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Abstract

This article from the perspective of Chinese manufacturing enterprise the high-level echelon
theory , technocratic research enterprise directors and the relationship between R&D input, and design
the technocratic the cross influence to the R&D director and external environment model, explore the
external environment in which play a role in regulating the paper verified the technocratic
manufacturing listed companies in China the role of directors on the board, by optimizing the
structure of technocratic directors in the board of directors, can affect the implementation of the R&D
input.
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(Baysinger & Hoskisson, 1990) ; HIR, HoRLHMHEFICREN B SIS, IR RIKK
e, ST RUH S S AT RENE, 1R AR AN aE, RELFIASRN N R AR Z .
EREIRE L, Ho, BRI FE AR AR Sk NBOE T RAZ, X408 N R A1
AR HBATE, REHERICIR SR R MZh A IR HR, BORL I — i #E
HIMPITESE, BB KIINE, ELER BT EORTIRZOR (BEE ., AT, 2016) - ¥
JERRNERIE, R B R SR SR A L SO B B R K, HAOANRIAE SR & HAR R
Wi A Ml PR SRS S, AEIXAPIR LT, BORL R AW DUTAE BRI, R i 2 b
B GRNE, Xof Ab RSV B B AL . BOR T R FAEWT A LR E LS
A DAt b AERTE L BRI RS, 5T E P I 8 30 A8 1A FR TRLSK

BT S, BORLFHE RGN AR 9B RBOR”, WOk IR S T,
IS BRI RGBT AR ATIER] . ABERT TR, IR Ak EZAE . 5T
gt ARSCER T SR

H1: BOREFUER GUIRBNRE LK.

1124




PIM 10" National and 3™ International Conference 2020
July 17", 2020

2. WHAHRERETEM

R 1 2 )6 B AR A BTV TGS A4 AT A1 AR R BEATL A A 3L R4 F e R (3R TT,
2014) , L, FEHSERFN A ES EMI ARSI R R . T st R 2 b
BE R E LRSS R, RN RSOV E ARG TR SR T R EH
XA AT AR K2 R T B LR () T AL AR ) e IR R 3 BRI I ROR R I 2
T 370 5% R P 7 e BE W08 2 vk A B A T 37 24 7 (R 3 DA R It 8 B 11 37 PR ) i 7,3
NBAR LG FRE RN BNRASRAE T O RN AR G, 1005 R R 17 bt 117 32 X6 7 i
5 B AR SO B IX R BRSBTS 7 s 7 R AE R REAT WA TG S (AR H . R
F,2007) o (2) AEPAMERIEAR L R BENE N BOR L AL E F T AN RN R I
B ET ) R PAESE, L VR 7 AL JBE V2 SR R RE W Bl B 22 RO IT AN IR B A 2 R idt AV R
K EFINRI A AIBEN(3) TH I A HERE 1 $2 1 RS Ui/ BRI ik AT BOT T, IX AR 2= (45
AT T T2 W B U E B 17 D0 KK BRAR, BT BAROR e X M B ] LUK A IR A B IR AR BB 2
PRI REE N 7 37 P B 75 SRR 7 i R rh 26 X AE — @R P B ORORER 1 T WA BN B
B T B AR T RS

H2: TR I ) 1 SR B R B B WA AN, R 6 T A2 B
i, PR R AR IE A R K

3. MK BT

AT R L B RO SR . AN T BB
HETIT X 34 2, TS BV SEF RO B SR SR ARS8, AR, 2015) . fEAT
TR S AEEWE— (2 F A, 8305 R RN &S, LA A
T 2 0 SR, 2Tl QAT R G AL B 3 17 (IR K2, 2016).
BRI 8 T 3 P L RER A BRI T 5 5, RS B GUBEHOR MR 0BT, B et
REMTRRERANR, ol 2B R T R4 Kb, Ui 2RI T IS, T IS TR
THE RIS AR, UETHREEZ MUY, I e M. TRk, $
PYELE RIS (BT . 2T, 2006 o MBS T R ORI, XTI
ISR, 7T, R T B SR EEAT HOR QUFT, DA Tl % (AR R
AR 53, RITACEE MR HERE, USRI, KA
AT T RISCRE DRI SO0 1 5 8 -5 LR 22T 0 LI B8 R ol 08 2
ORI . L BABFA IR RS, T 0 AR BRI QU 2600 UK . e, ol
TR SRS, RTEEESMITIR RGO, RR AR & RAET, DU
MBI BRI R S QU AE IRt A4k, 6 TR0 Il BERTHE 05 2 M Ye e
BERECIERIRAEARS, T0 208 % 50 MR WOV, 0 4 B LR IR T
PR, LA YR ol 2 AT L A B SR TR TR o 24l T e P
AN, RS T R T G BT R B, ST, At LT

H3: 728 T3 4 P S0 E R SR SR RN TEFTRGN, B8
SR, R SRR TFR B IE R

1125




PIM 10" National and 3™ International Conference 2020
July 17", 2020

AR
1. ZERE
1.1 BARERHER
AN S (T, 2015) W5, BUSIEEXNHAR TR A E HIFITE R,
R E, AR (FIoAR. @i, 2017) WS, EECEAN . TAELH . BURRVEE =10
PRHEVE N EE S 1A e 5. =Tkl 2 H— R YR AR TR MESR, FEHAE
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P R Ry Bt T R BN TR
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e iip 2 b, AR T (FESA DT TEED (Fan, 2014), %35
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FARERZIMEE, AOREAERTE, ASCRAX SRR 7%, WA R R A F 5 7 W
i), WA R LA X MRS E A, @i A F A S R E TR A
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PR HATIC SRR . B, i, Ik e IE QR BE AT R Y E S T b, AT K
XA R AT R VH 3B o
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BTG 2, ASCHIEBAY (2) XTI AR i1 9 1 A AT A 4 -

RD...=m+ oTid + pMar:+ P'Mar: +Tid: + & (2
PR 3, ASCRYEERIRY (3) X7 b T 34 b RE R 1 4 P EAT e 6 -
RD,,, =m+oTid, + pHHI, + p'HHI, *Tid, + ¢ (3)

ARSCAEREAT BN 50 AT 2 11, SR Hausman A5 50 fiff 7 S FH BB ATL 2800 A5 2 3 2 ] 5 2
AR . A\ Hausman #3845 SR AT LLE Y, 3 AN BRI p (HAR/N T 0.05, MIELAFMHBL M
T3 P [ 8 RO

SEEAT
£2. TEEREST

Variable ‘ Obs ‘ Mean ‘ Std. Dev. ‘ Min ’ Max
Panel A: Dependent Variables
RD | 12663 | 0039 R | o | 16w
Panel B: Independent Variables
Tid | o | 0809 | o7 | o I
Panel C:
Mar | o4 | 7677 R | 030 | 9950
Panel D: Control Variables
Csize 12670 21.395 1.316 17.018 27.104
ROA 13020 0.069 0.260 -16.112 20787
DPA 13020 0.403 0.497 0 46.159
EO 13020 0.422 0.280 0 1
INVE 12670 0.064 0.057 0 0.641

HIR, BN AEAT THRIERL, ASZRERNMXRECRE, BATEE 0.7 MK
AL PIEAAAE 2 BRI IR I i) L

R3 OMRAIE

1 2 3 4 5 6 7 8 9
1 Tid 1.000
2RD 0.060*** | 1.000
3 Csize -0.032***| 0.045*** | 1.000
4 ROA 0.056*** | -0.178***| -0.021***| 1.000
5 DPA 0.001 0.022** | 0.002 -0.114***| 1.000
6 EO -0.009 -0.109***| -0.013 0.090*** | -0.479***| 1.000
7 INVE 0.005 -0.035***| 0.055*** | 0.386*** | -0.056***| -0.031***| 1.000
8 HHI 0.025** | 0.036*** | 0.010 -0.128***| 0.064*** | -0.032***| -0.083***| 1.000
9 Mar -0.009 0.079*** | 0.036*** | 0.057*** | -0.024***| 0.015* 0.080*** | 0.055*** | 1.000

#E: N=4660, *FIR7E 0.1 /KF ERFMK: **FLRTE 0.05 K EEZEAIG; ***FIRTE 0.01 [F/KF_EEFEAHRK

1128



PIM 10" National and 3™ International Conference 2020

July 17", 2020

B e, ASON PR 73 BIREAT 1 8 ROSAR AL [B1 3, PN RE R B 25 R A0k 4 F
e R AR 1A R EIR, BORLFZMEH MR RH0N 0.005, HAE 5% &2 K
PR, RUPIEART FE ERH AN A T RF AW, Fit, RiE 7RI L

M 4 A 2 [ RIAZR TR, BORERUEF 5Tt RE RS LIE 1% &2
PEACE R, XHlagE sk b A =] AR BN A T8 IR R, DRERAIE 1R B 2.

M 4 A 3 [ RIAZR TR, R ERUHEF S TR L LIE 1%1) 5%
PEACE T, XHIENL B A R RSN A TR g, RILSIE 7R 3.

R4 HARLFMEE RN B 455 808
P 1 FET 2 iR 3
AR
FAsE: RN RFAE: RN HAE: PFIREAN
e o 3.600%**
BRGSO M — 5 —
et -203.690%**
BRSO I i g — — e
o 0.005%* 0.841%%x 0.836%**
BAL RS (2.65) (35.77) (32.31)
o 2.231%*
T R — ey —
o] o -0.931***
7 i T S S (-39.62)
N 0.187 0.011 0.010
I, 0.001 0.002% 0.001%
R (0.91) (1.69) (0.64)
o o -0.001 -0.003 -0.002
BRI (-0.43) (-0.86) (-0.66)
o -0.001 -0.001 -0.001
vl (-0.48) (-0.72) (-0.56)
N N 0.003 -0.001 -0.001
L (0.48) (-0.06) (-0.04)
B[] gl gl Eiatill
constant -0.005 -0.056* -0.055*
(-0.16) (-2.00) (-1.46)

R-squared within 0.009 0.187 0.183
F 3.85%% 83.830%*+ 83.543%%*
FEA LB 9441 9441 9441
FEARH = 1700 1700 1700

W EAHEE EETOROUMCREN TR, *, **, >3 540K 10%, 5% 19K &2 MK IR
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WL, AT TR BRI IS SR SS Sl 9 i S R, HESh By R i
RFFEE R . N T BNE R VE T RS S SR, I S I X [ LA L Z TR &R
AGEH T HREIR I =SS TREAG Y, g S AN e U B X SO BRI AT A
JAgh, B VIRIA ARS HREEAIM 2 SCA A, 3B Nvivoll e TR, sl
MU T 2 [ By e v B X Tk i (R 1 AR B R B R A b AT 7, LA W 45 R TG B ik T
W5 SCAL T B I EL R B AR i B30 LR Al I AT e AR IR I i 1O 2578, 4R T8 S0AE
TH 9 SR B E A IR AR, M TS SO TS S 2R IR B ik e (R K T B AR T
T B L A B T i A B T, T TR 2 o B T )5 SCA T 8 B AT B X P R 5% A,
DN 2% R VA I i 9 A i 7 B AN S e 8 Tl 1 AR 55 AVl 7 B SRR

R FLIRHIG, R LT, w0k, iRl

ABSTRACT

Thailand is one of the most popular tourist countries in the world, with charming tropical
style and the distinctive features islands attracting tourists from all over the world. Tourists from
different cultural backgrounds have direct impressions on their perception of travel experience and
their evaluation of tourism destinations. This study takes Thai island tourism as an example and
studies the consumer preferences of cross-cultural island tourism consumer, which is helpful to
improve the cross-cultural services of island tourism, to improve the consumer satisfaction and revisit
rate, as well to promote the sustainable development of island tourism. In order to clarify the
similarities and the differences between the Eastern and Western consumers in the cross-cultural
context and the relationship between them, this paper uses the three-level coding based on the
grounded theory: open coding, spindle coding and selective coding to sort out and summarize the text
data. Through interview, non participation observation and online text analysis and with using
Nvivoll qualitative analysis software tool, this paper takes research of the consumer preferences of
Thai island tourism consumers for the experience of tourism and accommodation from the
cross-cultural perspective, then the comparative analysis leads to the conclusion of the direct physical
sensory preferences, indirect psychological feelings preferences and final experience preferences of

1133




PIM 10" National and 3™ International Conference 2020
July 17", 2020

cross-cultural island tourism consumers. This study puts forward the relationship between the
preferences of cross-cultural consumers for island tourism and constructs the model of cross-cultural
perspective of consumer preference of Thai island tourism accommodation. Therefore, in the aspect of
island tourism accommodation management, this paper puts forward the targeted service suggestions
for the cross-cultural Thai island tourist consumers, and provides reference for Thai island tourism
accommodation managements and those who provide the international island tourism accommodation
services.

Keywords: Grounded Theory, Consumer Preferences, Cross-Cultural, Island Tourism
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WE

5 A E AR & £ A =4, 45/ Brand Value (i ME)  Brand Equity (&
WALZE) « Brand Asset (AuRZE=) o M =/AEET 20 thed 90 sERHWI 5l E 2 5, BA5TE
SEBRAE A AR AL TR ELIRAS, BRI MERH A RS 553 5] SOk P i S A —
. AR, A OB BT, =AM ST, G T
KANELLRE, IR LIRS X = A& s b is A il

483: Brand Value, Brand Equity, Brand Asset

ABSTRACT

There are three main concepts related to brand value, namely Brand Value, Brand Equity and
Brand Asset. After these three concepts were introduced to China in the early 1990s, they are still in a
state of chaotic in practice. Specifically, the concept used by the author is inconsistent with the
concept used by the author's citation literature, and the concepts of full text are mixed. This paper
sorts out the previous research, discriminates the three concepts, innovatively constructs the
conceptual frame diagram, and on this basis puts forward suggestions for the practical application of
the three concepts.

Keywords: Brand Value, Brand Equity, Brand Asset

51

ok

= [ T 375 44 r 2> (American Marketing Association) ¥ i g X . — DN FR. RiB. b5
B FFFEBOFLUENAE, BERN—DLHKE— LXK mEURS, RS %S
ST X IR o IXAN 8 XAF B A% 243 I 7] (William D et al. 2011; William M P&Ferrell 2014).
Philip Kotler & Kevin Keller(2008):t — 5 Xt i U T RS, B AT T RAS [ it R A2 [RIAE 75 SR 1
FEn L RS B M R L ER, XM ERA RSt X, WE RSt
AEJCC. Philip Kotler A1 Kevin Keller ¥ & B 1 HiSk, 38 &b FRAME I s sk S ER AL T 4K
o

WA B 3 ) ST i )2 A BT B R ) 7 IR E X Levy(1959),  VH 938 ) SR il 1Y)
JRIRE 2 k. | A& RER T, iy B2 RS « %R, M.
Fik. BAEMZKE(Wang C.R., 2005), A FRFRICR ERIRIE, 5eARREE k™
R SS BIA RS (Han G., 1999). X EETETE 15 B9 2438 W K r db de ft 7 2 . s,
AN b i A R i i —Fh %877 (Christodoulides et al. ; Davcik et al., 2015), Jf Hif & —F
OB ER BT, PAZEA E AL
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Brand Value. Brand Equity. Brand Asset — /M8 H MEMERE X, X =
A AR TEVREL 1B L

1. HIESERWRNERERE

Brand Equity A SR E 77 (Lu T.H. et al, 2000; He J.X. et al, 2011). /& AL 25 (Fan
X.C., 2000a, 2000b). FHFR T~ (Fu G.Q.,1999). FiAn % = RN PR R N -5 DR A Ji SO 2 22 ik KR
GG, E SRR S ARG AN B R, SRR PR IR R B 2 R . AR
MM, BEP=—1a ) B9S2 Asset, b B8 = —1r] T2 A Brand Asset 5 Brand Equity 2 [H]
(12 7 (Yu C.L. & Zhao P., 2003). Xt i 4™ 1Y% A (7R EL:  Xiao(2019) 78 bl Ht il it % 7~
B4 Brand Asset, {HAEIESCH, A AR RS 50 B 1Y 96 302 Brand Equity

KA AN R A, 1R 22 243 - 5K-4% Brand Equity B35 4 5L 25 (Liu J.Q., 2018; Sun Y.B.
ect al., 2018; Wang X.H. & Zhang Q.L. 2017; Zhou M. & Yi Y. 2004). {H&, % Yu & Zhao i\ N
S I o SR R S 1% AL 25 (Yu C.L. & Zhao P., 2003), {HiZ X AEE 2 — Yu B A —F
ARICFEAIRM T b hE 5 21X — 1] k483 Brand Equity(Wang H.Z. et al., 2006).

1M Lu(2000) I\ 4K Brand Equity F1%A fh FEAN & IG5 A4 BUL it R P SIC Joid A2 il WL 5 984 9
HIRFR, [R5 = B E R AR AR . {H2, Lu v 7K Brand Equity 55 Brand Asset
BHATIX Sy, ¥ Brand Asset FHiFE N T SRRV F=, X5 H S SUANRF o W75 02 ) 2 S L) 2
Property, iXJ&%} Asset & X3 KAk

A EHNKG Brand Equity B A TR MLEE =, —=&08 1 a5 e b
) Asset JFEATIX 7r; —R&IEAN Yu & Zhao(2003) AT, 1 Equity —id 1 H i X ) T H e
RETTIAAS D7 AT LSRAS 5=, SR SR AR R K SR AL K S A 45 0 B H R IR,
PRI B Equity HH BT & IR BLaE 1 & S LI i R A

2. HBEEIRAA R AE VR EL

X R 2 HOCERAE [F]— 55 52 2 R A Brand Value 5 Brand Equity P9 ME&:2 HLR AT
AT AR 1) JEL Rl (Wang H.Z. et al., 2006; XU H. et al., 2018; Zhang J. & Deng H., 2013; Bailey & Ball,
2006; Eng & Keh, 2007; Kevin Lane Keller & Lehmann, 2003).

REE X EAMMES C8A S FH AT 7 H T, (HEiR2 F SOk (Yu C.L. & Zhao P,
2003), 2 JECOCHR(P. Feldwick, 1996), SAAFELAT iAld: 1 SCERAERROKNS., ANfE S NI ¥
TV TS O s 2.8 0 =38 22 (R OC Z 0 HE ARE s 3 AN BR 4R 32 2% 38 X il R (B AH S E S s A

FETF LA E= A, ACEE S Brand Value. Brand Equity. Brand Asset = /M & 47
P AR = MR R, M RHELLE], FFEAF I = AMEE& B A .

BRAE SR [E] B
1. Brand Value
Brand Value X} Value (A PRl . H— 480 dh BN ELBO VAL, O6F B (1) 44 1] 2
Valuation, 3 48 E M EM

U BB (RS 5 (EEHHELN) ] M20005EIR0204, 20 AT fBrand
EquityWDiHELARE TSRS tfEBrand Equity DTN a3 . — SefEiRiRrHENIM
? BTN P A E R R (S TBrand Equity MRBRER (gl 2EEBrand Value
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1.1 PMEMAE

AN B PEAS /7 BE R Brand Value, A58 E fU7E T4 a O E EAL, FH TR )
EC A it MBI R DN

Johny & Israel(1986)ZEHF 7T [ A= 7= % Brand Value [RISZHAI, {5 F &% BIE 5

(Brand Image) >k & Brand Value, 52 AHRIFILA Sussman(1994). F-jH%%3% %} Brand Value

(P9t e L s —, BRI A O I EIE &

Aaker(1991)F1 Crimmins(2000)iA 411 Brand Value /& i A2 FR A E , [F]F Aaker
AN Brand Value [FI) 952 Brand Equity FIUME, 20 Fobp o7 UnT D H3E T PEA . Aaker
BRI R 2 L B T S RS, kS %t Brand Value FOREAY U5 A 1R £ 24K A Brand
Equity —1iA>k 3£ 7~ Brand Value (Biel, 1992; Knowles, 2008; Goldfarb et al., 2009). Bravo(2017)H
WY T Aaker X Brand Value fFEf# ; Jan-Benedict & Steenkamp(2002) i Aaker FL (! Brand
Equity 77 3z — (19 | i 44 Bk B il O 1 9% & i 47 Ok %€ X Brand Value; Arilova &
Randrianasolo(2017)%E4E T Jan-Benedict & Steenkamp {15 5L, FH i REDA 50 5 00 i R J8 R e 25K
ffi & Brand Value.

1.2 BHEWLAA B

B 7 4] 25 VF4d Brand Value, A5 523 SO BRIHFA TEH 20 10 S e A4, BA
S U] 25 3R AR A B E A 1 (Bater M, 2008). X [¥] Brand Value {15 SCHR ) T & FERISANMEL,
FUH AR TN RN 238 S RN B W 1 9838 1 A2 S g2 i [ %6 . Keller 7£ ( Strategic Brand
Management) — 2 RIFREZEAUE KA ER B R . R B2 5 a0 (Keller, 2013), M
HR R DLE H Keller Xt Brand Value 52 X 5 Bater /&251B1] . Chernatony, Cottam, & Segal H.(2006)
XIRIEFE 1 it A B O AT £ B3 T 590 9% 2 [AE &, Foxt Value ()5 3K H Rokeach: HHE LA
R AR AR A IS & . Lglesias & Alfaro(2013) 613 7 — > ME MR L @i i, A
et KA EL UL PR ) 2 52 B9 9 3 S5 R 2 A D38 RIS I, AR lb Y 9% 3 B 136 5 L Bl 2 5 i i et
B AR 7 B (Mingione & Leoni; Scholz & Smith, 2019). [RIIF, AV 591 B 2 a) %o 5 RS A 1)
PRSI 15— Bt 2568 i ML 32807 AE 52 I (Anisimova, 2010) .

25 b, Brand Value XM 2 X ZE 0 SRIE T Value — 1] o At ROMEL VT )
FEWR, SRR AN EEAL, B AR WA S A (B AT VP AL . A R SOk A =
Brand Value, i HL7E 2 FUR1 S22 b HL A AT A Brand Equity ST Brand Value HE4T#7 & . 17 M b
REAMMEL VLA B A, F 0 B 8 T 50 ot R E R A AL 2

2. Brand Equity

£ Brand Equity PRI FEA# -, Farquhar(1989)i\ & 45 2 7= S I I I s, B4
" A5, AHE =N, Feldwick(1996)%F Brand Equity ft ¥ g 5L 104 5% 594 2 & AN f
& . Ailawadi, Lehmann, & Neslin(2003)1A . 1% M TH %% & O BRAN = 5T B A A P2 SR BRA# Brand
Equity i, Keller & Lehman(2006) 3\ A4 5T Brand Equity B izt TiH 9% 2& T A w], 3
T4 =/ 4% . Baalbaki & Guzman(2016)ik 4y Brand Equity f) U/ MF 5T F FE B 1% 3 90
W BTy, ETWMSSET L. AR Ding(2017)7E Baalbaki & Guzman(2016)
Fefith Bt Brand Equity FIRRER, K i EUBLES PO SO A BE BN BE T R SR T BT
% FET RTIOFRR,
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2.1 B TIHHE R Brand Equity

MVH 9 35 ) f FE 2 R A7 Brand Equity, 2 MIAKICoER 22 10 £ B HE R DASRARR I 2 o
X i REOT 75 SRS AN [R) |OBE(Liu HLY., 2018), 5 H 7= & IR TE S RE T AE AR S 1 g, LA
W 51 %3 HE R 5% (Keller K.L. & Lehmann D.R., 2006).

Aaker(1991) 1 & Brand Equity SG 2 E i 1 an R BT 10 LAY, g i R BT 7 ) 4
FEXRI A i R . SRR . R RGA KRR . R RN RE 2 A R AR A At A AL
FITURIE . Ja NAESEELAE EHE W T 5 R AR 1) T 23 Aaker(1996), 3k43 1 %% S 1) iz A

Keller(1993):#7 3£ T-71 2% 1) Brand Equity & S RN TR 2 285 5o o ey
SN ZE RN, Dawar & Pillutla(2000) 8 F TR %€ L. Keller A A kAR LE Brand Equity
(1) 558 Hh B A AL o Ao o RN R K50 g it R R 44 B AR BT R R K4 B o AE R Al 2 1
Keller(2013)$2 H 1 i &7 (a4 it iql) |, i DY JZ= M 2k BR A SR ke 1 2
A b A A FE . Keller I, RATEMALTEE RIS, A Ber= A BAA i = X 1) Brand
Equity.

MY % A1 BE 220 78 Brand Equity (IAHICHEFURCR , K2 3 S7.7E Aaker 1 Keller
[Pt b Bl Aaker 5035 Keller BTGl @ B K 17 Al Brand Equity B3 H (15— 4
J& (Kim & Hyun; Nam, Ekinci, & Whyatt; Spry et al., 2011), Bi7E I FEaE EHF5T Brand Equity 1) 5%
Y FE 2 8] e 5 HoAh AR B 2 8] 1 9C & (Hsu; Valette F. et al., 2011)%5 .

2.2 BT 131 Brand Equity
Aaker(1991)iA~ Brand Equity #2&-5 kil J 1) 44 FR 0 RF 5 AH I P — 2 i R 5 7

fit, XEETTPEAIAGT S A A AR AT S A OCIE,  HL AT LSS esgsk o = i BRI 55 F

Equity TSk E R&HBHE ST MRS,

HABMTT A M X Brand Equity 1@ SOAH HAhE XEF: Mahajan, Rao, &
Srivastava(1994)— /™ fh KLE T 37 F BT - A5 1) o & DRl R 44 T SR A5 AR 0 91 7= il A 4B (Farquihar,
1989; Yoo et al., 2000)%% .

2.3 ZT W55 1) Brand Equity

F T W55 1) Brand Equity FU4F s 7E TR AN B B T4k, B4E4 Brand Equity
PG PR At —ANEERE ) T A (Ailawadi K.L. et al., 2003). S [ 38 ks HL 33 o R A 2 B R A
(Stobart,1989); FH it AT K B 49 2 % (Simon&Sullivan,1993); 5745 S 7= Al L T 3RAS
(R4 4b (Ailawadi K. L. et al., 2003)% . X~ &%} Brand Equity T, 2 A4 55 B
kXt Brand Equity #E4T# . 440 Ailawadi, Lehmann & Neslin(2003)5k 5% H T WA BE R AVE A
A R B I PEAG 7 3, e AR PRI A AT T

2.4 #TF 5 T8 Brand Equity

F:F 51 T Brand Equity i1 King & Grace(2010)#2 1, Mz 7B EIET i T
() Brand Equity 141 %45 - King(2012) Brand Equity 5& S B i AR BT S B0 D3 A X AN A
R BT AR SR 2 57 . 1X— 8 & T Keller(1993) %} Brand Equity 2% & &R 1AH
FE S, MANEN 5 A 31 £ B Sk FRAE AT AY Brand Equity. A FE#7E Brand Equity 94k RF T 540
FE LA RAT A 03 T B A A B T AR ) R T R DY K38 43 (Kiing C. & Grrace, 2010),
J& King % (King C., Grace, & Funk, 2011) UK H R 43 9 i BiTs 10 SRR ot S — AT =
ANUESE
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3. Brand Asset

AR PR B DA SR A T R (Yu CL. & Zhao P, 2003).
Tollington(1998)#4 Brand Asset i& SUAH— N AFREST S (— it — M Rits. — M) , H
Sk M58 e 0 = 0 LI — Hb AR il S2 07 (R 7 BRI 5%, USRS LU A LT RESRAS (1 58 2 1 &
XA E X5 Aaker(1991)%} Brand Equity 1€ X AHF] . 1M1 Davis(1995)IN A Asset j& —F g M, XT
M S, TR 9 O B R ERAIE S . 1X 5 5411 Brand Equity & XEA .

S, Brand Asset s&— NS EIRES, B OGO EE SR — N R 2 T
FREME, PR an el REF S P A AT TR PR AT dfAr DA 55 ) A R VA
"B B4R {8 (Dagustani et al.,2014; Davis, 1995, 2002a, 2002b; Forgacs, 2003; Tollington, 1998) .

T30 E] BB ok RHESR

H#E LA % Brand Value. Brand Equtiy. Brand Asset ix =AME& R, Adidi ]2 1] () 5%
AL T E#RR:

TR -

— | fiEMEE

1. Brand Value EF Pl SMEM B MEH M E

TEE AKX Brand Value B8 SGHAT B, 752 [EEI/EF X Brand Value 4 5t H
(0o an SR T E S MANEL A 1 f FE & RS Brand Value ()% X5 Brand Equity 15 % &
4, KM Brand Equity 2 HAHSS4E R sk i & Brand Value 32 3|27 F4 A AT, 2 —Fhid 4T
& Brand Value #1773, {H Brand Value YEA/ME AT B & SRR & S, KR Fi 5 &
F R B R R . AR RS, SR Brand Equity SESRIGRIENE, FR—AIERI
FRUEXT AT i BT AT A B R AT R A LA, 0 R (00 2388 DU SR AN, T3 A
AR —JC TR DRSS SR S S % . RN, 5 Brand Equity % BT AR A T i
R0 R B ARANME S 2 /DR R, SRR B S — AN K I AR, B S A AT,
1M & # I E S AR KR AR .
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2. Brand Equity 25 I/ B K ER

R4k Feldwick(1996)[1#F 7T, Brand Equity IFA K EH T ML R, HE g\
AR AN TR IS RREINE (The Value of Brand) S35 7 738 5 24 b0 55488 5 SEBR S AHIY
B 2 T ZE 5 o IR AH15 Sl R G — B I8 X T4 Brand Equity BT /R, 7ETT IS iR
4> (Marketing Science Institute) LA Brand Equity A28/ 7 — kT4 5, Brand Equity
FISZ I 7R . R Brand Equity X — M OB E & © 28 Bva W, TP e,
7 At )\ HEAR 2 /T, Brand Equity XM SR /ME

Feldwick i\’ Brand Equity A~ @& — MR IIMES, B AN EI A BE &6 Brand
Equity M3 AN &N R R, FmGESH — N EA S s i EbndE. X%
KRB U422 50 Brand Equity BRARITIUASARE: Yo, i, M. AT, WRIEHARHE
(IIASTR],  MASTE 7 &6k Brand Equity OB ARFIZE S #G T AN, 35 SARIEAT 52 1 H R
HARSy#¥ . &5 Brand Value [ 2 HI7E T8 R e 7EVEAS A B2 EAF A4 & Brand Value ff—F 75 3
‘B 5 Brand Asset FIZERITET B B&Z A A ENEM, ma—A AT A4 Brand Equity
[N A —EM

3. VMt EEMAR Brand Value 55 Brand Equity A
%} Brand Value 2 AR 2 55k H Value —iil. 4 AE 3PS I, Feldwick A
RNE RIS AR A2 Brand Equity W45 & S ERIME, %5[F]T Brand Asset, 24 5 A 5/~
TR ) A B PPAL R, HIXANE 524452 50 Brand Value IX A HES I RA—EL
B B2 38 B 25k 944 Brand Value, MRIEILEARIFEE, 5% Brand
Equity 1t 55 B0y 45 o BILPE 24 FLAE 75 B0} Brand Value 34T 1A% IR %, 248 F] T Brand Equity
(K AH <18 6 Brand Value 5 Brand Equity Z5[7){# F (Wang H.Z. et al., 2006; XU H. et al., 2018;
Zhang J. & Deng H., 2013; Bailey & Ball, 2006; Eng & Keh, 2007; Kevin Lane Keller & Lehmann,
2003), A aFAS A EE R Brand Value 5 Brand Equity /& B4 1.

4. Brand Asset & — AN %5 A B KIS
Brand Asset s& —/MU 5 A B S, 18 T2 2 IR 7. R R
TEN—TUE %= 1 R B . F 11 Brand Asset Al Brand Equity #4517 T SikE S, H
PILE ) Brand Equity B3 55003 & i 3% . H AT Brand Asset C 432 ##% Brand Equity T 24t (Lu
T.H. et al.,2003), 1EF f R/ A —Fh o ih22 B8 = R T E B %, Brand Asset FINES G
TELREATH -

5. T4 Brand Equity 55 Brand Asset B4

Brand Asset W\ J9 /it AT LUJE —FhBRIE 5 N B = AR I =, 2 i A E A — B0
T P2 52 AR (Yu C.L. & Zhao P., 2003). ‘&) V2 s FH T AIUA 55 £ 55 s Rk A T F 1)
ED T LN

Brand Asset 5 Brand Equity /£ T & X _FHEA, 40 Aaker X§ Brand Equity 7€ X
5 Tollington X f L5 77 16 2 SCRAH RIS, JF BLAE R AT 7 b wi g &R 3R R 7 S E R . TTE
HISCXT Brand Equity FOMES FEAIFEIT R IRATR I, 2451 Brand Equity 5 5 B85 7= RS
SEEEAR, B TR WA E R USON B P2 R R % =, A EASETUE
. RT3 45 1 Brand Equity 7T LA Brand Asset £ [A],
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g REW
1. BRG®
ASCE N BEAE A AT EE, X4 Brand Value. Brand Equity. Brand Asset =M
AT T T, KILT Brand Value FIPRFME R AL S45 T Brand Equity YUY/ ER AR A FE AL
Brand Asset 12 Fl T 55 Sk (05 s o TESLIERE b, ASCHIE T = F M IMESHESE, 154 7T
1% 1 FZ 1) Brand Value 5 355 Brand Equity & X EE4 W 4% 1 FZ 1) Brand Equity 7 355 Brand Asset
TNEANLS R,
2. bz AW
AR S IRRES 4R T 7 & AERE 70 o = MRS A A
TEA% A Brand Value IR, #5878 55 000 B VA8 A B, st &5 T nf & bk
&AL Brand Value, It Brand Equity K45 Brand Value & — il 22 5t 2 R A%,
It Brand Value ()7 X H1 Brand Equity @S fEE &, fEMH U )E, wTLLGI A Brand Equity FIAH
S IR k% Brand Value BHTHT &
Hh [ 22 B R Brand Equity $H PR, XAMEIER 25 Brand Asset = AR R
W, (EEBEGIA TR G . RMERFL Brand Equity BS54 75 2% 4 Brand
Asset IAHSCHFFURUER, 77 BV E R IR B & U5 W 5%/ B2 Brand Equity B4, AREEES
Brand Equity £%[7]. 7E Brand Equity 5 Brand Asset 1 it [G) R 75 203 B AE# AT 58 31 2 A
Brand Equity M8— M FEH &K« AU 55 #11 FE tH R 55 Brand Equity, G E1 7 X5 Brand Asset
G, WEFLRIE B 2 55453, [RITfT AT BAS| ) Brand Asset AH G FIARF 78 R -

3. AICEIF R
FHELT LAAE X fts RN (ELAR MR BT SC R, AR SO B e TR T =
RANEILE o 2RI B AR 22 FEXT i RN B 22 SRR TRt b, X =8 R AR 1 fee,
FERT AR 34 SRR TE 0 =AM AR, 8 4 Xt b = A AR AL Do

EEPE N
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Abstract

Based on the resource-based theory and stakeholder theory, using the data of A-share listed
companies in Shanghai and Shenzhen, this paper makes a theoretical research and empirical test on
the relationship between corporate social responsibility, financing constraint and sustainable
development of enterprises, and explains the internal influence mechanism of corporate social
responsibility on sustainable development of enterprises. The results show that corporate social
responsibility can inhibit financing constraints and promote the sustainable development of
enterprises in the Chinese context. Financing constraints restrain sustainable development of
enterprises. Financing constraints play an intermediary role in corporate social responsibility and
sustainable development. The conclusion of the study provides new management enlightenment for
the practice of corporate social responsibility in China.

Keywords: corporate social responsibility, financing constraints, sustainable development of
enterprises

1. 5|
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EHE, B & e. 57 TG A2 E3EIE S5 Al 4E 2 54T 0 J CL48 51 iyl 2%
BRI A AR 2 0, B 2006 4 GRYINESRAE 5 B B A st st a51) KLk, @
Kbk 22 o b A R T UG R b AL 2 BT RS o RIS A R PR ER S S =5 VR ML O B
At TR BACHE &, S THE R AON FE I R R BB TR . ROR 2 BRI
Ak N IE SRR a8 f KAk, AR BT — P EAM A5 A, SR Carroll (1979) 4]
W A S TR RS R T, R mE A B T RIS R, R el SR R R
AR MY A2 FATFN AV A A 45 G300 2 2 35 (1) 1IEAH 9% 2% & (Mewilliams and Siegel, 2000; Rynes,
Schmidt and Orlitzky, 2003; Surroca, Tribé and Waddock, 2010; Wang, Tong, Takeuchi and George,
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FLARL T LRI R, BB LRI AT REER R R R DG R, b2 TAT A A b iT SR i J
X R,

N T RAN EIRANE , AT TR I BAR P AN 7 TR I A A 2 B AR T A b 47 882 % (1) i)
MU — 7 T2 DA SR RSl BV RO R 25 A0 O 3 B A5, i Al At 2 Sl nT R
JEMIR RGBT LR BT FHELE , R IRR BT LR AE B R R PR AER, Al
HE WL A AR 2 ST AT A BRI A 8 20 ORI 0t A ] R R R AR R A . S — 5 T
FERZR Rl 2 RAE A AL 2 THAE A AL AT RREE e 2 T B HR AL, 4B A bR PR A 22 T AT
AT A A A 52 ) A AT R R R LA, T E B IR A R 1 RO R 2 A DG B R 1) SCRRIIT 9T

2. B SR

2.1 ML TAEMBF LR

A4 2 FUERE BEE A R B, R A EISEM S kit
TR AEEIRT Adam Smith $EHKF A UL F,1923 4, JEEF A 2 H OO Akt 2 5
f£7(Corporate Social Responsibility, fijfx CSRBEEAE H e, B F MR A 2 IE. 1
J& . EANEFE TR T AL TR AR A, AR R RO T .
Hr(1960) 45 i, Br 7 BB EEF MAHIRE FN, AVE 75 ZAE AR 7 28 1 18 h 2% L8 [A) R 2 AH 5%
&, B TR S BN A O, AR RN A S . At TR R AT E
@, HTTEARU) BB ERT AW EEAE B, BT E v R A T AR S A A2
TR . TR EDARN VA S AR RO ST D LU, (R B E AT R R, At
BTN LA AR S B B A, R 2 35 04 2 BT A F0 SR R T ' - FHEK MR (2002)
BN B (2004)38 1 2451 A3 M 7 VAR B, IR BEAS B4 58 2 A At 2 SRR R ORE Py 5114,
M 145 (2010) KB, A4 2 DA S5V S IEAH 5C 5% FR o i S AE W] R SR 1) JB AT #1232 Al
B, RATIXPEA B ARRR A F A RE R 2 .
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EHSL AT Y, HTEEARFR. ARHE ARS8, Al A ah ot 5
AR AEAE 2 S0, X T AR . Ak AE BT DA NI S5 BRI S5 B, it
TALME BAE RS P85, AR T T A TR E B EoRIEML, Al & 42 5t
R —FhE S5, AT LAAIF S AR G A% 5 AV 278 & RRI R AT 15 51, X eefif s Sl
DAMEGR PR B (50, BRRA A BERSMMERE, FEMaLARTIMES, 2015)M, %
(OL7)WHFE RN, Al IR 4 2 4 2 THATAS B 2R L R T 29 50, HIX PRS2 A7 70 I
RSE, B YR FE o b A A R s S g i L R, Ak A S TS BT RS BT
MR B AIARAT S 4, ATt S 20 ok (90, A ToR RSP 47 4% 01 25 AH 6 3 1) 09 S8 A0 3R 2
WA R B B ELIRRE, TN TR R S A DG I IRSR, Al T EEE i AR B AT R 28 AE G 1
TAERSZEOA T RFES5(2014) I N, AL R 25 K 5 VA FE AL U5 4T RSB AR A b il i 2 A
Goss&Roberts (2011) @IS SR TR, A B IH2 THUER I A J R RAT DR 2 A 5%
IR T B AR BATH S TR A TG FUCER. B2 SAEm R RN, RIFMERRYE
I ZA BN A 25 1] DABR AR R 5 AR RIAS 5 3 FH 5 A6 Aol AF S0 A3 D8R L 30 7 T S5 N 25 5 (T N 45,
2016)P1, B M ZE 2638 IR S S TS B0, A BT3RS 2 AR R, RESRA
b FRg b s A 52, AR R R, SR A A 2 SUEAT N2 BIEUR SRS, A
My AT DU B AT #E2 TAT, S IBURAS e S5 R AT EUR 157 55 il s 35 52280, Mk at . 19 8%(2019)
WA R, B E A IR LA R AR FE AL 2 SRR R T A h G2l A5 g sk P,

T, AR LU R

HL A& ST EAT 2R, /i 20 50 2

2.2 RS MVATRSE KR
[ 35 [ 4 5% 3 55 B Pk« 7 52 Maurice Clark 38 Hi <l g i #2504 E " LSk, 4
DA ) ) R I TF 46 51 REPE 7 & 5 2 AL FHR OGE . OliverSheldon B ki H T kAt 22 51
{E(Corporate Social Responsibility, CSR)##%. Z )&, CSR —E A N AERIEFE . X AR
ARIEE TR EIRS, BB AR R T WotE . AR T4, MPFE A2 T
Bl &8 W 2 W N A5 Bl N SR TR S & A ST AR I R R, I BAE R TETE R R F EAEN -

b EERA AR TUER AT DU RETUEMZEE SRR AT 1R E A TS
Il A2 TERE SO, AR EAT AL G DUE . e A48 BRI et RO HA
i AR FEAT I 5 B WS R EAT R DUE, HAPRmARE ORBBUT. HX. BT
W BORSEFA ARG S T R BI R fRISRIT S, IR 23O A Ak RAT A
MR NGRS SO Qo0 A A /R 1 5 IV v e 1| A B = ¥ e o | & e e
EEBAMR, MAZ R RO E NI R E R

IMEM AR SR, OREE T AL a] RFEL R St 2 bt AR SR A S
TR AP ARAHAE 2 SRRy AL AT RS A A RSB AT IR, IR LS| S Ak B S NS
B, RIEC. ROLRFSIER, 5 RS 2. P2 B bR (2006) 0 78 T Al JE AT 4L 2 3
AR Al AT SRS R R A, RS AR BE B AT AL & DR R ARAE AT T BRI 7
A S AR G R A BEBEAT BIMT, 8t 290 RIARDAE S LA T — R Ik AR A8 03 T AL
i, 2P E SRR A AR B BEAT VR AL AT AR A 32 B R IU R
AL AN S S AR 55, MR, B RAA =R A BRI
REGANTER, 2B IIZNE N, POl BT R B BN SRR A 2 Tt
B, REAEKE.
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FEA L BUNE(2013) 75 [ IR A b il R 2R R 5 A4t 2 ST AE B¢ R AL B, X
P ST TR PEEIAT, R I G — T MR RIS AR ) ) 25 R B IR, AH ELAR 3T
AHELPR U, AP AR STt n] Rl K R ABAT#E S TER, —J7 A IR T At S Km K g,
F— T EHESIE A A S IR, B E N e Sk, B

ZEPHEE (2012) )5 B G LA B, SR T ER At S SR R I N i T4k, A
e BRI BT TR R, R IR A iz B 7 05 &R 3 AR 5 77 1) 75 SR SR I AR BE &
fge Sy, EHEM AN SH SRR, B s i i sk . B

Ml RAEN 2. @FRER R RSN, ARtttk R4 [
RIS, RIEE SKAETFS RKE. H—, ®lbddEirta st il a]
FRE R RO ISR . AW H 2 S 7E B s A R S B B AR A, kit
S TR JBEAT BENE A AR — A STE RR 613 138 124259, Carraseo & Buendia( 2013)iAA), 1
P IR Al AL 2 TTATRN AL, RERSTE STE SCALBIET I [R] B S Al 7 >R 7= i R (1 G158
BEMTRG AL AN . (2 ST R e . PR T P& 2014 e KB, it & 3E BT E
B 455 P AN I TE T B P R 80, kit & ST AT 5 b E R BIHT B8 1 R EE 1
+1 SRR . B =, AV B AT A e S AT R g A\ AT R g 4t T YR A
Hill&Jones(2001) I\, 4Mb A B BRI FFA & T 11— RV L H B, A AE PR S BR) 25 40
e PN UR DAL A R AT s 7 R 2 A e BN BRI A AR S R g . BT B AT AL 2 BT
AU AT LA & 55 40 5 R FF KA A E O R sk A3 SR 5 S0 RF, b2 — e BEA] ORIt 1
SRMLEIES, H =, bl i 2 ST B AT AE s Al nl BREE & R R ST B o th Fefsigly e
227 AT A IR, PRI Y 5 4 0 T VR S Aol (R e SRR, b AE n] DUERHF S AT A
B9 Vi i JB AT 42 DT RENS AL BB AE R AR H IR, AR B AERIRE M e A 5
J7 T B A8, 3 SR O I A S T AR BIR T, SR s By RE 2, SREUEAT IR # .
Sirsly&Lamert( 2008) MLkt A\ At £ SRR R 25 A S5 B . S TS S BRI BE 145 E
R, FHAREET RO L JE PRI AT LA 1 R P Al 2 T AT RE 8 Aol s SR e AT o

HHE AT L, AV B ATHE 2 BT —Fh XU AL, s AT 2 SR Re i N A
AT RRE R R IR AL AR S . RURERAL S AT I

ZE LRI, ASCHRB W TMRIK:

H2: f bt 2 57 B AT Re W (i 2E Aok T il i R /K I $E

2.3 I ETAE. MBELARMMV RS KR

REZ GRS, TREEEME R O RON T B 4 57 R KT 1) B B
B, T AMEAE A 22 205 A e TR BITORAN A, A B3R E 22 B S PR R S /K-S “IE R, X T
WE 2P RIR A ERZIFIFWER, 0l 8 B a1 kAR 1 5K 225 K Ik il
b EER LR ERAL, KL, TSR e 2 T B N AZ I [ ) 8

TEG G AR IS BT AR, ka4 205 FaE, b B4 & B & R RIKF
HAAMARIR R, DIREATTREACE B3 R, JBReRER EASNE T
5557, (1K B AR R RS e 3G K I B 5 AN 4E KR B 5 Koz & R 1 B s
HbRo SR AL BT RS A Jie 75 BERE A M E A Dr 50dR, Bk, #H RIS IS0,
AN AT BEAAS ARG B R U R R, A, TELUE ERARNEL. B Hr8 kK R4
HE, B R e v RS Rk S R B ) e T T AT AL . WE SN RS,
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32 TERENY
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FARMSE 15 —Jidabn. 65 N Riebs, REBE M A EATH ST EE N, BAR S
ORI

AR 20 (Sa): [ N AME 2 Fhy SRR 2R R R bR, B I R ARAR RN
WW F55. SA FREURI KZ 484, Horh WW F5 50 K4 2 2 DARIT 78 Aol fil 98 240 35 1% 2R 2 2 )
GFAERRR, EMIERES BV FEHR, B, SBIR KR 17l Ay i KR %
ot 25 4B AR I R 20 SR R AL fR R 8 B AS s Kaplan AT Zingales(1997 )18, Sk H & 145 BN E
G SAR A VPO IR A U St R Al i Al R B 20 A2 BE s Lamont ,Polk 1 Saa-Requejo
(2000)"%, BEHEUCEMLIL&H R B nGeR. IERA R, 55 Q. R AR kMG TR %
B2, XEFRBOYMPNEVET S FEbR A0S, AIRES FEGS 1B IRl 1025 R 2 N A=
o] JH SR AN A2, Hadlock A1 Pierce( 2010 )PO7E KZ #5803 mdi -, a7 — Mg a4
WA AR, B SA #e¥, H AR N:SA=-0.737 * Size + 0.043 * Size- 0.04 *Age. HH,
Size Fll Age 43 HACER T MV AR AN A b ST i A A o i FR RIS EOR, ARE LA
5y 5% B @lgt 21 K 520
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it %5 DAE S35 TRAR CHIE FU SOk, IR T 5 Al m] R 82 e 1) — S [R R A g il AR
®, HARaFE

(1D AFFBE (size) , RAT= 1 H AR ER M7 & R

(2) MR (age) , FWSRANZEREIRE B A Z4E .

(3) AR (lever) , HUFUKFE B T Al g KRS A FH K

(4) HPEEIIRE (ROA) o MR RFE S5 8% =2

(5) BB (TSTR) Ak — & By AR S U F 35 T35 % = gz L

(6) BT FIEK AR (TAGR) . AV A 2 5 7= A A ) 42 47) B 7 S 20 ) b e

YEAR 4 EAEE . INDUS 47k ilAR & .

3.3 B &It

3.3.1 kAt = FHE SRR AR
Fy gt =375 fE
Sa=0+Po*Controlst+¢ 1)
Sa=0+p;*CSR+B*Controls+e 2

B (1) R B 42 ) A8 B0 Al B 2 e o AL (20 e A b k2 TR AE R BE
Zigggm, Hr, Sa ARMBTLAIR, CSR AAERMI AL TE, B FT7 Z27m, KA
1% . Controls AR, WEHEAFHEL, MM AR = AR, Tr=ilia .
PR A B ACRAE, ¢ IRZET. MRYEERB HL, BRQ)F e T 2% pL T
0 HiZ3&, ik H1 1325
332 MRS AW AR KR
CSD=0+Bo*Controlste 3
CSD=0+p;*CSR+Bo*Controlste 4)
R (3) ki s il AR AR Bt AV AT RS R R I se i o AR (4) e Ak At 22 Bt
FEXT P AT RREE A et sgm, Hodr, CSD ksl ke, CSR MRF AL TE, s
TiEFW, RAEIEFRHER . Controls Jyil A8 s, & ARME. bPEm . laERe.
BAER. BGEER . B R B KR, e R EDL. R H2, BEAQ2) 4k
WAt 25T R E L KT 0 HEZ, B H2 1521580
3.3.3 RR AR TR R R
CSD =0+,*Sa+py*Controls+e (5)
TS (3) A i B8 24 RO Aol AT RFSE R RE R RERE, Horpr, CSD ARl AT HpEE K
&, Sa NRMBILIN, #EGRTT R, KHRMEMEARAER. Controls Nz, A& ARM
By AMEPERT . AR B BIRRE R BE R ER BEECER, e BT
R H3, BRI @) st TeF R4 2 T 0 HiR %, Rkds2I%IE.
3.3.4 VAt THE. BIBLRAMV AT RS R R
CSD =a+f,;*CSR+B,*Sa+fo*Controls+e (6)
BIE YKo AR 2 T R 2kt A T R R IS, $rbr, CSD
HAALTTHSER R, CSR NE flbdh & BE, Sa AL, B 57 2280, R R PR
#Ei%. Controls AR, WEAFHEL, MR MR B=amR. %=l .
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TR RPIKRE, ¢ ARET. RAEET HA, B @) Rkt 2 5E RS Bl
KT 0 HEZE, MBLAK B, ZEUNT 0 HEZE, MEERAHGER S THAER, Rl 25t
ERBARE, BBTZ0R B REUNT 0 HEZE, NEBAREEathr M, ik H4 15215
ks

4. TR S8R0
4.1 #iREG T

ARG 540 K BT A wE s, Hrp EA A 257 5K, RE AL 283 5. 2014-2019
I FEAMEE N 2160 A AR R B SRR G I B WK 1. 7= 3R FIE N 46.7%,
B — K AR I FE R LU 3548 39.38%, FEALLIRFF & IR E LA F fIBEAE . k257
fEFIME N 41.92, KEFHARKT, SHERATSWE TS TR A S, EER KRR
], pRAEZE N 11.48, RUNERVE AR E A ek 8 7= ZRE th ik, kAR s ] RE S A7 (e R 7
=

K1 EEREMAGIHE

A FEAAE S ME Az AL N H/ME I UN|
kAt & T 2160 41.9208 39.4570 11.4844 17.3468 87.9478
AT 2160 -3.7830 -3.8029 0.3038 -4.5957 -2.1456
CIEEE- S B 2160 0.0630 0.0546 0.2762 -0.9852 12.1030
B AR 2160 0.4977 0.5083 0.1971 0.0341 0.9952
R R R 2160 0.6012 0.5050 0.4128 0.0083 3.2808
ATl B 2160 0.0555 0.0485 0.0559 -0.6632 0.4842
MR KR 2160 0.1299 0.0781 0.3459 -0.7071 10.8887
e AR 2160 9.5237 9.4451 1.4530 5.7367 14.6932

B EBAR B IR AN R (Pearson correlation coefficient) 1% 2 Won. %1%
il A7 B [ATAH OC R AU AN RS 0.5, EAITR B FUSL S Rl 5T 29 IR AH O¢ £ %k 0.5540,
FEAA E A B PRSI AE OC 2245 0.5426, HEHIHEMIST 0.5, M H PP & A G RBUOKRE
ANFAEFE ) 2 B LR R, FEAR RIS AL £ LR & 3

K2 JANEEARREE MR B

Z B abAesE | BIBRAR | AVATERSE | B | BUARE | REFAR | BEERE | BRSEK
7£ RIE x 2
Akt 2T 1.0000
FISARAP 0.3399* 1.0000
(X ACIE R 33 0.0463 -0.0034 1.0000
AR/l 0.4541* 0.5540* 0.0264 1.0000
B AR 0.1507* 0.1940* 0.0242 0.5426* 1.0000
SRR R 0.1089* 0.0098 0.0411 0.0190 0.0145 1.0000
AP CIE & 0.0316 -0.0535 0.0406 -0.0154 -0.3389* 0.1534* 1.0000
BREER KR -0.0276 -0.0238 -0.0005 -0.0062 -0.0470 -0.0874* 0.0928* 1.0000
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4.2 BIRL RSB

b2 AT AR BT LA R AT . AR RIAL I AR IR 45 R AER 3 WoR, B (2)H
A4t 2 5AE & $(B1=-0.0018, P=0.000<0.01)}y %1 HTE 1%MHI/KF 83 . K as B FH
H1, Rifbat2 st E S 4 B2k R, Mt ST ET REiker, Sl
Ly i

Ak £ TR AR R AT RS JE ARG 06 . 5 FE AR R ) (B ARG 06 45 Rk 3 BoR, B
B (4)F Al 22 5 2 30(B1=0.024, P=0.003<0.01) K 1E HAE 1%MHI/KF FR2E., WM a: Rk
B H2, BRI b AL 2 TR S R B A B IR R, b Ak 2 5T AT BT kT B g
e AR S 3593 G S =1

Rl o 2 SRR Al ] RE AR R A S . T FE R (M R AT IR S5 SR R 3 BoR, BEAY(5)
H b A £ 5 AF R BU(B,=-.2716, P=0.000<0.01) M1t HAE 1%K/KF F 2. Kshas 1 Eiik
H3, EPEREL RSl REs R A RE M MARR, MRLRSMH S RRs R R .

A At 2T Al L AR AN AT RS R RIS . 7 R (Y [ VAR B A SR N R
3 SR, HA(6) T kAt 2 BT £ %(B,=0.0019, P=0.011<0.05)AiF H.7E 5%[fI/KF I &%, b
EAR AR, H B (P,=-0.2488, P=0.00<0.01). Faltah Br Bk H4 , 7T LLSE IR
LY RAE AL AL 2 SRR AL AT RE S R AR B A A VE T, FLRLE QARG 22 A b 4t 25 ST %
A lb AT R R R R B A

R 3 \ASHTER

R 240 3R IS oW 3
R 1 T 2 A3 MR 4 1AL 5 %Y 6

Bf4 | Sig. | Bf4 | Sig. | Bf | Sig. | Bf4 | Sig. | B{i | Sig. | B14 | Sig.

AR -016 | 0.087 | -.0094 | 0.337 | -.0087 | 0.456 | -.0186 | 0.087 | -.0283 | 0.010 | -.0343 | 0.002

B 117 | 0.000 | .1081 | 0.000 | -.0271 | 0.724 | -.0155 | 0.835 | .0083 | 0.909 | .0143 | 0.840

e AR (B R R -018 | 0.682 | -.0247 | 0.561 | -.3193 | 0.187 | -.3112 | 0.193 | -.3241 | 0.173 | -.3173 | 0.179
AR EEER | 037 | 0.004 | .0354 | 0.007 | .0572 | 0.103 | .0601 | 0.091 | .0638 | 0.076 | .0656 | 0.071
SR | 087 | 0.022 | .010 | 0.042 |.00022 | 0.971 | .0022 | 0.702 | .0053 | 0.361 | .0064 | 0.254

H AR k2 AT -.0018 | 0.000 .0024 | 0.003 .0019 | 0.011
hARE (LR -.2716 | 0.000 | -.2488 | 0.000

R, 23 dr, Roeas RC kB HL, Bt & SR AT sk iy, Mkt
LUt ol o A6 S5 RSCR B H2, BRIV A2 SRR AT BT, RENS (R Bt A b AT Rk
JEACT IR iy o A8 45 RS RFB B H3, RIRR B L S 2 M Al nTp sl A e o R0 285 2R SCRFIR R
H4, RIS 20 AR Aol & STE A AT RS R e ol BB 2> AR, H B 20 R g 22 Al
b2 DA AL AT SRR SR A AR A

4.3 Tttt
NRTIR RS ENE, SIS, FATRIREAL, A AR R AT Ak 2 SRV o A
R AE A2 BT (CSR) 18 048 R g AT R (g AL 56 o NP TH I (http://www. hexun.com) 4 H1
MSLH)AZ TP PG, NBEATIS & T2 5%, JUHERBEREN 2 T 2R G517
18, FAT— @B AR AR Al 4 0 45 i i A Aol R A B BRSZ AL 2 DA S, 18
L FAT it B B\ Al 2 ST SO AT A T VRN
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AR Ak A 2 534 (CSR) PFZAS 70T fs CSR HUEACEN I RIAERVEAN 75 2 PP
21377 CSR HUE - UGHAT R R34, 45 R 5 AU SCH FE A — 8. lmAgi a7, i
FER A CSR PPEAT 7030 A& R ERPEN AR R TS CSR Hfi,  H fblb al Rpa v K e i
M EE RAIEAR —F, Wk 7 AR FUAs R Sk SR dE .

5. &w5En

LB PSR A B R MR 23 AH DG PR 9 itt, SRAH VIR A e LT ARIDIREA, SHERS
T AP TR BB LRI AL AT AR R FE OGRS T Al 2 DR Al AT R AR JE K5
MHLH . WFFRARAIL: (1 AR SUE AT R, MR AR, (2) fRY
AAMEIAL TSR R (3D VBTH S TUE R R, Rt ek g, JF Hahit
LVHRAE DA 2 TR AN AT RS2 2 [5G R e i 2> FP AR R ORI 22 Al A 22 SRR Al
RIFFEER IR

MAb A2 TR L AT R SR AL A, 2R vrik R

H5E, MBHEEER B AR S E M S B R HA, b AR SRR — PR, AL IR Bt
P, b 2 DUEIXFPTEIE BN 277 S AR SS AT A R B PR R AN P SR 2 A %
BIVESR, AR TUEBATE U, AT AR, BT RR, AT 2 A AT RS
&, Pk 7 bt 23R ST R8Ok R Z IS R S BRI, 325 1 BHURAL A 12 AN
HRER L

HR, B BT TE 225 S8 Al At 2 DT AR X M 55 SO, AR /2% R85 20 0 Al At
DV AT RFSOR IR, ASSCR G 1 R B8 20 OGS Alb a2 ST AR AT Ailk a] KRS R R 1B 2 T
B, FE T A TR R STERE A -

BEAk, e E A A — R M SEER R N . AP B B, A 2 T
e PR AR A, Al i & SR ol kil e, vanlb# s REFr e s,
MEANL I E BTN, AR TR, FREh B2, (et il FFa k.
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Abstract

Based on the literature, this paper studies the factors influencing the purchase of Longquan
sword, discusses the value and potential of sword art in the Internet era, previous scholars' research
and related theoretical basis, puts forward hypotheses, and studies the research object by summarizing
the literature. And make an effective conclusion. Marketing strategy is the focus of art processing
enterprises, and also the hot spot of marketing theory research. This paper has a certain significance in
theory or practice. Based on the research results for other scholars to study related fields to
accumulate reference materials.

Keywords: Purchase influencing factors, Longquan sword

—‘\ gl%‘_‘

& N At 2 AW K S 0, 6 ek T I AR 2 22 B 3RA 1o 26 94 S 38 v s i ) TD 8
ROgRE TENSHNE. WSS ISIESCEZ RENILES, 2R, At
A ERRIRAETIAAAE . EDLA IARUNE B E R ERMEA D L. R ESEIINE
FYARMI OB ORI H , NI R sk, REE . mele ks E L
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“VH B A R SR T T T AN 3 — R R EIR 45 0 M Rk AT
e T BE I R e TR L A AR

TP TR HEZ LU R U R 72 i R 2 4 S TSRS P
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TEZ R0 FTES S, W SR R SR S O AN ok, Bt s R I T ] 61l Fe g
X TR RIAY A PR, % LW TS B Es . A S oy = T SN AL
TS, HER, XEEHRREK. BRE SR B _E RS B LSO BRI
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AR VLA R 2 TV 9 B O O SO AT VTR, A TR S SR AR, BT 0 BV 2
FAT NG MBI A AR LM SC 2R o HIH S8 AT SR A, s ELGT i RS R 0 L
PEFIMUBIER . 50l S B AT WX N R AT N 5 Eah AT, WS X 7 NS B 51T
BB SRR R IR TN AL B8] 1 BRI BR AR 22 5 . SAERTTUR T, T B E IR
TEE S ISR, SARDU b BT AT 08, B8R 1 P AT 90 dh LS A i 1)
AR B

RG] USRI, I REATON, HETEE

ABSTRACT

The paper takes Chinese wine consumers as the research object to interview, collect and sort
out questionnaires, and then analyze the interaction between consumer behavior and brand
loyalty.Based on the perspective of consumer behavior types, the model of its direct effect on brand
loyalty is constructed.Consumer behavior is divided into search behavior and interactive behavior,
and brand loyalty is divided into attitude loyalty and behavior loyalty.Research shows that consumers
show their consumption behavior of brand loyalty based on their own preference, which verifies
various hypotheses about the basic influence of consumer behavior on brand loyalty.

Keywords: Brand loyalty, consumer behavior, wine marketing
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Abstract

This topic is based on the literature to study the management strategies of museums, to
explore the management strategies of museums in the new era, the research of previous scholars and
the related theoretical basis to study the research objects by summarizing the literature. And draw a
valid conclusion.

Keywords: Satisfaction management, Museum, Reform
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RESEARCH ON DEVELOPMENT PROCESS AND STATUS OF CHINESE
FUNDED OVERSEAS INDUSTRIAL PARKS UNDER THE BACKGROUND
OF" BELT AND ROAD INITIATIVE"

—A CASE STUDY OF THREE INDUSTRIAL PARKS IN SOUTHEAST ASIA
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Abstract

The proposal of "One Belt and One Road" initiative has provided new opportunities for
Chinese enterprises to go overseas. Among the practical forms of overseas investments of Chinese
enterprises, it is an important attempt to realize the "cluster” development of Chinese enterprises in
the form of overseas industrial parks. Facing the rapid development of economic and trade relations
between China and Southeast Asian countries, how to further utilize the historic opportunity of "One
Belt and One Road" to further explore the Southeast Asian market and deeply participate in the
economic development of Southeast Asian countries has become one of the focuses of researchers in
various fields. This study will take the Chinese overseas industrial parks as the starting point, focusing
on the three research cases of Chinese overseas industrial park A in country D, Chinese overseas
industrial park B in country E and Chinese overseas industrial park C in country F .Finally, in view of
different policy background and institutional environment, the study intends to know about Chinese
enterprises’ development path of carrying out "One Belt and One Road" initiative .Based on the
analysis of the development process and status of the three industrial parks, this study summarizes the
experience of their development, which can give some enlightenments to the established and new
Chinese funded overseas industrial parks.

Keywords: "One Belt and One Road", Chinese overseas industrial park, development process,
development status
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WE

FELR IR R — RS DB BT, SN 98 I KR8 e A e & o DA
SCHRAEAELRE D TT 7 KERETT, (EEUVA SCERELALT L, AR GE I e S . A CHE e
3 YSCER AN (BT ) P9 A AH 5 SCHR I BE L, R BIUE 2 A AR 28 Vs K FLRe i (R SCRRIEAT T R G
BT ANMEL DRI TAEZE, IR T IEHE SR 1 URA KB T =ATr ) S5 5T
OER SRR AEEIE, IhREL DR T B PRI T AR DT 98 38 358
Pt TR LR S S R AT U S IR s TR A 2k R R A A AT R A2 A
AL RN T TT, Dyt — B W SR LR R AR LA SR LA 2

KRR LI, SCRZRIR, KR e, ks

Abstract

As a powerful "marketing assistant”, online word-of-mouth affects consumers' purchase
intention and enterprises' sales. There are a lot of researches on online word-of-mouth in the existing
literature, but the existing literature is relatively scattered and does not form a complete analysis
framework. Based on the full collection and review of relevant literature at home and abroad, this
paper systematically combs the existing literature related to online word-of-mouth and its impact, and
obtains an online word-of-mouth research framework, and proposes three directions for future
research in this field based on this framework, such as Integrate consumer psychology, social
communication and other theories to expand the perspective of online word-of-mouth research;
explore the impact of eliminating online word-of-mouth on consumers' acceptance of new products,
new brands, and consumer brand switching behavior; deepen the persuasiveness and effectiveness of
online word-of-mouth On the mechanism of sexuality affected by other moderators. This article
provides reference for further research on the mechanism of Online word-of-mouth.

Keywords: online word-of-mouth, literature analysis, purchase intention, sales of enterprises

515

B X2 D AR A AR B SR FN A T, AT SR AT ARl B A+ se b 1SR Ak
AR . HOR R (9 P 1 Web2.0 T H (fldn, 7ELiTiditds. Wk, Hi.
T2 RSt 45 ) S AT T AU S5 R 475 JEL (Guipta& Harris, 2005) o 3X A 20 1 1% (WOM)
V] DLEL SRR T L SERREE AN DU 2 e e R DX ) 7 ek B2 ) T B 6 T RO
(Hennig&Gwinner, 2004) . ATMEBFFE A FRH, FEMH I SE g sy, BRI FH P AS AR AR FN
W RATELLIE, ARG ARG, 1ok, B A RREL R PR 20 NSk
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TSR 2 B 2 o W S s (Advisor,2010) o 91% 15215 3 2 s At AT 176 W SE 3 722 b IR 45 2 il
SRS, R P AR N2, Hh 46 % 1152 V5 & 43 52 2 SE 5 20K 52

BT HK

TELL IR TCSE & — ORI E & . AR, BRIk 22 1R SR Oy 7R 4 il S R
(Chevalier&Mayzlin, 2006; Duan,Gu&Whinston, 2008; Kozinets.etl,2010) . #Xifi, DR FEM
KTAEL LR (R VG RIR Tz, 19t T & MRS, (HJLPRA R SR T m it
HATESG . RIECHEMH AL, KTIEL MR AT 5 AN 5T 2T ATE 2 2
. fENIZEmMPIPES, EEERTHZmMEER F: ~niE) , XS
MNP sty B et PEAR (R PE 21 5 v SR I ) 2 TR B (il 3 2R 8 TR I ECE AN kA
IR 2R TR0 X P2 i 25 B 152 e (Chen&Xie, 2005; Dellarocas,Zhang&Awad, 2007; Zhu&Zhang,
20100 . 7EJHFRFEZHA AT, WEHARCENASMEEIE |« R/KFSEIRLA HR BT
FAELR IR A 250 (Gupta&Harris, 2005; Hung&Li, 2007; Kozinets, etl,2010) , T 4t4s
AFES L R4 LAl REMERLY (ELMD , RIS-AHUE- SR (SOR) , {5 B Al 3R &
GBI TUAE 26 VRS Y O I A, Y R A TR SRR AR XL
BIEFE AN RN A BERIE AL 1 AR 4R VBN B B AT A RIS o AR EIE I S, B 25 4L
IR e FLREma B AR G SCHR, #5E S B TR BT BT TR RE S, RS SIE IR IAZ, RHR
Kt — LB T )

SCHRERA

1. ELOBKEX (Volume)
Arndt (Arndt, 1967) FEAbFIBEFT B i e R BORER:, A sl I RRLR AR S
Z B AL RO B 55 1 — FRAEIE SN AERDI ARG B . RS TN Dt D48 E B LA
TE SV 2 IR AR B I SE s it A5 B EE/E A (richins, 1983; richins&root, 1988) .
BEE HECM R FE, fEL O . fEL OSBRI SLPRIE CLRT & 7 X — N
ity B2 W) I AE A AR I TR0 BR8P T ) PRI, 3K 1 R I e ok IR PR 4 4t 25 JHC At 1 9% 3 A AH G LA
(Hennig et al, 2004) . 7EZk ITRR] LAY A R A% 48 N Bns A A0 8 — AR 28 23 [A] R R 2B A], I
H—HERR M E SN E iU E s . HAlk T DB SE &G AR, WELIFS
Conline review) , M _F4EIX ¥ (Online Forum review) , fE£& 8% (Online Word-of-Mouth) ,
FLF 1% (Electronic Word-of-Mouth) o JREXFFAELE O Uik & 5, (HEEA IR 3 e &
AEF Y, BRI A S G — K T #E2k 1% (Online Word-of-Mouth) F3ii2: . %F T-7E R PR 1 AL 5E
ANFRZEE A AR E L. HATFEL LI E LWk 1 Fir:

R AELMRE X

e B 5 X
Stauss (2000) S UK AR 2R R 48 B S 2 =) Ik KB [ A B 5 RS A i)

I 22 7] 7= A5 S, R B O WAL, FRIER A 5] R BN S5 5 25
TR R LR B 5 SCBARXT EEBR IR, BB i Tk e i —, (UU2E
HAF M ERRE R, I RN .

Hennig-Thurau (2003) FELG VPRI A 78 5 B 15V B8 0 3 B S A5 P K07 e M 55 AT R B8 At
B, ST R, R SE I S YR E D5 T AT LA E B
Wy 55— 77 R AT LU At B TR S [ 1
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1EH R AFH T X
Stephen, Ronald &Bing (2007) MR S T, AT B I W AR TR R 2 T 77 AR 45 1) B
Pt (RS, B2ENE SEERR.
Park & Kim (2008) — BB LSRRI VTR SERR I SE 0] 7 S B R 25 HEAT I IR T ER
FUR IV, i8I B a] AR 5E 2 1 AN B3R

Sfeg AR, R4 A DU R R ARET K. B AR AR 4L R 44
BEIRFAT ARG R, BESH. ELOMAZMERTY&, MEL DB LS 6&8%, K
AR R E - ST E . R AU . FE 4R VR DASC - A3, AN Sy [R] AT
RIZIH ., BRI 1t . FLEN 2 — N A4 B %, PR o015 B R IR AT ] Re
SR ATEEAGEERE. MMEE. SERIEAHLL, FLOMERRIEE NI EAR S
Mg,  HA X s B AN AR 2 PR (1) SRR s M A0 v #E ARAR A o ARG D A B R A
g E (Volume) , BIXS ™ shEl IR &5 VP i TR ALT (Valence) , BIVFiL 2 IE [
32 i PPRRE (Quality) ; RIEVRRANZAMAHSCHE. Al BRfRME: DI ERIE ) a]
{51 (Source credibility) , BI{E B 825238 BN 2] D604 300 HSLFRRE . 7E28 DR & Mk
BFEPFREL (Rating) , BIYVH 288 007 MBI S5 BIFT /016 0k Ak, IR ) & PRIt A 45 T
W ZERM (Variance) , WEHIKE (Length) , PFRMIF ISR (Time) o 7EZk IR IX L
JB M o T S R R A AR — R IR

2. ELDOBKEE (Volume)

PR e K RAE S ) EHRFAE L — o R0 IR S R 0 9 385 E 3 97 il BT
% Ja KBRS, RS D B AR — @ AR B b s 17 St BRIk 55 (R 2 WO AR . PPl
WAL T EUIRSS HI BREE . [ P AR ks A A PP E s e i B B A Rk
MEZMYER . Duan (2008) S84 [ fEAH PR B2 b I, S5 R L0, HIAAEHES)
TR KA RS ESEH . MRS (2010) LIAARDG YR & LSS OAE P8 A 7R &
ESTAEL VR MR R R AR A, FF R ILAE 2521 rh AR R () 17 St [ o P8 i A FH 18 B
FWIEM . AR ELM A, R E 8 T W 2 o0 1 E B T i & R A
(Park,Lee&Han,2015) .

3. KO (Valence)

TELR R RN 48 P RATRIIETE /G SR s S i 8. 81908, 1B X
R R A70 T TR XF 90 9% 2 ) S SR AR LA B IRACR . IR T VR R 7 S B 45 AL 34, s m g
T R S, BTH R T P RO S R A, TS Y B W S R (Dellarocas
et al,2007) . SGRTAIBFFCFRNT, Huih AR IETH DR A SR S e R, AETEEE N
] RLZE 7= i ATAN N S e S TP K 5 . Dodds (1991) S8R FE R B, f il i i S B i
B AT R R A, DAR S8 B o W P S5 oA 4 A B T RE MR AR R 4 e
PEH T % G ARSIV B S A A O B R ] S FE — A S AT — T S R (PR i, o
iR, KRR & B — 4K, 2013) . Park Al Lee (2015) KB 7T 3 B G TH] A4 Eb 1E T RS 5 EL AT B2
71, Baumeister (2001) ZERF ALK, “INHET I E WA T MR F, HIEH ANIFE B AR
B A S 858 v X SR I — [T 1 J R O UK
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4. NEEKEE (Quality)

A HIF FUIE B BT 7R 28 R N 25k 8 RV R i & . Park 58 (2007) Z:TF1F
WHINZ, BTN EFHRME. TFHeER. TR = ek E Wi E. ofF Kk
FCR AT LR VRS 5 B %o ¥ 2 3 1 S S = AR AR s . JRENIH-45 (2017) JEFR54in T
AR (ELMD FIEE R 22 A8 Ui RS ARG 56 1 I Wzl b FH P PRV 0 2 T S i SR AR s
WEFLGE R . PRR o & R0 PE 10 38 S AT 0 T o 3 W S s B = AR TR [l s e o 3 S0 2 0 57 R 0
(2013) (I LR, 4% VRS Bt 57 2 B T SR BB AR IEAH G R R, &0rED (2007) AN
FH T W PEAN 28 X % 6 5 B 22 1 O T ¥ 2 3 T 9 0o 49 B30 {6 FH U6 52 TR b b 2 0 5 s 7Y
RS Y B 35 B 5 5K

5. O BIRA{EE (Source Credibility)

Hovland F1 Weiss (HovI&Weiss,1951) A FLR B, IR AR & M52, TkaE
X7 IR 55 AR RS, RV RE SRS TE LR D ESRYR I A {5 % . Eagly A1 Chaiken (1993) &1
FEURR (%) VR AT 25 LU TE AR I DR AT S B A YR 7. SRT, 7EAERE T & BIE L IRIR SR B LA
X Hr, T PR ARAMEPIAL A L R (i, CIRSRIRRIRE] J1) , RN X AT RE
PAEIRIXIAE R . ELR RS FT- G H,  JH 9f I8 W 18 I A 3 5 265 Bk RS D gk
AERE . TFRE M EE T DOR S WS 5, R TE R e fic SRR, EEEE—
AL GRS A NBE R, HAE R XA A 9% 3 el iz . A AT ) T AEME R A = mT
ERIERE BRI HER GG R, KL, MERIEEZEEA R, HBUCEA K52 1%E
H (Grewal,Gotlieb& Marmorstein,1994) . Wathen 11 Burkell (2002) [KIWF5AEIN, ML&(E B3
W AR RS SR AT (5 RS BT (5 B B R bR . X Ul B D RBUE BRI sZ A T 2 (5 B
Ko

Lk
1. ELDBERTHEEE
I 55 IR 2 1 082 4D D% A A JHL 52 0000 7 P 3234 184 i, o ) 26 11 B PR T DRI 9 AR 18 22 o T
2% VR AR A ] 32 R DT VR R R bl BP0 38 7 (sender) BEAT 11 BA% 4k 1 = ZE5h .
Dichter(Dichter,1966) 3 H! ¥ 1% 7= A8 Bl IR 1 B HE B4 K 2 058 B R gl  Z BB HESL A N
JPE AR VRS DY AN J7 T A s R B 7= B A oG, 5 B 3RAH OG, S At AAH OGRS 43 BAHRHIBL. 32
P EDE B ECA S B AR KRBT FE A E R, P E B EA R AA
FE MBS A . B G — 22 OBAE R NLIEAT T2 IEF%h 78 . Lo dn Engel &5
(Engel,1993) /& Dichter (1966 ) [ fili [ % 78 7 — Tl 47 1f0 1 7 A% 36 S AL, B sk 2D 2k 3
Sundaram,Mitra 5 Webster (1998)[X 43 1 1E i L AL & ShATLAD G 1 T AL RS o 1 TH] VAL 7%
PEIHLEAFEFME F X FEaE N BT A R . SO DAL B SRR 32 X Ik
BRAEIE ., WA TR W o AR SO HE 0 SCHR 5 B\ R I 26 1B R AT B AT DL 285 5 B
=AM
1.1 BR=ZAESIL
TR AN, AR BT PR S AR A1 f5 45 1 2145 (Heider,
1946, 1958: Newcomb, 1953) . fEAWEMNHARAIE R, KRAETHIHRVER B RELHIE
[ B AR TPV B 2 100, W o B R RV R R P4 . B 3R T AT VH 2 3 B LA FE Bt £
154 (Henning etal, 2004) A1 H F42TF(Engel et al.,1993; Sundaram et al.,1998) . @it FIAFK
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(V017 28 mT AP P4, XA AR AR I 1 4 2 i Th v PR 2 58 1 —3#F (Sundaram etal, 1998) . V%%
HFRISFRRNE &5 1 S R T 2 AR P AL & S B O O K, TR ZIAE 53
Gy ZAREG P R (Dichter, 1966) . JEIEAERET Web [F°F & E5 TR Al DU X Pl TR,
XRAT A ST LSV 2 A A F4 0. SHEHIRH2, ERBE 6 ERM SRR
(I3 B A3 AH G BT AR 1R 26 T AR P U B sl 5 A A DG IR AR R RS . (R, T R AR AE 2R
PR R 43 22 7T (103 P 4256 mT DAFS B 2 25 ek D 5 At st 11%) 470 T A7 46 AR OQ BN . 1 RT3
Ml (Engel etal, 1993; Sundaram etal, 1998) J& i — 4~ A& A A IR o] BT gk sh i
XL T L 5 P A O B B IR T SR AEAE, A AiEd A2 B3l Rei 2 VB TEAT M.
TE T At N 4D 5] S A5 Y B 2 e A B — A At AT B A (4 O B A A S A A AT A S
Tong 1 Teo %5 (Tong& Teo,2013) [MIHEIRHERIAE T IH A& MEMEL ARG HH ik E B EE
MRl REVER 2 o AT 90 i LS B LAY 23 5 8 =] A 28 2 2 5 X R s Ik AS B A e 1
FEFHL. Cheung F1 Lee (Cheung& Lee, 2012) W7t VLM S HEELMEHEB N T4
I AERERU ) eWOM HIZNHL. AT TR ZS, 5@ AN B ARH 27 % 5 & R eWOM & E A
KR &
1.2 #2322 A S

FiA = SRV B8 AT DL IR 1) — A R L. R 3 SR A SR S .
TEM T, R ERETE B A VRN, R FREAE N i, JH2E
A BE 2 7 AN R A HAR NG ) SE 75 SR ABEERAG I K 2258 (Kollock, 1999) o H A& IET 1)
L VRS R 7 35 B At N A8 B 4 PR D ST e 5% R NS 7 R 4 7 SCRE, T3 B 1D F 7 RS
NTEENMER R LRI EEIITH IR, DN ANATRES T ERH AR, X
o7 b N IR . 52 5 Bh I SRR A 70 SO R AR N S R A R At R 2%
7 FL S X 48 B AE 264132 25 18] (Henning et al,2004) o R %A B B AAME, (H R X 4
(9 NAT e s 5 At N B 23 2= AT B R ATY SR R A5 P 7 TR 2 52 R0 2

1.3 X R EESIL

X SRV ERE IR, LRRR. RSN, eWOM {5 Bt
Al RS R AR IRAF 4R, X 2T Web IR ILF & L eWOM AT —AMFFAE, /& eWOM
AHELK) WOM I— MREKIX . S5 CpiE B2 AT NI E K 1y, H B
BN T E 5 H AT ARIARE (Lawler, 1984) . [Flitk, MREZR L H 3K eWwOM
LMD R KR R BN EEREK.

SCFETE S BIALIC TR DR ¥ 9 3 %o 7 il PR 7 B DA B EL o s et A ) 1) 355 Bl v i 2
P45 5% (Sundarametal, 1998) . E /311155 eWOM i, LA AR “FEIIR”, DLk R
RIS . VA B 25 34T AC RS B0 B U8R A A K RO BRI o SCHRF A B 5 R 32 S
REINIAT I W W A FRELS SRR AU (DL eWOM A3 ERD o thak, X3
WL AT AR R A IS A 4 (Oliver&Swan, 1989) . AFHIBEE, N ANEEAFFAIE
IR . WA 2% w5 E R AR RN E T AR, BB HEFEHAE Internet R4t
(177 it SR 3 By Al — e mT DLSIREIL = SN B3 S5 (1) 7

2. EEOHBMHERTE
2.1 1R DX HRE AT AR
VK] 2% 11 RS 36 005 5o Y0 21 3 1140 W) ST T B R g I e 56 7= A= B SBE PR SR ), = B[R] Dy oK) 4%
FIRRAEAS A ATTRT BA 7 I8 5 Al B0 i B0 IR 25 50 0& & H L 5 22 (Dellarocas,2003) o IA B
FOEMA MBS ERAKCFEIER A R FAELL D0 Rk, BTt 8 g |
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R4 Tl e PR (ELMD , RI- A HLAE- RN (SOR) , {5 BRI 3RS S 2 Witk 2 i
BRI 5 2 S B S BE AIR & . ENBIE, SEnl SAIFRSE (2017) J@
it = AN SRS AR 2 I R S AR 22 SR 9 8 AR T s L S2 e 1] 80 A7 i S R )
s BIAAIREE (2016) EETAlaes TR, 15 T DU TR w0 ST A S R Ak 2 2 TR,
T3 S I A S S PRI SR AN SR S U SRR ZE SRR ALED (2007) @ Id
NSRS FE R TN 268 G T VT T3 3l 2 ) S R SR AR e A R e I VR, P
TR R 9245 S 222 B3 UL S SR £ 11 ! RE R 8 2l 2 PR Sk St s BOCEZ (2013) 1t
FUR B S A IR N AU S MR IR T T, 5 QT P % TS AR S iR 3
J L RIORYS AT S (R R, RV S M S RE T, 0 91 TR R 80 14 X 4 L R A PR TR A B
K S R B P AR R S s PR S (2013) Gz FI SOt ELM AL, SR 1 I 45 47 T 1A
SO P SRR OB LM I 2L, 0 T S RAE N MOBIT FE R . B DUPE 5 (B DL, 2
e MIBAR& T HREG 2019) 51 N REFAEAE PR, W7 RERVIELITFIR
BV . PRIRKCR USSR AR, 3 R R R LR R AT R L, T AT
8 BERETE L 38 00 R X AR B AR BRI PR, A Rma AR e i
SRR Z () 27385 SR AE 2 RO 28 S R AT N SR IR, BRI RS (2006) A0 H i
SR S RSB, BT SE PR A AT, IR T AN BB AR R ORIGAIE CTRXT e 9%
BEEMFE; AR (2018) FETHEEE, R 4 MO FISEAL T JE PEAE R IFAR 0 2 &
O & A5 FERIE KR SR 22 5 Tk 55 (2018) WA 2 C5U38 1 S FEE AP FCAE 2 118 ] 5 )
TH B RAEX — L 5 FE AT A A AN 7 SRR TR, VA2 A RIS AT 2 (04 AR 2 1
RS EHESRSR A o SX SR T AN R ) A BEBIE L 1 AR 2 TR 2 5 AT M 52
2.2 FEL DREXT VAT A IR

FELL VR Al AT Y B Mt 78 1 B T T 37 R T A 3R (s 7 i )
TR T A2t 55 SR IO FE LT 6 R SR B AR (B, T 2 PR i R
T AATIAELL RS b B L (K520 . Chevalier I Mayzlin(2006)#F 5t T 7 Amazon Al
Barnesandnoble b3 9% 3% e AR B OS2, A B T PRI AN A AR PP RIS 45 4
fRIEH 5 A2 LT, Duan (2008) AN HIFEER b5 £ B TAELLPFISEE, Nam (2010)
SEMA AR L PP IR BT 18] LUK FT 028 O 156 J th ok Z32 55 A J 25 AR L IR (2013) S B Ak
WL AR RSO SRTE R AR ST 1) LA B A 2 1 A SR8 DU 4 P52 50 65 4 F g 0 AT ]
IR, FEUR TR A G PR A =R 1) B R B DR B AR AR 2 LR ORI, L2 4 B 2 TR ) £
B, RERALLTIRRIOGE L, R r R R R . BRI AL, BT T e 2 riAn
PR R I T A AR A AR R R . BRI (2014) @I 4 BT R B I SIS T
VR HE VPR A PS4 R R R A6 7R 7 ik P R A  2 IE [F) B 0, LG A 17 i RO B2 i 22/ T
AERTT™ i, PP B BEXT PR i o 17 i R R I 25 IR (RO, TS R TD77 ik FA 52
AR HEE (2019) A A A B R (1) = T R R BT FE I B S A AT S AR 2 TS SR s
(VT RO, 45 AR N LA AT N HRAE R DU 5 =i R fun R R, BB &
TN EI SR O 5 B P B SE B M DT R &R

P90 225 I RER A b (R M I PR BILAE ALl A7 ALl g 19X 2% VR AR 820 75 2K %
s sy AR . XUPESE (2014) JEIEELEPFIRAT X SABL APP Store 1 5 2R AN T
T KA AR PR, PR T IR R R OR . AR A AR (K s R i
55 (2014) LU SRFERAINFLIR IR, BT FC T AELR DRI X 5 4 B IR BU i AN L, 1
R THELIFRRIMNS THEMBR . PRI, EEIFREEBA, B P By st
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K, 2 BT s AR S, A T E R S RNE R K. Yang AT Dong (2017) ##37
T A HTHESE, AR FULE 26 508 7 1) B A T 0 SRS A 7= it e AN SR . TF AR AR T IRIE R
BRI E ME o il E BOCEEER . SELTFREER N, RERTURE
B IR FME, DL 9 B B AR TR, JRAESE — B BoUSCCR i i 7 AN A% LASRECSE 22 )
. Cai 25 (2018) WU T 7ELL T X il ik pi Al H 1 B 7 1K) 8 0 SRBS IR R2 I o 5 0B TEZRAT
WG SAREL, MIFR BRI RIR R, TEZVFIe rT LASR s v i SRR AN A%, R A
M EERIRETENR.

B AREAE T AR IR BOT R, BT 0 DR IR 10K (Van den
Bulte &Joshi, 2007) . CHWTMIELITIRH HFHE (BE. AME) LIPS 5HE (K
EHESHNED) CLH RS AT T ELVFR AT H = i B s . 284S (2015) K
B b A 7 J P A [0 S H b 1978 B = A AN R s e, BSR4 o & % BA
WE N E bRV B RO BE R R AU JE M DA ST B S H AR 9 B TR s B
Gui 55 (2012) BFFT 1 AES VTR X TH B 288 17 it RIS XK PR 7= it 4 B TR s i o 285 SRR P «
PER P B AN DL T ) B 0 2 i R RS B, T VP B RGP B O B PR
B0 IR B A B, ELIK AR 2 I A T () RS 17 AR . PR eSS (2017)
SINTEIAE HMEEATR AR, WA T ELITFRSH Y B8R, ELTFRBEASM
IS 1 [A) REMALHT = S 8 (EDR 7R R VRV B AN RS X8 72 S U S R A7 AE 57 ) 1A AR
TE L VPR E S A 38 5 i BN A PRS2 g = B, Chen @i o F5 8 (1) SRR ST R B,
TEETFR IR 5 T AR RN WS M IEAHSCAE F - Duan BF 78R B, KR5GS S INZE 5 5%
FIVFR R R, RO ARG SR U R VP R ARG T AT, PR 552 3
ARG ) 50

B

WRIEDAT ISR 7E, A SRS AL AN AR B 2 [ ¢ AR (L 1 .
ST BEARAE 26 B AR HE R 2% .

A R 1t 1 T
EEIE e I | U HEIE M 32 218
F 3
mETGAT
2 S E 1
) i | = |
(i i)
» B S ik
[T .
|'|'| -l‘.l\'l.-l"Jli [ 'J- 1‘|-| |E l‘l' ||| ||| ‘,_ 1-’?

B 1 7ELR AT FUAE 4L
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X [ P AR SRR A BB T LA B0 A 2% AR & HL RS R AR ST S D AR A, B
T N AAF B, MASFIRIRL S AN AT M AU FE 28 LUK B B3R . LR TR AT
RIS AT PR AR B FELR R A% 3 S E 3 3% R LR VR R T {5 PR AT I E A BA
JLAE LR R P9 25 R A i P W S 3EAT T KRR T AR 2 I REOGS Y 97 I S S RS2 AL
BRE, FAE=MERNEL. B A0SO DM RENE B P LB . X3k
W AR DR E SRR R, A, R, A DR E TSR T R R A
LRI . R, PR R SR R A it T 8L RIUHEERY S HEE Y
KRB IEARK . 5 ML RUA SRR AN 2 BRI 9 2 (O SK R, T JE i % o e
I AR BRI P BB AT N, A RREEON T G RN RE R RN, L) LES
FF B PRI (0T R EANF T 6 Z ARG AR A — R A i . JH 38 R
BN AN R R AIR . O SGIERT 7 CAESE 17 il s A\ FEAE FURRY5T & AR AN
A FPEZIE) . RSN SE e S (RIS TR AR o T 9 SR 90 RN R AE 1 R {5 R AN 3K 5 M
ZIAEETMER . H=A R NS S T R, TR R EE 2065877 i R 7
BRI, @i g AR B R A TR

BE5TR

HHGRTEL DM AR O SIS TFEE MR, HRZ DIIEL DRI 4E AR 9 aT KA
H, RUTELR DR S S RUT AR . SSRUE, B 2R DR 9 A B RAT
[PV T IEAEAE LA LA ] R

B, HRTXEL L S e Kt s rh, 208 7 —MREER R E, BA X0
i BN BE A 72 I 2 BRI 2 o TR VRS IR AS 5] P 4 P55 55 Y0 20 3 T S B IR (D 5 T 1) 5 T A A —
(1), A AERERTE o = AR AR S, WGP R AR 2 ), W e IR R — P i R
WIHEMERER, JFEXME AT T, SR A mie s 2 n, S8 T E X
BUH RS AN R . U SIS GONEIET = i, X RS 8 SO
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Abstract

Under the condition that the problem of supporting old people has not been fully solved in
China, the imbalance between supply and demand in China's domestic service market is becoming
more and more serious due to the superposition of maternal and infant market demand and other
factors. The original domestic service system is far from meeting the needs of the domestic market.
Through the model construction of the concept of implicit demand for Chinese consumers' domestic
service, this paper puts forward the basic hypothesis on the relationship between variables and hidden
demand from the aspects of environmental variables, structural variables, regulatory variables and so
on. Design the implicit service demand scale in line with the local situation in China, select urban
household consumers of different regions and different cultures to conduct a survey, and analyze the
relevant hypotheses. At the same time, this paper makes a descriptive statistical analysis on the hidden
demand elements of individual consumers and different groups, so as to get the influence mechanism
of the evolution path of individual implicit demand of consumers and the mechanism of network
diffusion of implicit demand of consumer groups. The research on the hidden demand of consumer
domestic service will help to correctly grasp the future development trend of China's domestic market,
give full play to the role of overall social resources, and make domestic service develop in the
direction of standardization, unification and socialization.

Keywords: The City of China, Domestic Service, Implicit Demand
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WE

AT A R 7 Aol il LA A 2 5 (0 KR R RIIAL , XoF oMb 1) (4 I B SRR
B, T LR AT B R O TPL BSRIEREZE W IR T, fE TPL PRk 59 KT
REFEES, BRI RENYREEE S8 BT X DGE B A 26, HAAEN Yk
FREPRIANEL . Tkt R RGN R a3 EAT b . AR B ARG RIS B
#EJ7 30 PRI S5 LUK B A A A B A A R v P T 3 (s AT 0 A, R LR S &
H T 3 e 19 88 = J7 Wit A s AT RS 2ok N Wit i 3 vh b B R K R 2% R 3

K. H=TrY eEHA KRB

ABSTRACT

At present, in order to adapt to the great development trend of modern society and economy;,
most enterprises in China require more and more advanced supply chain management, so TPL has
been paid more attention to in the process of enterprise management. While TPL is developing rapidly
and expanding the market demand, how to plan the logistics operation and management mode of a
system to achieve the whole process control of logistics, and in the logistics service process of
personalization, specialization and systematic development trend analysis. This paper analyzes the
data of China's logistics market in recent years from the perspectives of resource integration, service
provision and management, this paper probes into several operation modes of the third party logistics
enterprises which are suitable for the development of the current market to deal with the complicated
situation in the fast-changing logistics market.

Keywords: third party logistics, operating mode, development trends
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