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ABSTRACT

This research aims to provide concept of strategic management for business survival
of digital television stations. The purpose of this study are, to explore the environmental
factors that affect management strategies, to explore the management strategy, and
propose a strategic management model of digital television stations to survive. This is
qualitative research using the printed document analysis and electronic documents with
relevant information. The samples were: the chief executive of the television stations, and
the in-depth interviews was done by selection of 12 key informants, divided into 4 groups of
3 persons. Group A : Digital TV's top management whose popular rating are higher than
0.50 Group B : Digital TV's top management whose popular rating are lower than 0.50. (By
Neilson media research, Thailand) Group C : Digital TV alliances and Group D : Mass media
professors and scholars. All data were collected and being analyzed by descriptive analysis.

The research findings were as following:

1) Both external and internal environmental factors influenced the stations’ strategic
planning. The most important external factors were technological developments in
broadcasting, production and reception devices, economic fluctuation, and consumer
behavior.The internal factors were the decision to invest in developing broadcasting
technology, management of content following trends in consumer preference, recruitment
of capable personnel, and the organizational structure and policies that had to be adjusted
to the external environment.

2) The management strategies of the digital TV stations, studied included use of
integrated marketing communications, consumer behavior analysis to meet customer needs,
efforts to build up rating and competition to produce interesting new content. The stations
had a vertical administrative structure.

3) Recommendation for the digital TV stations, their major management strategies
should integrated to solve organization problems by restructuring and decentralized. They
should apply and utilize existing technology, and reduce costs by hiring employees with high
competency and creativity. The content should be created with unique memorable value
and trend setters. Digital marketing commmunications could also reinforce image and reach
broader customers both online and offline, and for higher ratings, market share and income.

Keywords: Strategic Management, Digital TV, Business Survival
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NANELIIPUHIUYRININNITIAT MUY (Push Channel Strategy) LU N13laiwa
3. sULUUNMsUSINSBenagniitanuagseaniegsiavasaniiiinsialszuuadina
ndeyansdunuainguileg1e3detmgun1suimsiisaniunisel (Contingency
Theory of Management) ¥84 Fred E. Fiedler (1967) ma%”mgﬂLLUUmiu%mit,%maqmél,ﬁamm
oejsaamegIiavesanilnsvimisyuuadvia dateifunguinisuimsituegfuludsanmdaifianss
unswaunanuiufnseninsszuulanagszuuile wazeeusundnn1svemgulssuuinnndiuves
sruvazdsduius wagiinansenudetunasiu dedu msuimsdanagndifieruegsennagsia
yosanilnsiimiszuuitanisutsesnifuusazanlunisudmsiansnelueeing doeudlaom
TuudagduiineliAnguassalunisdidugsio uazfosufulasunssuiunisnuagnszuiunis
vhawluesAnsliaenndeaasfuileduanmndeunsueniifrdaningeaidasgadusuuuy ile
Fuindoulugilimanedifosnis wasadydulnognadsdu fil
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1) nagnsmsidmalulad (Technological development strategy)
anillnsvimiudazdesnsinagndnslivsslovianmaluladifieiiudnoainves
anniilnseigandfaligiuate warsossunaluladlnig ogiaue faludruniswiaidenn
576m3 (Content) Wfilanufuaoraulavnty dneluladlugly snldfuneundinduuulnsdny
au13vlu (Smart Phones) waguviuidn ieviilvinindndsaondinsiminiugunsaisne azaandu
Lﬁaﬁﬂﬁé’mﬁuéﬁ’uEIU%ImLLUUﬁuﬁ (Real Time Response) lunisldneu Wideya naBAIULUELT
s1em58uq Tleglusuauladiuynnavesfldau (Audience Targeting) s¥winesusy Fsusnainae
mﬂwmmaﬂLﬂumwuwamuammsmiu,m Fadumsaausegelalunssurnenisdug Snde
Fsaenndoatiu Kung (2007) Ténanin maluladuazuinnssuldasviouteiiiansanindedunilly
ama’mﬂﬁmmuﬂaaﬁﬁawivauﬁuﬂﬁﬂgmiaiﬁﬁsmd'] “inaluladineniu”  (Disruptive
Technologles) Wen1s1en1s (Content) %wﬂmﬂfd srliiflananizesnenmauumtnveiitesns
Aoty wienhgiumsiurawuveeulall dhanuaunanuliasiadngae [Wunisuimsdans
wialulagadeln (New technology Management)
2) naqvus‘msu’%msﬁmms!,ﬁamLmua%ffmaisﬂ‘ (Creative Content management
strategy)
a018lnsNAdARTAAITAIULMLINIaN1TAA1A (Positioning) kWagANYMELAUNTELA
318 (Unique Selling Point) vesdesiitauiduiianslé omsemslinenmsudesiinlan
wukariauwaneng (Differentiation  strategy) 3newady %aaamé’aaﬁumwﬁLLazLmemﬁﬂ
Reafungdnssuguilnavenad asdumen (25420 32) nandn ngdAnssuguilaaduiieanis
AOUAUBIAINABINIT Wazaudndu (Needs) TiAnarunels (Satisfaction) Fsddusivarinng
dlagnén aiinvilidenifiesesiuausesmaduilaatuiafinnuddgdumnnlusuan wae
donndesfiuuNAILIFos “miﬁ%auaiwmﬂmﬁﬂu’iuaﬂﬁ%ﬁa” voarnfad nadnidaded (2558)
immﬁvwwqmmimmmwL‘Uaaulﬂ fatesnanisidenty Bmauaznandafuruifruidonios
swsanuAndfiutesrudidanuddydedemmensineial fendndesdnsuiuduiotisds
FIUHY muwmmmﬂmﬂ,mlmvmﬁmiﬂiummaLmeami‘Uimﬁmﬂmuamiwmﬂmmu
esdulvedisls Lﬁ&mwﬁmmzﬁmwnﬁwwqﬁmwﬁu%lmﬁw?ﬂlauwmwhﬁ?u
3) ﬂaqwénﬂsﬁamiﬂﬁﬁmﬂa%ﬁa (Digital Marketing Communication Strategy)
nanagnslunisieans ldiasduludesenionsenis mslawvan uionis
Ufduitusvesannillnsirifufuilaa msldnagnsnisdeansnisnaniavia (Digital Marketing
Communication) AlgUszloviluguiien (Digital  Content) uazdessludenastasiae (Digital
Distribution) fEMSUENEgILNTILAL (Multi Platform & Multi Screen) uagnszateiiiovnls
wanganfuefildsuuuusiieg nioldisninandosinde (Trans  Media) ifumdn e
emaAnmsuninszaeludigunsurauuuleig wu nsdwiaundning wiudelaesjaduln
mansraeidonlugsfuilaalduniu Giaenndestu Mierzejewska (2011) seyinguilnaded
fugrumesmislivsrlonifonsannanmiandon iuszneunisdaduls iWleeutufisounans
aSduiusivdsay wazaennsesivetas hewsy (2558) lananiin weinssuguilaaluga
Aaviadinisdsuutadiuegnanad Tugafififeyaunnineiindsvalumiuilamiu ssuudynia
Suwedidnfifinnuiiiganntu deesenginssusneg vesfuilng ielunsvhAanssusie ladee
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Humssusiemsingiad mssiutnamieunany maduny viowiudnsdadedudinmis
Suwesdeidinsiulntuogann
§15UIMTUIAANNT LY luNITUSISINagNS wazysiuauludiusingg azaenis
UfTRmmuuamsvesnagmsi 3 defineld asvhliinisddugsiasediuduredulaild dsduguims
JemsliruddnAefuamnusuiiavevlunsuimadanagns msliuleuiglunsimunnagms
YOWLILNUAN 1 uazdunounszuaunslunsthnagnsluufoR dadu msuivmadanagnéiile
ANegTEnNNgIAavetaniinsimiszuuAidva arsuusesniuudazdiulunisuimsfanisnnely
03Ans eudlvymluusaziuineliAngUassalunsduiugsia uazdeslfuasunszuiuns
Anuaznszurumaihaulussdnsliaenndosnaziuiofuanmindouneoueniimaadigaiaia
oghafiuguuuy eduindeulugitimneiidonis uazsissaiulnegedsdy

GELY
i’hﬁ;ﬂ’uqmamﬂﬁuﬁdmsﬁﬁﬂﬁmnvziﬁuﬁqqsﬁuﬂ'ﬁ’]aﬁm Mimsdenagnsifieregsen
yagsRvvesamiinsiimiszuuAive aunsoagUlasd
1) Jadeaninwandsunisusnuaznielutesan dlngimlszuuaana taun 1Tl
waluladslusunisesnainia nstiausuazeiosiiolunssury aufuriumasysiauas
waAnssumsilindvdevesiuslaa drudadunslufidsmanssnuninfianldun n1sasyuiaun
walulad msdanisdemfiuiaula msassmyeainsanuanmisagadiunsiey lassadauay
Wlsnevatesdnsiidesusudilviuliofuan nuindeunisuen
2) nagnénisuivsnuvesaaniinsvimiszuudiva andlnsimiszuuAdvaldnnsdeans
N139RIAYTNINIG amiwqumnsimuﬂ,mLwamauaummmmmmm \aadeAuiengean
muaaimwﬂu WJEJmiLL‘U\‘iGZJw\IamL‘L!EJ‘VHLLUﬁﬂIWﬂMﬂﬂIQNUﬂﬂﬂ Imaaiwmimmslﬁmmm%’u
AUANEU
3) nMITeansathinaissULuUNIUIMSdnagniiiieauegseaniagiiaves
anilinsviadsyuuiana deteldil
1. nagnsnislduselevuainmalulad (Technological development  strategy) e
dudnennsesamilinsiimigaaialipiuaty warsesfumealuladlmig ogaue sislufuniswdn
demsenis (Content) fanuuadothaulauntuy
2. nagnsmsuImsdanisideviuuuaiieassd (Creative  Content  management
strategy) demsemsiesdimulansunazdianuuansig (Differentiation strategy) 9nAKYITU
3. ﬂasmﬁ‘mi?%amsmwmmﬁ%ﬁa (Digital Marketing Communication) 7ilgiuselews]
Tuduiion (Digital Content) uagtesnsludeddasneg (Digital Distribution) fen15v87857Y
n15ULEUe (Multi Platform & Multi Screen)
nagndiie 3 doll Wotuysannistu Welfiduguuuulunsusunisuimadnagns
annfilnsiimiszuuddva angldusunvestesiinluudazosinsiiuandnafiuly visdmenadosding
Usuanvdoifiudslvisngay ienafifinduaglfidulunudmnevesnagnsusazaiuiingi do
nsudgymensiaulieuvesuilan favdmaliAndgmiuselduaznaiilsvesesinsdely

LazgUhUUNSUSSdanagnsil sshenandulvginares ) andiuluegadeilies lngldnsdeanslu
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MsaeUINITINIFTUSIAINITAeAs. Wuny3: diinfiusismninetdegluviosssunse.
fitfu U Aeuwew. (2559). MIudmsdansdelnsimilugafavianasusan, Msansansuiviml U4

BN

30 audl 95, nawe: 1 InendegIiatuding.

UseRg quwaladios. (2507). msasiuusuduaynIsieasnimmatn. (asadl 1). U3n uwiia Suines
n3U e, ngamne.
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$gns Auau. (2559). paiNe 5 msudsouunt 2017 uasdnmadenvesnisinsade. Fuduidle 12
N wAAU 2559, 91N http://blog.infoquest.co.th/igmedialink/nextm01/.

Andad Nadndldoded. (2558). msuauesensinsviailugadivia. 215a75dya i 7, 245,

av1en YaAiu. (2568). MsUTMINIsAsLLUAd. uuny3: drinfiud uvninerdogluiosssunse.

vt e, (2556). avamsysuiator: dauvulminisudmsesdnsunasesaiuiosduga i,
lAsansduasuNswaeing §1n3n1T wnIngaegluitsssingse.

W3 BN, (2542). NAYNSNITHAINNTTINUAUNITAFIA. NTVN: Sgiladl wagluiing,
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LUANNSNSRININTSEELaavnuuaelval: nsdlfnwnaaniinsviead
A GUIDELINES OF CONTENT DEVELOPMENT AND PRESENTATION ON NEW
MEDIA CASE STUDY: TV STATION A

¢ o o ¢l v a s¢w 2
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Phakaphong Udomkalayalux and Tanya Supornpraditchai

1,2 a a o o av ¢
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unAnga

mAfeediiidumidudnuam Hnguszasdlunife fe (DileAnwvdadeiifinadens
thiauaiilommenisuazdnasiudeln nsdfnvianiingad A @ufefnyuunldunisiaun
demsenmsuaztmansinudelval nsdfnwanilnavied A GuileAnvinumvesnslddell
nsdinwaniinssia A wdediofldlun1sifeadedite fideies uasdndumslasnisnuan
lenasineqfiiieades (Documentary research) war ln1sdunisaiuuuiaizdn (In - depth
Interview) iiavdeyarammniinsest whthausnanisfnywuumsliesigidden Taenguily
Toyad Aty (Key Informants) 1435 Snowball Technique U55nau§1’3&1;§ﬁaﬁamamwdau Ao
vvihsedufiRnulasd At 7 auvesaandlnsiimi A

namFiTenud Glideyaddyseyis Jedeitnavesanillngimi A Aenguausuluei lng
Juiunginssuvesdiuilon vie fiuans waluladiasuuuadly wssnadunsdsruuaznisdos
auayuvde lawan TuvngrneuazfdInmhenuEns

@30

druuunltunisiaun Ae nistesentiiomainnsesnanmeanislnsviemisngdel lng
Uauavaeyemnie (Multiple Platform) Lazmsasaiemdmivdelmilneaniy duuwimmwes
nslédelnal Ao msusuieafududniilon (Content Creator) ununsifuanifilvsviedifios
agufig NsUsumvesyaansiuasdng nsufumsiiauenamaluladuaznginssuguslan n1s
Avuanisianauudealislva uagn1suiuidumiiessia (Business Unit) wiouitvlmiiany
annsntnfsuadunagnsnisgsia fe sdemaenisuaztmanslugiuuulng dfusiuan
yAans vide Wamnyaansiidey msadremmnindetio mmnduileendn nstanaiiluinnsgu
yosmssurIudeivs waznisuuidumiegsia vie uTvilvl

Fndndiny: IRavia delval seulay] lndeaiife lodoaidniisa

ABSTRACT
This qualitative research is to study media adaptive approaches amidst the rapid
change of media landscaped dominated by digital technology, which can be broken down

into three areas of study. First is the factors of content and news presentation through new
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media platform developed by TV station A. Second is to analyze trends of news and
content development through new media: case study of TV station A. Third is new media
guidelines and frameworks of TV station A.

This paper is conducted by documentary research and in-depth interview methods in
order for researcher to analyze and illustrate the results through content analysis approach.
A total number of 7 key informants are specifically selected by researcher, ranging from
senior to junior executives.

The result shows that there are myriad factors affecting content and news
development and presentation, including target audiences, media consumption behavior,
content selection, sponsorship and regulations.

TV station A delivers its content via multiple platform in which content must be
tailored for new media. While its positioning is overhauled from TV station to content
creator, leading to organizational revamp, which include staff skill sets, content presentation,
measurement and forming a business unit to oversee new media.

Keywords: TV Digital, New Media, Online, Social Media, Social Network

Unn
dalnsiimiduindansnadrdgsanisiuiveyatnans arse au3d uazadnuduiiiaves

I A

Usgwu uenanillugaamnssulavan nsvimideidudelavanniidindugsian lasaindeya
Usen fadu Uszwalne $10 s1eeunisldaulavandiuded 2559 fiyadn 107,896 duuv fin
auesar 11.69 lnvsulavandrulngaredidelnsviey veiitourden yam 47,121 d1uum 913
ATYA 20,393 A1uUm Uagiada/AInniiiey 3,495 d1uum 53919 3 Uselan dyasn 71,009 a1
& [ 1 1 = [ g.J/ Y] 6 < A A Yo
UM v3eninsegar 65.81 vesyadaulawuIuEe Ay nslavanansviaddududeilasy

AUTEEEN
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A15199 1: uinRulawaeuEel w.A. 2559

do ya (Fuum) WasuuUas (%)
7ieunden 47,121 -17.92
Mmvia 20,393 -2.57
wALda/anaLiew 3,495 -42.28
gy 5,262 -7.28
nilsdoNuwW 9,843 -20.12
Uneans 2,929 -31.37
Tsanneuns 5,445 6.08
e lawan 5,665 35.20
Aowndoud 5,311 18.39
duales 700 8.53
dumasiin 1,731 63.61

574 107,896 “11.69

N47: NFUMNGIAR (2560)

ogelsfinny Faudl w2557 Tnssadrsgaamnssufanisinsimdvesszmalng 14
LU?%EJULLU@@Lfﬁ'rsjmi%’udqé’iyiywm’imqlmﬁﬂﬂuiswa%m@a (R3moadid) fauaTudl 1 wwieu w.e.
2557 uarludagsuiUsznounisdessens vide aonillnsite asdnsdnausidomsenisuay
PnasHudumeiidnuardeatslnd sl dedsaueoulat vie Iniduafife uay indetny
deruoaulay vie lowdeaidnisa laeilunauiannginssugsuans vie guslaaludagdu lag
Buwesiils JunumdAgyluiinusydrTuveaulng Lmuﬁ?iaé?uamasmmm%ﬂm&JLawwijﬁmﬁaagj
Tuiflesiiihisdumesidnnuiags Insadfvesiuled Socialbankers.com  Tud 2555 53130
nsammamuasifuilesiifimsldinadamniigalulanis 8,682,940 galwos wazanadaivles
alexa.com eufuensu 2555 nui aulnegldidineususenieousgne Google.com wnds 19.2
Fruedwiotu way fnsdndusvanilinsaissuuitnoaiidnde]ld Facebook lu 10 Sudfudeves
TssTewdua (THOTH ZOCIAL) feil
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AUjfuiusiadede  Ansudsiiuedesie
~ o . FUIULAARIY Twas Twaa
aailnsnad Y
(FOLLOWERS) (AVG.ENGAGEMENT (AVG.SHARE PER
PER POST) POST)
P9 7 6,551,169 7,115 124
RSAnaen
i 6,530,609 25,331 1,637
N
POIIU 4,012,991 3,128 85
Inediea 3,471,020 703 46
Wty 2453570 586 27
GMM 25 2,082,118 12,692 1,758
Ine sy 1,871,531 2,024 193
Tl 29 1,821,046 1,244 24
V0ULT 1,530,944 1,823 125
P99 9
1,219,037 155 3
MCOT HD

fiun: Tnadiiad (2560)

mownil fITedadlauanlanasyinideises “wummimsiauinsitauailomuuielng
e ~ EY S S ~ a A Py = Y P A o &

nsalEnwanntlngyieal A7 Tnelin1siansuaannsmanwandlnsiadd A srekeulusadl

I 1 & = Ly aa aa aa o 1

Wuee9s19n1s %150 aanfinsviddlussuufinea (Ranaa?l) 31UIU 25 999518015

Jugessens Adududiivszaunmsainmsiigessienisssuuieusioniiy waziiinnaiiiey
U 24 ¥99518015

Judessienisifndudu 1 Tu 10 sudvaniinsieifdneaindnfadld Facebook 1171
10 ¥89518015

- Wudemnensussnngsna nuInvyvessnen1stnlasuaraIse 31WIU 2 989318013

TngiaAneUade NiNa kAL LUUNITNRILINSULAUDLLBAITI8N1SHAZUIENSH UAD LAY
WBYISI8NISHALYNIANTHIUED LMY WaE ANWILUINIVRINISITED LN nsmAnwan 1 dlnsvimd A
lngihladeniinaluinuamsiiaus wasiwwmeldimuanagnsiton1siauiilonsnenisway
IMENSHNUED LY HINTIAY A IgRIUNITIHATIEN SWOT Wag NNSIATIZNENINWINE DU
(TOWS Matrix)

NUNIUITIUNTIA
1. wwrRaeafulasEdITetasdnIdeasuIaTY
Mcquali (1994) lsfauvaing aantudesiasuiiianssundn Ao n1sudn (Production)
n1suantulusl (Reprodction)  wagnsiHEuNs (Distribution)  TnIansuazauilugisuans fe
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Usvanwu Midesdnsdeansinary Suswandumaindasemelunasiadonisuen iilnasenis
Fnaulavetoidns uazdesinisdladefitivadoniseniii saustedessuRnvourenansynuiiiise
RGPl uammﬁimaa%’waﬂﬁﬂi (Institutional Structures) ﬁwaﬁiamiﬂﬁﬁamﬂmamwaqmﬁm
Lardiwasonauiiosdnsiiauesonin uenaniesdnsde mﬂﬁmawlummaaﬂgumwﬂ%aasu
me{]ﬁmwamamamimmu@u‘[amaLLaumiﬂgummmaqamﬂsmu

faqanauan
wignzaiineludany
. {laqamealu .
LINNAAUNIY LINNARAUNIN
- dazaudieya P . .
LATHENA 4@ . JANLAS
* walula N3N
=
Auaa/t ARECCNED) i NOVNNE LA NITENBN
Twon/gfle B9AnIBw
Yu
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AnaulaLazANFaINII I
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adudiude /fun

(qnin vive ii3lna)

Al 1 Jadeiiiendeatuesdnsdeansanaty
(U¥uU3991n Stephen W Little John,1999)

1.1 Y93snely muneds Jadeiintunielusmnsdealsuiasuy Usenaumie Jasesiu
N139AnN15 (Management)  Uadsaunalulad (Technology) U338A1UAINNAINITANINIVITN
(Media Professional)

1.2 Yadneusn vuneds Jadeiiadunieusnainnsd@eulavsy tnednansenulagnsy

- P \ a & & a av % a ' '
30 lngdou siansuanilont Ineludenliaiunsonivaula was 91adsuwdadlunsazdiaan
7139 AUADIUNTITATAATUTUIATY UTTNaUAIEBIINAAUNINAIANLAZNITLIDY (Social  and

Political Pressure)
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WSINAFUNTALATEEAR (Economic  Pressure)inganun1udeayatnians (information  Agencies)s
lawaun (Advertise) LW91Y0ETBU (Owners) WaganAIMLI$1U (Union)
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aafnsAoansIIaTY ﬁlajsmmﬂaqﬁmﬁiﬁa ﬁﬁ]“ﬁmﬁmi’mLLNuLLa“ﬁmumﬂaawﬁ‘ 9684

1N15ATIERENIUNITAINIINITAAA L‘WE]Fim:ﬂLLa PIGEUE mﬂwammwma e luldlunns
ATILI NSAMUALAENNTITERaIalIrNng 'i’mmﬂumaﬂwmqumﬂiiumisﬁa ATAAZLULAIY
Juldlsmaniseann Tnemseseiiitedld Ao NATIzRALTazynou lond uaz guassn
(SWOT Analysis)
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Strength 130 9auds Jaduneluiiinadenisdniugsisvesesdng Tnadudeldiuou
Hadeidsuan dsilamsumioningudsdu iesndvuadunagndsunisnans

Weekness 1130 9aseu Jaduaegluiifinadensiiiugsfiavesesdng udduteideie
3o UaduiBeau

Opportunity 130 len1a Yaduneuenfiilutladeuan LA AINARARDN1TALTUTINIVES
03dns usilasanidutiadefiinaudeusanasiunaugs fafudsiesianuogaiueg

Threat w3e guassn Uadunsueniidsnaausienisdiugsiavesesdns laiamnsa
Auay WasuwUas uAlald danfudsiosfinisussiiuasaansaianiunsaiienaasfedu iiodae
anmnuidss Jesiu vuuwmaudlylildaamih

4. NMFAATIVENINUINGDNTIN (TOWS Matrix)

lwn3ndguassn-lenia-gauds-geseu (TOWS  Matrix) Wumn3ndiuansislenia
(Opportunities) uazgUassa (Threats) NEUBNBIANS Tiduiusiugauds (Strengths) wazqnseu
(Weeknesses) nefluasdnslasdsoazidondisdl

ﬁ}.ﬂLL"?N (Strengths) ﬁ!ﬂ@'@‘u (Weeknesses)
1LNAYNSLYIIN (SO Strategy) 2N8ENSN159INY (WO Strategy)
Tona (Opportunities) ~ o a, “ . a,
Tyaudeuaziilona fyndounazillonia
NagNSNIIINTIU nagnsn1saysny
(Aggressive Strategy) (Conservative Strategy)

\Junagnsnfidneninasgn wu nsld | wu ldnagndnsasedeldiuisuan

udsvatesnaiiieaseleliusou lon1aLilole UL INTOUNABAIUADY
3nlona wilvHgymludwidugasousie
3nagNS1Badasfiu (T strategy) 4NBYNSLTITU (WT Strategy) 000U
o e 4 wazilgUassn
gUe33A(Threats) NALYIazUgUaTIA
. . NaYNSN1IAIY
NaENSNITLYITY

(Defensive Strategy)
(Competitive Strategy)

WU NISEAYIEN NISLANALTUY

W NM5laudafialenvuy nandes B .
: %39 N13TIWAINU

BUGERT

AN 2: LAAINILEDN 4 USENISVRWUNING TOWS

U : A325504 LEI5MY LazAMy (2550)
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5. PATeiiAeafes

Jwssas ysgnyu (2557) shmsdnwFes “msuiusvemilsdeiuiinosiuduludan
ooulad” 1Jun19idoidsnanm wanisinwinuin nsdndunuemidefaiiuduiinisuud
wudaliisingy 10 ¥ mnmshiauernansiewzdedaianiungdondsia sivlidnasgnumeunslud
Insdwiflofie uiividn reufinmes nsvimyd waz drelawan uazidesarnnginssuguilaad
Wasuwvadly Tnsiamzaugulnl annsaduideyatnasiiunenfinnes uiudn nsdwidede
uagazannstenddofuiandowingTovhau faeiniinasonuegsenvesde way

ri3gan 3lagnssas (2548) msdnwiizes “mstmundelysi(New Media) vasladsuluy
737 Wumsidedenmnm nansfinyinui oaum Sudumstiausidomiunelulad dauduge
wdiwosypains uazihanduresdedunesidniitiausiamznguld fouflawutaidonigruiu
MAInANeY waranunsaiausldnatnanetaninis ndle wasdssdunivel Wensideude
Sumosiindianniniagelu aseungunniiudl waeinaign eaun Iddoununivleddetadnin
s uspsnsdeansiarwilan dulngfomhsnuied “New Media” wu T0% veslsvina
Ssnqu 1eiTthdvesUszimmenainside iequarnasiviauesiuiulesd wasimdsunissessu
weluladuazgunsaldeanslyig uazuennsvinuvesdiudelml senainnesussandnisen lag
waueloaun dosdlassadrsnisuimsnulaedifuisvevludiunuififelaenss sauianis
waunauszninanaluladled doans waztuiis iutadeiiasmiafienisinaustinaisuay
domudelviuasyhliauannaniuraldinniia
IUTTEIAYRINTTIRY

1. dednwdafeiiinadenisinaveidonisenisuazdnarsiudelnl nsdine
anillngviend A
2. iednwuualtumstamidevnsenisuasdnasiudeln nsdfnwanilingviemi A
3. lefnwuuamevesnislddel nsdifnwaanillngiiad A

3BaiunsIe

sULUUN133RY

dmfuuuimianissusudeya sxdndunislnenisfinwvininionaisdiegfiieates
(Documentary research) wag TgnsduAwalluULANzdn (In depth Interview) Lﬁaﬁﬁsﬁagaﬁwm
1A udhiauenansEnw LU AT g

nguglideyadAyuaznisAnitanglvideyadifey

nauliiteyad Ay (Key Informants) f3dedadenglideyanuuiamzianzas el
dunwaliuuiBsdn (in depth interview) Taeflsideyadndy Uszneuseiifeademnaiadiu fe
FnthseduufuiRaulasidiminiieadessiy 7 auvesaniilinsiimi A 29nhe New Media waz
fng Content and News Program 574 30 aulaadnaninud Ae

- fuszaumsaimevienluendndeasinasulisiingt 10 9

- fivsgaunmsainsiauivantilngyial A litesndn 3 U

v o

- InthNsuRavaukaraunafnaulalunsuauslenvesdaniinsvidd A

D
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waziiielrildteyaanglvidoyaddymumdninast Tagld Snowball Technique 1WuAsnns
Fonnauiidnaiteneuludsaiiudigmnsise TneGuduandidorvglulssiiuiifidoasin
1 au ud Tty ssysededifovgrhusiely vinsdunsaiuniaglinudoyalsl
v3oiliSunin Yoyadusn (Data saturation) Ssvganisdinual
in3sileflilunisise
\Humsdunwailedin (n depth Interview) iaundafanuainuundn nquitazauisei
Aeados iitelfnsounquillomeuingusrasduesniside indesflefléluniside Ao dagfideies,
wuvdunwaluuutaiedn lnswuudunivaiwuseanidu 2 diu Useneudie
1. dnwazyideyadfny Ao drguaziumislutagtu Tuszaunisalnisvitanuluedn
doansanavulifiingt 10 ¥ fuszaumsaimaiauiuanillnsimi A lidfesnin 3 U uagiiniii
Suinvoukardunadndulalumstiausidomuesanilngiim A
2. dowilflumsdunaiannuinie ngufuazanAdeiifeades Usznoude
2.1 msivuangudmingvesiSuruvisedusinavesaniiiinsvim A
2.2 maheeidemuastasesaeTnsiied A dvdelnsiimd dolu Gesoular)
2.3 Bsdondemuaztnarsvesaniilngimi A ileviausriudelnsvim delnl
(Foooulard)
2.4 wnliuazunmislusuanvesmslidelvsivosaniiiingvim A
2.5 Hmuarguassaiiinty
sUsuunsduneal
Wunmsdunwaluuudanedauuuislaseaing (Semi-Structure) Taof3dutmaui uuadn
wazsmAdeAetounldfmunneaiBoatodan Taefinoazideslunianuan
nsuTIVTINTaYA
n9dendsd fideduiunmafuieyadionuies Tnedsmsdunivaiiuuidedn (in depth
interview) Muuamoniiaisdudusumdumssaouasdunuaiilideyaddnyduseyana
nsAATIEdaya

¥ ]

N19ILATIY ‘VTLGUQ‘IF’MMJW’]W L‘U‘Llﬂ'ﬁﬁ]mi’] ‘ML“U\TL‘U@‘W’] I@EJN’J"\]EJU’WJE]JJ@VIi’JUi’J@JlG’IﬁHﬂﬂWi

[

Y
é’mmwmmaaﬂmum%maaﬂa LLﬁuUﬁull’JaNasU@Sﬂaﬂ’J"liJﬂﬂLMU‘U@QEEKL aaﬂa?‘hﬂm LmeaqUwa

o

ANSANILAZTDLEUDLUY

#3UNan15Y
1. iiveAnuriladeiifinadenisinauaiionisenisuazinsssinudelns nsdfnen

anillnsiiad A

dadousniifinadonguidmuevesanillnsiimi A Aenguaugulnieny 18-35 Uioglu
wales oglutuaiiles (Urbanization) we sadleslng) Tasldiledniduunaniesundnifosnnnidu
dodsnmoularifiaulneldundign

Hadedl 2 fo wgAnssuvesiuilng vde fiuans lunniauadeomuazdnasiuiy
duled warludeaiife Tnsdrfuanudesnisvosaniiuandiatu wu alevuiadu msusuany
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gUnsalitu fldansvinuilliadiume luwdnlnsdi sussnsdienenanments seuinseanainie
w3 Facebook Live wazii1un99199e931813 wagmemioun thiauesnduiflovuindu uay
U117 iedsgnisinausienismsinsiiml Tnelnsiimiiuaiszdrdguazifinnsd diu
soulatazBufudindndinmmiensrumamsaliuninmestou anduiaiidenndesen
wazveeauEueeulay W Infographic / paUdiledy / unaurumsideuBlog udy

adeil 3 e gmsaissludany AnnsUssdiumngi s Tuildddiugnoonld
wazanumsailuusiazfu ermuaidenilavsiiaueslnsvimivazosulatiosls

Jadeil 4 fo fatuayuvide Tavan Tasannillnsvimd A finmsusunguidvsnelngsimg
wazopulaviuansnafuuintu Tnsmnguithmnglsl wu nduilauladumsvesiion ndudfan
Uszan (Active User) viliidvoadulussunisvieaiion anemsdu gliuinmsaesdiin dhunlidy
nsatuayuvdedolanan lsiinniauaidemussiannsvienfisnfuinnduionsuaussi
naudmneuasRatuayurselayan

Hadufl 5 flo nQMINBLALAMERINIIIBIUTIVNNT 19U 1.5.U.03FNTTRATIARUAINT AL
fAunsUszneuinnsingnszaneidss Inglnsviesd wazAanisinsauuniay w2553 Adsaas
SnuInTIATULINIR (Aaw.) atufl 97/2557uay atudl 103/2557 usu sauiannsfiiuguares
Mesy maunsnmuazidssuulasstneduiililelaseineiidinea wie Over The Top (OTT) iusdu

2. Wiadnwiuualdunisiaunienisienisuazdnaansitufolug nsdidnen

anillnsiiad A

wunltiunsn Ae mssiosaminievnainniseenonandinsiiminngdelus Taglnsvim]
9331891 Tda1unsal drwesuladazldnisunnyssiusezlifideddnuninaveseganliiaiig
vannviansuazdfanniy

wliiudl 2 @o msathademdmivielndlasions fugdesrununisiauuas
adassiilemitaenadostundutimnevomueafisnin fuussfunszualilarenaay ZeRel
Fensunaueneuiil Lummﬂaauiauuummwmmmauauamaﬂimgmmm Real Time v
Insvieniiinnsne vsedasensiiued wazillesninyiaiainuggea (Prime Time) s¥ninalnsvimd
wazeaulatiunndnaiy 1wy Tnsvmisgsening 18.00-22.00 u. Faumnssnosulaufifinansdisian
u fouinuies / 15.00 1./ 21.00 - 23.00 udeuduou fudiimadonidemilansusios
2291987 19U D1IN5IE9lUYTIIaINa19IN ¥3 U1ANU Lifestyle Tuga91281na19AY kagn15E519
WnYnsuukuulnal As Multimedia Journalist

3. WileRnwuINsvaInsldaelus nadifnunaanillnsiied A

WUINLTA AD msﬂ%’u@m’uauﬁu@wamﬁam (Content  Creator)  wnun1sidu
anillnsimiifissegnadien Inensaadonludirdsfilasiamzesulatifumniu Tunndemis
(Platform) Ails¥uaruien

wMad 2 fe MsUfuivesyrainslusadng esanamanansnvesyaainslunis
wamitlevesulatifiunnsnsannsdiad fdulsiosinisadaynanstunlmifidond Multimedia
Journalist d@auyAaINsideg.An %éfaqﬁmsﬂﬂLLaxﬁ’mmmmaﬂmsmamﬂmﬂﬂumimémL*ﬁam
ooulatifiuanssnlnsviend nuisesmsvaeudeyadifisiuiunnanesulay feuiaue
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WMl 3 fe Ysunisdnauesuimaluladuaznginssuduilan waznisldgoms
(Platform)  Tmanzay wu wiedn wWisumiloulusiififiethugdomluninivled uaz ns
thiauekuesulay asSududinindinimviesenumanisaiiuninmesieu antuia
demundesenuazveisauiiuesulat uasiAorinazirnuedueeulatuiniu guadunis
Wauerueaulatinn g

LA 4 Ao msfvuanisiasavudearivlm lnsaanillnied A 1@oniSnsain
Ug’jﬁuﬁuﬁ (Engagement) mﬂmiﬂmgﬂ% (Like) AAKKBWNS (Share) WLAZAISLEAIAIINAALTY
vulede Wy 1 luiBnsiana esnmstanamadndadomludelndslidaau sufansuen
nyianaserinsesulatuaginsvie

WMadl 5 Ao MsuiuLduniiegsie Business Unit) wisuTdlusiiane ilelvidian
ArofiNTy TstadieliAnanudaaulunsuimsau mefana wasnsadessld ndde
advayugsialvsimldundn

yiall anansathandisuaduuuanislunislddelmivesaondingdmd A lasthudinses
NTU SWOT Analysis 917 @3 29unen (2547) awad

A19199 3: LUSEUTBUNITIATIZR SWOT Analysis Uasuunslunisiddeludvesantilnsviamd A

Uadunelu Strengths (S) AU Weaknesses (W) 9n8au

- anillnsvim A lafivun - msvhnukaglasiaieeansdaly
nauiimuneeny 18-35 U WWungu Faaudmiunisasiamizelaue
augulvs flogluidios dovndmsudell

- Online First ifuuleunei - yaansfiTesiunsvenedadaillyl
aninaviend A lsene waedignu oo niuisamniniinssiuaniu
HRnnudeaiolyal angunde ADIN1T
Insvimififiogiis Tnomaded - M5UUAITRIYARINTANNY
AAARINLAY 1 §1U578 Insvimiingnuesulat vie delul

- awnsatavaidomlivarnvats - psmuwmansadesgldanms
NnMsiiingvednsiminag thiauesudelmidslidaau i
poulal (Cross Platform) selaiey

- fisremstnildsuaadeuegudn
uviosenrudeailvle

- Snguidmngll wu nquitaula
frumsvieaiien / naurAnn
Us¢31 (Active User) uaniuilaann
NAURARAINYRITIINITUIETATE
fRanutlemuudolmives
anfllnsyiad A

- aonfllnsvien A ldusudeadu
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Jadannelu Strengths (S) AU Weaknesses (W) 3agau
;:Jwam‘ﬁam (Content Creator)
uenuiloanmsuaniemsiiu
nsvien
TJadenieuan Opportunities (O) Tan"d Threats (T) aUassa

eN1ENI9NITNAININATVEIHT -
vaawmaluladuazyaanis (Platform)
Tumsthiaueriude wu fldny
nséwiiefoaunsvlnu uazuviuidn
RTAE
AunnjuanInitndamsldonde -
astelyllfnndu vonanaugull
anansofind Ul vide fRany -
#nnfuaintesmns vie Platform
filogiAuuarlueunan 1y iwlwdn
WInRe3s gnu Lasn

Auuiiee T nnarauLLene
Ifuteyarians Iuvenugnfes
LALAMUNUNIT INATULEUD

1 d" [ Y~ Ql a"yv &
Hudelval duludadiigiuans v3e
Avudadlnnuasde
VOINUAIINNY MU ALAIFIVD
AAST MUIBNUNNEITOS

(v d‘ ] d' I3

nsianavesdelvd Mluuinsgu
WAL NSWENMTIANASENINeaUlall
LaLINTAINAIsYIN TR Y

wazilalUTeuiisun1siLAsIey SWOT
wdq aunsadanmuuanagnslunIsiauinsdtauaiionvudelnives

aodlnsyiay A

Analysis

YRIWUINTIUNIT LGB LY D

anfilngviad A Ingld TOWS Matrix 30325500 @359 wazAne (2550) Tanadl

A1599 4 nIsmruanagnslumsiawinisiaueilomuudelvivesaailnsviad A lagld
TOWS Matrix

Tona
(Opportunities)

ALY (Strengths)

9n8aU (Weeknesses)

1.S0O
11 Wuiemsenisuazinansiy
sUwuulnalg Lﬁa%’ﬂmg’]u@wﬁy’mﬂﬁa
Insimiuazdelmindegud uaziiiolug
fulan vi3e duailvsiq 19y nguitanla
Funisvieadien
1.2 ﬁusnaqﬂmﬂmazﬁmmﬁaim%’u
M3veefvesdolnluaz e
(Platform) Afianna
1.3 msthiauetiemsenisuasinians
TuSufmuwmeluladfiudsuudasly

2.WO
2.1 msUsuiluniiegsia w3s UsEm
il WloseesunIsvE8ivednis
vauerudelnifiunndu
2.2 Lﬁm‘f’]muqﬂmﬂi ELRINE
yrannsiified Litesesiunisuenesived
dolval wagshlsilaiynansifinunin
ASIRUAUEDINTUINTY
2.3 mii’mmaﬁLﬁuu’lmigﬂmmmi%’uw
wudelul Wevhlminnnudaau was
Yundeseldvesasnnslueuian
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A1599 4 nIsmruanagnslumsiawinisiaueilonuudelvaivesaailnsviad A lagld
TOWS Matrix (sig)

gudsIn AL (Strengths) qndaU (Weeknesses)
(Threats)

3.5T 4WT
3.1 m3adeudndeds anuduiieondn | 4.1 msvgisnumsdnaueniuie
Ifuilemuagdiasiminaver el | Tl 19a1unsnanduiuyaAaINsa

lneinugnAvIuar AL tuAULNINAI donadiu vise Felnsvimadlely
Wean1sUauaNsIng AUIAR

3.2 YSuilasuiiont wasnsuauauude
Tval Wveasiesnuauls enseduns
Suvarudelny uarSnugudviLay

31nM5U1 TOWS  Matrix wldanunsaimvuanagnsvesesansiunisiiausiilenivuie
Insivosanillngvie A lnsuusesnidu
s = a & ' D A
nagnsh 1 Ao Msiianilesenisuazdnasiuguuuulne Mawaunannisideunlas
vounAlulag uazdvy vse §iuans iesnugiuguuianndelnsimiuazdelniniogudd uagiite
ldduslaa vise fuulvie wu nduiaulasunsvieaiien
NAgNSN 2 Ao NSINTIUIUYAAINT Y38 WaLyAaINTTIdeY BTaITUNTVE18MIYDs
dolval wagyhnlauAans AN ASUANUABINITUINTY Feazdmadsoaniiingviad A
s al 4 1% oA A & A = vo & ! o
nagnsi 3 Ao NMsasiANNede anuduleadnliiuileniuazynaisndiaue
iudelmlvesannidinsvied A Insfiaugniesuazeraiiuauiluinniniesnisiiausiisinga
warvenadedugnueddgyrieasinnuuandiandusznaunisseduldlueuan
nagnsi 4 fie nsiananluninsgiuvesnissusuiudelnd teviiiineutdaau
waznundanelavetesdnslueuian Fadagluanillvsvied A ldnsianaainnisasisudusiug
(Engagement) Wunsiawna walflosaniigeanng e Platform wardeluifireudnsainvae 3
anafesdunsiuunvesuseneunisluandmnssusiuiunell
s A [ [ 1 a L=| a o ! = v ¢ = [
nagnsi 5 A n1sUTuilumiiegsia vse Usunlnl vesandlnsviat A esesiunis
VBFIVDIN TUNAUDHIUFRIUNLINTY FaenlmAnlaTaas1989Ans N13UTIMTYAAINT N5 TARE
FIWNINTATNANUTALRULINTY

anUTgNa
a v =1 = CY I < 3 = A R [y
PNMITeAsslanlngiind A feilusdAnsdeasuiavu Nilusawansuiaantdadeniely
aumalulag Adesdinisuium uagdeaditlvaivinlvaaillnsvimd A uazgSuans Feguu dujduius
i G991991NN1530ENIAILADAUANDENINTTIAY FINNIANAUNTANIIYITN NTYAYINU8AD
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nanunanmliiuedng lnesosdassenussu uasanuduiieadn iudsiaondineimi A azdos
fignflilalum AunIndeansiavy

yauritladonsuoniidmwa Aefugsude vie fuu uazusanasumisdsauuaznsidlos an
TuouammsUszneuiansiindnea ngvansuazAdsainiguiauazmiissusvnsiisades
LAzLSINAFUMALATEEAY AenstUSsuisumsudstufuiusenounisedulitousunagns 19
aonndestuaniunisal wagliidndediuans vie fuilaa Feazmuundeiulavanainglavan 3
withgtuseldandeaslnidilinnnin uifdeinaadingieml A Silonalumagsfouaznis
VLY

ylitesAnsdendreaniiinsvied A dosfusliannsndiauadomanaswarsonisld
vanAmaneYemna eveneduauguilaelidndnguidmneiideinisednainiieunns uassadude
iesufugsAavanldifueeed mszdolnmitaelinisseauinasisininasa 24 $lus ideya
\Bednogramilsdefiunt uhaulaegrsinguasIngiimd uazatuayuliiAanismeulduaniudsunii
Anutu uazvinlingAnssunisidenlddevesuilaasdsuly Tnemsianmadanisinaueinas
medumosinliviniunginssunissuasveanguiuslaaineg Sadnideslals mszgsialavan
Fadunelsvdnuesesdnsde Adpaudsuna

wagnisianilnsvimd A Benldmstananisidnfedelnsidentsadisufausiug
(Engagement) Uu Facebook LLﬁis’Tﬂﬁﬁi’J’aaﬂLﬁmmﬂmiﬁﬁaimiﬁwmagﬂLLUU wazYeIn (Platform)
Fadutamiludegramnssuizimunuinsgiumsianansiiridelvsivesiuslaalsegidlsiivh
Tl¥sunssensuiniy dleunsiaismis (Rating) vesamillnsimifinasguuazdUsznounis
lugeamnssudiulvglvinisveusu

saanawieuazusnifumiiegsia Business Unit) wazuddlndlneiang ilesesiy
waluladuargunaaidoanslmie wielinsiiauednanswasidonvinudelvl Whdsisuas uie
fuslnasuraldinnilan uasaenadestuesdnsiolussdulaniididunumsdnuuediuiy

Fosrfauasdaiauauuzdmiunisisendesioly

1. Mmadsuuuaseunaluladluewanndinisine iesainlueuianmininalulad
WaguuUas Rauinnssuvieddlnml deudinasonisuiusivesiel os mmﬂ%wqﬁmwmmﬁﬁimﬁ
WasuuUasld Sesauiianidlnstmd A FafunsAnuddoaded Svesuemaluladuaznginssu
fuslnaldifioadisnamis nMsfnuasarely Fesdnwduusuarilafefudountas mindinnside
Wanfuedadeld

2. \ilosananidlnsiien] A Svisdesadiu fe delnsvien uazdolnl Ao dodumnesiin
dulest dedenuoaulall vde Inideaiifie (Social Media) idatedsnuaaulat vde luduaiiniisa
(Social Network) win1sidenssilsjaiulufidel duiuliansoldussgnivielflumsiaunde
saiulilaemss

3. ﬂﬁﬁwm%malﬂmﬁﬂmmjmﬂmmaiuﬂﬁ%’uﬁaiummazﬂszmw U ueay
nautmnefinudesniadendnurla suuudla Bnmiaue Taanafiuandieiuegisls
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LONEITD9BY

lawanU 59 4am1 “Uaudiu” fnau 11% (2560, uns1Ay 10). ngwwgiﬁﬂ.ﬁuﬁmﬁa 15 funey
2560, 310 http://www.bangkokbiznews.com/news/detail/ 735422

IswsTos yaynuw. (2557). n15Ususavesniledenuiineziusuludiaueeulay vInissina
uUugn dao1vun1sinnstyanadan.

Aaviaiiivesluu glavnluBuatian. (2560,nunitus 23).Inasyne duduile 15 furmw 2560,37n
http://www.posttoday.com/digital/482429

wsdn autRndv. (2547). Ivwanlunaasswil 2000 - 2010: msAnwmudenidnesULyylaYa.
NsasAansguivadia auzi1saIsmaniuazdeaisulavu a1videalsuiavy
NN 1L IINATERS.

F3gn1 dagassal. (2548). msimuIFelna (New Media) vosluAsuludiii. Mnsansenans
W Tin ANgI1TANTAERsLardeansuIaTY 81913 ¥n15USMsARasuIaTY
NN 1L IINAERS.

A32530 @33y wazAaus (2550). NAgNENIAAIN UAENISUSMTTINAYNS Inesiainatn. njayme
SUSHNITNUA.

an3nil Auedssouy Sunsriannna, dndnau Wama (2557). nanuazuuIAnITaITMANTABUIET
tud faiedsdl 1 ngavme: awauthsnvddefuniuisssmdlne.

3 29%u9N.(2547). AsUIAS oS 09N15 A0S NTAAR [Integrated Marketing Communication
(IMO)LNFUNW : 5ITUAT.

Mcquail, D. (1994). Mass communication Theory: an introduction. London: Sage. Pew Internet
and American Life Project. 2010. "The New News Landscape: Rise of the Internet".
Retrieved September 23, 2012, from http://pewresearch.org/pubs/1508/ internet-
cellphone-users-news-social-experience

Stephen W Little John. (1999). Theory of Communication. New York: Wadsworth.

B 26


http://www.bangkokbiznews.com/news/detail/735422

PIM Sm National Conference

June 21, 2018

sUnvun sz duiusudvesiissanuilsduanilawdnduet (OTOP)
JMIAUUNY3

A MODEL OF PUBLIC RELATIONS FOR HANDMADE SOUVENIR PRODUCTS ONE
TAMBON ONE PRODUCT OF NONTHABURI PROVINCE

Unan  asge

Pattama Sarasuk

AMLINYINITIANTS, UMNINYNTYIIVAYNILUAT
Faculty of Management, Phranakhon Rajabhat University
Corresponding author, E-mail: pattama_tip@hotmail.com

UnAnge

sUuuMsUsEduiusaufvesissanviaivanilendnioei (OTOP) Saniauuny3 e
Anunsuuuumsussnduiusauivosiissdnuilsiuanilendadust (OTOP) Smiauuny3 uns
WeLBIAMAIN (Qualitative Research) Taun1sAn¥IanNenals (Documentary Study) A13duUA1Yal
13980 (n-depth  Interview) 1a3asiloflélunsiduifunuudunival wuudaunn flidoya (Key
Informants) Uszneusie fusznaunis OTOP Aufwesdiszdn dmiauuny3 $1uam 10 au feya
Fanmnmannnisdunival Jinmesidemsliesgiiion (Content Analysis)

NANNTITENUI JULUUNSUTEIETUSAUAvesstAnnilsiwanieudndas (OTOP)
FJandauunys dnsnsununuaunisuseanduiusiaeliguyuiidiusin uleuigaiunis
Uszandutusimnsuuuuuslsifanuseideuazsutsznaddiia sudsyaansveanauialdiuns
BUIUIINNIATTUALLONTUITY usilnseiunsthanlgusslevidamunsusssduiusloonss 3avilv
msUssduiuslaindangutmine lusasifedungusodisfuenaniariaudvosissaning
Ussrndutusuuuiugilaglitiuuuundetinividu ldfinsdeasiugnéisuuuudu uazdaiinng
%Uiﬁ@ﬂizﬁuwﬁuﬁuﬁ‘éummeaLﬁmﬁa‘[mﬁﬂﬂwhﬁ?u

LLm‘vmiiJLLUUmiﬂivmamwuﬁaumﬁuawmﬂ Jamdauuny3 1wy msdavindesing Aol
awsoilesuazidindengudvine  dewhliuslaafianudesiuludud  anudAguesde
Ussdudiunumdenisinduledendndasimaviondier msiliinsUsssdiiudions
e Ainguordnldduiunisludnuasiveidoasduiunsussnduiusesnmainvats 1oy
Usprrdutusuuduled lnefsmedalumsinauendnsusilfduiivalaunu

AdRey: MsUsznduius Auduesisydn wilsiuaviandnsdiost (OTOP) damiauuny3

ABSTRACT
The purpose of this research is to a model of public relations for handmade souvenir
products of One tambon one product of Nonthaburee Province: The community

participated in public relations planning. However, the problems were the lack of continuity
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of the public relations policy, the limited budget. The municipality officers who took public
relations courses from government and private sectors but they could not reach the target
audiences because the knowledge from training cannot applied directly to the target
audiences. Only viral marketing was used as the basic public relations model of the
merchants. They did not have any other methods of communication to their customers. The
public relations of municipality through televisions was the only way for the merchants to
get the news.

The way to promote products, souvenirs. For example, the preparation of the media
must be continuous and reach the target audience. Consumers have confidence in the
product. Importance of public relations media plays a role in purchasing tourism products.
Should promote the activities. The occupational groups have operated in a continuous
manner and carried out various public relations such as public relations on the website. By
adding techniques to present the product to be more interesting.

Keywords: A model of public relations, handmade souvenir products, One tambon

one product, Nonthaburee Province
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Abstracts

This research is aimed at studying design of characters and scenes of 3D animation
media and how mother expresses love to her child via 3D animation media. The researcher
applied Qualitative Research method and collected data from In-Depth Interviews and Focus
Group Discussion. Descriptive Statistics were used for data analysis. Research findings were
that the researcher was inspired by Wall-E animated movie in terms of 3D animation media
design and Khan Kluay animated movie in terms of how mother expresses love to her child.
As for character and scene design, each character was different based on the shape of old

and new robots to conform with the content which emphasized on sacrifice, promoting
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child imagination and social impact. In child’s perspective, proper issues for 3D animation
presentation aiming at expressing mother’s love to her child included benefits, content and
pictures and soundtracks that the child obtained from 3D animated movie.

Keywords: mother’s love for her child, animation, robot, mother’s sacrifice
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