fact, tourist motivation is wide and complex. Tourists need to meet not only a single need, but also
many different needs at the same time (Wijaya, Wahyudi, Kusuma, & Sugianto, 2018). Kozak (2002)
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suggested that tourist motivations varied, and people may have different reasons to go on domestic or
international holidays. Because motivation is a dynamic concept, it may vary from person to person,
from one market segment to another, from one destination to another, and from one decision-making
process to the next (Kozak, 2002).
4. Visit likelihood

Visit likelihood is a kind of implied promise to oneself, that is, to travel to experience the
attractions or activities of the destination (Al-Htibat & Garanti, 2019). (Al-Htibat & Garanti, 2019)
proves that visit likelihood are positively influenced by personal knowledge of destinations. In addition,
personal, subjective knowledge acquired through participation in tourism activities can also help to
make decisions on tourism intentions (Al-Htibat & Garanti, 2019). Tourist intentions are crucial for
destination marketers because they describe the participation and commitment of tourists to
destinations. Prior studies prove that visit likelihood inferred that one’s emotional connection to the
destination plays a significant role in deciding to visit such destination. (Al-Htibat & Garanti, 2019).

5. Behavior

Behavior is a process of attention, memory, cognitive representation, conflict, learning and
feedback. These processes are interdependent and coordinated (Einhorn & Hogarth, 1981). Behavior is
a simple input-output model; the "black box" between independent variables and dependent variables
focuses on identifying factors that should logically be considered as part of the decision-making
explanation ("What?) And the relationship between inference factors ("How?) (Einhorn & Hogarth,
1981). These factors interrelated, usually through psychological, economic or social motivation
(Einhorn & Hogarth, 1981).

Push Factors
* Fun & Joy

* Escape H1
¢ Family
« Ego

To'urls't H3 Visit H4 Behavior
Motivation Likelihood
Pull Factors
* Peace & Quiet H2
* Image
e Price
¢ Culture

Figure 1: Conceptual Framework. Adapted from “Examining the relationship between push and pull
factors through partial least-squares path modeling Advances in hospitality and leisure” by
Mehmetoglu. M, 2011, Advances in Hospitality and Leisure,7, p. 153-171.Copyright 2011 by the
Emerald Group Publishing Limited.

Methodology

The main push-pull factors, tourist motivation, visit likelihood, behavior and respondents'
demographic profile obtained by using the method of online self-administered questionnaire.
Respondents were required to answer by using the Likert scale. Items assessed by using 5-point Likert
scale. Ranging froml=strongly disagree, 5=strongly agree. Before actual survey, the researcher
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conducted pilot 30 respondents to ensure each question consistent with actual theory. Questionnaire
developed based on a comprehensive review of travel motivation from previous studies (Mehmetoglu,
2011; Dayour & Adongo, 2015 ).

To ensure that language barriers eliminated, the researcher provided Chinese version online
self-administered questionnaire. The sample is Chinese tourists who have not traveled floating markets
in Thailand. In order to maximize the reliability and authenticity of the survey data, this research counts
the number of simple sizes by using minimum acceptable sample size’s formula from Green (Green,
1991).

N>50+8m, “m” is predicted. N>50+ (8) (5) =90 (minimum sample size of respondents). There
are 5 predictors in the research; minimum of 90 respondents. Therefore, in total, of sample size proposed
250 respondents which exceed minimum acceptable sample size. Data collected through online self-
administered questionnaire. In the beginning of questionnaire researcher introduced the purpose of this
research to make respondents fully understand. It took about 5-10 minutes to complete each
guestionnaire.250 questionnaires completed by Chinese tourists to adopt for further research.

Collected data were interpreted through descriptive analysis and multiple regression analysis
to test data reliability, validity and regression. Independent variables are push& pull factors. Dependent
variables are tourist motivation, visit likelihood and behavior. Find out the relationship between
independent variables and dependent variables. In other words, check hypothesis 1, hypothesis 2,
hypothesis 3, and hypothesis 4.

Results

Descriptive Statistics Analysis of Variables

Table 1: Descriptive Statistics Analysis of Variables

Variable Code Mean Std. Deviation N
Escape PSF1 3.9320 .89587 250
Fun & Joy PSF2 3.9040 .92205 250
Family Relations PSF3 3.7080 98111 250
Ego-Enhancement PSF4 3.5040 1.04612 250
Peace & Quietness PLF1 3.3280 1.00021 250
Image PLF2 3.6840 .88730 250
Price PLF3 3.5520 95653 250
Culture PLF4 3.5360 1.07579 250
Tourist Motivation ™ 3.9328 70839 250
Visit Likelihood VL 3.7280 87515 250
Behavior BH 3.8370 71955 250

Note. Author’s Calculation.

Tablel.Shows the descriptive analysis results of the average responses of all the respondents
based on the 5-point scale, 1= strongly disagree, 5=strongly agree, respectively. According to the table
results suggests that each push and pull factors as a part of tourists’ motivation to visit Thailand’s
floating markets. Among them, most of push motivation factors; Escape (x=3.9320), fun and joy (X=
3.9040), family relations (X=3.7080), ego-enhancement (X=3.5040) values are higher than pull
motivation factor value which is peace & quietness (x=3.3280), image (X= 3.6840), price (X= 3.5520),
culture (x=3.5360). In terms of push factors, escape (X =3.9320) is the main push factor to motivate
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Chinese tourists visiting Thailand’s floating markets followed by fun and joy (X =3.9040). In terms of
pull factors, image (X =3.6840) is the main pull factor to motivate Chinese tourists visiting Thailand’s
floating markets followed by price (X=3.5520). Respondents turn out highly motivation (X =3.9328) to
visit likelihood, they also consider tourist motivation value to be just as important as visit likelihood
value (X =3.7280). In addition, the respondents expressed their behavior (X = 3.8370) if they arrived in
the Thailand’s floating markets.

Reliability Results of the Pilot Study and main study

Table 2: Reliability Results of the Pilot Study and main study

Construct’s Code | Nof Pilot test Internal Main study Internal
Name Items | Alpha Value | Consistency Alpha Consistency
(n=30) Value(n=250)

Push factors PSF 4 .835 Good .833 Good
Pull factors PLF .809 Good 796 Acceptable
Tourist ™ 5 906 Excellent .860 Good
Motivation
Visit Likelihood | VL 5 928 Excellent 911 Excellent
Behavior BH 4 178 Acceptable 767 Acceptable
Overall 22 957 952

Note. Author’s Calculation.

In order to ensure its correctness and reliability and validity, before the 250 main study; 30
respondents of questionnaires have been pretested. According to Tavakol & Dennick (2011) indicated
the Alpha values above 0.7 are acceptable (Tavakol & Dennick, 2011). Table 2 shows that the pilot
tests for 30 respondents’ Cronbach Alpha values are from 0.778 to 0.928. The main study for 250
respondents’ Cronbach Alpha values is from 0.767 to 0.911. Therefore, both 30 pilot tests and 250 main
studies are considered as acceptable value in this research.

Demographic Profile of Respondents

The researcher collects four different ranges of age in this study. In terms of age, 20 -30 years
old account for 77.6%, 31-40 years old account for 11.6%, 41-50years old account for 6.4%, above
51years old account for 4.4%. In terms of gender, 75.2% of respondents are female, 23.6% of
respondents are male, 1.2 % of respondents are not specified. In terms of educational background,
20.8% of respondents are graduated below bachelor degree, 63.2% of respondents are graduated with a
bachelor degree, and 16% of respondents are graduated above bachelor degree. In terms of occupation,
38.8% of respondents are student, 6.4% of respondents are professional employee, 4.8% of respondents
are housewife, 3.6% of respondents are retiree, 13.6% of respondents are self-employed, 2.4% of
respondents are government official, 23.6% of respondents are company employee, and 6.8% of
respondents are civil servant. In terms of monthly income, Below 6,000 yuan monthly accounts for
73.6%, 6,001 -10,000yuan monthly account for 16.8%, 10,001 -15,000 yuan monthly accounts for
5.6%, 15,001-20,000yuan monthly account for 2.8%, and more than 20,001yuan monthly account for
1.2%. In terms of marital status, 58.4% of respondents are single, 15.2% of respondents are married,
17.6% of respondents are in a relationship, 0.8% of respondents are divorced, 2% of respondents are
engaged, 5.2% of respondents are married with children, and 0.8% of respondents are married without
children. In terms of family member, 11.6% of respondents have 1-2 family members, 60.8% of
respondents have 3-4family members, and 27.6% of respondents have more than 4 family members. In
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terms of length of stay, 62.4% of respondents expected to stay 1-6days, 26.8% of respondents expected
to stay 7-12days, and 10.8% of respondents expected to stay more than 12 days.

Multiple Regression Analysis

Table 3: Multiple Regression Analysis for Push Factors, Pull Factors towards Tourist Motivation

Model Unstandardized Standardized t Sig. Collinearity
Coefficients Coefficients Statistics
B Std. Error Beta Tolerance VIF
(Constant) 1.228 .148 8.296 | .000**
PSF 494 .056 .548 8.834 | .000** 436 2.292
PLF .240 .057 262 4230 | .000** 436 2.292

Dependent Variable: Tourist Motivation, Predictors: Push Factors, Pull Factors. R"2=.585, **p<0.01
Note. Author’s Calculation.

Table 3 exhibits the regression analysis results of push factors and pull factors as independent
variables towards tourist motivation as the dependent variable. The result shows R"2=0.585, a
significant 58.5% of the variation in tourist motivation. Push and pull factors are the positively
significant predicting tourist motivation at p<0.01. Push and pull factors can influence on tourist
motivation. If tourists got push & pull factors of traveling (e. g. escape, fun & joy, image, peace &
quiet), they will get motivated to travel. Therefore, first two hypotheses H1 and H2 are both accepted.

Table 4: Multiple Regression Analysis for Tourist Motivation towards Visit Likelihood

Model Unstandardized Standardized t Sig. Collinearity
Coefficients Coefficients Statistics
B Std. Beta Tolerance | VIF
Error
(Constant) | .413 229 1.804 .072
™ .843 .057 .682 14.694 | .000** | 1.000 1.000

Dependent Variable: Visit Likelihood, Predictors: Tourist Motivation, R?=0.465, **p<0.01

Note. Author’s Calculation.

Table 4 exhibits the regression analysis results of tourist motivation as independent variables
towards visit likelihood as the dependent variable. The result shows R"2=0.465, a significant 46.5% of
the variation in visit likelihood. Tourist motivation variable is the positively significant predicting visit
likelihood at p<0.01. Tourist motivation can influence on visit likelihood. Thus, there is a significant
relationship between tourist motivation and visit likelihood. Therefore, the hypothesis H3 is accepted.

Table 5: Regression Analysis for Visit Likelihood towards Behavior

Model Unstandardized Standardized |t Sig. Collinearity
Coefficients Coefficients Statistics
B Std. Error | Beta Tolerance VIF
(Constant) 1.723 145 11.902 | .000**
VL .567 .038 .690 15.006 | .000** 1.000 1.000
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Dependent Variable: Behavior, Predictors: Visit Likelihood, **Significant Level at p<0.01, R?>=0.476.
Note. Author’s Calculation.

Table 5 shows that the multiple regression analysis results of visit likelihood as independent
variable towards behavior as dependent variable. The predictor illustrated, R*"2=0.476 P<0.01. It is
indicated that 47.6% of the variation in behavior and visit likelihood are positively significant predicting
of behavior. Visit likelihood can influence on behavior. Therefore, the hypothesis H4 is accepted.

Summary of Results

Table 6: Result of Hypothesis Testing.

No. Hypothesis Statistical Technique B t P Results
H1 PSF—TM Regression 548 | 8.834 .000** Accepted
H2 PLF—-TM Regression 262 |1 4.230 .000** Accepted
H3 TM—VL Regression 682 | 14.694 .000** Accepted
H4 VL—BH Regression 690 | 15.006 .000** Accepted
** Significant level at P<0.01.
Note. Author’s Calculation.
Push Factors
- Fun & Joy
" Famiy \
+ Ego
Tourist | %8277 wVisit | 0690"

Behavior

Likelihood

Motivation
Pull Factors /

+ Peace & Quiet | / 0.262%*

¢ Image

+ Price

¢ Culture

Figure 2: Path Coefficients between Variables in the Conceptual framework.
Note. Author’s Calculation.

To sum up, in terms of push factors, escape is the main push factor to motivate Chinese tourists
visiting Thailand’s floating markets followed by fun and joy. In terms of pull factors, image is the main
pull factor to motivate Chinese tourists visiting Thailand’s floating markets followed by price. The
results from the multiple regression analysis indicate the significant and positive relationship between
predictor variable and dependent variables. According to research results, all the hypotheses H1, Ha, Ha,
and H. are proven to be true. There is a significant relationship between push factors and tourist
motivation, there is a significant relationship between pull factors and tourist motivation, there is a
significant relationship between tourist motivation and visit likelihood, and there is a significant
relationship between visit likelihood and behavior.

Conclusions

This research aims to examine the relationship between push & pull factors, tourist motivation,
visit likelihood and behavior in Thailand’s floating markets. The research sample sizes are 250 Chinese
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tourists, the data collected through an online survey. The data were interpreted by using the descriptive
analysis and multiple regression analysis. From the results of the data analysis, the findings can be
shown the conclusion as follows.

According to demographic information of respondents, the majority group is 20-30 years old
account for 77.6%. The largest of respondents is female account for 75.2%. Most of the respondents
are graduated with a bachelor’s degree accounted 63.2%. The largest of respondents are student account
for 38.8%, followed by company employees accounted 23.6%. 73.6% of respondents’ monthly income
below 6,000yuan. Most of the respondents are single accounted 58.4%. 60.8% of respondents have 3-
4family members which are the largest group. The majority of respondents preferred staying Thailand
since 1-6days account for 62.4%.

According to results of descriptive analysis, among the push factors, the escape (X=3.9320)
factor was the first factor to be considered. Among the pull factors, the image (X= 3.6840) of tourist
destination is the most important factor to attract respondents.

According to the results of multiple regression analysis, first, push and pull factors were the
predictors positively significant influencing on tourist motivation. Second, tourist motivation had the
positively significant impact on visit likelihood. Third, about the relationship between visitation
likelihood and behavior, visit likelihood had an impact on behavior.

As the finding mentioned above, all four proposed hypotheses are accepted in this research.
Therefore, this study proves that there are 4 hypotheses are significant: there is a significant relationship
between push factors and tourist motivation, there is a significant relationship between pull factors and
tourist motivation, there is a significant relationship between tourist motivation and visit likelihood, and
there is a significant relationship between visit likelihood and behavior.

Theoretical Contributions

The results of this study revealed that as the first result, influence of push and pull factors on
tourist motivation, push factors have the greatest impact, followed by pull factors. A similar agreement
can be found through the views of tourism researchers who proposed travel is motivated by both push
and pull factors (e.g. Crompton, 1979; Dann, 1977; Kim & Lee, 2002; Mansfeld, 1992; Oh, Uysal, &
Weaver, 1995). Also consist with previous research (Mehmetoglu, 2011) motivation suggests that push
factors play a stronger role. As the different results of previous studies (Hui, Wan, & Chi, 2008), it was
found that the pull factors seem to be more important in the minds of the Chinese tourist. Second, this
study supports there is relationship between tourist motivation and visit likelihood. This analysis
supported by previous research (Phillips & Jang, 2007) travels motivation is significant influential
factors on visit likelihood. Finally, the result of this study provides the significant positive effect of visit
likelihood on behavior. Similar to previous studies (Lam & Hsu, 2004) the analysis results demonstrate
visit likelihood is regarded as the motivation necessary to engage in a particular behavior.

Therefore, this research shows additional empirical evidence with the results of previous studies
in the literature. Moreover, introduced model and provides for travel agencies, tourism managers and
tourism operators on how push and pull factors impact on tourist motivation, visit likelihood and
behavior in Thailand context.

Managerial Recommendations

This research gives knowledge and provides insightful managerial implications for the
Thailand's tourism authority, tourism managers and travel agencies. First, tourism managers should
train employees, improve their service quality; provide Chinese language service to bring convenience
to tourists. Second, tourism managers should reduce the ticket price of tourist attractions during the
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festivals of Chinese tourists, and hold special celebrations to make Chinese tourists have positive
feelings for Thailand. Third, tourism managers should provide marketing activities, give discounts to
the members who join and upgrade the hotel flights to enhance the tourists’ dependence of place. Fourth,
Thailand's tourism authority should ease the restrictions on Chinese tourists, such as a visa on arrival
and visa exemption policies. Finally, tourism marketers should promote Thailand's image, tourist
attractions and attract tourists through video, movies, magazines, social media and newspapers.

Therefore, the results of this research are beneficial to Thai travel agencies and tourism
managers to meet the demands of Chinese tourists, and increase the number of Chinese tourists travel
to Thailand. Developing Thailand’s tourism industry and increase the income of travel agencies and
tourism managers.

Limitations and Future Research

In addition, this study can support the suggestions on the future studies based on the certain
limitations. The number of sample size in this study is limited. Collecting data through online self-
administered survey leads to the subjects of the sample are younger groups, and the use of social media
by older groups is limited, so that the samples do not cover all ages. There are a few dimensions in push
& pull factors. Each push & pull factors only contains four dimensions. There is no comprehensive
analysis of push & pull factors, but only listed of important dimensions. In this research is a not a
covered negative factor to impact on Chinese tourists traveling to Thailand’s floating markets, only
including positive factors.

In future research should not only through online self-administered survey, but also provide
offline distribution of questionnaires, the main subject of the study should cover all age groups, and
analyze the push & pull factors, tourist motivation, visit likelihood and behavior of different age groups
in the Thailand’s floating markets. More in-depth analysis, expand the push & pull factors of Chinese
tourists traveling to Thailand's floating markets. The researcher should not only consider the positive
tourist motivation, but also consider what factors make Chinese tourists dissatisfied, and
comprehensively analyze the tourism market of Thailand.
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B E N RE 0t BV A i JORAT (2 25 IR T R PO A i O AR RN BAT 35 11 [ 525
B 3E R RE S0 TARSRN BAT R R AR s BV A dn iR POVE N RE ) 5 TARRA  BAT
SR O3 TSR AR AR IR IE S RE )5 WO A dr B AR R T 8OR s B S A R A i g
5 TSNP AEAE TR -

R WG Wk A TSR TR

\an

ABSTRACT

This study mainly explores the factors that affect the career adaptability, career mission,
employee well-being and work input of employees of the Beijing Electric Power Company. The
guestionnaire survey method used in this research is mainly based on random surveys of employees in
the power business office in Beijing. A total of 600 questionnaires were issued, and 536 valid
guestionnaires were issued, accounting for 89% of the total. The conclusion of this study found that
occupational adaptability has a significant positive impact on professional mission sense; occupational
sense of mission has a significant positive impact on work input; occupational adaptability has a
significant positive impact on work input; career sense of sense is related to occupational adaptability
and work There is an intermediary influence in the investment; employee well-being has a regulating
effect in career adaptability and career mission; employee happiness has a regulating effect in career
mission and work engagement.

Keywords: Career adaptability Career calling Employee well-being Work engagement

HLJ R K Lk 52t RSN 71, B RAEM DT M. HhTHAOFEWVAGH

190




PIM 10" National and 3™ International Conference 2020
July 17t 2020

IR BB S A S AR, DRI K 2 0 RAE 20 5 A R WA By DA B E e 5 S otk =
PAERES . R, IEFREAES A A S 2GR Ish ~, S EBUF & B S E
B R R E ORGSO S DU R, RS R F ) B . T EE S
FL IR 2 ) e 8 0 T 95 Bt ] A 2R AT 1] SR A3 AR B RO LA AR I 45 i A m] (R s B . A RIE AR
F2E 5K R 22 4 F0 [ R G ik 1) B G g A, DL ANs s o ok gs, A
PREERE 22 4r. TG HiER . nTRFEEM IR Ay, 408 X3 5 2 E 264 (B
BIX . BT, BEE LK%, i AN, AR TR ERET18677 A,

R, W T4 @SR RZIES, EBARESE FRESmavT 2 ™ E 5L,
B an B A TG K HER BT, X D7) 75 2K P9 i s B AR T R B O M3 T, AR R
RIRMEk, A5 JEBHERA S, MEE RN R e M S EEE, T BhAER
AR R TR FRMEE RS . £ TAERSRORER BRI,  TAEATZR 18 DL
K getEt H 2 3G 0 (Parker, 2010) o X T-AUHT ARG 565+ )1 LR AR 2 5 e,
BT AT, A IS A T TAE & NARRE . 2 REE AT 4 ke i 77 U 5| IF
HEEEAAF R TR TIREZER—NGE, OBz —.

DAY ) — P B A ) 90 R R IS5 SRS 06 &, HH X Bl o6 2R 1 A7 4 XA
AT R FrRem, ATLAUE, R —FELBISe R, B TSR R, RE K GKE
P53, 2019) o — VAN R ELE SR OCE HAEAF R, W8 BEANTF— Ak A O [R) A 1) 52 T2
By, TR 57 s RIBGREN, 58 R T55 38R s, ks, mTm
TRt R, AV R R ISR AT, G T AR R KPR A 2 B A R Ry (RIEAT, 2017) &

R s iy S A S — AN L BUBUTE O B2 5 S AU T N S S 8RR 2 B2 A T E 4,
HETO X — OB B T ORIE BE XSG, B R, A ar R B A SEAEAENE (Duffy & Dik, 2013)
o Hdr, SCT TAEfEar R LR R, B TAEEa R ANIshpl. W Bk 3 3P
AR it A [ T AR LA H o TAEM— BN (Rozin & Schwartz, 1997). —#f
AN ARV B AR R R AR 2% 2 R SR B Ay I HFAE (Dobrow,  2004) ,
XX AT N B M o X BRME AT BRI AH DG B 7 RN FE AT DA 25 58 s 3R AT TR AR B)
Bl BRVIERE. TAEMEE. RITIE . AW, ARITAMILMAE SIS PR (Elangovan,
Pinder, & McLean, 2010), M AZIHLZ —.

AR AL 2R A 53 TR £ 30 9F B Il B3 AT R 3 B O TAEM SR . fth
RS R L RE AL S S5 FIBA G X B & LAk ae 0% 6t 57T ¢ HLREHE 7K 17 3 i T
WIS E . TR PRI SR, AL ERT . INE 5t DU AGE TAER B LA RS s
W ) A A (Hakanen, Bakker & Schaufeli, 2006). Zopiffsticin, R TES)
17 R R AT LA 2 o = KRR 2 5. INFI R SUREE DL R TAEAH SR . FEIX S (R 22
s TAEMRRHE R, SR TAERE, #2128 EM. EMaden (2015) FIWFFE A, M TAEBA
(work engagement) [Ff BESE T ANE TAES IR, TAEHANS ST N2 B R TIEFRIR
WA AN BT NI, i@ TAEH N & L3 U RS ki m 23017 4 (Parker
2010) o TAEBATERRNVAEJE G BRI A, HABkss 5 B TAE R EBA 5 RN
(A I H A TAEH N . Bl =

DLANTRBAERE, B TRASNEZEZRNTE ™. T2l ZIN ) 5423
Tt 5a 468 715 LGS BT AN AT B ) A 0 A, 2012) o {H 2 I R4k v 4 1 T b
o AN T RS, BT IR ARSI T geg i, i r AE. R S5EE. 28
AR T I 2RSS, A N TN TGV B i) BLR BR HI I, R sk KR i 2538 B TAE AN
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ARERNAT AR, RS SEANEENE G A RE, WEE. B, HLsHasER i
o BUEVFZ AT AR 5E 5 0B BRI WO, A2 RIASE I oy T RERS 35 B 63 T A Lo B A
BE, HEHE R TR SRR . Bl (1998) W FedRth, PG RESS O B THIREAHL, A TR AR
Etamm, R TR mEREEE s, RS RY, XE T R L SAL M IEAEA
o R AR TSN . BT, GO0 5 TRERE S DR 2B, 8 53 T2 21 1 S K
o SRARN PR A G R RE L WOLAE Ar S TAR RN & IR R, OBz Y.

g ERTR, ATAZ WSS, AR KA BRI RIS R, BRI
W2 2R e a5 BE IOy R THRNY B2 50 B RS . R BRI A ML ) B R
KIZ MM, ARk A B, 83t 03 TSR, iEHA R NRER XU . &)m, BEIT
ZERMUR SR AR, ME MRS SRS M2 2%

—. HRER

R R BT T R I, AR EETE T AE R 56 21 3R I HE R Z0E B 66 70 i Nl s B —
ANFE[EI R AL B CAERM A d 6y (Dobrow & Tosti—Kharas, 2011) MITE2H TAEFEN . X L8 A
B FRTEFTAHOHE VEME WS HAL . S0 ETEk 10 F B Berg &
Grant, 2010) , ek HHE NFF AT E MR TIESE, REAFERTHN TIELSR
(Hirschi, 2012) . 53 TSEARAVESZ, BR TR A T E8 108 BE Ge A i 4 2R S S BRI IR 5
, AR AR TARSUS BT RS B0 B 1 AMEBRAL RS2 i 2 B O, X e BN AT 2= 52
T A TFAREM S . BT, AT R E M.

(1) BRTE H 2 &) G2 T HRbIE B 68 6] BR DA i B 1) 5

(2) FRVFE 2 =) G T HRM A iy SO TAE R AN B2

(3) i [l H 2 ] 5 T HRVE B g A5 TAE BN BI520

(4) BRUT BRIV A Ay S AE BROMVIE R e 71 5 TAEBR A H 1 R A 520

(5) i ] H 2 ] B T S BT B E 87 B 77 % R A58 iy JE A 1 15 52

(6) i ] H 23 ] B T A AR LR B A iy B AR SN B 5 520

=\ XiRgR

1. BOVERRES

PRV I&E R fE /) (Career calling), JEfRREMWEISIIFME AR, ffdk B SHOLK
JE& HHTHDRT FRJ 3 SEZ [ it T 7 L% FR) — RGURFIRBE JT, AR Y3 R A A2 HR D AR 3% S R AR B
F MOl RS TS AN A RO 9] R BLSfE 77 Super and Knasel (1981) A A4 JHEE Mg 1142
LT BLAE BCHE SR A A ] DTN PR 25, DA R 3w ATt i) T A B AR BB AR A T 75 221
— PR ROIRAS, Wl — R 2 KIRHERL BEf S 23, DARF S AL T BE i — R i st . S5
kK Savickas (2002) X iZ & H 1 EE N RS B e, W AHRNIE B fE R0 R FER
R IRATS5 I P it FEHIHESROIRAS S B MR IR H 558 S AR 1B AR AT VL HE BT i ZE S
 BEJITAIAT N, AEEENE . KR VEAT S A AR G045 B0 B %R (Johnston,  Luciano,
Maggiori, Ruch, & Rossier, 2013). A HAMZEZ SIS E, HIU Rottinghaus, Day and
Borgen (2005) A= JEEIE . §E 71 F 78 A — PRI A 5 BE 27 R0 Ry, S o [ B2 A4S 1 B
RGeS A S AS W AR A B RO BRI AT A TR A, Rl & A T I 5% R SR
Guzman and Choi (2013) W\ HRNMVIE R J ROAZA A 9 —Fh RS EAT B 3R 51 A BE O B AL
SR, EREIE ROE N RE ) SR I R BT 3l DAk 21 B H 5
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2. BRMVAE ARk

O B A AU G T IRV A8 A B RO A 5 DA Y O 38 S BLSE HFRMOC R, W Keeran
(2009) KBV A A i (calling) N A—F O FHRESLARIEE, WA AR KIS AL
I FE o ZH 24T 9 2 s 1) 2 2 o BRIV ASE A SOV P e, WA WF 98 32 AR rp AR RO D AR JEE 4T
W, 2EE ATV E T A ZRAAN A A B Rt T BR MDA Ay B S A A i e MR T AR AR 2 2 (B0 &
o Colozzi (2000) WA Y HRMY AL i B2 A4 75 EEAN H — 2 I Ak i AN RO, & BRAR TGRS
PR R Z DT R 28, (HEVREE AL S EINSELF. 10 Hall (2005) K BRAV A iy Jiksg SOAAMAR IR
BHEAGE XTI, ZFWERN IS EbrfE, BIATEG AR k2 DY) A, HEE
fEEEA RGNS, [FRFE ] R B MASEEL B3, —AMEREE T H A EHP . AMER)
TAEMENA BEAE . B ANERMEAS B = Fh T m), (BT SER A A Bt 3 4 SO i N S
FE2 I TAEME R, FEA A S M AT 2 il TARSRAS — e B, JEA R
HAb s . BATRNMY T R A TAERMAERN & R )/ 2, H H M S AR IR A 15
- BUIFEER, [RIRNEEESZ T TARRIPR, XA ERERRE AT R B A e A, B RN ARTE
VAT R IR 1T, AR AS B 2 B, TR A B A B T ) i A UHE AR A e AN
AETCIFEEIN—E 5, R NIRRT S8l T35 5%, TAEIXBHEACA T AT SR
Z4eTt, MHEN 7B N EW B (Bellah, 1986) .

3. LIERA

TAEBANRIGUUATE ST FERU SRR IR W2 . TAEA SO RS
(Schaufeli, Salanova, Gonza lez—Roma , & Bakker, 2002) ., AH# T1Z 25X . En
PERPIRZS, AR BB i f RS T AR = TR Y. ST h. BA
TAEBRANRESERIE 7. BHr. SRR HR S M, a2 ) TAER T LA
INEB I TAE4T A (Salanova & Schaufeli, 2008). Kahn (1990) #FEXF TAEHN B T AR (1)
SRt AR TR HENLE TR S, DURAR ULk . Kahn (1990) $2 H IR AR
R =TT, A3l AR B AN DL R AR B, IR A J2 T 2 [ B A A B B PN
FURAS . IXHES 7R J5 20T 70 3545 S £F (Rich, Lepine, & Crawford, 2010). Meyer and
Gagne (2008) $2H, XA TAERANMME SN B TRUE S 2 F,  —>CLEURD 9L aE 1 A

iRt T R TN E R A A —ANEE, W] PSS N AR B 24T H
PERESR . R — N2 0w a8 N s 10 AR M 02 TAEBN B E E %4 (Soane,
Truss, Alfes, Shantz, Rees, & Gatenby, 2012).
4. RTRER

T AR AN NMURER DS, R 9 B NAE B — R B B KB 40 B R AE A |, 31X
MR T AR TR B L) N A2 E X (Dagenais—Desmarais & Savoie, 2012). W] LA A 5250
FARBEMIAZ O R Z — (2R, 2012) o Warr (1987) X1 53 T A8, 185 M 53 ORI
MR BT o hE i 1 R SEAR O OB R T 2 —, $R 4t T RS — e
AL . HEME e MAEMEE /1. B, #iE (B RS ThEE. I E4m B S
B T RAT A ARG B R B AR, AR 9 NS B 4 R PR ORI . 1T AT () R
- BHEMW, AEGEE) R— N ANSHEMECHATN, 2SN EETER, MNEFE ke —"1
NI B A AR K, TP N R OB @ B bR . A TIThRe 2 e tEn, BN 2N
PSR 22, HnT DU MR RIRE 0. B3, A GBEE) KI5 a0 A EE
HAHR M FEM LSS
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Kanji and Chopra(2009) A4 51 TS24 1) 8 SR DAL T SERR BN R AT IR e
—/NE R TAEASE KR . X TR e G4 %5 e 2 15 58 A TR e At AT 11 e
v RBRAERARC . RTRESE, ZALUL O ER R IE RS R T AR SRR R B R
ARG IRREE . & I G AN 55 4 277 TH AR DA S AE SR . 6 02 T AR
(1) S SRS B ARAN D1 B A R0 3 (e 5 1) o038 AN A S R (1) A2 3% 77 20 Kanji and Chopra (2009)
INHNE VIR TAEIRAS (Psychosocial Work Conditions, PWC) 252N 51 LagARES, 43 5H
TAESCH:, A8 TAESHR. 8.tk BUENSA TAEORRE . TARZRA & TAE %
LG ESR . AT ER . R R AN JISE GRS IR CL Rt A8k . TR A & TAER
R HEM. TIEMEAL MRS .. TAERRAS ERR T/ERSE. THEA
NTEAL R e, AL E

SRTfI Rothmann (2008) BF FeHE 3, ANk — A= i 8 BRI 0] 58 1 88 < Damkes TR,
I H TAETR 2 BIAMA R AT, PIAESR MR ) A8 By, TARERI 2 — MR E Z 1) 3585,
o REA R RO TAR R R SR A N £ 2RI, MR WETFZAEMM O, Taris &
Schreurs (2009) B 7E I, BEPRARM G T, TAERIEL:, RS54 g pEn. wE
E. Fi&. R, RBi (2012) B 70 R s R s R o] ff i TR A AR, X AR S AL
Wi, HEPEFAHEIURE. B, o7& R TEER, JeEEPREE NS0, xR T
MEHE, FEMNSFRE. BIRREZN . AFRFHTHESE, #2liETt i TpRE N A
(R BARTT

. Broirik

1. FFFHELE
AHIE FE 2 W FE SR ARAR B 7S B 7 H -5 SCRRIR I e i R R I 2R,
FrEfbIE R RE 7 BRMb A ar /e, R LR TERAZ R R, Kk, ABFFUHE A FTHE
B, HLLOZER AT A RS IG . B 1 BT

H4

HE b A A 2R

HRW 3 N HE 77

K1 WsTHESe

2. BHERMEBE
B3 AN NI T Ak () 2H 2R 1) B 3 DT E 2 SE K R A 26 2 DA S 2L 2R RGP ) et
ZHZANT R T AR T BRI 28 T SR B 2~ D2 LAMARTE A 2 3 S YR A R A et &
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4

GRUR I o A A2 FE AN AL 23 R 5ot 2H 2310 H B AMEDUL T DA 7 A2 52 el A A6 2H 2R (7] 10 =77 T 1 A
=, HASNZORRSE =AM EMRIFINFE . Mael and Ashforth (1992) #ff 513 BER
T IR R MDA iy kAR R S R . 2H S Ay BN TAE BN B B A (0" Reilly,
Chatman, & Caldwell, 1991). Dutton, Dukerich and Harquail (1994) #&H#kE AW 5| 11
IR B R AE R 2 2 i 0 R o . BRI B S BRSSP ) 7R, PR 2H 2Rk O R e
JI0 TAER N kB E, HEUE N RE )20 TARRN A BEEREN . 490 TR R rERN G
JIWF, X OE R BE )2 BN 5 0 TR AE A i AT s e TAE RN QLS M-SR, 2015) .
ZTCREN],  AEIXAN 7T 55 G (PR AN [F] B AL P& B BE A nl Bk . R, ER TR B HR MY &
RigET BOAE a5 TAEBR NI R Rt AT HUA 2 (5K K75, 2018) o A HIWFIFE R E
B, BOlE R RE . B AT dr e B8 A TAEHR N, H5EIREBE A Rich et
al., 2010). T, ACRHINHERK:

H1 ROV 3E B R o0k BRMP A i 8 B A 2 38 1E [m] 520

H2 : BRMPAsE a JEont TAR PN B 538 1R R 520

H3: BRIV IE B B 70 AR N B 53 IR A 520

H4 - R A i SR AE ROV &E B g 5 AR R BAA A5

VF 253 B e 03 T SpA@ Bon T4 2300 BB s, FL3e iy 32 AR B nT PRI 1 T fi e
5P Danna & Griffin, 1999) . FEKEIRREEFE R (Spector, 1997), $&mHALRARAT
N (Podsakoff et al., 2000) 5 TAEH A (Judge et al., 2001; Wright & Cropanzano, 2000) .
WA EFE VN R T TAE LEE A, B AR OB SERR BN ml, ol TR BRIK
, Bk s g g i 75 5 51 R R S AR IR (Hoeschild, 1983), FHaxffi i TR0
AT TMEL, HEEmG T TAEEEE (Lee & Ashforth, 1996), ifi 5l T3EAmEAE &R0
A LIS NN BARIA IR EE K2 (Pines, 1993), 15 TR, HRVIE N E 7706 HR
ik ey, (AR 3 TR TR NS (Karoly & Anderson, 2000) . FEF b, ASCEEHITT
B :

H5: 5% TS A AR HR M E B R -5 HRMP AT d JE b A7 76 T 1 RR0R

H6 : 2 Tt A BRMD AT A i S TAE BN AR AE TR T 2R

3. HrRNR

N T REBRNMEIERIE ST Bl Ay e, D TR RS TAEBR A S R R, HI,
AT 7T LA 5 B S A B AL ) 53 TN FER RIFRIATIES . — ORI, UFEAREUK T 100 B
s JUPITAE R TR AR, KT 200 B ERIREAS, A RTRARRAS b — AR RREAS, A5
ERFRERI AT R, KT 100 FIFEARBUEA SN (Hair, Anderson, Tatham & Black,
1998) . AW FLHKHE Lodico, Spaulding and Voegtle (2006) Fi Hi A%k 5000 A sk A 1)K FERE
A, FEAEL 350 25 600 ARITT (CESCRE, 2009) o #iAEAHAX 3507600 A

4. HIRTHR

AW FATH T B 2 AT Rk, K Likert FLmmSR, HE T 730
KHRFERE AR, AR WERARR. —f. EFEE. B, EFEE, 28k —2 51
g7, U EARRFE RS . BLERREJERK S Savickas et al. (2007), Cronbach’ s
Alpha BN 0. 963, ERMVAfidr/E £ 257 Tracy and Frank (2009), Cronbach’ s af{B A~ 0.932. i
TR ER KA Zheng et al. (2015), Cronbach’ s Alpha {HAN 0.863. TAERAEXRSE
Leiter and Maslach(2001), Cronbach’ s Alpha {E A~ 0. 862.
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5. ¥R
AR SCHEFE T I SPSS 21. 0 et 4r sk A 4T 40 #r . SPSS 21. 0 G- A5 I
LA TR AR AT o, ot AR R G A (BT MRS
AR E T S RBATIRNGINT, AR SCERIE AL, WRAEAR A NS, CUAEITH
H Ao

T, BEAGR

1. #RMST
AW FERRE 536 4y N H G AT ROR /. ARHER L EZ, HEANE
59.000%; TEFHRSTTIH, AFWFBAERTE 20 & ~29 B 200, A NEH) 37. 500%. TEUSUH /7 TH
, BEMEZ, HESNER 69.200%; fEERSS T, BRREZ, SR ANEU 75.400%; f7E TAE
FERRJTTE 10 FELLRHEZ, SR AEUR 95, 700%; EHERE I, AR (FULF) &%, N
67.500%,
2. BB
M2 1S a0, BUOIERAE /) Cronbach” s Alpha {4 0. 873; B fdidy
J% Cronbach’” s Alpha fH A~ 0.966; b1 1348/ Cronbach’ s Alpha & 0.908; TAEH&A
Cronbach’ s Alpha{f} 0.966, Frf#f5t48 & Cronbach’ s Alpha {H &EIITT & Gt 2EhnitE
s X VLA A A S B A RIS

KL G2

AR EIEL Cronbach’ s Alpha
HRMb & N 6E 7 17 0.873
HR A iy J% 12 0. 966
DTS4 K 18 0. 908
TAEBA 9 0. 966
3. FRHT

A TSR 2 T LU, BRAVE N RE ) SERb A /s, A T SEAR B TE®RANZ
(A4 R IEAEE (rs=0.721-0. 791, ps <0.001) . BRMPA¥A7/ES R T2 8O TAER N2 6]
B IEME (rs=0.860-0. 864, ps<0.001) . 5 T¢ARKE TAERANZ AR EMR (rs=0. 915,
ps < 0.001) .

F2: MK

B 3E I 6E 7 RO A iy % T TS A TAEHN
RV 38 B B -
iANIZE g 0. 746%%% -
3 TSR 0. 7915k 0. 864k -
TAEBEAN 0. 7210k 0. 8600k 0. 91 5skok -

VE: wekRoR p<0. 001

;xR p<0. 01;%p 327w p<0. 05
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3. H1-H3 R EIHZ5HT

M 3 A, TEEHIER. . B0, RSN TEERSHERESE N2 E
Ja, JTREREAY 1 v VIF=1. 076<10, UdBAA B3 Hr AR 35 (L A itk I /. ROV IE B R 6t
B A i AR AR B B (R IE A 52 ( £=0. 703, ¢ =25.369, p<0.001) B4 HI fBEHESE. JTHE
R 2 Hp VIF=1. 076<10, U BAS B EH 50 My ANAFAE S 38 I R 2R PR i)t . BRM O B 8 J1 6 TAEREN
FEE R IER N ( 6=0.670, ¢ = 23.461, p < 0.001) , BME¥E H2 BENESL. J7FEm
3 F VIF=1. 194<10, Ut BAAENE /A AAFAE 35 1 2 v i) . BRI A A JBO TAE R ANAFAE
B IE R ( B=0.829, ¢ = 35.356, p < 0.001) , BI{R H3 75FHIFSE.

R3: HI-H3[A )T HE %

BRI A i J8% TAEHN TAEHN
PR 1 PR 2 A 3
B t B t B t
PE 5 0. 038 1. 349 -0. 046 -1.583 ~0. 086 | —3. 840%xk
F S -0.071 | -2.638%k | -0.083 | -2.977%x | -0.026 -1. 202
A5 0. 020 0.678 0.072 2. 383% 0. 043 1. 846
R % -0. 054 -1.921 -0. 035 -1.226 0. 006 0.274
TAEFIR 0.218 7. 409k 0. 209 6. 869tk 0. 032 1. 296
HERE 0.112 4. 045%k% 0. 162 5. 66TH%% 0.083 | 3.663%kx
BRIV 3& . R 0.703 | 25.369%kk | 0.670 23. 4613k
HRO At iy JR% 0.829 | 35. 356%x
R2 0. 623 0.71 0. 599
F 124. 433k 0.71 112. 854k

TE: wekRoR p<0. 001 ;#%x3K IR p<0. 01;%p IR p<0. 05

4. PHERFBRSHT
N T BE— DA I BANLAE fr O B AEBVE N RE 7T 5 TARRN P AEAE RN, DL
03 T SEAR A AR ZAR Y AR AR R RN, I FUR ] =28 R REAT 30, 5 P S iE OIS
LRE M TARRNZ B2 5, 88 AP IRAEIROVE N e /) SN ar R TR 6 5, 38 =008
UEBRM A iy JE TAERBE NS . Bboh, TEES OB RIS =20 ih PR IG 01 T 32 4m BT S P 1y
HNLo BARGRUT
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RKa: PARRLIAEER

TAEHAN R A i Je% TAEBEN
FAY | A 2 A3
B t B t -0. 041 -2. 406
531 -0. 046 -1.583 0. 038 1. 891 -0. 021 -1. 280
S -0.083 | —2.977#x | -0.024 -1.230 0. 028 1. 549
Y 0.072 2. 383% -0.019 -0.915 0. 003 0. 200
il -0. 035 -1.226 -0. 028 ~1. 408 0. 022 1. 157
TARER 0. 209 6. 869k 0. 084 3. 845%kk 0. 055 3. 235k
HERE 0.162 5. 667k 0. 022 1.079 -0. 042 -1. 488
BV 3E B BE 7 0.670 | 23.461%k% | 0.125 3. 811%%% 0.305 | 7.270%%x
R A i Je% 0.685 | 18. 714k
DTS AR 0. 584 16. 885%%k
intl -0.250 | —10.074%kx | 0.065 3. 4565k
Int2 0. 864
F 0. 599 0.71 0. 805
F 112. 854k 0.71 246. 837k

e kIR p<0. 001 ;3438 7R p<0. 01;%p R p<0. 055 int =NV IE R BE s 03 TEAR/EG  int 2=l A dy g 53 52
A

TEFHIVER] . FR . S0, REMITMEFREBEREENELBR)E, iR
1 H1 VIF=1.076<10, UiBHA BT AL 35 RS2 PE )il . BRMVOE R B8 7% TAEBANAFAE
SERIERFN (B=0.670, t = 23.461, p < 0.001) . AR 2 o ERNYIE N AE 7T
VIF=2. 944<10, it BHAS B2 AT ANAEAE B35 L 1k 1) . BRI B2 8 776 BRM AT iy SR A7 7 2
ZMIER N (B=0.125, t = 3.811, p < 0.001) . intl [ VIF=1.686<10, ¥iEIAE T4y
WIAAAAE BB I L LR ) . BROVIE N RE 75 D T SE A a1 A2 E I506 BR MDAy B A S5 35 1 47
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