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Abstract

Research Purpose: The main objective of the study is to analyze the causal relationship of
Corporate Social Responsibility (CSR) to society/environment on Brand Image, Brand Trust, and
Customer Loyalty from two different groups of consumers (Gen Z and Millennials)

Design/Methodology/Approach: Data collection was conducted using the convenience
sampling method. The Google online survey was made from 400 respondents with Gen Z and
Millennials aged between 18 to 24 years old and 25 to 40 years old, respectively, living in Nonthaburi
and Bangkok. The time was from June to November 2021 since they are the brand's target audience
for persuading them to buy a product or service using CSR as a mechanism. The data were obtained
using SPSS, descriptive statistics, and multiple regression for data analysis.

Findings and implication: The multiple linear regression analysis reveals a significant
relationship between the exploratory and dependent variables. It can be seen that all of the
hypothesized paths are proven to be positively and significantly accepted. According to the research,
we found out that people mostly agree on doing the business's Corporate Social Responsibility (CSR)
activity to solve both societal and environmental issues that can build Brand Trust, Brand Image, and
ultimately loyalty to the brands. The managerial policy should put more afford into doing good deeds
for others and making merit because CSR will help the brand maintain the current customers as they
have choices on purchasing and help gain new customers.

Keywords: Corporate Social Responsibility, Brand Image, Brand Trust, Customer Loyalty

Introduction

According to Smith and Langford (2009), sustainable development of society and industry
has become a magical formula these days for solving both social and environmental issues. Today,
however, it is seen as a critical strategic component in organizations, critical for the long-term
viability of businesses (Dey, 2018). In the past, businesses just thought about the benefit of how to
gain profit as much as they could. Still, nowadays, Corporate Social Responsibility (CSR) is one of
the factors that all businesses need to think about. During these days of the spread of Covid-19, all the
companies are trying to give something back to society. It is a chance to reexamine firms' voluntary
involvement in society during a difficult period based on previous corporate reactions to natural
catastrophes, human failings, epidemics/pandemics, and other crises (Monachino & Moreira, 2014).
CSR is essential in the business world, and many firms are successful because of it. CSR aims and
purposes have changed throughout time in the corporate world. CSR was first viewed solely as a
marketing strategy intended for obtaining legitimacy or enhancing the image. Today, however, it is
seen as a critical strategic component in organizations, critical for the long-term viability of
businesses (Dey, 2018). Although the concept of Corporate Social Responsibility has been around for
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almost a century, researchers and practitioners continue to dispute the idea of social responsibility and
the connection with stakeholders because the firm's primary goal is to maximize profits while
investing in CSR remains uncertain. This study thus aims to research the relationship between Brand
Image, Brand Trust, and Customer Loyalty through CSR toward society and the environment.

1. Research Questions

1.1 Does CSR influence the Brand Image?
1.2 Does CSR influence Brand Trust?
1.3 To what extent does CSR have an impact on Customer Loyalty?

2. Literature Review

In this section, the review of the background theory to support the research will be described.
2.1 Corporate Social Response (CSR)

Corporate Social Response is a management concept in which firms integrate social and
environmental problems into their operations and relationships with stakeholders. CSR is usually
characterized as how a company achieves a balance of economic, environmental, and social
imperatives (Triple-Bottom-Line-Attainment) while also fulfilling shareholders' and stakeholders'
expectations. It is crucial to distinguish between CSR, which can be a strategic corporate management
idea, and charity, sponsorships, or philanthropy in this context. Even if the latter can contribute
significantly to poverty reduction and immediately boost a company's reputation and brand, CSR goes
beyond that. Many businesses see CSR as an essential aspect of their Brand Image, believing that
customers will prefer to do business with companies they perceive to be ethical. In this way, CSR
efforts can be a significant part of a company's public relations strategy. At the same time, some
business owners are inspired to participate in CSR by personal convictions. Small firms participate in
CSR through smaller-scale initiatives such as donating to local charities and sponsoring local events,
despite CSR activities being more frequent among major corporations.

2.2 CSR Toward Society

Many companies work on their own Corporate Social Responsibility programs, such as
improving staff health through healthy activities or organizing fundraising events to support local
charities. Although smaller in size, these CSR programs are no less effective and can positively
influence employees and local communities. These are just a few examples of the positive effect that
large companies have on society daily, whether through charitable donations, environmental
initiatives, or the development of efforts to support people in developing countries. On the other hand,
CSR is not limited to large companies and is not necessarily well-publicized.

2.3 CSR Toward Environment

CSR toward the environment aims to reduce any damaging effects on the environment
from business processes. Green CSR can help businesses avoid risks, improve their brand, and save
money. Even the most basic energy conservation measures may save money and make a difference in
the company. For example, many products contain or emit harmful substances during the production
process. However, some businesses are working to reduce hazardous pollution, from clothing
companies switching to non-toxic dyes to restaurants replacing single-use plastics with
biodegradables. Some businesses make it a point to reduce greenhouse gas emissions that contribute
to climate change by restricting energy usage, creating clean energy, or buying carbon credits to offset
their emissions. Another example of circularity is the capture of carbon or methane for re-use. A
company can approach such activities in a variety of ways. It might entail putting solar panels atop its
headquarters or upgrading offices and industrial plants to use less energy. It could entail developing
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more energy-efficient manufacturing practices or lowering shipping and transportation emissions.
Companies might also put pressure on their supply chain partners.
2.4 Brand Image
In the general definition, Brand Image is the impression of a product held by actual or
potential consumers. Brand Image can be defined as the observations around a brand as reflected by
the brand association held in a consumer's memory. According to Keller (1993); a strong Brand Image
of the firm may assist in maintaining the organization in the minds of customers. The key outcome of
the Brand Image is the quality of service that each brand provides to its clients. As a result, if the firm
wants to compete with the competitor, it must give high-quality goods and services to keep customers
loyal to its products and services. Apart from providing the most satisfactory goods, Corporate Social
Responsibility is also an excellent thing to boost the brand's image. Social responsibility helps a
company nurture its assets, including a good brand image, trust, and a favorable reputation of the
brand.
2.5 Brand Trust
Brand Trust is a valuable intangible asset defined by the customer's expectations of how
well the brand's products or services will perform. Chaudhuri and Holbrook (2001) define Brand Trust
as "the typical consumer's readiness to depend on the brand's capacity to execute its claimed purpose.”
If the owner of a firm wants to be successful, Brand Trust is as vital as Brand Image, Customer
Loyalty, and CSR. Brand Trust may increase the value of a product and its ability to sell on the
market, influence purchasing decisions, generate Brand Loyalty, and create brand supporters.
2.6 Customer Loyalty
Customer Loyalty is a source of profitability and a competitive advantage for businesses;
the more we can entice present customers to remain loyal to our product or service, the more profit the
firm will generate. Furthermore, suppose the business has loyal customers. In that case, they can
benefit from those loyal customers by having them act as mini brand ambassadors to promote the
product to whom they are loyal. Aside from the product, the brand can increase Customer Loyalty by
establishing Cooperate Social Responsibility to society. Customers can be loyal to a brand because of
the CSR of that company because they can also help or solve some issues if they buy a product from
that brand, and if it is good, they will be much more willing to pay more and support more.
2.7 Relationship Between Brand Image and CSR
Brand Loyalty is based on the consumer's perception of long-term commitment based on
the quality and features of the product. CSR helps the company promote knowledge about its brand
and enhance its reputation among the concerned customers, resulting in the positive impact of
Corporate Social Responsibility on the Brand Image. This factor ultimately creates a strong
relationship and long-term commitment between the company and its customers (Ballester & Aleman,
2001). The respondents were aware of the brand, but they defined their relationship based on the
quality of the product that needs to be sustained along with excellent customer service. They value the
Brand Image and reputation and prefer companies that invest in social causes related to their vision
and mission. A positive Brand Image helps the company increase its various outcomes like consumer
perceptions, loyalty, and re-buying intention. Therefore, it has been suggested that the company
initiate Corporate Social Responsibility campaigns that are focused and straightforward and directly
relate to its Brand Image.
2.8 Relationship Between Brand Trust and CSR
CSR may impact brand identity by influencing values, attributes, and goals (Curras-Perez
et al., 2009). Consumer happiness, in particular, has a significant relationship with Brand Trust, and
consumer satisfaction can affect brand attractiveness (Curras-Perez et al., 2009). CSR may be utilized
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to impact sentiments, therefore increasing customer trust, and, as a result, brand attractiveness may be
utilized to impact sentiments, therefore increasing Brand Trust and attractiveness. CSR is an essential
idea for organizations, and if it is discovered to impact Brand Trust, it may inspire further
participation in CSR initiatives. Businesses could benefit from more information on CSR and trust
relationships by suggesting specific initiatives that could be implemented to enhance Brand Trust.

2.9 Relationship Between Brand Loyalty and CSR

CSR comes to attracting customer attention, and it can be more successful than

advertising. Its ability to increase Brand Loyalty is maybe even more valuable. When an
organization's CSR activities positively impact them, they receive benefits. Influence on society, few
people now question the impact of Brand Loyalty on businesses. Customers loyal to a company can
enable it to grow financially by spending more per transaction, making frequent purchases, and
providing positive word-of-mouth (WOM) recommendations to significant others.

2.10 Framework

Brand image

CSR society

Customer
loyalty

CSR
environment

Brand Trust

Figure 1: A research framework
Source: Liu, M. T. (2021, P.10)

Hypotheses in this research are as follows:

H1: CSR towards society positively affects Brand Image

H2: CSR towards the environment positively affects Brand Image

H3: CSR toward society positively affects Brand Trust.

H4: CSR toward the environment positively affects Brand Trust

HS5: CSR towards society positively affects

H6: CSR towards the environment positively affects Customer Loyalty
H7: Brand image positively affects Customer Loyalty

HS: Brand trust positively affects Customer Loyalty

3. Research Methodology

3.1 Population and Sample
The scope of the population in this research focused on Gen Z aged between 9 to 24 years
old and Millennials who were 25 to 40 years old age interval (DIMOCK, 2019). However, the authors
scoped the Gen Z population from 18 to 24 years old because they were more capable of being
recruited as the respondents in this research. According to the Sourcing Journal (2019), 87% of
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millennials and 94% of Gen Z want firms to resolve social and environmental issues. Furthermore,
they will be the primary purchasers in the future for the brand. Yamane (1967)'s formulation was
applied to calculate the sample size for both groups. According to the report from the Official
Statistics Registration System (2020), the total population of Gen Z living in Bangkok and Nonthaburi
in 2020 was 591,856, and Millennials were 1,236,312. Thus, the sample of the study was 400 people.
The study period was from June 2021 to November 2021.
3.2 Research Instrument and Statistical Use

Additionally, the structured questionnaires with Five (5) - Likert scales were used for data
collection and distributed by the purposive sampling and convenience sampling methods. The survey
questionnaire was divided into seven parts: General Information of Respondents; Interesting
Information about CSR; and questions regarding variable items; CSR Society, CSR Environment,
Brand Trust, Brand Image, and Customer Loyalty. In addition, Google forms were distributed to target
audiences. Descriptive statistics such as frequency, percentage, mean and standard deviation were
used to analyze the demographic information. Moreover, influential statistics, namely, Multiple
Regression, was to check the relationship between the factors and verify the hypothesis by a
significant level.

3.3 Reliability Analysis of the Research Instrument

First, the pilot test was examined to verify the validity and reliability of scale items; then,
the experiment was done again with the main study. As seen in Table 5, the reliability analysis is
conducted with the internal consistency of the 25 scale items adopted in the questionnaire. The
Cronbach's Alpha values reflect the overall reliability of the scale items. All alpha values were more
than 0.70, revealing that the research instrument is preferable (Cronbach, 1951).

Table 1: Cronbach’s Alpha value of the Main Study

Item Number of Items Main Study Cronbach’s Alpha (n = 400)
CSR Society 5 0.87
CSR Environment 5 0.88
Brand Image 5 0.89
Brand Trust 5 0.85
Brand Loyalty 5 0.77

4. Research Results

4.1 Descriptive Statistic
According to the research, most respondents are female, 190 people (47.5%), male, 162
people (40.5%). Most respondents are in Gen Z between 18 and 24, have an annual salary of less than
10,000 THB, and have a bachelor's degree.

Table 2: Demographic profile of respondents

Frequency Percentage
Gender
Male 162 40.5%
Female 190 47.5%
Not specified 48 12%
Total 400 100%
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Table 2: Demographic profile of respondents (Cont.)
Frequency Percentage

Age

18-24 years old 265 66.3%
25-40 years old 135 33.8%
Total 400 100%
Monthly income

Less than 10,000 baht 139 34.8%
10,000-19,999 baht 133 33.3%
20,000-29,999 baht 57 14.3%
30,000-39,999 baht 37 9.3%
Higher than 39,999 baht 34 8.5%
Total 400 100%

Education Level
Below is a Bachelor’s Degree

Bachelor’s Degree 280 70%
Higher than Bachelor’s Degree 51 12.8%
Occupation

Student 214 53.5%
Civil servant 31 7.8%
Private employee 83 20.8%
Freelance 51 12.8%
Other 21 5.3%
Total 400 100%

The correlation matrix is primarily concerned with determining whether a relationship
exists between variables and then determining the magnitude and action of that relationship. For the
rule of thumb, If the correlation is more significant than 0.8, severe multicollinearity happens when
independent variables in the regression model are highly correlated. However, this research did not
find a multicollinearity problem (Farrar and Glauber,1976).

Table 3: Correlation analysis Among the Variables

CSR Society | CSR Environment | Brand Image | Brand Trust | Customer Loyalty
CSR Society 1
CSR Environment 0.618 1
Brand Image 0.614 0.553 1
Brand Trust 0.791 0.521 0.592 1
Customer Loyalty 0.761 0.598 0.537 0.305 1

* Correlation is significant at the 0.01 level (2 tailed)
4.2 Multiple regression analysis
Multiple regression analysis was applied to assess the hypothesized paths between the
variables in the proposed framework. Last but not least, the path between satisfaction and behavioral

intentions was also investigated. The analysis results are shown below.

Table 4 shows that both CSR towards society and CSR towards environment variables are
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positively and significantly correlated with the Brand Image at a 0.001 level. Moreover, CSR
Environment (B = 1.304, t = 39.084, p < 0.001) is found to be a more influential predictor than Brand
Image (B = 0.382, t = 11.464, p < 0.001) in positively affecting Brand Image. It can be said that the
higher CSR toward society and the environment, the greater the Brand Image of a company. Thus, the
first two hypotheses, HI and H2, are accepted.

Table 4: Regression analysis of CSR towards society and CSR towards the environment and Brand

Image
Unstandardized Standardized
Coefficients Coefficients
Variable B std. BETA t-value sig.
Error
(constant) 0.021 0.055 0.388 0.698
CSR Society 0.352 0.031 0.382 11.464* 0.000
CSR Environment 1.358 0.035 1.304 39.084* 0.000
R-square 0.931 adjusted 0.93 F 2658.648  Sig. 0.000
R-square

Note: * Coefficient is significant at 0.001

Table 5 shows that both CSR towards society and CSR towards environment variables are
positively and significantly correlated with Brand Trust at a 0.001 level. More importantly, CSR
towards the environment (p = 1.242, t = 27.004, p < 0.001) is shown to have a stronger effect on
Brand Trust in comparison to CSR toward Society (f = 0.35, t = 7.602, p < 0.001). It means that both
customer groups are perceived that CSR towards society and the environment are substantially
responsive to the Brand Trust of a company. Therefore, hypotheses H3 and H4 are accepted.

Table 5: Regression analysis of CSR towards society and CSR towards the environment and Brand

Trust
Unstandardized Standardized
Coefficients Coefficients
Variable B std. BETA t-value sig.
Error
(constant) 0.225 0.083 2.732* 0.007
CSR Society 0.349 0.046 0.35 7.602** 0.000
CSR Environment 1.406 0.052 1.242 27.004** 0.000
R-square 0.868 adjusted 0.867 F 1303.647 Sig. 0.000
R-square

Note: ** Coefficient is significant at 0.001, *0.01

Table 6 represents both CSR towards society and CSR towards environment variables
positively and significantly correlated with Brand Loyalty at a 0.001 level. Both predictors, side by
side, explained 83% of the variance in Brand Loyalty. CSR towards environment (f = 1.267, t =
24.455,

p < 0.001) is found to be a more influential predictor than CSR towards society (f =
0.402,t=17.755,

p < 0.001) in positively affecting Brand Loyalty. It demonstrates that young generations
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are more perceived than CSR towards society, and the environment is substantially responsive to the
Brand Loyalty of a company. As a result, hypotheses H5 and H6 are accepted.

Table 6: Regression analysis of CSR towards society and CSR towards the environment and Brand

Loyalty
Unstandardized Standardized
Coefficients Coefficients
Variable B std. BETA t-value sig.
Error
(constant) 0.272 0.083 3.265 0.001
CSR Society 0.359 0.046 0.402 7.755 0.000
CSR Environment 1.282 0.052 1.267 24.455 0.000
R-square 0.832  adjusted 0.831 F 985.423 Sig. 0.000
R-square

Note: ** Coefficient is significant at 0.001, *0.01

Table 7 shows R* = 72%, which expresses a statistically highly significant relationship
between the variables, in which case Brand Image and Brand Trust explained 72% of the variance in
Brand Loyalty. In addition, Brand Image (p = 0.585, t = 9.897, p < 0.001) is revealed to be a stronger
predictor than Brand Trust (B = 0.283, t =4.781, p < 0.001) in driving brand loyalty, it can be said that
the greater the Brand Image and Brand Trust, the larger the Brand Loyalty. Thus, hypotheses H7 and
HS are both accepted.

Table 7: Regression analysis of the Brand Image, Brand Trust, and Brand Loyalty

Unstandardized Standardized
Coefficients Coefficients
Variable B std. Error BETA t-value sig.
(constant) 0.651 0.105 6.192 0.000
Brand Image 0.568 0.057 0.585 9.897 0.000
Brand Trust 0.253 0.053 0.283 4.781 0.000
R-square 0.717 adjusted R-square  0.716 F 503.685 Sig. 0.000

Note: ** Coefficient is significant at 0.001, *0.01
In conclusion, the outcome of multiple linear regression analysis reveals a positively
significant relationship between the exploratory variables and dependent variables. All of the

hypothesized paths are proven to be accepted.

Table 8: Summary of Hypotheses

Hypotheses Result
H1 | CSR towards society positively affects Brand Image Accepted
H2 | CSR towards the environment positively affects Brand Image Accepted
H3 | CSR toward society positively affects Brand Trust Accepted
H4 | CSR toward the environment positively affects Brand Trust Accepted
H5 | CSR towards society positively affects Customer Loyalty Accepted
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Table 8: Summary of Hypotheses (Cont.)
Hypotheses Result
He6 | CSR towards the environment positively affects Customer Loyalty Accepted
H7 | Brand Image positively affects Customer Loyalty Accepted
Hg | Customer Trust positively affects Customer Loyalty Accepted

5. Conclusion

This section discusses and summarizes the research findings by presenting a conclusion,
raising discussion, providing managerial implications, highlighting the limitations encountered in the
study, and offering recommendations for future research.

The analysis found that most respondents interested in purchasing clothes through Instagram
are females aged around 22 to 25 years old and have a monthly salary of around 10,000 to 15,000
THB. Customer Behavior The analysis found that most online respondents spend approximately 1,000
to 1,500 THB per order, and mostly they shop less than once a month.

This study aims to research the relationship between Brand Image, Customer Loyalty, Brand
Trust, CSR toward Society, and CSR toward the environment. According to the study's findings,
individuals are most likely to agree on a company's CSR activities. They all believe that the firm is
attempting to solve the problem of the environment. They want CSR activities to have a more
significant impact on the business rather than being only profitable and doing CSR for taxes
deduction. In addition, based on the comments of those who responded, they all believe in CSR
activity. However, most of them would want to see more CSR activity from the firm to resolve
environmental concerns. They want the brands to take more action on it and promote the CSR activity
so that everyone can learn more about it, as it is difficult to obtain information for ordinary people
who are unfamiliar with such brands.

5.1 Managerial Implications

This study intended to investigate the determinants of Customer Loyalty through a study
of brands in Thailand and their relative CSR activities. In light of the findings mentioned above, all of
the hypotheses in this paper are accepted. As for the brand's or company's owners, the following are
the primary areas that should focus on:

1. Brands owners need to focus on CSR activities. This includes considering human
rights, the community, the environment, and the society in which it operates. According to the
research, people in Gen Z and Millennials are more likely to pay attention to the brand. It is more
likely that this will help solve the societal and environmental problems of which the CSR will make
the brand more trustworthy, build a Brand Image, and make the customer loyal to the brand. It will
finally end up with intangible and tangible profit back to the brand, and nowadays, many brands are
attempting to do such a variety of CSR. So, brands should have CSR along the way with the brand
reputation and quality of the service/product. These things will all make the brands successful quickly.

Even though the brand is well-known, CSR will help the brand maintain the current
customer who has choices on purchasing, as well as it can also help the brand gain more new
customers. 2. When small brands jump into the market, they should make awareness by doing CSR
activities. It is an acceptional approach for the brand to promote CSR when entering the business
sector. CSR will also assist in improving brand recognition without put too much money into
promoting in another way. It is an excellent way that every single brand can do. At the same time,
bigger businesses could also promote their CSR activities on social media more to meet customer
recognition by marketing as much as possible through social media platforms.

3. CSR on the environment is a more significant influence on the positive result on the
Brand Trust, Brand Image, and Brand Loyalty than CSR on society. Therefore, the brands should pay
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more attention to the CSR environment, so the brand also needs to do something related to going
green or environmentally friendly business.
5.2 Research Limitation

Specific Population: Since this study focuses on people between 18 to 37 who live in
Nonthaburi and Bangkok, the results may not apply to other age ranges or provinces. Therefore,
researchers may examine CSR in other regions and age ranges in the future by using some
information from this research paper as a reference. The survey collecting style: Since we collected
the survey online using Google forms during the Covid-19 situation, it might not ask the question
more than usual than the onsite questionnaire, letting us see the respondents react and ask more
questions. It would be better if the future researcher could collect the survey onsite and online from
the respondents.
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Abstract

Research Purpose: The paper focuses on the major factors that influence college students
toward their purchase intentions through social commerce which is “Instagram”, which is driven by
influencers, information quality, sociology, and trustworthiness that lead to buying intentions via this
platform.

Design/ Methodology/ Approach: The population used in the research was Higher Education
students, both local and foreigners, in the Bangkok metropolitan region. The responses from a sample
size of 334 participants were collected through an online survey questionnaire using the convenience
sampling method. The data collection was carried out from July to October 2021. In addition, a link to
an online self-administered survey questionnaire, created with Google Form, was sent out to
respondents across multiple social media platforms to collect the necessary data from the study sample.
Finally, multiple regression analysis was employed to test the hypotheses to measure the relationship
between the variables.

Findings and implication: To sum up, the results from the multiple regression analysis reflected
that Information Quality, Sociological influence, and Trustworthiness were positively and significantly
statistical with purchase intentions. By knowing deeper about the factors that drive college students’
shopping behavior using Instagram, some managerial implications were proposed. First, providing
product quality information through the platform could create a positive attitude toward promotions and
advertisements. Apart from that, sociological influence and trustworthiness shall lead to a better
persuasion of the customer’s preference to keep shopping for the items that have been sold on the
platform. This way, the actions that keep that potential lead and even turn them into loyal customers
become clearer.

Keywords: INSTAGRAM, Influencer, Information Quality, Sociological Influence, Trustworthiness

Introduction

As it is the era of globalization, especially the hyper development in technologies, it has
encouraged some cultural changes in people’s life. Electronic media have been one of the core media
that people massively rely on in either private or business communication. SMEs and big corporates
have aimed for earning profit and trust from their customers and take advantage of the advancement of
Internet technology to win the business competition and bring their business forward. By focusing on
customers, their buying behavior has changed significantly in these few years. (Sanohkham, 2019).

Since 2020, a large share of purchases via social media and online channels is growing bigger.
This remarkable achievement was also involved and practiced by the lockdown of the Coronavirus
pandemic. People use many famous platforms to buy goods and do shopping, such as Facebook,
Instagram, Telegram, Google, etc. In the meantime, Instagram is very famous for selling and buying
from all users worldwide. According to Hearn (2019), it was found that consumers viewed brands or
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shops on Instagram as more popular (78%), relevant (74%), creative (77%), entertaining (76%), and
committed to building community (72%), than those that who did not. It allows users to upload media
that can be edited with filters and organized by hashtags and geographical tagging. Users can browse
other users' content by tags and locations and view trending content. Moreover, users also can click
“like” photos and “follow” other users to add their content to a personal feed. About Instagram’s key
statistics (2018), it has 500+ million daily active users (DAUs) globally, ranking it the second behind
Facebook as the social network with the highest daily logins. At the same time, in the country that we
will mostly focus on, according to the report statistics, there were 12,266,000 Instagram users in
Thailand in January 2020, which accounted for 17.6% of its entire population. The majority of them
were women - 63.9%. People aged 18 to 24 were the largest user group, or 4,600,000 users
(NapoleonCat, 2021).

According to Bangkok Post (Leesa-Nguansuk, 2019), Social commerce has strong momentum
in Thailand, with Instagram a platform where beauty and fashion content was experienced first-hand.
On a global scale, around 150 million people had conversations related to beauty businesses every
month. In Thailand, the fashion community, including mostly apparel, shows, and wearing accessories
embraced Instagram. This is because Instagram has played such an important role in the markets of
Thailand and ASEAN and digital platforms in stimulating them. Researchers focus on fashion clothes
content of Influencer, Information Quality, Viral Marketing, and Trustworthiness that influences
purchasing intentions through Instagram. Knowing deeper about the factors that drive college students
shopping behavior using Instagram can give the writers and readers to understand more about social
media platforms, online shopping channels, customer preferences have towards, and how to make use
of the resource to earn benefits from online platforms. Understanding consumer behavior makes it easier
to make intentions when it comes to marketing and business strategies. This way, the actions we take to
keep that potential lead and even turn them into loyal customers become clearer.

Research Objective

This research paper is intended to give information on analyzing and focusing on details of the
factors that lead college students to shop through the Instagram platform. The main objectives are:

1. To examine the effectiveness of factors on students that drive purchasing intention through
Instagram

2. To identify the customer attitude and impacts toward the Instagram platform in terms of
buying behavior for college students in Thailand, including studying the relationship level between
influencers, information quality, sociology, and trustworthiness that leads to buying intentions via this
platform.

1. Research Questions

1.1 Does Influencer affect purchase intention?

1.2 Does Information Quality affect purchase intention?
1.3 Does Sociological influence purchase intention?

1.4 Does Trustworthiness influence purchase intention?

2. Theory Related and Relevant Research

2.1 Behavioral Intentions
Consumer behaviors have thus far been the central interest of marketing researchers
(Malhotra & McCort, 2001). In an attempt to understand and predict consumer behaviors, researchers
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have explored and applied a multitude of behavioral intention models (Cronin, Brady, & Hult, 2000;
Tsiros & Mittal, 2000). Cronin and Taylor (1992) summarized behavioral intentions as “psychological
commitment toward the product or service that arises after using them, resulting in the idea for
consumption again”. Eagly and Chaiken (1993) defined intention as “the person's motivation in the
sense of his or her conscious plan to exert effort to carry out a behavior” (p. 168). Behavioral intentions
have also been described as “an affirmed likelihood to engage in a certain behavior” (Oliver, 1996).
Consumers develop behavioral intentions like repurchasing, spreading by word of mouth, paying more,
switching, and complaining (Zeithaml, Berry, & Parasuraman, 1996, p. 38). Further, word of mouth is
understood as informal communications aimed at other consumers about the ownership, usage, or
characteristics of certain products or services and their sellers. Seiders et al. (2005) and Kim et al. (2011)
interpreted repurchase intention as the willingness or intention of consumers to repurchase the product
or service in the future based on their past experience and future expectation with the product or service.
However, Collier and Beinstock (2006) stressed that repurchase intention accounts for the possible
inclination to make a future purchase and includes consumers' intention to recommend it to relatives
and friends. For this study, behavioral intentions refer to an affirmed likelihood of coffee shop
consumers to revisit a coffee shop and recommend it to others.
2.2 Influencer
An influencer is a form of marketing communication used by brand managers that utilizes
a well-known personality, celebrity from sports, amusement, training, design, or some other industry
utilizing their social status or their reputation to help support an item or a thought. Organizations
regularly utilize big names in marketing communication and advancement exercises to endorse or give
declarations (Osei-Frimpong, Donkor, & Owusu-Frimpong, 2019). Celebrity refers to the figures
(actors, entertainers, or athletes) who have been known for their achievements in society. The
achievement might come from different domains in relation to the product that will be endorsed. Usually,
a celebrity becomes the ambassador of a certain product in relation to their achievement (Rarina M,
Sanan Waheed K, Sirichanok I, Sirikanya Ch, 2020). Then, in analyzing the attribute of a celebrity
endorser, a researcher might implement the VisCAP model. The VisCAP model consists of four
elements: visibility, credibility, attraction, and power. The study results support the theory by Atlantis
Press SARL (Yemima Amitay, Hery Winoto Tj, Saparso, Soegeng Wahyoedi, 2020), which states that
an influencer has a positive influence on Purchase Intention. Especially for influencers, credibility plays
an important role in influencing purchasing behavior (Chapple & Cownie, 2017).
2.3 Information Quality
Information quality is defined as the perception of a customer toward the product or service
that has been offered by a website and platform (E. Halim, R. A. A. Wardaya P, A. Rianto, and M.
Hebrard, 2020). The information offered should be useful and relevant in predicting the quality and
usefulness of product services. The more qualified the information that has been offered to the online
customers is, the higher the desire of the online customers to purchase the product will be. Then, the
value of information is defined by four characteristics: accuracy, timeliness, completeness, and
appropriateness. The theory is supported by the results of a study by E. Halim, R. A. A. Wardaya P, A.
Rianto, and M. Hebrard, (2020) which states that Information Quality has a positive and significant
influence on Purchase Intention.
2.4 Sociological influence
Human beings are social animals and people around to talk to and discuss various issues to
reach better solutions and ideas. In the living of a society, it is really important for individuals to adhere
to the laws and regulations of society. Social factors play an essential role in influencing the buying
intentions of consumers. (Prachi Juneja, 2021). Social Factors influencing consumer buying intention
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can be classified as follows: reference groups, immediate family members, relatives, role in the society,
and status in the society. As the underlying subjects of social order, people have always been divided
into classes and layers. In society, there is a hierarchy of classes and layers that are distinguished by
factors influencing them. The position of consumers within the framework of a particular society will
be bright if it is considered that every social class represents a different target group and that the notion
of social class is defined as a “relatively homogeneous and stable division of society, set hierarchically,
whose members have similar values, interests and behaviors " (Semra Bujar, 2018). Social class is also
defined as a "group of people who have similar behaviors, and is based on the economic position of the
market”. By social class we mean "hierarchical division of society into relatively different and
homogeneous groups, primarily depending on the attitudes, values and lifestyle" (Hawkins, Roger, and
Coney, 1989). Social psychologists consider trust at the interpersonal and group levels and define trust
as an expectation about the behavior of others in transactions. This perspective focuses on how
contextual factors enhance or inhibit development or maintenance that could influence purchase
intention.
2.5 Trustworthiness

Trustworthiness related to the honesty of the speaker and goodwill reflects his/her concern
for the audience (Sokolova & Kefi, 2020). Brands will not come to tell customers how good they are.
Instead, brands will influence the people that customers trust by telling them why they should pay
attention to brands’ products and services because the words of influencers are much more credible to
customers. Trust is the foundation of a business. Building trust in a long-term relationship with
customers is important for building customer loyalty. For example, if consumers trust a seller, they will
be pleased to repurchase and share valuable information personally with other consumers or the seller.
Trust also refers to the belief of one party regarding the intention and the behavior of another party.
Thereby, in relation to customers, customer satisfaction might be defined as the customer expectation
of how trustworthy or reliable the service provider is in meeting the commitment (Din, Ramli, and.
Bakar, 2019). Trust is built among the parties who have not been familiar with one another, both in
terms of interaction and transactional process. Then, there are two dimensions of credibility: trusting
belief and trusting intention.

2.6 Conceptual Framework

Departing from the above theoretical review and hypotheses development, the framework

that will be used in conducting the study is as follows in Figure 1.
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Influencer
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Ha decision
Sociological Hy
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Figure 1: Conceptual framework

Hypotheses in this study

Hi: Influencers have an influence on purchase intention

H,: Information Quality has an influence on purchase intention
Hs: Sociological influence has an impact on purchase intention
Ha: Trustworthiness has a positive influence on purchase intention

3. Methodology

An alternative method of sample size calculation for multiple regression has been suggested by
Green (1991) as N > 50 + 8p, where p is the number of predictors, in this study, p = 4, the sample size
was estimated to be 90 participants, which is sufficient for the analysis. A survey was sent to higher
education students in Bangkok Metropolitan, Thailand.

In order to derive a higher quantity and more diverse range of responses, the survey was also
sent to individuals reached through social media platforms with a convenience sampling method. In the
final data collection, 334 valid samples were adopted for MRA testing.

A survey was created by Google Form which was sent to students in the College in Bangkok
city. The survey was also shared on Facebook and Instagram in order to reach a larger audience. This
survey consisted of 26 questions in the form of multiple-choice and matrix questions using a five-point
Likert scale. The employed statistical tools for the research analysis are such as descriptive statistics
and multiple regression. Statistics were used to analyze opinions about the Influencers, Information
Quality, Sociology, and Trustworthiness that influences purchasing intentions toward Fashion Clothes
through Instagram. After testing the questionnaire, the authors tested the reliability of the whole data on
all factors for the actual data. A reliability test has been made on all samples to test the reliability of
purchasing intentions. The coefficient of reliability is greater than 0.07 shows that the data is reliable,
where Cronbach’s values range from 0.93 —to 0.96 (Cronbach, 1951).
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Table 1: Cronbach’s Alpha value of the Main Study

Item Number of Items Main Study Cronbach’s Alpha (n = 334)
Influencers 5 0.93
Information Quality 5 0.95
Sociological influence 5 0.95
Trustworthiness 5 0.96
Purchase intention 5 0.93

4. Results

The results of the demographic information of respondents were classified by age. Most of them
are aged 22-25 years, with 173 people, which is 51.8%, followed by 18-21 years with 115 people, which
is 34.4%. Most of them are female, with 231 people, which is 69.2% and male is 103 people, which is
30.8%. The majority of the respondents, or 133 people spend around 1,001 — 1,500 THB for online
shopping per order, which is 39.8%, followed by 87 people who spend 501- 1,000 THB per order, which
is 26.0%, 74 people spend less than 500 THB which is 22.2%. While most of the respondents, 221
people were extremely interested in shopping through Instagram, which is 66.2%, followed by 52
people’ interests in shopping through Instagram, which is 15.6%.

Table 2: Demographic information of respondents

Item Frequency Percent
Age
Under 18 years old 7 2.1
18-21 years old 115 34.4
22 - 25 years old 173 51.8
Over 26 years old 39 11.7
Total 334 100
Gender
Male 103 30.8
Female 231 69.2
Total 334 100
Less — 10,000 THB 49 14.7
10,000 — 15,000 THB 141 42.2
15,001 - 20,000 THB 107 320
Higher than 20,000 THB 37 111
Total 334 100
Average Online Shopping Per Order
Less than 500 THB 74 22.2
501 -1,000 THB 87 26.0
1,001 -1,500 THB 133 39.8
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Table 2: Demographic information of respondents (Cont.)

Item Frequency Percent
1,501 -2,000 THB 24 7.2
Over 2,000 THB 16 4.8
Total 334 100

Purchasing Intention Over Shopping
Through Instagram

Not Interest 9 2.7
Barely Interest 31 9.3
Neutral 21 6.3
Interest 52 15.6
Extremely Interest 221 66.2
Total 334 100

4.1 Multiple linear regression results

The table below shows the test of finding the relationship between Influencers, Information
Quality, Sociological Influence, and Trustworthiness with purchasing intention toward clothes through
Instagram. R* = 78.8%, it expresses that Influencers, Information Quality, Sociological Influence, and
Trustworthiness can explain 78.8% of the variance in purchase intention. The variable Influencers
(B=-0.052,t=-1.011, p=0.313) is not significant at p < 0.05. Therefore, Influencers are not statistically
significant, so there is no relationship between influencers with purchasing clothes through Instagram,
H1 was thus rejected. Conversely, Information Quality (B = 0.140, t = 1.978, p < 0.05), Sociology
(B=10.599, t =5.330, p < 0.01), Trustworthiness (f = 0.357, t = 2.882, p < 0.01) are statistically and
positively significant with purchase intention. It can be said that the greater Information Quality,
Sociological influence, and Trustworthiness, the larger the purchase intention. Thus, hypotheses H3,
H4, and H4 are accepted.

Table 3: Regression analysis outcome

Unstandardized Coefficients Standa_lr_dlzed
Model Coefficients t Sig.
B Std. Error Beta

(Constant) 1.137 0.325 3.494 0.001
Influencers -0.082 0.081 -0.052 -1.011 0.313
Information Quality 0.215 0.109 0.140 1.978 0.049*
Sociological influence 0.603 0.113 0.599 5.330 0.000**
Trustworthiness 0.474 0.165 0.357 2.882 0.004**

Notes: R Square = 0.788, Adjusted R Square =0.617, ** Coefficient is significant at 0.01, *0.05
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4.2 Hypothesis Path
Table 4 shows the test of finding the relationship between Influencers, Information Quality,
Sociological Influence, and Trustworthiness with purchasing intention toward clothes through
Instagram.

Table 4: Summary of Hypothesis Evaluation

Hypothesis Beta t Sig. Result
Hi: Influencers have an influence on -0.052 -1.011 0.313 Rejected
purchasing intention
Hy: Information Quality has an 0.140 1.978* 0.049 Accepted
influence on purchasing
Hs: Sociological has an impact on 0.599 5.330** 0.000 Accepted
purchasing
Ha: Trustworthiness has a positive 0.357 2.882** 0.004 Accepted
influence on purchasing intention

**p > 0.01, *p> 0.05

5. Conclusion, Discussion, and Recommendation

This section discusses and summarizes the findings of the research by presenting a conclusion,
raising discussion, providing managerial implications, highlighting the limitations encountered in the
study, and offering recommendations for future research.

5.1 Socio-demographic characteristic

Demographic information of respondents who have an extreme interest in purchasing
clothes through Instagram are females aged around 22-25 years old and have a monthly salary of
approximately 10,000 - 15,000 THB. The analysis found that most respondents who shop online spend
around 1,000 - 1,500 THB per order, and mostly they shop less than once a month.

5.2 Variables and Relationships

a. Influencers and purchase intention: On the other hand, the analysis has revealed that
the fit between purchasing intention and the influencer is not a significant factor in the engagement
metrics as the significant level is 0.313, which is less than 0.05.

b. Information Quality and purchase intention: The analysis has shown that , the
variable Information Quality has a positive and statistically significant influence on the variable
purchase intention of fashion clothes through Instagram. This finding has been confirmed by the
Significant value of the variable Information Quality, which is not greater than the requirement (p >
0.0).

c. Sociology influence and purchase intention: The analysis has found that the variable
sociology has a positive and statistically significant influence on the variable purchase intention of
fashion clothes through Instagram. This finding has been confirmed by the Significant value of the
variable sociology, which is not greater than the requirement (p > 0.01).

d. Trustworthiness and purchase intention: the analysis has found that the variable
trustworthiness has a positive and statistically significant influence on the variable purchase intention
of fashion clothes through Instagram. This finding has been confirmed by the Significant value of the
variable trustworthiness, which is not greater than the requirement (p > 0.01).
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5.3 Discussion

Due to the increasing number of consumers interested in buying fashion clothes through
Instagram, a better understanding of factors influencing consumer behavior is critical for fashion
clothing marketers. This study can provide insightful managerial implications accordingly:

1. By combining several variables to create a demographic profile of a target market and
also focusing on providing products quality information through the platform could make a positive
attitude toward promotions and advertisements. The implication of this finding is that the information
quality that has been questioned, such as accuracy, timeliness, completeness, and appropriateness of the
content and information, is already clear and sufficient so that the customers are persuaded to commit
their purchase intention after taking a look at the information. Consequently, it might be inferred further
that the product information that has been displayed on Instagram at the clothing shop account is already
sufficient for and well-understood by the customers.

2. The fashion clothes companies or marketers wishing to expand their products into the
market through online shopping on Instagram should be careful if they focus on sociology influence as
a brand strategy. This finding implies that the sociology that has been questioned, such as factors
influencing consumer buying intentions under reference groups, family members, relatives, role in the
society, and status in the society, might be persuaded to commit their purchase intention with the shop
through the platform. Therefore, it might be concluded that the group of people or sociology has been
good that could persuade the customers to keep shopping for the items that have been sold on the
platform.

3. The implication of trustworthiness is proposed, such as the customer testimonials with
regards to their expectation toward the product/brand that has been sufficient and reliable. Consequently,
the new or the potential customers might be persuaded to commit their purchase intention with the shop
through the platform. Therefore, it might be concluded that the customer should form the good trust in
the product information and such a good trust has persuaded the customers to keep shopping the items
that have been sold on the platform.

5.4 Recommendation for future research

Through this section, the researcher would like to suggest as well that the future researchers
who would like:

1. The research should conduct survey questionnaires in-person to ensure that the target
respondents fit the reliability criteria and fit enough to understand the questionnaire clearly. In addition,
the survey should be carefully handed out to the specific group, all in the specific area to be used and
most relevant for the research. For example, In Bangkok, there are so many universities as well as many
early alumni, so it should make sure to get the respondents around 80% of the target area.

2. Future researchers should focus on different groups of the population. They might also
replicate this type of research in a new potential market to analyze the different impacts of the findings
in research. These can make the next studies be able to discover the next level of results far from this
in future research.

3. Moreover, the research should also include more detail on purchasing trends that may
urge consumers to purchase products. While the online shopping trends are growing, so does offline
also finding many ways to reach their customers as well. So, it can make the research more detailed and
might bring such an interesting result afterward.
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Abstract

This article intends to identify and investigate the behaviors affecting the buying of lactose-free
milk products. 536 respondents were systematically selected from customers living in Bangkok and
nearby vicinities. The results show that most lactose-free milk consumers were lactose-intolerant.
The reasons for buying lactose-free milk taste and trying new products. Consumers bought lactose-free
milk less than once a month and preferred the Meiji brand. Also, they tended to buy in the morning and
late afternoon. Price attributes played the most crucial part in customers’ buying decisions. Younger
people tended to buy lactose-free milk because of its product attributes, while adult customers paid
attention to price and promotion. This research indicates that there were no statistically significant
differences in the mean score of the importance of 4P attributes between genders. Meanwhile,
respondents’ monthly income showed significant differences in Price attributes. Pricing strategy or great
promotional deals may be applied as an effective marketing tool for lactose-free milk products,
especially for young consumers.

Keywords: Lactose-Free Milk, Purchasing Decisions, Marketing Mix

Introduction

Lactose-free milk products are becoming more successful in the Thailand market nowadays.
One of the most important factors in lactose-free milk gaining more popularity with Thai consumers is
a health concern. Lactose-intolerant consumers cannot drink regular milk because of a lack of lactase
enzyme in their digestive function. Drinking Lactose-free milk is an alternative way for lactose-
intolerant consumers. The number of lactose-intolerant consumers is rising gradually. Reported from
the media mentioned more than 50 percent of Thai consumers are lactose-intolerance. This phenomenon
has directly affected overall milk consumption. Euromonitor predicted the total revenue of milk in
Thailand increased continuously from 56,190 million baht in 2018 to 63,043 million baht in 2021
(MarketingThink, 2020; Admin. 2019). There are several lactose-free milk brands in Thailand such as
mMilk, Meiji, Thai Denmark, and Essentials.

However, the research concerning lactose-free milk consumption in Thai consumers was
inadequate. It can be considered new knowledge for educators and practitioners. Theoretical
explanations about customers’ behavior regarding lactose-free milk products are somewhat limited.
Most academic research has been conducted mainly in scientific fields. Therefore, this research will
explore lactose-free milk consumption behavior and marketing mixes affecting customers’ buying
decisions among Thai consumers in Bangkok and surrounding areas.

Research Objectives

This research intends to discover lactose-free milk consumer behavior and the effect of socio-
demographics on the marketing mix of consumers in Bangkok and surrounding areas.
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Literature Review

1. 4Ps of the marketing mix

Researchers and practitioners have widely accepted the concept of the marketing mix since
the 1960s. Companies can adopt a marketing mix strategy to influence the demands for their products.
The most common product marketing mix elements are the Four Ps: Product, Price, Place, and
Promotion. Service marketing mixes use Seven Ps: the 4Ps plus People, Process, and Physical evidence.
(McCarthy, 1978; Booms and Bitner, 1981; Kotler and Armstrong, 2017; Armstrong and Kotler, 2006).

1.1 Product refers to both tangible and intangible products, including all of the features and
benefits that customers can acquire by purchasing a company’s goods or services. Product attributes
can be described as size, color, brand name, quality, design, etc.

1.2 Price refers to the money needed to pay for the product or service. In other words, the
price can be defined as the total value that customers have to pay for the benefits of products or services.

1.3 Place or distribution channel refers to the place where products and services are seen,
made, sold, and/or distributed. Customers can access to get information, promotion, and purchase
products in particular locations.

1.4 Promotion refers to the marketing communications components that encourage
increased customer awareness, create interest, and generate sales. Promotion tools can be used in many
contexts, based on the objectives of the company in question. Some examples of promotion tools include
advertising, personal selling, sales promotion, and public relations.

2. Lactose-free milk

Lactose-free milk is processed milk that uses lactase enzymes to break down lactose sugar
into glucose and galactose. Normally, when people drink regular milk ,the digestive function can
produce lactose sugar for human metabolism. However, lactose intolerance has become an issue for
consumers nowadays. This occurs when the human body cannot produce the lactase enzyme required
to break down lactose into glucose and galactose for the body to metabolize. As a result, it will affect
body digestion and make people feel uncomfortable and sick (Jelen and Tossavainen, 2003). Around 25
percent of the adult population in the USA are lactose-intolerant (Messi et al, 2007) . In Thailand, 50 to
60 percent of the Thai population is also intolerant to regular milk (MarketThink, 2012).

3. Related research

Nguyen (2014) suggested that the lactose-free milk market in Vietnam should become
bigger due to the health problems of the new generation of consumers. The most effective promotional
tool influencing Vietnamese consumers’ purchasing decisions is television. Considering product
labeling, innovative formulas, improved heights, and nutrient supplements, milk products are the most
essential parts of purchasing decisions for Vietnamese consumers.

Panja, S. et al. (2015) mentioned that lactose-free milk product knowledge, consumer
marketing, packaging, and product reputation have both a direct and indirect influence on lactose-free
milk buying and consumption.

Ananvaithayakij (2017) found that price quality and promotion have an impact on
customers' budecisionsision for foremost milk in the Bangkok metropolitan region. Also, social media
marketing plays an important role for this brand. The differences between Age, monthly income, and
education level have no effect on the consumer buying decision.

Methodology

1.1 The population studied in this research was consumers living in Bangkok, Nontaburi,
Pathumthani, and Nakornpathom who bought lactose-free milk products within the last 6 months. The
exact number of this population is unknown.
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1.2 The sample size was calculated using the Taro Yamane Equation (Yamane, 1973) to
determine the confidence level of 95% and the proportion of tolerances that could be equal to 0.05,
representing a total of approximately 399 samples (according to the Department of Provincial
Administration, the population of Bangkok, Nontaburi, Pathumthani, and Nakornpathom in 2021 was
10,284,377).

1.3 Random sampling is defined by a variety of selection techniques as the probability
determination multi-step method to represent large and complex populations. Samples were selected
from eight districts, namely Phra Nakhon, Donmuang, Bangplat, Chatuchak, Sampran, Muang
Pathumthani, Pakkred, and Bangkapi. Additionally, the researcher increased the number of expected
observations equal to 10% to avoid insufficient samples due to missing data. The total number of
observations from all eight districts was 536.

1.4 Different types of statistical tools were used in this study. Mean scores and standard
deviation were used to describe demographic characteristics and purchasing behaviors of observations.
Independent Sample T-test and One-way ANOVA were used to analyze the data by comparing mean
differences in each variable and comparing the importance of the 4Ps marketing mix on customers’
buying decisions.

Results

Demographic Profiles

The questionnaire was originally distributed to 536 respondents. After answering the screening
question ‘Have you ever experienced drinking lactose-free milk within the last 6 months?’ the number
of valid observations decreased to 440 samples and the final valid data used for further analysis was
399. Table 1 showed the preliminary results from the screening question: 74.4% of respondents
experienced drinking lactose-free milk within the last 6 months. 17.4% did not drink lactose-free milk
mainly because they didn’t find it necessary.

Table 1: Results of screening question: Have you ever experienced drinking lactose-free milk within
the last 6 months? If not, why?

Drinking lactose-free milk within 6 months Number of respondents Percentage (%)
Yes 399 74.4
Reason: Unnecessary 93 17.4
No Reason: Expensive 14 2.6
Reason: Distasteful 13 24
Reason: Hard to buy 11 2.1
Others 6 11

After the screening process, 399 valid samples were used for further analysis. Considering
demographic profiles, the frequencies of populations, including gender, age, income, education, and
income, are presented in Table 1. More respondents were female (191, 47.9%) than male (162, 40.6%).
LGBTQ+ accounted for 11.5%

Regarding the age groups, 162 respondents (40.6%) were aged between 22-30 years. The next most
populous group was respondents aged ranging from 31-40 years, of which there were 129 (32.3%). There
were 61 respondents (15.3%) who were aged under 21 years, while 47 (12.8%) were aged above 41 years.
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More than half of the sample (291 respondents, 72.9%) received bachelor’s degrees or higher.
The remainder of the observations had finished high school or completed less schooling (108, 27.1%).

Regarding income level, 199 respondents (49.9%) earned 10,001-19,999 baht/month.
Meanwhile, the lowest number of respondents (76, 19.0%) had an income more than 20,000 baht/month.

Table 2: Demographic profiles of respondents

CDth:;(?tZ:?’?srt]ilcczs - Number of respondents Percentage (%)
Gender Male 162 40.6
Female 191 47.9
LGBTQ+ 46 115
Total 399 100
Age 21 or under 61 15.3
22-30 162 40.6
31-40 129 323
41 or above 47 12.8
Total 399 100
Education Below bachelor’s degree 108 27.1
Bachelor’s degree or above 291 72.9
Total 399 100
Monthly income Less than 10,001 baht 124 31.1
10,001 — 19,999 baht 199 49.9
More than 20,000 baht 76 19.0
Total 399 100

Table 3 shows the comparison of lactose-tolerant and intolerant consumers. The data shows that
more than half of the respondents were lactose-tolerant consumers (264, 66.2%)

Table 3: The comparison of lactose-tolerant and intolerant consumers

Gender rlz:prgrt:zz::s Percentage (%)
Lactose-intolerant consumers 135 33.8
Lactose-tolerant consumers 264 66.2
Total 399 100

Table 4 demonstrates the most preferred lactose-free milk brand names. The most favorite
lactose-free milk brand name is Meiji (153, 38.4%) followed by mMilk (63, 24.1%), Thai-Denmark (53,
13.3%), and Essentially (22, 5.5%), respectively.
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Brand name Number of respondents Percentage (%)
Meiji 153 384
mMilk 96 24.1
Thai-Denmark 53 13.3
Essentially 22 55
Others 75 18.7
Total 399 100.0

Table 5 shows the frequency of the consumption of lactose-free milk. Overall, more than half
of the respondents drink lactose-free milk less than once a month (202, 50.7%), followed by twice a
week (56, 14.0%). Only 18 respondents consume lactose-free milk almost every day (18, 4.5%).

Table 5: Frequency of consumption of lactose-free milk

Frequency Number of respondents Percentage (%)

Less than once a month 202 50.7
Approximately once a month 47 11.8
Approximately twice a month 50 125
Approximately once a week 26 6.5

Approximately twice a week 56 14.0
Almost everyday 18 4.5

Total 399 100.0

Table 6 explains respondents’ reasons for buying lactose-free milk. This survey allowed
respondents to choose more than one reason. The results show that 20.2% of respondents buy lactose-
free milk because of good taste, followed by trying new products (148, 17. the 8%), the promotion
offered (118, 14.2%) ,and nutrition value (112, 13.5%), respectively.

Table 6: Reasons for buying lactose-free milk

Reason Number of respondents Percentage (%)
Good taste 168 20.2
Trying new product 148 17.8
Promotion offered 118 14.2
Nutrition value 112 135
Reasonable price 100 12.0
Attractive packaging 58 7.0
Brand name reputation 50 6.0
Others 76 9.3
Total 830 100
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Table 7 shows the periods of time that consumers buy lactose-free milk in retail shops. It is
evident that 25.3% of consumers buy lactose-free milk mostly in the late afternoon (4.01PM-6.00PM) ,
followed by 21.3% in the morning period (6.01 AM-10.00AM).

Table 7: Periods of buying lactose-free milk

Time Number of respondents Percentage (%)
6.01 AM-10.00 AM 85 213
10.01 AM-11.30 AM 49 12.3
11.31 AM-1.30 PM 45 11.3
1.31 PM-4.00 PM 57 14.3
4.01PM-6.00 PM 101 25.3
6.01PM — 6.00AM 62 15.5
Total 830 100

The consumer importance level toward the marketing mix, including Product, Price, Place, and
Promotion components, was reported in this research. The data wwereanalyzed in terms of importance
level by categorizing different factors within the following five levels:

The average score of 1.00 - 1.80: is not important.

The average score of 1.81 - 2.60: is slightly important
The average score of 2.61 - 3.40: is moderately important
The average score of 3.41 - 4.20: is very important

The average score of 4.21 - 5.00: is extremely important

The results presented in Table 8 indicate that respondents rated all 4Ps marketing factors as
important influential factors in their buying decisions. The average score ranged from 4.10—4.18. The
most important factor of marketing factors was Price, followed by Place, Promotion, and Product,
respectively.

Table 8: The consumer importance level toward marketing factors

) Importance score
Marketing factors Importance level
Mean SD
Product 4.10 0.59 important
Price 4.18 0.56 important
Place (Distribution channel) 4.16 0.54 important
Promotion 4.15 0.55 important

To ascertain whether certain groups of respondents differed in terms of the importance score
assigned to each type of marketing factor, the respondents were divided into groups according to their
gender, age, income, and level of education. Independent Sample T-tests were applied to determine the
differences in the mean of importance score between the respondents regarding their education level.
There were statistical differences in the mean of importance score between those who had attained a
bachelor’s degree or higher and those who had not. Price significantly impacted customer buying
decisions for lactose-free milk at different education levels. More information is provided in Table 9.
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Table 9: Results of the hypothesis testing of marketing factors on different education levels

Dependent variable Education level Mean SD t value Sig.
Below bachelor’s degree 4.17 0.61
Product 1.471 0.14
Bachelor’s degree or above 4.07 0.59
. Below bachelor’s degree 4.28 0.57
Price 2.165 0.03
Bachelor’s degree or above 4.15 0.56
Below bachelor’s degree 4.16 0.61
Place -2.051 0.80
Bachelor’s degree or above 4.17 0.53
. Below bachelor’s degree 4.12 0.61
Promotion -.0697 0.49
Bachelor’s degree or above 4.17 0.54

Regarding respondents’ gender differences, the respondents were divided into three groups:
male, female, and LGBTQ+. Applying the One-Way ANOVA method for investigating the significance
of mean value differences, there is no significant relationship between gender groups.

Concerning age groups, the respondents were divided into four groups: under 21 years old, 21-
30 years, 31-40 years, and over 40 years old. Using the One-Way ANOVA method for investigating the
significance of mean value differences, statistically significant differences in Product, Price, and
Promotion were revealed among the different age groups.

The One-Way ANOVA was also used to investigate the differences between three groups of
respondents based on their income levels (less than 10,001 baht; 10,001-20,000; and more than 20,000
baht per month). The results presented in Table 10 show that there were statistically significant
differences between groups of respondents regarding their income level only for Pricing. Also, Table
11-12 show post-hoc testing of Price attributes on age and income differences.

Table 10: Results of the hypothesis testing of sales promotion techniques on age and income

differences
Dependent variable Gender Mean SD F value Sig.
Product Male 4.09 0.56 0.069 0.93
Female 411 0.64
LGBTQ+ 4.08 0.55
Price Male 4.10 0.59 1.663 0.19
Female 4.21 0.51
LGBTQ+ 4.20 0.62
Place (Distribution Channel) Male 4.04 0.49 0.316 0.73
Female 4.18 0.56
LGBTQ+ 4.19 0.53
Promotion Male 4.16 0.59 0.039 0.96
Female 4.12 0.44
LGBTQ+ 4.17 0.55
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Table 10: Results of the hypothesis testing of sales promotion techniques on age and income
differences (Cont.)

Dependent variable Age Mean SD F value Sig
Product 21 or under 4.21 0.52
22-30 4.20 0.68 4772 0.00
31-40 3.96 0.54
41 or above 4.01 0.42
Price 21 or under 4.10 0.59
22-30 431 0.44
31-40 4.30 0.63 8.296 0.0
41 or above 4.05 0.50
Place (Distribution Channel) 21 or under 3.99 0.47
22-30 4.18 0.56
31-40 4.15 0.56 1.982 012
41 or above 4.24 0.68
Promotion 21 or under 4.14 0.40
22-30 4.03 0.36 2874 0.04
31-40 4.17 0.55
41 or above 4.02 0.48
Dependent variable Monthly income Mean SD F value Sig
Product < 10,001 baht/month 4.18 0.61 1.604 0.20
10,001 - 20,000 baht/month 4.07 0.58
> 20,000 baht/month 4.06 0.60
Price < 10,001 baht/month 4.10 0.59 3.382 0.03
10,001 - 20,000 baht/month 4.29 0.55
> 20,000 baht/month 4.13 0.54
Place (Distribution Channel) < 10,001 baht/month 4.17 0.62 0.077 0.93
10,001 - 20,000 baht/month 4.18 0.56
> 20,000 baht/month 4.16 0.67
Promotion < 10,001 baht/month 418 0.47 1.867 0.16
10,001 - 20,000 baht/month 4.15 0.54
> 20,000 baht/month 4.17 0.55
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Table 11: Results of Post-hoc testing of Price attributes on age differences
Age Age Mean Standard Sig
differce error
21 or under 22-30 0.009 0.082 1.00
31-40 0.265 0.085 0.01
41 or above 0.319 0.106 0.02
22-30 21 or under -0.009 0.082 1.00
31-40 0.256 0.064 0.00
41 or above 0.310 0.090 0.00
31-40 21 or under -0.265 0.085 0.01
22-30 -0.256 0.064 0.00
4.00 0.054 0.093 1.00
41 or above 21 or under -0.319 0.106 0.02
22-30 -0.310 0.090 0.00
31-40 -0.054 0.093 1.00
Table 12: Results of Post-hoc testing of Price attributes on income differences
Monthly income Monthly income Mean Standard Sig
differce error
< 10,001 baht/month 10,001 - 20,000 baht/month 0.165 0.064 0.03
> 20,000 baht/month 0.124 0.081 0.39
10,001 - 20,000 baht/month | < 10,001 baht/month -0.165 0.064 0.03
> 20,000 baht/month -0.041 0.075 1.00
> 20,000 baht/month < 10,001 baht/month -0.124 0.081 0.39
10,001 - 20,000 baht/month 0.041 0.075 1.00

Discussion

According to the research findings, more than half of the respondents were lactose-tolerant.
Interestingly, it can be assumed that drinking lactose-free milk because of health problems may not be
a top priority for Thai consumers. Therefore, it can be concluded that the consumer market for this
product may not be aimed at lactose-intolerant consumers themselves. Considering the reasons for
consumers to buy lactose-free milk, the research showed taste and trying new products were ranked in
the top two reasons to buy, which related to the low frequency purchased less than once a month.
Recently, Positioning magazine (2019) reported that mMilk is the market leader in this product category.
However, this research showed Meiji lactose-free milk ranked in the top among other brands. It may be
linked to brand-name recognition that Meiji was very successful in milk products in Thailand. This
article also showed popular periods of time to buy lactose-free milk. Customers tended to buy lactose-
free milk in the morning and late afternoon. Customers may be buying for breakfast or refreshments
during work. Marketers can use promotional tools to attract customers during this period.

Regarding the 4Ps marketing mix, Thai consumers ranked Price as the most important element,
which was inconsistent with Nguyen’s (2014) article conducting research in Vietnam. Vietnamese
customers paid attention to the Product element more than other marketing components. The research
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findings also revealed that gender differences did not affect customer buying decisions. However, Price
was impacted by education level. Customers with less than a bachelor’s degree had a tendency to focus
on Price more than higher-educated customers. Also, Price played an important role for customers based
on differences in monthly income. It may be concluded that Thai customers may be price-sensitive
consumers.

Age groups also played a crucial role in this research. Young consumers paid more attention to
Product attributes than adult consumers. Post-hoc testing revealed statistical differences between
respondents aged under 21 years and those aged 22-40 years regarding price attributes. It can be
assumed that younger customers are more willing to try new or innovative products than older
customers. Conversely, Price and Promotion attributes influence buying decisions for adult customers
more than young customers. It can be assumed that older consumers or working-aged people are price-
sensitive. However, higher-income level customers are less price-sensitive comparing lower-income
level customers. It is possible to suggest the company offers some great promotional deals, the buying
decision can be made.

The direction for future research related to lactose-free milk consumption behavior can explore
the customer’s needs and expectations in other kinds of products, such as yogurt, cheese, ice cream, etc.
This would benefit academics and marketing personnel by improving the current understanding of
customers’ needs and expectations in different styles and formats of lactose-free milk products.

Conclusion

At present, Thailand’s lactose-free milk market has a bright future due to several internal and
external factors. The business environment encourages the growth of these businesses; since the average
lactose-free milk consumption rate has been growing continuously, it can be assumed that Thailand is
a potential market for lactose-free dairy products. It would be beneficial for the firms or marketers to
gain a thorough, comprehensive understanding of customer behavior, increase sales volume, and expand
with new products. As far as price sensitivity mentioned above, it is necessary to analyze and implement
a suitable marketing strategy for this specific type of customer. Young consumers may focus on low
price products. While older consumers may concentrate on reasonable prices with a good value. As a
potential market for Thai consumers, if the firm can understand customer needs ,it could benefit both
existing companies and the newcomers joining this market.
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Abstract

With the advent of the cloud era, the continuous development of science and technology, and
the construction of a cultural power have become China's primary tasks. Today, China's cultural
database is still in a state of separate policies, self-construction, and self-use, resulting in repeated
investment and repeated database construction, which is serious. Therefore, it is urgent to improve
and build a national cultural database belonging to China. Therefore, the purpose of this study is to
explore the needs of users for cultural databases, so as to build a Chinese cultural database that meets
the needs of users. Through literature analysis, this study investigates the current situation of the
development of China's cultural database and then conducts individual in-depth interviews with 15
experts from museums, experts in the cultural industry, and enterprises. The collected data are
qualitatively studied and analyzed. First, the interview data are open coded, and then the spindle
coding is carried out to establish different categories, Finally, evaluate the functional needs of
different users for the Chinese culture database, Thus, the functions of users' Chinese national cultural
database can be divided into three categories, namely, basic service function, personalized service
function, and characteristic service function. Therefore, if you want to really put the national cultural
data into new production materials and capital, they must be the national cultural data resources for
meaningful exchange and integration, let the whole country’s cultural data circulation, become truly
tradable products, to meet the needs of Chinese cultural database, and then better promote the
inheritance and protection of Chinese culture.

Keywords: National Cultural Database, China, Functional Need, Expert Interview

Research Background

In recent years, with the advent of the information cloud era, the continuous improvement of
China's comprehensive national strength, and the continuous development of economic globalization,
people's demand for culture is also growing. In 2015, the general office of the CPC Central
Committee and the general office of the State Council issued the Opinions on accelerating the
construction of a modern public cultural service system, which pointed out that at this stage, China
should not only realize interconnection but also complete the co-construction and sharing of public
digital cultural service websites. In order to improve the soft power of Chinese national culture, with
the advent of the new era of socialism with Chinese characteristics, China's excellent traditional
culture needs to be integrated with modern science and technology to truly give new vitality to
Chinese culture in the digital era. (Cai, 2018)

Subsequently, on March 11, 2021, China’s 14th five-year-plan proposed that the cultural
industries need to break the constraints of the traditional factors, keep pace with the times, and
integrate culture and numbers to form national cultural big data to promote the internationalization of
China's cultural industry (Gao & Ji, 2021). Nowadays, all industries, organizations, and even
countries regard information resources as their important wealth. That whether a region or country can
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establish an effective information system to meet the requirements of information processing or not is
an important factor for its survival and development

But Chinese mainland's database construction started late and the relevant theories are not yet
mature. Jiazhu (1998) pointed out that China's database industry has many problems at present, and its
repeated construction of databases is more serious. Moreover, the lack of investment leads to
insufficient funds for its database construction. Limei (2013) and Xiaolu (2018) pointed out that in the
emerging stage, Chinese databases are still constructed under personal needs and exclusive to the ones
who build them. It does not achieve resource sharing, and the functions of the database are imperfect
and fail to meet the needs of users.

Research Objective

For this reason, according to the above research background, this study will focus on the
construction of China’s cultural database. It aims to better carry forward China's excellent culture. So,
this study investigated the needs of users for China’s cultural database through interviews. After
integrating the needs of users, it provides a reference for the construction of China’s cultural database
that meets the needs of users.

The main purpose of this research is to study how to build a China’s cultural database? Based
on the existing research of scholars at home and abroad, the researcher took the function of China’s
cultural database as the research field and users as the research object. The research purpose
specifically includes the following points:

(1) Investigated the development status of the Chinese cultural database. This paper explored
the development status of China’s cultural database through literature analysis to provide a reference
for the construction of China’s national cultural database.

(2) Found out the functional requirements of users for China’s cultural database. Through the
methods of literary analysis and interview, this paper explored the user's demands for the functional
construction of China’s cultural database.

(3) Listed out the functional requirements of users for the construction of China’s cultural
database to put forward modification suggestions to build a better China’s cultural database that meets
their needs.

Literature Review

3.1 Chinese National Culture

Culture is a unique product of human society based on nature and throughout history. It
can be embodied through the material and sublimated beyond the material. It exists not only in
utensils, classics, and people's oral statements but also in the behavior and thoughts of different
human groups (Huo,2016). Moreover, the unique culture owned by different countries and
nationalities is an important source of national cohesion and creativity, an important support for a
country's economic and social development, and an important factor in the competition of a country's
comprehensive national strength (Huo, 2014). In 2017, Xuejun and Yi pointed out that culture consists
of three categories: tangible, intangible things, and creative thoughts. Its tangible and intangible
culture is precipitated in a country's national history, rich in the material and spiritual wealth of a
country's national elements, while the creative culture is to create the tangible and intangible ones to
realize the vivid reproduction of culture, which is also the one defined in this paper

So, what is national culture? National culture is a kind of culture based on the national
level and targeted at the country. It is different from human culture, regional culture, local culture, and
culture of certain ethnic groups. It is the essential characteristic of a country that makes it different
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from another. It is the culture and its cultural system that establish the country.

China has a vast territory and a large population. There are great differences between
different regions. The culture itself is diverse with different cultural types. Usually, the longer and
more extensive the civilization, the stronger the cultural acculturation ability. China's national culture,
also known as “Huaxia Culture™, is one of the ancient civilizations with the longest history, 10000
years of civilization, and 5000 years of national history (Zhang, 2019). In his research, Mr. Tan
Qixiang, a famous Chinese historian, stated that China's national culture is a collection of 5000 years
of history, it is not only different in different times and regions. Chinese culture is changing at any
time with the evolution of the times, and the cultural differences in various times are quite large.
Therefore, we realize that Chinese culture is not an unchangeable culture with Confucianism as the
core, and both era differences and regional differences should get our attention. If we fail to do so, it
would be extremely unfavorable to have a deep understanding of Chinese culture (Xu & Deng, 2020).

Therefore, combined with China's regional differences, the National Bureau of Statistics
divides China's national culture into China's regional culture, China's philosophy and thought, China's
identity culture, China's religious culture, clothing culture, Chinese character culture, China's
literature, history, China education, as well as China's architectural culture, art, economy, era, science,
technology, and academia. The food culture and brewing culture are also worth mentioning in China
(National Bureau of Statistics, 2018), as shown in Figure 1 below.

cooking culture Chinese Character
Regional culture Social culture
Architectural culture Cultural treasures
Philosophy and thought Medical Science
Sports and athletics Era culture
Historiography Chinese National Culture Literature
Identity Culture Brewing
Religious culture Custom
Education Economy
Art Etiquette culture
Culture after death Y T Clothing
Y

Technology and Academy

Figure 1: Types of Chinese National Culture
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3.2 China National Culture Database

The so-called ‘Cultural Database’ refers to the data processing mode for the collection,
storage, management, and analysis of its cultural content, which serves the culturally related decision-
making. As the name suggests, the ‘National Cultural Database’ is a data set of a country's historical
culture, contemporary culture, art market, spatial culture with spatial dimension, socio-economic
culture, and culture of the new situation (Kumar, 2020). In addition, Feng (2021), Beijing University
of Posts and Telecommunications, China, defined the Chinese national cultural database as a digital
collection of intangible culture and material culture inherited from Chinese national culture. The data
obtained has the forms of image, text, animation, sound, image, three-dimensional panorama, and so on.

A national cultural database is the inheritance and creation of a country's cultural
protection. Yuxiang and Yi (2021) emphasized that the development of the cultural data industry is the
dual mission of opportunity and challenge. The most representative of the world is the US memory,
the Japanese ‘Asia Pacific Intangible Cultural Heritage Database’, the Taiwan China Digital Archive
Plan, etc. but the Chinese mainland started late in the cultural database. Currently, the cultural
database is self-built by various provinces and cities. In the memory of Beijing, there are fewer forms
of audio and video in the form of shooting and editing. And the lack of unified standards limits the
sharing of its digital library (Zhao et al., 2009). The differences are shown in Table 1 below:

Table 1: Development of national cultural databases home and abroad

library of Congress
launched the American
Memory Project

Center organized the digital
database of intangible
cultural heritage in Japan

cooperated by Taiwan's
science and technology
authorities, cultural
authorities, and the
Central Research Institute

Countries America Japan China
Examples American memory Asia -Pacific intangible Taiwan Digital archives / | Beijing Memory
cultural heritage database Cultural Database
Background | From 1990 to 1994, the |In 1971, the Asian Cultural |In 2002, it was

It was officially
released by the
capital library on
April 26, 2007

Basic content

More than 9 million
digital collections of
American history,
culture, collections, and
other contents are
recorded in the form of
text, photos, maps,
videos, and other media

The contents of the database
are mainly divided into
training courses, learning
materials, performing arts,
activities and meetings,
reports, and documents of
intangible cultural heritage
projects in the community

There are print
publications, magazines,
influence, radio, and
other forms to show
Taiwan's history and
culture

In the form of
documents, music,
videos, and photos, it
shows the
humanities, history,
Peking Opera,
customs, and other
contents of Beijing

Characteristics

It has a resource
collection network
covering the whole
United States

Resource storage and
transformation standards
have been unified
Resource organization is
specialized and easy to
retrieve

1. Regional cooperation and
resource sharing

2. Rich resource types

3. The public can make
unlimited use of resources

1. It has a wide range of
sources, including 20
organizations such as the
Ministry of culture and
social and cultural
resources

2. Rich and diverse types
of resources

3. Resources are popular
and fit the people

4. Introduction of
resources into the field of
Education

1. Recorded the
appearance of the
city

2. Integrated into
folk customs and
civil life

Source: drawn by the author (Zhen, (2001); Zhao, et al. (2009); Xu, et al. (2013); Hao, (2020))
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3.3 Analysis of Users’ Demand

The word demand belongs to the category of psychology. It was first put forward by Mr.
Shen Defu, a famous Chinese writer in the Ming Dynasty, in his book Wanli yehuo, which means
‘demand’ (Jiguang, 2007); After that, Abraham h. Maslow, a famous American psychologist, believed
that ‘demand’ means ‘motivation’ (Maslow, 2012).

At the same time, Abraham h. Maslow was the first to put forward the hierarchy of needs
theory. In 1954, he made four assumptions according to the needs that will appear in people's life:
first, once people's needs are met, they will need to be replaced by another demand; Second, there will
be many influences on people's needs; Third, people will drive higher-level demand after meeting
low-level demand; Fourth, there are many high-level demand channels.

In the research of Yubo (2017), it is claimed that user demand is the change of people's
desire when they have purchasing power. The process of satisfying users' needs is the process that
which users meet their desires through certain purchase behavior. Shengjie (2013) pointed out that
demand and desire are different. Some users' needs can be perceived, while others are difficult to find.
Therefore, in Hui (2015), users' needs are divided into two categories: explicit needs and implicit
needs. The differences are shown in Table 2 below:

Table 2: Differences in Users’ Requirements

Categories Implication Features
Explicit It is an internal requirement and behavior state that users have realized and Users can have a clear
demand managed to clearly express to ensure the basic survival and development needs | feeling and can describe it
or reality, so as to achieve the basic expectations in language
Implicit A subconscious, unexplained psychological requirement and behavior state Users can't fully feel and
demand caused by the action of human senses on the human brain by users to obtain describe in words
high-level spiritual satisfaction or objective things and stimuli, which can
achieve or exceed the expectations of consumers, and depends on the mining,
analysis and derivation of demand analysts

Chunyan (2021) pointed out that nowadays, with the fierce market competition, products
are gradually diversified, and the competition between industries is gradually intensified, which
makes enterprises have to adapt to the market and meet the preferences of users. At the same time, it
also greatly improves the creativity of enterprises and provides users with a variety of products and
services. Xin (2014) claimed that users are no longer only satisfied with the basic needs of products,
but pay more attention to the ‘personalization’ of products. If enterprises want to continue to develop,
they must always grasp the dynamic changes in user needs and understand the real pursuit of users.

Research Method

There is little research on users' needs at home and abroad, and most of the research on needs
is quantitative research methods. Min Bae, Ho Ha, and Chan Park (2005) pointed out that there are six
commonly used user demand analysis methods, namely interview method, expert consultation method,
questionnaire survey method, eye movement experiment method, data analysis method, and usability
test. Therefore, this study will use the method of in-depth interviews with experts to find out the needs
of users of the Chinese culture database? The in-depth, interview is a qualitative research method,
which is divided into the written oral structured interview, semi-structured interview with open
questions, and exploratory unstructured interview. (Spradley, 1979; Weller et al, 1988; Haimin &
Hsieh, 2021)
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This paper adopts semi-structured in-depth interviews to understand the needs of users for the
construction of a Chinese culture database? This study adopts the form of convenient sampling from
January 2021 to March 2021. Users are a large number of groups. This study tries to select
respondents of different ages, positions, and educational backgrounds. In order to reflect the needs of
more users with different characteristics for the construction of a Chinese cultural database, this paper
includes 15 Museum personnel, cultural industry experts, and cultural industry-related enterprises,
conduct face-to-face semi-structured in-depth interviews, and each interview takes 25-40 minutes. In
order to get different needs, the interview outline designed in this study is divided into two parts. The
first part is basic information collection, and the second part is semi-structured questions (the main
contents include views on the functional construction of the Chinese culture database and so on). See
the appendix for the outline of the interview.

Research Results

According to the in-depth interview, the secondary coding analysis is summarized - open
coding and spindle coding. After obtaining the original interview records through investigation, the
data are sorted and analyzed. Table 2 makes a preliminary analysis of the basic characteristics of the
interviewees.

Table 2: Information of interviewees

Roe;;as(;(;h Gender Age Bi(zﬁ;?gj: d Vocation
1st female 36 bachelor Anhui Culture and Tourism Administration
2nd male 42 bachelor Fuzhou Culture and Tourism Administration
3st female 30 master Fuzhou Lacquer Art Protection Base
4th male 44 master Fujian Minju Art Inheritance And Development Center
5th male 66 bachelor Ceramic collection expert
6th male 33 bachelor Fuzhou Archives Database
Tth male 48 bachelor Beijing Palace Museum
8th female 39 master Fujian Provincial Art Museum
9th female 55 bachelor Wuyi Mountain Tea Museum
10th female 35 bachelor Guangxi National Museum
11th male 33 bachelor Beijing Museum Data Information Company
12th male 36 master Fuzhou Yinheng Culture And Innovation Co., Ltd
13th male 48 high school Fuzhou Impression Shanha Culture Media Co., Ltd
14th male 36 master Gulou District Cultural Center of Fujian Province
15th male 45 bachelor Guangxi Donglan Music Bronze Drum Co., Ltd

As can be seen from Table 2 above, a total of 15 representative interviewees were selected as
respondents, interviewed one by one, and collected relevant data through semi-structured in-depth
interviews. The researcher first asks questions according to the interview outline, after that, the
interviewee answers, later some key questions will be added, and the interviewee answers. For this
interview, this study involves two parts of the questionnaire, including ten questions. See Appendix 1
for the specific outline of the interview. Each interview is limited to 30 minutes, the time of which
depends on the communication between the researcher and the interviewee. Before the interview, the
researcher will briefly explain the interview content and inform the interviewee of the precautions in
advance. At the same time, if the interviewee has questions before the interview, he is free to ask, or if
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he encounters any questions during the interview, he is welcome to post them. During the interview,
the interviewers first ask questions one by one according to the outline, and the interviewees answer
one by one. Then, the interviewer asked questions for confirmation and doubts, and the interviewee
answered again. Finally, the interviewer has free time to elaborate and explain their views. After the
interview, the researchers discussed some related issues with the interviewer. The interview process
has been recorded and saved in the form of web pages, and subsequently collated into text materials
for analysis (Haimin & Hsieh, 2021).
4.1 Open Coding

Open coding is an open research attitude of the Research Institute (Glaser & Strauss,
1967). In order to eliminate the problems that interfere with information and focus on research, we
first analyzed the data paragraph by paragraph and sentence by sentence, eliminated the information
irrelevant to this article in the interview records, and then divided, summarized, and coded the sorted
data. In the coding process, tried to use some unique words expressed by the interviewees themselves,
that is, native code, as a reflection of the views of residents. After sorting and analyzing the interview
contents many times through induction and abstraction, 48 frequently occurring initial codes, namely

the categories formed by open coding, are obtained, as shown in Table 3.

Table 3: Example of open coding of interview materials Al

Original Data

Initial Concept

I think the Chinese culture database should have a data
navigation function, visual navigation service, data retrieval
and download function in terms of data acquisition, data
analysis function, and preferably multi-language services. | also
hope to provide the function of communication and interaction,
video, pictures, audio, etc.

Al-1 should have a data navigation function

Al-2 visual navigation service

Al-3 should have data retrieval and download functions
Al-4 also has a data analysis function

A1-5 should also provide multilingual services

Al-6 provides the function of communication and
interaction

Al1-7 hope to have video, pictures, audio, etc

For a good database, | think there should be a variety of
retrieval methods, such as subject retrieval, time retrieval,
author retrieval, etc; Then there is the way of output documents.
For example, many famous works do not have the artist's year,
place, and intention to express, which can not be missing; In
addition, it would be better if content sharing could be realized,;
It's best to have customer service. Artificial intelligence can
solve the problems we encounter when using the database.

A1-8 should have a variety of retrieval methods
A1-9 output documents, like many famous works, do
not have the artist's year, place, and intention

A1-10 it would be better if content sharing could be
realized

Al-11 it's better to have customer service, artificial
intelligence is OK

In terms of functional architecture, | think there should be data
browsing record; retrieval; video, audio, pictures, etc; I also
want to share functions, to WeChat, Weibo, and other social
platforms; what experience class, such as Gugin master class,
Chinese painting experience class, and so on; also want to have
offline cultural tourism.

Al-11 should have a browsing record of the data
Al-12 Video, audio, pictures, etc., are presented
A1-13 can have sharing functions on various platforms
Al-14. What is the better experience class, like the
gugin master class

A1-15 also hopes to have offline cultural tourism

I think a good database must have the function of multi-
language translation and the function of searching, inserting,
modifying, and deleting data; It is better to have the function of
multiple groups, which can enable users to find the information
they want according to their own identity definition; There
should also be a rights protection platform to ensure the rights
and interests of culture.

Al1-16 should have the function of multi-language
translation

A1-17 have the functions of retrieving, inserting,
modifying, and deleting data

A1-18 should also have the function of multiple groups
so that users can find the information they want
according to their own identity definition

Al1-19 also has a rights protection platform to ensure the
rights and interests of the culture
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Table 3: Example of open coding of interview materials Al (Cont.)

Original Data

Initial Concept

I think the Chinese culture database should have the function of
multiple languages, and then there should be multiple retrieval
methods, such as topic retrieval, keyword retrieval, author
retrieval, and so on; For example, if | want to retrieve the
culture, | hope to present it in the form of documents, pictures,
audio, and video. For example, there are documents recording
what she culture is like, pictures showing the clothes of the She
nationality, and audio and a video presenting the language,
songs, and culture of the She nationality; If there is a sharing
function, it will be better. | hope there can be multi-platform
sharing and communication; However, | also want to have
some open courses, such as the making of black rice and the
brewing of lvqu wine of She nationality. | hope to have such
courses for us to learn.

A1-20 should have the function of multiple languages
A1-21 should also have a variety of retrieval methods,
such as subject retrieval, keyword retrieval, author
retrieval, and so on

Al1-22 there are pictures showing the clothes of the She
nationality, and audio and video showing the language,
songs, and culture of the She nationality

Al1-23 but I also want to have some open courses, such
as the She nationality's black rice making

I think the database should have the sharing function so that |
can share it with my friends, and the registration method of
sharing lectures and experiences about "ceramics" from time to
time; Then there can be a variety of search methods. It's best to
have an external search website. For example, | can't use a
word, which is not in the literature. It's best to provide Baidu,
Zhihu and other search engines.

A1-24 has sharing function, so | can share it with my
friendsA1-25 it's better to have an external search
website. For example, | don't know a word, which is not
in the literature. It's better to provide Baidu, Zhihu and
other search engines

I think social media is very developed now, so the database
should have a sharing function, such as literature sharing to the
wechat platform, or there should be a scholar exchange group,
such as the exchange of film and television works, music and
drama, and then the sharing of information of courses and
lectures; However, there are also offline links to purchase
tickets for lectures, performances, and courses; There is also an
external search engine. If some words are not understood, can
there be a search platform such as How Net and Google.

A1-26 database should have sharing function, such as
sharing documents to the WeChat platform or having an
exchange group of scholarsA1-27 also has the
information sharing of courses and lecturesA1-28 but
also offline ticket links for lectures, performances,
courses, etcA1-29 there are also external search engines.
If some words are not understood, can there be search
platforms such as HowNet and Google

I think there should be a retrieval function and presentation in
various ways (such as video, audio, literature, and pictures),
and then there should be a service function. For example, if you
don't know how to operate sometimes, you can ask customer
service; Another is to keep my browsing records. It's best to
insert memos or favorites; Then | think we should also establish
an author service, which can protect the rights and interests of
authors and encourage authors to contribute with one click;
Then there should be a sharing platform to share what | think |
like to my circle of friends. However, | also hope to have some
information about offline or online concerts and ICIF

A1-30 keep my browsing records

Al1-31 it is better to insert memos or favorites

A1-32 then | think we should also establish author
service, which can protect the rights and interests of
authors and encourage authors to submit with one click
Al1-33 is what I think I like to share with my circle of
friends

A1-34 | also hope to have some information about
offline or online concerts and ICIF

I think there should be not only the function of storage and
preservation but also the function of sharing. Of course, | hope
there can be multiple languages on the website to facilitate the
database to go abroad in the future. It is also better to have the
function of sharing. For example, our database and learning
power cooperation can share information on this platform. In
addition, | hope to have service functions, such as user service,
author service, employee service, etc; It also has transaction
functions, such as the best payment platform support such as
UnionPay, Alipay, and WeChat.

A1-35 of course, | hope the website can have multiple
languages to facilitate the future database to go
abroadA1-36 such as user service, author service,
employee service, etcA1-37 has transaction functions,
such as the best payment platform support such as
UnionPay, Alipay, and WeChat.
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Table 3: Example of open coding of interview materials Al (Cont.)

Original Data

Initial Concept

I think the Chinese culture database should be best shared on
various social platforms, such as Facebook, WeChat,
microblog, etc; There are also a variety of payment functions;
It's better to have information sharing information, such as the
time, place and ticket purchase link of offline courses, lectures,
and concerts.

A1-38 can be shared on various social platforms, such
as Facebook, WeChat, microblog, etc

I think the Chinese culture database should be able to browse in
multiple languages. For example, the web page can be
translated into simplified Chinese, traditional Chinese, English,
Spanish, and so on; It also needs a variety of retrieval methods,
such as author retrieval, keyword retrieval, topic retrieval, etc;
Then there should be a classification column, such as red
culture, intangible cultural heritage culture, Chinese history and
so on; There are also many ways to present, such as video,
audio, pictures and so on; There should also be the latest
information, such as offline lectures of various disciplines,
some concerts and so on; It is better to have a ticket channel;
Information exchange between app and web page.

A1-39 for example, web pages can be translated into
simplified Chinese, traditional Chinese, English,
Spanish and so onA1-40 should have a classification
column, such as red culture, intangible cultural heritage
culture, Chinese history, etc

A1-41 also has the latest information, such as offline
lectures of various disciplines, some concerts and so on
A1-42 information exchange between app and web page

I think there should be a classification of categories, and the
Chinese culture should be subdivided; Then there should be
multiple retrieval functions; There should also be an
organizational information function about the Chinese culture
database.

A1-43 should be classified by category, and Chinese
culture should be subdividedA1-44 should also have an
organizational information function about the Chinese
culture database

I think the Chinese culture database should have the functions
of item culture segmentation, retrieval in various ways,
presentation in various forms, as well as the latest cultural
consultation, as well as the notification and sharing of lectures,
meetings, and concerts of various offline institutions. The
sharing platform should be diversified, preferably with service
function, intelligent customer service, and manual customer
service.

A1-45 latest cultural consultation and notice of lectures,
meetings, concerts, etc. of various offline institutions

I think the Chinese culture database should have multiple
retrieval methods, multi-language browsing, video, audio,
literature, pictures, and other ways; There should also be
service platforms, such as artificial customer service and
intelligent customer service. The most important thing is to
have author service, which can protect the rights and interests
of authors; It can also have sharing function and build
community communication group; Comment on the works and
express their opinions; In addition, a variety of payment
platforms should be provided.

Al1-46 the most important thing is to have author
services to protect the rights and interests of authorsAl-
47 can also have sharing function and build community
communication groupA1-48 comment on the works and
express their opinions

4.2 Spindle Coding

The second step of coding information is spindle coding, which is mainly based on the
complex and independent coding data of open coding, established the relationship between different
categories through cluster analysis, and classified the closely related categories to form a more general
conceptual category. Through analysis and comparison, this study finally formed three conceptual

genera, as shown in Table 4.
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Table 4: Example of Spindle Coding of Interview Data Al

Information Specific L
. . Implication
categories categories
Service A1-7 hope to have videos, pictures, audio, etc. al-12 videos, audio, pictures, etc. al-
resources 22 pictures show the clothes of the She nationality, and audio and video show the
language, songs, culture, etc. of the She nationality
Retrieval A1-8 should have a variety of retrieval methods. A1-17 should have the functions of
method retrieving, inserting, modifying, and deleting data. A1-21 should also have a variety of
retrieval methods, such as subject retrieval, keyword retrieval, author retrieval, and so
. . on
Basic service - -
functions Output mode | A1-9 output documents, like many famous works, do not have the artist's year, place,
and intention
Output mode | Al-3 should have data retrieval and download functions

Retrieve help

Al-1 should have a data navigation function, a1-40 should have classification
columns, such as red culture, intangible cultural heritage culture, Chinese history, etc.
al-43 should have a classification of categories and subdivide Chinese culture

Result analysis

Al-4 also has a data analysis function

Personalized
service function

Storage services

A1-11 should have a browsing record of data a4-30 to keep my browsing record al-31
is best to insert a memo or a favorite

Custom service

A1-18 should also have the function of multiple groups so that users can find the
information they want according to their own identity definition. A1-25 should have
an external search website. For example, | don't know a word, which is not in the
literature. It's best to provide Baidu, Zhihu, and other search engines. A1-29 also has
an external search engine. If some words don't understand, can there be a search
platform such as HowNet and Google

Multilingual A1-16 should have the function of multi-language translation. A4-5 should also
services provide multi-language services. A1-20 should have the function of multi-language
al-35. Of course, | hope the website can have multiple languages to facilitate the
database to go abroad in the future. A1-39 like web pages can be translated into
simplified Chinese, traditional Chinese, English, Spanish, and so on
Interactive A1-6 provides the function of communication and interaction. A1-11 should also have
service customer service. Artificial intelligence can be al-36, such as user service, author

service, employee service, etc

Sharing services

A1-10 it would be better if content sharing could be realized. A1-13 can have the
sharing function of various platforms. A1-24 has the sharing function so that | can
share it with my friends. A1-26 database should have the sharing function, such as
sharing documents on the WeChat platform or sharing with a scholar communication
group al-33. | think al1-38 can be shared with my circle of friends on various social
platforms, such as Facebook, wechat A1-47 such as microblog can also have sharing
function and build community communication group

Characteristic
service function

visualization | Al1-2 visual navigation service al-42 information exchange between app and web page
Information A1-14 what better experience courses are there? Like Gugin master class A1-15, | also
sharing hope to have offline cultural tourism al-23. However, | also want to have some open

courses, such as the production of black rice of She nationality al-27, and information
sharing of courses and lectures al-28. However, | also want to have offline lectures,
performances, courses, and other ticket purchase links al-34. | also hope to have some
offline or online concerts Information such as ICIF al-41 should also have the latest
information, such as offline lectures of various disciplines, some concerts, etc. al-44
should also have an organizational information function of Chinese culture database,
al-45 latest cultural consultation, and notices of lectures, conferences, concerts, etc. of
various offline institutions
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Table 4: Example of Spindle Coding of Interview Data Al (Cont.)
Information Specific L
. . Implication
categories categories

Rights A1-19 should also have a rights protection platform to ensure the rights and interests
protection of culture a1-32. Then I think we should also establish author services to protect the
function rights and interests of authors, encourage authors to contribute with one click al-46,

and most importantly, author services to protect the rights and interests of authors

Comment area | A1-48 comment on the works and express their opinions

Payment A1-37 has transaction functions, such as the best payment platform support such as
function UnionPay, Alipay, and WeChat.

Summary and Discussion

Based on the combing of relevant literature and in-depth interviews with 15 respondents, this
paper obtains relevant data and concludes that users' functions of China's national cultural database
can be divided into three categories: basic service functions including service resources, retrieval
methods, output methods, acquisition methods, retrieval help and result in analysis; And personalized
service functions including storage service, customization service, multilingual service, interactive
service and sharing service; In addition, there are special service functions including visualization,
information sharing, rights protection function, comment area, and payment function. Its model is
shown in Figure 3 below:

1. Service resources 1 Storage services 1 Visualization
2 Retrieval method 2.Custom service 2 Information sharing
3.Output mode 3.Multilingual services 3.Rights protection function
4 Acquisition method 4 Interactive service 4 Comment area
5Retrieve help 5.Sharing services 5.Payment function
6.Result analysis
4 N\
Basic service function Personalized service function Personalized service function
W

Functional construction of China's National Cultural Database

Figure 3: Functional Construction of China's National Cultural Database

The vast majority of respondents said that at present, in the area of database functions, the
basic service functions are not complete, the customized services are the same, and the characteristic
service functions are boring and do not meet the needs of users. So, what is the function of the user's
ideal national culture database? According to the survey, the vast majority of users believe that the
functions of the ideal national culture database should include the following:

First of all, respondents said that China’s cultural database should have service resources, a
variety of retrieval methods, and detailed output methods, with the intention of expression, and then
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there should be the function of data download, as well as providing users with retrieval help and result
in an analysis of data.

The second is the personalized service function, which should have the storage service
function of data. It is best to have memos or favorites; Then there is the customized service, including
external engine and data classification; Then there is the multilingual translation service; There are
also interactive services for users, authors, and employees; The last is sharing services.

The second is the personalized service function, which should have the storage service
function of data. It is best to have memos or favorites; Then there is the customized service, including
external engine and data classification; Then there is the multilingual translation service; There are
also interactive services for users, authors, and employees; The last is sharing services.

Therefore, the author believes that in order to truly turn the national cultural data into new
means of production and capital, it is necessary to carry out meaningful exchange and integration of
the resources of the national cultural data, so that the whole national cultural data can circulate and
become a truly tradable product, and the following points must be done:

First of all, we should realize the unity of openness and cultural security of national cultural
resources. We should not only promote the open sharing of cultural resource data but also accelerate
the standardization and networking of cultural resource data. Establish a unified cultural data standard
for structured storage. In addition, we should also pay attention to the security of cultural resource
data.

Secondly, we should enhance the personalized experience of culture. Strengthen the
integrated application of technologies such as digitization, networking, and artificial intelligence to
the national cultural database, promote the socialization and decentralization of the content production
and dissemination of national culture, and let more people participate in the production and
dissemination of personalized content.

Finally, we should cultivate third-party social service organizations independent of the
government and enterprises, strengthen the development of international standards for cultural big
data, and strengthen industry supervision. At the same time, we should promote co-construction and
sharing, give full play to the role of the national cultural big data industry alliance, gather the strength
of various subjects such as government institutions, scientific research institutes, industry associations,
and enterprises, and provide intellectual and technical support for the construction planning of the
national cultural big data system and the construction of various databases.
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Abstract

In order to investigate the influence of consumer experience on consumer trust and consumer
willingness to buy, this paper used its knowledge, combined with previous research results and relevant
information found, and used the quantitative research method of questionnaire survey to construct the
model required for this study and put forward relevant hypotheses according to the actual research of
the topic. After that, a questionnaire survey was conducted with some consumers and operators of SG
fresh supermarkets in Shijingshan District, Beijing, and the research hypotheses were verified through
various analyses of the valid sample data, and the relationship between consumer experience, consumer
trust, and consumer purchase intention was explored in depth. Based on the results of the study, it is
suggested that from the product dimension of consumer experience, the accuracy of ordering should be
ensured, and issues such as quantity, quality and price of products should be ensured. From the
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environmental dimension of consumer experience, the shopping environment should be optimized to
create an easy and convenient shopping experience. From the service dimension of consumer
experience, we should pay attention to consumer needs, improve services, and create a pleasant
shopping experience. From the consumer trust dimension, it should strengthen daily training, enhance
the importance of remedial measures, and keep the original intention to maintain a long-lasting
relationship with consumers.

Keywords: Product Dimensions, Environmental Dimensions, Service Dimensions, Consumer Trust,
Consumer Willingness to Buy
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(3) M54k FE 5 P W S 2 R Bl A 43y
BT 3w, RS HEFE S 2o W KR R R R 5 R2 N 0.612, 15 B IR 45 4 FE X ¥
WH W LR IE IR RE J1iA 2 61.2%. B4 3 b B E4 0.798, Sig. fE A 0.000, /T 0.01, it
BH I 55 24 FE 0V 2 I S 2 IR B AR R R M s E . [Fi, BEES T REM T RREA
16.658, [A1U943#HT 2% Sig {H>A 0.000, /T 0.01, FRIAEGEFEA K [A)T 5772 B A BH B 0%
PE, TOVERECRR . BIATRRRA . HHRFEEEE = 1.542+0.798* JIR554ER .

R 8 HPH RS 2 W SRR B 3 A

BRI A TFET Bl 543 Hr F 4
BE | EHER AR R | %5 | F{E | Sig B Beta | Tf4 | Sig.
RZ

o 1.432 6.742 | 0.000

1 FEERYERE | 0771 | 0.662 |278.462| 0.000 0.813
0.818 17.364 | 0.000
E e AT o 1.284 6.949 | 0.000

2 /H;%W%‘ﬁjfﬂgiﬁﬁﬁﬁ 0.842 | 0.728 [294.364| 0.000 0.832
B % 0.859 15.452 | 0.000
] 1.542 7.742 | 0.000

3 MRS54ERE | 0.684 | 0.587 [224.513| 0.000 0.817
0.798 16.658 | 0.000

2. W OREARL 5 W SRR o b
(1) =i S RS AT B S A
FEESTERER (9, A 4, PRgEESHEREGETRES R N
0.663, UBH = b 4E FE XHH 2% F S AR I RE e 115 3] 66.3%. 114! 6 o B {H 4 0.646, Sig.fHA
0.000, /T 0.01, B 4k BENHE P F AR RA B M IEmmifE . [FR, [BE5 8T 5%
(1 T K 50{E N 16.874, [H1UA 5B RE% Sig {8 0.000, /NT-0.01, FEAZEFEA N [H1)5 77 F2H
HHEMAEN, TERBONRE . BIEFFEREAA: % #H51E=1.312+0.646* 1 4 % .
(2) FRERYERE S5 9 F S AR 4 b
BERY 5 b, BRIRYENE 5 P E SRS R2 N 0.567, 1k BHIRSE4E S0 97 %
EAERIARRRRE 1155 56.7%. 178 7 vf B {0 0.741, Sig.f& >N 0.000, /T 0.01, i HRREE4E
S R EEAE A BN IE e . [, BET RE0N T RIE N 17.423, [FIEAHT
ZEM Sig 1H5 0.000, /NT 0.01, FEAEIEAEAS N [V 77 R BAG B WA, TINAE AR
RNRW . FETTRREEAR R HREEE = 1.435+0.741% IRIGYEE .
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(3) MRS YERE S5 SR F A AT H U 4 b
B 6 1, HRSSHENE 5P E EEA%E S RN 0.613, 1 B AR 25 4 B 03 9
EAERIRRERE 1115 %) 61.3%. 17 8 b B {8y 0.928, Sig.fE 4 0.000, /T 0.01, 5 HIAR 554k
SHHE R E G ARG BENIEmEER . FR, BIEHT RE00 T R 17.248, FIEH T
FHE0 Sig {24 0.000, /NT-0.01, FEHEIEFEARN EE T FEEA R ARENE, BERRN
K. BIAG RN R E S E=1.725+0.928* i %5 4E %

R 9: WA RS P EEAE R

BRINZ HES EEPEY o
i Xitl FHEE SRS ;

R ﬁfﬁ F & Sig. B Beta T{E Sig.
o 1.312 9.724 0.000

4 FERYERE | 0.876 | 0.663 | 285.445 | 0.000 0.824
0.646 16.874 | 0.000
5 9 A 1.435 9.536 0.000

5 | HTHHEEML HREE AR | 0.821 | 0.567 | 221.221 | 0.000 0.868
% 0.741 17.423 | 0.000
‘ 1.725 8.742 0.000

6 RE4EE | 0.702 | 0.613 | 284.246 | 0.000 0.811
0.928 17.248 | 0.000

¥E: N =351, #%* 5 Sig<0.01, **% % Sig<0.05, *F/5< Sig<0.1.

3. WHHHEAEE W o S R 4 A

MFE 10 HAThn, R EGEESH R E WL S REEAAR R 0.892, % R? A
0.628, J7 24T FAE N 313.246, J5 %0t F {H Sig {34 0.000, /N7~ 0.01, 1 BHVH o3
BN REEAER R, FR, —FBEESH 2500 T B8 16.853, BIH 4T 251 Sig
B4 0.001, ¥i Bl =& A R R, FETT R B R: JH T E LR =0.594+1.772%
HREEE. L5 LR, WREEEE R FHEERA RENIERZW, I HREH
o SGAESEHTIAE HHEAE T, NE2IFas, 2T, 2BREREHBEGE, HMERHRTA
T PR IE M H 1.

R 10: JHHE S P E KRR B B

BREAR T EMT Bl 95 Hr R %
el R HRE
R | %R | FHE Sig. B Beta T Sig.
P A 0.594 7.482 0.000
7 i %ﬁ%mﬂ* HPRF(EMT] 0.892 | 0.628 [313.246| 0.000 0.727
=9 1.772 16.853 0.001

4. HFEFERHAAER EA B
KU HIRER, B8, DVHRHEARE AL E, DRl RS S EAR
BAERENE, T8 2 F RIS E P F ST AR AEAL Rl )3 R 2L Beta fH°4 17.258, Sig.0.000, P4 H74%
BV AR AR A AT DU S AR th A AR B SR B B AR AR, SR A AL
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B 9 i, DUH SRRy B &, DAV o St R N A AR, Y o i
60TV e W SE =R AR AELL [F1 V9 544 Beta {4 0.728, Sig.0.000, 15 BHYH 2 & 1458 (1) A8 A0 mT
DL 2 R S I S R R AR A, 45 1F oL

B 10 1, DR AT EE A SN AR, DO LR R R RS,
TH T RIS TV B3 W SE 2 R bR AE A [ 9 22 4 Beta {2/ 0.537, Sig.0.000, /)T~ 0.005, it B
TH BB BRI A AT DA 25 AR RV 2 8 T S R R R A, 26t = AL

B 11 vh, FENE F 7R BV O AR IR AT rh AR BV 8 A A RIS DA DR AR By o
) ST 5 S B A [l VR ABE 2R o, 3 2l 2 Ak 6 oV 2 3 D S = BE R A 1A [ VA R 4 Beta {4 0.418,
Sig.0.000, /NT-0.005. #Z BIBA RN EH R FH S 2 AT1 0.728 HIL T BEA/N, B
BAH B RIS SR R A2 T RF%, R T 0.31. (K, #E4E (Baron & Kenny, 1986) 1) /M E
FAREE 5%, ztsxﬁ\ﬁ/ﬁ%‘ﬁﬁﬁﬁﬁ%%%%ﬂﬁ%%}ﬂﬁ;—%ﬁzmﬂ YEF R85, EIJ
TH B 5 A0 VY B 8 ) S 5 B XS T A 5 (1 [ B 3 v 3 3t ¥ o 3 R B ol T SR R

R 11 W AEEAEN AR B 734

AN ES A AEDEEST S
T T Sig.
B Std Error Beta
yiXit SRS HEE 1.724 0.182 7.006 0.000
8 MEkie RN WA FT 0.731 0.044 0.642 17.258 0.000
9 WAL | HEEWLEE 0.532 0.042 0.728 11.187 0.000
10 WREGT | HEEWLEE 0.432 0.12 0.537 9.268 0.000
HRERE | 0.240 0.060 0.418 4.251 0.000
11 ‘ — M 2 KR
HREART 0.399 0.064 0.485 5.232 0.000
R7
T TTH F H R0 7= S 4 B I

1. CRUETT SR RHERAYE,  ORAEEAS ™ ol A ECR 1) 78 2
7 it IR S5 R 9 AR MY B (5 AT BT 35 B Rl 5 M, BT RE S IR AR 78 2
AR R I IR S W B AR bR 2 — o BT E ARSI, B e B ARAIETT D R AERR T,
PRAUERES = il BRI 782, iR A B HESRRBCH, T8 RAFE AR r)3al . i DAAE
W FHEFEBRRRARL . ORFEIUEIAREN. L SEbRg s S A i
HEAE. TERPHERLMILE. RMNEEHEIMREEER. TRAKEZR, {2
RARRRTE G RATHIT B B HIRERRR AT H R, @il gH s — U mir g, Rl
JEHERS A EE 5, O T ARAE — SOB R AR i, S PR s RN g ok T PEAE R 2, 4RI
T B8 [X 5 W) R A S UL i)
2. FESMBEE, MERALE G E
ARSI SRR I CUET, 77 B 2 R I AN S A AR R B IR R

596




The 12 National and the 7 International PIM Conference 2022
July 7, 2022

Wi o ARFTIEIRR, A R )RR A ) — SR T VR M 2 H . B DR IR (0 0T B R A
IR N (B, R T RO A A7 (R S A S s SR IRTE ™ R0 A e ol (1 i i, A
28 FCELIN TRD L PR, AR AN I (1 RF R IBOE 2 A 7 3, DRAEZ™ it (R0 T e
HE AR R IR TR, s — R,
[, 25 MR R AR R 9 7 i IR IR SRR &, POV RAFERE L,
AR P E AR PR ] B B S R H AR A W ST e X it (B R S R A I S
PR, SR A A B R IS 13 Je/ T, B 17.85 Jo/fT, AR BUB I B Hh b2 = AR O 3
VEZE, RO HRABACM, RISHAM b A Dy 14.38 T/, I HARE IOEEE . B A BER ]
JE 25T B (PR UG S8 L e GO BETSUY], B AT AR S B B i S 3 1 AR e BT
PAEE P b 22 R, 25570 2 35 R AT E 2 (1 BUASORIE 35 1) B B R AN 5 I AT 1)
B TH B8 R IR 85 4 B AT 1
1 DAL, FTiE R E R AR 5
TR SR PR N A Bt B TV 2 B AR A B 05 3 D T TR AT 2 T SR
I BB AR DR B AT 5 v B0 B — LU M 50 5 e (1 45 5 PR L B A I i A R B Tt A <1k
AR EZ YR IR, AR SR R TR, S R ZR IS SRR, T R
R i ERENRZAN SR, TEAAE AR E —H TR, BN S S XK.
R RTCMERIBAE . SRS G, R IR IR, LR 98 R 0™ wh I R
A DAAN Lt 1R AT RS RIS 7™ o
P R R R IR 2L, TN SS J7 5 2 R SRR, ORI AR L 2 3 T K
RIAREE . T B hAT 5 LB R 2], AMEG RS b s R Rr R EER . 77 dh i
BRI HERAIALE (A AR A, 3 5% FE 215 75 R IR foe T i HAO 9 2 1
KL, PP E RS TR K, BB S, AR R e A, TR
EBR T NITF AR E M AR AR Lo BETHAb, 171 RO AT B T 5 SE T, R b 5 460 1) 1 3tk
PR RIS TE B ERAT R ZEAWT R BRT, 4B Bt OSSR, Bildn,  DUZn] URYER R
FRAIRF L 808 I 2 B BRSO R BT B AT R R8T H A Rr RS0 R 4, 3 BE e ™ il
A8, TR R, BINZRER, LA RIS S, T shiE 9 #E
=R
HTTH S AR AR 55 4 E T X
1 RIEMAE TR, RIHHRE RS
T AR 55 AR TH 5 TR B3 R N Z 0 BT R o0 &R . DRIk, BT R SGTE
LI IE SR 7 7 R o 5G9 AR RS B R R T A 2 A B PR A
i A 82, MBI 1) A BEAE LAl (A v S kil BN IC SR I S B 7 il 7K
IR, A0 EARGE S AT AL AL E T XN E S, Bldn. TN IHAEX, PZEAN
Wz, XEFENEHF WA MFRERR, NEEEURT T, KA. M M
JRG gy, ok B SER, AMESE, KA MM —BAEZEN DM, 3R KA%
RO, FEA RN TR BT KT AR, 155 3 E T8 R e, i
BRHAE TR, EE LB N, ] DA B ok R 2 s A R . s
B RARI A E R T LR AR T, 15 Q] s ot i S 938 1077 dh e oK. SRR IE
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WL (17 9 3 W Sk RS OB B, BT IS I BRI U4 R, &AM HT
FEIRAT H AR R A A A o AR IR SRS, R T Sy LI e 2B F) 7 ik i 5K D SEE
s 2eE AARIRST . BB 2 E T i R I AN 2, T 2 Sl T 2 [A] AR A T OR
By SRR T PR, S S LA B X T AR T SR AL R T

2. $RIMRSS, TG MR

T 938 VR I8 1) I 55 248 P52 X 9 38 A AR AT S Tt LA I 25 1 TR S MR AR A H 1Y

HEGWZ —. HATRIHE P DRI AR R BN RA =4 — Ui R A A s At
KRHEE, TOREE RN R E R T 2 B DL S AR R R =
A TR R EH TR B SRS A o 1736 <<l o AR A 7 7R v A << AR 1 <08
Rl T BB > BRI, W LU R T R VRO P e, VRS e vl 2 B B DL
E1I07H 3 B SR ANAT . Rt T RCREXE A s 2 A7 AW THE T RS K
o, AR T A RSB PSR RIS BLEIR AN D

ETHBEFERRE

SCUEWFE 45 R R, T P8 (S AR 2 8 W S RS By B35 IR e, A, BT 24
T S W SR T b e A $E T4, R Al T BUR T B8 bl i (s R AL

1 s HHERDN, S 0 TR G I\ Prifis pe

HRSTAT MV R AR 55 T RE A B gl A2 — A N 5 N Z T8 ELEh ANVl gl A, T 04 1 R4 10

N PR BRE S RERRHIRTHE 9 5 (S AE. #am, @i ERERE AR, R R
RiE, EGRFRAEL, 55 EBE A R, AR —BRIEPUE 552 171k 5 LA AEE
AL o FoR, BT 9 O B 5 LR H. AL S LR 9T 2 SRR 5%, LA
AETE B E T RONR . A TAESBRHEN, AWM, R S 52 21 5
HAEE. AP RS RIRMEEARER, WO HAR TR A 72 b AT AE 5 A Az e
FWEINTEEE . AT LGB AR T A5 EORRE IR R LI AN BRVAIERE . R, RTINS, B
W2 KBRS A LA R S5 B3 AL 56—, 2400, AR/ 6 T 2 B, XL T
K AR IR AR . DRI, T R i AR 55 BRI B B RE I 77, ZRAEAT Lk s
AL E MR, AR & A T MR 55 BRI RE, — B R&IRG EIR, &
TR A @ e f)a, HETEHEE G R TR S VA BRI e F 2l B e
IR S5 R SRR AL . T LAAE H i 38kl 20 A A 105 2O T B AL B3 THEAT PR
Z 5P AR AT AS 20 2 R I i 9.5 SRR, PROTHI N B ELHE: IR IRAE . VAIEETT
MRS SETTIH, L7615 55— HI22ah 300 JuBLEARIZ%, 58 — 44 T L3R4S 200 JoHLe4R
77, =24 100 STHLEHMTR. SRRMITE R L ESHEREL, 55 RSHEIF A
Sl SN H BRRAS 22 . XA 1S 22 6 TR, ARAT T AT BL A
SIIAREAIRYE, Al A e TS ARSI R AT T 3h 1. X EE 6 N I HER AT =4
IR 53 1, BNABEARMERTE L BOKT,  RINRTH L ARG, BRI KIS
A TAEE BB TAR KA A fE, SEHLE SO EL A R0 T PSR I 28 =] 3 et i e KAk . R
(), REIAT, BoHRE %0, SFEENDH, WREENDA B E 2 TR0 2 i
Ja—%, MULHIZ A THANE & TR S5 240 AR, AT ROE Bk,
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AR W

AR FERGE LA SG ST B AMOAXS B, BAERNE B R . T 9 AR SH 2
FILER=F IR RATIRY . ARG AR ™18, A SCAE S & 1 AT TT S Al
b, BT IREWE R, BOE TR, Wt TIEEESR, X SG ARSI 2 EH A
SOE AT T TINAN SERE AR FE . 8 spss25.0 G iH B AE AR 45 Sk AT 145 B A g AN
ROERS . FEIIE A R EAT REFHERUE G, WS 45 R AT TR TG MR
HrATENE T SRR, ZRTBOE N 10 AMB i 4 B B AR 40 AL .
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WE

QDL A AR AR BT R R R R B 238, ANBONRNR G A 8 SR 77 k22 8] 1
ERRMETNER, BN E B QU MR E 7 EERT G AL S S EIR A SRR
AR IR b, AU B ARAL S B AR SE ,  ER @SENE AL 2 E AT AR AL
FEE AN BNE SRR RER G R, s 1 BINE AL S5 AT 23 AL W 28 AU RIAE i A b
ANV S EE G I HTHEZR, X AL X 2% AT 25 S DI AR (1 A AR 5 Sl TR R A 3 Jee
TFSAEWT I, $E7R AL A2 AT ROR FAC O AE AL BN ST FI BT, DL Z U fE AL
AR AAE R . AR B SR B R RN, SRR SRV E, B 1 ik a8 S5 a0
Al 22 1) S B[R] 280E AR L B A B A

RKegia: ADLILE R AR SISk

Abstract

As an important part of the scientific and technological innovation system, business incubator
not only provides an intermediary role for the connection between knowledge innovation and high-
tech industries, but also builds an important platform for cultivating independent innovation
enterprises.Based on the social network theory and resource dependence theory, this paper combines
the network power theory with the incubator theory, establishes the causal model of the operation
efficiency of the incubator, and reveals the role mechanism of network power in the transformation
process.While enriching the incubator theory, the mutual aid growth path between the incubator and
the incubation enterprises is clarified from the perspective of practical guidance.

Keywords: Business Incubator Efficiency, Network Power, Entrepreneurship Performance

5l

|3

BT = M iy AR R i D B AR IR B SRS T T TR MR E S, A sl Ak
AL AR SRR B e O S E AR R R, REM SRR ER, Ko
TR SRR o RBOR T H . i+ UKk, ERTESRARET (Ee KRS T
(2012 4 9 A ~2017 %£ 9 AD ) , fa st B s FyE i A E PG K 253 70N 16.7%
A 27.9%”. HULATIL, FEBEE RSO A FRSE PR VA I, X% 2 B O b G A b 28 1 75 3R
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H#R2, WinEAmEasen kg, Wiz 5 s iz SR POE S K. SERHEGR K AEH
O RATH) ([ GE AL A AR T 2020) HidE o, AR 2019 4R, AR BT A AL 255
LA 5206 S, FERFRHR AN AN 217 A5, R EIZEIRACY 449.9 47T, BIBE K
7 370.8 1270, WHLERMNAGIIE 7.3 TIN, FEREAIRAIAMNL A G 294.9 TN, A RGN
W BN 56.3 Fift, 126 ZEHUR Eridalbrd, FLasiia i 49 SRRk,  SREIR
AV SO 43%. BEE B BERLLAK ABORER, PR RO @S A MR, i as ™
b AE FE X XA Al g PR 51 AT, R TS D) R R R LI

BT B H

FERAALEAT ML T 37 S5 R R I IR, BATT R D5 T 0 €00 b St A6 1 5 T s £ B A
FIRCRAR, BRI B IR WA, BT IE R A ABI S A RIME R Rz E 16
b4 A5 T e B URAR G . PE sk S R, SECBA- B R 1, EEREA T A
AR EE R N . SRS, 2R — s W AOER A, A RSk, A RIIRER
KA, RIKEAIR? R H B RESIRER? B Qb an e e B R B B B DU A AL 5
SEEAL S IBAT RCR K R O AR R AR MY ST T REmi 2 Wl AR R0 2 i 5 KRR 2%, ARSI
Tt H AL T Fa 7R A s 55 7R b b 2 8] S AR S i A 2 R AL, T B2 v e A B A P %,
T LT AV I FEAR R (AL o, DU I VIR, 32T H AL SR

SCHRERIR

SCHR 5] -5 B FE AR v
1. LSS BT R Sl BNL S A1 2% &

TEIUA SCERIGER TS o, Ak 28 S5 7R b 2 [R] 26 R R BAZAE AP B WS — A
Je G H BN E WA 5 — NI E W . I BB SEA I 2, L Es SRR A
ST HEAN — M AR KRR, BRSNS AL S R A = B, 7R I Al U R
SRR . IEIRXP AR R R, AR T R AR AL S, TR
Wb TN . (RREE T B LTS DGR, TR0 DX 2% R0 2 A5 1] R 19 265 B 78 WS 1)
AT . TEMAEEE T, MESIERAAHE TR A1E. WA 5 5% I LT AT
AR VRS (5 BB SRR HEIRIERIT N, BERLMSEMEERIRT . ZIRE e
al. (2019)fFKE 4t et al. (2021) 7EMFALIN LA ZE . AR AL RISEZ AT T0HE, AFE
AL 28T AL L Rl B SR R 2R DL R AL I 48 e S i . 5K 7 et al. (2012) NUZERT 50
IR IRBRE T AV 55 A0 X 488 28R R OB AE TR 53 Ik LA < I I 26 10T 8 S 3080 ot 1)
A, ZEPRAEHRELE] (2014) TERAAMGALA T, RH TSRS, 39y T 240
TEHL X IR A AL ZRFAE . TUEG et al. (2021) A GNL- S AR ST 5 A0 0 46 4522
FHULAE T N A UERCRS, 75 Al A BESRAR B s TR IR 488

BT BRI, e R ARSI R, 7525 A SR N A ELAR G
2, ABR A T AR B AR R T B S IRARITERG  RAT AW BT S5 5 IR 4K
i, T SRR R B M DL R A R TR, TR B LA BR, A RE S AL ) R
SRS, EONLYIE, BT IR, K PR R E S R T R
K, R BRI AN FIREUAT 75 . R R IR B N AL 2% I G Al A BE A I A AR T
&, MR RASRE A SRR R, %&. BREFFWHRIE, BT ARAT LA B
ZU0. AR VLS BANNE TR R AR P A7) 6 i 36 o B 70 F 5 4 D0 285 B
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SKECELTUHIODNY B bR AT IZ 1T AR I S R ARER T AL 2515 35 BOAE 9% A b A 1
REFEH, BRI, (5 BARE KO RAEHE R, X IERAL GRE AR R . BT, AT
Fhe R 1.

H1: k2847 ReR SHE Al B ML S A 1E e R

2. WEBIIIFANAER

KTWEEBIHRR T, BN o2 A ESE R, IS ol e AR A Rk
(B YR P2 AR ) — R I R o FERF 7T b e b R AU 5 80 RARVERS, K 48R
JIFERE St SIS b )3 R SR AT NI AEE /17 Colombo A1 Delmastro (2002) #4264 17 5+
JE N RICAUME I BHIEITRE ) SRELFI SIS (2011) TAN“IZE AL )72 H A bont B I 0 4t
MEIRE, Resgm B T NS E8AT MR /17 BRELR (2012) TERFFL M 25875 61 %7 47
B2 IR R, ) Jt e i llis F OB IR S R R, 7R 4 234005 I 28 R )
WS, BESCECAIEZ I HAR R T AT A BT et al. (2014) A XSI& (2015) TR 7% LAl
10 R 28 A TAH DG TR RN, R B Co A M I 28 A 77 1RSI it LA S X 288 38 AT 28056, %o 19 8 LAt s 17 1)
1T RIS EERE QB Gk & r= AR e, FR4 WX 28 A ) 78 A% O Aol sz i 7ol AR 7 R L e A
MV REJ77 FH T 5 A B R B IR A AT JEAZ Lo Aol B A5 i Ja RS2 e 777 FEAER S R IR,
IR 28 HHAZ o AV R RN SZ 0 g, 4 BRI X 4% B YR IC B XK S AT SR, T AZ O Ak R RS
S g JUDE i O¢ RIS A R R R AR AL O L BT 53K

Hi B ] N A0 T AT SHIER 7C, 4B BUIE N H AR B, S48 8 AT R
TEE . MERES . RIS BIFNEIAEE. RS G . BERREHN R
S, WS BOIE RS ER, 2RI WA WA E . RS FRN
B PA R B EA ISR R IR . WS BUIE BEN LI R A AR TE T A% Bl 03 AR AL R
BN EAR, SRR BB MGEE . PRI R, I A U7 SR AR THE B
BRE . TEREFCRET X2 s AR T THA N . BT I A S5 8 s R 1 T B S B RE 2
I EAR. INAEIREEMNZE T SEIE SR ERIE TN ZESR, EMAPEXRR SR T
FRF A EL A, W0 KR TR ZESR . HLUIMBEIRMTE R, DUk A S %
TRIEB I SA IR HAFAEA AR G R o FEARTEMZE T 52T, LZAA) ) SR AR a2 AH T,
B EE T 4% AN [ 20 234G B VR 200 o M AN 22 e, (SR A5 L o 8 90 ) A gt 2 T M AR R
PE, IR EH AT AR T 2% B AR O AV A AR, B 248 B 22 I 28 TR A O Ak, 7EZH
IR 7RISR ). TERALER U, TR BE NS % O K35 G R ER, iR
MVAE R X 28 B 53 PARA 37, BT SRR A BEAR AN BRI AL38 6 T BEA T AL 2% B B B4R
ai, AR T EARAU AL B LERE A AIHL 2 32 AT A, DTS M R i 24 DX 26 i 53 I
JIE RN, SO A0 B 2 A 1 0% 5 R IR MR, FIRF (B AR A B 5L 1 KL 2

DRI, R A 45 DX 288 A7 (0] S it 2 S Ve 81 7 5 U A 7 A ) 2% B2 SR 22 R SRE,  #
IR 30 . ASHI 0T X 28 A 7 BC B RN 32 B2 2 K A AN 7 M 4E (2011), Ireland A1 Webb
(2007) 2 AW A CEE BRI RR, EFEMRBUTREMBOI A 4EE, $2H
AR 2.

H2: 2R JTE R ARIEAT R STE R A AL SRk e A EH

H2a: B 28 JTR B TE IR 38 12 AT RCR 5 AR AL AL Sk e HR A PEF

H2b: % £ 25 A AU I E A ARIEAT 30 S TE R L AL SRkl A EH

HSHR N 1 frR:
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RIS |
IR B S P —

\

Rl

v

RE: @)

B 1: AL 3RS AT R SRR AL B SRR R AR AR K]

BT

ZENE

ARSI A 1) 25 BB ST AR AT AL R E AT R L AR AL BUME SO I 28 AL T 3C
[N SR BE I B P W 1= B S S DA E PR N ER P b JE NI E Y = il R S
AR R AR AN IN R A (2012) IORCAERBETE, IR AR, BN AL AR
NGB HL A a2 2 BN A LR IR 551 & BB A DL K AL 25 3t T AR S B4 3 4
IR, 7 U A A AR R A . B R DL SRR P AU 5 ST

PEEA TR SR B AN 56 B8 (2011) (SR, K WAL 3 0 R 5 S5 BT M
ANGERE, Hrp AR R WA R BT A AL, s SR DL AR BRI HE DL
AT RIBAR R DA 4 T HAb AL ) S E 229055 6 NI, S5 R BT AR 4% IR Al A ] 46 25 g v
A T BC B AL, IR AL T A S R R AL E L B2 B A1 Al B A Al R BR #1129
HUL R AE AU P A B R R 0 44 245 6 MR

TE 7 ALk G b 5124 3 5 25 & Johan (1999) HOAIT FEANE N 7 2 F BT 78, R E W TE
WERTT AR ANE SR NS ARG B G =AEE . Horh,
AP BROR ARSI E AT BSOS, ELARAE R Al 133 B e 2 . R =R AR T I 0 4i4%
3 NI KGRI Ay gk A B ek, B S SE gt FAR LG, AR A lE
B S5 R REE  T  BLL Bl s R A 3 ML QB SO B i AT AR 55 BE ) S
R, ELFE LRI AL BHT T b A O S S BN LB B T R R LR e R
A A AR 55 3 T o

NRTHRGHNERL, £5% 0 ERNEME, AU 7S RA SLIRa ki A i
WIS E TR L 5T TIRE VIR, REBIE 7 EREI BARERIE . EIRTHE R )5,
VI T WHFE PTEH 3 KA as ok, MR ALasis 8 & RAE A QI N AT T W%, 4T
TR, SR A R S AR A B A IS (0 Y R A AT I 18 . ARFEARATT BBt i L
BT ) I R i S AR R R B B T 2 B AR AT 2 B [ 25 (AT, e A iz A
RIL RV RNIGR AR 5 R0k, RS 17 DR ERHR BN 1) 26 A AR B AETE B T sl I Bt )
ZJE, WA S T IRS RN RS RN E R, KRy SR AT e 54 TE, R
2 AE A BT 2 o
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A S HiE s

AT FE BIRE A SRR T4 [ 558 T L XA R R R QDL gt 2%, @ RHE Al 542
37 METTRHE T B ib . R FE A R b A 55350 1) i Ak 2 7 BE 67 57 NEUAS R &R, U EH A 5T
BOCHE M, B 57 ANTEFTAE AL 25 BRRE Y R B BE M LIMAE i 7 SRR 6 HH T AL 2%
AT BRI E AN AN S R R A B BB R ik, ZRAEEIR A NS AITE
I Al i B IR S AT TR I A SR L AR AN R, AT BB B 9 B s, ml St g AR Sl &
IR CHBAREL SR . BTSRRI 38 B R AR RS . TR B RT 7 30, AR
BALE 37 METTHLIX 220 AL F) & B R SRR AL m N ORI T RS S 220
o B, ARWFFREIE I M 210 &, [FUCEFRER] T 95.45%. FEARRHIEW FE 2 Fs:

R 1: FEARSRFIE
IiH b P Bl (%) EHREHHE (%)

g TN mE 41 19.52 19.52
. fEAb A8 TAEN R 81 38.57 58.10

Vi Sy - —
i A . mE 32 15.24 73.33
TER AL TAE NG 56 26.67 100.00
1-3 4 45 21.43 21.43
i o 4-6 4 109 51.90 73.33

B Ak B8 I ST B ]
7-10 49 23.33 96.67
1040 B 7 3.33 100.00
50 ML R 57 27.14 27.14
AL SR ZE Ay | 51-100 A4 94 44.76 71.90
FIAE 101-200 /4 52 24.76 96.67
200 LA E 7 3.33 100.00
A Al 48 22.86 22.86
B RE Ak 139 66.19 89.05
AL A R ——
H AL, ERR 21 10.00 99.05
HoAh 2 0.95 100.00
DX 265 A 56 26.67 26.67
. AL 136 64.76 91.43
AL B U -

LA 14 6.67 98.10
HAth 4 1.90 100.00
it 210 100.0 100.0

604




The 12 National and the 7 International PIM Conference 2022
July 7, 2022

IR S

HE
1 RS
XA SRR M FE AT 70 M, EZERH] Cronbach’s o R ECKFI W R B AR AT FEME,
iR spss X B AT R PR DUR 45 . BT ) B RS B ARy 0.944, REAK A5
{5 AT & BRI bR

R 2: WEEMGT

Cronbach Alpha i
.944 57

RN — 2 &, @i SPSS22.0 #HATH 1208, KMO {4 0.885, %%
FEE KT 0.8 PA LA MIARHE, Bartlett BRIZEASIGAT KMO I FEARELE, BT PAIAANAHE 5T 1) 7] 5
WA

2 3: KMO F1 Bartlett BRTEAG 56

KMO BUEE 24 885

EAARTT 5333.409

ik STk SR SIAE Lok HiE 1596
BEN .000

TEXTFHAR L R 7R 2R 36, REL SPSS22.0 5 17) 24 1 £ 17 B b A T,
MR L R AR USRI 7 5 HE o 26.68%, /INT 40% ) 5L R A I Amite o B0 25 R mT AR
AN T ANFLE ™ B I S R 7 v 22

R 4z JL[F) 7575w 2 A6 06

BT ERRE
PR FIAAHRFAEAE R I7A
Bt TIEA S FH % BNy TIEH I 2%
1 15.211 26.686 26.686 15.211 26.686 26.686
RWTTE: Far i

F45 LoEA
1. ERNATL
B BIEATRCRE N A, TP TE I A B S8 v IR AR S 4T 28 1 [ U 4
Br, M EZ 5 aLIE N, BRARH: EaEhkgis =3.875+0.205%817 4%, M R J7
fH°H 0.045, MR FFAES IS 1T 203 0] DUARREAE IR A BNV B8 1) 4.5% A0 R R o XL AT
F A6 & B AR F AL (F = 9.900, p = 0.002<0.05), 1 R[3iBH AL 233547 2R — 2 &t
FEIF AN S8 AR R R, AR WAl Al WAER IS AT R EE REUE N
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0.205(t = 3.146, p = 0.002<0.01), =M FFALAFIEAT R0 2 X TE I AL QMY G880 A2 W5 35 1 1E
AR SE 2, HL R ROT .

R 5 HERIA e R
iH EIPEES 95% ClI VIF
G (i’fg 2;;) 3.803 ~3.946
AL EHIB TR 0.205% 0.077~0.333 1.000
(3.146)
FEAE 210
R? 0.045
R 0.041
F{H F(1,208) =9.900, p=0.002
A TR ANSEL
D-W {f: 1394
vE: N=210 * p<0.05 ** p<0.01 3% = B 4 1l

2. RN

AT A RN UE Sy = AT, Se R AR B AL 2R IS AT R R A A
A L STRCRE  BAT TN, AFAE RN, KA PR R, R BRI
THSATRCRFE XS A AL AT A R0, DL 922 5 R A 3 75 0 TR A B A
AV OV SRR B, P YR BT =, =0 AR
FRABAT RN b A AR B P 25 A g [ I 5ok PR A8 B ) b S RO AT B G5 B o SR /AR B2 AL
XA A R AN ST B R HOR 2, HE AR RSB AT R AR B A ST B3 R HA
S, DT DA ] AR ) 2 A A B AR R D AR R A) A e A P A R SR AR R 46
B A B AN S A R B 2, B AR LA IS AT R PR AL & QL SR 1 [ 5 22 5L
IR B EAEA A, SRS E AL AE F AR B 5 KA & 2 (R B 7 T A RO

R 6: FAZEAI A AL R 8] 73445

BEEE HETE | iR t P VIF R2 P R? F

F (1,208) =7.023,

B . ‘R 0 ) . X *%k . . .
s | TRBUA 0.169 2,650 | 0.009 1.000 0.033 0.028 p =0.009

#: N =210 * p<0.05 ** p<0.01

BARTEREFiA, 4 B A 0D A AR 2 X 28 AU I PR AN BEEAT T B 4y
Mo B ENRBCRIE R RAR AT PE A 2T, R 6 iTLAE H, BEERIA I : FEAR
= 3.877+0.169* 1T %, MM R H{H N 0.033, XHAEAIBEAT FAGE: (F = 7.023, p = 0.009<0.05),
BT8O 0 b 28 18 4T AR — 8 X FIRAURI P AR R Sk R, WAL 88 I8 AT ROCR I R R AUE M
0.169(t = 2.650, p = 0.009<0.01), FEMKRFHEIEATRZE X RIBUAI =48 B35 ) IE M R o R
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ZE RN N R AR B AT R BT o0 A, AR A 0N 45 M RUR]=3.861+0.172*18 17 RUK, #5
R J7{E A 0.036, XTEFHEAT F K (F = 7.846, p = 0.006<0.05), R B Ak 25 17 20R
—IE S X EMBR AR R, AL IEAT BRI EIH R BUE N 0.172(t = 2.801, p =
0.006<0.01), FEMREALERIZITRCR X g5 MIBUR 7 A8 B3 1 IE M52 Ok R o

R 7 A RN AR A

BiH e AN S 2 ] e AN SR
WEL 3.875%* (106.300) 3.868** (118.319) 0.118 (0.794)
igf;;iig 0.205%* (3.146) 0.171%* (2.914) 0.040 (1.211)
28T ] - - 0.971** (25519)
FEAE 210 210 210

R2 0.045 0.039 0.770

T R 0.041 0.035 0.768

F1E F(1,208) =9.900, p=0.002 F(1,208) =8.490, p=0.004 F(2,207) = 346.038, p=0.000

VE: N=210*p<0.05 ** p<0.01 455 B i A t{f

LR 8 TLLE M, K B ACE A T AR B AU AT A0 b, 45 EA R E0N
0171, HARFMERIERFM . R B 228N AL 5 5 [ I M 07 il ) b S350k A T [m]
AT, R RE RIS AT ORI B Z VRN R, MBI 2R EE, FIHRECON 0971,
RN S AT R I W 2T 73t TSR i Aok BNV Sk, RSB FE AL BRI AT R0
XHE Ak BNE SR R R R R g e P A R, R 9.

= 3 HU I (REES Iva= e p SIS

] c a*b c RN 5 e
WA BRER | g | g | mmmey | oas | SLHH
A B R -
gsigﬁig”&z e g RN 0205 0.166 0.040 - 100%
RE54HE
st

AHFFELL 210 FBHALES IS AT R AL Ak @MV SO FoN RBAT i R, 12
AR Mg IIE . FIRRBEISIA F, SIAMZEULEE, SIS, £
WA SR ALK IR R BT, T AR AN R Z E AR AR A B RO R L, F i
TR AR AEAL 2 W 2% R T SE MO LY, SRIESRDS 1 Ak o 55 75 I Al 2 [R) S R PR 2 PR 3R
AL, 87 TR R EIRAFEALAS 5 LSS TR R AT 25 — ek &R . SEUERTE TR
25 BB WL 3BT AR S MR ) FERANL BN SR 1) 3R B R M, A5 IEAH
KK F . BHAIBAT R 2HE R AL QNE SUR0™ A 35 A IR TR M SC R s  W 8B AR i 4
b A Mb Sz T A S IR 2 R IR R s IR A TR IS AT RIS b SN 5 & il 2 58
SRR IR I, SRR AR B AT AR SO I (T B Aok S i AN R R . ARG
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BRI, AL SR A0 A lk S48 W 5B oR AE R A ) B B8 A IE R, A
AT PR LEARHI AR ENR, IR RE S TER ARV BEAT B4, X HOR I SR A S Brsp i A4
M, R S WAL E ™ A E AR AR A, BRI SR 1T BRI ER 2
HLREXS FL AL GV A IE A AR RIS

BEAE FIRAL S IR AN K, A a8 Qb Aok g R R 95 @ . A 4% 5 R
F B AR T AR D RR B, [ IR R AR 55 AT AR SCHE S AR i Al & VR R ke
B AT P AR, A BENAERE L SR DI SR T QL ST By, IR AR
kb2, [FRS, B SRIEREAM LSO RN E, R E BRI RE /) A0 i 2% vh &
PR A 77, AL AN AT B (R R0 44 FE X i 3 AR Al il I R A ARAR R . S
BRE, AT 8RR BERN AN ) 3 25 I KA G5 G ML SR B DR BT A ) A 18] K B A%
Jr LK, AEZ RPN P IE S AL AR IR 55 N B ARG IR T A QA NBE, BB TR A B AL
P&, DU 2% rpl A AN R Rz g o T4 @4l th BEAE I R T S B AEAT M N B R Y
RIS, VISETEBI E B SRUR K

HRTTIR

AW T RN AL 8 5 AR AL — s EARZ B SRR R MBS HER, JFE
SEAEAT 70 EHE 7R QME AL 8% 1S AT RO 22 1 X 28 A7 1A ST Tt o 7 55 i b B M S5 R R A FH A2
A B IR AR 1247 A BB R LRI Aok B MY S0 7 T IOD L, 4RAb G SR AR AU 25 A
5 MZ KGNSO R I TN A, IFRE T BN TS 5 T e b SO BB BT 7T

EHEER

AT ERERY], AT W BB RZIAL S, BRFEHELE”. K
SUEENZ 5 EREILS, (B S BER S BUER AL . SCRF BUHTANI 78T 61/ Ak R AS T Zh g
AR, B AE AT R R AL QL S0 AR AR 520, AL, Gl A as 050K /&
2R A QU R A ) BB IUE I, S AL A B AT AR X B G il e e b ) B B A
Mo BEMBKIETRT, FLARRES RS T 2 B M 2R IR AR S5, R —
AR & T B ORHE . Ak s N IL B S SRR T, SEAT 3t 7R Aol R A B PR R 2%
Heg%, AWre LA s thae, BRFBOMNTEAR SRR & TR E RS S8 s 5 1F
ke, PEHATE S, 2% 5EFETRACREA, WG EEA3ER, NisTt B S e
WA T SE 4TI RGBSR o

MIERREARRBEE

ARSCRH ARG FUT5,  DSCRRTEZE TRt W SO BB IR, X e i ia 17 2R
XHEE AV B b SRR R BEAT T SEUEAR S, RO IRARBIE IR A 2 W2 B A K R 5 e
RO TR . SR ASTHERT T BT A FE AR Aok, (BT 2 AR RN
Wiy, ASSCAIAFAE— AL

HE, EREABIRIRE L, AR TS &8 N 0 SR A N LA B
AT 5 20 (EANRE BRI PR T A 31T R R L ONL SROX A A, DA
A5G R AT RE 2 3 B[R] U5 12w 22 IR 52 o

Hk, MR RIRE, AR i il & T HA LR Ul 5 AR
TEEE TR R, R IR el B R ) R R AE [ B BUBUYII E, 9 B CAEAR 5C 1 SOk 4
IEIRA B G S R0, EASCRYAT S R th 23U Goit Bl 52 AL EKT, ERR
FRIRIE T8 A SR 2 T o AR BB A B I R TR, DA ) Bt o [
OB, BT & EAR L RSO, 2 BRI E A HERE -

608




The 12 National and the 7 International PIM Conference 2022
July 7, 2022

fJa, AR EDEIFAL S2 AT RER PFI T T 5 T A fr it — DR . AP R E N A=
PIZEHAE . BEIRMOBEEE DL K ShaS R /1B AL AR T 1 Ak as S AR Al e A 2R T B9S2
WE AL A1) 55 M R NE B OX S A 4 RE P A MV SRR BRI BEAT T — B B SFSE b, IR
R AL SIS AT R M UR AU B T 9 fE R b DUl e b, SR sui s A Ractt, [
I AR TAER ML S S KRR, R AL B B S A . HET, DMERIBE TR
RIS BT RS Ik, RKRABTFORT LANAHGUT A B AL A, PRI IR ALES
LR B 50 BB 55 5 T 18 DR 3 AR A BN SRR, AR FE SR AL R Q8T B e B R
HE E SR 3 R
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W

AHIF FUARYE g B PR A S5 ST B0, PRTT RV AL 40 T 08 1) Aol 7% TRIHT 5L
(R, JFH A 30 IR R 20 S R AR Bl FE AR R AL . @I G 4l 260 44
A LHBAT AT, SRLLRE 8. QDERSTE R o TAH R ST RR R U A IErm . gl
R 1 A a0 SRR R 3 ST 0 S TR SR I s 3 A oo S AR R
A IR QDL R U R T RSE S1408 R Pl B2 h /PR T W o0 el 78 70 KR S AL RE
fle 2t S LR S0 48 3 5 o

K. QERSS MARES] SRR R TARS0L

Abstract

Based on strategic entrepreneurship theory and organizational learning theory, this study
explores the influence of entrepreneurial leadership on employees’ innovation performance in new
ventures, and studies its mechanisms of action with exploitative learning and exploratory learning as
the mediating variable. The following conclusions could be drawn from the a survey on 260 employees
of new ventures: entrepreneurial leadership has a positive effect on employee exploitative learning and
exploratory learning; entrepreneurial leadership, employee exploitative learning and exploratory
learning all have a positive effect on employee innovation performance; employee exploitative learning
and exploratory learning play a significant mediating role in the relationship between entrepreneurial
leadership and employee innovation performance. This study has directed significance for companies
to give full play to leadership effectiveness and promote employees’ innovative performance.

Keywords: Entrepreneurial Leadership, Exploitative Learning, Exploratory Learning, Employees
Innovative Performance
515

JEAER, B 3 T HIER AT AL 00 3 R X B R B, KB 7 0L L
oK, GRTIERRTE AR B 7 B DA B ORI R 970l 0 IRt R T 20
FERRIRIAS AR 25, BN ERIA A B I TE4F0, TRODLHLRIH 024
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K 557 T B A B R KU, B ORHE A ANEAL 2 R FFE & (Renko etal., 2015), Aef%TE A
ESEFIE N TA RS .. vl E 0GRSOk A RRAS TR SCRE, WU R BT R
BRI, K DAL S FEA AN E A . L4505 e Bk 3 Fledi 5 25 U RFAE, Ak
FRFE A AL FRE PRI BRI, AR R AR AT AR 5IRE, ADAT A S w24
BT R AT AR 3 ZE BACPI ECR i &, R RIS M S (FEE et
al., 2009) , BAEENY SRR EIH GRS

T ANHT SRR T8 R I8 R BT I R BT VAR o AR R BT s I /R AT 9, X R
1T R RERS 45 MV AEQHT IS — 5 B EE R . BT FEM A R, QU S80E |
RLEFFATOHR AT AR MBS RNAEE, =80 LT IR, XM
AR AR AR, BreLRA TSN A% AR FE 5 008 45 5L . Abbas A1 Raja
(2015) N R LRGN 1Z R F T A TN TEMEa A, EEaRRIAHERE, RT
KA F QAT N LT A AE N E, &N R ImEiSd .

Bl 2R A5 56 53 T BT S R s e 2 R IR T2 8 R I & R SRR AT B, JCHEEA
WS N, BT HAREUE a8 A SCE R A SXOn S 2 I N, IR
S AL AT S 5 0 T RIS B R A b . AREH U ST HE, AR 2 SRR R
2 2T LA B Rk 53 7E FS i AR RS 2 MR N AR S R, AT SE I AT HREAME B R R
R, AT NSNS RS .

W]

AL UL B RS AT gA% Co BEAT SCHRIBI BT, £ e B Al RS G M 7R 451 3 6 63 TR B 5t
BRI R Z, DABITE ST, SR ENME RS il sema Xoe s >, HrpXoeaE > 7y
AR EE MR R A I AGERE,  RIERT GME R 503 dn ey s mi F) ) 35 ST AR R e >
M E— BRI W TT 52 S U e i 03 TR S0 ARG, RS LA B Ablk 405 AR 2
QLRI T A EANE . A U s BN R G0t il 57 THR TR S AR, Retg Bl
A AT SR T AL BT A R A

SCHRERIR

AL T 5 R TRIFS

AP AL A ST FOE T 20 T 4D 90 SEACR,  BEH QLIRS R, A Stk i B2
TR REE [ <@L, ARGy — RO R AT XU LA AT AR ST e Ireland A1 Hitt
(1999) MASNBEJ AR R T DRSS b, JFER I T s GBI . A5
OB AL R LI I 5 s B R R HESD BT RA B[R] A, SR AR AT PEAL 2,
FE5E QUG AN B RE ST, A ENEM R, FFUON BN RS T E RO T SE 4
HHERT VBRI T# . Gupta et al. (2004) TEIRCEEA F4& H ALY 4552 Gk # E 3 4
FATN, FEOEFEFBOEMAOBOE NN, X2 A RTEA EEATH A, SRS 2
R .

H5E, QDRGSR DO 5 TR IE S, VB E B AT PR ER) B bR, B 52 T
TARRERE, 65 TIeips LARIS, I ERTH QU Sk, BML R4 SR FH BUIE E (1 75 V2 ok
)RR, fefd i TROUVELERIIR, HoRAUE i RS, £ TP E CREVE, WMLl E Cm
Pl (BRZIK & NI, 2016) o AV isANE 2 RIARK, SRS AT BUA Rt 5 Ak A A1
AR ATV, B TR RIET ORI E M, 19 R TR RATE R R BE L Rl &
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wthafe, 2016) , EIHERELERIZI AR A J1 . SRAFAANERSCRE . 55 0 3R B AL R f Py
i ER SRR R, LAY H AR

Hk, GRS E E R AR B, BT R R TREAHLS, RIS R T2
FIsRE R AR (FBATE etal, 2021) o SN RTT S AR A ThNGRE R, 250 TR, Bl
HHEAE, REAHBEE N T — Hire -t bR AERIB PR e s 5 e, K
HH O, R TIEFESE. R, SNBSS 7 ik 5 TG AF, i A 6] B
Jil B3 BT, DR L DR/, AT 9 3 TR Q& A AETEee . ik, RPN
w:

H1 @Mk R 8550 57 T AH 51880 A 1E [ R0 o

ARG 3 5HRINTE

WRYEH L Mg, AR AU SN G @ N AR, HEARHRIE T B 5
HABHL I GASAL I FIR . 2508 FHSUT R H 523 March (1991) K XUTE i@ 5] A4
2, AT 2] o AR A ST MR R A ST iR oy, M S Rl fek .
e St HATEESNRIE— DI RIBI AR . SRRy REd . 8. RIL. A%
FHR I SR 28T 1 AT REE -

B, BNMER G E NN E B, R EERICR A 1 4 R PRAIE A I SR, B
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Abstract

With the rapid development of information technology, basic information technologies such as
big data, cloud computing, Internet and artificial intelligence have been effectively applied and
popularized, and the era of big data has quietly arrived. This has also provided development assistance
for the promotion of agricultural modernization. Under the current development background of Internet
+ agriculture, e-commerce of agricultural products has made some achievements; the emergence and
promotion of big data has also played a guiding role in the development platform of agricultural e-
commerce. Combined with the current development status of agricultural products e-commerce
marketing platform in the era of big data, this paper analyzes the role and value of big data for
agricultural products e-commerce marketing, and points out that the development of agricultural
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products e-commerce can effectively facilitate people's life and promote the in-depth development of
agricultural products marketing, which has important application value and practical significance.
However, there are also some problems in the development of e-commerce and marketing of
agricultural products, such as the unbalanced development of logistics and e-commerce marketing, the
serious homogenization of agricultural products, and the weak supervision of e-commerce of
agricultural products. These problems restrict the in-depth development of e-commerce marketing of
agricultural products. In view of these situations, combined with the characteristics of the big data era,
this paper puts forward the development ideas and corresponding development strategies of agricultural
products e-commerce marketing platform in the big data era, and makes an in-depth analysis from the
cooperation between big data and agricultural products e-commerce marketing, agricultural products e-
commerce quality supervision, and agricultural products logistics, hoping to provide some reference for
relevant personnel.

Keywords: Big Data, E-commerce of Agricultural Products, Marketing Platform, Strategy
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Abstract

With the rapid development of China’s economy, adapt to changing national policies and
social needs, colleges and universities expand enrollment year after year, coupled with the impact
of the fluctuating new crown pneumonia epidemic on the economic market, most graduates have a
“slow employment” mentality, difficulty in finding employment.How to start career guidance and
training after students enter university, the influence of the leadership behavior of college counselors
is particularly important.The purpose of this study is to explore the mechanistic influence between
service leadership and employment performance, focuses on analyzing the mediating role of
employability and the moderating role of organizational support. Select college students as research
objects, 1116 valid questionnaires were tested by methods such as reliability and validity test,
descriptive statistical analysis, regression analysis, etc.Research indicates, Service leadership has a
positive impact on employment performance; employability mediates the relationship between service
leadership and employment performance; sense of organizational support positively moderates the
relationship between service leadership and employability; the higher the sense of organizational
support, the stronger the relationship between service leadership and employability.

Keywords: Service Leadership, Employment Performance, Employability, Organizational Support
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SR T TAESRE BE R . Ling et al. (2016) WA AR 55 2440 5 ] LA i AR 4547 i ik 5%
JRERRT. RSN T EAEE NEMAKE, AR ESCR . YIRS & B AR
R, ETH ST HES I E RN, ARG WE R, R TSR TAER AR . X
JH: 55(2016) INAHSZZHIEIRTR T TS A E RS TIE, 5940 5 TE IR TH%2,
SEPUR AT BACR . M5 S A TR SN, HAESE5HS R A BTN,
TERA R R, FAESN A AT RN, KRR S 0 B & X5, RATRenfE%% 7158
B, B R RS, PRI A T 500 B IR IR S 50, #E— R TH St
Mo FET I, AT H LN B

H1: AR5 289405 0E m) 5 Mol 5 30

AE /148 HbRal TARE S e G T B H MR G R JIAIZ . T ghlkae i, #E3CE et al.
(2010) 5 Ik a3 A9 A i B 7 R S SO B3 83 i ml M 22 . 31 20 tH4d 50 4F
£, AL RE SN R AR 55 30 T A BITE fERE /1, LR UATE A B, PRI,
AR BT 70 ALK AT ol fe 7 B 7e e o, FEIRNE 7 T4 BT S 30 (9 i
B&FRAR R, PLRAESG g AR sl i AR 57 3 710 E s 80 AFARNE vl stk 5 77 €
XA, 578N 1T AW AR, ZH 232 T o fRT AE 3 8 01 A BB ) R R DO, (Rl L
Fes At 90 AFEAREIRIA Ny, wlabEe 70L& MR ROV 3 FIHE e DL S 2R Ak 22 S T
AR LA T . BEETEFTHIEERE, Hobfoll et al. (2003) W\ Al gl A F15& TAF 7 i th AN S
A &R RBEKE, NAMRTRAE Tl AT REME . TS et al. (2014) YN KZFARTEILAE J1FE K
SAERPEFRAN T RS SRR (e, Mg, B3, Ho%IES) AR AE s
HAREL, B T RS AE L R T AT R

A FCIESE, Pl ae 27T DAE N A B R s ma sl S8 . AR AT fiT 287 (2022)
I 7T EE F1 . BRI A BE A /AR TR K2 AR I S8, FESCE et al. (2014) &
W LM A4S N N --2H ARG S G0 R A g2 A mT il ge 7, Al sl e 270 Bl  Je
TR 3 BE P2 AR SR FE A o DRI, AT TN Al 55 2R 405 mT LAMOR 22 A= T sl e 77, 3217 52 e
ARG, Fik, 3 H UM R

H2: A sl e 278 ik 55 2405 5 ol S e Rl B R /e AEH

Eisenberger et al. (1986) {51, HIICFFRGE i TXFTHLR G HM A THTTRR, 5
AT 35 G — R AR ERURI RN . SRR et al. (2006) TAAZH 2 S REBOR SE N B A TAE L
1B RN ZH 23 9 AR B ) 22 07 T SCHRF

23 P R i 45 R A (A PRl ol A 55 o 2 2R Sk 8 D I R, ARG USR] 1) 3
177 SRR AR S R LY, M G E A SRR 3 R B IR S ME AT DTk, OGO
AR ZEFE BERT, B DR 2 OB A SR AT AR S5 AT . B (2014) N
U AL IR RE L I TR R AR AR R B e MG B O R &6, FEESHrHEH
P FRBAE R AR S AN S 5 W AR R THDE Z X R fiE (2013) KA [
VATT V55 BT A5 A 2R SCRFIBRAE iy RS Y, FW A B AR R el il = AR AR AR i 25 R
WK, HEUSCFRERE BRI, e PR TAR S FEA =S AR K, T BTl IR 7 28 1
B [FBEE, AR RGN B Ry, R S IR 1) #f B2 B e 3 3 B IR 55 L, Bk
B o REFAFEH RSB ATHN, ETEES R0 SE = A E K. ik, FA$EH DU RE:
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H3: LSO AL [ 1 4 i 55 R AL 5 ] oIk BE 0 2 TR R OR AR
Jir SIS I TR ] 1

ARSI

|

RFBMT ot dbRE S —> sl

B 1: #ip A

IWIWsRES

— R AL . I TELR 2 KA B RIER T UM &, 2 5 AR 2 4
S EE. ATk AE ST, HSUSCERRIIEA SR, RGBS CENEARRE, DIENA
A FMRER, IREZ R XS RIS, 0 AR SS 0 50X — BAR RS R A TR AT

ToEREE AL, AR RS RER T, B ANCHENEENEER, T
B RSRE, LRI SR A TSRS KRS RS . g, nrtilkae /1. 44
For ISR B A OB AR 1116 13 NS THIER 23 B SR 4 B 3R A AT 70 AT 5 (500 SCHF

= dE k. midiE ] SPSS 23.0 Gttt TR, Xk RS EAT . KL FT
RIMEERE . BRUE, BERARMR T HT. B HTERIIE A 7052 H AT T 13t

R

ARG EEN B NI, RS GS . watlkae . HEEC R BRI S
R AT I AR R AT B R . F1 0 7 ORI e i T VP o0, AR B 45 B & S2br
fEOL, M1 433 5 A WHINT & BT 0E, B/NBER DB RO IEE ARG BN
FFE> B, L. “EFEFE.

AW S 20T NSRS B I i FE Rt |, 45 A R RS, SR A
fR(2014) HIRGAAEDR, FASTHT T FIARSS BT T2 B0 4 5 SR IT I, WOrE B & 3k
17 7B

>

R RFEMFER

YRz R RIR
L AFGERNA N BT AR AR R, 2 14 3 01 35K

2. P T PR [P DX PR 2

3. A3 AT DR PRA B 0 AR ) S A

MRS | 4 RIS RS TRED A H, LA SRR T 2 g
5. AT S AR BB AT HRME A JE o

6. TR T 512 FE BRI 2 T A PO R 2 2 T

7. AT AN SO T AT B T A A U

R PR R
(2014)

5 TR 2B (2015) HEHRIBOL A B 4 B ROIE PR 77, DGR T et al.
(2014) LA [7] {24 B LR AT Al A7 IR
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R 2: WLARE SR

Ye L R

AT Tl R

245 W AT -

T SAFARSRM T 0 LA IR 12 it etal (2010
4R P R GEIRE SRR IR 7 7

5.THRET, RilHCiEA LI

6.4 P B L JE FBRPT % 6

AR P [ A G R 22 e, [ Yo TGS R B AN R N R Rz, X
5% et al. (2015) X Eisenberger et al. (1986) [ &FR AT EHNE, BHHMNER. AHASHE
BTSRRI O 6k b, 45 & gUE S, SRAIXIE 3% et al. (2015) HIR 2
K, JEARIE B EORAE LA AT 7B

R 3 HISCRRRER

i35 FRIR P S
L 2R BRI E .

2. ERUR T RIBF A

3. FRHEIM H AR A E I .
AR 37 R XI5 et al. (2015)
4 IIRIRIR I EOR, AR,
5. SERUR IR LA

6. ZERA I AGr K

KTHOLSEEHIBT T, EWIEASHARERGE —HER, REEE KL NSRS
S5 RGN BRI el AR I Bk 528, 36 (2006) (2 KW S A SEUESE At B, T
RETERBONRR, FRFEFRAN—S0A0], SRR ARE N, Bk, ASCKIZH
FAR T ERREATIE.

R 4: b sE L
33 IR RIR
1 BAR AR AR H B .
HRESR | 2. BRI TARI AR WA -
— 3. PARPA L T LAE AL T 2006)
4. WIAECLRE T H OB L,
LRG| 5. W R REK I B AEBLAE R A
6. AR TAES A CHIEZRHA K,
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g

AR T AT 30, R AR A e R 2 AR A D T 0T R S B R o
WA R N =0 — 2 5% g Ab il SRR R, —iRaAA, Rk
IR A2 G 22 A R TR B RS, =R ERE IR . 8 S itk A SEEmt 7T,
X IE AR AR P EAR AT T s . KA SPSS23.0 MR #HATSu it 50 #r, 18 AR 7 i 45 Sk
WAEAWT FT P I A TR B T AL RIS R & 2Ry 1116 17 .

ERE RGBT, AT 72 e RIRE P S bE, BAR D
N RS

R 5 FEAM AN OG-8 & i

R 25 WE (N) BRESW RirEolk
5 867 77.7 77.7
5]
© 249 22.3 100.0
20 LL'F 614 55.0 55.0
21--25 495 44.4 99.4
RS
26--30 2 0.2 99.6
31k 5 0.4 100.0
) LR 450 403 403
&3]
AF 666 59.7 100.0
) & 565 50.6 50.6
SHRZ
5 551 49.4 100.0
BUA 5 ASLE AR 32 2.9 2.9
G YR T A 148 13.3 16.1
= LR 3 0.3 16.4
FITTE 24 Bt A=A 881 78.9 95.3
AR HE B 3 0.3 95.6
AIEE BT 46 4.1 99.7
IR I 2 B 3 0.3 100.0

MG FRFHME T H, FEART AR A RZH, WER 77.7%; FRXEFEELL 20
SULTHIZAE NE, S 55.0%, HUCH 21-25 %, LEoN 44.4%; FHER E, AR5
0, N 59.7%; TEFERGTI/7H, 2 BEEAM Y, A b REE; e a5
HaFHREMEAESHHERK, KIKCN 78.9%F 13.3%.
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R 6: [FE AR

Bl *BHE o BRI
AR 25 YA S 7 0.919
iR 4: ] 6 0.958
ZH A FRIK 6 0.954
\ N NN 2 0.833
Al —

ZEL o 3 0912

WIS RH spss23.0 XA FLH 1 H AR RS S . HA R R AT ELAE . WA R
ML FER . RIS, WA ERRITEEER o REKER, 205 H, REHNS
1 7 A% H o 0919, mIatlkEeIH) 6 M&H, ofd 0.958, HIRFKM 6 M%H, off
0.954, LGP TSR 2 M4 H, oft 0.833, iR 3N%EH, afd 0912, HAEE
BrEEE,
BRUE ST
1. RS 240G 5 R 2R 5
AR 45 T4 5 1) KMO BN 0.929, Bartlett A58 [ 2 35 14 250 0.000, i B /& AH AR
FEAS R BT HE PR, WSS HMIRRMER 7o, EbEAt B, SRS RAN S 7 4S8R A = sy
SIRTIEIHEUR T, G5 R I T WIRRREE R T LA LR —A, R ZEH N 68.542%, H
FA3 A B A BT ST s T 0.7, UeB L E R AE R AT,
2. ELRE TR R AR
Ak AE F7H KMO {4 0.916, Bartlett 46156 () 2 2 4 R %A 0.000, 5 BH & A O4E
FEAS A BT AR RE, &S HIR RN 7o, AR B, xFrrmibEE /I 6 SR A 5 sy
SRR T, 45 BRI T WIRRREE R T LI AR 7 —A, BRI ZEMEN 82.604%, H
R R B T 0.7, BRI E R AU R AT
3. AL FRRE RIS
AT FIERA) KMO BN 0.914, Bartlett #6256 1 35 4 280N 0.000, B & AH AR
FEAS A BT AR RE, &S HIR RN 7. 7ERCEERE EX 4483 FRR) 6 AN EIR ) 3 o o
AR T, 45 BB T HILEREE KT 1L AR F—Ay, BRI ZME A 81.528%, H
YRR PR IR =T 0.7, B E R RUE R IT.
4. LSRR R AL
S KMO (B 0.845, Bartlett #4156 (1 52 3 4 R 208 0.000, 1t B & AH I 5
AREBAHERE, &SRR 7. EICFERE Bt sl SR80r) 6 AN IR 32 sy 70 ids
PR B, PR — s e R R A, T DA RR, AREE R 5 AN, 45 SRAME T A
GRFFIEE R T L MAIEETFIAS, R ZE 258 73.830%F1 86.277%, K HYIERS L
KT ZVETRFE R -, FeFEAE 3 UOEARE S, g th I W A IR 7 IR e % Bidar R AR 7 2 4B 20 3lloH
51.252%5 86.277%, 43 HllXt Rigil G AN 4ERE , AR 1 ie 4% Ja o e BRI ER AR, i
B B N R Ao
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R T HR Gt

TE 1 2 3 4 5 6 7 8 9 10
PESI 1
WS -0.133%* 1
3] -0.099%*  0.233** 1
e -0.040 0.032 -0.107** 1
. HUREZE 3 0.061*  -0.118** 0.052  -0.042 1

RS TGLS: 0.019 -0.003  0.084** 0.065*  0.034 1

AR 7 -0.004  -0.090** 0.014 0.050 0.002 0.651** 1

ARSI 0.039 -0.076*  0.010 0.055  0.029 0.741** 0.666** 1

RBUR i 0.010  -0.079** 0.000 0.052 -0.030 0.565** 0.686** 0.688** 1

10. #5RBiL 0.004  -0.094** 0.002 0.056 0.012 0.634** 0.969** 0.659** 0.673** 1

© © N o U A W N P

Ve k. R RIEIRTE 0.05. 0.01 2 CWE) LAt R .

JEILIZH spss23.0 B, SRR MATRRES N, WK 3 P, REHGSS
AL AE fr . HAUSCRRER. Bk SR [0 23 IEAH 9 (r = 0.651, p<0.01; r = 0.741, p<0.01; r =
0.565, p<0.01; r = 0.634, p<0.01), " kML AE /1 54 22 FRK . S GiRe 18] 5 3 IEAH 5 (r =
0.666, p<0.01; r = 0.686, p<0.01; r = 0.969, p<0.01), ZHZLFFE S a B EE1IEM (@ =
0.688, p<0.01; r = 0.659, p<0.01). _iR&E R 34 T W Fe K .

R 8: RS XS LARS [ VA 73 B

E| AR AEIPEEY i3 FRAEENE R
Ex tfH Sig
B IfliitfE PRHERE p
A 1.713 0.177 9.694 0.000
5 -0.021 0.052 -0.010 -0.404 0.686
G -0.131 0.042 -0.080 -3.128 0.002
21 -0.045 0.045 -0.026 -1.006 0.315
G40 0.008 0.017 0.012 0.479 0.632
AT -0.097 0.043 -0.056 -2.255 0.024
Jik 55 1 4t 0.600 0.026 0.568 22.954 0.000

F=90.997 R2=0.330 adjR?=0.326

T spss23.0 FHAFHEATEAE R, BeIE AR 55 4TS R st S R A 4 R
WRERPR, DRSS NEZE, SREGHONEAR, "TUAEE, FEN 90.997, R
AR BT, WS R 0.326, 38R 5 8440 T AT DL E R A2 S0 MR R
32.6%, J7ZE M) SigfE N 0.000, /NT 0.05, [AR; B E A 0.568, HEE[HA TS it24 HIHH
KFNRE, IREMGT S RGRCEH LE N IEMHRR R, HABRMTEHH .
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R 9: JIR 55 B80T 4 R 1A 2 A
E| 73R ACIVE Y 3 N GAEIDEER 3
H&E t1E Sig
B It HE PREIRE P
wHO 1.522 0.161 9.442 0.000
P -0.043 0.047 -0.021 -0.906 0.365
e -0.143 0.038 -0.090 -3.737 0.000
=] -0.052 0.041 -0.031 -1.269 0.205
=44 0.008 0.015 0.013 0.552 0.581
HHAL -0.028 0.039 -0.017 -0.711 0.477
IR 25 B4 0.654 0.024 0.636 27.428 0.000

F=129.553 R2=0.412 adjR?=0.409

WL FAT ENE AT, a5 RPN, DRSS NATE, 4RGSCIRZRE, FL
13, F{EN 129.553, FEEIAHCREL, WES REA 0.409, RIS B 405 nT LLAIE AR
SE RGN BARAS 1R 40.9%, 7 2253 HT R Sig BN 0.000, /T 0.05, AR B{E A 0.636,
PEENE TG = A SRR R, RS AT 54 REUH & REMIEHX KR,

FT UL PR, RIS TS IE M sl S8, ik HL 53 215600E

2R 10: W] L BE I AR 55 L 4 S R ST 18] AR 3 A

E| AR AEIPEEY i3 FRAEENE R
Ex tfH Sig
B IfliitfE PRHERE p
HHO 0.771 0.161 4799 0.000
P 0.012 0.045 0.006 0.260 0.795
e -0.050 0.037 -0.031 -1.379 0.168
=] -0.026 0.039 -0.015 -0.658 0.511
=44 0.006 0.014 0.009 0.399 0.690
HRZ -0.071 0.037 -0.041 -1.900 0.058
Jik 55 204 5 0.224 0.030 0.212 7.496 0.000
Al AE 0.582 0.030 0.545 19.283 0.000

F=157.199 R?=0.498 adj R?=0.495

AT ENE T, R 6 Fion, LUIRSBLAS NEAZ R, "IEblae IR &,
RGO AS R, AILAMEH, FAE N 157.199, FH]RIHRACRELF, %5 R2N 0.495, AJLL
EH, SR ae e, MRS B A T R G A s R £ 0.568(P<0.001)74% Sy
0.212(P<0.001), B [AAR S A2 SR R 1 2 Mg i A8 /N, I H iR /A8 1 m] gk e 70 IS #E 5
EIEZIE A 0.545(P<0.001), ZHIRMIEAIE, FIARTHLEE I 7E Ik 55 AL 40 T 5 i AR i 3k 2 [
EH A HNER
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11 ]Ik RE AR R 55 A 5 4 RGBT R R AR F 0 Hr

E| 73R ACIVE Y 3 N GAEIDEER o
H&E t1E Sig
B Il vHE PREIRE B
wHO -0.101 0.054 -1.863 0.063
il 0.013 0.015 0.007 0.877 0.381
e -0.004 0.012 -0.002 -0.307 0.759
=] -0.018 0.013 -0.011 -1.383 0.167
=44 0.005 0.005 0.007 0.929 0.353
HHAZ 0.017 0.013 0.010 1.363 0.173
IR 45 B4 0.006 0.010 0.006 0.595 0.552
Ak EE Sy 1.003 0.010 0.965 97.947 0.000

F=2442.104 R2=0.939 adjR?=0.939

B AT EIE N, Wk 7 B, DRSS HESTF NALE, nEhilae b AR,
GERGNONRAS R, FTLMEH, FEA 2442.104, FHRIABCRELT, S RN 0.939, W
PLEH, BinNal gl fE 1 Ja, R4S ALAH 5 06 45 G i 52 i R SN 0.568(P<0.001)%% Sy
0.006(P>0.05), & BiX} [H A St FE G A FEA B 5 m, I H /A28 5 n] gl 58 77 %0 45 R 41
MmN 0.965(P<0.001), 2R AIIEAIE, FREFAT L RE JITE MRS B 40T 5 45 R GT8  1A]
e RN TER .

BT LA B AT, REIATEL e SRS RS T St Sz i B A EH, ]
W H2 15 2 56E

R 12: HIUSCRHIR A AR P R e

HZEg. mrHtikees)
Bl

PR 1 RS 2 A 3 R 4
5 0.001 0.029 0.034 0.026
GH 0.105** 0.091%* 0.065%* 0.074%*
=i 0.044 0.039 0.007 0.004
&4 0.057 0.006 0.004 0.009
HRZ ) 0.010 0.028 0.027 0.025
IR 45 B4 0.654%* 0.358%** 0.152%*
AT RF K 0.398%* 0.238**
625 2 x 4H 23 3 R IRk 0.551**
HE)E R2 0.088 0.431 0.501 0.615
R2 0.013 0.434 0.504 0.618
R2 0.421 0.007 0.114
F 78.317 141,519 160.860 174.053
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AW T R B 2H 2SRRI AR R 55 B 405 5 mT ok RE 0 2 B) AR 1 AN, AE B R
Bl SRR DT EBERGRIRG SRR R N, EH )2 2 uEEN B R T T
8T EES TSR R 8 i, H—20, MPER. . %01 FBEAGRIRE P51
IR 1, ZBARGE (R2 = 0.013) , HMIMERI. ke, . FHEMGRIRE [ 46 4%
H1135 B RE 08 AR T kML RE 1 SRR 11 1.3%. Hh R SR IEM S, 528, A
MRS TSI RN, R 2) , MBEAY 2 nf LA H, FIE A 141519, R2{EH N 0.434, RE6SfR
R L RE J1 SRR 1 43.4%, LUAERL 138N T 42.1% MIfERE S . TR AR 45 B40 5 5 mT ol
RENEHEREMIEMXRR, B 2 for. =0, MAREWAEHLA K (B 3) , F
fE43 774 160.860, R2 fH A 0.504, BEWEffRE AT wilkGE /178 7 1) 50.4%, LAY 2 39/ T 0.7%
MR 7. JF HAL RS gl ae HIEMSE. 00D, IARRS HAS 5 4 RRIEAS
I (R 4) , FAES M 174.053, R2 fHA 0.618, REWSHEFE 55 shA0 %1 61.8%, LuAk
B 3HINT 114%MARE 71, RPALLREI RSB G S5 Hl g hZ MR EERE
R IE SR, (B H3 5 3150E .

R 13: stk ss RILEER

5 WE WA
H1 JIR 55 LA IE T S MU Lk 5 R J§AT.
H1-1 JIR 55 AT IE [ M R R JEA
H1-2 Jik 55 R4 400 I 1] S 45 SR % JAT.
H2 ALY RE JI7E i 55 B S 5 B SO T R A TR AR JAL
H3 LA SCHR IR 1) 9 R 55 2R 405 5 T ol RE ) 2 1] 5% AT
BEETHR

1 MRS RA S SUCRAT B e . SR M ie 1 Ak 55 R4 5 Bl 5%
PIE AR 2R, NFFEEIFAT R L S O SR OB R k. th TR 32 i AR 433
ARSI, ] R AR 3 O3 SRR, A TR A R S A4 BB, AT FUIESE T f LB U5 3K
HRBAEIRSS b, EREERATIEN], ARG R, SRR R, BT R T R S
FAEZ R OEZER, RIFRFEAMARS TR AE LS HOE, SR 0E Bk
BAE LS, BRI R R A S R BRI ST BTSSR R T e A
AR (2014) HIWETL, SEAH T AR 55 B 2 B il L ST — D E B A RT A AR &, B S
TP B R B T RS A A R, IR DR T IR H BRI R R, N
AT B R AL SUROT RE T TR AS . B B RN T AN ORAIE SR T B R A R 55 T AT KU
FESH S G330 FH I T I A KU A ORI, A2 Se e i AL & IR S5 R S N B X T2
43 AP BRSO BARIRSTRF BRI 1, NS I SRR R AT S R 203 s ks, ALZNE
JSUREA T 03 SEAT IR S5AT R BRI N 2 e 5 P 5 A bt e S 7 | PR AT ROV A 3 B 94T
N, AT HEGER

2. AERESIHIR AR . ASHE T O AR AR, RIS AT Sk Sz 75
AL BTN A AL, TR T Z AL AR A AL BT A SCIR T I8 R =4
AETINF —HEZR T U, AR AR SRR AL, DMEWE ST B 2 A Ak & A R
. BREFHIE. HIUAFRBS AR R 55 R 0T 0 S0 A R 1 AL B .
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IR, AR 55 AT A A AT g AR 2 2 RAAEAE, N2 LA A B S ik — DR T . AT
T G5 AL AR, UGAE 1 RSS HLANT BE O A S A T gLk RE 0 4k 5 Bl 2 AR 3R T
WEHR, F5E 7 EIRA TGOS 5SS AR R EB LR T HLSAE RS
AMIIRSSAT AL, IEREE A H S AT RE I AR . B AR A T L SRR .
S RTEFRI AR S, B EE SIS OEMINREL S oI BB AR
BIRTE IR AR 1E LB AR 7 25 R0 R SEft i R, #R AT B AL
eI AR R ol g

3. HAUECFPEIATIVE R o ASHT FUAE S50 B IR 0 M7 1 SR BRSO A DA il 55 T 0 il
AL BE TS PE T, A SRR )R 19 ARk 55 A S e bl RE D 2 TRl )R &, A€
FEJE b 5 5KFa (2014) B2 10 mi A (0 LSRR IORT LAITRI B 52 i 21 ) BBl SO 3R TH AR N . 38
1o DL ZA S35 TERAE i 55 B A 2 M~ A AT sl Mb e 0 ) — R e, Bk —2DAIESE T A G5
IEHEN, 2w H R MRS A, B A ol 7y, SRt Az w2 sh A
RN, HE— D U AR 55 R AE B A AR T T DURHE AR AR T BF 7T R I SRR IR
i, MRS AR T S ] ol RE T IE ) DG IRR G o B PP 2 SRR T DURA 2 B R A R
1S BRI NF B LS SO %M B S AR S AT R B2
U B IRFR I B R A L O = X URAR R T R S, Mk AR Zxt 7 A I R 51
MPEEE, HERT DAAE S R A oA HAUE A R R 7 o

AT TERFE T AAMEERNLR, HUGILAA ST EREA St EE. 5
=, AWFUOGERE T IR A @R W 22 AN AR R O B, IX AT AR XS BT FU &5 12
RIS JCIEHRER, AN O REAE — B R A i/, RR AT AEA SR Fe Skt bk —20
PORRBNEE . 5=, AFFT IR AR, HR S, Rl mmit— P akir.
F= AT AL G R i AR Bk o A e 25 B3 5 el sk BE TG & (HARSS
RIUT AT T AR A B REA S RORAT Lhidt — 2D Aar 6 2H 23 SRR IR I 1 18 4 e 55 2R 401 KUk 42
R BE ST AL SR TR RN o ARGE T T T A 1 = R R T T, AR BT 5y [ A] LA
SNBSS —REARE 2 X, JRRIERAE, IR BRI RN Bl A 36 K
BATHRCRE, Bt PRI R B AR R IR ARRAESRT AR 55 7 9 S Ik S FLAd AR A
HITE KA, RS . DR RS . R S R N KR b, it — 2P f e Hode
MEARAE . =Rt D hInsax AT SO R B W 72>, DISEZE [ PR Seat,  $h 50T 7
B, FREWIFRAE, FEGEI ISR, RARHE  Se BT .
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Abstract

In this paper, by comparing the internal and external incentives for R&D staff work into the
influence of different level, to improve the autonomy of company of new and high technology
research and development personnel, a sense of accomplishment, respect for employees, better shape
and enhance high and new technology enterprise R&D staff to work more on emotional, practical,
energy investment, to stabilize the R&D personnel of high-tech enterprises, enhance the
competitiveness of enterprises, and provide strong guarantee and support for human resources.
Correlation analysis shows that intrinsic motivation is significantly positively correlated with R&D
personnel's job involvement, while extrinsic motivation is significantly positively correlated with
R&D personnel's job involvement. Through regression analysis, it is concluded that the R&D
environment expectation, R&D support and value matching in intrinsic incentive can predict R&D
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personnel’s job involvement, while extrinsic incentive can predict R&D personnel's job involvement.
With the addition of moderating variables, job satisfaction has a positive moderating effect on internal
motivation and R&D staff's job involvement, while job satisfaction has a positive moderating effect
on external motivation and R&D staff's job involvement.

Keywords: High-tech Enterprises, Internal and External Incentives, Research and Development
Personnel Work Input
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WE

AR AL S, WA RO0 5 T TARRNGE 71, MON 1 Alk E E # mok
TEREE. ORISR, B A TARIRGES T, AP BB R R Sk 03 T TARGIE 7]
FIARRESE, — DM RBETRMEEE, Si— DRI /). FR, ARSOR5ITAR S5 — 5
AR A IFHATHIIT, RV T PRAEE AR IS AN PR AS I AR S 7050 3 A B3 0 iR 5 1
B R HTEAFRE R AR T, 51 T B BB L& AR o TARRIE ) i, A
W Ftia VL [N A BlE 2t AT 04, S ubgs RR W] B BRSO AR /)70 ) 5 T AF
QU3 FJ BRI RORAR  BRAEPE AR I T IR Y B AR RS TAERIE Ik R, dhilk AR
H 70 R AR 5 AR RIS Mok & BRASYE AR IS 70 G il B B RE S ARGl
WIRIR AR, BAAGPE AR A f il s AR /1 5 TARQIE Ik & .

REEE: HIRAEERE TR ) PR AR ) BASIE TR ) TAERE )

Abstract

Today’s market development for enterprises, how to effectively enhance employees’ work
creativity, has become a key concern of enterprise managers. Relevant studies show that there are two
important dimensions that can effectively reflect the change degree of employees’ work creativity in
their working state, one is self-efficacy and the other is work influence. At the same time, this paper
introduces the combination of work pressure, a moderating variable, to explore the moderating effects
of challenging work pressure and obstructive work pressure on employees’ work creativity, and focuses
on analyzing the effects of self-efficacy and work influence on employees' work creativity under
different degrees of work pressure. In this study, linear regression method was used to analyze the data,
and the verification results showed that: self-efficacy and work influence were positively correlated
with work creativity respectively; Challenging work pressure positively moderated the relationship
between self-efficacy and work creativity, and challenging work pressure positively moderated the
relationship between work influence and work creativity. Obstructive work stress negatively moderated
the relationship between self-efficacy and work creativity, and obstructive work stress negatively
moderated the relationship between work influence and work creativity.

Keywords: Self-efficacy, Work Influence, Challenging Work Pressure, Obstructive Work Pressure,
Work Creativity

657




The 12 National and the 7 International PIM Conference 2022
July 7, 2022

515

BB AT AWK R, A AE T E L RIsE g fats, RV R RS IR,
Al PR 5% T A Q3 3 SR Al B3 77 SRR B £ lb A8 B AT M T ) 2
M54, TARET). RATEFLHE AW I AR, £ mse g H2 g
2 A, R AR BRI R 2%, SR TR AR RO, A R s
T 7 BAE P IS J RS e AR QUG B oy TS . MR FTIESKE, AR R o TAF G
& AAFERZE R . A 2 AN TAR R 5 TARQNE A BAREE R, AR ek, T
PEUIE TR, XA M E VO TR /5 TAR QNS 2 (e & Tl i sem, it il TAFE &
TR, X A L AR QG Fy i SHMEIE s 5 R AT FC A I A A IR T AN G e P i A,
B IE ) s o G5 TAEQNIE 7y, fm B9k 9s LAENIE J). FET 0k, A0k 7AITFT 5 L H 3L
RERR LA AR ok TAR QIS J7 bl RIS toResdt— DI uEpb i AR K ) ARG
AR50 TARQUE A R b o B 7T I il R B Ve R SR T BEE B AR LARRE
N1 TARRNE S TARS AR B2 AR R, SEEE SR T RESE I 1048 T Ak B3 T i
ke 5 T AR RIS 7 M A AESZ I B LR R A SR L

W]

AT T 32 H ARG B BoR Alk 63 T B JAAREIRR . ARSI ) 5 1 TARIE 711
MEKRIEEE, [FIRFEA R AR 8 S Ak 3 T AR . TAER R ) 5 L TAERE )
RIS S 2> I Az 4E .

SCERERA

R TIERMASE TIEAE /IR AR

Conger (1988) WAy H AKX AE K BB IS AUT AR ERZ I, AN IR RER S = B
PR, WAREVSHI 5 B BAARERS . ROV R 2 51 ARG BRE 21 B Z )5, B BRIARERK
AREEIEAMER o T LR ) W AR Ao B 5 TAE 5 HZUEE 2 (8] BRI FE B A
Thomas FI Velthous (1990) I\ B FAARERIRAEN FHATHAUT NZ )G, R X 5EME S L
VRAR S5 T AAAE HOAE TR, R0 1 5% A O AR 35 BE 0 58 AR B O TARAESS,  [FIR
WA TTARREW AR AT RABUT N2 )G, A TR TARAE 2 KR B2 2 R s
RIES BRIz A B, Wl R TIREN RS T H BRI REIRERL . Spreitzer (1995) A
N TAERFIE ARG N B CF B 7 56 B ST /0 U = S TR, R ™= —E i
BR(E-2pE

B HABE R R 7 TAEAE R IR T 1€ B TAFIRBL, B R il TAR XSk 2 eh 5 5 2%
BAETER, PIMAT BRI S I BN TAE . e mT W, E SRR RE W 45 1 17 P00 &3 T/ T
TERIE . fEMCEEAEAUE, DIARER IR, HIRMGERH EESRIEE, ST
B S35 TASHISRANAR, O TARH R AP AB W m R, A5 AR R
S, R TAERZ M e — N, XLk G TRERE S 1 — g BB A ES SRR AT, AT
2R LR EUEYE. SRS TEATRIEER TAE. A LA RSB, U NE
O TAFESS R AR PR IR EEL . A E S, Wbk —Emm s, A SEidaH
T R A R A E O LA, & T I RCC R F 2R G BT, e H AT
€ TAERIBERE A AR T L, AR B IR B TAES e A X073, 5 RN AE A& S

658

RO



The 12 National and the 7 International PIM Conference 2022
July 7, 2022

PRAGERIRMER, & REAS BIZAAASIRE, ATELRENS SEIN L3 SE N R ) 08 (K iRk 2]
TAEHFR, AT RS NRIQUEeliERE . & A NATELZIR A 5 847 AL T, mRie
REFEA SR BERI BRSO RE R REAT Q3G AR i 3G V). XM = SR AR e il
TN T S H bR BORINSS 7. B BRI 3 800 TAF K B V2 03 T A
CAEAESS B8 LB 25 5o AT iR AT e 2 2 AT s (R ok, R b = A 1 ARG
JIR)BEAG . 51X H 5 A7 HME O RIS A8 3 AN AR O AR AR AR ol 208 21 1) &M R AE
PRIt ] LK HEASE BT ) AR D5 2ok SE AR S5 . S8 BTk, B TAERGNEIRAUR, AR
AR BE sk, TAEW b s, I E S TSR P RanhE 7.

BT UL BT, AWETTHR PN B

Hla: HRAAERO TAREIE JA B35 1 1R A R

Hilb: TAEREHE 750 AR QIG5 25 1 AR SGFE

PR TAER Y. PSS TAEE /15 TERIE TR R

Cavanaugh et al. (2000) fff 745 18 A9 AT A ml 70 Dy kbl v AT I A ARG AR 575
PRl PhEE AR R AN RENS 7O R EL B B B A AR SR A BRI s ), AL
PEDHE. TAEE . WA S vESF 25, RS YE AR 2 fa A BL e i F B B & H FRsk
BLRAEWAERR TR, MO . FEMR. TIEAZEK. BUAMESEER,

PRtk AR Fe A7 RBELAS 1 AR e 7 8 AN SRR 2 3 73 T S0 53 158 R AR (3L, Bk
Al P AR A RExT 3 AN R VE AT, AnBtIRMAR R, AIKAINsRSE . =4 61 T xy Bk
SRR JTIT S 23 B R AR SR e ] R A SRR o T BELAS A AR ) R AR AE TARAE S
B 2l TAFERE R SO R, i NS, nANBRoP & . BUR A . R P AS R
I, G2 L] e R BB FF B B R AR SE sdabr. 4 D sk bt TAR S /i, i FXA A
KRR ER AR, 0 T4 T S AR HARIIZIL. R 5 To R AR B B4y, #
AR BHER e TAE HARRISEIL. A8 TSR BN @ R AR5 2GR H b, 53 TR A BHR Y
RE S AWrinaE, BUEAW T8, Pk R, 53 I AR RO A A 8] A 5 R AR AR
5, DUKEE B S BHERMELLS RN, 5 T2 3B A H RS RIS BRI H 2 5E
TAEAESS . BRI, =4 0 TRIBRAE TAR I A, HARZ AR AR R T AR 23R
st 7 R TN TAERIE . B, BHASTIE AR L o AT & TR A, AT
M LAERE 152 BIRRMG, BB AERAEA TR, BRIk, e BRASYE AR 700, 53 A A
KBOTEHEEYR A RIELE, BEOY R T NOHZEE 8 TR . Xl 3207 52 T 3R
A B A BRI B L. BRI BHRRE Tl 2 PR, D A= L0830 10T h
BB, PRIC T R TA AN TARRIGE R R

BT UL B, AuFFCER DU R

H2a: HeiPE ARSI B JAReR . LA 5 TARRIE TR & .

H2b: PHAGYE AR 3 S il 15 B AR AR )5 TAE G iR & .

il ity e s

ASHIEFE MR« 5 R8P A A ORGP RE IR ARSI 77 Pl - LA T
YEE 1 TARRIE AR B AR, Wl 2.1 o

659

RO



The 12 National and the 7 International PIM Conference 2022
July 7, 2022

PR -PRRS TR ED

H2
Hla
FRNCE: o 2
L | BRI IiEAIES
RIT#gmh |— M
Hib

B 1 BIRRHAOCR K

UIWIWIRS

AHIF TS R P SCERBIE A SRR AT FE R J7 1%, A2 SCHBRAE 7T A Atk b3 aed v 598 75 A e vt
It ARHEETTAE . GOk, SR SPSS 26 BEAT SR H . Bdhe A EEEAHEDIA
—/u/':ggl%:

S XTI TEREAR TS K B A B (H A RERS . AR A0 PR - FHAGE TR 7
TARQLE DT E R, AERHREA b, 0 N GEit AR B e A N AR AT SRR
T A g6 sy % 70 A

B Wl AT TR B AT R R, IF HAS I AR R

W= XMW A R BAT A, JFR AR .

R

5 R T

AHIF TN 5 BH R 32 v AR AL B AT PR B R B SR AR, SR 4R M B S P B A A A
17550, I BB AR, G RAT T R NFRIEFEA R AR R M
FREME, AW TR AR LRI 515, 1048 R GO Al i — M 2 T B Fidtit &
A 325 4y, RIS 318 4y, HAE RN 306 1, A RRIKCE N 96.23%. AL 12
By, FEAAFEIHPERMLT 95% K B M IS B 145

AHFFAE AR IR b, X RAGER . TR . TAERE J. Bhbi- s o
TAEE TSR ATION . W5 RN EE R, SERW o [EIH7E 0.7 ULE, VLG EK
PARR U, BEAIEW NS, Nk, BARRKPTINE RS,

[FIFE, RERIRA RE, %ERKN KMO EITE 0.6 UL H P<0.001, HABEME, &
AHATHEZRMER T o0, R FEmaE 0.6 LLE, UIARUEKFAER I, RENS B SE R N FHY)
FEROFEE &

EVE s

1. FRNAEL

TR B IR RS TR 5t TAERIE JJME R, Pk B AR A TAER
W J3 5y e N B R, TARQE JE AR R, HATERYERIAS T, Nimsur 3 3Rk RS T
PERZI I35 TARRIE DRI R SR E . BARoid REBI IR 1 R,

FEA 1 KPR TARER . e LAERE/IE RIS HIAR SN T RIA N FE, &
NSRS TARRLE AREIE, VIFELS/NT 5, U828 & ) R IEAE 2 B L.

660




The 12 National and the 7 International PIM Conference 2022
July 7, 2022

R 2 FEARTY 1Rl b, BT nN B BRAEEA TR X AN B AR . VIF [H3Y
/NF 5, WIS BERAGFEL EILLM, BAEGIFERE . N gRkE, BIRARETRE
JE ) R?2=0.382, T/ERMR%EE 51 R=0.316, Uil H A& HHEAGEM TAER WM& B iR 7 KA
2 LAEAIE 77 38.2%11 31.6%174% 4k, F{EIITE P<0.001 /K-F E &3 . IF H B RABEM bR AELE
A A% p=0.584, LAEFZIAIbRE]EH R %0 B=0.508, H47F P<0.001 /K LB 3. UiiH HERAL
REIE S AR I3 TAREQE J1 48 38 I IEAH DGR, s Hla, H1b #75 2I56E, B H1 18
B 50AIE

TARFEME 7350 ARG A7 B350 Hr

!

1 H A

TR TAEBIES
PR 2
s Rl BRRRE TR
P51 -.048 -.069 -.042
TAE4ER .043 .033 .050
W 147 .097* .060
TAERE 188 027 117+
HAF R
EE Y 584
TAEREM 508%*
R2 .084 390 325
Adjusted R2 073 382 316
F 8.183%** 45.785%** 34.475%%%

2. TN

N T S UEPR A - FEL A PE AR S AR T, AW S ER h m g, AR ARE S
b3 D ) A s g AR E (8 A I 75 NHE B B S oy Bl e A I g MBS AR 7
BUEBATR I SPSS 26 Srit- Bt xd Bttt AT RH 734, Rde e TR IS 7J7E B AR TR
Wi 355k TARGIE 32 18] R A B TR0, BAR B A 2 R Uk 20 %R 3 i

R 2: TR0 B3RS A QUG 7 5 2O

TR TAERIES
R ol A 2 R 3
5 -0.069 -0.024 -0.082
TARAFER 0.033 0.034 0.044
& .097* 0.051 0.089
TAERE 0.027 0.067 0.001
A&
SR g 584k 310%** 496
WA E
TAEE S Bl 0.058
TAEE S (PR -.140%*
2 H I
AR < TAE RS (Bhii) .048%%
BB BeEx TAEE S (PRI -.022%#*

661




The 12 National and the 7 International PIM Conference 2022
July 7, 2022

T TAERE
£ B 1 R 2 R 3
R? 0.39 0.572 0.472
Adjusted R? 0.382 0.564 0.461
F 45.785% % 68.042++* 45.404%%x

R 1 W i AR B A AR B FRAR AR NN AY, R AR bR #EAL IR 2% B =0.584,
7E P<0.001 H/KF B, IR T TAEQISE 1781011 38.2%, 168 B FRALAE BT 51 T TAER
A BERIERER .

B 2 WPkt TAEEJE AR AR &, B B FR AR S PR AR & k4
CME AR B I RAFR IR, ERNAKIR 23, B=0.310, 7 P<0.001 ff/KF L3, 2 HI
ARG RN R4 B =0.048, JF HAE P<0.001 7K L3, @Rt T AR TAERIE /1T
56.4%. FHILTTCAE H, it TAEE o0 B AL i T TAEQIE )12 B SRR T R E R IE
VR . BBk TAE I 21650 H AR RS 0t T ARG /) Z [ IE A SRR &R

PEAY 3 WGBS M AR A AR A &, Bk R AE S BHAS M A K /7347 Al
AR 5 AR AR UMY, ERUNAKAR B2, p=0.496, 7F P<0.001 [H7KF &3, Z EH I
PREALENE R % p=-0.022, FEHME P<0.001 HI/KF LB, MR IHA & TIECE AR
46.1%. HLATCUE H, BEAS M TAEE ot A 3k ae kS R T TAEGIE ) 2 [0 06 R ] 7 21
Gl . BOBEAS I TAE R 1288 B 3RS I T TAEANE 71 2 [ IEAH GG &R

R 30 LRI TR /-5 TAF QU 7 R i 7% 2o

ZE T ARG
BEHZE R 1 £l ) A 3
531 -0.042 -0.018 -072
TARAFER 0.05 0.019 .059
Wi 0.06 0.037 .062
TAERE 117* 0.031 .039
HAR &
TAERZMT 7 508 * 372k A5k
RS
TAERST (et 0.087
TAERS) (BHASMD -.160%*
A8 BTG
TAERZM FIx TAEE T (Bt 061k
TAERZmA J3x TAE 71 CBHAF ) -.027%%%
R2 0.325 0.589 0.453
Adjusted R2 0.316 0.581 0.442
F 34.475%%* 72.813%%%* 42054+

BRI 1 ¥ o 1) AR B RN AR B T ARSI J ISR, T AERZm ) AR AL (BT ) R 40 B=
0.508, 7t P<0.001 fi7/K~F B2, FEMR 1 TAEGIE /7801 31.6%, LB TAERZ M Jyxt i T
TAEAE S B3 e ER .

REA 2 WPk TAR IS A AR A &, BRI AL A S Pk v TAF & Atk AT
O AL 5 P SRF UM AR, ESAKIR B3, B=0.372, 7E P<0.001 f/KF b3, 22 H.I
FIFRHELLIRNS 2% = 0.061, F£ H7F P<0.001 f/K T LR, R 7 RS TAERE 7140

662




The 12 National and the 7 International PIM Conference 2022
July 7, 2022

58.1%. FHILTTDAE i, it TAEE 0 TAEm )15 R T TAEGIE ) 2 [0 06 R R 7 221
EFRSER . BPEkiR I TAE R 258 TAER M 715 R T TAEGIE 7 2 M B IEAE GG R o

BT 3 WG RHAS M TAE R S E R AR &, B TR /) 5 BHASVE TAE & k47
OGS ER 5 P SRAR UM AR, ERUNAKSR 35, B=0.454, 7E P<0.001 [F7K-F b2, A2 H I
FIkRAELLIRN R % p=-0.027, F£HE P<0.001 /K7 LB, MR T NS TAERE 71210
44.2%. WA DU W, BRAS T TAE R it TAESZm )15 R T TARGIE ) 2 (A 06 R 7 2 21
Gl E A . BOBEAS I TAE R 12 ds AR /5 0 T ARG 77 2 [ IEA G OG &R

HRAAE. TR AR L4518 PelME TR 7 IE iy B RALAe . AR
D15 TARQIE /IR PRSI TR ) S i1 B3Rk ae e AR /5 TAEGIE 7 i) o8
&, H2 13 21580F

L2z R, BESEAT AOF PRk -FEAS  TAR e e AN AR _E RS2 RCR

mE 2, K3, B4, B 5 PR

o-—---@X TIEETI
——eE LIRS

TEelEAD
oL N WA OO

Low HEREHE High B #&3EE

B 2: PRI AR 0 B AL AL TARRIE 715 & R 19 1 A 1

" o - SETHEEN
E ——eE LIEES -
&

O FRP NWHAOUGON

B 3: P AR I o0 TARRE R /75 AR GG 715 A i1 4 A 1A

Low L{EsM High T/ERMH

663

K~

'z
N

)

i

D8

R~



The 12 National and the 7 International PIM Conference 2022
July 7, 2022

o----- X LK)
——E TIEET

TEelEH
o R N W A~ OO

Low HF%EE High B B3R

B 4: FELASIE AR o B Jkae 5 TARQE /o8 & 51 I

o-—---®ETIEEN
(FEASHE)

TiEElED
o R N W B O O

Low L{ER A High T{Efm

B 5: BLASE TAR I 750 TARRE R /75 AR GG 775 A i 175 4 F 1A

S5 B

AW TN o B B AR A MY AT R A, GBI 51 L B RSB AR AR B AR
i, PR E-BEAS M TAE R e MR T A R, X 5 T AERIE S S R AR b A 2 i
SRIGHHTIOUE, 13 FEie:

1. AT AR TIERmM NS B TR TAERLE DRIEMISIER. 20 TR ER
REIKEL AR P ae)s, o Lo | EMS R TEMARuER. A807 RN ARE,
A —UImT CURIF (0 26 A 2 58 CTAEAE 5, TG 5 A N 1) TAERIE 7).

2. KRIBEMTAEERT R, a4 23655 B FR LRSI TAERZM 71 /& SC W 7010
RIS T AR S AR R A 2, IXFPAR RS EOR B TAMAAR S N TES)E, A1 InS% )
AR, 2Z087iE, X T TAERNE 3 FHR B A r e 2

3. EREIGUE, PERE TR R S REIEsR A T B IRALRRIE . TAER M o6t TAERIE ) IEAH
M BRI TAE R Ty, Al aess 7 0t Tk lias ik 2, REm RIGER I TR B4R
85 A P 25 (e T BT IR B R e AR R I REFE T o, RO 20 WOk 7 T TAE B 7y
25 BEASIE TAE K A2 51 T3 BRAEEE. TAER ) xd TAEIE /) IEAH e .

WA

BT T, SRS ERE, SR 20 A TG 2 A, B2 T
FTRGRO0E )y, EHE EREEHACE, RS LW BT LR E, Sh LR E

664

K~

'z
N

)

i

D8

R~



The 12 National and the 7 International PIM Conference 2022
July 7, 2022

HRAR KR, T AR o5 A — 35 2 b o Al P 2 I8 3 0 A b S SR ] | 0 i R
hAE Y TN A 25 855, NS 3 TR ARSI, A 53 TR SRAIEE ATTHOR 53 T2 00 FRAL BRI
AR Y, S A AR AR o i s i s S ANk, A &0 AR IS 0, R AR AON IE AT
HAPENER TRy, A 03 Trelifs 0 5 mx TARESS,  AMTSe e AR RCRAN 5 L1
BEL, e m A T TAEQIE A, et 7k R A R .

7530

Cavanaugh, M. A., Boswell, W.R., Roehling, M. V., & Boudreau, J. W. (2000). An empirical
examination of self-reported work stress among U.S. Managers. Journal of Applied
Psychology, 85(1), 65-74.

Conger, J. A., & Kanungo, R. N. (1988). The empowerment process: Integrating theory and practice.
Academy of Management Review, 13(3), 81-105.

Spreitzer, G. M. (1995). Psychological empowerment in the workplace: Dimensions measurement and
validation. Academy of Management Journal, 38(5), 1442-1465.

Thomas, K. W., & Velthous, B. A. (1990). Cognitive element of empowerment an interpretive model of
intrinsic task motivation. Academy of Management Review, 15(4), 666-681.

665



The 12 National and the 7 International PIM Conference 2022
July 7, 2022

JER AR TEr 2 MR T 2 W 3K 7 B KT S it e —— LN FS APP 45

THE INFLUENCE OF CUSTOMER EXPERIENCE ON FEMALE
CUSTOMERS' PURCHASE INTENTION—TAKING XIAOHONGSHU APP
AS AN EXAMPLE

RUFE T, X—H2
Yuefei Wu'", Liu Yishu?

12 2% [ 1R R B2 B b W 7T AR e
2Chinese Graduate School, Panyapiwat Institute of Management, Thailand

*Corresponding author, E-mail: 1161620842@qq.com

W

MFIPE R TR, LL/NLAS APP. TH B RIG . JH S8 (S AR AIE 2 E LB N
REETA BT RINEIR N 0, KL, ASCR ER IR R R TIE T, AMUAE A SR
WHIEE RV PSR, 72— R A L RBAT AAERT 5T 05305 T B R B, T HA e

ZEEMTIUER, AR VEL S ) — S BAR 0 58 3 O SN TN, BN 1R /N2l 45 APP
I3 E AT A58 4 77 LU /2 2o B EL TG I R P R 955 T B 4k — 2835 Bl A FUad A
ARSI [ A SMH SRR 5 0 45, 2 TS (SRR R E A TR sh BT &
TH B RIS T LoV e W S B IR B N FENLER BB AT SRR Y, SR e BRE AT A
%, HR SN G, AHRE AR, HAEARER, “SOR” BIRMEAL 1, F2l T
MR )5, /LAY APP FR 73 VN 338 X St AT 1 R A, 8 A AR
BEAT TR VEGE T AT AR RO T ARSI s [N BTSSR TR TUARBE, X 9 ARG
HREEE WHREW LRI =58 ZRRAT TIRARR . 4R ER:

1 5B RI X 2 5 (S AR RE s R AT 35 1R A 5200

2. B PRI 9 W SRS AT B3 AR A

3. VBB AR X B W SR RE g AT B35 IR (R RE

4. M BEABALAET S E R AN B8 W KB I 2 A B A # o AR R

e, MR LIRRTFUEE R, A0, GHE/NL APP R b [E R Bl B -F & Al
FERERLRE T, DA EE F ™ St RN R, S /N P AR R 5 55 7050 Lot DL 4t
AN RS S VIO 98 oK, SRTHE A AR STHIRSS, FTE Mt iR ;
TRIFHIE, I S BRE R RARR, A RZREARETE 0 KA FeE R0 W P& (5 X
P NSRRI, ASWTHRTHINLAS APP 2 VH 2 I S B R

Ky WERK ThREAR HEAR HAEEE HREWLERE

666




The 12 National and the 7 International PIM Conference 2022
July 7, 2022

Abstract

Judging from the search results of How Net, the search results with the keywords of
“Xiaohongshu APP, consumer experience, consumer trust and consumer purchase intention” are 0.
Therefore, this paper combines the above four factors for research. It can not only provide some licenses
for reference results for the improvement of related theories, but also break through the limitations of
predecessors in research methods to a certain extent.

Combined with the research results, some specific and perfect countermeasures and methods
are put forward in a targeted manner, which can provide some help in improving the operation level
and competitiveness of the Xiaohongshu APP and satisfying the growing shopping experience of female
consumers. In the research process, this paper, by sorting out and summarizing relevant domestic and
foreign literature, builds a theoretical research model of the internal mechanism of mobile Internet
platform consumer experience on female consumers' purchase intention based on the mediating role of
consumer trust. Questionnaire survey method, combining theory and practice, puts forward relevant
hypotheses on the basis of consumer trust theory, consumer experience theory, and "SOR" theory.
Afterwards, a questionnaire survey was conducted on some female consumers of the Xiachongshu APP.
Through descriptive statistical analysis, reliability and validity analysis, correlation analysis, and
regression analysis of valid sample data, the research hypothesis was verified, and the consumer
experience the relationship between consumer trust and consumer purchase intention has been deeply
explored. The results show:

1. Consumer experience can have a significant positive impact on consumer trust;

2. Consumer experience has a significant positive impact on consumer purchase intention;

3. Consumer trust can have a significant positive impact on consumer purchase intention;

4. Consumer trust has a partial mediating effect between consumer experience and consumer
purchase intention.

Finally, based on the above research results, this paper believes that in the process of
development, Chinese mobile Internet platform companies, including the Xiachongshu APP, should
actively build user brand identity and build a Xiaohongshu user label system; strive to discover female
opinion leaders, pay attention to Xiaohongshu star list; pay close attention to consumer needs, improve
consumer experience; improve services, create a pleasant shopping experience; maintain the original
intention, maintain long-term relationship with consumers, only in this way can give full play to
consumer experience and consumer trust The positive impact on consumers' purchase intention has
continuously improved the purchase intention of female consumers of Xiaohongshu APP.

Keywords: Public Hospitals, Turnover Intention, Job Satisfaction, Nursing Staff, Employee

Engagement
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MRS, AW EE T Lot o 25 70 15 BT TH AR .

R 5 HPE RS 2 W SRR B 3 A

PR Py 2% i Z T EP=E e
A | FEE SR e
R WER F{H Sig. B Beta T{E Sig.
RZ
IRSERIN 1.432 6.742 0.000
1 N 0.771 | 0.662 | 278.462 | 0.000 0.813
L 0.818 17.364 | 0.000
W ik | Theeik 1.284 6.949 0.000
2 ﬁ’if§ * %”’f§1 ﬂﬁz 0.842 | 0728 | 294.364 | 0.000 0.832
B 45 i 0.859 15.452 | 0.000
$E A 1.542 7.742 | 0.000
3 N 0.684 | 0.587 | 224.513 | 0.000 0.817
% 0.798 16.658 | 0.000

VE: N =351, ***&/R Sig<0.01, **FIR Sig<0.05, *Fx~ Sig<0.1,

(2) WHFERL S FFEATEE 5T

ERE RIS R E AR FIAS R ER (B 6) , A4, EE
IS 57 P E ARG R? N 0.663, Ut B BB AR I8 0T 9 2 (5 AR M AR BE V014 2] 66.3%. 15
76 1 B {f N 0.646, Sig.tiy 0.000, /T 0.01, i WIEE AL XY B H B FEA B W IE R
MVER . RIS, [ 4T 2B T K568 N 16.874, BI04 Z¥1 Sig 14 0.000, /M T
0.01, FEHEIRFEA N [H )7 FE 2 A R AR, BNE BN . AR T2
TAEAE=1.312+0.646* K B AR50 . 5 BRI VH 2 25 3K R I IR M s VR —FF, BB RIS
X R B FFEEA R EM R m ER, HM/NLT APP fE4 JG K, [FIFER IR XTIX
—SERIEMRERE, ZHIELs, BRI E R AN BB T Lot 9 1) APP IS AT .

AR 5 A FEREA . B85 f, ThEgtRag S5 P B TR EE R?
N 0.567, UtHAThRE ARG B & EAT AR RERE 11155 56.7%. 18 7 b B {44 0.741, Sig.fH
4 0.000, /NT-0.01, EEHIRRARISAIE 9 S HA RE K IEREZmAER . B, BIESH R
) T R IAE R 17.423, [F1H5-# 525000 Sig {E 0.000, /T 0.01, R BIEIRFEA [ 977 72
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BAT B RN, WE BRI W . [RIETTRE B AR : 1 938 (5 41=1.435+0.741* DI Ge AR5 .
SRR —RE, DhReRISRIFE R a8 00 P & E AR AR BB IR Mg E A, X — SEFEA[E
B

BRI 5 R E AR M. B 6 b, YA 5T P E GG R?
4 0.613, i B AR IS XHH 2 B S AT MR RE /1183 61.3%. 14! 8 1 B fE 4 0.928, Sig.H
4 0.000, /T 0.01, UG BRI AE 9 SR A BE N IEREZmER . FK, BIESH &R
iy T KIAE N 17.248, [H1H50 4T 200 Sig {24 0.000, /NT-0.01, 2 BHEHEAEA B 5 75 72
A BRI, BNERBONR M . AT FERARCN : T 9% # (5 11=1.725+0.928* 5 &4 55 .
AW LG FAE B, 15 BRI TEXT /N A5 APP 2 Vi 2l 3 W 3K 1) B B AT T 1) 5 M 4/ D P [ ik %o
LY H SRR EAAZIER, 4R/ APP E B, NEEEM. BT X
—&5, AW RS T APP 1 AL .

R 6: JHPHE RIS H BRI

BRI A HES EVER S
BE | FTE SRS ;
R ﬁﬁﬁ F& Sig. B Beta | T8 Sig.
1.312 9.724 | 0.000
4 RS | 0.876 | 0.663 | 285.445 | 0.000 0.824
0.646 16.874 | 0.000
N 1.435 9.536 | 0.000
5 |[HEREET HRE ThRefRSS | 0.821 | 0.567 | 221.221 | 0.000 0.868
% 0.741 17.423 | 0.000
1.725 8.742 | 0.000
6 AL | 0702 | 0.613 | 284.246 | 0.000 0.811
0.928 17.248 | 0.000

¥E: N =351, %5 Sig<0.01, **% 5 Sig<0.05, *F /5% Sig<0.1.

(3) HEEAT S T W B A A

M7 TR, R E GRS R R R BB N AR R N 0.892, A R?
9 0.628, J5 =TI F AR N 313.246, J7 24T F A Sig.fH3¥J°4 0.000, /T 0.01, $LAAVHE 9%
TAEAERE R EAER R . [N, —3FEE 58T /500 T {Hh 16.853, [HJH 44T R 441 Sig
B4 0.001, Wil —F M EAGFEAERMERZE, FIEFE R . T4 %50 K E=0.594+1.772*
HREEE. 45 LR, WRE G RHEAEREA B IEmgZm, H FL e b e
Z. MNBAPPIEHEEE Y, MEHEIE, Z2FER. 2RERSHETEGEE, EmaRt
HRE SR IR E .
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R T WRFASEE W R FH IR 54
BRAE T5 =BT [HVEP2TEY 8
ks HEE HZE -
R WEBERY | FHE Sig. B Beta T{E Sig.
o faras | g = 0.594 7.482 0.000
7 HIEE | HRH 0.892 | 0.628 |313.246| 0.000 0.727
J& 1 1.772 16.853 0.001

(4) MBS P EDE T

x MR, B8, DUHREGRIR NEEE, UhANEEHREEEAN
RIAR AR [EI U, 91 93 A T ¥ 9 3 (5 AR bR AL [R] )3 22 %4 Beta {8 v 17.258, Sig.0.000, it H]
H S B O I AR A n] DL S R R AR B SR S AR, SR — T

B 9 i, DAVHZRE RIS N AR, DU SR B AR B AR R, 2%
ARG XY 2 W S R IR AR AL ] ) 2% Beta {54 0.728, Sig.0.000, i WAV 2% & 1A% A8
AT LR B R o W SE R AR AL, S ST

B 10 o, AR AR Sl B B N AR, DAV 2 T S R B 9 R AR AR ]
VA, T8 S R I 0 Bl T K B R ARG IR E R 2L Beta {H4 0.537, Sig.0.000, /T 0.005,
Wi B VY 2 (B A I AR Ak T DA 325 AR RV 2 2 T SE R B, %At = AT

B 10w, TN AR Y 2 3 RGN A A 5 % 3 (5 AT R SO DA TR A 91
38 W S S AT [ AR 3 B AR IR T B T S R AR AEAL [ H R 2L Beta {HN
0.642, Sig.0.000, /T 0.005. #Z WA THNF N AL &I R EAFEZ AT 0.418 HEL [ 2 #748
AN, UERAAH E S RIS ERE KA T NI, TRET 0.224. Kk, #R¥E Baron A1 Kenny [/ {E
FAREG 1%, AR SN TSN P Lotk 9 ﬁ%%ﬁ&@ﬁ%%%%ﬂﬁ%%%%gﬁz
(B FR AR R AR5 1R, BV 2 3 (B AR 2 o D) S 75 SO B 427 A 5 Ml P4 [ B 38 T e i v of 3
AT XoF Y B 2 ) ST 7 R A R

R 8 WM AEEEN T AAE R E A5 Hr ]

FrRUEALElE R 3 i AACTEEY
it T{H Sig.
B Std Error Beta
BEEE ESISE 1.724 0.182 7.006 0.000
8 MEk =R iN WREEAT 0.731 0.044 0.642 17.258 0.000
9 ek e RN W E T 0.532 0.042 0.728 11.187 0.000
10 WA EAT T 2R T 0.432 0.12 0.537 9.268 0.000
MEk e RN 0.240 0.060 0.418 4251 0.000
11 — EEAEPS
WA EAT 0.399 0.064 0.485 5.232 0.000

M SRR SRR, 7 9% VRIS B I SK R B 2 (S AR BT 3 1A
SOMR, TH SRS ATV 2 W K R B R IR RO, VH 2 (S AT AR B IR A 9
KRR BA R PAAE  ABETE R — S5 AR AT A BT FERE Al EAR G b Fe AR R
ARSI T, UESE 1V 2 PR B0 T 98 T SR R A P8 (R AR IR AR, IESE 1N
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WEBERE > P AE, (HSBEFER, A AR 2% F B AR 2 P E I SR R AT
T, XRAIARL, FEZ 5K T N 22 AT IR AT TE .

Wit

ASCHTSTRIBLLNL TS APP W BRI G, ERHI ST, 1902 R %
HITRE= IR RIAT I . TR SR P, A4 AT SR
T ST EREHUY, R T RIS, BT B ER, AT APP MM AL
AT T BASERREAOTRE . 32 SPSS 25.0 GitHfat b AR 45 HUtAT T 57 Ko
K. EREATE R R AR, RISCSURGERI (T T AP . M
BREIEST. RGO RIS . SRUSHEE. TR R = KRR 34 W
SRELELAIE IR, 90 PRI BN SRR . IG5 I = K M B R
Bt L AT TE UM, 908 5 CEREH SR R AT TERIRO, 9 (A B
R IR WL 4o

T ARSI, A NRITRT TR AL . A SRRV R B A
PR, DVRFETHZN. J, (ERE TR ORT, T A2, RSBk
SNEE. SR, HTAEUARORETRERE, BRI SERTSE, SR
BELRORBISA R, T A O FIUT BT AR, R e, Y19
SH S AR AR A, MR T A R TR0 . A TSR AL 90 55 EAT I 9
FIOT R ATIIICN AL, RTS8 TS0 A . = VSIS 9 0 S A
YIS TAE, WSS S SIS, SR LT, O L 4, BB,
IR, REHIL, YIS H T ST R

i

S P SRR TR], SN L P R e R o SN B 2 SIS B S A 2 H
Z RIS S X —E R, BB E LRI S TR BONBA A B R AR R I 508U
NAE R, SAFERIA RO AR BAR A ). 7 2 2 AR i R PR S 45 S8 AR AN TR Y
a N F B, 11 PR R 2 B O B8 I SR . T AT BE ris RN AL HX— 1 5,
BENLE IS, M S EATEAT SO R AU AR . R AT DAOE I N5 A A
B RWEET A, IR SO R E, T N B G S R A RO, EidiAE
—E A, NI LRI AL A

ARG WA, BN . Lo B IR R RS B R LR L
AU T HERE R AR SE N S R R RN A TR LA R o R R BT R UL, R R IR 1
B LA R AT, AT AT AT Ak o Lot KOL FRHE RS FH B2 T LASS e MEis S i R 2
RIERG, T D BRI K . BRibz Ah, SR s B3 SE B2 ) (44 KOL, A AT T RAT L
N IZ R 2 0, SN S 77 dhHERR 22 06, (E R AELE R AW KOL 577 bt (I L JEE
ABEE HIEF A EZ R KOL, /NI R B RN Y2 KOL i 30 RAYEANEL. uhK
FHERM. @R WEL LT ME 2 4 AR TH SR, AT BUABLZ KOL e/ 54X
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AR L2 R PR AN IR E R TT AE /N A5 Bk 3 KOL I, N 2 SN - WA S
M2 EAL, A KOL it it 2%

RIEM A TR, RIHH R E L. DA APP k55 HIIRTH 5 /NS APP X 3
SRR ZI56E B B LR Ik, /NS APP R i HORGE F R R = K. B, AT
AER LU 1 7 75 oK, /NELS APP A ZBUb R R A B2, e o R85, DB (1 A T
FEE A RE o SR, RIS F R0 2 1 dh /oK B e SRR T E R
HTUENTE T, 955/ NS APP UnA] e R ST 9 17 i T R o R U SR B 1A B
HIW L BIEEHRURBE R, BN APP 55 12 ik B4R, mA& R HKRRSGH
PRI B I R A . AR FIAR TR, /NS APP R i LG S BB (177 il 75 2R, RSB g
WL HARIRSS . BB 25 7 IR IR AN 6, s 5/ APP Z IRl AR 15 B R
HAZE, ARIMARRRG T, SR GG S8 X /INLLAS APP 7728 T 5 R R PE
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N T X FGEAMFE A — NERNI T s A SCo3 I SR A AR TN SR A L e 7R e 7
WEFCRRIT T SCHRE (], JFAE & B LAl A T 50 o 3 25 ) SCHR A I Sk bl ) SR 3k 72 07
AR F AL RIS KRR KRS HE . FKIRMIRE ., Sk
NS TANTT D s T S04 e R RO RIE 7 3 B HE SR AR ML A R AL AT TR 7 Ak e 7Y
SERIITTT . AV FERIBE M AT T e TSR R BR AR I A5 DU T T 38 AT SR Aalk e
RIGTFUBCR AR EE,  H RTR 2 AR T RO T 28 ey SR RS S ERT B, IHa6 R0 S8 9 24 0 (0 4
S5 PRBERER A . BRI FONLEE S 0 S B O R R AN . JREERR,  SRA Lo
BT, TSN A, EERELE RN I 5 SRR F 2 AR B )8, A2 P HRTT
Ko

=

RgE: KAk AV ER F R R

Abstract

In order to have an in-depth understanding of family business transformation, this paper reviews
the research on family business and family business transformation respectively. The main research
direction of family business includes family business system theory, family business growth, family
business power transfer and succession, Family Business Governance, family business culture; The
research of family business transformation mainly includes four aspects: The concept and connotation
of family business transformation, the structure of family business transformation, the influencing
factors of family business transformation, the types and paths of family business transformation. By
combing the existing research results of family business transformation, the current research on
academia has gone beyond the stage of simple proof of concept, start to more subdivided enterprise
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structure, the expression of the environment, the mechanism of transformation and other meso-and to
the micro-level in-depth and expansion. Looking to the future, family business transformation research
should break away from the traditional speculation and switch between qualitative research and
empirical research, rather than separate the two.

Keywords: Family Business, Enterprise Transformation, The Transformation Process, The Transformation
of Structure

515

FIRA R — Rt E MR AR ANIERS, £ BRVu BN 2 B 25t K b b
AHEEHANL, 1E 0 ACERIRAL . FIBAL SIS AR ZF U T FHNZ R XA E K AA
ICAIZIREE T Ak BITELK, “RE». “Bm. B m” SRS mE HH L VE
g S B R R T B T AEEA RIS 7. 20 T4 80 EANLIK,  BSCETT IR HE
2 1 E SR AN BRI RE LB I R R, 8 SR Ak B SO sl B 225 K e AN TT
BRI T8, B SR S IR N R T <P RS s KB T . FIRA AR 22 54
Ko RUERL. O RGBT S T EOR K BTHR

2R A A S5 X A A B DL K A b i ] % BT AT BN RN T 2 T ORI S, 1T X
TEBBIE X AR ZRAN AW T, FEAREAT; A 2238 WG TP e SR b S ) 1 4 5 7
PR S e 0T O A Ao lb B B RUBIE TR e, AR Al % AT D9t 7 ATUs A7 A2 RO AT
FeAsa)o AV EE R R R BAR BT ST I, [ AN TR S AL AR R KSR T TR A BGE, EEELA
KRB N LML EET I, E N AEN TR O B> B, BUER
AR (R 4 8 IR A M AN 3 s AR ORS [X i S Al A AT 9 R LR AN e AR e A e P R
RWTFUIE o X T AR R R ek it — a1 R aetl . Bt b 230
RRGA Lty

AV A IR R U AR ML K ) R BEAR JE A, CAT A b K B8 3 A P A 2
W SCP HEZE . RHr A Ak Pk BB R« LG TR - R AR AL T A #h i . AkdbAbie
Al Az f RS . AR R A ANS BO AR k% O s T B A A R R 8 . (Eix e
BAREIAAES BRI A SR Z AL . iR SCP Bligid 2 9 ifl 1 AV P i S 450
Xt AP AT N BL R A B, X HESR AL T A i E AT, R BE AR oL ) ] £l
IR AL B AR BT B ML M E A S R, s NULEAZ 5y A= 2 ik, A
I thoR BE XAl B 5 5 B BRI ARE 148 T e 0 (AL SRR Al T ¥ P B AE B AR SRIA 1 A
ML ENE, (EZRE T Ak E S BB S RE ST . BL Winter (2000) AR Akt fb 18 B
SR dim S B R A Ml A Wi i T 2 A B A AT 1R IR, (HRkZ X T Al A =2 R P 22
DR R, RIEASREMAR 5 LR falk s AL DL Adizes (1988) AR (1A fbalk A i JA 4
WEIRE W] T AR A R R, (HiZ N B E B AR N S EE T L, R AREMARA
Eor e A A BRI R R o bR L RE BB SR T AL BT BT AL E X Al R
KAEEAR, EEZAL T Ak SN A WA AR A R (2, A RETR B M i B B
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TR Z AN AN AZ O RE S 1 BARK B AP TR 18 5 AN IR AE A A HH B B A
EARETR I RERIR 5% 0 RE /1 Z IR 5C 2R,  ABR BB RIRAE AR B I 2 B 22 I R AT
A MNE MR DRI, K SR A R it FE A SISO AL S 1wt e, oA
R SOMSERR & o

SCERERIE

N T S AR T A T () 7 A SR A b 2 R S RS O, FRATT PR SR A 2R 32 B R S0
TR AN R SCSCER R 2 . FATIFI ] Web of Science #df EH 1) SSCI K% (1 2R3 50 R3] ,
K2 5644 A: T = (Family Business) Al Tl = (Family Business Transformation) , SCERZERIR & T
Article, SCHAE S PRE NTLE, KEHWIN 2000 4£ 1 HE 2022 £ 4 H. FSCSCEk, ®AIF
P E EDRY (CNKI) #dE 1) CSSCI kiR (B OB 251 3CRE]) » MRFM N B = <X
JRAME B <SG R B B TR SR B TR FE R, SCRRSR & T, K
FHWN 2000 4 1 A% 2022 &4 4 H.
KIFEANAF TR
1. FRALHIHE RS
PO 7B T3 5T R I 5 aG T 20 ted rh . RIBEIS K, Z0F RIS C A0
LT KERSE RS, TERERT TR SEIERT 78 7 T #0E BONFE B T8 . WD sk BT
FEE S M08 5 SR AL IR 7T RE, AT LK 20 fH20 50 £EAR A 20 tHh20 80 R4 LART A 72 i 1Y)
PRGN TR B . EATARIRR i rf, R DB UL 538 SR A o) gk A7 i
BEFFL, %I I 70 RCR 32 B RGP AT T STUERIF T b, B R i 2 A T — R Ay
PEWRR b, R 1 RS AN E . SRR FES T AL A4k
RS BB BN S AL SR . B2 1988 4F, (KR iFi) (Family Business Review) i
T, WrEEFGESW TSN T — N BRI BEE KR R K e, —
S 22 5 TF A GRS T A B A B i R B 7 558 1) 8 ) LA R AR 1 18 R AR R
T IR R ST AV B SRR L ST R 01 A8 PR e 5 DA B SR FH B 5 1100 400 AR S oW ) £ FEE AR
REMEANIR R . S5 — 5T, X G5 AV AH O i A 5 (1 SCUERFF 78 46 K B MBI >k, AL
B ATIFF Ui =R R 0 5 A B A ) 8 b A 7 S A L A 5 ) A
SRSRUL, BT FE AL AE P U7t S AA A I H B AGIEA M T 5, b U7 3%
X T F A AT 7 G R, IR ARt vz i HoCEcE iR 2 .
B, EETFEMAT, BFEWY- 0. BEHUR. BRI 2 IR G4 5 2 500
FNG AN I 7 2 B AEIR I B8 U5 43 e RSN 4T 55 i At ) B 6 7 SR A V3 A — PR ik 72 AL
il FEE PR 2850 AL A 1) [ R BT 8 s G P A SRR Al 8 A b i) B2 (G il R SR A b ) 4T —
ARER )R AREERSCA ] ) I 22355 5180 (H 5 A5 5 BT AL A% O I B L, SR Al 1l
B MARBE DI NG B 2 FATT % LA 72 L
HK, BT HGES AT AR MR A AT L, R 0T T3 AL 222 A A
ERFGEN A, EAE2FA T, B K 8 KR M2 RGN TEUTHR
—H NS FATEN, (RN T SR AN TR S AT M, 2 R BE A AR T X 47 5%
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AP KGR TE ER AR AR UZ B EAL . Horp, TFEI T At 2t a K
I 50 - BRI 2O BT FIEORIER R SRR RZ IR RBATERE. B6
BIFG, 4222 500 GORMME BT 7T 3288 1 AR e 5 AR A SR IE” 5 R 5%
BVESETTIE . J34h, kg hribgeRe . BUR S ANFIFAIR) BN F1 <tho B A0 Big 4
W F T oA i) R )R

Fhh, EEHEMA T, H TSR AR DL S5 A AE PR R R A 5Kk
Al e AR A PR ATUSAT 2 1R A I OTE . BRSO T SR AL T S R SR A e
A T, EEARE TR MR T SR B R A SR AR
KRR T SR AR D A& DL GG ARNY O 4K 7K L Rl B AN 5548 B A i 22 A0 . B THE 55 [
Fo 5 B R M SRR ARMYAE 22 57 A e B SR AR T H 23 T, BRI 0 Fe 3 i AN A
HIWTFCRL A, A A B A 70 B SO Al 42 8 A Jje v 9 Il A

2. FRARNV ) TR AT 587 9]

AR SR T XS ] A A S5 AR ML U A I FE R B AT, ISR AL AT T S S DL
LA T T R T

(1) KiEe ARG H L (Davis, 1982; Gersick, Davis, Hampton & Langberg, 1997;
Habbershon et al., 2003; JH7H, 20105 #EHER & VFAOH, 2019) KR R G EW X Kk
BT RSG5 R I T R A, T2 T MR AE SR AR MV — R IR R ARl T A b K
JB R <Ak XUTC R GBI ELOC R, DMET0F 08 Z (AT S i Al . s SR Al &R
GFFLHIRN, A 5B F AN <S5 M <Al RGidE—2M oy, TR T KRR+
ZILRGIAFHIM R . WA FIRN RGBT TR RE, TR R, =FEEER
L ARG AR RGN IR R G R4S o L R B AR AR R L ], 2 R Gtk
BEN 21 A PUE AR N IR RG BRI ES RGN EFRAF IR, +
B T RN ES BRI SR R o R D9 S0 A AT AT 78 2 B A 1 0 SRR Ak b 3R S5 4
N = Z A9 2R DA K5 AR A ) 5 2% B0 SRS IR HE AR B0 OIR, SEINGEAR B e A TR 74 i
HIAE I o

(2) FE K (Gersick 1997; Ward, 1991; Carney, 2005; Z581%, 2010; FREEM,
20115 HEE et al., 2021)0 FRRARMY AR FOB ARV AT 78 U HH R 30 7 B A IR 4R,
AHEH 2 150 R S5 A ) A B ORI B R EAT R, (EAE R AT RER SR AR
FRASHI AT BT T, FEEATEFRESTHA T, AR KHIEE, SRR
MR, KRS E AT, FKiRMLEE AT NG FKRM K Z A 06 R 5%

(3) FEANAL 152 82 54k F (Handler, 1991; Philippe & Jean, 1997; Drozdow, 1998;
Wang et al., 2004; Barry, 2005; B 7%, 2001; 5& I, 2002; /7K, 2019). F ML AT 54% 7K 1)
A — E R F R ANV A R AT ) 2 RV E R R, R A KRR AR . R AR
WA AL AR ARAT R IR TR S R 5% AR R R 65 00 R L GMETHRIE Al A e 5 il

(4) KA IG P (Astrachan et al., 2007; Braun & Scott, 2009; Bodolica & Spraggon,
2010; Gedajlovic & Carney, 2010; Miller et al. 2017; Chrisman, 2019; Kale etal., 2020; Sievinen et
al.,2021; B KA, 2018; AEEEEE et al, 2020; PRI & BITLHE, 20215 £7F et al., 2022; Z=[ b et
al., 2022; W75 & MIEJR, 2022). FHEAY A ) 8 S A 70 FR AR O o) B, 32 S
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HES KRN IG B SCHE BEZE A . YRR T AR KT AR S L E R FEHIBUY
AT, SOBRAR NV Z FEACEE 7] R DA S S e MR M 22 38\ A 45 )

(5) FjAl AL (Scuotto et al., 2017; Getele et al., 2020; Moskovich, 2020; Kliestik et
al., 2021; Tejero & Molina., 2022; # % et al., 2002; PR, 2004; XI4E, 2004; F il & [REIETN,
2004; =3, 2005; £37)8 etal., 2020; JH B & T, 2021; Bk & AR, 2021) Fg AL
A 8 32 B K SRARNY AL 2 SR AE SRRV SUAB VIR0 FGRAE 48 Sk 2 ST 5K
WRANVAE R 52 A6 NS A em, AR 3 S0 . RIREAE. Al . SRR K
R 2SS 2R 5 FR A B SR REE T - HoH, TR A ST S 78 7 <t
WAEAE” 5 B AN NEAE” FAAERB AL 22 7 A 1 K05 AP 7 A ) = 3 34 s 1) /R, 1
X — 30 R S SRR AR B BRI BN R R I R B A B B R

WEAR,  BLFE GRR AR B R R C AP AT P I B S e A M e
B« FIEM I E B GZAUBIRE 732 298 K SR A B PRt Al ok KAl 5
EF AT E B A ERIS LR SR AL BHT 5 2 S AV i 70 453 P i ok EL B AT 1
ES

=

S, IWHEBTF RSN T ERTT kG, SR T — B2 AL 7T 40
B 2 HAEAS AR URA, T KRR Z, FRRR TSR, BRI S E A
b 17 AT DA A 2 A A AP 5 (0 JE Atk o DAL abb S 7 B AW 50 e Al 2 7R ) )R A
KRNV HRFRLR
R, AERRIEEZR, B2 RKETER, Fal2ERNETiET, #kE
B FRAMAT R B RBATVRI, TSR I EA HRAR —ih, Jf R
(Transformation) A1 “F+25” ( Upgrading) iX PHANa o 534 FOBIF 7 1) RN AR S50 S AN A, <f%
i ST AR by AT R RO | A 4 IO SO T 2 A SO 1 AT IS S BT SN 597 NS a2 A A [
Beokat o fEH SOk, R AEESE BRI g, AR, GBS R, g, &R
B BARFG . FARIBEEZAAEAR, (HE ST HARE. 8401708 A& R4
FEDRE A A [ BB ik Rl R B A Bt NS G, BB A g0E SO lkiE
RS FEAT . SRAT NERE. KT BRI R T T, MR AR A ) &
B, mbt e, 5082 LS sy I ARL gy AR B, srososcmkid w6
AR e RN AR TR AR N R — AN R AT B 7T
1 AR S AT 7
Al A R 1) 5 — B [ 9 AN T RS . BT SO AR, AR AR SR, A
ARSI GR A FIIRES:, A1 2 0 A AR 2 B Skt A7 5 3, PAA A
LI EMMN S, W HEIER B SR ARSI IR I LGS B 5 556877, Al
BRI B 1 1) B A B SR Y B B B AR A Gr U R . MTH R AR R 870 5 3 A
SR A M MR BRI = it 4D A2 7 B [ s BRIV = i 2B 7= R R AR i Al 7 = b A ™= i AN
AL E FERS . TR ERAE E IR B GO SR o & 5, AR B AN RS BT Re 4
R = AN BB R RIRI g, AR AR S T R A e R AT Atk 7 O ] RO B
FAIE A BT R T R R VT 0T 5 B B Kz ke B A R 52 (14 2H 24 1 G s o
GERY L R UL BT AT O R SR SO A B . (H AT 22 DN FE TR T 2R U8 A HR v i
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TEArRE ST LA KA RSSO A, SIEAE T T AR AR A AR (B, 2015). A
b, ZEE B AT, ARSI R T2 2 B AR A () — PR AR B AT R, A SO R R 2
T A S E RS R R, SR T B T A it s A e R
2. VLR EE R I
NN, B T A AR, — SOk T ah I A ]
(Transformation), 4k %% 5| AAELHZUT AWIE, 98 3R 2 “Organization Transformation”.
e 3 ik oo X (WP R NE it A s At 2oyt I 1 b7 J S |40 e oa A el 1] 81 e o A
HAETI R . EANEF R R T8 A=, BV R R — R BRI 5
G RE . HEEE A AR AT TS, R R R E A R (i et
al., 1997) ; JaskA MEFH iz il (GE46iE, 1997) 5 FEMALEE B 520 A 25 R F
i (CEAPHRE, 1998); Bl JLERF AL LAtk TFaa 8 S B Al A8 B vp LR AR 8 (13 7,
Peani 8% 2 (B, 2018); RUAZEHEEAL (BrfiEsl etal., 2021).
S it b A 7S T
VR TR R R 2 7. fEh E, R R R R (F
A, 1996; Tk TRk & B, 2001). BEE AL SFERIIERN, 38014 6 W Feat 56 R 1 it 50
AR (2R & ZRFEHE, 2004) , A SCHR = BT RUCE 30 R0 TR RIL M Al A 85%
TP B IR A S0 e B TE R R 2B AT T b . BRURSERREULUCN, MR (FLIEAS, 2012)
REfE RIS, BUSEIRIN Y, S FRAMITR R m A B A2, tetn 8 5 4R
PR ER LM L A6 7 (FLEAS & 75 N4, 2009). i BRI AL (2 & X4
7E, 2018). SIS, KT RMAMVERHE R, TTIFFAAINBEE, AF Al A S BA
[F) e R PR, R AR AN 1 B 1R A R Aol B R i
4. FERIRFIRER A
MG SCERRE, =B AT AL G B RN A2 34T T KEW . H5k, KT
AV R BRI, A\ Al R S R S & — AN BE R K B BRI ) AR
AT AV 2278 H bn 5 4078 5 i A2 AR BH, 2006) 5 A 23 404l 4 L 25 A1 4y
NFERIR . AR, SN EFER . &8 BT B AR (fR 724, 2008) 5 1
23 WA IR R A R SR SO (X P SR (B R R 42 (TG, 2018). S5 RIlo el F
RANERNEE, —HBSR, FEINRESR —HFE.
XA AT R AR, A R RAISCHR. 358 T BN KA SBLAR L a4
FHEIR AR AL SRS B RRE . Rk AR s SRR Ky SR RO SR 2
ARy SHUR R RN R AT GRS R B R e Mg VAR, sl
WL BEG T BRTT AR (EE 1, 2005) . BAh, a0 MRkIE e 4 DHie . shdhe
PR RN A B (A5 R 0 A T B AR AT T o0, (L H TR 2 50 ¥ 0s H A BB BE 0
(GVO):KWF 7ML TH 20 4% (FEF5 et al,, 2013). WA EZF K RIS, FRIFFHZE NN
RAETFEZE, AT OEM A = Fhigft: — & EH AR L, RIM OEM F] ODM, %
DMS #1 EMS S mdbAdsy; —aaE ks, Bl OEM 5 ODM HHZ5 &% 3] OBM, EE#MN
OEM #4%] OBM; =R THARKEMEN OEM £ ttk, HENTE HBEE IR CRIGE et
al., 2006) .
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MR FORT, IR A T b 18 7 & A AR A, (HRZ AN
) EE I 14— T3 T B g | BE A A — DN IRAREEAT 04, e PR I B, AL,
JE B TN RS I R A X Al e AU PR R

R

FKIRAN TRV

A I A SO S AV SO SR T LRI, Hh RN PG 7 2 3 TR AR SR Al ) R
KEM AR ZICH, HRSIERENR . WNEG. o, EHE P25 M a Xt
FRA 28 B AR (1% 7 TH] i ) W s RV T o ERARAS [R] R BEAR A A R SR A TS I 4 i
—HEIERE:, HFEMPHALIEE — B KEGEE, ROV A S ERNE T2k
R EEM M) R, BRI, B Rt Dk, Sl — B S L
FHEME, IR T &R SO RE, ARSI RE 7T Z Wt M. SR, Kk
AV B UK — B A e & B IR T I E R ROk, I AETE S 2 A
IO 1 M < Bt s AR N4 8

JUEBATAEE, KR AR P e, (HRATEASAUL, A FE S 7
PIAFAE— L8 [ AT AN 2

B, BT RS E KRS 5 FE NI KIRATI A T G — 130 S5 MW € Lo
XA LA T SOBEAR s R — g R A

B, RN FE A A R IR o Bl SR A AE T 56 Bl I SR
A 2K R E I H 280 2, BATE V)R ELN S, o, Sl hes%Es
SV F TR M A AR, DA Z 2B 51 NSRRI oA SR 32 T+ SR Al B A FE 1)
LB R

H =, BRGSO IUAE I R 57 P K Ee Az, (R4 4 X AR T AT AR
b, BEZRRESES NI FES IS, ik R Er R A . B R
FEAN )1 G A S BRASHIE ST [0 SR D 0 SRR FEAR X A A2

S0, BEAREEAIRA T MR AR —Fp A dr i, (BTEA iR 2 FEVERHIE ] 54—
FRIE 2 VA R R L, H AT 8. SRR R RELE SR A K S — MR IE AT T
ROt S A 2 FEVERFIE I 7L, BRIV 20 SR A AT 87 SR BE 98 B A0 A

TRV BB TR P

T I A IR ST EVR AT SRR AR EE, H AT E 2R T IR S AT 5T O A8
AT P AR & S IERN B, TFAR TR S NS b g5 0 . SRBE Rk . B AL S rp ol 2 &
TOWLZ TR AN o

TESRREAE, AT ER I A S SAE R RAAAE — E RS A, AT A 2 A
FE W JUAS T :

B, KA g SUREA TE G — R . BF 73800 75 45 6 AR 7PE 5+ 0 SUALgs
RLUOEHRE B AT H IR 2 B T G b R R AT B I e . RATTBE AN EE LAl <sk
X, RSP R T TR At oGS, AR S AV IE K2 Hoh [
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JNNTT ) <R BT S e 4 B FINNH B EAEZTER TR FEINT B L, X g Al e 1Y
AN I BRI E L BVFRIARORIE R, XA E SOE W] DL IR S

B, CHAMEAPT R <80 HARIRAIET T B RE R M R SRR, H
FATHAEL 2L “Beah Fe B T B AT LWl R 70, I REN FR ARV I A e [ R SRR
Ko H[EAMEHSE “F gl FRM ez P FER, RIAMBAZEEID, R2FRE AR
MRMER <Xzl BeRU gz BeMIX 0 IF, ENURARERL “F:3h”, X “#ah™, wReRJe
2, Ja <EZ7, MAlReSe s, 5 eEh”, EARRE “Esh” M wsh” FREEAT, M
Jio

5=, AR KA R G R ORI U o, AR 20 273 PR S 1) e L 5 R TR R 25 b T AL,
AT IR AR —E R, FATA RIS EE, ERXTsk=Z R L5k fSEE A E
ANELHIEUER) BN, R, KT FIR R R 2RI FOR R K ENA K ER.

VU, ERZ AL AR AL A SEUERT T . FEXS ARV e R AR AL R I 72 D7 18T, AT 9T
T ATTORHISTaT B0 P ek 2 R B 0 o 1 0 TR AR M A 0] R Aol Al ) 2 AR AT D9 A s i AT 4
IRVE R 73T, BT X SR A R B AR D0 A SAIE R T 7T SRR AL 3% R B R A S R R T
[F IS B8 AT e BRI R TR R

S, T TV DX A SRR AR ML IR ARF IR ) SR A S BTt AT (1 Aol e U Fe AR A
PR, HEERMGEEMEIR SO RZ 0 BT . BEARIE A Al B BB HEAT A FT ) S
BRANBTEN, EAE T [ PR e 5 SR AL S R, XA ST BATNS IR SR . ATTHIAE
ot T 223Ky T AR T LA 2248 1) [ o [ A 22 5 T 9

MARE

BAVERFFLEREL 3, X A5 S A A 78 i SRS 5 (1) SCRRZRIA , X6 4 i 7 1)
—HEORE AR T B ORI, IR 2 SEIRIARTE, AT AR R IR DL EE
SPYANTT A

1. B AL AL TR 78 R 2 AV S E O 7T, B BT O A b B R AN PR E 7
BT F AR —FRF R MRS, fEA R XKt 2ol 5t HEARRE Kk M
“AL TC RS, [ R SCHRFIE, PRI A 2R A Rt I 12 22 e A% Jse W O I A b )3k — ek
T2 G A M B R SR A M A 2 B S AR PR A I TR

2. FEREPF R FGESN R LR FE R, M H RN TR, T R
R AN AT RN R BIAR N D, GRS KR B AL, bz b R
K, IR AL U SO AR S AR R T IR AR 5 R TR 2R 1) 3 0 T 2 (R

3. WK ERKALARE , S B AR e T S5 Ak % B 5 e
A AR AR AR e AR, T DL SR AL e BB AR i e SR A K IR IR S
S F AN A DL B, TSR AT IR B . (BAEBUA SR AL S KA A AR, SR Ak %
B A 5 M0 1 SRR AR AR 3 AN 2

4. RRMFHESN LTI T, ZERR AL SR EHE, BRI PERT 715 SRR 78 2 (R AH
HYM, MARIERERIRITR, BESW. BRWUE2 R, w2 rnat, &
ATTRT DA A BEEDIE,  FORRTHE,  DAFR R S Ak A B T 88 ) il 1) 25 ] o
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PR E TS R RS, RO R, S i AR AR 2 E
JE5E AT SR BOKRSERFAL,  TEHRS KRNI IGE S B2 . 8 DR S ATl (1 S AR
PR —E A E FMOR R ST, SR S A AR i LR, USRI A3 SR
T, MWOMEER. BP0 RERIE. 2/ RAR KRB, KRELS . REEEIE. A
LRI LRSS, X2 A FM ARG EAT b WEER B, B SR FM RS 1
B EEBORSR . B AR B SE A S EHETIE S mAAE RE NS, W T iy
PERE IR MERRBURYT . WEIT AR EME T DL & 8 B 5 5 A AE — € i 29
KR, o 7 Ht— PRk . RIEE T2 SR FM p A I 5 B R, SRIEL S
BT\ RIEREHT1- & B A, A WA SEBLR I = 5 G300 RN & 722 35
B BN G VT IR, INSERRAER Y, AR IAT RS E e o

RG] : (R B R A

Abstract

In view of the booming trend of the online audio industry, it shows the characteristics of time
fragmentation, unlimited listening scenes, strong willingness of the audience to pay, long payment
time, etc., and gradually gets the attention and love of the public. Through the research on the
development mode of Himalayan FM, one of the typical representative products in the online audio
industry, and using the business model canvas model as the analysis tool, the model is divided into
nine elements, from value proposition, customer segmentation, transmission channel, customer
relationship, key resources, key business, key cooperation, cost structure and revenue source, Analyze
the business model of Himalayan FM. It is found that Himalayan FM has significant advantages in
cooperation resources, information technology support, marketing system construction and audio
ecosystem building, which has helped its market expansion and user growth; However, there are still
some restrictive factors in copyright protection, content development, audio pricing and advertising
marketing, which affect its further development. Therefore, based on the advantages and
disadvantages of the Himalayan FM business model, it is proposed that the online audio industry
should speed up the innovation of platform marketing mode, and use cross brand cooperation to
achieve resource sharing and platform win-win; At the same time, all online audio platforms should
speed up the introduction of high-quality resources and strengthen copyright protection, so as to help
the stable development of the industry.

Keywords: Online Audio, Business Model, Business Canvas Model
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W65 DA B TR SR I E 20 SRR, TLIR I AR AR Dy — 0o S22 10 il 1 5 it

HAEH S g . Lk, M CEBNANAE T/E. HEEENERFEG. T E
M A5 Bty (CNNIC) RAGIIEE 47 IR (B BB 2 K R TR ) £l Bor,
B 202047 12 H, FEEBKMERSHEE CEE 9.89 14, HHAH 9.86 141 M RAL A REF
BLEM, AR 99.7%, #2020 4F 3 H [FSHNEK 8885 /i, FF H A E B EBM T kZF L
15 70.4%, HHEA] A E O ARG A T RS IR . AR EOR R A . AT
XV S O AL AR, DL B SRBURE T T AT B VR AL 3 0 AN 7 28 8 A ) P
RIEEE T —A R4

MRS E AR SN 225G R 2R B EE T MM, £
NN R AT 3 B ) — NS 5y . BEEFE ) BB H R I KR Fe, 7Rk H 4ids LA S
5MNHAM R HE 2, HEGRNNARBMZ AW, BRIKEE LN G 245
R, B 2014 D, SREAT MWW EEFREI, WORie S T Y, WE SR
HEFM. ZikE FM. l58E FML BT 5. 8 H FM SE7E 283 407 dh . s s 2o, 2019
e ETELR ST P A RIS 4.89 AZ N, HH PN E B, RIRHET, ALBIET = AL
(77 0 e B DR FM . 758 FM RS 2 FM.

ETU RS, mIAREM L, EE SR FM E R, SR T
ST BRI FM REAF T 2012 4F 8 HIEARSL, T 2013 4 3 HIEXN L= SR FM
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Abstract

Salary is an important way for enterprises to attract, motivate and retain employees. However,
whether the amount of salary paid by enterprises to employees can be objectively perceived by
employees is directly related to the effect of enterprise salary payment. Film and television producers
need to pay a lot of physical and mental work in their work. The perception of the salary paid by the
enterprise will greatly affect the performance of film and television producers in their work. Based on
the social exchange theory, this paper discusses the impact of salary psychological discount on job
performance. Through the investigation of 138 film and television producers, it is found that the
psychological discount of salary has a significant negative impact on job performance.

Keywords: Film and Television Production Staff, Psychological Discount, Performance
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R, AR TR M, W WE TR M. (RSEER b, AR E R (R S,
BT 58 A T IR I ) B TR AR BEAE 2 =) ISR AR i 5 B B, X 70y B B T PR I 5 ) 2 6%
MRS . B R MR B S AR &AL IO, T R R 1 B
AR LR 1), JoE DU I 4 A B 1 & AP ) B A a8 DL Rk 2 IR 55 I H A (N B SR AR
TAEE). FrLL, FRATHE B BT ot/ 8] 12 B o A 50 3 O DK P SEAT S5 4 R 4 B 1 — A&
PEE K

JiAk, HERR Kivetz (1999) HIBTE, (OB S 2R N 4 T 7 (1) s 22 S 10 n BA 9 5
H5HEROERRE, “DEM/AEDEE RN ANESRRETEEN DO, S5E
AL, B Wiseman FlI Gomez-Mejia (1998) 7E#) 2 4T AMCHEAE ALt (Behavioral Agency
Model) A5 B Al 43 Ay BEERH I S5 AR 6 ZRH . — MIRNE B AR E S R AR E 1)
BT R (A ) X1 ok UL R T AR, — s T 4ERES NI IE R AL, BIRKH
B Rz, U NECEPS) SN RN E (5 T 000 H (0 22 4 ) e T4 B0 25 355 T
—MANRERE N N TR A B H A S, U HAEA X AN FrbL, AR SCORHE L 75 /3E
DAZIAW R i o BRI P SR AL EE M R A0 I 28 R 4 . e, B g A LR g E i,
AT DA 20— Prgs A =) 53 TH OB P DY 2 SRR B, a0l e D25 ELRE T A 2R
T (AR B ) IR0 B AP SR B B Al ) T ] B MM R I (Bt = ORE) . JEEE
(%) 1B 2% T A 2B B (> =) B AR o
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B I# &R R

ELE = g xRN

HERD B &ERD

B 1 53 Hi OB IK P S5 A

FE_ER VIR AR, BEASH I R 2 w0 B INORUR, B WAL, o Sk
AR H A N ST S IR 5 T H o AT I 2 £ 2 w7 s AT A A e A 55
LR TR KIIBE 2, (H2Jh A ECE AN [ AR A AEE AN E T . SVAAL IR IZAE
Hh [ RO 5 ) 8 W O HA DR BRI S U ORI H AR B R Z O b iE IR, BROr. DO Ak
BB TR R EEHLRIRSSIH MG E ARG, BT Ui Tk — <, B RSk 1
N BRI A F OB AE S S0 R H NG SIS SAEIH , iR S ETA
B, B EE A E, AN S S, HRSE S BE S PEIR K (Dulebohn et al.,
2009).

FINLEATINES TS

Fr O BRI 305 AR R A OC, B DAL BT 10 AT AR S I A R (0 S5 A Kl o
NFIITIN. REITIn. oS EAPTIIA A EARFITINE RS, TARSUGE H ) LRSS L
TEGRL. WIS 5 I GT8 L S BIE RS ARG A IR CARHE IO e B 45 o 5 (1 L
VRAR S RIEAT I 52 i B S AR B TAR I N A mIER 55 1, Sk i K MBI A S5 510, I
H5RATHCWHAFKT. MRGEREMEEFEREMK. RAGUEERIE R TAERRTEZ
SRl Al HA AR ) B Al FA 7 S 32 5 A — A R A T A DA B A 8 T sl Al N
S8 S L AT 55 35 11 A Aok BEAAR i ok S8 RGRUE E 2 192 5 Al ST L 5 T E
WRBRHI SN FAGROE RN NEEAH RS R i@, SEWanss, Sutd
B AR, AT A~ N5 2 e 0 AL A A5G RE 9 N AL GUR Rt sk i B sh i /. 72
MAME N2 BE AR R B QIR SRS B AR Al ™ A2 SR 2 AR R SRS Fe AL 72
T, ORYEE B0 TES ST, TIAETAT O IR, SEALHITE N R +r R

RAEA AT B 1S, 5 AT 5573, AV oA B H . B3 T 2 MR TR 21 1) 37 T 7K
PoRBGE H O TAERSE S RIS R et . AT 37 5T A RUIR S A2 Hr A O
BTN, OO BRI R AR AT T BT AT O, BRI TARSRUK . B 5 T
P LE o BT R R, BR DA 2 i 45 B AR R A T I H N, AT 2 AR SEBR AR A AL
W TARAT s TR TAR T B AR SIROK#E. ez, 24 5 THH I O BTN B Ry, ST
Hi ARG B QOR8] 7B A TRIFTN, I EE REESERR TAR P ABLE REFH TARRDL, M
A4 7 B RACHB TARSUREE 1. Frbh, ASCRERISRH, 53 TRUHI OB a3 ARG
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B R T I RO, 25 DA LA, AR SCHR Ut T SRR L
(BEi8 Lo Lo 10 DA A S A 55 S0 80 50 B
B¢k 22 TR LT 10 YA A SE A S RAAC B0 61 B
BR3BTS4 50 B
BEE 4 AL BT 11 DA 5 A0 QU ST 235 10 5 B

LIPS

FEAR RS 38 RIR
AV TR 7 SRR O T v, XS AREIE N AT S R A, S R EGE I
73, HRH 150 4y, HEECE R4S 138 1, A RUE N 92%.

R 1A RER SR

g EE Ei=7 7 NS Lu
5 85 61.59%

5]
© 53 38.41%
20 % LR 32 23.19%
208 30 % 75 54.35%

TR
31 E 40 % 27 19.57%
41 % KDLk 4 2.90%
LR E LT 53 38.41%
RHERE AR 74 53.62%
IR =3] 11 7.97%
14 39 28.26%
TR, AR 34 57 41.30%

TAEEER
IEMULE, A5 23 16.67%
54 KL 19 13.77%
El&

(N L EVSEL I
ZE5 et al. (2011) HiiE 1 VUSEHTH-OBIK P o oMK - L HG . BEACHT . B fr
B EOEFH . SNSRI (H) ;. RER, . S48, IS0. e R
ORI Egs: FRERI . BT IR BB R, TORE . Rk fRE . (E5ARE: dkE
FARFIN G BUAEA L ], SOEmEA H AR
2. Fr.C Y0
e T Co AT 11 St 1 57 T AT B DA SR s 22 %o i L A5 AT S T S b T SRR RSN ) S 93
FERE o AR A A SEBRFFINSZ tHARIC Y A, R 53 3 O BRI P RIS Y P, U3

M%&ﬁﬁﬁﬂ%%&?&ﬁﬁﬁ:mw:i;
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BHARTE, B iorie A B RZ I H USSR A IO CF B [R112.40 x 2021 4E T
TERHD , FARIEER 1 AOFRAER: T2 10 & I00H7 B R A% T HUSCN 20 28 s s DY 25 357 1M o B K = ke
RSN FZ[RIFEPRAERE 53 AL & TN 1) 2SN 0 S e B A b A8 DY S 37 T i 1 ) 2
BRsc s ARE A S RI AT TH 5 T TR 2 B o B 404

3. LEGix

AR TAEGUSCR I RAT A, i TAESUSURAT NS RIA S, THERER
TR SEH S EAT 55 AT R G F1 2 F, AT N R ARIESE BRI T B, RN 2 45 i &
BUH RSy o KRR et al. (2007) ) TAEGUSONETi%, ¥ TAEGRKI o ARGk, K
RGN A G S8 Hp, E5SukERH 10 AN EHUH4A Y (Cronbach’s o 9 0.79) , %
REGREFE 14 AT (Cronbach's o 4y 0.81) , 24> G dE 7 /N8R (Cronbach’s o A 0.84),
BPHT S LTS 8 4@ (Cronbach's o, 24 0.88).

ZIFIRZE S

[FYR T Z 5

ARCHIH Harman B2 H AR 0] GEAFE I [FIYR 7 22 BT Ge i A 5 . Harman HL R R
FER M HE A AR AR BE A RERSLRAR R, ER R T A B2 g AR mT Be AT Hh SRk
— A FEE T — N AR TR ARG /AL S, Sy B T e A A P B B [RIE T 2 . R
TR BB ) \A R T HIATA 2 BT IR B R 7041, IBEHMEEE S KT LIE AN, K
DIALATH 8 Mo BEAFEAR R — 517, WATEER P — N TR 7 ey 24855
SISO, BRI BT FH AR AN A7 A6 7™ B 1) [R5 7 22 1

587 LA

ST Co BT 0 PR DY A G B RN O R BRI 3 AU K (r = -0.07, p<< 0.01; r=-0.05, p<< 0.05;
r=-0.08, p<<0.01; r=-0.07, p<<0.05), {Ei& 1153ISCRE; Hri OB 7 4100 DU 4E FE AT 55 Gk
BFE AR (r=-0.08, p< 0.05; r=-0.02, p< 0.05; r=-0.07, p<< 0.05; r=-0.15, p< 0.05), f&
W 2 FERISCRE; HH O BT 4 B DY AN G R OGS ) SR A OG (r = -0.11, p<< 0.05; 1 = -
0.07, p<< 0.01; r=-0.05, p<< 0.05; r=-0.17, p<< 0.01), & 3733 HE: FHM-CFHT 0 PYA
o AR R 2 FUR D (r=-0.15, p< 0.01; r=-0.06,p<< 0.01; r=-0.02, p<<0.05; r=-0.21,
p<< 0.01), fRixX 41333 HF.

R2ARZMHIXRE (N =138)

RE 1 2 3 4 5 6 7 8
1 RRGH 1.00
21E5 5 0.37%% 1.00
3G 0.23* 0.24 1.00
4 QIH B 0.41* 0.31* 0.33 1.00
5 HiiHr4n -0.07* -0.08* -0.11* -0.15%* 1.00
6 244 -0.05%%  -0.02%  -0.07%*  -0.06%* 0.05 1.00
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TE 1 2 3 4 5 6 7 8
7 EEmATI -0.08* -0.07* -0.05* -0.02% 0.03* 0.04 1.00
8 [ EARFHTH -0.07** -0.15* -0.17**  -0.21%* 0.07 0.02* 0.05 1.00

E: KR p <0.0L; *FTxp <0.05 UKL .

AR W

Diwik

ENTIFMSS-Z L (N (VLT IWa I SO VS Y QRE IV EZASn B 1 IVSEETE (1D M (S
BRI o ASSCHE S B o B AT 30 70 B TS0 e Irdn . e AT B EAE AT
VUANZERE, B TAESURU RSB RARGEL. GRS E . 2o SRy
B U8 T BB 1 £ D A 2 P2 o A 0 DY A P2 T RE ™ A Dl S o X — 25 1R AMEIE W]
TR AL, U H O BTN 2 45 B2 ISR R — € I .

HBTTER

ASCUASEAL BN R T Z MO B, B0 BTN AN R 4E B TARSUA
[FIZEE RS2, DB B 1S A0 AR SRR Bt — IR AR FEREAT 1 B 2t

EEER

REEH LRI AN A EH A —ERNSEE L. R EHERIHHmai.
AT, NRIE AR, 38E S AN 06 B2 0 52 2% B P ks SR 0 S TR o 1B 2 5 FE ) 7 A
CoBEATFORONE, AR e T Co BT $10 P R B R (0 28 A 0 BT H0EL, ST BE T3P 45 4 DA P A1
PrnfE e o G AL BT I BT T B DU A R R OGS B L CAR S0 AR R A
IR FT LA, B EEE RO N FL 0 M B AR SRR O BT $0 7 AR AR, JCHGE AT A
SEATINRIE BN E, BRI BRI Co R 411 By R B4 A7 T B2 o

WL R R AR

AW FALAE LT JLRURRIE: OB TNy — M M R ARR RS, SR =51
RS N O B PEZE SR RE M, AEASHIE FU R 2 1 A 3R AL B AR AR R0 RN D BB RR AL, 1T
BT HEAE R R BRI 2R, AR ARREAT X B O R T H7 1) B A R 5 S5 R B e b,
G NER RIS S A RO R . BT TR 20 B 2 T UG, AEAROR AT B AT SE IR R KB 7T 90
o XTFEARHIEN SRR PESCIE NS, AEARR AT U X SE AL N B3 AR o 5y T FA) ARy
PEREAT W -

e BN
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W

=4 i B R T SEECHONKCP 3T, ATty 3 1 Hon R g R g i, X
it ffe A5 i PRV Al WO g . AR AR L — R R IR A B Ak, AR IRHEAT
W) 2 s Ak, HARBEE M T B RN B TARESS . ARSI WA 5 AW &,
WA E B I NGRS A G R FEEEOR, AR, A LA K AR A i =
LOIAAMR, MRS s thE A AL B —fF0, ASCCLR TR & A A E B AR T
MR, RAFGRENTE, MRTFREHE A FRE B EEIVRIEAT 287, IR R
FEAREP AR ZAEBAT A G, RIS A R85 IR 55 R AT T, DA O3k
[ AN B Al e BE B S IRSCR BRI SE, fedt Al P R iR e

R G BWERE FRS

Abstract

At present, the disposable income level of Chinese residents increases, which drives the growth
of their consumer demand for automobiles, which also promotes the rapid development of China’s
automobile enterprises.Together with the automobile manufacturing industry is the automobile sales
enterprise. As the terminal enterprise of the automobile industry, it carries the important task of directly
docking with customers.With the continuous development of China’s market environment, there are
also a considerable number of small and medium-sized automobile sales enterprises have developed
rapidly. However, compared with large automobile sales enterprises, their capital is limited, and the
service quality is relatively insufficient.In view of this situation, this article to kangyu automobile sales
company as a specific research object, using the method of questionnaire survey, analyzes the current
situation of kangyu automobile sales company customer satisfaction, and investigate the shortcomings
in the process of customer service, explore the feasible way to enhance the customer service satisfaction,
to improve their customer service effect, promote enterprise customer satisfaction.

Keywords: Automobile Sales Enterprises, Customer Satisfaction, Customer Service
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Lo R A ORA BAE BN HE A ) [R] I A R 5 e 7 i B Oy 24 N AR & 4% 5
WHE G, XERRON TIREHE AR SR B 5 KRB EZ R ) Gt WA ST 7T
R, B RETIRE A A F R R B IR S W UIREEAT 1 b, TR E A
A RROLT 1999 4, EEWSNIREERE . IREYEE . RETMMAHE. RERRHES, H
i, RS A TEENSS, Al 55 B 2RI T B SR B B S . T4
BAFIRARIFIRSS . B/ E ENGE B, FFEONE RO 7T 2 %

VR —Z R rp N R A AR A, X BN 2 i R AR T WF 7 m] A R VF
A TR E S T IO R . IR T P T — BUN TR R R B 17 k[
JRAC AR SE S TH RIS, DR AT Rt B ven 2 (A0 T R N VU A B 4w (0 8 Je PR 22
(RO By, T HESh B VA B AT ML RV R e IR BAT 7 EE B R 45

WL E

ARSI T H IFE T LR TR E AR 0], R FIR 2 w2 i s L
WREAT 704, IR HE P IR SS SR T A R AT R A )G, R TUAT A RO 95 5 2 Rk 553
BRERITAT 7%, DLHOSEE /NS A0 B 5 2 IR SR A8 %, etk %
JHHE R

SCHRERIA

Luu et al. (2019) % P #EE R B K DPAR P AELE . R a
AANHRRSHWAN R WHEE: G, AFTER. k. Patkae. (858, BFaRm, &
FOAS [F R R 2 U MEAN ], S ORI, At T Ab A B TH R

FRK PRANGK LA (2018) Fi HE 757 & 7 THI & 7 I B B R R AT VAR, Hib & P ek
Sk, AR T IR RIS R R I, 1R T A RSV fE bR . o —dR
b TR 2 P 6P S T R, RO — B IR PR PR A AT M B R AR, T ME N
B e FH o A AR P RN . s, R EMER T R R AR TS b, GBS
M5eg, MIEZEHRIREREE P HEE L L 4B, IRaE P HEE Rl EFRER
Wots, R A B YR AN 2 PR SRR

T (2015) MR EMER PR EMIRA Y TR, sl SR T R R e
VR EE A E B 1S RN X T 2 3 R R PR S 7R T S A Rk 23 2 T
T At AN A R B R i S B = 2 —

BEAE (2016) @A AT ALK, FEE 5 TA NI TAES B DA 1l (1 V3 J& it +
BRI FFAE T B, (IR &R BN E e IS 15 s T e i #2 H fr
BRI o

5KV (2018) A 2l IR E 73 0 Tl R ORI SRR S & BARROAT ML SER L 4

FITRA S ) T P TR R AR 5 2 LA T At R RE ARG AT PR 321 A [ T P e 4
RRFGEEESIINTTH

W T th
SCHR I BTide: FEGE LR R R R RN R, R E R 57 S
LHBMES T GIATIRR, AMSRBUH R T SCHR,  IFxr 1T 04
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&AL ERTFIREHEAFRMEERITA, X I EAT 55058 5 M BRAE L BTN
TR N RIREATIR A28 5 i e 3R AR Ja AR 55 1% 7 BEAT 1) G T

TIWIREES

BRFEAREHBARR PHEE BRI
1. AW %
AV F BEFIR A A R 2 I B VA 2 1006 B TR 6 5k 2020 559
2021 4 6 A AR FIR AWM E A A ATIEMNTE SR T, AR AT A R IR E
N TERRFREHEAR NI TREREESIIN R EREFRENEEAFE THRBER T
2 IR R TR S LA I IR W ) HF A I R ZE S 2 7 A B S 5 AR ) 45 1 2
R
] 45 8 20 RITHEBRARE R ONTE R TR EHE AR NS WNEAR. JEEAE T
HRBER TR IR AT UIRERL 58 HIPEWEENE - . ARES SRR E
WERE .
2. AR
AV 3 B A WSl A v, B AR RS EE R T, SRR EEEA
AR PR S LTIV, BRI S B O AL . EIRA RS B, A EE S
RPN, Hor, S AR R P I SR AT, AR M. R
iR, iR MR B EFIREEE AR R ISP ESE. HENRARSSE.
IREMREN . REEM A ERE . WIS SR HHE TR 1 32 2k 5 1 5L it
BCRBAT IR, FERTR T 8 5 5l A Dldk AT 7 A2
BFEAREHEBAFRPHEERES R
1. EFREHEAREHEEEAS I
7E 2020 4 9 H-2021 4 6 AE EFREHE A FHEERT N, XTSI T EWAL S
MBEEE R FREHE AR TRER S G IR B FRE 5 R HI%E 7 AT SR, AR
IR 129 4y, [BIU 1134y, [BIWE 87.60%. FEFT U 5T, %% % 100 4y, &
M As 13 47, WA 0% 88.50%.
FriA 2 ) 100 7% ' B — M B RHE LR 1.

R 1LHEN R BRI R

HH L TR
n 100

P51 S 55
ECq i 45

G 20~30 % 12
30~40 % 42

40~50 % 39

60 % L) I 7

GRLON 5 TCA R 8
5~10Ji G 52
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W H L TES
10~15Ji 7t 30
15 7icll b 10
AR LTRIRLLE 68
AFF L 32

2. BTGB AFE R HESIR
(1) REFIRGR R 55 L A e A T P2 2R

WIS REFIRFAHE A A HEAEL. HEAN RS SE. IREER A, R
N IR X T E R I PPEE R, TR & 7 & O T Ak (K5 7 A 55 2
KR, FEAFBENSIIHERILR T 56%, WAEANIRSEERFHERLRT 69%, X
AMVIRAEVEREA A T I AL B 1 66%, AR 18 ] AR 5 A R A AL B 64%,  ilfeinl
I EFRBE] T 52%. HEEET S, JOTEmE A R % O Tl ) % T 55 Mk 55 1R
BRI

R 2 RFIREHE QR 2 SRS IPPES R (n/%)

HiH % 5 (%)
n 100
AT GG A = 31 31.00
Ee AL = 25 25.00
AN = 34 34.00
EFE AW 10 10.00
HENRIRS S L= 31 31.00
Ee A = 38 38.00
AR = 27 27.00
e AN = 14 14.00
RN L= 25 25.00
EE A = 41 41.00
N3 24 24.00
e AN = 10 10.00
PRI ) R B[S TS 25 25.00
EREE= 39 39.00
N3 24 24.00
EH AR 12 12.00
e e = 27 27.00
EREE= 25 25.00
KAV NP 40 40.00
e AN = 8 8.00
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BRI BB PEEE R AR, R A RS B % RN AR N IR G
JTHEAT SRIAIS FFBA NI A, A2 W il R B0 8 7K S R 55

FEHE NS L, 2R RR A SEBCHRIE M BOVI AR F LR
VT, BN GO S AR, TR 2 7 IR W A 63 F 17— 72 5

FEREVEREN AT, K& P Ronad N Z g, Xtk
TR R A PRI, (BAT V25 ) EIE AT C2ext Rk Re A i 7, DAy
H & R4 e

FEVR AR AR 25 T T, % P oRxt - B R, S N SR AT R
E LT IR A 2RAT I A0 R BT A U 23 OB, I LA 225 R R LB,

s, WRERE RIS TRE, 2% R a1 1 a) i
W, HIEBA e R MR ERai R Tk, w5 A WA RS A g K. RTR
ZEAH A m 2 P P R PSS SR A v R 2.

(2) RRFRAE IR R R IR S5 AR

R 3N RRFIRIAH o~ 7 2 5 O T A AR S R S5 O T R R AL TR, 4
BRI EL R TG, BRI o w5 X Aolk A s 30 HO 85 5 7 R 75
BMMHEAWE, 2% EH AMIER LS EETI0 S RETIREH & 2 "X 8 i
T REEIAE . WEFIREHEE ARSI MRSESE LR, FI0TRFREHE AR NS
Ja B 55 A FERRAS T i, (BN RCR AN U R TV 5 A RIS AR 76 250 B B (R JA iRk 55 &
ST IR

R 3: RFREHE QT Z i B B RS HT (0/%)

A kS i EE (%)
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f & E AR B E R E K 9 9.00
WFRMEE TR, A SZEHAT T HE 14 14.00
AV BT B A 45 5 R 25 ROR AR U 42 42.00
ANVAEREAT 5 5 RS I (M A AR H 3 35 35.00

(3) REFIRAR R AR AR S5 A Bk

R 4 RTIEHE AT PR BRI IR SR AT (/%)

g | % L (%)
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AP 3 o AR e HRAT FIE ), DA E] T BRIV E R AT 70 70.00
Akt FR A 5 75 2K B 15 15.00
AP AR BT S IR 5% I S FEANEE 8 8.00
AL B 5 AR 55 A R DR B 5 75 oK 9 9.00

R A N REFIRG A  3 O0F Alb AR J5 Bk 55 07 T RO ANE I 2 A . T
F TR TR S 2 F AR A R S5 (0 B R AR TUAE T ot % 7 I e R A B ACR AR
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RO 2 A RS (R, (EL2 P RSO R A S 2 R, Y
41523 ) R AT RO P R SR,
WS 14 5745 e AT DAt S B 4 PR P B
ML BRI PRI, TN 2 B TE P T SR, L% I
B TARHE T2 BTLA R DU RAIT L, ORI LR b1 el (1 SR A% B 2
VR S B A IR T P AR 7 B SR B ORI S S 5 0 2
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XA AR IR ZE A KRk B e EOVRER X A SR A2 R, D&
NARKBBX TR RZE; WREEARERIMX A X 5K A LB R ko FTEL,
A G PRI ORIERE 2 MR PAAAEA L, TR RRE L B B BT e SR,
WRBEYE . NA LSS JETE . SRR LA 8, R R wiRAfm kiR B
B ARER I X S St AR 58 OR3P O 2 [ (KR 7 T R T 56 PRI R 2R 5 SR e 4 eI
7 BRI IX S Sl AL 5 0 3 A TR P M A 0 56 PRl S R KA e R L
MR SE St iE R AT %, ERBE R AR, Wit T By 2024 4

KEE: R 2R RGN IF

Abstract

The Wuling Mountains, Wumeng Mountains and Yunnan-Gungxi-Guizhou Desertification
Zone in Guizhou Province, China were regarded as actually research object to research the specific
path choice of tourist industry can promote rural development. Based on the system dynamic method,
thinking it on three levels including the impact of tourism resources on the rural development system,
the impact of government tourism policies on the rural development system, and the impact of
enterprise tourism development on the rural development system to build a dynamic model which
tourist industry promotes rural development, and come up with building a series of proposals, such as
economic benefit-oriented programs, environmental protection-oriented programs, social
transformation-oriented programs, and coordination-oriented programs. Simulating the changes in
rural development levels under the performance of different tourism industries from five perspectives:
economy, talent, culture, ecology and organization, and then improve the overall level of rural
development through the matching scheme of coordinating the efficiency weights of tourism
industries. Make a conclusion: The rural development exists unbalanced phenomenon. For example,
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the regional talent and environment are relatively weak represented by Dafangli County; the
ecological environment of the area is urgently needed to restore represented by Ziyun Miao and Buyi
Autonomous County; the regional economic level is poor represented by Chengheng County; and the
regional talent, culture, and economic development are relatively lacking represented by Longli
County. Therefore, we should attach great importance on leading the tourism industry to restore the
vice which exists in the rural development, and by coordinating the economic attributes, industrial
linkage attributes, talent and cultural attraction attributes, ecological protection attributes and
organizational attributes of the tourism industry itself. Firstly implementing tourism industry
development plan which is environmental protection-oriented in the areas represented by Dafangli
County and Ziyun Miao Buyi Autonomous County, and then transformed into an integrated plan;
Firstly implementing tourism industry development plan which is economic-oriented in the areas
represented by Chengheng County, and then transformed into an integrated plan; Firstly implementing
tourism industry development plan which is the social transformation-oriented in the areas represented
by Longli County, and then transformed into an integrated plan, and the program transformation
period is expected to be 2024.

Keywords: Tourism Industry, Rural Development, System Dynamics
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Abstract

With the change of economic globalization and China's consumption structure, consumers
choose more and more choices in energy, and the change of consumer demand has a certain impact on
the coal industry. In the research of development strategy, the research on the development strategy of
enterprises in the coal industry is very rare. Therefore, centering on the theme of development strategy,
the paper takes Panjiang Precision Coal Co., Ltd. as an example to analyze the current development
strategy status of Panjiang Precision Coal Co., Ltd. Among them, SWOT analysis method is used to
analyze the development status of the company, find out the problems of Panjiang cleaned coal, such
as single product and fierce market competition, and give relevant suggestions on expanding the market
and diversified products, so as to supplement the research literature of the development strategy in large
coal enterprises.

Keywords: Development Strategy, Competitive Strategy, Integration Strategy, SWOT Analysis
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Abstract

The competition in today’s society is very fierce, the continuous flow of personnel, the vacancy
of professional talent, large companies suddenly realize the importance of talent.However, for a
company, in order to retain professionals, it is essential to improve employee satisfaction. The sense of
belonging of employees and the centripetal force to the company are equally important. Companies need
to understand employee satisfaction and existing problems, and make relevant decisions about the
existing problems to improve satisfaction and retain professionals, which has become a problem that
modern companies need to solve.This paper takes the satisfaction of Wanghao employees as the
research object and combines theory and practice.First, the relevant theories applied in this paper are
expounded, and the factors affecting the satisfaction of grassroots employees are analyzed.Through the
satisfaction survey of the grass-roots employees of Wanghao Company, analyze and evaluate the
satisfaction of the grass-roots employees from multiple angles, find the existing problems, further
stimulate the enthusiasm of employees, improve employee satisfaction, and put forward improvement
measures.

Keywords: Wanghao Company, Grassroots Staff, Employee Satisfaction
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