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Abstract

With the development of mobile network technology, short video e-commerce platform came
into being. Contemporary consumers increasingly favor and recognize the short video e-commerce
platform, so the platform has become one of the most popular shopping methods at present. However,
in-depth analysis found that short video e-commerce platforms generally have problems such as low
user loyalty and serious product homogeneity. Based on this, the short video e-commerce platform
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should actively explore how to improve users' willingness to repeat purchase and form repeat
purchase behavior, which is not only conducive to long-term profit and development of enterprises,
but also can promote enterprises to maintain brand competitive advantage. By analyzing consumers'
online shopping experience, this paper discusses the impact of various factors on consumers'
willingness to repeat purchases. 1107 users who have had online shopping experience on the Tiktok
short video e-commerce platform were collected by questionnaires as sample data, and the impact
mechanism between online shopping experience and willingness to repeat purchases on the Tiktok
short video e-commerce platform was quantitatively studied through statistical software. The final
empirical analysis results show that the online shopping experience of Tiktok short video e-commerce
platform has a significant positive impact on repurchase intention; Each dimension of online shopping
experience (emotional experience, sensory experience, logical thinking experience, and action-related
experience) has a significant positive impact on repeated purchase intention. Based on the research
results, policy recommendations are proposed: 1. Starting from sensory experience, improve customer
satisfaction with purchasing; 2. Starting from emotional experience, create a "utopia" for consumers;
3. Starting from the logical experience of thinking, guide customers' self-thinking; 4. From the
perspective of action related experience, optimize procurement and strengthen customer belonging.

Keywords: Short Video E-commerce Platform, Customer Experience, Customer Repurchase
Intention, Path Analysis

Ju
ok

MRER

2022 4F 6 FRATI (55 49 Yo E BRI 4% K ORISR ) B, 2021 4, JRE
FLIR R SRR . 2021 4F 12 H BIHEAE P S 3R1L B 97.5%, H IR
% 10.07 12 FEAUSIF PO AE FH 2 IA ] 90.5%, F P MIUA ] 9.34 12 iR B IE /A LT
SRR, BEE T RS S RRIRG SR E, BRI T SER AR E S
Bk, EAE G ) REE R R, IR R A SRR T GVE ISR 0. R, ST IAAR LR AnIAER IR
(CEILV ST 4

TR P 2 A 2 o ot I B PSSR QIEREA, RSP s R R
S AEE, TEREHBR. WgE L EeT T, FAACE G BUL G N e T E
. HER, AR TEEENE AR, BRTEEEE TG RE T, IR
"S5k, BTG 0 S RKARTE. @, RZEREER ARTHRESRER
UF (R BRARES: o TS MRS IR 22 2> RO MRV 2R 5 (E RS AT & E I SEARTG e 2 dnfe] {2 i3 2
HIRAF R AL, KA FEREWE S, AR E RS RN ? O ) SR A
K FME, RIS ) A R TR S A G 4 2, IemEiace. BT Ll
R, ARSCUARE S FAACT- 6 8, 05 ol 2 5 A2 0 S RT RE A4 R g AT Bt T R tH
fif Xt 3 S

536




BT HK

LR, ESWE . SREAIT & TSR % . HMMA AL, 76 L
B P B A ELIBR X 8 1T A JR s Ao ISR R g 55 A e A o g2 W X531 FLA oA iy
B, WEUR RS AT G LS EEAIEE S, BN, TR aItY,
AR T IR ARG, (ERtiE e AW S FAAT & B SEBLBCE i AR AR KAR B
P T I RE S 9Tl 2 Qi R SRS, X HE TN E R B 2R EE L, A
SCUEHE AU T 6901, Sraigien b 507 Z 0 M TR 985 15121 6 1 ARS8 & 3
AW SERIEMIRER, St MERHR AR SO S A SCHIE T 45 10 R AT B2 A L
RIOZHNE, T ERHAHE R RIRA, Bl S FH WL, HEMER, Wl IRz
BRI

SCHRERIA

UL R T S SR AT

MAREE, —RAERIAMA: KEDHAEERRRIE. LHRAR. BRECRET T
WEFC. ik (2019) LMRTFONZEG], X HAE R B I I AUA R |3t AT 1739, g il
G KASH L, FEAUAEAARARE A Ak T AR 5 BB 7 T AR 5 A ] B AR et
BEEMEIK (2019) FEFII P SLEAE T, AT UEE R SEEM . S5 5 Bt R I
FRGEIRISCEEAE i, TSI D %8R, AR RR S B it TGS kR . — B P

6] GIANTEXT BRI & EAT T FUI, B4 F (2018) R 4ATF AN AT T —, ZS
EIRNIR &, RN P R A IME R IR 55 B AL, X AT ERF . R T b
PR RIS R, WaE T —ANRELRN . F# L (2019) B%-F & 2l — N A5
B O E IR E R R, DE AL A e . =R A SR RO T A
e, IR ETE gL B SRS ST TR . Xu et al. (0I)MFEMIICT & i
SLRARE IS, ORBUE AT S EROR T ORE L. TR A EE N A AT
N VSRR S5 N AT 0, SRR R R . BB (2016) il 4
X R ARSI FH 5 R0 S LB 9 ST EEAT 704, WF FE A D 33 (At 2 ek e e I g 5|
J1o BAEEABIBE S (2017) PR 1AL S, 3T (0 2 5 06 L0 0 (LA S ) £
FIWLEE, If45 T AR

HRERREE R R

TEBEARK 2 L,  Chen etal. (2008) MM WAL MEE K, KM SEARLE R N
R BRENSE 5 RIS AR . B R B AIZEBIER (2010) 4 IGMIARLG 7> AECE 15 B
BYE ATHRICEARL: . DA (2011) HARK  NAAEH: Thiag. FE. IR, HAR. &
£ R# (2012) W& PR N=AZ X BIRIZIR. DREE AR, SRR 7t & 4
ot BRI R . FRALEN A (2013) MSAFAE . BUERARAIE . x5, &5 AT
T 6} JB 2 AR B B SR AT T 8 R . TEIRAS (2019) MRAEAE VRl ASCIREL TKE AL . RS

537



PR RS T RS 9 S RSO DU FE . P (2019) 60 T S 43
HEE R WK, BAERR, (FASK, MG, X SN R

HICE IR R R KA R IT

fit) & 76 (2020) MRIFIH B AL, X SOREAR B, BT AT X A AL BT
FEEIRIEAILIRSS« INaRiRIF Tz . BUHTIG BN 1 Dl 2 Q3 R4 T SR BTG
RIS EREE (2021) DLEERRVH PR AU TUX B, SR FH 45 K 5 REAS R AT 70 22 A A 1 1 S i
HRARIGHIRE, o= ahib i, ks TSR EMEL. 2 BV GRS iy B AR HEAT 7047
ZERARY, FE. MOS. GRGRRENER, MRS SR B & — 2 MR, B
AR (2017) SCBL T RER BE A BT A 9%, 373 B, AR ) GO 7 e BEAT IR AN L2
BRI B R AOUERA TN . BSATMLA B L RS B SR i SRR L HESRIF AL
RS il b SR AL S AF IS5 . REGAR (2021) U N 7 0 A idemt STz (7 S AR 56«

E §XREBREZWE R

MM (2020) X FEME HL 7 55 2% AT NI Z AT i 7T, SRS, B L
PR AN R B IR 2R o FerP Rt G 5L K B0 WY DA K™ wh E I B S S (S AR . AR
(2020) WHFTAEREM, THIE AR . BRI BN & R TR B v 1% e ) R 47 2 5
T % X ot PO SRR FEE AT TR P (R AR AR AR S R D AE RS R . ZRiAE X (2020) 0 VH
P ORI R S B AT, A5 HH T 9 E A S 8 RN 5 A #8 mT D i 2% 3
T R E I E BRI . X et al., (2021) iz F S5 R 5 RSB BRI T S0 LT RS S5 I RCR
RIRIER B PRI Rt o -5 DA R (B X L S 10 A LT (VR P s BRI AR AR 55 it ot 2 (1]
PHBRE T 28 H I 2R R R I AT N R T, SRR E R 5 A
WRIEE] 7 — € iR EH

XERVER

ISR IIAT SCHRPE Sl B W SEARES: (AT 58 2 ARG IY0 R £ . 1K 5 TH B AL
FEHEE, D RINSTE S SRR 2T AT & A ST T AL i
R AR A, BTSSR PRI BT iR A RREE A BT ANE, 3Ll R ELE AR
R &5 L, ASCEETAICr G IRtk =, SR EIRMT S, BAAR S s i
FEh, HRREREARL, BRSO aNE. LWL, & F LR A E RS T T
M B I SRS, SR 53 BRI FURCR 73 A i 9 8 O 2k BRI IRA s 72 AT BT
fifi b, ARIEA SRR (2019) FrS o, ARYE HATRBTER, AWERE R R, B4
WA AT BRI DI R IORRE R P RIS 4ERE s 1906 R E B ST TOR A=
HHEAT s NIRRT 225 A5 2 AN R A 28 e e f e S A PR FHLERAT T 7 g
Wt o

W IT

AR SOOI FUAE B 52 KB SRR S bR R Bl B, RF SCERIBATE . RS AL, giit
I TR _EAS A SCRIBT ST A AL

538



The 13" National and the 9™ International PIM Conference 2023
July 7, 2023

SRR ARTE

FEATH RGN 45 H RTER AT & . AU E - & Bifd . WE L. HR
g K 5 B A5 T THI RO RE SR SCHRAIE FE s il b, T J & & AN HIF FE O B AR

kR k7S

RYE CA IR BT R, ST BE R, JFR T SRS, IR SRR BB T &
o S FATHER AT ERE NN, SIS ER R A S, A RIE NS .
wJa, B FERIEETE. ME. B2 RS, SR A 2 & 5 .

it abris

ASCHIA] SPSS. AMOS S5 73 # B 0] R 25 (R8s MAE L BE 70 ZZ e bl o ARy
HrANES AR 0T S ST TR A FO B e, B 79 AT 0 AR SE B AR AT S 46 2R

g R

lAE:37 478

AL 554 Parasuraman et al. (2015) AT Chiu et al. (2013) PIAN 2734 1 20 2 ) 5 i 2
FWEFR, KBt 27 MEH, TN AIUAS AT H, Bk T

1 RAAEE, SRR EE, BRAMEMEZETLEMRMZ O IAREN NERZHAT U, &
JihE B S I AT S 512

2. JEMfE AR, Xl — A AR G 0 SEE T S AT, Rk
HHA PR ERARR A F GREHS .

®1: ERENOREE LR
i) LI KA
1 (SR B P ALY G 9 S s 3K B O 22 1 2 EEL

3. RANEAREL, THHERERM, e SR . Bk A, 4%
EHA SCERBUR O P E I BETT. MG S5 Rl e 511 98 1 LR i AT o5 [RIAER 4y
WA BRI E -

®2: WHEHEEARGIE

Fr5 I K
2 R ? I %
3 R ? I %
4 NI ESIN I %
5 I PER PN H %
6 AL ? S
7 s B o PR AT 65 (I 1] 2 I %
8 EAEFAACT & AR T K ? I %

539




The 13" National and the 9™ International PIM Conference 2023
July 7, 2023

4. HISERNT (R 3) o KFFFRAER > SELIEIIARYERE T 22 1 Schmitt
(1999) HIAHEWIFT, %1% ¥ M Pullman F1 Gross (2003) £5273 Fr i i (N & R i, S7 2
FE] A TR ATF 65 R p R0 TR R A AR R B L 15 Ao X B I 3 208 S
NI —RRTERERSHN SN, BASTESE 9-13 &, —RINENREREm, B
et 14-16 B =R o # 4B BRI 1), HARTR 17-20 A DU ETH 2817 3 DR Bk
WG, BARFEE 21-24 HIII.

A FEHSE Parasuraman et al. (2015) FIChiu et al. (2013) FFEMNAERRE
NERWEBREER, SGAEHEBIIELMNRES, MEMIEY TG EE LR EREITE
B BHUEHERILAMEBI 5 4, T3 NV S,

AERANRERFELAER, M 15 BEXRREEAFRZE. ARE. 52, FE.
e, Wi NSRRI N EE WA, REFAGH S, BRI~ %3 R

®3: KRB YEE N ER WL EERER

ZE ik BT RIR
9 B B A B (SEDD Schmitt (1999). Pullman 1 Gross
(2003). A3 713 (2019). Z=GHE (2016)

SR 10 PEMAALETARREE (SE2) FFHE (2019). ZEULGHE (2016)
(SE) 11 Pe R E R, AHBCRRE: (SE3) A (2019). ZEIRGEE (2016)

12 PFERERNESESRTEE (SED FFHE (2019)

13 FERREFESRIT A RTHRRLE (SED) FFHE (2019)

14 SFEmRmEN s (FED FFHE (2019). ZEIBGHE (2016)
e 15 WRIEERFERIMERT R, BRI THE  AFHE (2019). ZRHGE (2016)
EYEINIS .
(FE) PIA—H (FE2)

16 mMEE By, HdfereikRe ol AR (2019)

it (FE3)

17 FHRIEREGICEREE RS, HERSE  AFH% (2019). ZEIHEE (2016)
ANEAL (TIED)

18 P E Ry ST NECULRE SRR AR 1713 (2019)

itk R LN
P SITHMES (TIED)
19 FEATLMRMEESEFEHA LK TN A FHE (2019)
(TIE3)
20 EMMBERACT GBS (TIE4) A FH¥ (2019)
21 fEYERRZ e SRERS S gD EHE (2020)
(ARED)
P 22 TEVWYIR RS R KN AR BB R R (ARE2) T H:E (2020)
AT B RIRAR LS PSS —
(ARE) 23 AR AR S R T (5 A R B AR e ) R FHEEF (2020). A FHME (2019)
(ARE3)
24 RGP R — P AR ARSI T 2RI (2016)
(ARE4)
e 25 SARERAERIMART & EIESE R (RPLD) Parasuraman et al. (2015). Chiu et al. (2013)
(RP)\)A*E\ T 26 Lk IR SRS Y T4 (RP2)  Parasuraman et al. (2015). Chiuetal. (2013)

27 SR TL IR AL AT 664 (RP3)  Parasuraman et al. (2015). Chiu et al. (2013)

540




The 13" National and the 9™ International PIM Conference 2023
July 7, 2023

Wit R RO RILA T 1200 1% CERFEFFED , HRA&EL 1154 3145
FESLAERS b, INE AT s, RIS ZAGE, PENEAEBIEN NG, RER
3 1107 R A4
FEARG TR E
WFER 4 s, EHEERHE S, b B S Hsh 46.34%, ZotEpT & el
53.66%, ML T, WISt F B, ETER, 18 FLUFE 1.17%, 18-25 £
15 26.38%, 26-35 %[ 35.77%, 36-45 % /i 28.27%, 45 %Ll b 8.4%. “AFiJ71H, TEHH
AW, ERPETIT S R S, A 37.94%, FEFRIKUCNARL. &, @ LU R
witctk. % F HUN, 3000 JTPA R+ 3000-5999 JG. 6000-9999 JG. 10000-14999 sT. 15000
JCM UL BRI R A 12.47%. 30.98%. 31.89%. 17.07% Al 7.59%. < FHL, 2A=HH
B AMELE TS s, St 79.88%, iy wlb Y 49.77%. 30.17% (AR AR
b 10.03%. BURF AL ERAL 53 T T 7.32%, HABA G 2.71%) o RTLLE L, FTEREER
WA R A BA L.

&4 WOHENFEIGHRFLE

MANEAEH s B4 (%)
e « 594 53.66
% 513 46.34
18 ¥ LLF 13 1.17
18-25 % 292 26.38
S 26-35 % 396 35.77
36-45 % 313 28.27
45 Uk 93 8.4
LT 93 8.4
R 231 20.87
&3] LH 420 37.94
AFY 305 27.55
fii+ &% LA - 58 5.24
3000 JLUAF 138 12.47
3000-5999 J© 343 30.98
HEBA 6000-9999 J©. 353 31.89
10000-14999 7 189 17.07
15000 JC & b 84 7.59
2 111 10.03
AFIR G 551 49.77
Bl BURF Fe ol 57 2 T 81 7.32
AME LR 334 30.17
HAh 30 2.71

541




The 13" National and the 9™ International PIM Conference 2023
July 7, 2023

ERBE
KRB E AN AR B R, FEA T2 IR, (EAEARRES DA
WAL RERKM N, AT EFEER ™, B2, dEf, EE BRI R, N
St B AT 15 A
1. SESH
XY B LR ALY & _E ARG 5 B SE B A AT TSR, S5 RN E
FivR. @R AT S RnT I, A TR AN L R T 6 A R 0 R B R IR R AR B R A
900926, ULEHZERNAE RS, HS4ERERME B REUE 2 08 0.806. 0.717. 0.745.
0.744, Z5FEIR, SIS LE R0 AT (S B AN AR —BOVERLAT, B Al 1 5 JO000 56 i s #4842 A
MATEER) . BRUILZ AN, AT R ST £ T A A B e R ) 5 A AR T TR T R DR P B Y T
0.45-0.65:2 a1, M BRAT ] — AN R LA BE B e LA FL 35 F £ NP0k 56 1045 P R AR
MERDEIBERTUESE, =8I LR NS ARG ERECN 0722, 8F& D
EA 0600, Bont T RIGHIAMEME. 540, EEENEZEERP S H R ETUS AR M
#RFE 0.50-0.605EH P, XKHAT—MH, XEZWEZIENGEERBIASHIM. Mk bk
ST, HETIRELS RETER.

®8: ARSI T B MR G AS FE 7 B

YR T B R RIETETHE e o SER BER
PSR RO Cronbach o Cronbach o
SE1 0.597 0.766
SE2 0.594 0.767
RE RIS SE3 0.587 0.769 0.806
SE4 0.606 0.763
SE5 0.568 0.775
FE1 0.54 0.624
1 A g FE2 0.54 0.625 0.717
FE3 0.53 0.636
0.926
TIE1 0.545 0.683
N TIE2 0.527 0.693
AR TIE3 0.506 0.705 0.743
TIE4 0578 0.664
ARE1 0573 0.664
N, ARE2 0.555 0.675
AT BN R BRI ARE3 0.463 0724 0.744
ARE4 0.559 0.672
#9: EEWEEEGEES
BE T EFRIR BOETE At TEHBRE o BRI Cronbach o &%
RPI 0.508 0.675
HEWFLEIR RP2 0.553 0.621 0.722
RP3 0.568 0.603

542




The 13" National and the 9™ International PIM Conference 2023
July 7, 2023

2. WS
WEFRM RN Ik EEENA N, NEEERDMEIEESHER. —RKIE
GRS TR .
(1) AEREDHT
FEGm AT, ABIF T A & MR T AT LR 1 65 DA A el B 52 0 3 7
(RIS M 240 S SCRRIEAT AR EE, AT AT IR — PR R B A A BN RASEPRE L,  [FIR A
TR (9 )6 IR IR IR T O AW 2R, XOSE— e X NS TR,
(2) ZERIRIE AT
KMOfE/r T-0F112 18], # K107, UiHAREEARLF; Sig/hF0.05, N NRLEEL,

/

R,

F+10:  FEAATHL P B YR 56 KMOFI Bartlett B2 AR %L FE A6 16

Kaiser-Meyer-Olkin Eg 0.974
I 7573.584

Bartlett's [ BRI FEAR 16 H R 120

B Sig. 0.000

£ RN R LR T 5 WA PR B S R A A AT RO o A AR A, T LA B
1 KMO By 0974, a5 PAEN 0, REAFEAUIH T & V)RR B3R 10 B RS -

R FELHBUE AR

y2/df RMSEA GFI AGFI CFlI NFI IFI
1.374 0.018 0.985 0.979 0.995 0.982 0.995

M ERT]LAE % 736 2/ dffa{E v 1.374, RMSEABIE/N T 0.1, GFI, AGFI,
NFI. CFI #0 IFIBEAK T 0.9, UiBHIGYAL B3R BA R4 0%
(3) XM
R Gt i, FEA TR ZA (AEEWALL D) MBS (FENL
AR B P AL A A AR A SGHE . SR IYANERE 5 P = S0 S S R AR R TG R

®I12: FREAIMNEL R

TR FESSET e BBAR BETEER FHXRER ERHTEE
B AR
;szfmﬁwam@%w 1000
REALR 0.930™ 1.000
15 AR I 0.875™* 0.753* 1.000
B2 e R 0.915™ 0.796™ 0.758™ 1.000
1T B RIAR T 0.892™ 0.762" 0.709™ 0.754™ 1.000
BEWLER 0.819** 0.767* 0.720** 0.739** 0.732** 1.000

543



The 13" National and the 9™ International PIM Conference 2023
July 7, 2023

£ R AT LT T & MR 56 S AN 2 1 A0 B A ST R AR A S MR AR 2 1F
(1), HIXEEPR 3R (BRI OR R A B 1, $2 H IR A5 2 EHIE .
(4) BESH
REDITRIARSR R RS ERLT. ER L BRI, N OHES
AMOS AT R Z T A AMOS, ¥ T IR 56 6] i 2 8 52 W SE 3 1a) 1 SITIE
Iy HTEE A

@) 5]
o) 57
) 5]
@ 68
) 25\ \e
() o [7e7) i\
) A AN @ .
49 i:\ 10 63 [P Q
B5 -
42 60 B @
(=)
@ qu=gls
@ ,52 _5
e 45.P\REI
=) o (A7
)
@ 50ARE4
H1: EZRoERE rifEth)
+13: HEEREBREDHT
2N WL ORIEN X2/df RMSEA GFI IFI TLI CFI
I 15 <3 <0.08 >0.90 >0.90 >0.90 >0.90
For B 4 SR A 1.382 0.019 0.980 0.994 0.993 0.994
RT3 T P A I & & & & & &

MERBILIEE X2/df & 1.382, , RMSEA 35 0.019, GFI. TFI. TLI. CFI ¥k
F 0.9, UiHNGYARLS X A W SE R R A R M A BT AR RE IO R AT . YA 25 R S R,

®14: EWMBEIFHIER

ps-rii} Estimate S.E. C.R. P %{ﬁﬂ:
Estimate
HE W LRI < FHA R T & WY kL 942 .049 19.133 ok ok .999

MERTILEY, BEREEWELERE < B E T 6 WWYARR B bs 1L
Z#00.999, CRAENKT 258, REINZAKAE 0.001KFELEE, HEMBESINEL.

544




GRS

AR T SALBU R £ 2 AU SR L, JFLIBON, LR
BRAEATINAR, Ttk TR 5 KRR, 5% DA R
R, WA, TH IR B G T H R 1107 GRS HEAT AT,
TR PRI R B TSI R A 1 S RO, T FL AR
FITBIRR I OB AT, TRIRT . AR R SAT A AR 7
BHEH TR,

B B

L MEKERBAT, RSB NE SRR . SRS A P & 1 =
FERR T E RS, 58 X ATE P EIE R, R fedtil ded R SE. ST, R
M REAZARR BT 6 U o FL R Al s DU e, BIRLESOF R 5 s B _E XS
THRE AR, AR R T M EE RS . R AR NLR S BRI RS MR A S
BEFE G UL U

2. MIERARIGVIN, T8 <S8 S AU i T 6 R
o (S AR A A TS m B T S R, (et R SIS, BT, @k
HLRE T 5 7870 % R TH 2 H R IR SR, SR LRI 9% % 3RS RAF I OB O, (R BETH 22 H RAG R
of (A 5 o

3. WEYEZIRRI A, 51 B BREE . RS AR AR R T 6 1)
PR, AR, BISPE N YRS . T ST T 9 R A ORI IR KA B RS
il RUCGES A, B P R R R, T R IR I R R E
HEPARTS,  ANTITE R0 7 s (R ARI o

4. MATENRBAEIDIN, AR BB Vg . T P8 AT I e 52 % R R
SOME, DRI e b e BRI 3R . R AL I 2 R B IR I, B An 0 R A
Dy EHIRT SRR B MR AGR B DERARSE . rE R L NAZ AL 5 e LS, 4R
TSR E B AR RS R

SH MR

THEH. (2020). 71X EIIGF 2 71 722518 /1 B 2 AT #0770 TR 30 e RO K 2.

TR . (2019). % B AR & K e SRME W 7. FrARAEIT T, 13, 65-68.

FFHE. (2019). FHLPIIET G 172671 72 15 525 7 /7 3 RN LR W T— IR O P F
A RS0, TR 2.

HGAT . (2018). BB RANAAEAE L IR B AR AR M. Hipk) ™ 75, 14, 68-T1.

X, AREGE, & XIPEE. (2021). T SEM RS 1) i i B R v i 9% 2 0 S B IR e [ R T, 45
1150, 7, 94-97.

545



The 13" National and the 9™ International PIM Conference 2023
July 7, 2023

XUMG, & AL, (2021). B FEE N ERIAAN AR R RO T. DA E PSR
(18] 7, 12, 170-172.

ZRINGHE. (2016). BEBNIGHYE BT 72 R I FEIE S 52 mapL i w72 (18 83, A Ko,

K. (2012). B2C H 7R 5 1 F2 X B 5 18 019 52 7 [+ 1250, R K5,

MR, (2020). F200 155 55 % 1 EIWAT NI R BT T, 7801 CHE, 15, 41-43.

DA (2011). ZeF R ARG B2C L7 1 55 Wt i 55 i B LR & VAN, A B/ C/E, 1, 100-102.

B, (2021). TN B M R 52 55 BB 2 AR It 70— LA M SR Tl 4 /1 o 48
Brin K431, 32, 133-136.

BEE, & FIK. (2019). F5AEG A M2 AL 1%, ZF 07, 29, 4-5.

BAIR. (2017, Tl R s LK~ & W el S T+ dieve 2. g e 7. 6, 95-98

PR, & FEWHER. (2010). L 1 )5 W M)A 06 0] B 24T N R MR B SRR I L5 L A IR
(HRFIFIR), 2, 43-47.

RER. (2020). “EHF+ AR 0T 0 PE 29X W 5 2 RIS {7/ PLPE 70 TR
3. M T KA.

TRMBIG. (2020). LR B & bt Z G SKAT N SR B A, A& R mEIE, 19, 91-94.

FRLLTN, & . (2013). 25T TAM A B2C & P RIGHTURF L. AIAEEEEDFE, 19, 184-188, 196.

IRHBER. (2016). UGC B EE 514 AIFE T B (€ 500145 1 7790176 (I 1830, B K

. (2019). FEAIE A AL TR RO 0 thi——LURT> APP A%, 227, 7, 175-176.

5 7C. (2020). F 1% B 7 PSSR HOWE PRI AT Fi—— A=W, 71552 F IR, 6,
82-86.

EIRAS. (2019). BT SEAEM 1RG0 X7 7225 26 I SR 2 i 7 (R4 3], B DRI FE R 2.

BWAEE, & BUBEE. (2017). S 517 8, BOOME S R JE T8 3h Ja M0 ATTAE 22 S T R 7>
W 7B #2557, 2, 58-65.

Chen, J., Ching, R., Luo, M. M., & Liu, C. (2008). Virtual experiential marketing on online customer
intentions and loyalty .In Hawaii International Conference on System Sciences, (22), 45-47. IEEE.

Chiu, C. M,, Fang, Y. H., Cheng, H. L., & Yen, C. (2013). On online repurchase intentions: antecedents and
the moderating role of switching cost. Human Systems Management, (4), 283-296.

Parasuraman, A. (2015). E-s-qual a multiple-item scale for assessing electronic service quality. Journal of
Service Research, (3), 213-233

Pullman M. E., & Gross M. A. (2003). Welcome to Your Experience: Where You Can Check out Anytime
You’d like, but You Can Never Leave. Journal of Business&Management, (3) ,215-232.

Schmitt B. (1999). Experiential Marketing. Journal of Marketing Management, (1) ,53-67.

Xu, C., Liu, J., & Dale, C. (2013). Understanding the characteristics of internet short video sharing: a
youtube-based measurement study. I[EEE Transactions on Multimedia, (5), 1184-1194.

546




	I1-001 (ENO-016 Rathirat Kongchim)
	I1-002 (ENO-005 Ren Luo)
	I1-003 (ENP-013 JUNHAO ZHAO)
	I1-004 (ENP-014 Pramemika Sirivisakevong)
	I1-005 (ENP-008 Jingjin Zhang)
	I1-006 (ENO-015 Jennisa Bannapich)
	I1-007 (ENO-006 Yongjie Zhang)
	I1-008 (CHP-017)
	I1-009 (CHP-005)
	I1-010 (CHP-074)
	I1-011 (CHP-046---แก้ชื่อเรื่อง
	I1-012 (CHP-011)
	I1-013 (CHP-013)
	I1-014 (CHO-033)



