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dinaulatovesuilanunniian Yadeiitinasonsinaulate fo dadoqunindud Jafedoidees
n31Audn wariladesnivesdui dusUuuunislavaniifnadensdindulatesesasn fo Waknsw
duAuteya (Search Engine) mumuguuuuiatn (Facebook) LanaanMsAnwInIemuansuy
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ABSTRACT

The objective of this research was to study “types of FMCG (fast moving consumer
goods) advertising on the internet influencing the consumer decision making in Bangkok”.
The methodology employed consisted of both qualitative research and quantitative
research.

The results of the qualitative study revealed that advertising agencies use banner
advertising for creating awareness and that it is viewed as a door that leads to the product
website. Search engines are used for supporting advertising campaigns or sale promotions
and Facebook is used for employing viral techniques through the addition of friends. Key
opinion leaders help to expand news, introduce products and convey a positive attitude
toward
a product. Both online and offline mean are utilized to communicate with the consumer.

Regarding the quantitative part, the results from the survey found that different types
of advertising involve differences in decision making. Banner advertising was the most
influential in consumer decision making. The factors that influence decision making are
quality product, famous product and price of product. The other two influential forms of
advertising on the internet are Search Engine and Facebook, respectively. Regarding
demographics, it was found that differences in age, education, income and occupation
correlate with differences in decision making. However, gender was found to be
insignificantly difference at 0.05.

Keywords: types of FMCG advertising, consumer decision making
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Nnagnifiesesiuliiaenadesiunamginssunslidinuas mslidevesiuilan uunldumiiuled
ag13maupe lanisrlaguugnely Online-digital Shopper Marketing Retail Marketing  #30
uiinseiis Mobile Marketing (@an31us \WisugaUnn, 2011: 142-143)
definnsunlusuduiudevinisilavannadedumesidn wuin dudiduuszian
\Rensituga(High involvement) 19y saeus tn3esneniimes thu aeuladidlow iusu nginssuves
fuslaaiiiodosnistedudinaitu asfosmdayalunate q vis lidasdudedsiiu do
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Jausn (Pop up), Unuiiu (Button), lawuasasa (Hyper link), JWsunsudududaya (Search engine),
w3etedsaueaular] (Socal network) 8 FsnsAnwniidensuuuumslanan 3 JULUUED
susuunhinsTewan (Bannen) tosnifusuuuunslavamisdedumesidn fudsudusnuay
Jagtudedonld suuuulusunsudududeya (Search engine) downsiildegraunsnarslunsiy
Aumdeyaiioidgiiulesidng q wazguuuuiada (Facebook) gUnuLTdusunuveaaIest
dsaueaulat (Social network) Ailéisun1afongan

Nndoyatedu fiTsaulafiezAnuguuuunslavandumusziangUlnauilaafildudamun
Wegeniniga uazdisaign (FMCG)  Aifinasenisdndulatovesfuilan swdadadeiidmanie
ngAnssumsinaulade iethwaitenduwnmslunsnaununsldlavanuudedumesidn 1y
wuamsluniseonuuunulavanuudedunesidnlildedadivszanam  wasiduuuinisly
nsfnwmginssunsdadulateresiusinadenslananuuiedumesin
I UIzaIAYINISIY
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\Jun1siduuuunan (Mixed Method Research) 195218035390 2 dnwazde dnvazdinds
Juns3de18enan1m (Qualitative research) T1usIndayauazazidoansauULuunslayan
vndedumesidn neldisnsdunualuuuianedn (n-depth interview) wdasilefildlunisfinu fie
wwuduniwaiuvuiilaseaie  Auyaraluvisndmunulavaniiisideadunislavanniede
Sumedidn 4 U3 Juduuiimiunulavanaina 2 U3 Auuisviumilasanyiesdu 2 U3en
wardnvazfiaeadunsdFoiBasunn (Quantitative research) ielimsudianginssunisdaduls
govesffuslnasesuuvumslavanuudedumedideluanngunnumiuas Tngl#38n193fouuudaaa
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T2y uudedumasidn 31U 400 Fags
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Sumedide  wintu sudenduildvensaniiedu fuilaadaduladelasnisundeyaain
Sumesidn madenguuuulavaniuegiuingusrasdvasnislavaniineld Ssguuuumtimlewan
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\Wisuailouayaniiivaeswesieseilatl (Offline) Mileatuayunsduaiunisuie Sldiudud
UszLnyiAensitugs (High Involvement) wagguuuuimata (Facebook) Tiiteai1sanudusiusiungu
fuilan uazifleususissdnisdaaiunisne Tasnsislalasidu (Micro-Celeb) fiifiBnswasie
naudsauealat] siFeutennu wWeliuslnafinmuuazldduday duiFesnisesnuuuiiieldly
nslavanuudedumesidn sgldsunmannnindeniny madeudomnulidessn wszguslaad
dunaudumesidesinagliresvoudiu emiesilsinaula maduussloafisild viansienads
Aunszua visellvesseiauidivadtsanuiiaula warnisi@sutenulideulvuuoss sy
fuslnnasdo uenoniinuesnulewanmedodumesdnemaduduesuaiinnnidumgna

nsdeansiioasnanssug madenltdefnsafunguitmuneg desiinguidmnodules &
nsdufindinedials udrarsliiAnanuidlunindrdendutivmune Funulewuniidaude
a51eassd DreliAnns3uilaR uenanideslidesenlat (Offine) wardoooulail (Online) 141
shodu Tumsassvimuadvifdensdud éfaqmﬁmmmuﬁﬁﬂﬁﬁuﬁmL%a Wy pdiigandliiuds
UsyAvnmuesdudn videiangrudaseine iemiesiiansy mqmmaﬂwmmﬂmwaﬂ (Key
Opinion Leader) sntierdeutermnuiioviliguslaaide uas Lﬂmwﬂuﬂmwmmamwaum uonand
vosssiadiinldlufonssy Lwaﬂivaummaﬂ% Fosgilnmuen aztapai1evinunRTAdens AU
mwhAensauifuduilnafesinegnsaiiles uayisnisdemaiieliiuilnadnaulate dousuanns
flawazmsnaeumnuAndiiuvosiuslaafietiausludsiifuilandesns msfidumilnuindodie
fde1deq finiuadty Wuauiisinduaumifniiguds wieidududifanumainmany Tdiu
Pagliiguilandadulate uazaisiinisduaiunisune enseduliguilaadaiulateiiiu
uenningursdslufiodumedidn favsnadensindulatevesiuilan fuslnaandoauludsay
ooulat] uhmnnnazlallédintu willdvswaitagiliuentindetin uagldaudmmii

2. mafnwmginssumsinauladovesduslng duadsi

nausegnaneaLiulavanauiUssinngulnauilaeildudvunluegnisngs uazdisiagn
(FMCG) vudedumesidaluguuuuntheindlaman (Banner) 1niign Andudesas 9050 Tavdry
Tng/lihnsdoAudrumsdumedidn Andudosas 7175 Tuvaedfuilanfinsdodudriiums
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Sumedidadiauilumsto 23 ounds Andudosar 4336 wasnguinedisdieuAaiiuia s
Tawansemsdudumdeyaiierfuaudussamaulnauslaadldudmualusgrssiniga uaziisian
an (FMCG) vudedumediininanenisindulato Andulesas 61.75

Hadeiiduadonginssunsdnaulatedesuuuunteiidasan Banner) fo taduamain
Fuf (X = 4.41) Jededeidosveandud (X = 4.38) uariladesimvedud (X = 4.36) Tuvas
fitlafefiinarongAnssunsdnduladososuuuuTsunsudududoya (Search Engine) Ao Yads
s1aud (X = 4.36) Uadeleidosvemsaud (X = 4.33) uardadumsduasunisue (X = 4.31)
dutideiifinadengnssunisiadulededeguuumada (Facebook) Ao Jadesiandudn (X =
4.22) Uadeteidssesmmaud (X = 4.20) wazTadomslawandudn (x = 4.13)

3. MINAFBUFNNAFIY

suNAgu 3.1 SULUUNSlawanAufUsEAN FMCG vudedumesidniiunnsinsiu duase
nginssunsindulatovasuilaelunnsunmmuasfiuansaiuy

nwan1sANEY wudn JukuunsTavaniuandratu fuadenginssunisinduladoves
fuslnaunnsinetu egnsiideddymeainniiszdu 005 Taetladeiituadonisdadulate Ao dade
AN MYRIAUA (F = 33.149) Uadunmudnuaiziau (F =15.941) Jadedeidoswosmmaud (F =
7.938)  Uadusmwesdum (F = 6.134) Uidedoyavesdudigasdla (F = 5391) Uadums
SuuseiuAutu (F = 8.062) Uadefianssumiemisnain (F = 5.426) Yademslawanduen (F =
6.187)  Uademsdaasumsvie  (F = 10.213) Uadeduwuzinngiingudaueeulad (F =
3.948) warUuuy Banner (X = 4.19)  fwadewgfinssumsdindulatonnnitguuuy Search
Engine (X = 4.17) way Facebook (X = 4.02)

suNAgIY 3.2: SnuairnsUszannsfiuaninatuvesnguduslaadisuinslavanduiuszian
FMCG vudoduimesidn fnasonginssunsinduledefiunnsediy

NANANTIATITiTeya WUl dnvarnsssrnsiuendistuvesnguiuilnaiuinis
TawanaudUssann FMCG vudedumedidn fnadewginssunsinaulateiuanseiu luifauyn
tady ogadidoddymeadanszdu 0.05 sniudnwvagmanailiunnsiieiu uazguiuunislavan
vudodumedidn fnadenginssunisindulatolundudaseny 2024 8 Aflerdmdutndou/
tinfinw snningurateny 40 FHuly Tnefitateannmvesdud udedefifnasonisdadulate
uniign luvagiitafededsmeindud dadenisduaunsue wazdadoduugihainiiou 1
wam'aﬂﬂiéfﬂﬁuiﬁﬁ?ammmjuﬁﬁswlﬁmnﬂdﬂ 30,001 UTly wagilszAunsAnYIEINIUTYYI93

Jmeiazasuliin mslawanduiuszinngulnauilnadildudmunlueganaia uasd
51190 (FMCG) vuAeduwmedidn frasomssinaulatovesiuilng warsuuumslavauiionieg
Tarwaun(Bannen) Tsunsudiuduteya (Search Engine) Wiata (Facebook) vudedumesiin finasie
ngfnssunisinduledevesiuilaafiunnsnefiu uasmsfidudginrunindedio fedes Huiiddn
fawteliuilnednaulateld Tasiamz msduaiumsue tenssdulviuslnadadulateidu

nsefUTena anunsneAunelddd visniunulavanldzuuvunislavandssian
wifginslawan (Banner) titea$1an33us (Awareness) a¥smnuduinslumsifiunsdui 4
aoandeaiu Belch uay Belch (2009: 490) aBunefa Banner ilusunuunslawanluiuledliiile
afsnsiuudonsandt Irudnlugnisusemauaznisdusneta vieile inqusvasdnisnana
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NNANT LAZADAARDINULUIAAYDY Cunningham Wag Brown (2010: 39) ﬁﬂﬁi’]’;’i’l Banner Ad 1Ju
sUuvulawanisgalidluludvledilavan Taonsisgagndlml drusunvulavanyszan
lUsunsuduAudeya (Search Engine) #38M3lddl 2 35 Aeuvuideanlddnefiuuuurines nside
Aldfdnefonislute dq du Wefuslnau Search awiveil vindeAudtuilivanues Google
sedonderldineli Google Fsdonndasiu Levene (2010: 64) e3unefia Search Engine 18u
wilousnuiUszadoyaluivled Inedidrdrdgluniatadwivled dwmsudldlunishumdeya
WReIiU  aeanwal wazUsedaas (2551) nandanisyieaiariulusunsuduaudeya (Search
Engine Marketing) §l 2 &nwauz fieailosiufe Search Engine Optimization (SEO) Aa3gnsvinly
niiiuledegdduiitvodusunsuduiudeya Seaenndeatuudnmunulasaniiuisedildisnsg
dudniielmndudesusiugug elvegluniusn iesnguilanazeuminusn nifiaesealsils
g1u daudndnvuevisAenisienud weliniiumesgludfuiidniudeanis Fondn Search
Engine Marketing (SEM) Tneusemsumilavanldisnisde Goosle Ads luunns idedrlddese
syugnaLazAanIIAaN uazguLUUIadA (Facebook) Ao danueeulayl AfanuAnmieutuiog
sy Befidvinanin szludenuvesmania deyneylslvludauduasde Ssaenadasty
Kerpen (2011: 176-177) naafie gnéndiveu page lu Facebook WuAsATanlunsvenenguitou
\Jumsuentindetin saelvinguiiaainazidugnanlusuaniiniuveuludumillewan Tdiei
Ul Facebook waraemsiviguslaaiiuing Like iws1zn1sna Like Tu Facebook ag
thanduilvmnguieiudug forassidugnilusunan aenndostuuismiunulawan nan
1 maguslaadlung Like dudmildudn idenanguilaaduniau Facebook 3n Audntuazds
Pransvidouneuldg Wulvguilne Inelddoaderldans uenaini Brogan (2011: 162-164)
8138438015 Post Tu Facebook asidnlurinmeifiewfuused nenenuiiasndieulaiq fnnie
nzauifizeninaule Jsaenndesiuuitvdumilananiiynis 33013 Post lu Facebook A25¥
ynfu wiildesdoutes insrzduilnaande uenainil Veloso (2009: 43-54) nanafis 5 Sumau 7
wyhlideomslavanluduledausavedudls Tnedunsld madluida mafiveaindede
Winsesdninguazananioiy nslddmiuansensualunudiidumena waznisldgiinimda
u&n (Key Opinion Leader) sntherdoudonnsludivled ielvfuslaafinanuide tReviusiidde
AU Feaenadosiu Ryan wag Jones (2011: 29-30) MioSueds filavdna Wuauilldaudilual
uazinuuzilasuanda q fu auluinveduusdniosunistodudludesdigisvinadany
Forngy videdinnwd uaznislavanlutligtuiesieddfidossulat (Online) fudooenlay
(Offtine) s Tnglddanosilall (Offine) 1ileai1snssuduasnsedulidnivled uagldde
ooulatl (Online) iielitoya waznszdulifulnadnanildusuiunaud

msfnwadstinud uuuumslavanaudussinguinauilnafldugmusluegnasags
wagilangn (FMCG) vudeBumediiniunnsinaty fnadenginssunisindulatovestiuslnaluie
nunNUMmIUATUANANT Tagguuuunislsivantisngdaiyun (Banner)  AnadangAnssunng
dnduladouniian \Humiloutszgingdaiuledaud wartatefiinaronisinaulatedeguuuy
wihenslawan (Banner) 3 dufuusn Ae Yadeguamaud dadete dusvemsdud uazilade
51A1YRAUA1 doAARBIIU Schiffman uag Kanuk (2004: 559-561) adungfisnszurunisandulain
fuslaasinfinnsanassanunsduduaramandidniios noudnaulade vieduilaaldinauei

759



¥
[

madszyadnnisilygyrddad assn 3

o

22 NaEN1AN 2556 anntunnsaanstiyayaidmd

AavaNURveaduAtun1sUsEIiu (Criteria Used for Evaluating Brands) tngldinauinssmunaiaud
fifosnisuaglifanssumisnisnain flideya (Marketing Inputs) $nqfulnalidedudniug dau
Hafuiinaronisinaulatetiosiianie Jadumuurihanduingudeuesulay

LaznanAnvIdnarneUsErInsiuanaaiuvesnguiuilaaiifudnislavundudn
Uszian gulnauslaaildudmunledissinia uazilsinign (FIMCG) vudedumesidn fiuasie
wofnssumsdnaulaeiuansetiu idludueny seunsfinu 91818 018w nfumednumemng
wadilsunnsnaiy Tassuuuunislavanuudodumedidn fnadonginssunsinduledelungudas
919 20-24 T or¥mIuiinou Wndnw mnndingudaseny 40 Tl Fsaenadesiunanisding
Tasnwsamangidrwunnduledves Truehits (2556) annfian e ordwdulinGou dndnw was
aonndosiy Ins1 Yoansaed @unwal, 9 Asnew 2555) ind1ndn nguisguidunguilédumeside
wnnnidelnsvies ddlundudsnaniatefidmadenisdindulate fo tadenmnindud mmengui
Tnanegiudedume fifmuarioaudriu dedumediin drfunsiimnivasdadulatodudn ffes
afinanmuesdudidundn Geaenndesiu egaumys (2552 9) lénamisadunismaredisiavinasie
anuRilatoirdosdronsinudedumesiinunniign Thun dadeduaen windus demnanisde
Fmeuaznsdoansnienisnain luvagiitadedeidewomadud Jedomsdadiumsue uaz
Paduruuzthanidiou fnadensindulatevesnduiiinelduinnit 30,001 vinduly waeilszdu
MsAnuganITyanideaenndostu exlsa yuas a ogsen (duntwal, 14 Fwnay 2555)
na1791 Msdaaiunsueduisiinieinliuilaadnaulatelfunny wasddidsvinatuniste
wniignfe Auseuisludnuaeduiiou

GEL
= < V1 a v a LN YENEY) 1
PNHAN1SANYY LLled sUsuunslavanduisziangulaaulaanldudmunliedia

< = 4 a ¢ & aa | a v a & [N
53057 uaEilsnmgn (FMCG)  vudedumeiilniilnasenginssunisandulazevesusiaaluiun
NFaMNNYIUAT MegULUUNTisnslawn (Banner) suuuulsunsuduaudoya (Search Engine) uag
susuulAadn (Facebook)  finasianisdnduladevesduslna lnsanizsuuuundisngdawan
(Banner) \Juguuuunislavaniinasnenisdnduladennfianiungueny 20-24 U Fanslavanduen
AsiuSeIRuNMYesduA Weadsnudulaliduiuslan mseduslaadunquitengtes 1493
drlngjodiudumesiin woRnssunisdedumdnazlilidudeduinsussensassndus {Wu
nauildfaaiuduivesnseioude Wewwadumtoyainediudun s1useasdunneifunseyuie
o = S a v oa v A a s e U o & % a v v o g ¥ 1 A A
Tomnuniaududsufgivaumliludedumeiidn deuiuledvesdumsewiliguidede day
9348 denuriuade Wenlinanin dnwaznisldanuiide wasinislawan nsdaasunisvieiie
nszauliuslnadnduladelaiiatu luvaeiinguauidenguinnii dseduns@nwaanintsyans

a 1Y ' = o 4 o a v @ = T
wazdselauinndt 30,001 vmdulagaulaluisesesveidusvewmdum MsulseiuAuty uas
ALUEIIINUARRRIY Aeludud1AlslduananiiveIdes viekiingudauesulatunaiieniny
fulaludadum nioudulimssuuseiuauiu mnlineladum weasienudulaungadu
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Collaborative Project-based Service Learning for Transformative Purposes:

A Lesson-learned from a Creative University
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Kanokporn Pennart

AAIVINTSADANTNT AULTUNAFAIENS UNINYYNTINN

Department of Brand Communications, School of Communication Arts, Bangkok University
E-mail: kanokporn.p@bu.ac.th

unAnga

mefenili ngUsrasifiossinaunBeuilldtunnnisdanssuiunaiioudsniukiy
Iﬂiwmu%miﬁqmu (Collaborative  Project-based  Service  Learning) %adﬁﬂﬁﬂwﬂ%uﬂﬁ 3
aAdsmsieansng auzdiamans winendengaunm uaznguidaulddrudeluiiuiisua
Jessnides snneaulan faviaunusid ieiduuumalunssdndadinaivinisdearsmely
ARSIUT 21 ﬁéfmﬁﬁu’qmmﬁmmmmia Nnweidsdnniya (Contemplative Learning) wagdniin
sulunssuiisseudetymaruvieualudsen Wlanrudesnadadnvesdiiduldamiderily
syduyana vy uavdeey eauuusudldednsdsBulugansnann 3.0

Uszansiildlums@nulaun dndnwiduau 130 au fldnlddrudsluiuadosntes
$1uau 50 Ay insesilefldlumsAdeldun wuudssifiunaruianele Fsihuniiesziteyalasns
yanud Alede uazfesay wuuduawal nMsazvioundy (Reflection) Fadunszurumsinmes
n&sn1sURTR (After Action Review w3a AAR) upzuuuapuniueaulaindsduannianisfin
PNNANITITY NuIguvuilanuiaelarelassnuusnsdadluseduiin snuiunginssuulsedns
laun auliseutdeuneunusderenjlavestinfnuiuiangy wasludiuvesfisoulinnuianalaly
Aanssuwazmaiangluailuseduinn

ARy NsiSEuiuUTIile, nsasuwlaslunues, 1ASIUUTNITYUY, WINEFY
a39a73A

ABSTRACT

The purpose of this research was to review the lesson learned from a collaborative
service learning project in Chiangraknoi area of third year Brand Communications students on
the perceptions and values of their community engagement experience and the satisfaction
of community stakeholders. The findings will be served as a guideline to prepare desirable
Brand Communications students who should learn not only academic skills but
contemplative skills and social conscience.  Brand Communicators are required to

understand social inequality and gain human insight of all stakeholders, individuals,
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communities, and the society, in order to develop a sustainable brand in marketing 3.0 era.
The unit of study were 130 students of BD 401 class and 50 Chiangraknoi stakeholders. The
data collection tools were satisfaction questionnaires, analyzed for frequency, mean, and
percentage, interviews, after action review reflections, and online survey after the semester
ended. The findings were the community partners and participants rated a high satisfaction
on these service learning activities, only few comments on some students paying less
respect to authorities. The students also rated high satisfaction on their service learning and
inner transformation.

Keywords: Collaborative Learning, Inner Transformation, Service Learning Project,

Creative University

umin

Anuasuudasludsugaasaumeanaznszuiuvimilvsvesnisnainga 3.0 Tuidumai
yoogaBslumsndntdinanmmananauasnsdeasnmanaaluanssuil 21 feasdosfeniouia
suanuiviulaniiumgnnsal Indrinanuiuiiaveunisdsen wazauidlanywdiidudidmls
daude (Stakeholders) agnsandaauiisszsudniaaas (Philip Kotler uazauaws, 2010 ) msiiey
nsaeuluguuvuiAndiiunisussensuaginueanuauisavesiaoudundn (Lecture-based
Learning) Fdlslitesweitazi g Seulasianzlunazimeanmans sminendongamwiliuaandy
“UmIngnfeaseasin” awaunsailkasuszendldnssuiuiimiludvesnisnaingn 3.0 Tulds
UFURnsle ilosannuiugn Fdesimd ndngmsnsiSeunisaey uazAanssuinmnaunmiudings
duasusndnual (dentity) luiSesnufnaiieassa Indyarausznaunis wagauduaina
FaumnsndlaeAudsannaniufiduumiinedofiesury vieiugaunisaimedann faeusnusos
Usuunumannganemenauiungnszuiuns (Facilitator) fvthidanssuaunsiseuilvungizeuly
sUuuudu Wy mseuilaglilasanudumdn (Project-based leaming) nst3euilagldnuidy
Wunan (Research-based learning) LﬁﬂﬁﬁﬁﬁlﬂﬁﬁﬂﬂﬁﬁauiﬁLLﬁ (Authentic earning) Tuu3und
IndlAss¥inasanniian \AavinwedunisAnodraBansugiu inwelunsuidam fnvesunis
aseassn Vinweauausiuile mevhauduity wasaiziin (353 aissauaan, 2553: 47-50,
Fan30] Wiy, 2555: 5-19)

Tuguedfuinreunednn “nsieneiiidulddundoddn” fadidonuiedadasnss
funismanmga 3.0 My “au” Wudads nsa¥annugniumndlafiuuuuiussninanuiunmaudi
nslianuddny ity manenagninduniifiduiuiuvineusedymanundeudiludsa
AuTMevesiauRen s uABUsULUUN T BudTesidiSeulugnsasunlasitAnuas
szuuRmAIRIng anmsBeuiildnisussenedundn (Lecture-based Leamning) 11gnisisoud
Tnel#lasssnuiiunisuinisdeny (Project-based Service Learning) Tnesisloif{iSouillonaiious
$3ufU (Collaborative Learning) KunszUIuN15¥IeIUnEY (Group Process) Walenalviriseuls
AnwiFeudiu “au” Tuaniunisalals ievszifiumnudesnns (Need Assessment) wosgiidauls
duderslunguinuuaslugusulassevuming1ds dulasans “wisusosduguuvu/Smile
Community”lnsiflangAenisadrsassdfanssuiloguoy Vel yamaneUalen1eednszuIung
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Bouiie mswasuuladunu (Transformation) vesfBeuiilsndronsdudaisauduuyudves
Fuanmsnunguiudafanssuuinisguey amsdsuuvadunu Téud mawdsuuasiuis
Am  (Conceptualization) ﬂﬂiLUﬁauLLﬂaﬂin@mm (Values) waznsusulUasumngingsu
(Behavior) daiilunisiieusfiuviads (un¥mi waneties, 2547: 2-3, 391salwndly, 2555; sun dat
1n3nd, ofes Junsay, 2552)

ManmeamideAetindnuuazdiidnlddudelugruitdimnsnluianssuuingiuns
farudafiusionszurunisiFeuiuuviufioniulassuuinisiesidls uasiouldiinnis
wWasuwlasnelusgdls edesdlefldlunisfvdeyafenisdunnlaegiuiaveusieivn nnsaen
UNMSHURIUNTNUMIUNSINITUUR (After Action Review/ AAR) W1unsduntwal nsasyviou
(Reflection) uagmslduwuuaeuniueaulall

wnAnuanguiififededlunsifeadsdusznaude 1) nssvauiadlndveamaidoudann
msdeansmIsnanalurnsseil 21 wEeyanisnatn 3.0 2) mstseuiunianiyyuasnis
Wasuuasnely 3) Tasanuudnisyay 4) msnenuniusunsmumuvdamsuioa

1. nszurwiimilmsivesnisBeudavinsiearsnisnaialumnissui 21

Wisiﬂ%ﬁ@iﬂ’ﬁﬂﬂiﬁﬂwﬂLL‘Viwﬁﬁmuﬂﬁmﬁmmiﬁﬂmﬁmﬁwmﬂuiﬁvf]uwwéﬁamyiaiw%
suneazdnla afdyan AnuFkazAussy esTsukaeTaussslunms@dn aunsegsiuiu
Julfesnafinrmgy  uenandmnuansalumahauvestadinamsull be Juiulinuzns
BouSuasiinue@india mavsuildynedadonutiynvidoguassa Garsal wd, 2555 nih 4-12)

sunuunsiFeusluamssedl 21 loud maFeuduuuldlasseudundn (Project-based
Learning) vangms “anfiafiny1” w3en1siseuiseninan1dunazgUsenaunms AaenIunsseus
sAURIUlATIIUUINNTITINTG (Collaborative Project-based Service Learning) tun1s@nunly
yadannnnuidslumeunasteyainnine Sudindesiniuiiuussdsny nasnauamaangaly
msiauduiinsufugdu fnvensdanisiulam dsmsSsunisasusionisussenslugy
wuiislsioraniounrumfenliiugBou uenaind anfugauAnundesliiaauddyfuming
Aeafuvipsduvdeyuuy hlannudnduvesiesduuariianunsuaiviedndiinflagnouausasiae
msliinsivnsiasuiuanuiuasmaluladlivanzay aunnudeiouarlinda (a%a gassn
181, 2553: 68-210)

M33eusluanssui 21 wWhunisaiieead (Constructivism) Wiuunumvesgouluns
a¥rsanuirenuies m3deudifulszaunisailanzaulunisaireniunnevesdsiiousse
autes wazilunszuiunmsmsdsauiiyanasziosendefiamiuiielfiAnnsieusiiduussloviso
N159¢3UM NIPUIUNTIEUSWUUTIULTR (Cooperative Learning) WUNTTYININTG N15BBAKUY
ﬂizmumiLﬁalﬁLﬁmmiﬁauﬁﬁﬂwﬂumiﬁm NS4 miLLa’N‘mmmil,‘i‘]ul,ﬂ%aﬁaﬁﬁﬁzyﬂﬁLLﬁ
{ilomansy (Contents) wiafianisaou Aensasulnenisliufod asulngliiiuszaunisaings Fous
vidonnansfienuled insgnsAnuAensidoualidl “vinwedin” Aduduseddlunszuiuns
ISUINARAYIN (MmN LIl 6-33)

dmfumanssunnsdearsnst (Brand  Communications) lurnasswd 21 Aflianaly
yhusufafumanisnumsin maiamuusuilidduluganisnain 3.0 fifeudududeaioud
fagldlamnuuiywd uenmilonnmsjiaanaiils saensuianudilanasiidiusanlunns
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saa v =

Suilamves “quaw” way “diaw” WzLUTUATAFasanasimAeua Tludeay SiusAtluns
uasuiaveugiidmlsdmudennngy fuilan df winew yuvuluiesdunazdsnulngsi G
LnARdINaNdenAdDITy uHuRAmUATssRLazdRLuiTRRTUT 11 (WA, 2555-2559) fidaaty
TiAnAMA ez Inwdniteaduiyudvemnauegawiniisntu Wanuddgyfunsuans
Anufuiarausodsauuaznisairsandussaulunisutstuligedu duaduliniagsiaenty
pszmiinfsmnudduesmstidusulumeiaunysmaiiunasmsdidugshefisuiinvousodsa
uagvhgsiafiodsaunndy  an1dunisAnuddmddlunsiaudnenmdssssulidunum
ddlunszuiumaiamn fnassuziaznsziedeuilasidunidinsulunsufdgmus sy
wazdaey TnendndulviAnnsruaunsoudiluazuenssuunisfinm

2. nsisuduuninndyyiuaznisiasunlasngly

wnAalunsiaudnenuesidsuiiinnisAnuiidlulanas unnuaseg Susangatiagty
Timnuaulafie Inndayafiny (Contemplative Education) nisnwitiilmdlagnuluvesdaes
% iihdernuate iideugueaisiulanuazidu iAneundudasy g dygn anusn
AmnuaAsolieunyed uarindfindodiusin inanudunyudfianysal lnedunsdneiain
MIURTR tensiamndudsla msufuidsunginssy FBAnuazsruunuen snseduindfinuay
Idnaueaywd anmadsuiasnislufiyaaa (Inner Transformation) #¥19nasn1nsening
nssguIneuenuarmMsseuIngly (udei, 2546; 39130] 2555)  nIEUIUMSLEEUiERnn
Yoy Llanansnevsudsaeuldainnisussens LLGif\]SLﬁﬂsﬁuvLﬁﬁ]’]ﬂﬂizUiumiL%EJui‘ﬁﬁ%’NLdﬂi’e)uvLﬁUM%B
nUszngliiAnusstunalafezsivasuntas Baeliyanaiinanuidnniagilalunuies Fusds
Fnoanifiegnrelunuies Wunssviunsfideidowasniinduainaieludenisnszyivossag
Wasuulasitu n1sdanszuiunisdeudin nszuaunsteadudivssaumsniinntygdnwey
Tunuesnew Wesiuludnua mauduiywd waznseuruimiuuuesdsu (Holilstic Paradigm) 7
uesywiidudiuvisvesasamas dausjsiufiazonszduinigyauasmadeuineluvesmulos
(Usznndins ey wag sun dadelndndy 2551: 4-7)

3. TA39UUINTIYUYU (Service Learning Project)

yihunarsanmamasuailudsaniiudiunavosigviasugia denu uagnisides
fdlddudenaneineludsnnisSondesuazamanidiuvinededaduumassuesdanuives
fnivnswezinfnwauiulniiniifianuiuinreudelanflegnisusniuming dy lassau
UIN139U¥Y (Service-Learning %58 Community-Based Learning Project) JuRenssufiendeniny
Sfloseninannangd guau wasthAnw lumsdiiuianssuvdolassnufiausadmanedafuis
nan1si3puuaznanuidenazlduddvinisuaznadnsyusudoants iunisiFeuiinu
Uszaunsad (Experiential Learning 439 Learning by Doing) ?z'fﬂé’ﬁaummmL%ﬂuflﬁﬁ”’ﬂuﬁmﬁﬂu
wazluanmnisaiadsiiindulugurudaduaiuiiving dnfnwviagldduianinuiuasiinue i
Foulostuiomsein aunsauszgndldlieis Insaenadosiuaudeinisuazussing1uws
yuvu SniddaaiuinasisnrvesdSoul i ddnnudoinisuarinlavesdu Savdnasess
wazannsgrindnlumsitulasmsvideduiuionssy nszuiumsiansiFeudinulassnuuing
yurudadusuuuunsinvulmifidedensndntudiafiamnsavszgndldanulunisuddam
TailYvia 9316151 ﬁﬂﬂﬂuﬁamﬁué’ﬁﬂﬁﬁ LLanLajmaﬂ%’mﬂzmeﬁasﬁaummgmmua:zé’ﬂﬂm (Dallimore,
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Rochefort, & Simonelli, 2010: 15-16, Furze, Black, Peck & Jensen, 2011: 411-412) Heffernan
(2001) l@Buneguuuunsseuiitunsuinsturulagldlassnudugiu (Project-Based Service-
Learning Model) HnfemsiifSeuldsunoumnelisuinveulassnulneiiminensiidriandoau
wazian Gisuluneindugeaiommnsmiuanuiluanisulflumstadreunie
Yorauauurlifulonduionausiinie (Challenges) Mldsuanngidiulddrudolugusy
an1tfunsfinsnrsineusuinueiugiulunisussduaiudeants nslidiuine nouazidaii
1As997u (Dallimore, Rochefort, & Simonelli, 2010: 18)
4. NM1INRAUNTIUHIUNITNUNIUNAINITUHUR (After Action Review %38 AAR)
MFRATEIUNIUMaINIUURAensTUINNMINEAUNISEU (Lesson-Leamed) Mivisngay
funsseuiuundnndyauaznsiouilagldlasenu Ussinuaiumdne (Key Learning points)
Aonanues PDCA Plan-Do-Check-Act lawn 1) exlshedmungvadlassuvsenanssy 2) asuna
nMsUfURdeAsAnTuSe 3) mulafiléd uasaudetuneuladiinlaladidulumudinaunly
waladafuruiiy g) domuszguassaiinuflorlsths 5) agutsaduiilfizous 6) Jolauonusuas
fomsufiFmlumasiiunuadaly nszuaunis AR Seadsermdiiunisnsesin wionisufoa
I3WBINGNRLNTERDTOTUY
ﬁ?ﬁa%qaﬂﬁ]ﬁ%ﬁmmﬁm?mmﬂfgfg']ﬁﬂmmaaﬂsﬂumiﬁwmﬁﬁuﬂaLLazwqaﬂiiuﬁiaﬁgu
yesiin@nwaaivinsieansns anuzdinamans sminedonganm Inegldlassnuuinnsdsnd
91faNsSeusuUUTInile (Collaborative Service Learning Project) Lilardunisissuaamionls
nAnunilvinuennslidin msdlanuesuazidu msnseninlunuAiuazanuaiunsnvesauies
Heu v wazﬂwﬁ’uuﬁiazaﬂﬁﬂﬂﬁmmﬁﬁmﬁ’uﬁmmmmm?{amgﬂ Au Ll dusssuy
wazausuiaveuTiuiulunsunlalamus sdiny
19 UI2aIAUINISINY
1. Ussdlusgruanuiisnelavesflidulddiudslunisdnnssuiunisseuisiuiulagly
1A5997UUTN5d9AL (Collaborative Project-based Service Learning)
2. UsziiumanisiieudsiufuriulassnuudnsdsauiiilugmsSeuiiienisiasundag
neluau (Transformative Learning)

Wanllun1sidy

fumeufio mamdsuemiondudaoulunsndunszuiunslaedifunisousuidonis
UftRawsn1am msilvednsdindeavdeaunsezaun Whsamnisevsndaliinisuianiiyen
(Contemplative Workshop) tilei3euinmsdanszuiunsnguliidilanuesuazgduriunisilaas
MsagsieuiusEAnSAm YSuiimuaRaInng “gema” gnns “yenszuiums’ mssuanasyiy
domlassvaeuamendnvguiidniu wmsaeunatsae

TudhuvesdiFou §ideldnszviunsnguuazmaiinnisiiouduvusinile Weflnnszuiuns
yedsan LaENITUIUNITAN TaN13ARTEL N3Anadassfluntsinfanssy uaziloauAansay
Aseulannyinvenelygnlunisdnszideuanuiiagiianeinisiseus n1sfalasnses uazn1sdn
Ainedt lnnisdnauenniud anuddn wastsraunisaifildunihtudou favhasuundeuly
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UL (Newsletter) uazsaaumsUszidiunansyhau elifiSouinanusiilalus
fzeuiuazgilalunsSoudvenu lewandsudsudandunaziu uasdoulosnsizouignisg
U lUldluainasa

YBUIIANMSANENAT  Uszrnswaznguinedaiildluns@nwiliun dn@nwvinaiuvinis
doansnstudi 3 $1uau 130 Aufiamzfoudeudan Stakeholder Insight and Analysis Aslaulel
drudeanyuyuludiualdessintesduiy 50 Ay Usenaunig §81u1en1515a5eu AM1R15E310
TsaSgumaniu 91 3 au uaslsaSsuinunied 91U 4 AU F811en1sisneIua wnng
wazivthianssuguillsmeuiadaaiuaunmsiuadiuim 4 au faee1gsuiu 37 au fhguvy
1 AY 1919995NAYUTY 1 AY

srozamlunisinide msvinidoudadu 3 sser 1) msfinudeyaiiugrulumsysannis
winAndna gy dnwiiulasasnuuinisdeay I@ﬂmiﬁﬂmLaﬂmimu%f{’faﬁﬁa’rﬁmﬁuﬁmm‘ﬂmmﬂ
finwn  wazmamssuaINEeNTaINTzUIUNTluNTTANIaEEUNTARY A Fau NINYIAN 2553-
nangIeu 2555 iilevhanimuaianssumaFounsaey 2) msasiufikasAnudeyaiiugiuves
yurudssnniosvesiiuiinvoussinluiounaiey 2555 ieairsanudusiusiugiidlsidiu
WeuazimuakuInlunIsIaNTEUINNSTguNTaUHIUAINTINUINITIVING 3) NMITYTUINTT
AanssuuinmaivmsifeusuidudiuvdsvesnisiSounisasunazAnvinaiifidonisiUasuuas
Aeluresiseu seninuseungAInIgu-Sunaw 2555

AsiusIuTINdaya

- Uguilwa FuasTngusvasd wesdoulodiduamuduiusvedassnuudnsivmuas
msifeunisaou eduwasUfoyaiugiuesury wamen1sasisassAtanssitegusuit 4 S
Ao Small Smart Smile wa Sustainable wugdITURURUAULTELAdEBvRIYLYY Tngansn
dndeaudunyudvesdu

- {3suutanguihaufnuideyauarasiiud ilernauefanssuuinsivinisdedenuly
YUYUTITINUDEY

- fFpudnfanssuseninetudl 12-17 ngainieu 2555 wagdsuifiunarufionelave
dulddnudemenuuaouniy

- FulinveungivinndunanisalasUsediunaninuianelavesidiuladiudslunisdn
Aanssu Mmensdunivaluuuliibunienis nssuiladesasviounngiseuriufivazaniufanssy
wioyuwu uaznely 1 dUavindsnsdnfanssy msdavieavanetnn aduiale uagnsasuuniiou
TutuiZou

- wdvAuganianisAnmuasdieusunsunanisdounda faeulseifiunanindisuulag
aelununazanuiisnelavesinfnwiniuniswuuasuaiueaulai (Furze, Black, Peck & Jensen,
2011: 414)

w3nsdlaldlun1s3de 1dun wuvdsuifiunannufionsls dauniinsiesideyalasnism
AUl Anadsuariosas uuudunwal war nsavvieundy (Reflection) HIUMTAUNUILALNS
thanenulutuSou Sadunszuaunsiessimumundainisufoa (After Action Review)

nsasizidayanundu 3 diu fe 1) nMsuszdiupnuiianelavesiidiuladrudesdonis
IMAINITTUUINTIVINVRdNANET 2) n1sUszifiunuiesvesinAnyidenisinianssy
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3) nsUsziunwesastnAnwdenisidsunlasnigluau laun nseseninluneuazdnenin
Y8IAU N15AINTIRULAE Y warIndrlnvesnisliviuardiemaedeau (Furze, Black, Peck &
Jensen, 2011: 411)

HaN158UAZAUTIUHA

N15iATIgRtayadiulsn Ao n1susvlivanglidiuladiwdslunisdalasenis “wusdu
sopBugyuw: BD Smile Community” Tuflufisuassnntes Seialagtindnuwiniaisnisdoans
M3 AMTTIWAREANS UNINYIFENTUNN sevinedudl 12 weednieu-17 neednieu 2555 duau
fiadu 50 AU MmansUszdusensduntvaiiuuliidunens wuseuanateda madang
uarnTiTeiidonm nuhRanssudnlngfidndnudatunsafuaudosnisvessuyy fildwld
dudsanyuvuiiaufaneladelassauuinisdaniidnd@nwlddaidulusedumn 1Hun
1) Aanssulimnug “Amtosisondou” dmsvinFoutulszonfnu i 3- 6 vedlsaSouta
M9 2) Aanssudaaiuaunim “Raeuieseyuiadisdie” AlsuFoumaniu 3) Aanssu “qedhean
uasudeusante” Sednevsunisuannuiosiaznisitnayulnsundgeey 4) Aanssu “wsdy
seuBuLiindaenny” donsineimaidiuazdunuinislisudgeongfinndunisnsaguan
Usgdufouilsmenunadaadugunindiua 5) Aanssuuugihnisaiauusudnandasiiioaudai
Tfunquinanuung 6) Aanssuadsendwlmiligiiinsny sensuussuens “wingreunidan”
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Media Professionals and the training needs for self-development
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ABSTRACT

The research aimed at investigating Journalists’ Career Expectation and Professional
Training Needs Organized by Media Professional Associations. A stratified random sampling of
400 journalists across their functional levels from 15 newspaper organizations and 3
television stations completed a survey questionnaire. Chi-Square Test was utilized to
analyze the relationship between journalists of various function levels and training needs at
significance level of 0.05.

The research found that all journalists expected to be able to learn and improve
themselves continuously as well as to be in charge of more important news coverage in
their career. Top management Journalists considered the creativity in news coverage and
precision journalism as their priorities while journalists from field reporters to middle
management editors looked forward to be trained in basic story idea initiation and news
analysis especially in a subtle situation

Keywords: Journalists, Career expectation and Professional training Needs
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Abstract

Research title “Thai PBS Structure towards Citizen’s Participation” This is the
qualitative research based on historical approach to gather and analyze data of Thai social
context , operational structure of Thai PBS Public Television which causes participation
including forms of citizen’s participation to Thai PBS Public Television. The sample groups
are the scholars, the public media policy stakeholders, Thai PBS Public Television audience,
freelance television producers, Non Governmental Organizations, National legislature, and
the audience member council representatives of the Thai PBS.

The study shows that the group of civil society which participates in driving the
organization plays an important role in all dimensions of participating in the television

station such as determining directions and policies of the organization, forms of presentation
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on programming plans, ratio and scheme of programmers. Individual only participate as the
audience and the producers. These can be assumed that the civil groups are the
representatives of new interest groups who established themselves as the main public
media ideal in Thailand instead of the former interest groups, sovernment and capitalists
which have been established for a long time.

Keywords: public media, citizen participation, public polities
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Thailand’s Cross Media Ownership in Media Convergence Age
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Adnfey: Asesdvistiude mIynuIn MInszand yadenasusam

ABSTRACT

This research looks at the emergence and effects of cross media ownership,
concentration of media ownership and appropriate ways to regulate media for Thailand,
using existing documents, case studies, and interviews. It finds that Thailand has a lot of
cross media businesses, resulting from economic and technological factors as well as views
of media organization leaders, consumer behavior, legal loopholes, survival instincts and
business opportunities. In 2555, many newspapers and major entertainment media launched
satellite television businesses. Prohibiting cross media ownership is a good principle but it
cannot be applied in case of Thailand because Thailand has had cross media businesses for
a long time, the increases in media and channels to receive information, the use of free
market mechanisms, and cross media ownership is not the only factor leading to
monopolization, concentration and negative effects; there are other factors relating to
management, owner’s ideology, characteristics of the media, and focus on target groups. As
a result, regulations could be carried out through limiting ownership of the main media,
promoting consumers strength and co-regulation.

Keywords: Cross Media Ownership, Monopoly, Concentration, Media Convergence
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pgavannvaty agaan $InL57 Mndl nawaan BnviangRnssunsdeansidsuanninduliudies
9E14LA (passive) mui‘]u@’wémmiwwmﬁu (User-generated  content) sty n3gnATaUd
arwavsetnasisliflemafedulfiasluuiuntagty mnusermdliafafivsdeniuifivde
Tnontls uariimudiinviude (Media Literacy) egilsinu tilosanndagtudufivensuiuetig
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CITIZEN REPORTER AND THE USE OF ONLINE MEDIA IN MOBILIZING ON
HUMAN RIGHTS ISSUES IN THAI SOCIETY

[ % 4

SeUEU1 AUNIATY

Unfnwmdngasimeemansauiiudin uningdegsiatuding

E-mail: st_tanya@hotmail.com

unAnga

meifedest didnwnslidessuladvesindmadesdunmsnenuinuasmsduiadeu
sudnsuyvesuludrulvg saenauniuuInnIsiauIunUIkasnsldiusinvesingnaiios
Jumsideitanann (Qualitative Research) 1438n1sdun1wali@edn (In-depth Interview) uazn1s
Anszsiiion (Content Analysis) 91aeulal

NANIIANYINUTT NTEUIUNTIIBUTvstinTInalliesludeseulall Ussnaude
N3AMUANTEUNIETT (Agenda Setting)uaznsauy1d (News Framing Setting), N1553U5Y8YA
wazramiiom (Content Curation), N15AANTDILAZNITUTIANTN15U1) (Filtering and  Editing)
LAENITULNINTE1Y $1891U0YAU9E15 (Distributed  Reporting) Wntinaiesldiivled uien
thiauetoyatmansuazuansmudniiluseiiuansuywery duilvgjazifedesivaninaiios
ANTN19N19L89 LarANTNIATAUNEITN dIULWINNNITARUIUNUINLAENTHAIUTINYDITNY7
wawlos wuin mstiunumudiihusegunias (Gatewatcher) Aaetioatuayuliiudenssuandn
fewsulvidoyanuatdluiiuiiviouauremuiosesnsseudiu fRnddnasisay Suiuingeu
rodsnuarlidooaulatiogsaiiaassd

AEIAgY: TNT1INALIRY, MNIEnsAanInaiios, dovoulal], AnSuyuevu

ABSTRACT

This research were to study citizen reporter’s news reporting process, citizen
reporter’s online media platform usage in human rights mobilization and to explore ways to
improve citizen journalist’s role and participation in Thai society. The qualitative research
methods were key informants in-depth interviews and online news content analysis.

The results revealed that citizen reporter’s news reporting process via online media
consisted of agenda setting and news framing, content curation, news filtering and editing
and distributed reporting. Citizen reporters reported news and their opinions related to
human rights mobilization via allowed websites and personal blog platforms. The human
right aspects mostly found were civil rights, political rights and cultural rights. Citizen
reporter’s role in Thai society should serve as gatekwatcher that support mainstream media.

They should participate actively in communicating facts and information appeared in their
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own area or communities besides public awareness concern of social responsibility and have
more creative ways to use online media.

Keywords: Citizen Journalists, Citizen Journalism, Online Media, Human Rights

umin

Fusiaiawnsaeans : Lﬁaﬁuﬁﬁawé’ngnamau

3%%1%153@3?55@Lﬂuﬁw%wwaﬁvu%uﬁugmﬁﬁmmﬁwﬁ’ﬁgﬁm%’umiﬁwmé’mu
Uszndulag Bsludfoyananaindnednduysesy  (Universal Declaration on Human Rights:
UDHR) 48 19 Sayafliin  “ynauiidvsluadamuisende waglunisuansaufaiiu dnsly
foil mnermddvslunisBaiorrudouasanudadfiulaglignunanusde q uazsmdsdnslunms
uanev §U wazanemenmuAnuazdeyatnansiiudesis 4 Taglidinuszianuazlsidiiansuuay
manfimans” agvieulviin avsnsdeansiludvssuveusssuiynauludsaumsldiuetraauenia
Lwiasmliﬁmuﬂwﬁ’ulﬁwzLﬁu’hi’jf;gmmiamau?m%ﬂ'rﬁ?%aafﬁﬁu’ﬂuizé’uqﬂﬂa NRUAY YUY
03Ans viesdu Afsassngliiiuduiymedludnslan

fauindenlneazdaaiuizosnslians wiawlunisiearsuivszavu Blusgssmyay
U w.A. 2500 wnuWRILLATYERakadsANLianA atuTl 8 uarigsssuyaaTtutlagt wa. 2550
1fnw ud “Fowavy” Afuduiimenisesdsauegitazanunsavimihdidudenans dredaasy
ansiainiw uarairemmduuddidunadesludauldioly  aunsevivluamsswd 21 1Jugad
Fsaulanidrgszuunuionldnienfunsiauimsdumnalulad inn1svenefvesielvsl
(New Media) vinlfesdnsiesjsgnisifugnaivinssy vivuloune fiemenssniuau uazdivane
WludsgaRnnniy waraniduiisindelaide ( Asan Media Barometer ) T n.a. 2553 fidnsilng
1ad3 w3Ae- Buuin Wasmealne) (FES) Piduin Sasdnguunesgsssuyaat U wa2s50 asld
nsAuaseuazfundnysziunsliansiainwlunisuansanudndiuogfin uiddsiingmunedy
P8 nuInefuATuAY npranednv sy dRauiuniniely vieussinangang
mm’nﬂu&f’sﬁmi’waé denalvinailouas ﬁfﬂ‘wﬁq?ﬂaﬂuﬂﬂé’ammammmﬁmLﬁw%immﬁmid
amuu‘mumuw L‘Wi’]u@’]ﬁ]ﬁ]uﬂﬂﬁmﬂm%i@ﬂﬂmﬂ@%’]i’]ﬂuiﬂ wilsdefiuniiuunldnsiduiresnuie
mﬂﬁuuwaﬂ 1 BaRnninfusanadunienindles msudsdunagsia mauwsnusslaeiivesionis
do dwalvimsneruinliidunarsuasiond dnuldefuriviedeavurinniusiulouaslsind
flagiauegrsdaszlagliliuniunnszdinessy (quasni ASeadnd, 2554) andeyadandtn
agvieuliifiuinnssiununelddiunasy yu uazmaluladvesdomary Wunalkdegnanseu
ansiesnmasly

dovaulayl: AufimsTdusauuaznsadrawdsdomsnianadiosgaiiv 2.0

faudihdeazgnansoudvBiaininas venngiunads u waswealulad aulianusaiiazsi
wihdunszuenideiedenandlifuussawuldogiaudiud winmsfauinaluladnisdeaisyn 1.0
windhgeaiu 20 Turae 56 Viknuan vilfAnmsdeansuuuasss (Two-way Communication)
Tudnwagnsnunduidonfiiuussloviuagnisadsassdsmfuuuaiotiseoulat Faeifiu
dnannliguansluged Tfanunsoflazndndeyatmanslédedies (User Generated Content:
UGC w30 Consumer-Generated Media: CGM) Tagsansgiirinunssautgnn (Web board) wazuden
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(Blogs) FsmmAnturesufenilios Aegniduduiirvasnisdoasmeanadios Ussnoufunmaiauly
gn 30  gededsauooulay (Social Media) Hamwia (Facebook) Winmes (Twitter) gyu (You
Tube) 3Afifty (Wikipedia) 1a+ IdnaeidusUuuurasomns (Platform) msdeansaselvaidiiiaels
\Annsildiusan (Collaborative) msmaudailesiases sed vieduindouludesdng q auenaiFen
I duituivinlvavsmsdeansvasiauluyn q dsaunduiuidudnas audeliAausingnisel
“thaimmaiiles” (Citizen Reporter) Mifunszuannudonegludagiiv

Usingnisaltindrudiesludeaulanuasdenulng

“Msanseaninaidios” (Citizen Journalism) luussmanzuantu Fudszanad e,
1990 finaneUszmaiisdoniesmnuniulssvsulngvesdeuardnsvomaiiiodlunsdeas lng
fnivimsdeuaznsasmandiolan Wilemneliin “nsasmaninaiios” 1Wunsruiunaids
UjtRnsvesindnaiiies Famnefsussuvuing W Aldlatinindesidn wiannsoldiedesdle
gunsal uazmaluladiviuaielunisdeasdoyaimansidulssfiuddydmivaisisavy oy
U571A91NMIYNAIUANAINAIASTT tenyulun1saniiuny (W5e5e9 1ugn saetiuni. 2547 : 12)

Mnmsianuaniunsaiaedeulmvssindinadledludsalan wuiidonszuandn
uardodumedidn sadafufiliuszavuldfdusnlumsnenumenisa vieusingnisaisg 4
Tudsaunindu Tneiinaindnlannsunnadreanigowinnadiivledduniiie
(www.indymedia.org) Tl 2542 \Judeniudenludiiivinuazvensndedisluimlanag1esnia
dnlud 2549 Yahoo afudniinim Reuters nftufi You Witness News THfutingninauiiosdn
Famanie uavdenszuandnogns CNN Adaiud iReport néoudasilasenissansmansnaios
Buafausn  Tneldsunismeviunazanusiuflonnuszvvuduedned  Gnuy  edsenAand,
MNIasmansnailos (2). 2552. saulati)

windsemelu@nlanms JunnasduiEsuiamuntninmadiediusngiudnuasduisensu
nhermanniu uterslaaedunisimuuasnsldsuendesinduilutudunduduysemely
FnlanarTusenagrunmaldiidaivledlewtsdad  (http://www.ohmynews.com) Juiluiiliiu
thanmalowhlanegadugusssy Inaunsidmimvesieru melddaiayiiin “Every Citizen is
a Reporter” wazlutaned 2550 16iUalsaSeu The Ohmy News Journalism School iiegnemen
A vy Ysraunisallunisnidnn daudnsmsn n1sduniual madeu n1sdienin nisléndes
wuuileadnlfutindniwailes iileaugnseuigniingnilooInguiiuuarlsiieludnaaimnnsvien
Wz assed T, 2551. osulatl, Bentley, Clyde H. 2005. p.1)

dmsuuszmalne Turasduduiu viennes Blogen dardunduyanaddgyiivhmeiidu
tignmaiies aessenutoys 91as vieantumsaiiietuludsen nufssiuassuside
nszuandnlianunsadnaueld egraulutiawesnninfzusems 19 fugiou 2549 iiedudng
fgunaar waniindu Judes Wuwenizuue’ vioninesansavmihfunudoinguasinsiia
JegnIatunisdeansluvmedu lnsfamudoys nadsunm  uadlissamuilulduansanny
Anululsziauang o vesdsansulavedaily @asuivad. Tu dnsngu Lﬁ'mgu. (US5EUN5N9),
2554: 8-10)

i “dhainwaiiles” uenainisagldBuaindenszuandnegslneitiea (Thai PBS) Ml
udlitunguifesTonta aunduiios uasUszanauynseduldidundduhnlunimant i
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f1in “dngamaifies” Ssgnugnnszudliundnansludsaueeulatlduiniu snmadaduivled
Totauudiu (www.oknation.net) 1ud 2550 ileligeuldsiudutingnienar imihidudenaidios
yosdeay aneldalawnuitin “yaauduindnld” suwhlitgiuivledlomuduiiandnuinnis
80,000 Ay wazduiuugenininnadiesfunuiminvewsumalnefini1snsda Asian Digital Media
Awards EJ’emL?jﬂmﬂisﬁimﬁmﬂl@ﬁﬂiuﬂ 2010 lungy Digital Content: User Generated Content
vefldiudufaatom MnanaumidofuiuazesdnsdodefiurissnineUssme (WAN-IFRA) Tu
97U Digital Media Asia 2010 #iruwn

tndnmaiiasiunisiuindauisesdnsuysevuludsaulne

goooulatlinaefuiuiimsdeasuaraiunissensulifunguaniidiuwimiiigngn
nawloslduniu dgdfiuldannmstiaueteyatnarsuasnsmenumsnisaiiinduluiui
e 9 uwnudenszuandn liianduingansainsanudaudemianisidesutiafieunguniay w.e.
2553 Psiidenszuandngniadu wieaniunisal Yivhunganme uazdandasing o lurasUaned
2550 AU wazargeludl 2555 Jeidesvestindwaledlneludossulavflwislurlan e
uuesiwmesledsudng egsvdeninesndlaa twewnsnimmanisalvdnsiunemenesada Tuges
Uinunesd 31 dulndeafideduninusn viliddngmtiluasiassmaiusy uasvedaya
duvislulfifenninauetnludonssuandndely (Yusdu Aadzantad. sysuan. flisssuan
mjndorndufudauledoaiife. audadn atutuil 19 quaius 2555 wih 3 uazeedutianiilan
Wi 12 niladefaniuAvueiu atulszariuil 20 nuawius 2555, saulat)

wenani  nslddeseulatdifenistundoudinuluiesdviuyvery  lulifavinadlos
(Citizen Rights) 4a38sUs1ngTiRANTN19N15Hee (Polical Rights) WLﬁua&“JL'%'aEJ 9 Tudmulne
ogslunsdinsinaitomny sunm io¥eswoudusssuliiu weema fiuman vie 0109
Y310y 61 U fignanadnduainn 20 Y iletudl 23 woadnieu 2554 luaruRagiuviulszanm
vl viEeuanInILeENAIR ENSEIMAYRTE NI Sevnen aadszanangmneean
1791 112 waz W.5.0.3wnennuRaReIfuReNImes w.A.2550 11951 14(2),(3) grunnidngseuy
oufinmeststeyalay suidumnuiaferiuanusiuaauissveianinseudedinszninanisgn
auds  wgnisaifiduieiesdievannisuasussdlvdsausiuirislulaneeulatuazoonlay e
Senfesdnsuyverunazgnlsunuliniasgiansauudlungmneeg e 112 (“01ne” U893
veusinumadion. (2555) Inesy. eeulat, onwdudesas. (2555). ufvw. soulall) s1wdsdifans
YUYULALTAUTIIN (Community and  Cultural Rights) nsal  nMsAnAuRallaslntvesdwmda
Fodml madalvsuddmensuiinasnardefivnthuaswimiiewsidomindg e viedym
audaudsrisuauniald Badasnendraudrdgyresdenaiioslugiusfiflivszgnnas
(Gatewacher) WaggnmuA3158Y17a13 (Agenda Setting) ﬁﬂuﬁw%wwmﬁﬂﬁﬁuﬁaﬂﬂﬁ%Lﬁ]u?jqﬁu
iuinisidiudinvesvessznrulumadudenazinsisasuie Tuduiimuinisves
sunsmansludenslng Tnslawzunuwinivesnianaidiesiunsdudtuindousosdnsnig
?%amie?fqﬁaLﬁuﬁw%%uﬁ’ugwuLLﬁqﬁwﬁquﬂﬁu
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IQUszaAATaINIIY
1. iednwnszuiumsmenudeuieseulatvestngnadiedudsnulne
2. Wednwdnvaznislddessulavvssingmaiiesdunistuindoudsnulnediuing
YWY
3, [feAnwnuImnansiavunUImMLasnsiidusmvesingmadiedludsaslng

/antiun133e

aATeilifunuidedenmnm (Qualitative Research) Tngldismaifudeya 2 dnwas Ao

1) nsdunwalidedn  (n-depth Interview) Auyana 4 ngu fildannnisidenuuy
lAaW1£L91299  (Purposive  Sampling)  Usznausie Unv1anatiiod UnU1197%n Un3vin1sniu
fwermans wazusssn1siuled sauduau 34 Au

2) MmywTeiilen (Content Analysis) Tnedinsiesinauimvestninwaiesiiusng
lufiufidessulay 4 iuled 1dud ulefloweiudy (www.oknationnet) dulegidniuszanin
(www.prachatai.com) Hulgdtntrnaiisdlnefitioa (www.citizenthaipbs.or.th) wagiiulesaud
foyauartnivauiiodvinaiios (www.tcithaicom) ldaadudunisiened 4 ou faud

WauRa1AY 2555 AUABULNTIAN 2556 T1UTEEEA 4 Lo

NaN15ILLaTaNUITIUNA
1. nszuauMITenuiavesintwalieduiessulall

dmSunszurunistunsmenugnvestntmadeduiessulal aeiliinnumilou
LAZAULANANIIINATTENUTITe I nT o dnmIoernst ey 9 Tnslunnsiufudedifiny
wileudufe Yeyarnansfignirunssnuniomeunsitudoazdeadudoyaiiuniiuaie
Jeifeou uaziausvlenineasisae dauaruwansieiy Pniithiamadiewiauediulnges
Judesn UizLﬁuﬂigmLawwﬁuﬁmﬂﬂdwﬁ%vﬂuﬁmﬁ’g 9 U wagnszuaunsIIeeIualalll
aududeundeidusyu mnwinfunssenutvesingiendn idesinunisnsiadey dansed
MnnesussanBnIniedostuegiuasdnaidundn iesingunsainadiumeluladnisdeansi
fimunnndurinliininwaidesarunsandndoyatnarsmfeutumesunsiudoooulaiilfogis
dvann 93057 agUunmsmesnsruunsTenuIMvesindwadledudessulad Wi
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Y LT T NI .
(Citizen Reporter) I f — — — —
v .
\ A ' I
A 4
: , dooou'laul
MUUANTLUAZINNTOVUN

Two-way Communication

(Agenda setting and Frames Setting) Website Blogs Social Media

Facebook, Twitter, Youtube

I
I
E-mail Telephone l

N 19!}1ﬁ Gatewather A
MIzAVIIU MIAANTeN MSUNTNTLY v
vepA@al > a ' > _ HIUaT
LAZHAaNYI v YITUITNITUII o FIBNUVIIAT g
(Content Curation) (Audience)
u . . ..
(Filtering and Editing) (Distribution Reporting)
Smartphone
E-mail Telephone
Internet ) y A
P g o P
GRIEHIBIGI i HONTSUETON
. - Two-way Communication
TV Radio IMNYYULU
Newspaper 19 L“ﬁ a ﬁ’fj
A '
noNITIYV

Ui 1: nszvIumIBuIvesinitnaiodudessulal
PN MEINTIesUNEAnwalrdAgynululRaznszuIunslasall
1.1 AININUAN32U12815 (Agenda Setting) warnsauU1? (News Frame Setting)
MSAMUANTEUNIENTRAZAISAINUANTEUY Dol UUTUADULINUBINTEUIUNITTNEINU

917 Feanmisdunwalnguinianailies wud dntninallesdiulugaiuisaiimunisedsnivie
wdenigesnautesaulalunisiiausiiudessuladlaegredassunnintng1191Tn @1ul3ees1
winn1sal Minauetulziienisesniinnuieites yniu Indda vielusvaunisaliinlusessn
Uggneine q Aieduluiuilaiiuivis innndnasgnimunsesdidenaqeiuandunieuleuigves
& e & A g w
Vulganidununly

dAusundnlun1AnLanNTIT LU LALLM VOINULDIRETALY HN19a519nTaUTN
1 - A v R ¢ I3 Y]
w3eLllon (Frame building) NiuAnA1917 Hanseny wazUssleviaisisauslunan lnenseuves
UAazl509317 (Frame  Setting) ﬁwmﬂwmﬂiuuﬁazﬁuﬁﬂu %LﬁuﬂizLﬁuﬁﬁé’ﬂwmmawmmzm
(Issue specn‘lc frarnes) 1nnTiasiduuszifium 5 1U (Issue generic frames) lngluunag LNaJam
mmuammuasnmmmma zaunslavesintnaies saufsseRuaudifyvesaniunisal
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Pamuazarudesnmsauluiuiidundn Turagiivdnflildivinnuilunisdadeniuegiu
muauladuyana mnalnddn iieades videldsunansenuainimmnisal Tutasnadlanamils
1.2 miifmsquﬁayjaLLazwﬁmﬁam (Content Curation)
nsgvuMsidimududoutesninssurunandnvestingoiniesnndunisuan
Tusgdutlanyaramnnin llddsinegfulassairavdoulouisnsihauimduszuy naonaumm
suatoveunalulad sdalvsdnvidiedolunduuasauinlu Srei8esonisssaudnaldanm
sty foyaifurunudy uenanandudoya swandeavesdessmiildanmanuiiunie
nsldyane dunivalyaraiiisideadudeninuuds dninmaies Sdldnmdie advidle
waienansdfey WetuUsznaunisseany lisadu Sessniiiauedanudany nelin
arandila f3du uazflennainidetieannty
dmsunsranioniiu dhewadiesdulngasdiiunisiinevsumuniiang q ide
nszuandn wardomadendelomaly Fuiemlumsesusudlngudreziiedesiuinuenisdeu
ar3u M3t msdinsie waznsldgumsainisdeanslugalmilumsiiudeyauazimeuniseny
Pmlfegneiuiagd uonandindnmadiesuauiiiauauldludesvaluladeguds fasfnw
Fous Anmushonues sduandsuiuieuludinuesulet wieangletninailosiiules
Saviaulneianng suanansaaiuiiludeesulay liinsduivled vden dodinuesulaiay o
falada vinnes viegyufnu iessnuinarslifuasisursuludiauliiud asdiuiilu
nsgvumsHAdmiviindrmadosiu dndvgasdululudnvasvestaanyana Tuagiuvines
AMINATNNTA wazANUsTAUNMSEITLBImgeitnYnadioseann iy
1.3 N13ANNTDILATNITUIIUNSNI3Y12 (Filtering and Editing)
1ui'?umau§ﬁmi'nwaLﬁaﬂ%ﬁwmiﬁmiaﬁama LALUTIANGNITI1T NN 9 1F0wnesiLes
ﬂ@uVIﬂﬂi\‘] miumawmmnaaﬂﬂi iy vdodeas msléd / nren Tumsmediarns uasian
Fessnmanouiiasmeunsrihuivlsivioudenveanuies drunisdansesuazudlatng (Edit
nnduldfidniwaidiesuazauduandnegduidndieg uiandufissmsdionsvaouainy
gndeslumisléd nrwn wazamilmungauvesiquaiivleivieussansnaiuled (Web  Editor)
iietlearulailgnilesieswdeidinsasiiindniniengmnefunguyana viessdns saufs w.5v.
poufnes Foaudiiilidansaiviidy fegldiRedestumsusudeulsaiudnvdoden
M
1.4 N1TUWINTAYII8UTIYAUIE1S5 (Distributed Reporting)
VAIIINNTTUIUNITAANTBIRALNITUTTUITNITUIINGT TNY1INALETDIVIINITINEUNS
WIeTeudayarasiiiuais sasvulasus wasidlaluossnniudens q Sedalng agld
Insdwislofioaumlniugusing q Asaliums iueSesilendnlusisanudeyatnansiuteams
sina 9 veulesiadsduaundnes Gulediaiediefiinau vdendiuin wasaieriedinuenulal
wiu wade gyu vIawes ilideyadiansmewnslanislng Whfsnguaukaziinusiagiuin
B9ty uenanildddlifudensuandniluiiuiivazandrunansiiliud ey Dasuuasindeve
Yoyaifinfn 1y anrdlnsvimd nifsdefanivioadiu Ingyuvy waziadadi’ ot lumounsuas
veERafe uenINEdmuin lunssurunmsnenuinvesintwadeduiessulatiu Wuns
doasuuuasane (Two-way Communication) fiviaffdsuasdFuasiiannsnfiasindedearsiile
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wanidsudeya lausuuzanuAniu wiednnvinnsalifertuussiiusing q fdndnmaiosls
thiauasuiuiivingsldognamiuried
2. nslddesaulaflunisiuindausudvsuywevuludenulne

tnawaifledludnulnglddossulatlumstundousuansuywesuy ludnvuevesnis
seeudeyatinansing q Mdatuluiiuiiviedenuieadestunues Wolinmeiamauiunvos
AvBuyveruuwds nui ideminvesindwaidiesdiulng asiuninlulududndavdyuruuas
Tusssu (Community and Cultural Rights) s94a3u1fe @ndwatiles (Civil Rights) kay @n3n19
naidies (Political Rights) dauninsantlevniitnimmaifiesdonmmeniluusiasiuledazula

2.1 Aulsflawudu omdninajegluveuumduavinaiies (Civil Rights)

22 Fuleiimusznin domaninyoluveuandwavimamadles (Political Rights)

23 Fulwitniwadledineditiea emdwlnnjeglureunduniyumuuas
U551 (Community and Cultural Rights)

2.4 uledaustoyauasamavaiitedvinadios (Tal) emanlvajegluveuin
AudnSyLYURaE INUsTIN (Community and Cultural Rights)

uonanfdamuin endudninisdeau (Socal  Rights) wazAnBniaAsug
(Economic Rights) ndiuleddnsinsiiaueseutiaes aguninsiulanmisg

M54 1: LARINANTITIATIEYALEeM (Contents Analysis) vasinananaiiioms 4 Vvl

vaunUsLuy ToAuudi Uszyln Ingidioa TCl
fnduywey 1w | Sowar | 9w | Sewaz | J1uau | Seway | Iwu | Sowas
avswalilos
39 70.91 28 22.22 34 31.48 21 21.43
(Civil Rights)
dvsnisiileq
2 3.64 44 34.92 6 5.56 29 29.59
(Political Rights)
ansnedsay
) ) 5 9.09 7 5.56 13 12.04 8 8.16
(Social Rights)
AMENAATYIND

2 3.64 8 6.35 7 6.48 6 6.12
(Economic Rights)

ASyurULAL TMUETTU
(Community and 7 12.72 39 30.95 a8 44.44 34 34.69

Cultural Rights)

3

a @ 2 2 X a4 & ~ < &
NNNTIATITRIENUINE NN NSt DU uNFelusunsansaansnawiiosvasivles

4 = & e & a < a ° P '
e 4 Auleandnwiny danududasslunisunauedoyav1ians (independent news  and
Information Websites) fulguieNtaiaunsaini1sianuy usaudsanmaislilaniaduusevnvu
1gifldusau (Audience Participation)lun15uanianisndsiynans sAuseLaniauAnmiuiunn ¢

SesiiAntuludsnuliviarnnalegluuu Moy des nnils adU3ale saenswduiuledi
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duady aduayuliAnnisinie nunguiuduedetiaifiotisfunslodgmguey dau léegn
o Tnsusasiuledtuonvasinnuuanseiuly fe
“Guleflamudu” Wudulediferusudaiigalumaduiuifiidaniauasatuay
Tumatssrsuannsnaisuandudesiuiivonldogasui
“Guladtindrmadiasinediion” fu sziamilaaduludalsvisuasnnsdaadly
MAURTR Ae Insdaniseusilituininwallowhussma uaslinninauenanunIHanI T84
tindamaiiies Fudunandndiliannisdiiunseusunagnsdaindideidesdmivuiengy wign
fvuanalfinounsueiios 3 Wit Wethiausrumsdelnsiim drluivledffinininanud
siunaiausludelnsvimindluutas uinsunuieduiuiliussssuldfnnudoundsls
“uledinvszeln Wudnivlsdviiifeiualugugdenadeniiduloviens
sufunuiidaay wasdaiuilitunmauszasuldidanidnilumsnsnudeyatnaseing 4
fiinduluiiuf Sslagiuasdinguindorisresesdng uasnduusesnmuiismssnudoyatiians
darusnliuUszn i demounssiuiuled Tudgnrnnaidies
“Guledaustoyauazdnmaiodudnaiios” Wuiuiidedsiumn daitulouneluns
Fudunuiidesnindudedt Wuiuilivssuvuldsulaniuasdes Tuduanuinmadies
felurrsszzusnidunsinuuuuedoiisauduiofuiiunurewiuledussuln fufu doya
Pnluiufitnadedudiuledd agldunannisdnidensuininiwadiosiidddiuivles
szl uinseumsdaientu sxgunuleuisvesiuledidundn
3. uunensRaUnUImLazmsildausaalunisseaudayadiiaisvesingin
waulaaneldusunvesdenulneg
Mnnmsduawalinguininmaiies dndvinig dninendn wagussusnsivledifeadu
wmamsiaunumindwadledludsaulve ansnsoaglunimsaulised
3.1 unumnsidudiluszginaanstiiudsaudelu (Gatewatcher) Gsagmuneiisns
Jufposndunses dmdenFessnauaiiiiuvssfumssugluiuiiiemsuwnslituauludny
lsusuaziinle muglufudiiinussgunms (Gatekeepen) Tufionszuandndaaneds ¥nv1io1dn
vidodoinavy
3.2 unuwnsiutindesnsansisae viedunszuendedlifuausinng Jeneda
mevhmihfidunadiesd Afinddnassurlumsdisasiou venidnFessauasiiAntuly
fufisng  vesdsa Tnesjatiunadudonavssrsunasddsdisslaviassnsdundn
3.3 \duffmuaanszdnmsmanadies Asunuwilunstmuadessluiufifinuies
aula vioifuindmuddy Tnsuiunsazounsziiviamelunndinuviedensilsiinelaiuslu
pannvaneidyuiigndeuliluiiuividlnaanaiemaesauludn

<

34 Dudeesiiudulffunszuiunissesuinivesday lulssfuiasmaneds
msnauenmads Tuyn q wismdiuandslifudsasildus Tasnunsiiausiiessninansng
AR SsUsziiudnfmsundoonluiuennsduiesiidmansenuuasiinnudifyaenndosiv
ulgungvesesdnsde silidenseuandndembunietndessniivnimaidiesinauslufnnu

mdoyanuasily Ussiutusely
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< & a 66) YV o/ n:l' [ q' £ 1 a a"d'
3.5 nmslunesinaslifuienszuandn NneensI19a0Utayat1Id15AINTNER
nszkavandaue Jufnnndinisdeansaianaileddugarasnisiauimalulad auvihliguslae
naneidundn uaziluanenunesdatayatansauassliiuauludinulasuiegnseuiiuuniy
UNUIMUTNTNYe9tnInaliadlutell dwmalrdenoasednseislunisiaustilvnudsauunay
dmiuguuuunisiidruniuvesinyinaledudrueouladlulagiu  wudn I5Uuuui
J [ [ < [ =3 = . < 13 & a
nannanauanansiueenty luitaslu nmsiluvdennaiiles (Citizen blog) vuiulenuesesAnsde
) a = . . = | oA | aa 8 A ¥ 5 a
nsiludenaiiies (Citizen media) Falun15dasessn amene Jale wazdedu 9 aegld antude
nano1zinlunsaaursafnniuse wananthluliludnwauenisiansessivesnaiia (Citizen
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The attitude of to study advertising media exposure, media recognition via
electronic mobile, including tablet and smart phone of people

in Bangkok district.
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ABSTRACT

The research aimed to study the attitude of advertising media exposure, media
recognition about technology and to study the format and type of advertisement via
electronic mobile, including tablet and smart phone of teenagers in Bangkok zone by using
questionnaires as a tool in collecting data and test the relevant of content and creditability.
The result showed that form and type of ads and technology knowledge influenced to the
attitude of advertising media exposure and media recognition via electronic mobile,
including tablet and smart phone of teenagers in Bangkok district at the significant level of
0.05. As for media recognition, there was no effect to the attitude in mass media recognition
via tablet and smart phone electronic mobiles of teenagers in Bangkok zone.

Keywords: advertising media exposure, advertisement, technology knowledge, tablet,

smart phone
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Factors Affecting Behaviors in Using Online Social Media of People in Bangkok
and Metropolitan Area
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ABSTRACT

This research aims to study factors affecting behaviors in using online social media of
people in Bangkok and metropolitan area. The independent variables were social and
cultural factor, technological factor, and perception factor. The dependent variable was
behaviors in using online social media. The questinnaire was used to collect data from 400
teenagers and working people in Bangkok and metropolitan area. Multiple regression
analysis, mean, and standard deviation were used for descriptive and inferential statistics.

From the analysis,opinions of the respondents about technological factor, perception
factor, and behaviors in using online social media were at the highest level but social and
cultural factor was at the high level. The results of multiple regression analysis showed that
social and cultural factor, technological factor, and perception factor affect to behaviors in
using online social media at the significance level of 0.05.

Keywords : social media, social and cultural factors, technological factors, perception

factors, behavior in using online social media.
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ABSTRACT

The purpose of this study is to study the behavior of the 3rd and the 4th Year
University Students of Silpakorn University, Sanamchandra Palace Campus toward the
television rating signs by questioning 375 of the 3rd and the 4th Year University Student in
2012, Silpakorn  University, Sanamchandra Palace Campus with the statistical analysis
including mean, standard deviation and the correlation coefficient of Pearson. The results

showed that awareness and understanding toward the television rating signs were at the
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high level , and students’ behaviors toward the television rating signs were also at the high
level. Perception is related to the understanding of symbolic meanings which is moderate
positive relationship. The study found that students do not always follow the television
rating signs. Therefore, the television broadcaster should inform the effect of non-
compliance with the television rating signs and should find ways to make students aware of
the importance of the television rating signs.

Keywords: Awareness, Understanding Behavior, Rating signs, Silpakorn University
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